DAFTAR PUSTAKA

Abubakar, A. M., & llkan, M. (2016). Impact of online WOM on destination trust
and intention to travel: A medical tourism perspective. Journal of
Destination
Marketing and Management, 5(3), 192-201.
https://doi.org/10.1016/j.jdmm.2015.12.005

Akbar, Mohammad Aldrin, Khotimah, Khusnul, Pasolo, Fachruddin, Labo, I. A.
(2019). Electronic Word Of Mouth(E-Wom) Pengaruhnya Terhadap
Purchase Intention Melalui Brand Image Pada Smartphone Xiaomi
(Studi Pada Mahasiswa Di Kota Jayapura). Prosiding Industrial
Research Workshop and National Seminar, 10(1), 938-954.

Ardianti, A. N., & Widiartanto. (2019). Pengaruh Online Customer Review dan
Online Customer Rating terhadap Keputusan Pembelian melalui
Marketplace Shopee . 1-11.

Assosiasi pengelengara jasa internet indonesia (APJII). 2024. Laporan Survei
Internet APJII 2024. (https://apjii.or.id/survei, Diakses pada tanggal 27
November)

Cahyono, Firman Dwi. Kusumawati, Andraini. Kumadji, Srikandi. (2016). Analisis
Faktor — Faktor Pembentuk Electronic Word of Mouth (eWOM) dan
Pengaruhnya terhadap Minat Beli. Jurnal Administrasi Bisnis, 37 (1):
148-157

Darmawan, D. 2016 Metode Penelitian Kuantitatif. Edisi Keti. Edited by P. Latifah.
Bandung: PT. Remaja Rosdakarya.

Dator, J. (2019). Jim Dator: A Noticer in Time.
Springer.https://doi.org/https://doi.org/10.1007/978-3-030-17387-6
Elhajjar, S. (2023). Factors influencing buying behavior of Lebanese consumers
towards fashion brands during economic crisis: A qualitative study. Journal
of Retailing and Consumer Services, 71, 103224.

Endah Dwi Inahasari & Wahyu Prabawati Putri Handayani (2024). Electronic Word
Of Mouth dan Purchase Intention: Peran Mediasi Brand Image. 2024,
22.

Fakhrudin, A., Yudianto, K., & Melly A.D, Y. S. (2021). Word of mouth marketing
berpengaruh terhadap keputusan kuliah. Forum Ekonomi, 23(4), 648—
657. https://doi.org/10.30872/jfor.v23i4.10111

Faradilla, M. A., & Andarini, S. (2022). Pengaruh Brand Ambassador
Terhadap Minat Beli Produk Maybelline New York Melalui Sikap
pada lklan Sebagai Variabel Mediasi. Jurnal Administrasi Bisnis
(JAB), 12(1), 97-104.

. R.N., & Jokhu, J. R. (2023). The Influence of Brand Ambassador and
Product Quality Toward Repurchase Intention Mediated by
Customer Satisfaction of Lemonilo Brand Instant Noodle Products.
Lentera Jurnal Manajemen, 1(2), 49-57.

Optimized using
trial version
www.balesio.com 64



https://doi.org/10.1016/j.jdmm.2015.12.005
https://doi.org/10.1016/j.jdmm.2015.12.005
https://doi.org/10.30872/jfor.v23i4.10111
https://doi.org/10.30872/jfor.v23i4.10111
https://doi.org/10.30872/jfor.v23i4.10111

Firmansyah, M. Anang. 2019. Pemasaran Produk Dan Merek (Planning &
Strategy). Surabaya:CV. Qiara Media.

Fitrianto, E. M.,. N., & .I. (2020). Brand Ambassador Performance and the Effect
to Consumer Decision Using VisCAP Model on Online Marketplace in
Indonesia. SRIWIJAYA INTERNATIONAL JOURNAL OF DYNAMIC

ECONOMICS AND BUSINESS. https://doi.org/10.29259/sijdeb.v4i1.21-30

Ghozali, I. (2016) Aplikasi Analisis Multivariete Dengan Program IBM SPSS 23.
Edisi 8. Semarang: Badan Penerbit Universitas Diponegoro.

Ghozali, Imam. 2018. Aplikasi analisis multivariate dengan program IBM SPSS 25
Edisi 9. Semarang: Badan Penerbit Universitas Diponegoro.

Halder, D., Pradhan, D., & Chaudhuri, H. R. (2021). Forty-five years of celebrity
credibility and endorsement literature: Review and learnings. Journal of
Business Research, 125, 397-415.
https://gjia.georgetown.edu/2020/05/26/the-korean-wave/

Huete-Alcocer, N. (2017). A literature review of word of mouth and electronic word
of mouth: Implications for consumer behavior. Frontiers in Physiology,
8(JUL), 1-4. https://doi.org/10.3389/fpsyq.2017.01256

Karyati, D., & Mustikasari, A. (2019). Pengaruh Brand Image terhadap Minat Beli
pada Produk Nature Republic Aloe Vera di Bandung 2019.
eProceedings of Applied Science, 5(2), 652—-659. Telkom University.

