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KUESIONER PENELITIAN
FAKTOR-FAKTOR YANG MEMPENGARUHI KEPUTUSAN KONSUMEN
DALAM PEMBELIAN SEPEDA MOTOR YAMAHA
DI KOTA MAKASSAR
No.
Responde
n:

I. DATA UMUM RESPONDEN

3. JenisKelamin : ...............
4. Jenis motor Yamaha yang dimiliki : ....................
5. Lama Pemakaian : .......... Tahun

I1. Keputusan Konsumen

A. NILAI KUALITAS (X1)

JAWABAN RESPONDEN

NO PERTANYAAN
STS | TS CS S SS

Kualitas sepeda motor Yamaha konsisten

Merek diproduksi dengan kualitas baik

Sepeda motor Yamaha memiliki standar
3 | kualitas yang dapat diterima

Sepeda motor Yamaha akan berfungsi
4 | secara konsisten




B. NILAI EMOSIONAL (X2)
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NO

PERTANYAAN

JAWABAN RESPONDEN

STS

TS

CS

S

SS

Sepeda motor Yamaha membuat saya
ingin menggunakannya

Sepeda motor Yamaha membuat saya
relaks bila menggunakannya

Sepeda motor Yamaha akan membuat
saya merasa senang

Sepeda motor Yamaha akan memberikan
kenikmatan bagi saya

C. NILAI FUNGSIONAL (X3)

NO

PERTANYAAN

JAWABAN RESPONDEN

STS

TS

CS

S

SS

Harga jual sepeda motor Yamaha masuk akal

for money

Produk sepeda motor Yamaha menawar-kan value

bagus dan sesuai dengan harganya

Sepeda motor Yamaha merupakan produk yang

ekonomis.

Sepeda motor Yamaha akan mempunyai nilai




D. NILAI SOSIAL (X4)
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JAWABAN RESPONDEN

NO PERTANYAAN
STS | TS CS S SS
Sepeda motor Yamaha akan meningkatkan
1 | persepsi orang lain terhadap saya
Sepeda motor Yamaha akan membuat kesan yang
2 | bagus bagi orang lain
Produk sepeda motor Yamaha akan memberikan
3 | pemiliknya pengakuan sosial
Status ekonomi seperti tingkat pendapatan, usia
4 merupakan faktor yang berpengaruh terhadap

persepsi terhadap sepeda motor Yamaha

E. KEPUTUSAN PEMBELIAN (Y)

JAWABAN RESPONDEN

NO PERTANYAAN
STS | TS CS S SS
Nilai kualitas yang dimiliki oleh sepeda motor
1 | Yamaha mempengaruhi keputusan pembelian
Nilai emosional pada diri se-seorang mempengaruhi
2 keputusan konsumen dalam pembelian sepeda
motor Yamaha
Nilai fungsional yang melekat pada sepeda motor
3 merek mempengaruh keputusan konsu-men dalam
pembelian sepeda motor Yamaha
Nilai sosial status ekonomi meru-pakan faktor yang
4 berpengaruh terhadap keputusan pembelian

sepeda motor Yamaha




Correlations

X11 X12 X13 X14 JUMLAHX1
X11 Pearson Correlation 1 414”7 296" 399" 718"
Sig. (2-tailed) .000 .005 .000 .000
N 89 89 89 89 89
X12 Pearson Correlation 4147 1 357" 356" 718"
Sig. (2-tailed) .000 .001 .001 .000
N 89 89 89 89 89
X13 Pearson Correlation 296" 357" 1 4707 723"
Sig. (2-tailed) .005 .001 .000 .000
N 89 89 89 89 89
X14 Pearson Correlation .399” 356" 4707 1 771"
Sig. (2-tailed) .000 .001 .000 .000
N 89 89 89 89 89
JUMLAHX1 Pearson Correlation 718" 718" 723" 771" 1
Sig. (2-tailed) .000 .000 .000 .000
N 89 89 89 89 89
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**_Correlation is significant at the 0.01 level (2-tailed).

Correlations

X21 X22 X23 X24 JUMLAHX2
x21 Pearson Correlation 1 469" 324" 3107 707"
Sig. (2-tailed) .000 .002 .003 .000
N 89 89 89 89 89
X22 Pearson Correlation 469" 1 499" 366" 790"
Sig. (2-tailed) .000 .000 .000 .000
N 89 89 89 89 89
X23 Pearson Correlation 324" 499" 1 436" 748"
Sig. (2-tailed) .002 .000 .000 .000
N 89 89 89 89 89
X24 Pearson Correlation 3107 366" 436" 1 721"
Sig. (2-tailed) .003 .000 .000 .000
N 89 89 89 89 89
JUMLAHX2 Pearson Correlation 707" 7907 748" 721" 1
Sig. (2-tailed) .000 .000 .000 .000
N 89 89 89 89 89

