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Tabel. 4.12. Bauran Pemasaran lkan Pindang

Nama Responden
No Nama Physical
Responden Product Price Place Promotion Process People Evidence
2 3 2 2 3 1 2 3 2 3 2 3 2 3
1 Nur Aeni \ % % v Vv % Vv
2 Hj Nahria v v v v Vv v v
3 Rosdiana v v v v \Y v v
4 Pinda v v v v \Y v v
5 Sawati v Y Y v \Y % %
6 Hati v v v Y % %
7 Baharuddin v Y Y v \Y % v
8 Wahyuni v v % \Y % v
9 Onggo Y v % Y %

44




10 Samo v \Y %
11 Nur Asma \ \Y \Y \Y v v
12 Indo Sakka v \Y v
13 Asni v \Y \Y Vv v v
14 Yasira v v Vv v
15 Antan \Y \Y \Y v
16 Rumalla v v v \Y v
17 Kadir v v \Y v v
18 Munsi v % Vv %
19 Marsia \Y \Y \Y % v
20 Kudo v v v \Y v
21 Sitti \Y \Y \Y v v
22 Onnon v v v Vv v v
23 Efi v v v \Y % %
24 Patmawati v v Vv v v
25 Suriyani v % % \Y %
26 Rosmiati v \Y \Y v
27 Isma \Y \Y \Y v
28 Nursia v v Vv v v
29 Jufri v v Vv % %
30 Bacce v v Vv v
31 Sukma v v v Vv v v
32 Anas v \ v
33 Jumaan v v v Vv % Vv
34 Rahma v v Vv v Vv
35 Sannen v v \ v
36 Hartati v % % Vv %
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37 Sumi v Y v v v v \
38 Suhada v v v v v Vv
39 Basran v v v v v Vv
40 Lia v v v v %
JUMLAH SKOR 12 | 102 56 36 8 108 | 14 | 44 | 12 120 120 52 36
TOTAL SKOR 72 | 3468 1568 | 432 32 | 3888 | 196 | 968 | 48 4800 4800 1352 | 504
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