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Lampiran 1. Kuesioner Penelitian 

KUESIONER PENELITIAN 

Petunjuk Pengisian (Silahkan beri tanda centang) pada pernyataan dibawah ini :  

Sangat Tidak Setuju (STS)  

 Tidak Setuju (TS)  

 Netral (N)  

 Setuju (S)  

 Sangat Setuju (SS) 

Identitas Responden  

Nama Lengkap  :  

Pekerjaan  : 

Indikator : Inovasi Proses (X1)           

No Pernyataan SS S CS TS STS 

1 Waktu proses produksi tenaga listrik 
lebih efisien            

2 
Kualitas produksi tenaga listrik lebih 
baik            

3 Kuantitas produksi tenaga listrik lebih 
meningkat            

4 
Ketepatan waktu untuk pengiriman 
tenaga listrik sesuai dengan 
perencanaan           

5 
Tingkat biaya operasional lebih 
teratur            

             

              

Indikator : Inovasi Produk (X2)           

No Pernyataan SS S CS TS STS 

1 
Hasil produksi tenaga listrik 
mempunyai keunggulan relatif 
dengan kompetitor           

2 Hasil produksi tenaga listrik sudah 
sesuai dengan kebutuhan customer           

3 
Diversifikasi produk  untuk proses 
produksi tenaga listrik yang lebih 
kompleks           

4 
Hasil produksi tenaga listrik dari 
berbagai sumber daya telah 
dilakukan uji kelayakan           

5 Observasi lokasi pembangkit untuk 
ketersediaan sumber daya           
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Indikator : Kinerja Perusahaan           

No Pernyataan SS S CS TS STS 

1 
Strategi inovasi yang berhasil 
membuat pertumbuhan pendapatan 
perusahaan           

2 Strategi inovasi yang berhasil 
membuat volume produksi meningkat           

3 
Strategi inovasi yang berhasil 
membuat jumlah tenaga kerja perlu 
ditingkatkan           
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Lampiran 2. Hasil Kuesioner Penelitian 

VARIABEL INOVASI PROSES 

ITEM X1 X2 X3 X4 X5 TOTAL 

1 5 5 5 4 5 24 

2 5 4 5 4 4 22 

3 5 5 5 5 5 25 

4 4 4 3 3 5 19 

5 3 3 3 3 3 15 

6 5 5 5 5 5 25 

7 5 5 5 5 5 25 

8 4 4 4 4 4 20 

9 5 5 5 5 5 25 

10 5 5 3 5 5 23 

11 4 4 4 4 4 20 

12 5 5 5 5 4 24 

13 4 4 4 4 4 20 

14 4 4 4 3 4 19 

15 4 4 4 4 4 20 

16 5 5 5 5 5 25 

17 5 4 4 4 4 21 

18 5 4 5 4 4 22 

19 4 4 4 4 4 20 

20 4 4 4 5 5 22 

21 5 4 5 4 4 22 

22 2 2 2 2 5 13 

23 5 5 5 5 5 25 

24 4 4 4 4 4 20 

25 4 5 4 5 5 23 

VARIABEL INOVASI PRODUK 

ITEM X1 X2 X3 X4 X5 TOTAL 

1 5 5 5 5 5 25 

2 4 4 4 5 5 22 

3 5 5 5 5 5 25 

4 5 5 3 5 5 23 

5 3 3 3 3 3 15 

6 5 5 4 4 4 22 

7 5 5 5 5 5 25 



59 
 

 
 

8 4 4 4 4 4 20 

9 5 4 4 4 5 22 

10 5 5 4 5 5 24 

11 4 4 2 4 4 18 

12 4 4 4 4 4 20 

13 3 4 4 4 4 19 

14 4 3 3 4 5 19 

15 5 4 4 4 4 21 

16 5 3 3 5 5 21 

17 4 4 4 5 5 22 

18 4 4 4 5 4 21 

19 4 4 4 4 4 20 

20 4 5 4 5 5 23 

21 5 5 4 5 4 23 

22 2 2 2 5 5 16 

23 5 5 5 5 5 25 

24 2 4 2 2 4 14 

25 5 5 5 4 5 24 

VARIABEL KINERJA PERUSAHAAN 

ITEM X1 X2 X3 TOTAL 

1 5 4 2 25 

2 4 3 4 22 

3 5 5 5 25 

4 5 5 2 23 

5 3 3 3 15 

6 5 5 2 22 

7 5 5 3 25 

8 4 4 4 20 

9 5 5 3 22 

10 3 4 2 24 

11 3 4 3 18 

12 4 3 3 20 

13 4 4 2 19 

14 3 3 4 19 

15 4 4 4 21 

16 5 5 2 21 

17 4 4 3 22 

18 5 4 3 21 
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19 4 4 4 20 

20 4 4 4 23 

21 5 5 5 23 

22 5 2 2 16 

23 5 5 1 25 

24 5 4 2 14 

25 5 5 2 24 

Lampiran 3. Hasil Olah Data 

Uji Validitas Inovasi Proses (X1) 

