64

DAFTAR PUSTAKA

Abel, J. P., Buff, C. L., & Burr, S. A. (2016). Scale development and assessment.
Journal of Business & Economics Research, 14(1), 33—44.

Ashrafi, D. M., & Akhter, M. (2024). The green Fintech paradox: understanding the
dynamics of green brand positioning and user decision-making in the digital
financial landscape. Journal of Modelling in Management, August.
https://doi.org/10.1108/JM2-12-2023-0294

Baron, R. M., & Kenny, D. A. (1986). The Moderator-Mediator Variable Distinction
in Social Psychological Research: Conceptual, Strategic, and Statistical
Considerations. Journal of Personality and Social Psychology, 51(6), 1173—
1182. https://doi.org/10.1037/0022-3514.51.6.1173

Bayumi, F. (2023). Pengaruh Performance Expectancy, EffortExpectancy, Dan
Facilitating Condition Terhadap Kinerja Keuangan Bank Jambi, Dengan
Actual UsageSebagai Variabel Mediasi (Studi Pada Pengguna Aplikasi Bank
Jambi Mobile). Jurnal Manajemen Terapan dan Keuangan (Mankeu, 12(01),
14-27.

Boki, E. (2023). Analisis faktor-faktor yang memengaruhi perilaku penggunaan
mobile payment analysis of factors affecting mobile payment usage behavior.

Ciptowati, L. (2024). An Analysis of QRIS Usage Behavior Using UTAUT
Approach. 13(1), 19-36. https://doi.org/10.21776/ub.apmba.2024.013.01.2

Clor-Proell, S. M., Guggenmos, R. D., & Rennekamp, K. (2019). Mobile devices
and investment news apps: The effects of information release, push
notification, and the fear of missing out. Accounting Review, 95(5), 95—-115.
https://doi.org/10.2308/ACCR-52625

Davis, F. D. (1989). Perceived Usefulness, Perceived Ease of Use, and User
Acceptance of Information Technology. MIS Quarterly, 13(3), 319-340.
https://doi.org/https://doi.org/10.2307/249008

Dinh, D. Van. (2024). Digital economy and the electronic payment behavior: An
empirical analysis. Transnational Corporations Review, 16(4), 200078.
https://doi.org/10.1016/j.tncr.2024.200078

Elhai, J. D., Levine, J. C., Alghraibeh, A. M., Alafnan, A. A., Aldraiweesh, A. A., &
Hall, B. J. (2018). Fear of missing out: Testing relationships with negative
affectivity, online social engagement, and problematic smartphone use.
Computers in Human Behavior, 89(March), 289-298.
https://doi.org/10.1016/j.chb.2018.08.020

Fuad, K., Nadzri, F. A. A., Urus, S. T., Pamela, C. A,, & . W. (2023). Utilization
Interest Mediating Effect by Using The UTAUT Model for the Siskeudes.
Proceedings of the International Conference in Technology, Humanities and
Management (ICTHM 2023), 12-13 June, 2023, Istanbul, Turkey, 131, 179—
191. https://doi.org/10.15405/epsbs.2023.11.15

Gartner, J., Fink, M., & Maresch, D. (2022). The Role of Fear of Missing Out and
Experience in the Formation of SME Decision Makers’ Intentions to Adopt



65

New Manufacturing Technologies. Technological Forecasting and Social
Change, 180(March 2021), 121723.
https://doi.org/10.1016/j.techfore.2022.121723

Green, J. L., Manski, S. E., Hansen, T. A, & Broatch, J. E. (2023). Descriptive
statistics.  International  Encyclopedia  (Fourth  Edition), 723-733.
https://doi.org/10.1016/B978-0-12-818630-5.10083-1

Groenestein, E., Willemsen, L., van Koningsbruggen, G. M., Ket, H., & Kerkhof, P.
(2024). The relationship between fear of missing out, digital technology use,
and psychological well-being: A scoping review of conceptual and empirical
issues. PloS one, 19(10), e0308643.
https://doi.org/10.1371/journal.pone.0308643

Hair Jr.,, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S.
(2021). Partial Least Squares Structural Equation Modeling (PLS-SEM) Using
R. In Springer Nature. https://doi.org/10.1007/978-3-030-80519-7

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing
discriminant validity in variance-based structural equation modeling. Journal
of the Academy of Marketing  Science, 43(1), 115-135.
https://doi.org/10.1007/s11747-014-0403-8

Indonesia.go.id. (2023). Transaksi Digital Tumbuh Pesat. Indonesia.go.id.
https://indonesia.go.id/kategori/editorial/8279/transaksi-digital-tumbuh-
pesat?lang=1

Jogiyanto, H., & Abdillah, W. (2009). Konsep & Aplikasi PLS (Partial Least Square)
Untuk Penelitian Empiris. BPFE Fakultas Ekonomika dan Bisnis Universitas
Gadjah Mada.

Jogiyanto, H. M. (2007). Sistem Informasi Keperilakuan. Andi Offset.

Kaddouhah, M. (2024). An economic definition of ‘Fear of Missing Out’ (FOMO).
Finance Research Letters, 63(February), 105344.
https://doi.org/10.1016/j.fr.2024.105344

Kementerian Keuangan Direktorat Jenderal Perbendaharaan. (2023). UMKM
Hebat, Perekonomian Nasional Meningkat. Kementerian Keuangan
Direktorat Jenderal Perbendaharaan,
https://djpb.kemenkeu.go.id/portal/id/berita/lainnya/opini/4133-umkm-hebat, -
perekonomian-nasional-meningkat.html.

