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I. PETUNJUK PENGISIAN OPINIER/ KUSIONER 

a. Bacalah setiap pernyataan dengan teliti, sampai Bapak/Ibu benar-benar 

memahami intinya.  

b. Jangan ada pernyataan yang terlewatkan/tidak diisi.  

c. Berikan jawaban atas setiap pernyataan dengan memilih salah satu dari  5 

(lima). 

d. Alternatif pilihan yang paling cocok dengan keadaan sebenarnya,setiap 

pilihan. 

e. Diberikan kode sebagai berikut:  

 

STS= Sangat Tidak Setuju 1 

TS = Tidak Setuju   2 

KS = Kurang Setuju  3 

S   = Setuju   4 

SS = Sangat Setuju  5 

 

Cantumkan tanda centang (√) pada kolom pilihan yang Bapak/Ibu pilih yang 

kolomnya tersedia di samping kanan dari setiap pernyataan. 

II. KARAKTERISTIK RESPONDEN 

 

JenisKelamin     :      Pria        Wanita 

 

Lama Usaha     :     Dibawah 1 tahun            1- 3 tahun

             Diatas 3 tahun 

JumlahKaryawan    : ..….. 



 

JumlahJenis Menu Yang Ditawarkan :  …….. 

Sosial Media Yang Digunakan  :               WhatsApp      Facebook 

                      Instagram      Telegram 

             Tiktok      Snack Video 

              Lainnya (………………….) 

E-Commerce yang digunakan  :       Gofood      GrabFood 

             Shopee                   Tokopedia 

             Lazada       Lainnya…… 

Penggunaan aplikasi digital UKM  :                 Ya                  Tidak 
 
 
Aplikasi usaha berbasis digital  : ……………………… 
yang digunakan(Jika ada)  
  

 

 

 

 

 

 

 

 

 



 

III. INSTRUMEN KUESIONER 

A. INFORMATION TECHNOLOGY AWARENESS 

No. Daftar Pernyataan 
Jawaban  

SS S KS TS STS 

X1.1 Saya telah mengetahui jenis teknologi digital 
yang tepat untuk menunjang kegiatan usaha 
saya 

     

X1.2 Usaha saya telah menggunakan jenis teknologi 
digital dalam menunjang kegiatan usaha saya 

     

X1.3 Saya maupun para pegawai yang bekerja pada 
usaha saya telah lancar menggunakan aplikasi 
digital untuk menjalankan usaha 

     

X1.4 Saya telah mampu menyelesaikan masalah 
yang dihadapi dalam menjalankan usaha saya 
dengan teknologi digital yang tersedia 

     

 

 

B. DIGITAL MARKETING 

 

 

 

No. Daftar Pernyataan 
Jawaban  

SS S KS TS STS 

X2.1 Bagi saya, penggunaan media pemasaran digital 
dapat menekan biaya dan waktu transaksi dari 
usaha saya kepada konsumen 

     

X2.2 Hubungan dua arah dari pelaku UKM dan 
pembeli berjalan lancar dengan menggunakan 
media pemasaran digital 

     

X2.3 Program yang usaha saya luncurkan melalui 
media digital dapat menciptakan nilai lebih bagi 
usaha yang saya jalankan 

     

X2.4 Menurut saya, promosi yang dilakukan melalui 
media digital dapat menarik minat konsumen 
lebih besar terhadap produk yang saya tawarkan 

     



 

C.OPEN INNOVATION 

No. Daftar Pernyataan 
Jawaban  

SS S KS TS STS 

Y1.1 Ada keterlibatan dari pihak eksternal (pemerintah, lembaga 
pendidikan, supplier) terhadap inovasi yang dilakukan oleh usaha 
saya 

     

Y1.2 Saya mendapatkan masukan dari konsumen maupun meniru yang 
dilakukan oleh pesaing saya dalam melakukan inovasi bagi usaha 
saya. 

     

Y1.3 UKM saya telah menggunakan alat-alat terbaru sesuai 
perkembangan zaman serta menawarkan produk yang 
menggunakan bahan / material yang up to date 

     

Y1.4 UKM saya telah memiliki alat atau aplikasi yang telah dibeli 
paten/hak cipta/ lisensinya untuk menunjang kegiatan usaha saya. 

     

Y1.5 UKM saya berupaya mendapatkan keuntungan lain dari inovasi 
internal yang telah dilakukan 

     

Y1.6 UKM saya menawarkan kepada usaha lain metode-metode baru 
yang dapat mereka gunakan dalam menjalankan usaha mereka 

     

Y1.5 UKM saya telah menjual lisensi, paten dan cara pembuatan 
produk baru kepada pihak lain 

     

 

 

D. KINERJA UKM 

No. Daftar Pernyataan 
Jawaban  

SS S KS TS STS 

Y2.1 Penjualan dari produk yang ditawarkan oleh UKM saya 
mengalami peningkatan dari tahun ke tahun 

     

Y2.2 Modal usaha saya telah mengalami peningkatan sejak usaha 
didirikan 

     

Y2.3 Pegawai / karyawan yang bekerja di usaha saya mengalami 
penambahan tenaga kerja setiap tahunnya 

     

Y2.4 Konsumen yang melakukan pembelian terhadap produk 
usaha saya semakin bertambah banyak 

     

Y2.5 Laba usaha saya mengalami peningkatan setiap tahunnya      

Y2.6 Tempat / lokasi dari usaha saya mengalami penambahan 
ukuran atau usaha saya telah membuka cabang di tempat 
lain 

     

 
 
 
 



 

Lampiran 2 : Hasil Kuesioner Responden 
 
 

No X1.1 X1.2 X1.3 X1.4 X2.1 X2.2 X2.3 X2.4 

1 4 5 4 4 5 4 4 3 

2 5 5 5 4 4 4 4 4 

3 3 2 3 3 2 2 3 2 

4 5 5 4 4 5 5 5 4 

5 5 4 5 4 5 5 5 4 

6 4 5 5 3 5 5 4 2 

7 3 2 2 2 4 5 5 3 

8 5 4 4 2 3 2 3 3 

9 3 2 2 3 2 2 3 2 

10 5 5 4 4 5 4 3 4 

11 4 5 4 4 4 5 5 5 

12 3 2 2 2 5 5 5 4 

13 3 3 2 2 3 3 2 2 

14 4 5 4 3 2 2 3 3 

15 3 5 4 3 5 5 5 5 

16 2 1 2 2 2 3 2 3 

17 5 4 5 4 5 5 4 4 

18 4 5 5 4 5 5 5 5 

19 2 2 3 3 3 2 2 3 

20 4 3 4 3 4 5 4 3 

21 4 4 4 4 5 5 4 4 

22 3 3 3 3 4 5 4 4 

23 4 4 5 4 3 2 2 3 

24 5 5 5 5 4 4 4 5 

25 3 3 2 2 3 3 2 3 

26 5 5 4 5 2 2 3 2 

27 4 4 4 4 4 5 5 3 

28 3 3 2 3 3 3 2 3 

29 4 3 4 4 5 5 4 4 

30 4 4 4 3 4 5 4 3 

31 4 4 5 4 4 5 4 4 

32 3 3 2 2 2 3 2 3 

33 4 3 4 3 5 4 4 3 

34 5 4 4 5 5 5 4 4 



 

