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Lampiran 1. Kuesioner Penelitian 
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Lampiran 2. Tabulasi Data Penelitian  
     No. X1.1 X1.2 X1.3 X1.4 X2.1 X2.2 X2.3 X2.4 X3.1 X3.2 X3.3 X3.4 X4.1 X4.2 X4.3 X4.4 Y1.1 Y1.2 Y1.3 Y1.4 Y2.1 Y2.2 Y2.3 Y2.4 

1.  3 2 3 4 3 2 3 3 3 4 4 3 1 1 2 3 2 3 3 2 3 3 2 2 
2.  3 2 3 3 2 2 2 3 2 4 4 3 1 1 2 2 2 3 2 3 4 2 3 2 
3.  3 1 3 3 1 2 2 3 2 4 4 3 1 1 2 2 3 3 3 3 1 2 3 3 
4.  3 2 3 4 3 2 3 3 1 5 5 3 1 1 3 3 2 3 3 3 4 3 3 3 
5.  3 2 3 2 3 2 3 3 3 4 4 3 1 1 2 3 2 3 3 2 3 1 2 2 
6.  3 2 3 4 2 2 2 3 2 5 4 3 1 1 2 2 2 3 2 3 4 3 3 2 
7.  3 1 3 3 1 2 2 3 2 4 5 3 1 1 2 2 3 3 3 3 1 2 3 3 
8.  3 2 3 5 3 2 3 3 1 5 4 3 1 1 3 3 2 3 3 3 4 3 3 3 
9.  3 2 3 2 3 2 3 3 3 4 4 3 1 1 2 3 2 3 3 2 3 1 2 2 
10.  3 2 3 4 2 2 2 3 2 4 5 3 1 1 2 2 2 3 2 3 4 3 3 2 
11.  3 1 3 4 1 2 2 3 2 5 4 3 1 1 2 2 3 3 3 3 1 3 3 3 
12.  3 2 3 2 3 2 3 3 1 4 4 3 1 1 3 3 2 3 3 3 5 2 3 3 
13.  5 2 5 3 3 3 2 4 3 3 3 3 3 2 3 2 1 5 3 1 5 2 5 2 
14.  3 1 3 3 3 3 2 4 3 3 3 3 2 2 3 2 2 2 2 4 3 3 3 2 
15.  4 2 3 4 5 4 5 4 5 3 3 3 3 3 3 2 1 2 2 1 2 3 3 3 
16.  5 2 5 5 4 4 4 4 3 3 3 3 3 2 3 3 3 3 3 4 3 3 2 2 
17.  4 2 4 3 5 5 4 5 2 3 2 4 2 2 2 2 3 3 3 3 4 2 1 2 
18.  3 1 3 3 3 2 2 4 3 3 3 3 2 2 3 2 2 3 2 1 3 3 1 2 
19.  5 2 4 2 4 4 4 5 2 2 2 4 3 3 3 2 2 3 2 3 3 1 2 2 
20.  5 2 4 4 2 2 2 2 3 1 2 2 3 3 2 2 3 2 4 3 5 5 3 1 
21.  4 2 4 2 4 4 4 5 2 4 2 2 3 3 3 2 2 2 2 3 4 1 2 2 
22.  4 2 4 3 4 4 4 5 2 2 4 2 3 3 3 2 2 3 2 3 3 2 2 2 
23.  4 2 4 4 2 2 2 2 2 3 3 3 2 2 2 2 3 3 5 3 4 3 2 5 
24.  4 2 4 3 4 4 4 4 2 4 2 5 3 2 2 2 3 3 2 2 4 2 2 2 
25.  4 2 4 4 3 4 3 4 3 2 2 2 2 2 3 2 2 4 3 4 2 3 3 3 
26.  3 2 3 4 5 5 5 5 4 3 4 3 3 2 3 3 2 4 3 4 2 3 3 3 
27.  3 1 4 4 2 2 2 5 1 3 2 1 1 2 2 2 3 3 2 3 3 3 5 3 
28.  3 2 3 5 3 3 3 3 3 3 3 3 2 2 2 2 2 3 2 3 4 3 2 3 
29.  4 2 4 4 4 4 4 5 3 3 3 3 2 2 3 2 3 3 2 3 4 3 2 2 
30.  4 2 4 4 4 4 4 5 3 3 3 3 2 2 3 2 3 3 2 3 3 3 2 2 
31.  4 2 3 3 3 4 3 4 2 1 1 1 2 2 3 3 2 3 3 3 4 3 2 2 
32.  4 2 3 4 3 4 3 4 3 2 2 2 2 2 3 3 2 3 3 3 4 3 2 2 
33.  5 2 4 3 4 4 4 5 3 3 3 3 2 2 2 2 3 3 2 3 2 2 2 2 
