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LAMPIRAN

Lampiran 1 : Data Persepsi Manfaat
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Lampiran 2 : Data Persepsi Kepercayaan
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Lampiran : Data Persepsi Kemudahan
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Lampiran 4 : Data Minat Penggunaan QRIS
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Lampiran 5 : Data Uji Validitas

Correlations

X1.1 X1.2 X1.3 X1.4 TOTALX1
X1.1 Pearson Correlation 1 627" .548™ .559” .810”
Sig. (2-tailed) .000 .000 .000 .000
N 120 120 120 120 120
X1.2 Pearson Correlation 627" 1 .780” 672" .900™
Sig. (2-tailed) .000 .000 .000 .000
N 120 120 120 120 120
X1.3 Pearson Correlation .548" 780" 1 .589” .855"
Sig. (2-tailed) .000 .000 .000 .000
N 120 120 120 120 120
X1.4 Pearson Correlation .559” 6727 .589” 1 .833"
Sig. (2-tailed) .000 .000 .000 .000
N 120 120 120 120 120
TOTALX1  Pearson Correlation .810” .900” .855” .833" 1
Sig. (2-tailed) .000 .000 .000 .000
N 120 120 120 120 120
**_Correlation is significant at the 0.01 level (2-tailed).
Correlations
X2.1 X2.2 X2.3 X2.4 TOTALX2
X2.1 Pearson Correlation 1 .526" 7107 .629” .831"
Sig. (2-tailed) .000 .000 .000 .000
N 120 120 120 120 120
X2.2 Pearson Correlation .526" 1 .665" 716" .851"
Sig. (2-tailed) .000 .000 .000 .000
N 120 120 120 120 120
X2.3 Pearson Correlation 7107 .665" 1 .634" .876"
Sig. (2-tailed) .000 .000 .000 .000
N 120 120 120 120 120
X2.4 Pearson Correlation .629™ 716" .634™ 1 .8717
Sig. (2-tailed) .000 .000 .000 .000
N 120 120 120 120 120
TOTALX2 Pearson Correlation .8317 .8517 .876" 8717 1
Sig. (2-tailed) .000 .000 .000 .000
N 120 120 120 120 120

**_Correlation is significant at the 0.01 level (2-tailed).
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Correlations

82

Z1 Z2 Z3 Z4 TOTALZ
Z1 Pearson Correlation 1 .252" .495” 565" 767"
Sig. (2-tailed) .006 .000 .000 .000
N 120 120 120 120 120
Z2 Pearson Correlation .252" 1 162 187 592"
Sig. (2-tailed) .006 077 041 .000
N 120 120 120 120 120
Z3 Pearson Correlation .495” .162 1 520" 750"
Sig. (2-tailed) .000 077 .000 .000
N 120 120 120 120 120
Z4 Pearson Correlation 565" 187 520" 1 778"
Sig. (2-tailed) .000 .041 .000 .000
N 120 120 120 120 120
TOTALZ Pearson Correlation 767" 592" .750" 778" 1
Sig. (2-tailed) .000 .000 .000 .000
N 120 120 120 120 120
**_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
Correlations
Y1 Y2 Y3 Y4 TOTALY
Y1 Pearson Correlation 1 534" .645" .386" 827"
Sig. (2-tailed) .000 .000 .000 .000
N 120 120 120 120 120
Y2 Pearson Correlation 534" 1 .644" .319” 787"
Sig. (2-tailed) .000 .000 .000 .000
N 120 120 120 120 120
Y3 Pearson Correlation .645" .644" 1 .230° 786"
Sig. (2-tailed) .000 .000 012 .000
N 120 120 120 120 120
Y4 Pearson Correlation .386" .319” .230° 1 676"
Sig. (2-tailed) .000 .000 012 .000
N 120 120 120 120 120
TOTALY  Pearson Correlation 827" 787" 786" 676" 1
Sig. (2-tailed) .000 .000 .000 .000
N 120 120 120 120 120

**_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).




Lampiran 6 : Tanggapan Responden

X1.1
Cumulative
Frequency Percent Valid Percent Percent
Valid sangat tidak setuju 3 2.5 2.5 2.5
ragu ragu 17 14.2 14.2 16.7
setuju 57 47.5 47.5 64.2
sangat setuju 43 35.8 35.8 100.0
Total 120 100.0 100.0
X1.2
Cumulative
Frequency Percent Valid Percent Percent
Valid  tidak setuju 1 .8 .8 .8
ragu ragu 16 13.3 13.3 14.2
setuju 41 34.2 34.2 48.3
sangat setuju 62 51.7 51.7 100.0
Total 120 100.0 100.0
X1.3
Cumulative
Frequency Percent Valid Percent Percent
Valid  sangat tidak setuju 1 .8 .8 .8
tidak setuju 2 1.7 1.7 25
ragu ragu 17 14.2 14.2 16.7
setuju 51 42.5 42.5 59.2
sangat setuju 49 40.8 40.8 100.0
Total 120 100.0 100.0
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X1.4