35 3 2 2 2 5 5 4 5 

36 3 3 3 2 3 3 2 2 

37 5 4 5 4 5 5 4 4 

38 5 5 4 3 5 5 3 3 

39 4 4 4 4 3 3 3 2 

40 5 4 5 5 2 3 3 3 

41 4 5 4 4 5 5 4 3 

42 5 5 5 4 5 5 5 4 

43 2 3 3 3 3 2 2 3 

44 2 3 2 3 3 2 3 3 

45 5 5 4 4 5 5 5 5 

46 3 2 2 3 3 3 3 2 

47 4 4 4 4 5 5 4 4 

48 5 5 5 4 5 5 4 4 

49 4 3 3 2 4 4 3 2 

50 4 5 5 5 3 2 2 2 

51 5 5 5 4 5 4 4 4 

52 3 4 3 3 5 4 4 3 

53 2 3 2 2 2 3 2 3 

54 3 3 2 2 3 3 3 2 

55 5 4 5 4 5 5 5 4 

56 5 5 5 5 5 5 4 4 

57 3 2 3 2 3 3 2 3 

58 5 5 4 5 3 3 3 2 

59 4 5 4 4 5 5 4 4 

60 5 5 4 4 5 5 4 5 

61 5 5 4 4 5 4 5 4 

62 2 3 2 3 3 2 3 2 

63 3 2 2 3 5 4 4 3 

64 4 5 5 4 2 3 3 2 

65 2 3 2 3 5 5 4 5 

66 5 5 4 4 5 5 3 3 

67 4 4 5 4 5 5 4 3 

68 5 4 4 5 2 2 3 2 

69 5 5 5 5 5 5 5 4 

70 4 5 5 4 5 5 4 4 

71 5 5 4 4 2 2 3 3 

72 4 5 4 5 2 3 3 2 



 

73 4 4 4 3 4 4 4 4 

74 5 5 4 4 4 5 4 4 

75 2 2 2 3 5 2 3 2 

76 5 5 4 3 3 3 2 2 

77 4 3 3 2 3 4 4 4 

78 3 2 3 2 3 3 2 3 

79 4 5 4 3 4 5 4 3 

80 5 3 3 3 5 5 5 3 

81 5 5 5 4 2 3 3 3 

82 5 5 5 4 5 5 5 5 

83 5 4 4 4 3 3 3 3 

84 3 3 3 2 2 2 2 2 

85 5 5 4 2 3 3 2 3 

86 3 4 4 3 3 2 2 3 

87 5 5 5 4 5 5 5 4 

88 2 3 3 2 3 3 3 2 

89 4 5 4 3 5 4 4 4 

90 3 1 3 3 5 5 4 4 

91 5 4 4 4 5 5 5 5 

92 4 5 5 4 5 5 4 3 

93 5 5 5 4 5 5 5 5 

94 4 5 4 4 2 3 2 2 

95 5 5 5 4 3 3 2 2 

96 4 5 4 2 5 5 5 4 

97 2 2 2 3 4 5 4 4 

98 5 5 5 3 3 2 3 2 

99 5 4 4 5 2 3 3 3 

100 5 4 5 3 4 5 5 4 

101 5 5 5 4 4 5 4 3 

102 3 3 2 2 3 2 3 3 

103 4 4 4 4 3 4 4 4 

104 4 4 4 4 4 4 5 5 

105 3 2 1 3 2 2 3 2 

106 4 5 4 4 3 4 4 4 

107 4 5 4 4 3 4 4 4 

108 5 4 4 5 3 3 1 2 

109 4 5 4 4 4 4 5 5 

110 4 5 4 5 4 5 4 4 



 

111 3 2 2 3 4 4 5 4 

112 5 5 4 4 5 5 5 4 

113 2 3 3 2 2 3 2 3 

114 4 3 5 5 4 5 4 4 

115 5 4 4 4 3 3 3 3 

116 2 3 3 2 5 3 5 5 

117 5 5 4 4 2 2 3 2 

118 3 2 2 3 5 5 3 3 

119 5 4 5 5 5 5 4 4 

120 3 2 2 2 3 3 3 3 

121 4 4 4 4 5 4 5 5 

122 5 5 5 5 4 5 5 4 

123 4 4 4 5 2 3 3 2 

124 5 5 4 4 5 5 4 4 

125 2 3 3 2 2 3 2 2 

126 3 4 3 3 5 5 5 4 

127 5 4 4 4 5 5 5 5 

128 2 3 3 3 2 2 2 3 

129 5 5 5 4 3 2 2 2 

130 5 5 4 4 2 2 3 2 

131 5 5 4 4 5 5 5 5 

132 4 3 4 3 4 5 4 3 

133 4 4 4 4 5 5 3 2 

134 5 4 5 3 5 4 5 3 

135 3 1 3 2 4 4 4 4 

136 5 5 3 4 5 5 5 4 

137 3 3 3 2 5 5 5 5 

138 3 2 3 2 3 2 3 3 

139 2 2 3 3 3 2 2 3 

140 2 2 3 3 4 5 5 4 

141 4 5 4 4 2 3 3 2 

142 5 4 4 4 5 5 5 3 

143 5 4 4 3 2 3 2 2 

144 5 5 5 4 2 2 2 3 

145 2 2 2 3 3 2 3 3 

146 4 3 3 2 5 5 3 3 

147 5 4 4 4 5 5 5 4 

148 3 5 4 2 5 5 4 4 



 

149 5 4 5 4 4 3 3 3 

150 5 4 4 4 5 5 5 3 

151 4 5 4 4 5 5 4 3 

152 2 2 3 3 3 2 3 2 

153 4 4 5 4 3 3 3 2 

154 5 5 5 4 5 5 5 5 

155 2 3 2 3 2 2 2 2 

156 4 4 4 5 5 4 4 4 

157 5 4 5 5 5 4 4 3 

158 5 4 5 3 5 5 5 5 

159 4 4 4 4 4 4 4 4 

160 2 3 3 3 4 3 5 5 

161 3 3 2 3 5 5 5 4 

162 3 2 2 2 5 5 4 4 

163 5 5 4 5 5 5 3 3 

164 5 5 5 4 2 2 2 3 

165 5 4 4 5 3 2 1 2 

166 4 4 4 4 5 4 4 4 

167 4 5 4 5 2 3 3 2 

168 4 4 4 3 2 2 3 2 

169 4 4 4 3 5 5 5 4 

170 5 5 5 4 5 5 4 3 

171 2 3 3 2 3 2 2 3 

172 4 4 4 4 5 4 4 3 

173 5 5 5 4 4 4 4 4 

174 5 5 5 4 5 5 3 5 

175 5 5 5 4 4 5 4 4 

176 3 2 1 3 3 3 2 3 

177 4 4 4 4 4 5 4 4 

178 5 5 5 4 4 4 3 5 

179 4 4 4 3 5 5 4 5 

180 5 4 4 5 3 4 4 4 

181 5 5 5 4 2 2 3 3 

182 5 5 5 5 5 5 5 4 

183 3 3 3 4 5 5 4 4 

184 5 5 5 4 2 2 2 3 

185 5 5 4 5 3 3 2 3 

186 5 5 5 4 4 4 4 4 



 

