52

DAFTAR PUSTAKA

Aliyyah, H. (2024). Pemanfaatan Instagram Sebagai Sarana Promosi Di
Media Sosial (Studi Komunikasi Pemasaran Pada Akun Instagram
@Beliomask. Id). IAIN Ponorogo.

Amaliya, N., & Anam, A. K. (2023, August 8). Kapabilitas Keuangan Sebagai
Fungsi Literasi Keuangan dan Inklusi Keuangan. Business and
Economics Conference in Utilization of Modern Technology.
https://journal.unimma.ac.id

Annisa, R., & Rohman, F. (2014). Alasan Gaya Hidup Konsumen
dalam Mengkonsumsi Kebaya Sebagai Barang Mewah. Jurnal
Aplikasi Manajemen, 12(3), 521-530.

Bai, R. (2023). Impact of financial literacy, mental budgeting and self control
on financial wellbeing: Mediating impact of investment decision making.
PLoS ONE, 18(11 November).
https://doi.org/10.1371/journal.pone.0294466

Baumeister, R. F. (2002). Yielding to temptation: Self-control failure, impulsive
purchasing, and consumer behavior. Journal of Consumer Research,
28(4), 670-676.

Birnberg, J. G. (2011). A Proposed Framework for Behavioral Accounting
Research. Behavioral Research in Accounting, 23, 1-43.

BPS. (2021). Kepadatan penduduk menurut provinsi (jiwa/km2), 2021.
https://www.bps.go.id/id/statistics-table/2/MTQxlzl=/kepadatan-
penduduk-menurut-provinsi--jiwa-km2-.html

Cheng, C., Sakai, Alho, A., Cheah, L., & Ben-Akiva, M. (2021). Exploring
the relationship between locational and household characteristics and e
commerce home delivery demand. Logistics, 5(2).

Cheng, H. (2020). The effects of product stimuli and social stimuli on online
impulse buying in live streams. Proceedings of the 7th International
Conference on Management of E-Commerce and e-Government, 31—
35.

Cindy Nurlaila, Qurrotul Aini, Sharla Setyawati, & April Laksana. (2024).
Dinamika Perilaku Gen Z Sebagai Generasi Internet. Konsensus : Jurnal
lImu Pertahanan, Hukum Dan Ilimu Komunikasi, 1(6), 95-102.
https://doi.org/10.62383/konsensus.v1i6.433

Compas. (2024). Compas market insight: Indonesian FMCG e-commerce
report 2023. . https://compas.co.id/product/compas-market-insight
indonesian-fmcg-e-commerce-report-2023-premium/.

Costumer Financial Protection Bureau. (2017). Financial well-being in
America.

Creswell, J. W., & Creswell, J. D. (2017). Research Design: Qualitative,
Quantitative, and Mixed Methods Approaches (5th ed.). SAGE
Publications.



53

Dan, K. (2025). The role of mental accounting in risk-taking and spending: a
meta-analysis of the house-money effect. In Frontiers in Psychology (Vol.
16). Frontiers Media SA. https://doi.org/10.3389/fpsyg.2025.1549626

Databoks. (2023). Pengguna tiktok di Indonesia terbanyak kedua di dunia per
april 2023, nyaris salip AS? . Pengguna TikTok di Indonesia
Terbanyak Kedua di Dunia per April 2023, Nyaris Salip AS?
(katadata.co.id).

Desgita Afil Salputri, Mohammad Chaidir, & Seger Santoso. (2025). The
Influence of Financial Literacy and Impulsive Buying Behavior on The
Spending Behavior of Shopee PaylLater User Among Generation Z.
International Journal of Economics and Management Research, 4(3),
254-267. https://doi.org/10.55606/ijemr.v4i3.550

Dew, J. P., Jian Xiao, J., & Jian, J. (2011). The Financial Management
Behavior Scale: Development and validation. In Journal of Financial
Counseling and Planning (Vol. 22, Number 1).
https://scholarsarchive.byu.edu/facpubElectroniccopyavailableat:http://s
srn.com/abstract=2061265

Dukes, S. (1984). Phenomenological methodology in the human sciences.
Journal of Religion and Health, 23(1), 197-203.

Fatoki, O. (2022). Determinants of household energy saving behavior:
application of the goal framing theory. Journal Homepage, 17(5), 1621-
1628.

Firdausiah, R. A., Bintang Nurrama Putra, & Raihan Salsabila. (2023).
Impulsive Buying in Live Tiktok Shop: Exploring The Role of
Telepresence, Enjoyment and Trust Among Generation Z. JKBM (Jurnal

Konsep Bisnis Dan Manajemen), 10(1), 56-70.
https://doi.org/10.31289/jkbm.v10i1.10456
Fu, J. R., & Hsu, C. W. (2023). Live-

streaming shopping: The impacts of para-social interaction and local
presence on impulse buying through shopping value. Industrial
Management & Data Systems, 123(7).