Cumulative
Frequency Percent Valid Percent Percent
Valid  tidak setuju 3 25 25 25
ragu ragu 23 19.2 19.2 21.7
setuju 42 35.0 35.0 56.7
sangat setuju 52 43.3 43.3 100.0
Total 120 100.0 100.0
X2.1
Cumulative
Frequency Percent Valid Percent Percent
Valid  tidak setuju 3 25 25 25
ragu ragu 15 12.5 12.5 15.0
setuju 30 25.0 25.0 40.0
sangat setuju 72 60.0 60.0 100.0
Total 120 100.0 100.0
X2.2
Cumulative
Frequency Percent Valid Percent Percent
Valid  tidak setuju 3 25 25 25
ragu ragu 26 21.7 21.7 24.2
setuju 40 33.3 33.3 57.5
sangat setuju 51 42.5 42.5 100.0
Total 120 100.0 100.0
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X2.3
Cumulative
Frequency Percent Valid Percent Percent
Valid sangat tidak setuju 1 .8 .8 .8
tidak setuju 2 1.7 1.7 2.5
ragu ragu 16 13.3 13.3 15.8
setuju 43 35.8 35.8 51.7
sangat setuju 58 48.3 48.3 100.0
Total 120 100.0 100.0
X2.4
Cumulative
Frequency Percent Valid Percent Percent
Valid  sangat tidak setuju 1 .8 .8 .8
tidak setuju 3 25 25 3.3
ragu ragu 22 18.3 18.3 21.7
setuju 51 425 425 64.2
sangat setuju 43 35.8 35.8 100.0
Total 120 100.0 100.0
Z1
Cumulative
Frequency Percent Valid Percent Percent
Valid  tidak setuju 4 3.3 3.3 3.3
ragu ragu 24 20.0 20.0 23.3
setuju 50 41.7 41.7 65.0
sangat setuju 42 35.0 35.0 100.0
Total 120 100.0 100.0
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z2
Cumulative
Frequency Percent Valid Percent Percent
Valid sangat tidak setuju 2 1.7 1.7 1.7
tidak setuju 17 14.2 14.2 15.8
ragu ragu 34 28.3 28.3 44.2
setuju 27 22.5 22.5 66.7
sangat setuju 40 33.3 33.3 100.0
Total 120 100.0 100.0
Z3
Cumulative
Frequency Percent Valid Percent Percent
Valid  sangat tidak setuju 1 .8 .8 .8
tidak setuju 12 10.0 10.0 10.8
ragu ragu 48 40.0 40.0 50.8
setuju 26 21.7 21.7 72.5
sangat setuju 33 27.5 27.5 100.0
Total 120 100.0 100.0
Z4
Cumulative
Frequency Percent Valid Percent Percent
Valid  sangat tidak setuju 4 3.3 3.3 3.3
tidak setuju 3 25 25 5.8
ragu ragu 42 35.0 35.0 40.8
setuju 35 29.2 29.2 70.0
sangat setuju 36 30.0 30.0 100.0
Total 120 100.0 100.0




Y1

Cumulative
Frequency Percent Valid Percent Percent
Valid  tidak setuju 4 3.3 3.3 3.3
ragu ragu 42 35.0 35.0 38.3
setuju 30 25.0 25.0 63.3
sangat setuju 44 36.7 36.7 100.0
Total 120 100.0 100.0
Y2
Cumulative
Frequency Percent Valid Percent Percent
Valid  tidak setuju 4 3.3 3.3 3.3
ragu ragu 26 21.7 21.7 25.0
setuju 47 39.2 39.2 64.2
sangat setuju 43 35.8 35.8 100.0
Total 120 100.0 100.0
Y3
Cumulative
Frequency Percent Valid Percent Percent
Valid  tidak setuju 2 1.7 1.7 1.7
ragu ragu 26 21.7 21.7 23.3
setuju 44 36.7 36.7 60.0
sangat setuju 48 40.0 40.0 100.0
Total 120 100.0 100.0
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Y4
Cumulative
Frequency Percent Valid Percent Percent
Valid sangat tidak setuju 3 2.5 2.5 2.5
tidak setuju 10 8.3 8.3 10.8
ragu ragu 34 28.3 28.3 39.2
setuju 31 25.8 25.8 65.0
sangat setuju 42 35.0 35.0 100.0
Total 120 100.0 100.0
Lampiran 7 : Mean
Descriptive Statistics
N Minimum Maximum Mean Std. Deviation
X1.1 120 1 5 4.14 .843
X1.2 120 2 5 4.37 744
X1.3 120 1 5 4.21 .809
X1.4 120 2 5 4.19 .833
X2.1 120 2 5 4.42 .806
X2.2 120 2 5 4.16 .850
X2.3 120 1 5 4.29 .824
X2.4 120 1 5 4.10 .844
Z1 120 2 5 4.08 .826
Z2 120 1 5 3.72 1.124
Z3 120 1 5 3.65 1.018
Z4 120 1 5 3.80 1.009
Y1 120 2 5 3.95 .924
Y2 120 2 5 4.08 .842
Y3 120 2 5 4.15 .816
Y4 120 1 5 3.82 1.082
Valid N (listwise) 120




Lampiran 8 : Data analisis Jalur

Coefficients?

Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 2.818 1.131 2.491 .014
TOTALX1 421 .109 411 3.863 .000
TOTALX2 .358 .105 .364 3.422 .001

a. Dependent Variable: TOTALY

Model Summary

Adjusted R Std. Error of the
Model R R Square Square Estimate

1 7372 .543 .536 1.909
a. Predictors: (Constant), TOTALX2, TOTALX1
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Lampiran 9 : Analisis MRA

Coefficients?

Standardized
Unstandardized Coefficients Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) 2.761 5.379 513 .609
TOTALX1 .903 .538 .883 1.680 .096
TOTALX2 -.480 .533 -.489 -.902 .369
TOTALZ .295 412 .299 .716 476
X1Z -.042 .037 -1.200 -1.122 .264
X2Z .048 .038 1.405 1.254 212

a. Dependent Variable: TOTALY

Model Summary

Adjusted R Std. Error of the
Model R R Square Square Estimate
1 .8072 .652 .636 1.689

a. Predictors: (Constant), X2Z, TOTALX1, TOTALX2, TOTALZ, X1Z
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