
DAFTAR PUSTAKA 

Aertsens, J., Mondelaers, K., Verbeke, W., Buysse, J., & Van Huylenbroeck, G. (2011). The 
Influence Of Subjective And Objective Knowledge On Attitude, Motivations And 
Consumption Of Organic Food. British Food Journal, 113(11), 1353–1378. 
Https://Doi.Org/10.1108/00070701111179988 

Agresti, A. (2009). An Introduction To Categorical Data Analysis (2nd Edn). Alan Agresti, John 
Wiley & Sons, Inc., Hoboken, New Jersey, 2007. No. Of Pages: 400. Price: $100.95. Isbn: 
978‐0‐471‐22618‐5. In Statistics In Medicine (Vol. 28, Issue 11). 
Https://Doi.Org/10.1002/Sim.3564 

Andika, A., & Susanti, F. (2018). Pengaruh Marketing Mix Terhadap Keputusan Pembelian 
Parfum Di Azzwars Parfum Lubeg Padang.  Ina-Rxiv, 1–12. 

Anggiasari, N. M., Indriani, Y., & Endaryanto, T. (2016). Sikap Dan Pengambilan Keputusan 
Pembelian Sayuran Organik Oleh Konsumen Di Kota Bandar Lampung. Jiia, 4(4), 391–397. 
Https://Jurnal.Fp.Unila.Ac.Id/Index.Php/Jia/Article/View/1521/1375 

Anwar, D. D. (2023). Organic Vegetables Business Development Strategy: A Case Study On 
Deedad Hydroponic Makassar. Open Global Scientific Journal, 2 (1), 37–47. 

Aufanada, V., Ekowati, T., & Prastiwi, W. D. (2017). Kesediaan Membayar (Willingness To Pay) 
Konsumen Terhadap Produk Sayur Organik Di Pasar Modern Jakarta Selatan. Agraris: 
Journal Of Agribusiness And Rural Development Research, 3(2). 
Https://Doi.Org/10.18196/Agr.3246 

Banjarnahor, A. U., Setiadi, A., & Prasetyo, E. (2024). Analisis Kesediaan Membayar Konsumen 
Terhadap Produk Sayur Organik Di Kota Semarang ( Kasus Di Pasar Modern Gelael 
Signature ) Analysis Willingness To Pay Consumer Of Organic Vegetable Products Of 
Semarang City ( Case In The Gelael Signature Modern Market. 22(1), 37–48. 

Basha, M. B., Mason, C., Shamsudin, M. F., Hussain, H. I., & Salem, M. A. (2015). Consumers 
Attitude Towards Organic Food. Procedia Economics And Finance, 31(15), 444–452. 
Https://Doi.Org/10.1016/S2212-5671(15)01219-8 

Choirunnisa, & Arifin, Z. (2021). Preferensi Konsumen Terhadap Pembelian Sayuran Organik 
Dan Sayuran Non Organik Di Kota Malang. Jurnal Ketahanan Pangan, 5(2), 65–75. 
Http://Riset.Unisma.Ac.Id/Index.Php/Ju-Ke/Index 

Cypert, K., Prasetyo, E., & Setiadi, A. (2019). Analisis Faktor-Faktor Yang Mempengaruhi K 
Eputusan Pembelian Brokoli Organik Di Pasar Modern Gelael Semarang Analysis Of 
Factors Affecting Purchasing Desicion Of Organik Brocolli At Gelael Modern Market In 
Semarang. Jsep, 12(2), 67–79. 

Devi, S. R. M., & Hartono, G. (2015). Faktor-Faktor Yang Mempengaruhi Keputusan Konsumen 
Dalam Membeli Sayuran Organik. Juli & Desember, 27(1), 60–67. 

Fajria, F. (2020). Analisis Kesediaan Membayar (Willingness To Pay) Konsumen Terhadap 
Sayuran Organik Di Pasar Modern Purwokerto Dan Faktor-Faktor Yang Mempengaruhi. 
Sepa: Jurnal Sosial Ekonomi Pertanian Dan Agribisnis, 17(1), 40. 
Https://Doi.Org/10.20961/Sepa.V17i1.39863 

Feldmann, C., & Hamm, U. (2015). Consumers’ Perceptions And Preferences For Local Food: A 
Review. Food Quality And Preference, 40, 152–164. 