**_Correlation is significant at the 0.01 level (2-tailed).

Correlations

X31 X32 X33 X34 JUMLAHX3
X31 Pearson Correlation 1 4117 536" 3777 a7
Sig. (2-tailed) .000 .000 .000 .000
N 89 89 89 89 89
X32 Pearson Correlation 4117 1 480" 364" 724"
Sig. (2-tailed) .000 .000 .000 .000
N 89 89 89 89 89
X33 Pearson Correlation 536" 480" 1 366" 792"
Sig. (2-tailed) .000 .000 .000 .000
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N 89 89 89 89 89
X34 Pearson Correlation 377" 364" 366" 1 717"

Sig. (2-tailed) .000 .000 .000 .000

N 89 89 89 89 89
JUMLAHX3 Pearson Correlation 777" 724" 792" 717" 1

Sig. (2-tailed) .000 .000 .000 .000

N 89 89 89 89 89

**_Correlation is significant at the 0.01 level (2-tailed).

Correlations

X41 X42 X43 X44 JUMLAHX4
X41 Pearson Correlation 1 523" 410" .049 652"
Sig. (2-tailed) .000 000 649 000
N 89 89 89 89 89
X42 Pearson Correlation 523" 1 5557 284" 769"
Sig. (2-tailed) .000 .000 007 .000
N 89 89 89 89 89
X43 Pearson Correlation 4107 555" 1 476" 860"
Sig. (2-tailed) 000 000 .000 .000
N 89 89 89 89 89
X44 Pearson Correlation .049 284" 4767 1 643"
Sig. (2-tailed) 649 .007 .000 .000
N 89 89 89 89 89
JUMLAHX4 Pearson Correlation 652" 769" 860" 643" 1
Sig. (2-tailed) .000 .000 .000 .000
N 89 89 89 89 89

**_Correlation is significant at the 0.01 level (2-tailed).




Correlations
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Y11 Y12 Y13 Y14 JUMLAHY
Y11 Pearson Correlation 1 308" 259" -.032 499"
Sig. (2-tailed) .003 014 765 .000
N 89 89 89 89 89
Y12 Pearson Correlation 308" 1 523" 492" 826"
Sig. (2-tailed) .003 .000 .000 .000
N 89 89 89 89 89
Y13 Pearson Correlation 259 523" 1 3427 755"
Sig. (2-tailed) 014 .000 .001 .000
N 89 89 89 89 89
Y14 Pearson Correlation -.032 492" 3427 1 703"
Sig. (2-tailed) 765 .000 .001 .000
N 89 89 89 89 89
JUMLAHY Pearson Correlation 499" 826" 755" 703" 1
Sig. (2-tailed) .000 .000 .000 .000
N 89 89 89 89 89
**_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
Case Processing Summary
N %
Cases Valid 89 100.0
Excluded® 0 .0
Total 89 100.0

a. Listwise deletion based on all variables in the procedure.

Reliability Statistics

Cronbach's Alpha

N of ltems

792




Item Statistics

Mean Std. Deviation N
X11 3.6067 .79226 89
X12 3.8652 77152 89
X13 3.9213 .78660 89
X14 3.7865 .84574 89
JUMLAHX1 15.1798 2.34308 89
Iltem-Total Statistics
Scale Mean if Iltem Scale Variance if Corrected Item-Total | Cronbach's Alpha if
Deleted Item Deleted Correlation Item Deleted
X11 26.7528 17.256 619 .760
X12 26.4944 17.366 .622 761
X13 26.4382 17.249 .626 .759
X14 26.5730 16.566 .680 743
JUMLAHX1 15.1798 5.490 1.000 712
Scale Statistics
Mean Variance Std. Deviation N of Items
30.3596 21.960 4.68617 5
Case Processing Summary
N %
Cases Valid 89 100.0
Excluded® 0 .0
Total 89 100.0

a. Listwise deletion based on all variables in the procedure.
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Reliability Statistics

Cronbach's Alpha N of ltems
.795 5
Item Statistics
Mean Std. Deviation N
X21 3.6966 .78920 89
X22 3.5169 82727 89
X23 3.7640 .73889 89
X24 3.7079 .84211 89
JUMLAHX2 14.6854 2.37217 89
Iltem-Total Statistics
Scale Mean if Item Scale Variance if Corrected Item-Total | Cronbach's Alpha if
Deleted Item Deleted Correlation Item Deleted
X21 25.6742 17.836 .608 .768
X22 25.8539 16.990 .709 744
X23 25.6067 17.809 .666 761
X24 25.6629 17.453 .618 762
JUMLAHX2 14.6854 5.627 1.000 726
Scale Statistics
Mean Variance Std. Deviation N of Items
29.3708 22.509 4.74433 5
Case Processing Summary
N %
Cases Valid 89 100.0
Excluded® 0 0
Total 89 100.0
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Case Processing Summary

N

%

Cases Valid

Excluded?®

Total

89 100.0
0 .0
89 100.0

a. Listwise deletion based on all variables in the procedure.

