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Lampiran 2 

Hasil Uji Validitas Variabel Kemudahan Transaksi Digital  

 

Hasil Uji Realibiltas Variabel Kemudahan Transaksi Digital  

X1 X2 X3 X4 X5 X6 X7 X8 X9 X10 X11 X12 X13 X14 X15 Xtotal

Pearson Correlation 1 .332
**

.294
** 0.139 .375

**
.236

*
.336

**
.257

** 0.124 0.003 0.090 0.190 0.127 .415
** 0.169 .368

**

Sig. (2-tailed) 0.001 0.003 0.167 0.000 0.018 0.001 0.010 0.220 0.975 0.373 0.059 0.209 0.000 0.092 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .332
** 1 .326

**
.269

**
.388

**
.242

*
.390

**
.394

**
.315

**
.424

**
.384

**
.403

**
.372

**
.413

**
.735

**
.680

**

Sig. (2-tailed) 0.001 0.001 0.007 0.000 0.015 0.000 0.000 0.001 0.000 0.000 0.000 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .294
**

.326
** 1 .552

**
.462

**
.412

**
.391

**
.504

**
.389

**
.231

*
.351

**
.461

**
.526

**
.542

**
.246

*
.647

**

Sig. (2-tailed) 0.003 0.001 0.000 0.000 0.000 0.000 0.000 0.000 0.021 0.000 0.000 0.000 0.000 0.014 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation 0.139 .269
**

.552
** 1 .567

**
.508

**
.468

**
.468

**
.431

**
.285

**
.323

**
.414

**
.487

**
.371

**
.214

*
.629

**

Sig. (2-tailed) 0.167 0.007 0.000 0.000 0.000 0.000 0.000 0.000 0.004 0.001 0.000 0.000 0.000 0.032 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .375
**

.388
**

.462
**

.567
** 1 .498

**
.479

**
.405

**
.279

** 0.132 0.168 .350
**

.469
**

.515
**

.281
**

.605
**

Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.005 0.191 0.095 0.000 0.000 0.000 0.005 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .236
*

.242
*

.412
**

.508
**

.498
** 1 .569

**
.619

**
.488

** 0.194 .232
*

.392
**

.516
**

.425
**

.301
**

.633
**

Sig. (2-tailed) 0.018 0.015 0.000 0.000 0.000 0.000 0.000 0.000 0.053 0.020 0.000 0.000 0.000 0.002 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .336
**

.390
**

.391
**

.468
**

.479
**

.569
** 1 .617

**
.551

**
.256

*
.329

**
.318

**
.493

**
.422

**
.383

**
.687

**

Sig. (2-tailed) 0.001 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.010 0.001 0.001 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .257
**

.394
**

.504
**

.468
**

.405
**

.619
**

.617
** 1 .582

**
.433

**
.497

**
.544

**
.635

**
.462

**
.300

**
.777

**

Sig. (2-tailed) 0.010 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.002 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation 0.124 .315
**

.389
**

.431
**

.279
**

.488
**

.551
**

.582
** 1 .370

**
.314

**
.508

**
.557

**
.373

**
.229

*
.664

**

Sig. (2-tailed) 0.220 0.001 0.000 0.000 0.005 0.000 0.000 0.000 0.000 0.001 0.000 0.000 0.000 0.022 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation 0.003 .424
**

.231
*

.285
** 0.132 0.194 .256

*
.433

**
.370

** 1 .672
**

.587
**

.283
**

.331
**

.452
**

.638
**

Sig. (2-tailed) 0.975 0.000 0.021 0.004 0.191 0.053 0.010 0.000 0.000 0.000 0.000 0.004 0.001 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation 0.090 .384
**

.351
**

.323
** 0.168 .232

*
.329

**
.497

**
.314

**
.672

** 1 .521
**

.286
**

.261
**

.389
**

.644
**

Sig. (2-tailed) 0.373 0.000 0.000 0.001 0.095 0.020 0.001 0.000 0.001 0.000 0.000 0.004 0.009 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation 0.190 .403
**

.461
**

.414
**

.350
**

.392
**

.318
**

.544
**

.508
**

.587
**

.521
** 1 .439

**
.567

**
.419

**
.740

**

Sig. (2-tailed) 0.059 0.000 0.000 0.000 0.000 0.000 0.001 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation 0.127 .372
**

.526
**

.487
**

.469
**

.516
**

.493
**

.635
**

.557
**

.283
**

.286
**

.439
** 1 .641

**
.386

**
.718

**

Sig. (2-tailed) 0.209 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.004 0.004 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .415
**

.413
**

.542
**

.371
**

.515
**

.425
**

.422
**

.462
**

.373
**

.331
**

.261
**

.567
**

.641
** 1 .492

**
.714

**

Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.001 0.009 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation 0.169 .735
**

.246
*

.214
*

.281
**

.301
**

.383
**

.300
**

.229
*

.452
**

.389
**

.419
**

.386
**

.492
** 1 .644

**

Sig. (2-tailed) 0.092 0.000 0.014 0.032 0.005 0.002 0.000 0.002 0.022 0.000 0.000 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .368
**

.680
**

.647
**

.629
**

.605
**

.633
**

.687
**

.777
**

.664
**

.638
**

.644
**

.740
**

.718
**

.714
**

.644
** 1

Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100

**. Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).

X12

X13

X14

X15

Xtotal

X7

X8

X9

X10

X11

X2

X3

X4

X5

X6

Correlations

X1
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Hasil Uji Validitas Variabel Loyalitas  
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Hasil Uji Realibiltas Variabel Loyalitas 

Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 Ytotal

Pearson Correlation 1 .722
**

.439
**

.448
**

.381
**

.315
**

.409
**

.386
**

.372
**

.678
**

Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.001 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .722
** 1 .485