Https://Doi.Org/10.1016/J.Foodqual.2014.09.014 

Ghozali, R. (2017). Aplikasi Analisis Multivariate Dengan Program Spss. Edition 12. 

Griesienė, I., & Lukošiūtė, D. (2020). Sensory Marketing. Art Marketing, February, 99–121. 
Https://Doi.Org/10.7222/Marketing.2023.001 

Hai, N. M., Moritaka, M., & Fukuda, S. (2013). Willingness To Pay For Organic Vegetables In 
Vietnam: An Empirical Analysis In Hanoi Capital. Journal Of The Faculty Of Agriculture, 
Kyushu University, 58(2), 449–458. Https://Doi.Org/10.5109/27378 

Handoko, B. I. S., & Setiawan, I. (2021). Kesediaan Membayar (Willingness To Pay) Konsumen 
Milenial Dalam Mengkonsumsi Sayuran Organik (Suatu Kasus Pada Warung Sehat 1000 
Kebun, Kota Bandung). Mimbar Agribisnis: Jurnal Pemikiran Masyarakat Ilmiah 
Berwawasan Agribisnis, 7(1), 911. Https://Doi.Org/10.25157/Ma.V7i1.4873 

Hariani, Wiralis, & Fathurrahman, T. (2021). Edukasi Pentingnya Konsumsi Sayur Dan Buah 
Pada Siswa Sekolah Dasar Negeri 2 Soropia Kecamatan Soropia Kabupaten Konawe. 
Jurnal Pengabdian Masyarakat, 01(02), 36–47. 

Hendrayana, R. (2024). Pengaruh Viral Marketing Dan Green Marketing Melalui Media Sosial 
Terhadap Minat Pembelian. 

Indriyanti, Yunita, I., Irianto, H., & Kusnandar. (2024). Pengaruh Sikap, Norma Subjektif Dan 
Perceived Control Behavior Terhadap Pembelian Sayuran Organik Di Kota Surakarta. Jurnal 
Sosial Ekonomi Pertanian Dan Agribisnis, 7(1), 1–15. 
File:///C:/Users/Lenovo/Downloads/517-Article Text-1158-1-10-20240627 (1).Pdf 

Insaniy, G. F. A., Lastini, L., & Sofiatin, S. (2024). Pengaruh Green Marketing Terhadap Purchase 
Intention Melalui Brand Image Bagi Konsumen Produk Sayur Organik (Studi Kasus Csa Seni 
Tani Di Arcamanik, Kota Bandung). Jurnal Agristan, 6 (1), 59–78. 

Istanto, Y., Rahatmawati, I., Sugandini, D., Arundati, R., & Adisti, T. (2020). Pemasaran Melalui 
Media Sosial Pada Usaha Kecil. 

Junarsin, E., Pangaribuan, C. H., Wahyuni, M., Hidayat, D., Putra, O. P. B., Maulida, P., & 
Soedarmono, W. (2022). Analyzing The Relationship Between Consumer Trust, Awareness, 
Brand Preference, And Purchase Intention In Green Marketing. International Journal Of Data 
And Network Science, 6(3), 915–920. Https://Doi.Org/10.5267/J.Ijdns.2022.2.005 

Kamboj, S., Matharu, M., & Gupta, M. (2023). Examining Consumer Purchase Intention Towards 
Organic Food: An Empirical Study. Cleaner And Responsible Consumption, 9(September 
2022), 100121. Https://Doi.Org/10.1016/J.Clrc.2023.100121 

Khare, A. (2019). Moderating Role Of Demographics On Attitude Towards Organic Food 
Purchase Behavior: A Study On Indian Consumers. Urban Agriculture And Food Systems: 
Breakthroughs In Research And Practice, 396–413. Https://Doi.Org/10.4018/978-1-5225-
8063-8.Ch020 

Khorniawati, M. (2014). Produk Pertanian Organik Di Indonesia: Tinjauan Atas Preferensi 
Konsumen Indonesia Terhadap Produk Pertanian Organik Lokal. Journal Of Chemical 
Information And Modeling, 8(2), 171–182. 