187 5 5 5 4 5 4 5 5 

188 3 2 2 3 4 5 5 4 

189 4 4 4 4 5 5 4 5 

190 4 4 4 5 2 3 2 3 

191 4 4 4 5 5 5 3 3 

192 2 2 2 2 5 5 5 4 

193 4 4 4 3 4 5 4 3 

194 3 3 3 3 4 4 4 4 

195 5 5 5 4 4 4 5 3 

196 3 3 2 3 4 5 3 4 

197 4 4 4 4 3 3 3 3 

198 4 4 4 4 4 4 4 4 

199 5 4 4 5 4 5 5 4 

200 5 5 5 4 4 5 5 4 

201 5 5 5 5 3 2 3 3 

202 2 3 3 2 5 5 4 3 

203 4 4 4 4 5 5 5 4 

204 4 4 4 4 4 5 5 3 

205 4 4 4 4 2 3 3 2 

206 3 2 2 3 4 4 3 4 

207 5 5 5 4 5 5 3 5 

208 4 4 4 5 4 5 3 5 

209 3 2 2 2 3 3 3 2 

210 3 2 3 2 5 5 4 4 

211 3 2 2 3 4 4 5 4 

212 3 3 2 2 2 3 3 3 

213 4 4 4 4 3 3 2 3 

214 5 5 5 4 4 4 5 4 

215 5 5 5 4 4 4 4 3 

216 5 5 5 4 5 5 4 5 

217 3 2 1 2 2 2 3 3 

218 3 3 3 3 4 5 5 4 

219 4 4 4 3 3 2 3 2 

220 3 3 3 4 4 5 2 4 

221 3 3 3 4 5 5 2 5 

222 5 5 5 4 3 2 3 3 

223 3 2 2 4 5 4 4 5 

224 3 2 2 3 4 5 5 4 



 

225 4 4 4 4 3 2 2 2 

226 4 4 4 4 5 5 4 3 

227 2 2 3 2 4 5 5 5 

228 4 4 4 4 4 5 5 4 

229 2 3 2 2 2 2 3 3 

230 4 4 4 5 4 5 4 5 

231 2 2 3 3 5 5 4 4 

232 3 2 2 3 4 5 5 5 

233 5 5 5 4 5 5 5 4 

234 3 2 2 4 5 5 4 4 

235 4 4 5 4 3 2 2 3 

236 5 5 5 5 5 5 5 4 

237 5 5 5 5 3 3 3 2 

238 5 5 5 5 4 5 5 4 

239 2 2 3 2 3 2 2 2 

240 4 4 4 3 5 4 5 5 

241 4 4 4 4 3 3 2 3 

242 4 5 5 4 4 5 4 4 

243 4 4 4 4 5 5 4 3 

244 4 4 4 3 4 5 5 5 

245 5 5 5 4 5 5 4 5 

246 5 5 5 5 5 5 5 3 

247 5 5 5 4 5 5 5 4 

248 4 4 4 4 4 3 4 5 

249 5 5 5 4 4 5 4 5 

250 5 5 5 4 2 2 2 3 

251 4 4 3 4 5 4 5 4 

252 2 3 2 2 4 5 4 4 

253 2 2 3 2 3 3 3 2 

254 5 5 5 5 4 5 5 5 

255 4 4 4 4 2 2 2 2 

256 5 5 5 4 4 5 4 5 

257 2 3 2 3 3 2 2 2 

258 4 4 4 4 5 5 3 5 

259 4 4 4 3 4 5 5 4 

260 5 5 5 4 5 5 3 2 

261 5 5 5 3 4 4 4 4 

262 5 5 5 4 2 3 3 2 



 

263 5 5 5 3 4 5 5 4 

264 5 5 5 4 5 5 5 3 

265 5 5 5 5 5 4 4 4 

266 4 4 4 4 4 4 4 4 

267 3 2 2 3 5 3 4 4 

268 4 4 4 3 4 4 5 5 

269 3 3 3 3 4 4 5 4 

270 3 3 3 3 2 2 2 3 

271 2 3 3 2 3 3 2 3 

272 2 3 3 2 5 5 5 5 

273 5 5 5 4 5 4 5 4 

274 3 2 2 3 3 2 2 2 

275 5 5 5 5 5 4 3 4 

276 3 2 3 3 4 5 5 4 

277 5 5 5 5 5 5 4 4 

278 4 4 4 4 5 5 5 3 

279 5 5 5 5 5 5 5 4 

280 2 3 3 3 3 2 2 3 

281 5 5 5 4 4 5 5 4 

282 4 4 4 4 5 5 5 4 

283 4 4 4 3 2 3 3 2 

284 5 5 5 4 4 5 5 5 

285 3 3 3 4 4 5 5 4 

286 4 5 5 4 2 3 1 2 

287 3 3 3 3 5 4 5 4 

288 3 3 3 4 3 2 3 2 

289 4 4 4 4 5 5 5 4 

290 4 4 5 4 3 3 2 2 

291 5 5 5 4 4 5 2 4 

292 5 5 5 3 5 4 5 5 

293 3 2 3 2 4 5 4 3 

294 5 5 5 5 4 5 3 3 

295 5 5 5 5 4 5 4 5 

296 2 2 2 3 2 3 3 3 

297 5 5 5 5 5 5 3 3 

298 4 4 4 5 4 5 4 4 

299 5 5 5 4 3 2 3 3 

300 5 5 5 5 4 5 5 5 



 