34.  3 2 4 4 3 3 3 4 3 3 3 2 2 2 2 2 2 3 3 3 2 3 2 2 
35.  4 2 4 4 2 3 3 4 4 4 4 4 2 2 3 3 2 3 3 3 2 3 3 3 
36.  4 2 4 4 3 4 4 5 1 2 1 1 2 1 2 2 2 3 3 3 3 3 2 2 
37.  4 2 4 3 2 2 2 5 2 2 2 2 3 1 3 2 3 4 5 2 4 3 5 3 
38.  5 2 5 3 4 5 4 4 5 4 2 4 2 2 3 2 2 3 2 3 5 2 3 2 
39.  4 2 4 4 5 4 3 3 4 3 3 3 2 3 4 3 3 5 4 4 4 3 4 5 
40.  5 2 4 2 2 4 2 5 4 2 2 2 3 2 2 1 2 3 3 2 1 1 1 2 
41.  4 2 4 3 4 4 4 4 1 4 4 3 3 2 2 2 2 3 3 2 2 2 3 3 
42.  4 2 4 4 4 4 4 4 1 4 4 3 3 1 3 2 2 3 3 2 3 3 2 2 
43.  5 2 4 3 4 5 3 5 1 4 4 3 3 1 3 2 2 3 3 2 3 2 2 2 
44.  1 1 3 2 4 3 3 4 4 4 4 4 2 2 3 3 2 3 2 3 3 1 3 3 
45.  4 2 4 3 1 3 4 4 3 4 4 4 4 4 2 2 4 3 4 4 2 2 3 3 
46.  4 2 4 4 1 4 4 4 4 4 4 4 4 4 2 2 4 4 4 4 2 3 4 4 
47.  3 1 3 2 3 3 3 5 3 3 3 3 3 3 1 3 3 3 3 3 2 1 2 2 
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48.  4 2 4 3 2 4 4 4 3 4 4 4 4 4 2 2 4 3 4 4 2 2 3 3 
49.  5 2 4 4 2 4 5 4 4 5 4 5 4 5 3 2 4 4 4 4 2 3 4 4 
50.  4 2 4 2 3 3 3 5 3 3 3 3 3 3 3 3 3 3 3 3 2 1 3 3 
51.  3 2 3 3 2 4 4 4 4 4 4 4 4 4 2 2 4 4 4 4 2 2 5 4 
52.  2 1 2 2 2 2 4 2 2 2 2 2 2 2 1 2 2 2 2 2 2 3 2 2 
53.  3 2 3 3 3 3 3 3 3 3 3 3 3 3 2 3 3 3 3 3 2 2 3 3 
54.  4 2 4 3 2 4 5 4 5 4 5 4 5 5 3 2 4 5 4 5 2 2 4 4 
55.  4 2 4 4 3 3 3 5 3 3 3 3 3 3 3 3 3 3 3 3 2 3 3 3 
56.  3 2 3 3 2 4 4 4 4 4 4 4 4 4 2 2 4 4 4 4 2 2 4 4 
57.  2 1 2 2 2 2 5 2 2 2 2 2 2 2 2 2 2 2 2 2 2 1 2 2 
58.  3 2 3 3 3 3 5 5 3 3 3 3 3 3 3 3 3 3 3 3 2 3 3 3 
59.  4 2 4 3 1 5 4 4 5 4 5 4 4 4 2 2 4 4 4 4 2 2 4 4 
60.  4 2 4 4 2 4 4 4 3 4 4 4 4 4 2 2 4 3 4 4 2 3 3 3 
61.  3 1 3 2 3 3 4 5 3 3 3 3 3 3 3 3 3 3 3 3 2 1 2 2 
62.  4 2 4 3 2 4 4 4 3 4 4 4 4 4 2 2 4 3 4 4 2 2 3 3 
63.  3 2 3 4 3 3 3 5 4 4 5 4 4 4 2 1 4 4 4 3 2 2 4 4 
64.  2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 1 2 2 
65.  3 2 4 4 1 4 5 5 3 4 4 3 3 4 3 2 4 5 3 4 4 2 2 4 
66.  4 2 4 1 2 4 5 5 3 4 4 2 4 4 3 3 5 4 3 4 5 1 2 4 
67.  5 2 5 1 2 2 2 2 3 1 2 2 3 3 2 2 3 5 4 5 4 1 3 1 
68.  3 1 3 2 3 3 5 4 3 3 3 3 2 2 3 5 3 3 3 4 3 1 3 2 
69.  4 2 5 2 4 5 5 5 2 5 4 5 3 2 3 2 4 3 3 3 4 1 2 3 
70.  4 2 4 2 3 4 4 5 2 4 4 2 3 3 3 2 3 2 3 3 4 1 3 2 