Gathergood, J. (2011). self-Control, Financial Literacy and Consumer Over-
Indebtedness. Centre For Finance and Credit Markets, 1, 1-30.

Handayaningrat, S. (1992). Pengantar Studi Illmu Administrasi dan
Mamajemen. CV. Haji Masagung.

Hanifah, N., Susilaningsih, & Sabandi, M. (2024). Factors that Influence
Impulse Buying: A Literature Review. EdulLine: Journal of Education and
Learning Innovation, 4(2), 286-293.
https://doi.org/10.35877/454ri.eduline2683

Hernandez-Perez, J., & Cruz Rambaud, S. (2025). Uncovering the factors of
financial well-being: the role of self-control, self-efficacy, and financial
hardship. Future Business Journal, 11(1).
https://doi.org/10.1186/s43093-025-00498-7



54

Izudin, M. A. (2025). Interaksi antara Penganggaran Mental, Pengendalian
Diri, dan Perilaku Finansial: Dampaknya terhadap Kesejahteraan
Finansial Individu. GunungDjati Conference Serius, 56, 1327—-1333.

Kahneman, D., & Tversky, A. (1979). Prospect Theory: An Analysis of
Decision under Risk. Econometrica, 263—292.

Kalengkongan, R. V. J., Mandey, S. L., & Roring, F. (2024). Pengaruh e-
commerce live streaming service dan keterlibatan pelanggan terhadap
loyalitas pelanggan pada Toko Kanino premium clothing Manado. Jurnal
EMBA: Jurnal Riset Ekonomi, Manajemen, Bisnis Dan Akuntansi.,
12(3), 762-773.

Kieso, D. E., Weygandt, J. J., & Warfield, T. D. (2020). Intermediate
accounting (17th ed.). Wiley.

Lee, C. H., & Chen, C. W. (2021). Impulse buying behaviors in live streaming
commerce based on the stimulus-organism-response framework.
Information (Switzerland), 12(6). https://doi.org/10.3390/info12060241

Leong, T. K., & Alex, T. Y. M. (2022). Impulse buying in live stream based on
the stimulus-organism-response framework. Jurnal Pengurusan, 66, 1—
14.

Lusardi, A., & Mitchell, O. S. (2014). The Economic Importance of Financial
Literacy: Theory and Evidence. Journal of Economic Literature, 52(1), 5—
44,

Ming, J., Jianqiu, z, Bilal, M., Akram, U., & Fan, M. (2021). How social
presence influences impulse buying behavior in live streaming
commerce? The role of S-O-R theory. International Journal of Web
Information Systems, 17(4), 300-320.

Moghddam, A. H., Carlson, J., Wyllie, J., & Rahman, M. S. (2024). Scroll,
stop, shop: decoding impulsive buying in social commerce. Journal of
Business Research. , 182.

Moleong, L. J. (2017). Metode Penelitian Kualitatif. PT. Remaja Rosdakarya.

Mulia, K. (2021). Here’s what to expect when you shop on TikTok’s new
ecommerce portal. . Here’s what to expect when you shop on TikTok’s
online shop (techinasia.com)

Mustikasari, A., & Septina, F. (2023). Pengaruh Literasi Keuangan, Impulsive
Buying, Dan Pengendalian Diri Terhadap Pengelolaan Keuangan Pribadi
Mahasiswa Jurusan Akuntansi Universitas Ciputra. JAE (Jurnal
Akuntansi Dan Ekonomi), 8(2), 48-54.
https://doi.org/10.29407/jae.v8i2.20179

Natalia, D. E., Murni, S., & Untu, V. N. (2019). Analisis Tingkat Literasi Dan
Pengelolaan Keuangan Pribadi Mahasiswa Di Fakultas Ekonomi Dan
Bisnis Univeristas Sam Ratulangi Analysis Of Financial Literacy Level
And Personal Finance Management Of Students At Faculty Of
Economics And Business Sam Ratulangi University. Jurnal EMBA, 7(2),
2131-2140.



55

Ogbodo, M. A. (2023). Behavioral Accounting: Analyzing How Cognitive
Biases affect Financial Decisions and Reporting. European Journal of
Finance and Management Sciences, 7(3), 20-30.
https://doi.org/10.5281/zenodo.8278753

Plessis, L. du, Jordaan, Y., & van der Westhuizen, L. M. (2024). Psychological
needs and financial well-being: the role of consumer spending self-
control. Journal of Financial Services Marketing, 29(4), 1197-1206.
https://doi.org/10.1057/s41264-024-00270-y

Prakoso, T., & Apriliani, R. (2024). Budgeting and Saving Effectiveness as the
Main Pillar of Sustainable Personal Financial Management. Indonesian
Journal of Islamic Economics and Finance, 4(2), 257-272.
https://doi.org/10.37680/ijief.v4i2.6187

Prihartono, M. R., & Asandimitra, N. (2018). Analysis Factors Influencing
Financial Management Behaviour. International Journal of Academic
Research in Business and Social Sciences, 8(8), 308—-326.