**
.498

**
.317

**
.339

**
.413

**
.421

**
.442

**
.712

**

Sig. (2-tailed) 0.000 0.000 0.000 0.001 0.001 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .439
**

.485
** 1 .223

*
.254

*
.333

**
.425

**
.387

**
.327

**
.612

**

Sig. (2-tailed) 0.000 0.000 0.026 0.011 0.001 0.000 0.000 0.001 0.000

N 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .448
**

.498
**

.223
* 1 .510

**
.494

**
.601

**
.674

**
.467

**
.741

**

Sig. (2-tailed) 0.000 0.000 0.026 0.000 0.000 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .381
**

.317
**

.254
*

.510
** 1 .727

**
.461

**
.469

**
.523

**
.724

**

Sig. (2-tailed) 0.000 0.001 0.011 0.000 0.000 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .315
**

.339
**

.333
**

.494
**

.727
** 1 .417

**
.481

**
.568

**
.737

**

Sig. (2-tailed) 0.001 0.001 0.001 0.000 0.000 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .409
**

.413
**

.425
**

.601
**

.461
**

.417
** 1 .837

**
.495

**
.761

**

Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .386
**

.421
**

.387
**

.674
**

.469
**

.481
**

.837
** 1 .507

**
.777

**

Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .372
**

.442
**

.327
**

.467
**

.523
**

.568
**

.495
**

.507
** 1 .741

**

Sig. (2-tailed) 0.000 0.000 0.001 0.000 0.000 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .678
**

.712
**

.612
**

.741
**

.724
**

.737
**

.761
**

.777
**

.741
** 1

Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100

*. Correlation is significant at the 0.05 level (2-tailed).

Y7

Y8

Y9

Ytotal

**. Correlation is significant at the 0.01 level (2-tailed).

Y2

Y3

Y4

Y5

Y6

Correlations

Y1
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Lampiran 4 

Hasil Uji Validitas Variabel Tingkat Kepercayaan 

 

Hasil Uji Realibiltas Variabel Tingkat Kepercayaan 

 

 

 

 

 

 

 

Z1 Z2 Z3 Z4 Z5 Z6 Z7 Z8 Z9 Z10 Z11 Z12 Ztotal

Pearson Correlation 1 .725
**

.540
**

.365
**

.409
**

.378
**

.365
**

.404
**

.332
**

.424
**

.311
**

.312
**

.643
**

Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.001 0.000 0.002 0.002 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .725
** 1 .744

**
.554

**
.587

**
.563

**
.501

**
.495

**
.413

**
.581

**
.452

**
.472

**
.788

**

Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .540
**

.744
** 1 .650

**
.634

**
.609

**
.556

**
.487

**
.508

**
.659

**
.508

**
.579

**
.800

**

Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .365
**

.554
**

.650
** 1 .739

**
.818

**
.726

**
.631

**
.568

**
.712

**
.680

**
.636

**
.823

**

Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .409
**

.587
**

.634
**

.739
** 1 .725

**
.759

**
.583

**
.585

**
.721

**
.670

**
.692

**
.828

**

Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .378
**

.563
**

.609
**

.818
**

.725
** 1 .712

**
.704

**
.590

**
.684

**
.645

**
.651

**
.824

**

Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .365
**

.501
**

.556
**

.726
**

.759
**

.712
** 1 .758

**
.710

**
.766

**
.744

**
.735

**
.838

**

Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .404
**

.495
**

.487
**

.631
**

.583
**

.704
**

.758
** 1 .713

**
.626

**
.724

**
.723

**
.798

**

Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .332
**

.413
**

.508
**

.568
**

.585
**

.590
**

.710
**

.713
** 1 .750

**
.767

**
.733

**
.769

**

Sig. (2-tailed) 0.001 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .424
**

.581
**

.659
**

.712
**

.721
**

.684
**

.766
**

.626
**

.750
** 1 .789

**
.760

**
.862

**

Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .311
**

.452
**

.508
**

.680
**

.670
**

.645
**

.744
**

.724
**

.767
**

.789
** 1 .832

**
.810

**

Sig. (2-tailed) 0.002 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .312
**

.472
**

.579
**

.636
**

.692
**

.651
**

.735
**

.723
**

.733
**

.760
**

.832
** 1 .814

**

Sig. (2-tailed) 0.002 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100

Pearson Correlation .643
**

.788
**

.800
**

.823
**

.828
**

.824
**

.838
**

.798
**

.769
**

.862
**

.810
**

.814
** 1

Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000

N 100 100 100 100 100 100 100 100 100 100 100 100 100

Ztotal

**. Correlation is significant at the 0.01 level (2-tailed).

Z8

Z9

Z10

Z11

Z12

Z3

Z4

Z5

Z6

Z7

Correlations

Z1

Z2
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Lampiran 5 

 

 

Tabel Kolmogorov-Smirnov 
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Lampiran 6 

Tabel r untuk df = 1 – 100 
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0.2039 



173 
 

 
 

 

 

 

 

Lampiran 7 

Tabel Titik Persentase Distribusi t 
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Catatan: Probabilita yang lebih kecil yang ditunjukkan pada judul tiap kolom adalah luas daerah dalam satu ujung, sedangkan 

probabilitas yang lebih besar adalah luas daerah dalam kedua ujung. 
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Catatan: Probabilita yang lebih kecil yang ditunjukkan pada judul tiap kolom adalah luas daerah dalam satu ujung, sedangkan 

probabilitas yang lebih besar adalah luas daerah dalam kedua ujung. 
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Catatan: Probabilita yang lebih kecil yang ditunjukkan pada judul tiap kolom adalah luas daerah dalam satu ujung, 

sedangkan probabilitas yang lebih besar adalah luas daerah dalam kedua ujung. 

 