Kim, M., Kim, J. H., Park, M., & Yoo, J. (2021). The Roles Of Sensory Perceptions And Mental 
Imagery In Consumer Decision-Making. Journal Of Retailing And Consumer Services, 
61(February), 102517. Https://Doi.Org/10.1016/J.Jretconser.2021.102517 



Kotler, P., & Keller, K. . (2016). Manajemen Pemasran Edisi 12 Jilid 1 & 2. Pt. Indeks. 

Kurniasih, P., & Prihtanti, T. M. (2019). Faktor-Faktor Yang Mempengaruhi Keputusan Konsumen 
Dalam Pembelian Sayur Organik Di Kota Salatiga. Ziraa’ah Majalah Ilmiah Pertanian, 44(3), 
347. 

Leng, J., Gao, B., Ma, H., & Hu, P. (2024). The Influence Of Model Position, Attractiveness, And 
Consumer Body Image On Consumer Attitudes In Fashion Advertising. Current Psychology, 
59, 37070–37085. Https://Doi.Org/10.1007/S12144-024-07143-6 

Lestari, G. S., Sadeli, A. H., Pardian, P., & Fatimah, S. (2021). Pengaruh Pengetahuan Produk, 
Label Organik Komunitas, Dan Perilaku Pencarian Informasi Terhadap Minat Beli Produk 
Organik Di Komunitas Organik Indonesia. Mimbar Agribisnis: Jurnal Pemikiran Masyarakat 
Ilmiah Berwawasan Agribisnis, 7(2), 1211. Https://Doi.Org/10.25157/Ma.V7i2.5200 

Lestari, W., Husin, L., & Sari, D. W. (2024). Analisis Faktor Pribadi Konsumen Sebagai Pengaruh 
Perilaku Belanja Daring Produk Sayur Organik Melalui Platform Digital Marketing. Jurnal 
Agroekoteknologi Dan Agribisnis, 8(1), 1–12. Https://Doi.Org/10.51852/Jaa.V8i1.689 

Li, S., & Jaharuddin, N. S. (2021). Influences Of Background Factors On Consumers’ Purchase 
Intention In China’s Organic Food Market: Assessing Moderating Role Of Word-Of-Mouth 
(Wom). Cogent Business And Management, 8(1). 
Https://Doi.Org/10.1080/23311975.2021.1876296 

Lopes, J. M., Silva, L. F., Massano-Cardoso, I., & Galhardo, A. (2024). Green Purchase 
Determinants In A Peripheral Region Of Europe: How Can Green Marketing Influence 
Consumers’ Decisions? The Mediating Role Of Green Awareness Of Price. Administrative 
Sciences, 14(11), 1–24. Https://Doi.Org/10.3390/Admsci14110293 

Lusk, J. L., & Mccluskey, J. (2018). Understanding The Impacts Of Food Consumer Choice And 
Food Policy Outcomes. Applied Economic Perspectives And Policy, 40(1)(Agricultural And 
Applied Economics Association), 5–21. 

Mahardikaningsih, R., & Darmawan, D. (2021). Pengaruh Gaya Hidup, Lokasi Dan Kelompok 
Acuan Terhadap Minat Kunjungan Kembali Tunjungan Plaza Surabaya. Journal Of Trends 
Economic And Accounting Research, 2 (2), 43–48. 

Mayrowani, H. (2012). The Development Of Organic Agriculture In Indonesia. Forum Penelitian 
Agro Ekonomi , 30(2), 91–108. 

Mottaleb, K. A. Rahut, D. B., Kruseman, G., & Erenstein, O. (2018). Changing Food Consumption 
Of Households In Developing Countries: A Bangladesh Case. Journal Of International Food 
& Agribusiness Marketing,. 

Muljaningsih, S. (2011). Preferensi Konsumen Dan Produsen Produk Organik Di Indonesia. 
Wacana. Jurnal Sosial Dan Humaniora, 14 (4), 1–5. 