Kotler, & Keller. (2016). Manajemen Pemasaran (edisi ke13). Jakarta: Erlangga.

Kotler, P., dan Keller, K. L. 2016. Marketing Management. 15th edition. USA:
Pearson Education.

Lemeshow, S., Hosmer Jr, D.W., Klar, J., Lwanga, S.K. 1997. Besar Sampel
Dalam Penelitian Kesehatan. Yogyakarta : Gadjah Mada University
Press.

Lola Khurul, Aini., & Soepatini, S. (2024). Pengaruh Electronic Word of Mouth
(eWOM) Terhadap Niat Pembelian Produk Azarine Di Shopee. Jurnal
Ekonomika Dan Bisnis (JEBS), 4(5), 708—
719. https://doi.org/10.47233/jebs.v4i5.1960

Loprang, J. V. (2015). Analisis Faktor-Faktor yang Dipertimbangkan Konsumen
dalam Perpindahan Merek Mie Instan (Studi pada Mahasiswa di Kota
Manado). Jurnal Riset Bisnis dan Manajemen, 3(4), 332-345.

Maghfiroh, A.Arifin, Z., Sunarti. 2016. Pengaruh Citra Merek terhadap Minat
Beli dan Keputusan Pembelian. Jurnal Administrasi Bisnis
(JAB). Vol. 40 No.1 November 2016

Pidada, I. A. ., & Supartyani, N. W. (2022). Gaining Purchase Intention By
lectronic Word of Mouth and Brand Ambassador. Jurnal Ekonomi Dan
isnis Airlangga, 32(1), 70-80.
ips://doi.org/10.20473/ieba.v32i12022.70-80

Optimized using
trial version
www.balesio.com 65



https://doi.org/10.29259/sijdeb.v4i1.21-30
https://doi.org/10.29259/sijdeb.v4i1.21-30
https://doi.org/10.29259/sijdeb.v4i1.21-30
https://doi.org/10.29259/sijdeb.v4i1.21-30
https://gjia.georgetown.edu/2020/05/26/the-korean-wave/
https://gjia.georgetown.edu/2020/05/26/the-korean-wave/
https://gjia.georgetown.edu/2020/05/26/the-korean-wave/
https://gjia.georgetown.edu/2020/05/26/the-korean-wave/
https://gjia.georgetown.edu/2020/05/26/the-korean-wave/
https://gjia.georgetown.edu/2020/05/26/the-korean-wave/
https://doi.org/10.3389/fpsyg.2017.01256
https://doi.org/10.3389/fpsyg.2017.01256
https://doi.org/10.3389/fpsyg.2017.01256
https://doi.org/10.3389/fpsyg.2017.01256
https://doi.org/10.47233/jebs.v4i5.1960
https://doi.org/10.47233/jebs.v4i5.1960
https://doi.org/10.47233/jebs.v4i5.1960
https://doi.org/10.20473/jeba.v32i12022.70-80
https://doi.org/10.20473/jeba.v32i12022.70-80
https://doi.org/10.20473/jeba.v32i12022.70-80
https://doi.org/10.20473/jeba.v32i12022.70-80

Pratama, A. (2023, January 10). Strategi oreo memanfaatkan popularitas
blackpink. https://infobrand.id/strategi-oreo-memanfaatkanpopularitas-
blackpink.phtm

Rahman. (2022). Metode Pengumpulan Data Sekunder. In Asik Belajar (Issue 10).

Rahmawati, C. T. (2020). “The Massive Korean Wave in Indonesia and Its Effects
in the Term of Culture.” November, 1-5.

Rambe, D. Y. B., & Rustam, T. A. (2024). Pengaruh Electronic Word Of Mouth,
Brand Image Dan Digital Marketing Terhadap Keputusan Pembelian
Purbasari Di Kota Batam. Jurnal Media Wahana Ekonomika, 21(1), 1-
14. https://doi.org/10.31851/imwe.v21i1.14510

Rosita, E., Hidayat, W., & Yuliani, W. (2021). Uji Validitas Dan Reliabilitas
Kuesioner Perilaku Prososial. FOKUS (Kajian Bimbingan & Konseling
Dalam Pendidikan), 4(4), 279. https://doi.org/10.22460/fokus.v4i4.7413

Sinaga, H. (2018). Pengaruh Brand Ambassador dan Brand Image terhadap
Minat Beli Konsumen Produk Freshcare (Studi pada Mahasiswa
Universitas Muhammadiyah Sumatera Utara Medan).

Suharyadi and Purwanto S. K. 2016. Statistika Untuk Ekonomi dan Keuangan
Moderen. Edisi Kedu. Edited by D. A. Halim. jakarta: Salemba Empat.

