MMM PS [6Z}0°COL 79
[L19] AGLZIOL
obiwissq n2wd

DAFTAR PUSTAKA

Anjaningrum, W. D., Azizah, N., & Suryadi, N. (2024). Spurring SMEs’
performance through business intelligence, organizational and network
learning, customer value anticipation, and innovation - Empirical evidence of
the creative economy sector in East Java, Indonesia. Heliyon, 10(7), €27998.
https://doi.org/https://doi.org/10.1016/j.heliyon.2024.e27998

Chaffey, D., & Smith, P. R. (2022). Digital marketing excellence: planning,
optimizing and integrating online marketing. Taylor & Francis.

Fadhilah, D. A., & Pratiwi, T. (2021). Strategi Pemasaran Produk UMKM Melalui
Penerapan Digital Marketing: Studi Kasus pada Kelompok Usaha “Kremes
Ubi” di Desa Cibunar, Kecamatan Rancakalong, Sumedang. Coopetition:
Jurnal llmiah Manajemen, 12(1), 17-22.

Hafid, M. H. M., Asmito, A., & Hasan, K. (2023). PENERAPAN STRATEGI
PEMASARAN DALAM PERSAINGAN BISNIS PASAR DI PT. ASH
SHOFWAH GROUP TOUR HAJI DAN TRAVEL. Al-Idarah: Jurnal
Manajemen dan Bisnis Islam, 4(1), 138—150.

Herman, B., Saleh, W., & Mursalat, A. (2024). Optimization of Digital Marketing
in Improving Marketing Performance. Almana: Jurnal Manajemen dan Bisnis,
8(2), 387-399.

Ismail, L. J. (2025). Halal brand quality and halal food purchasing intention among
university students: The moderating effect of customer-employee interactions.
Social Sciences & Humanities Open, 11, 101352.

https://doi.org/https://doi.org/10.1016/j.ssah0.2025.101352



MMM P [52J0°COLU 80
[LI9] ALZOU
obiwissq n2wd

Istikomah, I., Saputra, G. W., & Yusuf, M. (2022). Marketing Mix Strategy and

Financial Capabilities in Improving Sharia Stock Investment. Journal of
Applied Management and Business Administration, 1(1), 21-27.

Kadir, A. R., & Sobarsyah, M. (2023). THE INFLUENCE OF THE MARKETING
MIX ON CUSTOMER SATISFACTION AT KOPI KENANGAN RATU
INDAH MALL, MAKASSAR. Management Dynamics Conference 8, 8(1),
255-265.

Kotler, P., & Keller, K. L. (2009). Manajemen pemasaran. edisi.

Mandal, S., Dubey, R. K., Basu, B., & Tiwari, A. (2025). Exploring the orientation
towards metaverse gaming: Contingent effects of VR tools usability, perceived
behavioural control, subjective norms and age. Journal of Innovation &
Knowledge, 10(1), 100632.
https://doi.org/https://doi.org/10.1016/j.j1k.2024.100632

Nohong, M., Dharsana, M. T., Hermansyah, F. I., Herman, B., Absah, Y., & Natsir,
A. L. P. (2024). NExuS BETWEEN GREEN FINANCIAL MANAGEMENT
AND SuSTAINABLE COMPETITIVE ADVANTAGE: EVIDENCE FROM
INDONESIA.

Nursyamsi, 1., Hidayat, D. R., Melmambessy, D., Ariadi, W., & Wahyudin, M. S.
N. (2024). Trends in Research on Female Lecturers: A Bibliometric Analysis.
International Conference of Economics Business and Economics Education
Science (ICE-BEES-24), 338-357.

Ta, A. H., Aarikka-Stenroos, L., & Litovuo, L. (2022). Customer experience in
circular economy: Experiential dimensions among consumers of reused and

recycled clothes. Sustainability, 14(1), 509.



MMM P [52J0°COLU
L9 ASLZIOU
obiwiseq nzwd

81

Wijoyo, H. (2021). sistem informasi Manajemen. Insan Cendekia Mandiri.

Yosep, M., Ip, S., Ak, M., & Dewi Indriasih, M. M. (2020). Kualitas Penerapan
Sistem Informasi Akuntansi Manajemen Pada Entitas Sektor Publik. Scopindo
Media Pustaka.

Zahara, S. M., Kuntadi, C., & Pramukty, R. (2023). Pengaruh Kecanggihan
Teknologi Informasi, Partisipasi Manajemen dan Kompetensi Sumber Daya
Manusia Terhadap Efektivitas Sistem Informasi Akuntansi. JURNAL

MANAJEMEN DAN BISNIS EKONOMI, 1(3), 87-98.



