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Lampiran 

A. Profil Tiktok  

1. Sisca Kohl 

 
2. Dave.Stn 
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3. Lisahaliza 

 
B. Tangkap Layar Konten Tiktok A Day In My Life 

1. A Day in My Life Edisi Sisca Kohl Valentine 
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2. A Day in My Life Dave.Stn Jakarta Edition 

 

3. A Day in My Lisahaliza Kalimantan 

 

 