Reliability Statistics

Cronbach's Alpha N of ltems
.799 5
Item Statistics
Mean Std. Deviation N
X31 3.4944 .86765 89
X32 3.4719 .73993 89
X33 3.8090 .86440 89
X34 3.6742 .91422 89
JUMLAHX3 14.4494 2.54956 89
Iltem-Total Statistics
Scale Mean if Item Scale Variance if Corrected Item-Total | Cronbach's Alpha if
Deleted Item Deleted Correlation Item Deleted
X31 25.4045 19.880 .694 754
X32 25.4270 21.088 .642 775
X33 25.0899 19.765 714 751
X34 25.2247 20.153 611 .768
JUMLAHX3 14.4494 6.500 1.000 742
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Scale Statistics

Mean Variance Std. Deviation N of Items
28.8989 26.001 5.09912 5
Case Processing Summary
N %
Cases Valid 89 100.0
Excluded® 0 .0
Total 89 100.0
a. Listwise deletion based on all variables in the procedure.
Reliability Statistics
Cronbach's Alpha N of ltems
.790 5
Item Statistics
Mean Std. Deviation N
X41 3.3708 .87102 89
X42 3.4831 .72476 89
X43 3.2697 1.08465 89
X44 3.5281 .95453 89
JUMLAHX4 13.6517 2.67183 89
Iltem-Total Statistics
Scale Mean if Item Scale Variance if Corrected Item-Total | Cronbach's Alpha if
Deleted Item Deleted Correlation Item Deleted
X41 23.9326 23.245 542 774
X42 23.8202 23.126 .703 .758
X43 24.0337 19.760 .790 .704
X44 23.7753 22.903 .519 775
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Item-Total Statistics

Scale Mean if Item Scale Variance if Corrected Item-Total | Cronbach's Alpha if
Deleted Item Deleted Correlation Item Deleted
X41 23.9326 23.245 542 774
X42 23.8202 23.126 .703 .758
X43 24.0337 19.760 790 704
X44 23.7753 22.903 .519 775
JUMLAHX4 13.6517 7.139 1.000 .704
Scale Statistics
Mean Variance Std. Deviation N of Items
27.3034 28.555 5.34365 5
Case Processing Summary
N %
Cases Valid 89 100.0
Excluded?® 0 .0
Total 89 100.0
a. Listwise deletion based on all variables in the procedure.
Reliability Statistics
Cronbach's Alpha N of ltems
775 5
Item Statistics
Mean Std. Deviation N
Y11 3.5955 79371 89
Y12 3.4944 .82742 89
Y13 3.6067 .87410 89
Y14 3.5169 1.06720 89
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Item Statistics

Mean Std. Deviation N
Y1l 3.5955 79371 89
Y12 3.4944 .82742 89
Y13 3.6067 .87410 89
Y14 3.5169 1.06720 89
JUMLAHY 14.2135 2.48848 89
Item-Total Statistics
Scale Mean if ltem Scale Variance if Corrected Item-Total | Cronbach's Alpha if
Deleted Item Deleted Correlation Item Deleted
Y11 24.8315 21.460 .364 .788
Y12 24.9326 18.654 .760 710
Y13 24.8202 18.967 .662 726
Y14 24,9101 18.446 .566 .735
JUMLAHY 14.2135 6.193 1.000 .641
Scale Statistics
Mean Variance Std. Deviation N of Items
28.4270 24.770 4.97696 5
Variables Entered/Removed”
Model Variables Entered Variables Removed Method
1 JUMLAHX4, Enter
JUMLAHXS3,
JUMLAHX2,
JUMLAHX1
a All raniiactad variahlac antarad
Model Summary
Std. Error of the
Model R R Square Adjusted R Square Estimate
1 .682% 465 440 1.86256

a. Predictors: (Constant), JUMLAHX4, JUMLAHX3, JUMLAHX2, JUMLAHX1
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Coefficients®

Standardized
Unstandardized Coefficients Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) 1.640 1.528 2.530 .286
JUMLAHX1 .219 .090 .207 5.278 .017
JUMLAHX2 .540 .146 446 5.302 .000
JUMLAHX3 .301 .108 .309 2.783 .007
JUMLAHX4 416 .079 447 2.446 .000

a. Dependent Variable: JUMLAHY

ANOVA®

Model Sum of Squares df Mean Square F Sig.

1 Regression 253.538 4 63.384 18.271 .000°
Residual 291.406 84 3.469
Total 544.944 88

a. Predictors: (Constant), JUMLAHX4, JUMLAHX3, JUMLAHX2, JUMLAHX1

b. Dependent Variable: JUMLAHY