Qureshi, F. H., Soki¢, K., & Khawaja, S. (2025). Impulsive Buying Tendencies
and Personality: Cognitive and Affective Aspects. Psychiatry
International, 6(1). https://doi.org/10.3390/psychiatryint6010005

Rahayu, S., & Yuliansyah, Y. (2018). Peran informasi akuntansi dalam
pengambilan keputusan manajerial: Perspektif akuntansi perilaku. Jurnal
Akuntansi Dan Auditing Indonesia, 22(2), 101-112.

Salman, P., Fattah, T. K., Pebriadi, M. S., & Amelia, R. (2023). Pencatatan
Keuangan Sederhana untuk Meningkatkan Literasi Keuangan bagi
Kelompok UMKM Kerupuk Kuin Utara Banjarmasin. Lumbung Inovasi:
Jurnal  Pengabdian  Kepada  Masyarakat, 8(4), 749-761.
https://doi.org/10.36312/linov.v8i4.1399

Santoso, R. (2024). Tinjauan Hukum Islam Terhadap Transaksi Jual Beli
Mystery Box di E-commerce (Studi Kasus di Online Shop Tiktok Shop).
Universitas Islam Indonesia. .

Scott, W. R. (2015). Financial accounting theory (7th ed.). Pearson Education.

Siregar, L. A, & Firdausy, C. M. (2024). Perceived Enjoyment, Perceived Risk,
And Scarcity Message On Impulsive Buying In Live Shopping In E-
Commerce. International Journal of Application on Economics and
Business, 2(3), 384—-393. https://doi.org/10.24912/ijaeb.v2i3.384-393

Stanford Encyclopedia of Philosophy. (2024). Bounded Rationality.
Https://Plato.Stanford.Edu/Archives/Win2024/Entries/Bounded-
Rationality/?Utm_source=chatgpt.Com.

Suartana, 1. W. (2010). Akuntansi Keperilakuan, Teori dan Implementasi. CV.
Andi Offset.

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. CV.
Alfabeta.

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif & RND. Alfabeta.



56

Sulastri, P. (2019). Akuntansi Keperilakuan Terhadap Pengembangan
Akuntansi Manajemen. Jurnal Dharma Ekonomi, 1-14.

Sun, Y., Shao, X., Li, X,, Guo, Y., & Nie, K. (2019). How live streaming
influences purchase intentions in social commerce: An IT affordance
perspective. Electronic Commerce Research and Applications, 37.
https://doi.org/10.1016/j.elerap.2019.100886

Thaler, R. H. (2016). Behavioral Economics: Past, Present, and Future.
American Economic Review , 106(7), 1577-1600.

Wahyudi, I. (2021). Everyday Life of Accounting Disclosure [ Exploring Home
Accountants] Practices in Indonesia. The Indonesian Journal of
Accounting Research, 24(01). https://doi.org/10.33312/ijar.494

Wardhana, A. (2023). Akuntansi Manajemen (Sistem dan Analisis). CV. Media
Sains Indonesia.

Whon, D. Y, Freeman, G., & MCLaughlin, C. (2018).
Explaining viewers’ emotional, instrumental, and financial support
provision for live streamers. Proceedings of the 2018 CHI Conference
on Human Factors in Computing Systems, 1-3.

Xiao, J. J. (2008). Applying Behavior Theories to Financial Behavior. In: Xiao,
J.J (eds) Handbook of Consumer Finance Research. Springer.

Xiao, J. J. (2016). Consumer Financial Capability And Wellbeing (1st ed.).

Yeo, K. H. K., Lim, W. M., &Yii, K. J. (2024). Financial planning behaviour: a
systematic literature review and new theory development. Journal of
Financial Services Marketing, 29(3), 979-1001.
https://doi.org/10.1057/s41264-023-00249-1

Yi, Q., Khan, J., Su, Y., Tong, J., & Zhao, S. (2023). Impulse buying tendency
in live-stream commerce: The role of viewing frequency and anticipated
emotions influencing scarcity-induced purchase decision. Journal of
Retailing and Consumer Services, 75.
https://doi.org/10.1016/j.jretconser.2023.103534

Yushita, A. N. (2017). Pentingnya Literasi Keuangan bagi Pengelolaan
Keuangan Pribadi. Jurnal Nominal, 6, 1-16.