71.  2 2 3 3 2 3 5 5 4 4 5 4 3 5 5 2 2 4 4 3 4 2 3 4 
72.  3 2 4 3 1 4 4 5 3 4 4 3 3 5 3 2 4 4 3 4 4 2 2 4 
73.  3 2 4 4 1 4 5 5 3 4 4 3 3 4 3 2 4 4 3 4 4 2 2 4 
74.  4 2 4 4 4 5 4 3 3 3 3 3 3 3 3 3 3 3 3 3 2 2 3 3 
75.  3 2 3 3 3 3 3 5 4 3 4 4 5 4 4 3 4 4 4 4 2 2 4 4 
76.  1 1 2 3 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 1 2 2 2 
77.  3 2 3 2 3 3 3 4 3 4 4 4 4 4 4 4 4 3 4 4 2 2 5 4 
78.  4 2 4 3 4 4 4 3 3 4 3 3 3 3 3 3 3 3 4 3 2 2 3 3 
79.  4 2 4 4 4 4 4 3 3 4 3 3 3 3 3 4 3 3 3 3 2 3 3 3 
80.  3 2 3 2 3 3 3 4 4 4 4 4 4 4 4 2 4 4 4 4 5 1 4 5 
81.  2 1 2 3 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 1 2 2 2 
82.  3 2 3 4 3 3 3 4 4 4 4 5 3 4 4 4 4 4 4 4 2 3 4 4 
83.  4 2 4 3 4 4 4 3 3 3 3 3 3 3 4 3 3 4 3 3 2 2 3 3 
84.  4 2 4 2 5 4 5 3 4 3 3 3 3 3 2 3 3 3 4 3 2 1 3 3 
85.  3 2 3 3 3 3 3 4 4 4 5 5 4 4 5 4 5 4 5 4 2 2 3 4 
86.  2 1 2 4 2 2 2 2 3 4 2 2 2 2 1 2 2 2 2 2 1 3 2 2 
87.  3 2 3 2 3 3 3 4 2 4 4 4 4 4 2 4 4 4 3 4 2 1 4 4 
88. 8 2 2 4 2 4 4 4 3 3 3 3 3 3 3 3 3 3 3 3 3 2 3 3 3 
89.  4 2 4 3 4 4 4 3 3 3 3 3 3 3 3 3 3 3 3 3 2 2 3 3 
90.  3 2 3 3 3 3 3 4 2 5 5 4 5 4 4 5 4 2 5 4 2 2 4 4 
91.  2 1 2 4 2 2 2 2 4 2 2 2 2 2 4 2 2 2 4 2 1 3 2 2 
92.  3 2 3 2 3 3 3 4 2 4 4 4 4 4 3 5 4 3 3 4 2 1 4 4 
93.  4 2 4 4 4 5 4 4 3 3 3 3 3 3 3 4 3 3 3 3 2 3 3 3 
94.  2 2 3 3 4 4 4 4 5 4 4 4 5 4 4 4 4 4 5 4 5 2 4 4 
95.  3 1 2 2 2 2 2 2 3 2 2 2 4 2 2 3 2 3 4 2 4 1 2 2 
96.  3 2 3 4 3 3 3 4 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 
97.  4 1 4 2 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 3 1 4 4 
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98.  3 2 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 2 3 3 
99.  3 2 3 4 3 3 3 3 3 4 3 3 3 3 3 4 3 3 3 3 4 3 2 2 
100.  2 2 4 3 3 3 3 3 3 3 3 3 1 3 3 3 3 3 3 3 5 2 3 3 
101.  3 2 3 2 4 4 4 4 4 4 4 4 4 4 4 3 4 4 3 4 5 1 4 4 
102.  1 1 2 3 2 2 4 2 3 4 2 2 2 2 4 2 2 2 2 2 3 2 2 2 
103.  3 2 3 4 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 4 3 3 3 
104.  4 1 3 2 4 4 4 4 4 5 4 4 5 4 5 2 4 4 4 4 4 1 4 4 
105.  4 2 3 3 4 4 4 4 3 4 4 4 4 4 4 4 4 3 4 4 4 2 3 3 