 

Correlations 

 Q1 Q2 Q3 Q4 Q5 TOTAL 

Q1 Pearson Correlation 1 .829** .828** .735** .243 .902** 

Sig. (2-tailed)  .000 .000 .000 .241 .000 

N 25 25 25 25 25 25 

Q2 Pearson Correlation .829** 1 .702** .872** .477* .947** 

Sig. (2-tailed) .000  .000 .000 .016 .000 

N 25 25 25 25 25 25 

Q3 Pearson Correlation .828** .702** 1 .663** .117 .833** 

Sig. (2-tailed) .000 .000  .000 .578 .000 

N 25 25 25 25 25 25 

Q4 Pearson Correlation .735** .872** .663** 1 .420* .906** 

Sig. (2-tailed) .000 .000 .000  .037 .000 

N 25 25 25 25 25 25 

Q5 Pearson Correlation .243 .477* .117 .420* 1 .502* 

Sig. (2-tailed) .241 .016 .578 .037  .011 

N 25 25 25 25 25 25 

TOTAL Pearson Correlation .902** .947** .833** .906** .502* 1 

Sig. (2-tailed) .000 .000 .000 .000 .011  

N 25 25 25 25 25 25 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Uji Validitas Inovasi Produk (X2) 

Correlations 

 Q1 Q2 Q3 Q4 Q5 TOTAL 

Q1 Pearson Correlation 1 .683** .534** .703** .302 .837** 

Sig. (2-tailed)  .000 .006 .000 .143 .000 

N 25 25 25 25 25 25 

Q2 Pearson Correlation .683** 1 .689** .735** .209 .871** 

Sig. (2-tailed) .000  .000 .000 .316 .000 

N 25 25 25 25 25 25 

Q3 Pearson Correlation .534** .689** 1 .586** .185 .787** 

Sig. (2-tailed) .006 .000  .002 .376 .000 

N 25 25 25 25 25 25 

Q4 Pearson Correlation .703** .735** .586** 1 .447* .891** 

Sig. (2-tailed) .000 .000 .002  .025 .000 

N 25 25 25 25 25 25 

Q5 Pearson Correlation .302 .209 .185 .447* 1 .499* 

Sig. (2-tailed) .143 .316 .376 .025  .011 

N 25 25 25 25 25 25 

TOTAL Pearson Correlation .837** .871** .787** .891** .499* 1 

Sig. (2-tailed) .000 .000 .000 .000 .011  

N 25 25 25 25 25 25 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Uji Validitas Kinerja Perusahaan (Y) 

 

Correlations 

 Q1 Q2 Q3 TOTAL 

Q1 Pearson Correlation 1 .523** -.241 .592** 

Sig. (2-tailed)  .007 .246 .002 

N 25 25 25 25 

Q2 Pearson Correlation .523** 1 -.089 .717** 

Sig. (2-tailed) .007  .673 .000 

N 25 25 25 25 

Q3 Pearson Correlation -.241 -.089 1 .508** 

Sig. (2-tailed) .246 .673  .010 

N 25 25 25 25 

TOTAL Pearson Correlation .592** .717** .508** 1 

Sig. (2-tailed) .002 .000 .010  

N 25 25 25 25 

**. Correlation is significant at the 0.01 level (2-tailed). 

Uji Realibilitas Variabel Inovasi Proses (X1) 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.885 5 

Uji Realibilitas Variabel Inovasi Produk (X2) 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.817 5 

Uji Realibilitas Variabel Kinerja Perusahaan (Y) 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.682 3 
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Hasil Uji Analisis Linear Berganda 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 4.808 2.078  3.313 .000 

X1 .246 .133 .286 2.098 .004 

X2 .365 .134 .321 2.229 .002 

a. Dependent Variable: Y 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 19.279 2 9.639 5.187 .014b 

Residual 40.881 22 1.858   

Total 60.160 24    

a. Dependent Variable: Y 

b. Predictors: (Constant), X2, X1 

Sumber: Olah Data SPSS, 2023 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .566a .620 .259 1.363 

a. Predictors: (Constant), X2, X1 
Sumber: Olah Data SPSS, 2023 

 