301 3 2 3 3 3 3 3 3 

302 5 5 5 4 4 5 4 4 

303 2 3 3 3 4 5 5 4 

304 5 5 5 5 5 5 4 4 

305 4 4 4 4 5 4 3 4 

306 5 5 5 5 3 3 3 3 

307 5 5 5 4 5 5 4 5 

308 3 3 3 2 2 3 2 2 

309 4 4 4 4 5 5 4 3 

310 5 5 5 5 5 5 5 4 

311 5 4 5 5 3 3 3 2 

312 4 4 4 4 3 2 2 3 

313 5 5 5 4 4 5 4 3 

314 3 3 2 2 5 5 4 3 

315 5 5 5 4 5 4 4 2 

316 3 2 3 3 2 2 3 2 

317 5 5 5 4 4 5 4 5 

318 2 2 2 3 4 4 4 3 

319 5 5 5 4 5 4 4 4 

320 5 5 5 4 4 5 3 3 

321 4 4 4 3 3 3 2 3 

322 4 4 4 4 2 3 2 3 

323 4 4 4 5 4 5 3 4 

324 5 5 5 4 3 2 2 2 

325 4 4 4 3 4 5 4 4 

326 5 4 5 4 2 3 3 2 

327 4 4 4 4 4 4 5 4 

328 5 5 5 4 5 4 4 4 

329 2 2 2 2 5 5 5 4 

330 5 5 5 4 4 5 5 4 

331 4 4 4 5 5 5 4 4 

332 2 3 2 2 5 4 4 4 

333 5 5 5 5 4 5 3 4 

334 5 5 5 4 4 4 5 5 

335 5 5 5 5 4 4 4 4 

336 2 3 3 3 2 2 1 3 

337 5 5 5 5 2 2 3 3 

338 3 3 2 2 4 4 5 5 



 

339 5 5 5 4 5 5 5 5 

340 3 3 3 4 4 5 4 5 

341 4 4 4 4 2 3 3 2 

342 4 4 4 5 5 5 5 4 

343 4 4 4 4 2 3 2 3 

344 4 4 4 4 4 5 4 4 

345 5 4 4 5 3 2 2 3 

346 4 4 4 4 5 5 5 5 

347 3 3 3 3 5 5 4 4 

348 5 5 5 4 4 5 3 4 

349 3 3 4 3 5 3 4 4 

350 4 4 4 4 4 5 3 3 

351 5 5 5 4 2 3 3 3 

352 5 5 5 5 4 5 4 5 

353 4 4 4 5 5 5 5 5 

354 5 5 5 4 5 5 4 4 

355 3 2 2 2 1 3 1 3 

356 5 5 5 5 5 4 5 4 

357 2 3 3 2 4 4 4 5 

358 5 5 5 4 2 2 3 2 

359 5 5 5 4 4 4 4 4 

360 3 2 2 3 2 3 4 2 

361 5 5 5 4 5 4 4 4 

362 3 3 2 2 4 5 2 3 

363 4 4 4 4 5 4 2 3 

364 3 3 3 4 4 5 5 4 

365 5 4 4 4 2 2 2 2 

366 5 5 5 4 2 2 2 2 

367 4 4 4 5 4 5 5 4 

368 5 5 5 4 5 5 4 4 

369 5 5 5 4 5 5 5 5 

370 2 2 2 2 4 4 5 5 

371 5 5 5 5 5 5 5 4 

372 4 4 4 5 4 5 4 4 

373 4 4 4 3 3 3 2 2 

374 5 5 5 5 5 5 5 4 

375 3 2 3 3 2 2 3 3 

376 4 4 4 3 3 2 3 3 



 

377 4 4 4 4 4 4 5 4 

378 2 1 3 2 5 3 4 4 

379 5 5 5 5 5 5 4 4 

380 2 3 2 3 4 5 5 4 

381 5 5 5 5 4 4 5 4 

 
 

No Y1.1 Y1.2 Y1.3 Y1.4 Y1.5 Y1.6 Y1.7 

1 5 5 5 4 5 4 3 

2 5 5 4 4 5 4 4 

3 3 3 2 3 2 3 3 

4 4 4 5 4 4 5 4 

5 5 4 5 4 5 3 4 

6 4 5 5 4 4 4 4 

7 3 4 4 2 5 4 3 

8 3 4 3 2 3 4 3 

9 3 2 3 3 2 3 2 

10 5 4 5 4 5 3 4 

11 4 4 4 4 3 4 5 

12 4 5 5 4 5 3 4 

13 3 2 3 3 3 3 2 

14 2 3 3 3 2 2 2 

15 5 5 5 4 4 4 5 

16 3 3 2 2 2 2 3 

17 4 4 5 4 4 4 4 

18 4 4 5 5 5 5 5 

19 4 4 3 3 4 3 3 

20 3 4 4 3 5 4 3 

21 4 3 5 4 4 4 4 

22 4 4 4 3 4 4 4 

23 5 3 3 4 5 4 3 

24 4 4 4 5 5 5 5 

25 3 3 3 3 2 3 3 

26 4 4 5 5 5 4 4 

27 4 5 4 4 5 4 4 

28 2 3 3 3 2 3 3 

29 4 5 5 4 5 5 4 

30 4 4 4 3 4 3 3 



 

31 4 5 4 4 4 3 4 

32 2 3 2 2 3 2 3 

33 4 5 5 3 4 5 4 

34 4 5 5 5 4 4 4 

35 4 5 5 4 4 5 4 

36 3 3 3 2 2 3 3 

37 4 5 5 4 5 5 5 

38 4 4 5 3 5 5 4 

39 4 5 3 4 4 3 4 

40 3 3 2 3 2 2 3 

41 4 5 5 4 5 4 4 

42 5 4 5 4 5 5 5 

43 3 3 3 3 2 2 3 

44 4 5 5 4 4 3 4 

45 5 4 5 4 3 4 4 

46 3 3 3 3 2 3 2 

47 4 4 5 4 3 4 4 

48 4 3 5 4 5 4 5 

49 2 3 2 3 2 2 3 

50 3 3 3 3 4 2 2 

51 4 5 5 5 4 4 5 

52 4 4 5 5 4 3 3 

53 2 2 2 2 3 2 2 

54 2 3 3 3 2 3 2 

55 4 5 5 5 5 4 2 

56 4 5 5 5 5 5 5 

57 4 4 5 5 4 5 3 

58 5 4 5 4 4 4 4 

59 2 2 2 3 3 2 2 

60 3 4 5 5 3 4 4 

61 4 5 5 5 3 4 4 

62 3 2 3 3 2 2 2 

63 4 3 4 4 3 4 2 

64 2 3 3 2 3 3 3 

65 3 2 3 3 2 3 2 

66 3 3 2 2 3 3 2 

67 4 4 5 5 5 4 5 

68 3 2 2 2 3 3 2 



 