106.  3 1 3 2 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 2 2 
107.  4 2 5 2 4 4 4 4 3 4 5 5 4 4 5 4 4 3 4 4 5 1 3 3 
108.  3 1 3 3 3 3 3 3 5 2 4 4 5 4 4 5 4 4 4 3 5 2 4 4 
109.  3 2 3 2 3 3 3 4 4 4 4 4 3 4 3 4 4 4 4 4 2 3 4 4 
110.  2 1 2 3 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 1 2 2 2 
111.  3 2 3 3 3 3 3 4 4 4 5 4 4 5 4 1 4 4 3 4 2 2 4 4 
112.  4 2 4 4 4 5 4 3 3 3 3 3 3 3 4 3 3 3 4 3 2 3 3 3 
113.  2 2 2 3 2 2 2 2 4 2 2 2 2 2 2 2 2 4 2 2 1 2 2 2 
114.  3 1 3 2 3 3 3 4 4 2 4 5 4 4 5 4 4 5 4 4 2 1 4 4 
115.  4 2 4 3 4 4 4 3 3 3 3 3 3 3 4 3 3 3 3 3 2 5 3 3 
116.  4 2 4 3 4 4 4 3 3 3 3 3 4 3 3 3 3 3 4 3 2 2 3 3 
117.  3 2 3 4 3 3 3 4 4 4 4 5 5 4 3 5 4 4 5 4 2 3 4 4 
118.  2 1 2 2 2 2 2 2 2 2 2 2 2 2 3 3 2 2 3 2 1 1 2 2 
119.  3 2 3 3 3 3 3 4 3 4 4 4 3 4 4 4 4 3 4 4 2 2 4 4 
120.  5 2 4 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 4 2 3 3 
121.  3 2 3 4 5 4 4 5 4 5 4 5 4 4 4 5 4 3 4 4 5 3 4 4 
122.  4 1 1 2 2 2 3 2 2 2 2 2 3 2 4 2 2 3 2 2 5 1 3 3 
123.  3 2 1 3 3 3 3 3 4 3 3 3 4 3 3 4 3 3 3 3 5 2 3 3 
124.  4 2 2 2 4 4 5 5 5 4 5 5 2 5 3 4 4 4 4 4 3 3 4 4 
125.  4 2 4 2 4 4 5 4 4 5 4 4 5 4 5 5 4 3 5 4 3 1 3 5 
126.  3 1 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 4 3 2 2 
127.  4 1 4 2 4 4 2 4 3 4 5 4 5 4 5 5 4 3 4 5 5 2 3 3 
128.  3 2 3 3 3 3 3 3 4 4 4 4 4 4 4 4 4 4 4 3 5 2 4 4 
129.  2 2 2 3 2 4 2 4 2 2 2 2 4 2 2 4 2 2 2 2 4 2 2 2 
130.  4 2 4 3 3 3 3 3 3 2 3 3 3 3 3 2 3 3 3 3 4 1 3 3 
131.  3 2 3 2 4 4 4 5 4 4 5 4 4 4 5 4 4 5 4 5 5 5 4 4 
132.  2 1 2 4 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 4 5 2 2 
133.  3 1 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 5 2 3 3 
134.  4 2 4 3 4 5 4 5 4 5 4 5 3 4 4 4 4 4 4 4 4 3 4 4 
135.  3 2 3 4 4 3 3 3 3 3 3 3 3 3 4 3 3 3 3 3 4 3 3 3 
136.  1 2 3 3 3 3 4 3 3 3 3 3 3 3 3 3 3 3 3 3 4 2 2 2 
137.  4 2 4 3 4 4 5 4 5 4 5 4 4 4 4 4 4 3 4 4 5 5 4 4 
138.  2 1 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 4 1 2 2 
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Lampiran 3. Hasil Olah Data SEM 

