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LAMPIRAN 

Lampiran 1: Skala asli Self Control 

The 13-Item Brief Self-Control Scale (BSCS) Developed by Tangney et al. (2004) 
4. I am good atresisting temptation 
5. I have a hard time breaking bad habits 
6. I am lazy 
7. A say innappropriate thing 
8. I do certain things that are bad for me, if they are fun 
9. I refuse things that are bad for me 
10. I wish i had more self-discipline  
11. People would say that i have iron self-discipline 
12. Pleasure and fun sometimes keep me from getting work done 
13. I have trouble concentrating 
14. I am able to work effectively toward long-term goals 
15. Sometimes I can’t stop myself from doing something, even if I know it is wrong 
16. I often act without thinking through all the alternatives 
 
Lampiran 2: Skala asli Impulsive Buying 
The 20-item The Impulsive Buying Tendency Scale Developed by Verplanken and 

Herabadi (2001) 

Cognitive items 

1. I usually think carefully before i buy something 

2. I usually only buy things that i intended to buy 

3. If i buy something, i usually do that spontaneously 

4. Most of my purchase are planned in advance 

5. I only buy things that i really need 

6. It is not my style to just buy things 

7. I like to compare different brands before i buy one 

8. Before i buy something i always carefully consider whether i need it 

9. I am used to buying things ‘on the spot’ 

10. I often buy things without thinking 

Affective items 

11. It is a struggle to leave nice I see in a shop 

12. I sometimes cannot suppress the feeling of wanting to buy something 

13. I sometimes feel guilty after having bought something 

https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7261631/#R47


 

 
 
 

 

14. I’m not the kind of person who ‘falls in love at the first sight’ with things I see in 

shops 

15. I can become very excited if I see something I would like to buy 

16. I always see something nice whenever I pass by shops 

17. I find it difficult to pass up bargain 

18. If I see something new, I want to buy it 

19. I am a bit reckless in buying things 

20. I sometimes buy things because I like buying things, rather than because I need 

them 

 

Lampiran 3: Skala yang peneliti gunakan (Self control) 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 
 
 

 

 

 

 

 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 



 

 
 
 

 

Lampiran 4: Skala yang peneliti gunakan (Impulsive Buying) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 



 

 
 
 

 

 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
 

 

 
 
 
 

 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
 

 

 
 
 
 
 
 
 

 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
 

 

Lampiran 5: Uji CFA & Reliabilitas Self Control 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 



 

 
 
 

 

 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
 

 

Lampiran 6: Uji CFA & Reliability (Impulsive Buying) 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 



 

 
 
 

 

 
 
 
 
 
 
 
 
 
 
 
 
  
 
Lampiran 7: Hasil Uji Asumsi (Normalitas) 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
 

 

Lampiran 8: Hasil Uji Hipotesis 
 

 
Lampiran 9: Hasil Uji Korelasi Variabel Berdasarkan Demografi 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
 

 

Lampiran 10: Perizinan Adaptasi Alat Ukur Self Control  
 

 
 
Lampiran 11: Perizinan Adaptasi Alat Ukur Impulsive Buying 
 



 
 

 
 
 

 

 