69 5 5 5 5 4 5 5 

70 4 5 5 5 3 4 5 

71 3 2 2 2 3 2 2 

72 4 4 4 5 4 4 5 

73 5 5 4 4 3 4 4 

74 5 3 4 4 3 5 4 

75 2 2 2 2 2 3 3 

76 5 4 4 5 5 4 4 

77 3 2 3 3 2 3 3 

78 4 4 3 3 3 4 3 

79 4 4 4 4 4 5 4 

80 4 5 5 5 4 5 3 

81 3 3 2 2 3 3 3 

82 5 5 5 5 4 5 5 

83 4 4 5 5 4 4 4 

84 4 4 5 5 4 5 4 

85 2 2 3 2 2 3 3 

86 4 4 3 3 4 4 4 

87 5 5 5 5 3 5 5 

88 4 5 5 5 3 5 4 

89 3 4 5 5 4 4 4 

90 3 3 2 2 3 2 2 

91 5 3 5 5 4 4 4 

92 5 4 5 5 4 4 5 

93 4 5 5 5 4 4 5 

94 3 3 2 2 2 3 2 

95 2 3 3 2 3 2 2 

96 3 5 5 5 3 4 4 

97 4 4 4 4 5 4 2 

98 3 2 3 3 3 4 5 

99 2 3 2 2 2 3 3 

100 3 5 4 4 4 4 5 

101 4 4 4 5 4 4 5 

102 3 4 4 5 4 5 4 

103 5 5 3 4 3 3 4 

104 4 5 4 4 4 4 4 

105 2 2 2 2 3 3 2 

106 5 5 3 4 5 5 4 



 

107 5 5 3 4 4 4 4 

108 4 3 3 3 5 4 4 

109 5 3 4 4 5 5 4 

110 5 4 4 5 4 4 4 

111 4 5 4 4 4 4 4 

112 4 4 5 5 5 5 4 

113 3 2 2 3 2 3 2 

114 4 5 4 5 2 4 5 

115 3 4 3 3 4 4 4 

116 4 5 5 3 3 5 3 

117 5 4 5 5 5 4 4 

118 4 3 5 5 2 4 2 

119 5 3 5 5 4 3 5 

120 2 3 3 2 3 3 3 

121 5 5 5 4 5 4 4 

122 3 5 4 5 4 5 5 

123 3 3 2 3 2 4 4 

124 5 5 5 5 4 4 4 

125 2 2 3 3 3 2 3 

126 4 3 5 5 3 4 3 

127 4 4 5 5 4 4 4 

128 3 4 4 4 4 5 5 

129 3 3 3 2 4 4 5 

130 3 3 1 2 2 2 2 

131 5 4 5 5 4 5 4 

132 4 3 4 5 3 3 4 

133 5 4 5 5 4 3 4 

134 4 4 5 4 4 4 5 

135 4 5 4 4 4 5 3 

136 4 5 5 5 4 4 3 

137 4 5 5 5 4 5 3 

138 3 2 3 3 2 2 2 

139 5 4 5 5 4 4 3 

140 5 4 4 5 4 5 3 

141 4 4 4 4 3 5 4 

142 4 4 5 5 4 4 4 

143 4 4 5 4 4 5 4 

144 5 5 4 4 5 5 5 



 

145 4 4 5 5 4 4 5 

146 3 3 5 5 2 5 3 

147 5 4 5 5 4 4 4 

148 4 5 5 5 4 4 4 

149 3 2 3 3 2 1 2 

150 4 4 5 5 3 5 4 

151 5 4 5 5 4 5 4 

152 3 2 3 2 2 3 3 

153 4 4 4 4 5 4 5 

154 4 4 5 5 5 5 5 

155 3 3 2 2 2 1 3 

156 5 4 5 4 3 4 4 

157 4 5 5 4 4 4 5 

158 5 5 5 5 3 5 5 

159 4 5 4 4 3 4 4 

160 2 3 3 2 3 3 3 

161 4 4 5 5 3 5 2 

162 4 4 5 5 4 5 5 

163 4 5 5 5 3 4 4 

164 3 4 5 5 4 4 5 

165 3 4 3 5 5 5 5 

166 4 3 5 4 3 5 4 

167 3 1 2 3 3 3 3 

168 3 3 3 3 3 3 2 

169 4 5 5 5 5 5 4 

170 5 4 5 5 4 5 5 

171 2 3 3 2 3 2 3 

172 4 5 5 4 4 4 4 

173 5 4 4 4 4 5 5 

174 4 4 5 5 3 5 5 

175 4 4 4 5 4 4 5 

176 3 2 3 2 2 3 1 

177 5 4 4 5 3 4 4 

178 5 3 4 4 2 5 5 

179 4 4 5 5 4 5 4 

180 5 3 4 4 5 4 4 

181 4 4 4 5 4 5 5 

182 5 3 5 5 4 4 5 



 

183 4 3 5 5 4 5 3 

184 3 2 2 3 2 2 2 

185 3 3 3 3 4 4 3 

186 5 5 4 4 3 5 5 

187 5 4 5 4 4 5 5 

188 5 5 4 5 5 4 2 

189 4 3 5 5 5 3 4 

190 2 3 2 3 2 3 3 

191 3 5 5 5 3 4 4 

192 4 5 5 5 3 5 2 

193 3 3 4 5 4 5 4 

194 4 5 4 4 3 3 3 

195 4 4 4 4 4 5 5 

196 5 5 4 5 4 5 2 

197 5 3 3 3 4 5 4 

198 4 5 4 4 4 4 4 

199 2 3 2 1 3 3 3 

200 5 3 4 5 5 5 5 

201 3 3 2 3 2 2 3 

202 3 4 5 5 4 4 5 

203 3 3 5 5 4 4 4 

204 3 4 4 5 3 5 4 

205 3 3 2 3 3 3 3 

206 4 3 4 4 5 5 2 

207 2 2 2 3 2 3 2 

208 3 5 4 5 2 5 4 

209 4 4 3 3 4 3 2 

210 5 4 5 5 2 4 3 

211 3 3 4 4 4 5 5 

212 3 2 2 3 3 3 2 

213 4 5 3 4 4 3 4 

214 4 4 4 4 4 5 5 

215 2 3 2 3 3 2 2 

216 4 4 5 5 3 4 5 

217 3 2 2 3 2 2 1 

218 5 5 4 5 4 4 3 

219 4 2 3 5 4 4 4 

220 3 2 2 3 3 3 3 



 

221 3 4 5 3 4 2 3 

222 2 3 2 2 2 2 2 

223 5 3 5 5 4 4 5 

224 3 4 4 4 4 5 5 

225 4 2 3 4 2 5 4 

226 4 5 5 5 4 4 4 

227 4 5 4 4 4 4 3 

228 3 3 4 5 5 5 4 

229 3 2 2 3 3 2 2 

230 4 5 4 4 4 5 4 

231 3 3 2 2 3 2 3 

232 4 3 4 4 4 5 4 

233 4 3 5 5 4 4 5 

234 2 3 3 2 2 3 3 

235 4 4 3 3 5 5 5 

236 3 4 5 5 5 5 5 

237 5 5 4 4 5 5 5 

238 3 3 4 3 3 5 5 

239 4 5 3 4 4 4 3 

240 5 4 5 4 4 5 4 

241 3 3 3 3 4 3 4 

242 4 5 4 3 3 5 4 

243 4 4 5 4 4 4 4 

244 4 5 4 3 5 4 4 

245 3 5 5 4 4 3 5 

246 4 4 5 4 4 5 5 

247 4 4 5 5 4 5 5 

248 3 4 4 5 4 5 4 

249 4 4 4 5 4 5 5 

250 3 2 2 2 2 3 2 

251 4 3 5 4 3 5 3 

252 3 2 2 2 3 3 2 

253 3 5 3 4 3 5 3 

254 5 4 4 3 5 4 5 

255 3 2 2 3 2 2 3 

256 4 3 4 3 5 5 5 

257 3 2 3 2 2 2 2 

258 2 3 3 3 2 2 3 



 

