
55 
 

 

DAFTAR PUSTAKA 
Astuti, M. S. P. (2008). Apakah Mereka Mata-Mata? 
Banindro, B. S. (2011). Tinjauan Sosiohistoris Iklan Masa Kolonial (1930-1942). Dgi.or.Id. 
Bedjo Riyanto. (2005). GAYA INDIES: GAYA DESAIN GRAFIS INDONESIA TEMPO 

DOELOE. Nirmana, 7(2). 
Blech, G., & Blech, M. (2008). Advertising and Promotion: An IMC Perspective. 

Advertising and Promotion : An Integrated Marketing Communications Perspective. 
Company Profile Pilot. (2021). 
Eaton, C., & Shimazu, N. (2024). Mapping the Prewar Japanese Community in Singapore. 

https://www.roots.gov.sg/MUSE/articles/Mapping-the-Prewar-Japanese-
Community-in-Singapore 

Erlita, N. (2016). Potret Periklanan Di Media Massa Indonesia. Jurnal Ilmu Ekonomi 
Sosial, 5. 

Hans, J. S., Barthes, R., & Heath, S. (1978). Image-Music-Text. The Journal of Aesthetics 
and Art Criticism, 37(2). https://doi.org/10.2307/429854 

History & Philosophy Pilot. (n.d.). Retrieved February 4, 2025, from 
https://www.pilotpen.eu/about-pilot/history-and-philosophy/ 

Hornik, J., Ofir, C., & Rachamim, M. (2017). Advertising appeals, moderators, and impact 
on persuasion: A quantitative assessment creates a hierarchy of appeals. Journal 
of Advertising Research, 57(3), 305–318. https://doi.org/10.2501/JAR-2017-017 

Huhmann, B. A., & Albinsson, P. A. (2025). A longitudinal cross-cultural content analysis 
of rational vs. emotional appeals in US and Sweden. International Journal of 
Advertising, 0(0), 1–24. https://doi.org/10.1080/02650487.2025.2525024 

Husna, K. A. (2024). DARI TRADISIONAL KE POST MODERN: PERKEMBANGAN 
HISTORIOGRAFI INDONESIA. SENTRI: Jurnal Riset Ilmiah, 3(1). 
https://doi.org/10.55681/sentri.v3i1.2197 

Iwamoto, N. (2007). 広告史としての昭和前期. Ad Studies, 21. 
KBBI Daring. (n.d.). https://kbbi.web.id/iklan 
Khanna, P. (2016). A Content Analysis of Emotional and Rational Appeals in Selected 

Products Advertising. 04(03), 568–578. 
Kotler, P., Armstrong, G., & Opresnik, M. O. (2018). Principles of Marketing. 
Kusuma, G. (2006). Dari Privacy ke Vulgar: Perilaku Seks di Jawa Awal Abad ke-20. 

Konferensi Nasional Sejarah VIII, November. 
Nazara, D. S. (2021). Pengaruh Periklanan Terhadap Volume Penjualan Pada Toko 

Tricomsel Gunungsitoli. Ekonomi, Manajemen, Bisnis, Dan Akuntansi, 9(3), 1400. 
https://ejournal.unsrat.ac.id/index.php/emba/article/view/35613/33336 

Nurhayati. (2016). Penulisan Sejarah (Historiografi) : Mewujudkan Nilai-Nilai Kearifan 
Budaya Lokal Menuju Abad 21. Prosiding Seminar Nasional Pendidikan, Vol. I 
No.(Jan). 

Nurhuda, A., & Syaputri, A. (2023). Perkembangan Historiografi Indonesia. Tarikhuna: 
Journal of History and History Education, 4(2), 191–200. 
https://doi.org/10.15548/thje.v4i2.5656 

Pilot’s 100th History. (2018). https://www.pilot.co.jp/100th/en/history/ 
Rahmaan, A., Ardia, V., Ahmad Dahlan, J. K., Ciputat Timur, K., & Tangerang Selatan, K. 



56 
 

 

(2024). Pengaruh Brand Ambassador Lyodra Ginting terhadap Brand Awareness 
Konsumen Produk Implora (Survey Dilakukan Kepada Followers Akun Instagram 
@Lyodraofficial). Filosofi: Publikasi Ilmu Komunikasi, Desain, Seni Budaya, 1(4), 
161–172. 

Rahman, N.-A. A. (n.d.). Echigoya. In National Library Singapore. 
https://www.nlb.gov.sg/main/article-detail?cmsuuid=9e13dfe2-4e41-44b5-860b-
136cdf621575#:~:text=In 1916%2C Takahashi brought Fukuda Kurahachi%2C a 
13-year-old who had just&text=There were 20 Japanese in Singapore when 
Kurahachi returned in late 1954.15 

Rusandi, & Muhammad Rusli. (2021). Merancang Penelitian Kualitatif Dasar/Deskriptif 
dan Studi Kasus. Al-Ubudiyah: Jurnal Pendidikan Dan Studi Islam, 2(1), 48–60. 
https://doi.org/10.55623/au.v2i1.18 

Saint-Jacques, B., Shimizu, H., & Hirakawa, H. (2000). Japan and Singapore in the World 
Economy. Japan’s Economic Advance into Singapore 1870-1965. In Pacific Affairs 
(Vol. 73, Issue 2). https://doi.org/10.2307/2672186 

Sharma, A. (2024). A Comprehensive Study on the Impact of Emotional Appeals in 
Advertising. International Journal of Research Publication and Reviews, 5(11), 
1255–1261. https://doi.org/10.55248/gengpi.5.1124.3204 

The Stuff of Dreams: Singapore’s Early Print Ads. (2018). https://biblioasia.nlb.gov.sg/vol-
14/issue-2/jul-sep-2018/stuff-of-dreams-sg/ 

Topelberg, N., & Ventura, J. (2024). Decoding visual culture. Visual Studies, 0(0), 1–19. 
https://doi.org/10.1080/1472586X.2024.2354476 

Widiatmoko Suwardikun, D. (2008). Karakter Visual Keindonesiaan dalam Iklan Cetak di 
Indonesia. ITB Journal of Visual Art and Design, 2(2). 
https://doi.org/10.5614/itbj.vad.2008.2.2.4 

 
 


