
97 
 

 
 

DAFTAR PUSTAKA 

Aaker, D. A. (1996). Building Strong Brands. Free Press. 

Abdurrahman, N. H. (2018). Manajemen Strategi Pemasaran (2nd ed.). 
Pustaka Setia. 

Creswell, J. W. (2018). ). Research design: Qualitative, quantitative, and 
mixed methods approaches (5th ed.). SAGE Publications. 

Deloitte. (2023). Coffee Business Updates: Opportunities in the Southeast 
Asia Retail Coffee Market. https://www.deloitte.com/southeast-
asia/en/Industries/consumer/perspectives/coffee-business-
updates.html 

Evans, D., & McKee, J. (2010). Social Media Marketing: The Next 
Generation of Business Engagement. Wiley. 

Fisk, P. (2007). Marketing Genius. Elex Media Komputindo. 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). 
Multivariate data analysis (8th ed.). Cengage Learning. 

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2021). A Primer on 
Partial Least Squares Structural Equation Modeling (PLS-SEM) (3rd 
ed.). 

Han, H., Nguyen, H. N., Song, H., Chua, B. L., Lee, S., & Kim, W. (2018). 
Drivers of brand loyalty in the chain coffee shop industry. International 
Journal of Hospitality Management, 72, 86–97. 
https://doi.org/https://doi.org/10.1016/j.ijhm.2018.01.009 

Haryanto, Y., Rachmawati, N., & Salam, N. (2020). Informal Public 
Spaces: Typology of Coffee Shop Facades in Makassar City. 
ResearchGate. 
https://www.researchgate.net/publication/348996503_Informal_Public
_Spaces_Typology_of_Coffee_Shop_Facades_in_Makassar_City 

Hidayat, R. H. O. (2024). Marketing Communication Strategies of Coffee 
Shops in Increasing Brand Awareness: A Qualitative Descriptive 
Study of Thousandsunnycoffee. Al-I’lam; Jurnal Komunikasi Dan 
Penyiaran Islam, 8(1), 40–50. 
https://journal.ummat.ac.id/index.php/jail/article/viewFile/26925/10889
?utm_source=chatgpt.com 

Ibrahim, B., Aljarah, A., & Sawaftah, D. (2021). Linking social media 
marketing activities to revisit intention: The role of brand trust and 
brand loyalty on coffee shop Facebook pages. International Journal of 
Electronic Marketing and Retailing, 12(1), 1–20. 
https://doi.org/https://doi.org/10.1504/IJEMR.2021.113071 

Keller, K. L. (2013). Strategic Brand Management: Building, Measuring, 
and Managing Brand Equity. Pearson Education. 



98 
 

 
 

https://www.pearson.com/en-us/subject-catalog/p/strategic-brand-
management/P200000003019/9780132664257 

Kertamukti, R. (2019). Konstruksi identitas melalui Stories Highlight 
Instagram. Jurnal ASPIKOM, 4(1), 26–44. 

Khan S, Rehman S, K. U. (2024). We do it but they don’t” unveiling the 
impact of differentiation-oriented content on purchase intentions 
through mediation of SM engagement and moderation of social media 
skills. South Asian Journal of Marketing, 5(1), 47–60. 
https://doi.org/https://doi.org/10.1108/SAJM-09-2022-0064 

Kietzmann, J. H., Hermkens, K., McCarthy, I. P., & Silvestre, B. S. (2011). 
Social Media? Get Serious! Understanding the functional building 
blocks of social media. Business Horizons, 54(3), 241–251. 
https://doi.org/https://doi.org/10.1016/j.bushor.2011.01.005 

Ko, E., Pham, T. H., & Kim, S. (2024). The impact of eco-friendly practices 
on Gen Z’s brand advocacy and loyalty in coffee shops. Journal of 
Retailing and Consumer Services, 75. 
https://doi.org/https://doi.org/10.1016/j.jretconser.2023.103680 

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). 
Pearson Education. 

