DAFTAR PUSTAKA

Belch, Geroge E and Belch, Michael A. 2004. Advertising and Promotion: An
Integrated Marketing Communications PePT. Semen Tonasa pective,
Sixth Edition. TheMcGraw—Hill Companies

Budiyatno, K. C., Pascasarjana, P., Administrasi, K., Sakit, R., & Administrasi,
D. (2022). refrensi jurnal bisnis digital permasalahan 5547-21136-2-PB
(1). JURNAL ADMINISTRASI RUMAH SAKIT INDONESIA, 8(2), 66—
73.

Burhan, L., & Sulistiadi, W. (2022). Optimalisasi Strategi Digital Marketing
Bagi Rumah Sakit. Branding: Jurnal Manajemen Dan Bisnis, 1(1), 17—
23. https://doi.org/10.15575/jb.v1i1.17202.

Chaffey, Dave. 2006. Internet Marketing Strategy, Implementation and Practice
Third Edition. Tottenham: PeaPT. Semen Tonasa on Education Limited.

Cowley, Michelle B. 2016. "'Jellies & Jaffas': Applying PR Smith’s SOSTAC
Model to an Online." Business Studies Certificate in Digital Marketing
&New Media Management DK _BCDIM 7

Cowley, M. B. (2016). “Jellies & Jaffas”: Applying PR Smith’s SOSTAC
Marketing Model to an Online Confectionary Start-Up. SSRN Electronic
Journal, January 2016. https://doi.org/10.2139/ssrn.2834279

Dawam, A., & Ruski, R. (2022). Optimalisasi Integrated Digital Marketing
dalam Strategi Pemasaran Home Industry di Desa Bandang Daja
Kecamatan Tanjung Bumi. Jurnal Pendidikan Dan Kewirausahaan,
10(2), 483—499. https://doi.org/10.47668/pkwu.v10i2.403

Erlinda, R. M. R. (2022). Peningkatan Customer Retention melalui Digital
Marketing danParamedic Competency Dengan Hospital Brand Image
Sebagai Variabel Intervening. In Tesis UnivePT. Semen Tonasa itas
Islam Sultan Agung. UnivePT. Semen Tonasa itas Islam Sultan Agung.

Humphrey, Albert. 2005. SWOT Analysis for Management Consulting. SRI
Alumni Newsletter (SRI International).

Irwanto, J., Murniati, W., & Fauziyah, A. (2021). Optimization of Digital
Marketing Strategy with Implementation of SOSTAC Method. IJEBD
(International Journal of EntrepreneuPT. Semen Tonasa hip and
Business Development), 4(6), 886—892.
https://doi.org/10.29138/ijebd.v416.1532

Laksmi Jaya, D., & Andriani, H. (2023). Efektivitas Penerapan Teknologi
Digital Marketing Di Pelayanan Kesehatan (Literature Review). BEST
Journal (Biology Education, Sains and Technology), 6(1), 162—168.
https://jurnal.uisu.ac.id/index.php/best/article/view/6668.

Kotler, Philip. 2012. Marketing Management I14E. New York: Simon &

105



SchusterAdult Publishing Grup.

Ommani, Ahmad Reza. 2011. "Strengths, weaknesses, opportunities and threats
(SWOT) analysis for farming system businesses management : case of
wheat farmePT. Semen Tonasa of shadervan district, shoushtar
township, iran." African Journal of Business Management

Noveri, M. (2020). Menelisik Strategi Pemasaran Rumah Sakit Menggunakan
Market Based-Management. Jurnal Manajemen Bisnis, 17(3), 374-395.
http://journal.undiknas.ac.id/index.php/magister-manajemen/

Perez Nijhuis, J. (2014). Finding the Proper E-Marketing Strategy for a Mental
Wellness Institute. UNIVEPT. SEMEN TONASA ITY OF TWENTE, 71.
http://essay.utwente.nl/64679/1/Perez Nijhuis BA MB.pdf-a.pdf

Prawira, I. W. K. Y., SukaPT. Semen Tonasa a, 0 Made, & Susila, A. A. N. H.
(2021). Analisis Dan Implementasi Strategi E-Marketing Berbasis
Metode Sostac Pada Perusahaan Xyz. JITTER Jurnal Ilmiah Teknologi
Dan Komputer, 2(3).
https://ojs.unud.ac.id/index.php/jitter/article/view/78892

PUTRA, T. U. (2018). TERHADAP VOLUME PENJUALAN PADA PT .
SEMEN BOSOWA Diajukan Oleh :

Putu, D., Mariyani, E., Made Artana, 1., & Alam, H. S. (n.d.). Analisis Strategi
Digital Marketing Untuk Meningkatkan Jumlah Kunjungan Pasien Di
Rumah Sakit Ibu Dan Anak. Ojs.Stmik-Banjarbaru.Ac.1d.
http://ojs.stmik-banjarbaru.ac.id/index.php/jutisi/article/view/1220

Reed, D. (2014). SOSTAC: The guide to the perfect digital marketing plan.
Journal of Direct, Data and Digital Marketing Practice, 16(2), 146—
147. https://doi.org/10.1057/dddmp.2014.79

Saputri, R. S., & Antoni, D. (2023). Pengembangan Konsep Digital Marketing
Usaha Mikro Kecil dan Menengah (UMKM) dengan Melalui Sosial
Media. JUPITER (Jurnal Penelitian Ilmu Dan ..., 205-216.
https://jurnal.polsri.ac.id/index.php/jupiter/article/view/5261%0Ahttps:
//jurnal.polsri.ac.id/index.php/jupiter/article/download/5261/2600.

Stokes, Rob. 2008. eMarketing : The Essential Guide to Marketing in a Digital
World 5th edition. Quirk eMarketing (Pty) Ltd.

Smith, PR. 2017. eMarketing eXcellence : Planning and optimizing your digital
marketing. Chennai

Syahrul, S., Doho, Y. D. B., & Pradina, Y. D. (2022). “Pay-as-you-wish”
Program As Marketing Communication Strategy Using SOSTAC On
Indonesian MSME Business. Journal of Research on Business and
Tourism, 2(1), 40. https://doi.org/10.37535/104002120224

Triwiyana, K. P., & Supriono. (2017). Analisis Strategi Perusahaan Dalam
Mencapai Keunggulan Bersaing(Studi Pada PT. Semen Indonesia (PT.

106



Semen Tonasa Persero ) Tbk .). Jurnal Administrasi Bisnis (JAB), 49(2),
68-77.

Vidyardi Laksmono. (2022). Grandma’s Ho’s Digital Marketing Strategy
inlmproving Brand Awareness Through InstagramSocial Media.
International Journal of Innovative Science and Research Technology,
7(1), 1-6. https://ijisrt.com/assets/upload/files/IJISRT22JAN323.pdf

Widigjaya, P. B. (2017). PERSAINGANREGIONAL ASIA TENGGARA (
Studi Kasus pada PT . Semen Indonesia ( PT. Semen Tonasa Persero )
Tbk . Kantor Pusat Veteran , Gresik ). Jurnal Administrasi Bisnis, 50(5),
7-16.

107