1.1 Sebelum Penghapusan 

Invalid Indicator 

• Standardized Regression 
Weights: (Group number 
1 - Default model) 
   Estimate 

Y1 <--- X1 .308 

Y1 <--- X2 -.333 

Y1 <--- X3 .348 

Y1 <--- X4 .782 

Y2 <--- Y1 .886 

X1.4 <--- X1 .129 

X1.3 <--- X1 .889 

X1.2 <--- X1 .556 

X1.1 <--- X1 .791 

Y1.1 <--- Y1 .902 

Y1.2 <--- Y1 .617 

Y1.3 <--- Y1 .751 

Y1.4 <--- Y1 .802 

Y2.1 <--- Y2 .078 

Y2.2 <--- Y2 -.021 

Y2.3 <--- Y2 .727 

Y2.4 <--- Y2 .907 

X2.4 <--- X2 .631 

X2.3 <--- X2 .706 

X2.2 <--- X2 .948 

X2.1 <--- X2 .553 

X3.4 <--- X3 .869 

X3.3 <--- X3 .834 

X3.2 <--- X3 .741 

X3.1 <--- X3 .478 

X4.4 <--- X4 .459 

X4.3 <--- X4 .556 

X4.2 <--- X4 .914 

X4.1 <--- X4 .825 

    

1.2 Setelah Penghapusan 

Invalid Indicator 

Goodness of Fit 

CMIC/DF=2.372 

DF=141 

RMSEA=.100 

TLI=.857 

CFI=.882 

 

• Standardized Regression Weights: (Group number 1 - 
Default model) 

 
   Estimate 

Y1 <--- X2 -.277 

Y1 <--- X3 .361 

Y1 <--- X4 .770 

Y1 <--- X1 .265 

Y2 <--- Y1 .881 

Y1.1 <--- Y1 .905 

Y1.2 <--- Y1 .616 

Y1.3 <--- Y1 .743 

Y1.4 <--- Y1 .805 

Y2.3 <--- Y2 .724 

Y2.4 <--- Y2 .913 

X2.4 <--- X2 .631 

X2.3 <--- X2 .706 

X2.2 <--- X2 .950 

X2.1 <--- X2 .548 

X3.4 <--- X3 .816 

X3.3 <--- X3 .882 

X3.2 <--- X3 .793 

X4.3 <--- X4 .533 

X4.2 <--- X4 .933 

X4.1 <--- X4 .826 

X1.3 <--- X1 .887 

X1.2 <--- X1 .552 

X1.1 <--- X1 .794 

 

• Covariances: (Group number 1 - Default model) 
   Estimate S.E. C.R. P Label 

X2 <--> X4 .144 .041 3.556 *** par_16 

X3 <--> X4 .199 .051 3.914 *** par_17 

X2 <--> X3 .156 .054 2.885 .004 par_18 

X2 <--> X1 .296 .060 4.933 *** par_22 

X3 <--> X1 .121 .054 2.225 .026 par_23 

X4 <--> X1 .066 .035 1.900 .057 par_24 

 

• Correlations: (Group number 1 - Default model) 
   Estimate 

X2 <--> X4 .498 

X3 <--> X4 .562 

X2 <--> X3 .345 

X2 <--> X1 .692 

X3 <--> X1 .231 

X4 <--> X1 .196 
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• Modification Indices (Group number 
1 - Default model) 

Covariances: (Group number 1 - Default 
model) 