Lee, Y., Kim, J., & Suh, E. (2022). Effects of brand awareness, perceived 
quality, product quality, and physical environment on revisit intention 
in coffee franchises. International Journal of Environmental Research 
and Public Health, 19(3), 1212. 
https://doi.org/https://doi.org/10.3390/ijerph19031212 

Li, F., Larimo, J. & Leonidou, L. . (2021). Social media marketing strategy: 
definition, conceptualization, taxonomy, validation, and future agenda. 
J. of the Acad. Mark. Sci, 49, 51–70. 
https://doi.org/https://doi.org/10.1007/s11747-020-00733-3 

Mussa, M. H. (2025). Brand Positioning as A Mediator in The Relationship 
Between Social Media Quality and Brand Loyalty : An Applied Study 
on The Private Universities in Egypt. 45(4), 373–386. 
https://doi.org/10.21608/AJA.2022.167085.1332 

Muthiah, S. A. (2025). Pengaruh Media Sosial terhadap Gestalt Merek 
pada Usaha Kopi di Manado. COSTING: Journal of Economic, 
Business and Accounting, 9(1), 34–36. 
https://ipm2kpe.or.id/journal.ipm2kpe.or.id/index.php/COSTING/article
/download/17296/10858/147554 

Organization, I. C. (2023). Coffee Report and Outlook December 2023. 
https://icocoffee.org/documents/cy2023-
24/Coffee_Report_and_Outlook_December_2023_ICO.pdf 

Park Cho I., & Namkung, Y. (2022). The effects of Instagram marketing 
activities on customer-based brand equity in the coffee industry. 



99 
 

 
 

Sustainability, 14(3), 1657. https://doi.org/10.3390/su14031657 

Porter, M. E. (1989). Competitive Strategy: Techniques for Analyzing 
Industries and Competitors. Free Press. 

Pourkabirian, A., Habibian, S., & Pourkabirian, M. (2021). The Influence of 
Electronic Word of Mouth on Brand Image and Brand Attitude in 
Social Networks. ArXiv Preprint. https://arxiv.org/abs/2109.15315 

Purnomo, B. R., & Munggaran, M. W. (2023). ). Model bisnis sosial kedai 
kopi ramah lingkungan di Yogyakarta. Kawistara Jurnal UGM, 13(2), 
202–221. 

Rahmanulloh, A., & Osinski, J. (2024). Coffee Annual: Indonesia (ID2024-
0016). United States Department of Agriculture, Foreign Agricultural 
Service. https://satudata.pertanian.go.id/details/publikasi/354 

Ries, A., & Trout, J. (2001). Positioning: The Battle for Your Mind. 
McGraw-Hill. McGraw-Hill. 

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill-
building approach (7th ed). Wiley. 

Shandy, A., Rahmawati, R., & Sutanto, H. (2023). Social media richness, 
brand equity, and business performance—Evidence from Indonesian 
food & beverage SMEs. Cogent Business & Management, 10(1). 

Sugiono. (2018). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. 
Alfabeta. 

Thufail, A. (2022). Pemetaan Warung Kopi dan Kafe di Kota Makassar. 
Jurnal Wawasan Kota Makassar, 3(2), 121–134. 
https://cot.unhas.ac.id/journals/index.php/jwkm/article/download/1659/
1072 

U.S. Department of Agriculture (USDA) Foreign Agricultural Service. 
(2024). Coffee Annual Report – Indonesia. https://doi.org/(ID2024-
0016). 

Wijaya, L., & Rizka, L. A. (2021). Studi brand positioning toko kopi 
kekinian di Indonesia. Jurnal Manajemen Dan Bisnis, 10(2), 112–118. 
https://stiemuttaqien.ac.id/ojs/index.php/OJS/article/view/177 

Yapri, D., Zalmita, R., Putri, D., & Jussac, M. Y. (2022). Pengaruh 
electronic word of mouth dan brand image terhadap keputusan 
pembelian pada Janji Jiwa Kota Payakumbuh. E-Jurnal Apresiasi 
Ekonomi (Garuda Kemdikbud), 10(3), 266–274. 

Yogesh K. Dwivedi, Elvira Ismagilova, D. Laurie Hughes, Jamie Carlson, 
Raffaele Filieri, Jenna Jacobson, Varsha Jain, Heikki Karjaluoto, Hajer 
Kefi, Anjala S. Krishen, Vikram Kumar, Mohammad M. Rahman, 
Ramakrishnan Raman, Philipp A. Rauschnabel, Jennifer , Y. W. 
(2021). Setting the future of digital and social media marketing 
research: Perspectives and research propositions. International 



100 
 

 
 

Journal of Information Management, 59. 
https://doi.org/https://doi.org/10.1016/j.ijinfomgt.2020.102168 

Yudia, G. F., & Sudarwanto, A. (2021). Studi brand positioning toko kopi 
kekinian di Indonesia. Eqien – Jurnal Ekonomi Dan Bisnis, 8(1), 57–
63. 

  

 

 

 

 

 

 

 


