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Uji Regresi Sederhana 

 

Coefficientsa 

 
 

Unstandardized Coefficients 

Standardized 

Coefficients 

 

 

 
t 

 

 

 
Sig. Model 

 
B Std. Error Beta 

1 (Constant) 14.443 2.368 
 

6.100 .000 

X 1.311 .109 .771 11.983 .000 

a. Dependent Variable: Y 

 
 

Uji T  

Coefficientsa 

 
 

Unstandardized Coefficients 

Standardized 

Coefficients 

 

 

 
t 

 

 

 
Sig. Model 

 
B Std. Error Beta 

1 (Constant) 14.443 2.368 
 

6.100 .000 

X 1.311 .109 .771 11.983 .000 

a. Dependent Variable: Y 

 

Uji Determinasi 

 

Model Summary 

 
 
Model 

 
 

R 

 
 

R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .771a .594 .590 2.14638 

a. Predictors: (Constant), X 

 

Uji F (barangkali butuh uji F) 

ANOVAa 

Model 
 

Sum of Squares df Mean Square F Sig. 

1 Regression 661.521 1 661.521 143.593 .000b 

Residual 451.479 98 4.607 
  

Total 1113.000 99 
   

a. Dependent Variable: Y 

b. Predictors: (Constant), X 