   M.I. 
Par 

Change 

e26 <--> X1 6.382 -.053 

e26 <--> X3 5.176 .055 

e13 <--> e1 6.896 .088 

e15 <--> e26 5.393 .064 

e10 <--> X4 18.807 -.090 

e10 <--> X3 4.710 .077 

e11 <--> X2 5.273 -.049 

e11 <--> e10 4.535 .062 

e12 <--> X4 13.444 .072 

e12 <--> X3 7.740 -.093 

e5 <--> X4 5.823 -.067 

e5 <--> e14 5.666 -.092 

e5 <--> e15 29.416 .296 

e5 <--> e12 7.574 .116 

e6 <--> X3 4.931 -.064 

e6 <--> e13 4.144 .056 

e6 <--> e11 6.695 -.064 

e7 <--> e13 4.769 -.082 

e7 <--> e14 7.907 .089 

e8 <--> X3 7.467 .122 

e8 <--> e11 4.391 .079 

e24 <--> X1 11.891 -.089 

e24 <--> X2 4.004 .039 

e24 <--> e1 4.117 -.055 

e24 <--> e13 4.141 -.058 

e23 <--> X2 6.571 -.061 

e23 <--> e7 4.945 -.083 

e20 <--> e13 5.792 -.068 

e19 <--> X1 5.558 .068 

e19 <--> X2 6.204 -.053 

e19 <--> e13 11.195 .105 

e19 <--> e14 5.943 -.065 

e18 <--> X1 4.560 .062 

e18 <--> e26 6.937 .055 

e18 <--> e10 5.212 -.071 

e17 <--> e15 7.453 -.077 

e17 <--> e5 5.046 -.069 

e17 <--> e23 5.516 -.055 

e17 <--> e20 5.547 .044 

e17 <--> e18 5.257 -.049 

 
1.1 Setelah Modivikasi Covariance Index 

Goodness of Fit 
CMIC/DF=1.469 
DF=129 
RMSEA=.059 
TLI=.951 
CFI=.963 

• Estimates (Group number 1 - Default model) 
Scalar Estimates (Group number 1 - Default 
model) 

Maximum Likelihood Estimates 
Regression Weights: (Group number 1 - Default 
model) 

   Estimate S.E. C.R. P Label 

Y1 <--- X2 -.351 .119 -2.941 .003 par_9 

Y1 <--- X3 .225 .051 4.387 *** par_10 

Y1 <--- X4 1.124 .164 6.860 *** par_13 

Y1 <--- X1 .308 .089 3.470 *** par_21 

Y2 <--- Y1 .734 .087 8.473 *** par_5 

Y1.1 <--- Y1 1.000     

Y1.2 <--- Y1 .559 .075 7.488 *** par_1 

Y1.3 <--- Y1 .811 .075 10.799 *** par_2 

Y1.4 <--- Y1 .830 .062 13.291 *** par_3 

Y2.3 <--- Y2 1.000     

Y2.4 <--- Y2 1.325 .139 9.556 *** par_4 

X2.4 <--- X2 1.000     

X2.3 <--- X2 1.115 .160 6.959 *** par_6 

X2.2 <--- X2 1.502 .194 7.737 *** par_7 

X2.1 <--- X2 .890 .150 5.922 *** par_8 

X3.4 <--- X3 1.000     

X3.3 <--- X3 .763 .107 7.153 *** par_11 

X3.2 <--- X3 .522 .082 6.367 *** par_12 

X4.3 <--- X4 1.000     

X4.2 <--- X4 1.843 .226 8.142 *** par_14 

X4.1 <--- X4 1.645 .213 7.733 *** par_15 

X1.3 <--- X1 1.000     

X1.2 <--- X1 .320 .050 6.382 *** par_19 

X1.1 <--- X1 1.007 .097 10.365 *** par_20 

 

• Squared Multiple Correlations: (Group number 
1 - Default model) 
   Estimate 

Y1   .939 

Y2   .769 

X1.1   .636 

X1.2   .286 

X1.3   .786 

X4.1   .708 

X4.2   .852 

X4.3   .337 

X3.2   .613 

X3.3   .865 

X3.4   .317 

X2.1   .295 

X2.2   .951 

X2.3   .489 

X2.4   .376 

Y2.4   .817 

Y2.3   .534 

Y1.4   .600 

Y1.3   .570 

Y1.2   .347 

Y1.1   .788 
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• Modification Indices (Group number 
1 - Default model) 

Covariances: (Group number 1 - Default 
model) 