Syahputra Eka Denny & Supriyatin. 2015. Pengaruh Store Atmosphere, Harga
Dan Lokasi Terhadap Keputusan Pembelian

Tampubolon, M. (2023). Metode Penelitian Metode Penelitian. In Metode
Penelitian Kualitatif (Vol. 3, Issue 17).
http://repository.unpas.ac.id/30547/5/BAB lll.pdf

Turner, D. P. (2020). Sampling Methods in Research Design. Headache, 60, 8-12.
https://doi.org/10.1111/head.13707.

Wang, F., & Hariandja, E. S. (2016, March). The Influence Of Brand Ambassador
On Brand Image And Consumer Purchasing Decision: A Case Of Tous Les
Jours In Indonesia. Ininternational Conference On Entrepreneurship
(Iconent-2016).

Won So. 2020. Distribution of K-pop views on YouTube Worldwide as of June
2019, by country. Statista. Diakses
dari https://www.statista.com/statistics/1106704/south-korea-
kpopyoutube-views-by-country pada 12 September 2020.

Yang, F. X. (2017). Effects of Restaurant Satisfaction and Knowledge Sharing
Motivation on eWOM Intentions: The Moderating Role of Technology
Acceptance Factors. Journal of Hospitality and Tourism Research,
41(1), 93—-127. https://doi.org/10.1177/1096348013515918

haryono, & Kumadiji, S. (2016). Pengaruh Komunikasi Electronicword of
Mouth Terhadap Kepercayaan (Trust) Dan Niat Beli (Purchase
Intention) Serta Dampaknya Pada Keputusan Pembelian (Survey Pada
Konsumen Online Shopping Zafertech.Com). Bisnis
Dan journal.uajy.ac.id/4795/1/Artikel .pdf Manajemen, 3, 65-72.

Optimized using
trial version
www.balesio.com 66



https://infobrand.id/strategi-oreo-memanfaatkan-popularitas-blackpink.phtm
https://infobrand.id/strategi-oreo-memanfaatkan-popularitas-blackpink.phtm
https://infobrand.id/strategi-oreo-memanfaatkan-popularitas-blackpink.phtm
https://infobrand.id/strategi-oreo-memanfaatkan-popularitas-blackpink.phtm
https://infobrand.id/strategi-oreo-memanfaatkan-popularitas-blackpink.phtm
https://infobrand.id/strategi-oreo-memanfaatkan-popularitas-blackpink.phtm
https://infobrand.id/strategi-oreo-memanfaatkan-popularitas-blackpink.phtm
https://infobrand.id/strategi-oreo-memanfaatkan-popularitas-blackpink.phtm
https://infobrand.id/strategi-oreo-memanfaatkan-popularitas-blackpink.phtm
https://infobrand.id/strategi-oreo-memanfaatkan-popularitas-blackpink.phtm
https://doi.org/10.31851/jmwe.v21i1.14510
https://doi.org/10.31851/jmwe.v21i1.14510
https://doi.org/10.31851/jmwe.v21i1.14510
https://doi.org/10.22460/fokus.v4i4.7413
https://doi.org/10.22460/fokus.v4i4.7413
https://doi.org/10.22460/fokus.v4i4.7413
http://repository.unpas.ac.id/30547/5/BAB%20III.pdf
http://repository.unpas.ac.id/30547/5/BAB%20III.pdf
https://www.statista.com/statistics/1106704/south-korea-kpop-youtube-views-by-country%20pada%2012%20September%202020
https://www.statista.com/statistics/1106704/south-korea-kpop-youtube-views-by-country%20pada%2012%20September%202020
https://www.statista.com/statistics/1106704/south-korea-kpop-youtube-views-by-country%20pada%2012%20September%202020
https://www.statista.com/statistics/1106704/south-korea-kpop-youtube-views-by-country%20pada%2012%20September%202020
https://www.statista.com/statistics/1106704/south-korea-kpop-youtube-views-by-country%20pada%2012%20September%202020
https://www.statista.com/statistics/1106704/south-korea-kpop-youtube-views-by-country%20pada%2012%20September%202020
https://www.statista.com/statistics/1106704/south-korea-kpop-youtube-views-by-country%20pada%2012%20September%202020
https://www.statista.com/statistics/1106704/south-korea-kpop-youtube-views-by-country%20pada%2012%20September%202020
https://www.statista.com/statistics/1106704/south-korea-kpop-youtube-views-by-country%20pada%2012%20September%202020
https://www.statista.com/statistics/1106704/south-korea-kpop-youtube-views-by-country%20pada%2012%20September%202020
https://www.statista.com/statistics/1106704/south-korea-kpop-youtube-views-by-country%20pada%2012%20September%202020
https://www.statista.com/statistics/1106704/south-korea-kpop-youtube-views-by-country%20pada%2012%20September%202020
https://www.statista.com/statistics/1106704/south-korea-kpop-youtube-views-by-country%20pada%2012%20September%202020
https://www.statista.com/statistics/1106704/south-korea-kpop-youtube-views-by-country%20pada%2012%20September%202020
https://doi.org/10.1177/1096348013515918
https://doi.org/10.1177/1096348013515918

