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UJI VALIDIATS LITERASI KEUANGAN 

Correlations 

 X1.1 X1.2 X1.3 X1.4 TOTALX1 

X1.1 Pearson Correlation 1 .482** .444** .032 .671** 

Sig. (2-tailed)  .000 .000 .755 .000 

N 99 99 99 99 99 

X1.2 Pearson Correlation .482** 1 .765** .121 .835** 

Sig. (2-tailed) .000  .000 .232 .000 

N 99 99 99 99 99 

X1.3 Pearson Correlation .444** .765** 1 .255* .855** 

Sig. (2-tailed) .000 .000  .011 .000 

N 99 99 99 99 99 

X1.4 Pearson Correlation .032 .121 .255* 1 .502** 

Sig. (2-tailed) .755 .232 .011  .000 

N 99 99 99 99 99 

TOTALX1 Pearson Correlation .671** .835** .855** .502** 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 99 99 99 99 99 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

UJI VALIDITAS LITERASI BISNIS DIGITAL 

 

Correlations 

 X2.1 X2.2 X2.3 X2.4 TOTALX2 

X2.1 Pearson Correlation 1 .222* .022 .215* .543** 

Sig. (2-tailed)  .027 .829 .033 .000 

N 99 99 99 99 99 

X2.2 Pearson Correlation .222* 1 .358** .314** .705** 

Sig. (2-tailed) .027  .000 .002 .000 

N 99 99 99 99 99 

X2.3 Pearson Correlation .022 .358** 1 .460** .691** 
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Sig. (2-tailed) .829 .000  .000 .000 

N 99 99 99 99 99 

X2.4 Pearson Correlation .215* .314** .460** 1 .740** 

Sig. (2-tailed) .033 .002 .000  .000 

N 99 99 99 99 99 

TOTALX2 Pearson Correlation .543** .705** .691** .740** 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 99 99 99 99 99 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

UJI VALIDITAS MOTIVASI WIRAUSAHA 

Correlations 

 Y1.1 Y1.2 Y1.3 Y1.4 Y1.5 TOTALY1 

Y1.1 Pearson Correlation 1 .245* .027 .049 .120 .412** 

Sig. (2-tailed)  .014 .791 .631 .239 .000 

N 99 99 99 99 99 99 

Y1.2 Pearson Correlation .245* 1 .655** .506** .623** .821** 

Sig. (2-tailed) .014  .000 .000 .000 .000 

N 99 99 99 99 99 99 

Y1.3 Pearson Correlation .027 .655** 1 .711** .563** .795** 

Sig. (2-tailed) .791 .000  .000 .000 .000 

N 99 99 99 99 99 99 

Y1.4 Pearson Correlation .049 .506** .711** 1 .749** .814** 

Sig. (2-tailed) .631 .000 .000  .000 .000 

N 99 99 99 99 99 99 

Y1.5 Pearson Correlation .120 .623** .563** .749** 1 .832** 

Sig. (2-tailed) .239 .000 .000 .000  .000 

N 99 99 99 99 99 99 

TOTALY1 Pearson Correlation .412** .821** .795** .814** .832** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 99 99 99 99 99 99 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

UJI VALIDITAS KINERJA USAHA 

Correlations 

 Y2.1 Y2.2 Y2.3 Y2.4 TOTALY2 
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Y2.1 Pearson Correlation 1 .593** .682** .431** .830** 

Sig. (2-tailed)  .000 .000 .000 .000 

N 99 99 99 99 99 

Y2.2 Pearson Correlation .593** 1 .629** .478** .825** 

Sig. (2-tailed) .000  .000 .000 .000 

N 99 99 99 99 99 

Y2.3 Pearson Correlation .682** .629** 1 .482** .857** 

Sig. (2-tailed) .000 .000  .000 .000 

N 99 99 99 99 99 

Y2.4 Pearson Correlation .431** .478** .482** 1 .742** 

Sig. (2-tailed) .000 .000 .000  .000 

N 99 99 99 99 99 

TOTALY2 Pearson Correlation .830** .825** .857** .742** 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 99 99 99 99 99 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

UJI REABILITIAS LITERASI KEUANGAN 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.784 5 

 

UJI REABILITAS LITERASI BISNIS DIGITAL 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.763 5 

 

UJI REABILITAS MOTIVASI WIRAUSAHA 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.787 6 
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UJI REABILITAS KINERJA USAHA 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.819 5 

 

RATA RATA TANGGAPAN RESPNDENT (MEAN) 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

X1.1 99 3 5 4.23 .740 

X1.2 99 2 5 4.16 .866 

X1.3 99 3 5 4.21 .718 

X1.4 99 2 5 4.35 .812 

X2.1 99 2 5 4.36 .814 

X2.2 99 2 5 4.43 .810 

X2.3 99 2 5 4.40 .832 

X2.4 99 2 5 4.39 .806 

Y1.1 99 2 5 4.41 .869 

Y1.2 99 2 5 4.38 .779 

Y1.3 99 2 5 4.27 .793 

Y1.4 99 2 5 4.26 .777 

Y1.5 99 2 5 4.25 .849 

Y2.1 99 3 5 4.29 .704 

Y2.2 99 3 5 4.17 .686 

Y2.3 99 3 5 4.30 .706 

Y2.4 99 3 5 4.31 .737 

Valid N (listwise) 99     

 

DESKRIPSI TANGGAPAN RESPONDEN 

Frequency Table 

X1.1 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Ragu-ragu 18 18.2 18.2 18.2 