   M.I. 
Par 

Change 

e26 <--> X1 6.382 -.053 

e26 <--> X3 5.176 .055 

e13 <--> e1 6.896 .088 

e15 <--> e26 5.393 .064 

e10 <--> X4 18.807 -.090 

e10 <--> X3 4.710 .077 

e11 <--> X2 5.273 -.049 

e11 <--> e10 4.535 .062 

e12 <--> X4 13.444 .072 

e12 <--> X3 7.740 -.093 

e5 <--> X4 5.823 -.067 

e5 <--> e14 5.666 -.092 

e5 <--> e15 29.416 .296 

e5 <--> e12 7.574 .116 

e6 <--> X3 4.931 -.064 

e6 <--> e13 4.144 .056 

e6 <--> e11 6.695 -.064 

e7 <--> e13 4.769 -.082 

e7 <--> e14 7.907 .089 

e8 <--> X3 7.467 .122 

e8 <--> e11 4.391 .079 

e24 <--> X1 11.891 -.089 

e24 <--> X2 4.004 .039 

e24 <--> e1 4.117 -.055 

e24 <--> e13 4.141 -.058 

e23 <--> X2 6.571 -.061 

e23 <--> e7 4.945 -.083 

e20 <--> e13 5.792 -.068 

e19 <--> X1 5.558 .068 

e19 <--> X2 6.204 -.053 

e19 <--> e13 11.195 .105 

e19 <--> e14 5.943 -.065 

e18 <--> X1 4.560 .062 

e18 <--> e26 6.937 .055 

e18 <--> e10 5.212 -.071 

e17 <--> e15 7.453 -.077 

e17 <--> e5 5.046 -.069 

e17 <--> e23 5.516 -.055 

e17 <--> e20 5.547 .044 

e17 <--> e18 5.257 -.049 

 
1.2 Setelah Modivikasi Covariance 

Index 

Goodness of Fit 
CMIC/DF=1.469 
DF=129 
RMSEA=.059 
TLI=.951 
CFI=.963 

 

Estimates (Group number 1 - Default model) 
Scalar Estimates (Group number 1 - Default 
model) 
Maximum Likelihood Estimates 
Regression Weights: (Group number 1 - Default 
model) 

   Estimate S.E. C.R. P Label 

Y1 <--- X2 -.351 .119 -2.941 .003 par_9 

Y1 <--- X3 .225 .051 4.387 *** par_10 

Y1 <--- X4 1.124 .164 6.860 *** par_13 

Y1 <--- X1 .308 .089 3.470 *** par_21 

Y2 <--- Y1 .734 .087 8.473 *** par_5 

Y1.1 <--- Y1 1.000     

Y1.2 <--- Y1 .559 .075 7.488 *** par_1 

Y1.3 <--- Y1 .811 .075 10.799 *** par_2 

Y1.4 <--- Y1 .830 .062 13.291 *** par_3 

Y2.3 <--- Y2 1.000     

Y2.4 <--- Y2 1.325 .139 9.556 *** par_4 

X2.4 <--- X2 1.000     

X2.3 <--- X2 1.115 .160 6.959 *** par_6 

X2.2 <--- X2 1.502 .194 7.737 *** par_7 

X2.1 <--- X2 .890 .150 5.922 *** par_8 

X3.4 <--- X3 1.000     

X3.3 <--- X3 .763 .107 7.153 *** par_11 

X3.2 <--- X3 .522 .082 6.367 *** par_12 

X4.3 <--- X4 1.000     

X4.2 <--- X4 1.843 .226 8.142 *** par_14 

X4.1 <--- X4 1.645 .213 7.733 *** par_15 

X1.3 <--- X1 1.000     

X1.2 <--- X1 .320 .050 6.382 *** par_19 

X1.1 <--- X1 1.007 .097 10.365 *** par_20 

Squared Multiple Correlations: (Group number 1 - 
Default model) 

   Estimate 

Y1   .939 

Y2   .769 

X1.1   .636 

X1.2   .286 

X1.3   .786 

X4.1   .708 

X4.2   .852 

X4.3   .337 

X3.2   .613 

X3.3   .865 

X3.4   .317 

X2.1   .295 

X2.2   .951 

X2.3   .489 

X2.4   .376 

Y2.4   .817 

Y2.3   .534 

Y1.4   .600 

Y1.3   .570 

Y1.2   .347 

Y1.1   .788 
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• Standardized Indirect Effects (Group number 1 - Default model) 
 X1 X4 X3 X2 Y1 Y2 