Nadricka, K., Millet, K., & Verlegh, P. W. J. (2020). When Organic Products Are Tasty: Taste 
Inferences From An Organic = Healthy Association. Food Quality And Preference, 
83(January), 103896. Https://Doi.Org/10.1016/J.Foodqual.2020.103896 

Nareswari, O. A., & Handayani, N. U. (2023). Analisis Regresi Logistik Faktor Yang 
Mempengaruhi Keputusan Pembelian Smartphone Merek Samsung. Jati Undip: Jurnal 
Teknik Industri, 18(3), 182–189. Https://Doi.Org/10.14710/Jati.18.3.182-189 

Niken Nanincova. (2019). Pengaruh Kualitas Layanan Terhadap Kepuasan Pelanggan Noach 



Cafe And Bistro. Agora, 7(2), 1–5. Https://Publication.Petra.Ac.Id/Index.Php/Manajemen-
Bisnis/Article/View/8734/7880 

Nitzko, S. (2024). Consumer Evaluation Of Food From Pesticide-Free Agriculture In Relation To 
Conventional And Organic Products. Farming System, 2(4), 100112. 
Https://Doi.Org/10.1016/J.Farsys.2024.100112 

Novitasari, A., Musa, Y., & Jusni. (2022). Ikap Konsumen Terhadap Sayuran Di Pasar Tradisonal 
Dan Pasar Modern Kota Makassar Provinsi Sulawesi Selatan (P. Vol.2 No.2). 

Nur Latifah, A., Sekar Tanjung, G., & Djazuli, R. A. (2023). Faktor-Faktor Yang Memengaruhi 
Keputusan Pembelian Sayuran Organik Di Pasar Modern Kabupaten Gresik. Jurnal 
Agribisnis, 12(2), 141–149. Https://Doi.Org/10.32520/Agribisnis.V12i2.2860 

Oktaviani, R. D., Naruetharadhol, P., Padthar, S., & Ketkaew, C. (2024). Green Consumer 
Profiling And Online Shopping Of Imperfect Foods: Extending Utaut With Web-Based Label 
Quality For Misshapen Organic Produce. Foods, 13(9). 
Https://Doi.Org/10.3390/Foods13091401 

Oliveira, J. De S. C., De Faria, C. P., Freitas, J., & Jos´E, B. De S. (2024). Organic Food 
Consumers And Producers: Understanding Their Profiles, Perceptions, And Practices (Pp. 
1–11). Elsevier. Https://Doi.Org/Https://Doi.Org/10.1016/J.Heliyon.2024.E31385 

Rachmawati, M., & Hasbi, I. (2020). Pengaruh Green Marketing Dan Brand Image Terhadap 
Minat Beli Amdk Ades (Studi Pada Konsumen Produk Amdk Ades Di Indonesia). Jurnal 
Bisnis Dan Kajian Strategi Manajemen, 4 (1), 71–79. 

Racines, L. G., Acuña, I. T., & Carlos Alberto Mina Varela. (2021). Study Of Perception And 
Demand Of Organic Vegetables Vs. Conventional Ones: Case Of Organic And Conventional 
Lettuce In Cali (Colombia) In 2014-2015. International Journal Of Social Ecology And 
Sustainable Development (Ijsesd), 12(1), 21. Https://Doi.Org/10.4018/Ijsesd.2021010105 

Rana, J., & Paul, J. (2017). Perilaku Konsumen Dan Niat Beli Makanan Organik: Sebuah Tinjauan 
Dan Agenda Penelitian. Jurnal Ritel Dan Layanan Konsumen, 38, 157-165. 

Rasheed, N., Sabir, R. I., Mahmood, H., Rauf, A., Ibrahim, A. M., & Naseem, W. (2024). Impact 
Of Pro-Environmental Values On Sustainable Green Apparel Buying Behavior In Pakistan. 
Cleaner And Responsible Consumption, 12(January), 100180. 
Https://Doi.Org/10.1016/J.Clrc.2024.100180 

Rasmikayati., Saefudin, Karyani, T., Kusno, K., &, & Rizkiansyah, R. (2020). Analisis Faktor Dan 
Tingkat Kepuasan Ditinjau Dari Kualitas Produk Dan Pelayanan Pada Konsumen Sayuran 
Organikdi Lotte Mart Kota Bandung. Mimbar Agribisnis: Jurnal Pemikiran Masyarakat Ilmiah 
Berwawasan Agribisnis, 6(1), 351–364. 