259 4 4 4 4 4 4 4 

260 5 5 5 5 5 5 5 

261 3 5 4 4 5 4 5 

262 2 3 2 3 2 2 3 

263 3 5 4 4 5 5 5 

264 5 5 5 4 5 5 5 

265 4 3 5 3 5 4 5 

266 4 3 4 4 4 3 4 

267 3 4 5 3 4 5 2 

268 5 5 4 4 4 5 4 

269 5 4 4 5 3 4 3 

270 3 2 2 2 2 3 3 

271 4 5 3 5 3 3 3 

272 4 4 5 5 3 4 3 

273 5 5 5 4 5 4 4 

274 3 2 3 2 3 2 2 

275 4 3 5 5 5 3 4 

276 3 2 2 3 3 3 2 

277 5 4 5 4 5 4 4 

278 4 5 5 3 4 4 3 

279 4 5 5 4 5 4 4 

280 2 3 3 2 3 3 2 

281 3 5 4 5 5 5 4 

282 3 4 5 4 4 5 4 

283 3 3 2 2 2 2 2 

284 3 4 4 5 5 4 5 

285 5 4 4 4 3 5 4 

286 2 2 2 2 2 3 3 

287 3 3 5 4 3 3 4 

288 3 2 3 3 3 2 2 

289 4 3 5 4 4 5 4 

290 5 4 3 3 5 3 2 

291 3 4 4 4 5 4 4 

292 4 5 5 3 5 4 5 

293 4 5 4 4 3 5 3 

294 4 5 4 3 5 3 3 

295 3 5 4 3 5 5 5 

296 3 2 2 3 2 3 3 



 

297 4 4 5 4 5 5 4 

298 5 4 4 5 4 5 4 

299 3 3 3 2 2 2 2 

300 3 4 4 5 5 3 5 

301 2 3 3 2 2 2 3 

302 4 3 4 5 5 5 4 

303 5 3 4 5 3 4 4 

304 3 4 5 5 5 5 4 

305 4 5 5 3 4 3 4 

306 3 2 3 3 3 2 2 

307 4 4 5 4 5 5 5 

308 3 4 4 5 3 5 2 

309 4 4 5 3 4 4 3 

310 4 3 5 5 5 3 4 

311 3 4 3 4 5 5 2 

312 2 2 3 2 3 2 2 

313 4 4 4 5 5 5 3 

314 4 5 5 4 2 5 3 

315 4 3 5 3 5 3 2 

316 3 3 3 3 3 2 3 

317 5 5 4 3 5 5 5 

318 3 4 4 3 2 5 3 

319 4 5 5 3 5 4 4 

320 5 4 4 5 5 4 3 

321 4 4 4 4 4 5 3 

322 2 3 2 3 3 3 3 

323 4 3 4 3 4 4 4 

324 4 3 3 5 5 5 2 

325 3 5 4 5 4 3 4 

326 2 3 3 3 2 2 2 

327 4 4 4 2 4 5 4 

328 3 5 5 4 5 4 4 

329 3 3 4 4 2 3 3 

330 4 5 4 5 5 3 4 

331 4 5 5 2 4 4 4 

332 4 5 5 3 2 4 4 

333 3 4 4 4 5 5 4 

334 5 4 4 4 5 5 5 



 

335 3 5 4 3 5 5 4 

336 2 3 2 2 3 3 3 

337 4 3 4 4 5 5 3 

338 4 4 4 5 2 4 5 

339 4 5 5 5 5 4 5 

340 5 4 4 4 4 5 5 

341 3 2 2 3 3 2 2 

342 3 4 5 5 4 4 4 

343 3 3 3 3 3 2 3 

344 5 3 4 3 4 5 4 

345 3 3 3 2 2 2 3 

346 4 3 5 3 4 5 5 

347 3 5 5 4 3 3 4 

348 5 3 4 4 5 5 4 

349 5 4 5 5 4 4 4 

350 4 5 4 3 4 5 3 

351 3 4 2 5 5 5 3 

352 4 5 4 4 5 5 5 

353 4 5 5 3 4 4 5 

354 5 5 5 4 5 5 4 

355 3 3 3 2 2 3 3 

356 3 4 5 5 5 5 4 

357 5 5 4 2 3 5 5 

358 3 2 3 2 2 2 2 

359 5 3 4 4 5 3 4 

360 3 4 2 3 2 4 2 

361 4 5 5 4 5 4 4 

362 4 4 4 2 5 4 4 

363 5 5 5 4 4 3 3 

364 5 4 4 4 3 4 4 

365 3 3 2 3 2 2 2 

366 4 4 5 4 5 4 4 

367 5 3 4 5 4 4 4 

368 4 3 5 4 5 4 4 

369 5 5 5 4 5 5 5 

370 3 3 4 2 3 5 5 

371 5 4 5 5 5 4 4 

372 5 5 4 5 4 4 4 



 

373 3 3 2 3 2 3 3 

374 4 5 5 5 5 4 4 

375 2 2 3 2 2 3 2 

376 4 5 3 3 4 3 3 

377 5 4 4 4 4 4 4 

378 3 3 3 2 3 4 4 

379 4 5 5 5 5 4 4 

380 5 4 4 3 4 4 4 

381 4 5 4 5 5 4 4 

 

No Y2.1 Y2.2 Y2.3 Y2.4 Y2.5 Y2.6 

1 4 5 5 4 3 5 

2 4 5 5 4 4 5 

3 3 3 2 3 2 3 

4 4 5 4 4 4 4 

5 3 3 2 3 2 2 

6 5 4 4 4 3 4 

7 3 3 3 3 3 3 

8 3 2 2 2 3 3 

9 2 3 2 3 3 3 

10 4 5 4 4 3 4 

11 4 5 4 4 3 5 

12 3 5 5 4 2 5 

13 2 2 3 3 2 2 

14 3 2 2 2 3 2 

15 4 4 5 3 4 2 

16 2 3 3 2 3 3 

17 4 5 5 4 3 5 

18 5 5 5 5 5 5 

19 2 2 2 2 2 3 

20 4 4 3 4 3 3 

21 2 3 2 2 2 3 

22 3 3 3 2 2 3 

23 2 3 3 2 2 3 

24 5 5 5 5 5 4 

25 3 2 2 3 3 3 

26 4 5 4 4 5 4 

27 3 5 4 4 4 5 



 