Y1 .000 .000 .000 .000 .000 .000 

Y2 .257 .728 .321 -.250 .000 .000 

X1.1 .000 .000 .000 .000 .000 .000 

X1.2 .000 .000 .000 .000 .000 .000 

X1.3 .000 .000 .000 .000 .000 .000 

X4.1 .000 .000 .000 .000 .000 .000 

X4.2 .000 .000 .000 .000 .000 .000 

X4.3 .000 .000 .000 .000 .000 .000 

X3.2 .000 .000 .000 .000 .000 .000 

X3.3 .000 .000 .000 .000 .000 .000 

X3.4 .000 .000 .000 .000 .000 .000 

X2.1 .000 .000 .000 .000 .000 .000 

X2.2 .000 .000 .000 .000 .000 .000 

X2.3 .000 .000 .000 .000 .000 .000 

X2.4 .000 .000 .000 .000 .000 .000 

Y2.4 .233 .658 .290 -.226 .837 .000 

Y2.3 .179 .507 .223 -.174 .644 .000 

Y1.4 .215 .609 .269 -.209 .000 .000 

Y1.3 .210 .593 .262 -.204 .000 .000 

Y1.2 .164 .463 .204 -.159 .000 .000 

Y1.1 .247 .698 .308 -.240 .000 .000 

 

• Standardized Indirect Effects - Two Tailed Significance (BC) (Group number 1 - Default 
model) 
 X1 X4 X3 X2 Y1 Y2 

Y1 ... ... ... ... ... ... 

Y2 .025 .004 .026 .017 ... ... 

X1.1 ... ... ... ... ... ... 

X1.2 ... ... ... ... ... ... 

X1.3 ... ... ... ... ... ... 

X4.1 ... ... ... ... ... ... 

X4.2 ... ... ... ... ... ... 

X4.3 ... ... ... ... ... ... 

X3.2 ... ... ... ... ... ... 

X3.3 ... ... ... ... ... ... 

X3.4 ... ... ... ... ... ... 

X2.1 ... ... ... ... ... ... 

X2.2 ... ... ... ... ... ... 

X2.3 ... ... ... ... ... ... 

X2.4 ... ... ... ... ... ... 

Y2.4 .019 .002 .041 .018 .013 ... 

Y2.3 .023 .002 .031 .016 .012 ... 

Y1.4 .014 .002 .029 .018 ... ... 

Y1.3 .025 .006 .029 .018 ... ... 

Y1.2 .021 .003 .029 .019 ... ... 

Y1.1 .019 .003 .038 .020 ... ... 

• Model Fit Summary 

CMIN 

Model NPAR CMIN DF P CMIN/DF 

Default model 61 189.507 129 .000 1.469 

Saturated model 190 .000 0   

Independence model 19 1816.266 171 .000 10.621 
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Baseline Comparisons 

Model 
NFI 

Delta1 
RFI 

rho1 
IFI 

Delta2 
TLI 

rho2 
CFI 

Default model .896 .862 .964 .951 .963 

Saturated model 1.000  1.000  1.000 

Independence model .000 .000 .000 .000 .000 

RMSEA 

Model RMSEA LO 90 HI 90 PCLOSE 

Default model .059 .040 .076 .212 

Independence model .265 .254 .276 .000 

 

Catatan Istilah-Istilah: 

• Regression Weights: artinya, bobot nilai yang belum terstandarisasi 

• Standardized Regression Weights: artinya, bobot nilai yang sudah terstandarisasi 

• Squared Multiple Correlations: artinya, nilai r2. Digunakan untuk mengetahui 
keakuratan model 

• Model Fit Summary: berisi parameter untuk menilai baik tidaknya model 
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Lampiran 4. Dokumentasi Kegiatan 

 
 
 
 
 
 
 
 
 
 
 

 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

                 

 
 
 
 
 
 
 
 
 
 

 
 
 

   
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 

   
 
 
 
 
 
 
 
 
 
        

 

 

Gambar 13. Pengisian Kuesioner di Pasar Niaga Daya 

Gambar 14. Pengisian Kuesioner di Pasar Terong 

Gambar 15. Pengisian Kuesioner di Pasar Kariwisi 