Rasmikayati, E., Shafira, N. A., Fauziah, Y. D., Ishmah, H. A. N., Saefudin, B. R., & Utami, K. 
(2020). Keterkaitan Antara Karakteristik Konsumen Dengan Tingkat Kepuasan Mereka 
Dalam Melakukan Pembelian Sayuran Organik. Agricore: Jurnal Agribisnis Dan Sosial 
Ekonomi Pertanian Unpad, 5(1). Https://Doi.Org/10.24198/Agricore.V5i1.28853 

Rodriguez, E., Lacaze, V., & Lupin, B. (2009). Willingness To Pay For Organic Food In Argentina: 
Evidence From A Consumer Survey. International Marketing And Trade Of Quality Food 
Products, May 2014, 297–314. Https://Doi.Org/10.3920/978-90-8686-661-8 

Salsabila, A. N. (2021). Faktor-Faktor Yang Mempengaruhi Keputusan Konsumen Dalam 
Pembelian Sayuran Organik. 



Selvia, D., & Deliana, Y. (2022). Pengaruh Social Media Marketing Melalui Instagram Terhadap 
Keputusan Pembelian Sayur Organik Di Warung 1000 Kebun Bandung. Mimbar Agribisnis: 
Jurnal Pemikiran Masyarakat Ilmiah Berwawasan Agribisnis, 8(2), 1476. 
Https://Doi.Org/10.25157/Ma.V8i2.8044 

Setiyono, D. A., & Imelda, J. D. (2021). Makna Dan Perubahan Relasi Gender Bagi Perempuan 
Pekerja Dadakan Di Masa Pandemi Covid-19. Jurnal Sosiologi Reflektif, 15(2), 446–473. 
Https://Doi.Org/10.14421/Jsr.V15i2.2144 

Srinieng, S., & Thapa, G. B. (2018). Consumers’ Perception Of Environmental And Health 
Benefits, And Consumption Of Organic Vegetables In Bangkok. Agricultural And Food 
Economics, 6(1). Https://Doi.Org/10.1186/S40100-018-0100-X 

Sriwaranun, Y., Gan, C., Lee, M., & Cohen, D. A. (2013). Consumer Purchasing Behaviour 
Towards Organic Products In Thailand. Transcultural Marketing For Incremental And Radical 
Innovation, 411–433. Https://Doi.Org/10.4018/978-1-4666-4749-7.Ch021 

Subandi, Anubhakti, D., & Vallendito, B. (2017). Rancang Bangun Kuesioner Survey Berbasis 
Web. Seminar Nasional Teknologi Informasi Dan Aplikasinya (Sentia). 9, 47–50. 

Sugiyono, D. (2013). Metode Penelitian Pendidikan Pendekatan Kuantitatif, Kualitatif Dan R&D. 

Sundarreswaran, Kamaraj, H., Sanjay, S., Devi, A., Elangovan, P., & Kruthikka, P. (2022). 
Consumer Behaviour Analysis International Journal Of Research And Applied Technology 
(Injuratech). Injuratech, 82–90. 

Sutarni, S., Trisnanto, T. B., & Unteawati, B. (2018). Preferensi Konsumen Terhadap Atribut 
Produk Sayuran Organik Di Kota Bandar Lampung. Jurnal Penelitian Pertanian Terapan, 
17(3), 203. Https://Doi.Org/10.25181/Jppt.V17i3.337 

Tambo, J. A., Kansiime, M. K., Alaganthiran, J. R., Danish, M., Duah, S. A., Faisal, S., Khonje, 
M. G., Mbugua, F., & F, G. R. (2024). Consumer Pesticide Concerns And The Choice Of 
Fruit And Vegetable Markets In Five Low- And Middle-Income Countries. 
Https://Doi.Org/10.1016/J.Gfs.2024.100801 

Tampil, Y., Komaliq, H., & Langi, Y. (2017). Analisis Regresi Logistik Untuk Menentukan Faktor-
Faktor Yang Mempengaruhi Indeks Prestasi Kumulatif (Ipk) Mahasiswa Fmipa Universitas 
Sam Ratulangi Manado. D’cartesian. 6 (2), 56. 