28 3 3 2 2 3 3 

29 4 4 3 4 3 5 

30 3 4 3 4 2 2 

31 4 4 4 4 4 5 

32 3 3 2 2 3 3 

33 5 5 4 4 4 2 

34 4 5 4 3 4 5 

35 5 4 4 5 5 4 

36 2 3 3 2 3 3 

37 4 4 3 4 4 5 

38 4 4 4 3 3 3 

39 2 3 3 2 3 2 

40 4 4 3 4 4 5 

41 4 3 4 4 4 3 

42 4 4 4 4 4 4 

43 3 2 3 3 2 2 

44 3 3 2 2 3 3 

45 3 4 2 4 4 2 

46 2 3 3 1 3 3 

47 4 4 3 4 4 3 

48 4 4 3 3 3 5 

49 2 2 2 3 2 3 

50 3 2 2 3 3 3 

51 4 5 4 4 4 4 

52 3 2 3 2 3 3 

53 3 2 2 3 2 3 

54 2 2 2 3 2 2 

55 5 4 3 4 4 5 

56 4 5 4 4 4 5 

57 2 3 3 3 2 3 

58 4 4 5 5 4 4 

59 3 2 2 2 3 3 

60 4 4 3 4 4 4 

61 4 5 4 4 5 4 

62 3 3 2 3 3 3 

63 2 4 3 4 3 3 

64 3 2 2 3 3 2 

65 5 4 4 3 4 4 



 

66 3 2 3 2 3 2 

67 3 4 4 4 3 4 

68 2 2 2 2 3 3 

69 4 4 4 4 5 5 

70 2 2 2 2 2 3 

71 2 3 2 3 2 3 

72 4 5 4 4 5 4 

73 3 4 4 4 3 4 

74 4 4 3 3 3 4 

75 2 2 3 2 3 3 

76 4 5 4 4 4 4 

77 2 3 2 2 2 3 

78 3 3 3 2 2 3 

79 4 5 4 3 2 5 

80 3 5 3 4 2 5 

81 2 2 3 2 3 2 

82 4 5 5 4 4 5 

83 4 5 4 4 3 4 

84 5 4 5 5 4 5 

85 2 2 2 3 3 3 

86 3 4 3 3 3 4 

87 4 5 5 4 4 4 

88 3 3 2 2 2 2 

89 3 4 3 4 3 5 

90 3 1 2 2 2 2 

91 2 3 2 3 2 3 

92 4 4 4 5 4 4 

93 4 5 4 3 4 4 

94 2 3 2 3 3 3 

95 2 2 2 2 3 2 

96 4 5 3 4 5 4 

97 4 5 5 4 4 4 

98 4 5 4 4 3 4 

99 2 2 2 3 2 2 

100 3 4 5 3 2 5 

101 4 5 5 4 4 5 

102 3 2 2 3 3 2 

103 5 4 4 3 5 4 



 

104 4 3 4 4 4 4 

105 2 2 3 3 3 3 

106 3 3 2 3 3 3 

107 3 2 3 2 3 3 

108 4 4 4 5 4 5 

109 4 4 4 4 5 5 

110 4 4 5 4 4 3 

111 3 3 2 2 3 3 

112 3 4 4 4 5 4 

113 2 2 3 3 2 3 

114 3 4 4 2 3 4 

115 3 5 3 2 4 4 

116 2 2 3 3 2 2 

117 5 4 4 3 4 4 

118 4 5 3 4 4 4 

119 4 5 4 3 2 5 

120 3 3 3 2 2 3 

121 2 3 3 2 3 2 

122 5 5 5 5 5 4 

123 3 2 3 2 2 3 

124 3 5 4 3 3 5 

125 2 2 2 2 3 3 

126 3 2 2 2 2 2 

127 4 5 5 4 4 4 

128 3 2 2 2 3 3 

129 4 5 4 4 4 5 

130 2 1 3 2 2 1 

131 3 5 4 4 3 5 

132 5 4 3 3 4 5 

133 4 5 3 4 4 4 

134 5 5 3 4 4 3 

135 5 4 4 4 5 4 

136 4 5 3 5 4 4 

137 4 5 4 5 4 4 

138 3 2 2 3 3 2 

139 3 2 3 2 2 3 

140 3 3 2 2 3 3 

141 3 2 3 3 3 2 



 

142 2 3 2 2 2 3 

143 4 4 3 4 4 4 

144 4 4 4 3 4 5 

145 3 2 3 3 2 3 

146 4 5 5 4 4 3 

147 4 4 2 4 3 4 

148 3 5 3 4 4 4 

149 2 2 2 3 2 2 

150 4 4 3 4 5 5 

151 5 4 3 4 4 4 

152 2 3 3 3 2 3 

153 4 5 3 4 4 5 

154 5 4 3 4 4 4 

155 3 3 1 2 2 3 

156 4 5 3 4 4 4 

157 2 3 2 3 3 2 

158 5 4 4 4 5 4 

159 4 4 3 4 4 4 

160 2 3 2 2 2 3 

161 5 5 4 5 5 5 

162 3 3 2 2 2 3 

163 4 5 4 5 4 3 

164 4 4 3 4 4 3 

165 4 5 5 5 4 4 

166 4 5 3 4 4 4 

167 3 3 2 3 3 2 

168 3 2 3 2 2 2 

169 5 4 4 3 5 3 

170 3 4 4 4 3 4 

171 2 3 2 2 3 3 

172 3 2 3 3 3 3 

173 3 5 4 4 3 5 

174 4 4 4 4 4 2 

175 5 4 5 4 5 5 

176 3 3 3 3 3 2 

177 4 5 5 4 4 2 

178 3 5 4 4 3 5 

179 3 5 4 3 3 3 



 

180 5 4 4 4 4 4 

181 3 5 4 4 3 5 

182 4 5 4 5 4 3 

183 3 5 5 4 3 3 

184 3 2 3 3 2 2 

185 4 5 4 4 5 5 

186 4 4 5 4 4 4 

187 3 3 3 3 2 2 

188 4 5 4 4 4 3 

189 3 3 3 3 2 2 

190 2 3 2 2 2 3 

191 4 5 3 5 4 3 

192 4 5 4 4 4 5 

193 4 5 3 3 4 3 

194 5 5 4 3 5 4 

195 3 5 5 4 3 4 

196 4 5 5 5 4 5 

197 4 5 5 4 4 4 

198 4 5 4 4 4 4 

199 5 4 4 4 5 5 

200 2 5 4 4 2 5 

201 2 3 3 3 2 2 

202 3 3 3 2 3 2 

203 4 5 3 4 4 4 

204 4 5 4 4 4 4 

205 3 3 2 3 2 2 

206 5 5 4 3 5 4 

207 3 2 3 2 2 3 

208 3 4 3 5 3 3 

209 2 2 3 3 2 3 

210 5 4 3 4 5 4 

211 2 2 3 2 2 3 

212 2 3 2 3 2 2 

213 4 5 5 4 4 5 

214 2 5 3 4 2 5 

215 2 3 2 2 2 3 

216 3 4 3 4 3 5 

217 2 3 2 2 2 3 



 