Kurniasari, F., Utomo, P., & Jimmy, S. Y. (2023). Determinant Factors of Fintech
Adoption in Organization using UTAUT Theory Approach. Journal of Business
and Management Review, 4(2), 092-103.
https://doi.org/10.47153/jomr42.6032023

Li, Y. Y., Huang, Y. T., & Dou, K. (2021). Validation and psychometric properties
of the chinese version of the fear of missing out scale. International Journal
of  Environmental Research and Public Health, 18(18).
https://doi.org/10.3390/ijerph18189896

Ma, J. (2024). Fear of Missing Out (FOMO). Binance Academy.
https://academy.binance.com/en/glossary/fear-of-missing-out



66

Malinga, R. B., & Maiga, G. (2020). A model for mobile money services adoption
by traders in Uganda. Electronic Journal of Information Systems in
Developing Countries, 86(2), 1-14. https://doi.org/10.1002/isd2.12117

Mari, A., Mandelli, A., & Algesheimer, R. (2024). Fear of Missing Out (FOMO) on
Emerging Technology: Biased and Unbiased Adoption Decision Making.
SSRN Electronic Journal, February. https://doi.org/10.2139/ssrn.4736154

Mohamad, S. A., & Kassim, S. (2019). Examining the Relationship between
UTAUT Construct, Technology Awareness, Financial Cost and E-Payment
Adoption among Microfinance Clients in Malaysia. 292, 351-357.
https://doi.org/10.2991/agc-18.2019.56

Ng, P., Chan, J., Kwong, R., Kwok, M. L. J., & Lau, M. (2023). Bonus or Burden?
The impact of attitudes and fear of missing out (FOMO) on Generative Al
adoption. SSRN Electronic Journal. https://doi.org/10.2139/ssrn.4678557

Oliveira, T., Faria, M., Thomas, M. A., & Popovi¢, A. (2014). Extending the
understanding of mobile banking adoption: When UTAUT meets TTF and
ITM. International Journal of Information Management, 34(5), 689-703.
https://doi.org/10.1016/j.ijinfomgt.2014.06.004

Patil, P., Tamilmani, K., Rana, N. P., & Raghavan, V. (2020). Understanding
consumer adoption of mobile payment in India: Extending Meta-UTAUT
model with personal innovativeness, anxiety, trust, and grievance redressal.
International Journal of Information Management, 54(May), 102144.
https://doi.org/10.1016/j.ijinfomgt.2020.102144

Perdana, A., & Wang, T. (2024). Digital transformation in accounting and auditing:
Navigating technological advances for the future. In Digital Transformation in
Accounting and Auditing: Navigating Technological Advances for the Future.
https://doi.org/10.1007/978-3-031-46209-2

Przybylski, A. K., Murayama, K., Dehaan, C. R., & Gladwell, V. (2013).
Motivational, emotional, and behavioral correlates of fear of missing out.
Computers in Human Behavior, 29(4), 1841-1848.
https://doi.org/10.1016/j.chb.2013.02.014

QRIS Interactive. (2019). Apa Itu QRIS dan Manfaatnya Bagi Pebisnis. In Qris.Id.
https://qgris.id/homepage/qris-news-detail ?page=1-apa-itu-qgris-dan-
manfaatnya-bagi-pebisnis

Sastra, A., & Asyari. (2024). Analisis Penggunaan Digital Payment QRIS pada
Pelaku Usaha Mikro dan Kecil. Jurnal llmiah Administrasi Bisnis dan Inovasi,
8(1), 15-29. https://doi.org/10.25139/jiabi.v8i1.7867

Sekaran, U., & Bougie, R. (2016). Research methods for business : a skill-building
approach (7 ed.). John Wiley & Sons.

Shafie, I. S. M., Yusof, Y. L. M., Mahmood, A. N., Ishar, N. I. M., Jamal, H. Z., &
Kasim, N. H. A. A. (2020). Factors Influencing the Adoption of E-Payment: An
Empirical Study in Malaysia. Advances in Business Research International
Journal, 4(2), 53. https://doi.org/10.24191/abrij.v4i2.10009

Sultana, N., Chowdhury, R. S., & Haque, A. (2023). Gravitating towards Fintech: A



67

study on Undergraduates using extended UTAUT model. Heliyon, 9(10),
€20731. https://doi.org/10.1016/j.heliyon.2023.e20731

Sutarti, S., Syakhroza, A., Diyanty, V., & Anggoro Dewo, S. (2019). The Effects of
the Adoption of E-Banking Technology Innovation on the Performance With
the Internal Control Effectiveness As the Moderating Variable: an Evidence
From Commercial Banks in Indonesia. Jurnal Akuntansi dan Keuangan
Indonesia, 16(1), 35—60. https://doi.org/10.21002/jaki.2019.03

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. (2003). User Acceptance
of Information Technology: Toward a Unified View. MIS Quarterly, 27(3), 425—
478. https://doi.org/10.2307/30036540

Zhou, T., Lu, Y., & Wang, B. (2010). Integrating TTF and UTAUT to explain mobile
banking user adoption. Computers in Human Behavior, 26(4), 760-767.
https://doi.org/10.1016/j.chb.2010.01.013