Setuju 40 40.4 40.4 58.6 

Sangat setuju 41 41.4 41.4 100.0 

Total 99 100.0 100.0 
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X1.2 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Tidak setuju 4 4.0 4.0 4.0 

Ragu-ragu 18 18.2 18.2 22.2 

Setuju 35 35.4 35.4 57.6 

Sangat setuju 42 42.4 42.4 100.0 

Total 99 100.0 100.0 
 

 

 

X1.3 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Ragu-ragu 17 17.2 17.2 17.2 

Setuju 44 44.4 44.4 61.6 

Sangat setuju 38 38.4 38.4 100.0 

Total 99 100.0 100.0 
 

 

 

X1.4 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Tidak setuju 1 1.0 1.0 1.0 

Ragu-ragu 18 18.2 18.2 19.2 

Setuju 25 25.3 25.3 44.4 

Sangat setuju 55 55.6 55.6 100.0 

Total 99 100.0 100.0 
 

 

 

X2.1 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Tidak setuju 2 2.0 2.0 2.0 

Ragu-ragu 15 15.2 15.2 17.2 
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Setuju 27 27.3 27.3 44.4 

Sangat setuju 55 55.6 55.6 100.0 

Total 99 100.0 100.0 
 

 

 

X2.2 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Tidak setuju 3 3.0 3.0 3.0 

Ragu-ragu 11 11.1 11.1 14.1 

Setuju 25 25.3 25.3 39.4 

Sangat setuju 60 60.6 60.6 100.0 

Total 99 100.0 100.0 
 

 

 

X2.3 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Tidak setuju 3 3.0 3.0 3.0 

Ragu-ragu 13 13.1 13.1 16.2 

Setuju 24 24.2 24.2 40.4 

Sangat setuju 59 59.6 59.6 100.0 

Total 99 100.0 100.0 
 

 

 

X2.4 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Tidak setuju 2 2.0 2.0 2.0 

Ragu-ragu 14 14.1 14.1 16.2 

Setuju 26 26.3 26.3 42.4 

Sangat setuju 57 57.6 57.6 100.0 

Total 99 100.0 100.0 
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Y1.1 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Tidak setuju 5 5.1 5.1 5.1 

Ragu-ragu 10 10.1 10.1 15.2 

Setuju 23 23.2 23.2 38.4 

Sangat setuju 61 61.6 61.6 100.0 

Total 99 100.0 100.0 
 

 

 

Y1.2 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Tidak setuju 2 2.0 2.0 2.0 

Ragu-ragu 12 12.1 12.1 14.1 

Setuju 31 31.3 31.3 45.5 

Sangat setuju 54 54.5 54.5 100.0 

Total 99 100.0 100.0 
 

 

 

Y1.3 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Tidak setuju 3 3.0 3.0 3.0 

Ragu-ragu 12 12.1 12.1 15.2 

Setuju 39 39.4 39.4 54.5 

Sangat setuju 45 45.5 45.5 100.0 

Total 99 100.0 100.0 
 

 

 

Y1.4 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Tidak setuju 1 1.0 1.0 1.0 

Ragu-ragu 17 17.2 17.2 18.2 

Setuju 36 36.4 36.4 54.5 
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Sangat setuju 45 45.5 45.5 100.0 

Total 99 100.0 100.0 
 

 

 

Y1.5 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Tidak setuju 5 5.1 5.1 5.1 

Ragu-ragu 11 11.1 11.1 16.2 

Setuju 37 37.4 37.4 53.5 

Sangat setuju 46 46.5 46.5 100.0 

Total 99 100.0 100.0 
 

 

 

Y2.1 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Ragu-ragu 14 14.1 14.1 14.1 

Setuju 42 42.4 42.4 56.6 

Sangat setuju 43 43.4 43.4 100.0 

Total 99 100.0 100.0 
 

 

 

Y2.2 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Ragu-ragu 16 16.2 16.2 16.2 

Setuju 50 50.5 50.5 66.7 

Sangat setuju 33 33.3 33.3 100.0 

Total 99 100.0 100.0 
 

 

 

Y2.3 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 
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Valid Ragu-ragu 14 14.1 14.1 14.1 

Setuju 41 41.4 41.4 55.6 

Sangat setuju 44 44.4 44.4 100.0 

Total 99 100.0 100.0 
 

 

 

Y2.4 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Ragu-ragu 16 16.2 16.2 16.2 

Setuju 36 36.4 36.4 52.5 

Sangat setuju 47 47.5 47.5 100.0 

Total 99 100.0 100.0 
 

 

REGRESI 1 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 4.401 2.176  2.023 .046 

TOTALX1 .524 .117 .396 4.487 .000 

TOTALX2 .472 .120 .348 3.942 .000 

a. Dependent Variable: TOTALY1 

 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .631a .399 .386 2.324 

a. Predictors: (Constant), TOTALX2, TOTALX1 

 

REGRESI 2 

 

Coefficientsa 

Model Unstandardized Coefficients 

Standardized 

Coefficients t Sig. 



 97 

B Std. Error Beta 

1 (Constant) 5.859 1.846  3.173 .002 

TOTALX1 .147 .107 .143 1.381 .171 

TOTALX2 .107 .107 .102 .998 .321 

TOTALY1 .317 .085 .408 3.738 .000 

a. Dependent Variable: TOTALY2 

 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .564a .318 .296 1.931 

a. Predictors: (Constant), TOTALY1, TOTALX2, TOTALX1 

 

SOBEL TEST 
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