Thi Hai Yen, N., Van Dat, T., Ngoc Ha, T., Hue Ngan, T., Dang Tu Nguyen, L., & Pham Luyen, D. 
(2020). Outpatient Satisfaction With Health Insurance Drug Dispensing Quality At The 
Pharmacy Of Ho Chi Minh City University Of Medicine And Pharmacy Hospital. Vnu Journal 
Of Science: Medical And Pharmaceutical Sciences, 36(3). Https://Doi.Org/10.25073/2588-
1132/Vnumps.4223 

Utami, R. P., & Saputra, H. (2017). Pengaruh Harga Dan Kualitas Produk Terhadap Minat Beli 
Sayuran Organik Di Pasar Sambas Medan. Niagawan, 6(2). 
Https://Doi.Org/10.24114/Niaga.V6i2.8334 

Vista, A. B., Roessali, W., & Mukson, M. (2021). Analisis Faktor-Faktor Yang Mempengaruhi 
Keputusan Pembelian Sayuran Organik Di Pasar Modern Kota Semarang. Jurnal Ekonomi 
Pertanian Dan Agribisnis (Jepa), 5, 108–115. 

Wahyudi David Dan Sukmi Alkausar. (2024). Statistik Pertanian Organik Indonesia (Vol. 1). 
Penerbitan Universitas Bakrie Press. 



Widyastuti, W., Tanjung, F., & Azriani, Z. (2020). Analisis Perbandingan Pendapatan Dan 
Keuntungan Usaha Tani Padi Organik Dan Anorganik Di Kecamatan Batang Anai 
Kabupaten Padang Pariaman. Jurnal Ilmiah Manajemen, Ekonomi &Akuntansi (Mea), 4(3), 
1751–1765. 

Widyastuti, P. (2018). Kualitas Dan Harga Sebagai Variabel Terpenting Pada Keputusan 
Pembelian Sayuran Organik. Ekspektra : Jurnal Bisnis Dan Manajemen, 2, 17–28. 
Https://Doi.Org/10.25139/Ekt.V2i1.675 

Wiklik, M. . (2019). Sensory Marketing – Sensory Communication And Its Social Perception. 
Communication Today. Https://Doi.Org/10.1186/S13411- 015-0046-9 

Willer, Lernoud, H., & Julia. (2020). The World Of Organic Agriculture. Statistics And Emerging 
Trends 2019. Research Institute Of Organic Agriculture (Fibl) & International Federation Of 
Organic Agriculture Movements (Ifoam). Frick (Ch), Bonn (De). In The World Of Organic 
Agriculture Statistic And Emerging Trends 2019. 

Wongnaa, C., Abawiera, Prah, S., Austin, S. A., Agyei Amponsah, E., Achina, C., Aban Ekow, D., 
Mazzola, I. H., & Tweneboa Kwaku, S. (2024). Consumption Patterns Of Organic Vegetable 
Consumers In Ghana. Cleaner And Responsible Consumption, 12(November 2023), 
100159. Https://Doi.Org/10.1016/J.Clrc.2023.100159 

Yuriansyah, Y., Dulbari, D., Sutrisno, H., & Maksum, A. (2020). Pertanian Organik Sebagai Salah 
Satu Konsep Pertanian Berkelanjutan. Pengabdianmu: Jurnal Ilmiah Pengabdian Kepada 
Masyarakat, 5(2), 127–132. Https://Doi.Org/10.33084/Pengabdianmu.V5i2.1033 

Yusuf, A. M. (2016). Metode Penelitian Kuantitatif, Kualitatif & Penelitian Gabungan. Prenada 
Media. 

 