218 3 3 3 2 2 3 

219 4 5 4 3 4 5 

220 3 2 3 2 2 2 

221 4 5 5 4 4 4 

222 3 2 2 2 2 2 

223 2 3 3 3 2 2 

224 3 3 2 4 3 5 

225 4 5 3 4 4 5 

226 4 4 3 4 4 5 

227 2 2 3 3 3 2 

228 4 4 3 4 4 5 

229 2 2 1 3 2 3 

230 4 5 4 5 4 4 

231 2 3 2 3 3 2 

232 4 5 4 3 4 5 

233 4 5 4 4 4 5 

234 3 3 3 2 2 3 

235 4 4 4 5 5 4 

236 3 4 4 5 3 2 

237 3 5 4 5 3 4 

238 4 5 4 5 4 4 

239 4 4 5 5 4 4 

240 3 4 5 3 3 4 

241 4 4 4 4 4 2 

242 5 4 4 5 5 4 

243 4 4 4 4 4 4 

244 4 5 4 3 4 5 

245 4 5 4 4 4 5 

246 4 3 5 5 4 5 

247 4 5 4 4 4 4 

248 4 5 4 4 4 4 

249 4 4 4 4 4 5 

250 3 3 3 2 2 3 

251 3 4 5 4 3 5 

252 2 2 2 2 3 3 

253 4 4 5 3 4 5 

254 5 5 4 5 5 3 

255 2 1 2 3 3 2 



 

256 4 4 5 4 4 4 

257 3 2 3 2 2 2 

258 3 2 2 2 2 3 

259 5 4 4 3 5 4 

260 4 4 4 4 4 4 

261 4 4 5 3 4 4 

262 3 3 2 3 2 3 

263 3 4 4 3 3 5 

264 4 4 4 4 4 4 

265 2 2 2 2 2 2 

266 3 4 4 4 3 4 

267 2 3 3 2 3 3 

268 5 4 3 3 5 5 

269 4 4 4 3 4 4 

270 3 3 3 2 2 3 

271 3 3 3 3 2 2 

272 4 5 4 5 4 4 

273 5 5 4 4 5 5 

274 2 2 3 2 2 3 

275 3 4 3 5 3 5 

276 2 3 3 2 3 3 

277 4 5 3 5 4 4 

278 2 3 3 2 2 2 

279 4 4 4 5 4 4 

280 2 2 3 2 2 3 

281 3 4 4 4 3 4 

282 3 5 3 4 3 5 

283 2 3 2 2 2 3 

284 4 4 3 4 4 5 

285 5 4 3 4 5 4 

286 3 2 3 2 3 2 

287 4 5 2 4 4 4 

288 2 3 2 2 3 2 

289 4 5 4 4 4 5 

290 5 4 5 5 4 4 

291 4 5 4 4 4 4 

292 4 5 4 3 4 4 

293 2 2 3 2 2 3 



 

294 4 4 4 5 4 5 

295 4 4 3 5 4 4 

296 3 2 2 3 2 2 

297 3 3 2 3 3 2 

298 4 5 3 5 4 4 

299 2 3 3 3 3 3 

300 4 5 4 5 4 4 

301 3 3 1 3 2 3 

302 2 2 2 2 2 2 

303 4 5 3 4 4 4 

304 4 5 2 5 4 4 

305 5 4 4 4 5 5 

306 3 3 3 2 2 3 

307 4 4 4 4 4 3 

308 4 4 5 4 5 5 

309 5 5 4 4 5 5 

310 4 4 3 5 4 2 

311 3 3 3 2 3 2 

312 2 2 2 2 2 3 

313 4 4 4 4 4 4 

314 2 3 2 3 3 3 

315 4 5 4 4 4 4 

316 3 3 2 3 3 2 

317 2 3 3 2 3 3 

318 4 5 3 5 4 5 

319 5 5 4 4 5 5 

320 5 5 5 4 5 5 

321 5 4 4 3 5 5 

322 3 2 3 2 3 2 

323 4 5 4 5 4 4 

324 4 4 3 4 4 5 

325 4 3 5 3 4 5 

326 2 2 3 2 3 3 

327 4 4 3 4 4 3 

328 4 4 3 4 4 4 

329 2 3 2 3 3 3 

330 4 4 4 4 4 4 

331 4 4 2 5 4 4 



 

332 5 4 5 5 4 4 

333 3 4 4 5 3 4 

334 3 2 2 3 2 2 

335 4 4 5 5 4 5 

336 3 3 2 2 3 2 

337 4 4 4 5 4 2 

338 5 4 5 4 5 5 

339 3 5 5 4 3 5 

340 4 5 5 4 4 2 

341 2 3 2 3 3 2 

342 2 3 2 3 3 3 

343 2 3 3 2 2 2 

344 3 5 4 4 3 5 

345 2 3 2 3 2 2 

346 3 5 5 4 3 3 

347 5 4 4 3 5 5 

348 4 5 5 4 4 3 

349 3 2 3 3 2 2 

350 3 5 4 4 3 4 

351 3 2 2 2 2 2 

352 4 5 4 5 4 2 

353 3 4 3 5 3 5 

354 4 5 3 4 4 4 

355 2 3 2 2 3 3 

356 4 5 3 5 4 3 

357 5 5 4 4 5 4 

358 2 3 2 2 2 2 

359 3 5 3 4 3 5 

360 4 4 4 5 4 4 

361 4 5 4 4 4 4 

362 4 5 4 5 4 5 

363 5 4 4 4 5 5 

364 4 4 3 4 4 4 

365 3 2 2 2 3 2 

366 4 5 3 4 4 4 

367 4 5 4 5 4 4 

368 4 4 3 4 4 4 

369 5 5 4 4 5 4 



 

370 2 3 3 2 3 3 

371 3 4 3 5 3 3 

372 4 4 3 5 4 3 

373 3 2 3 3 2 2 

374 5 4 4 5 5 4 

375 3 2 2 3 2 2 

376 4 5 5 3 4 5 

377 2 5 3 4 2 5 

378 2 2 3 3 1 2 

379 3 4 3 5 3 5 

380 4 4 4 4 4 4 

381 2 2 3 2 2 2 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

Lampiran 3 : Analisis Deskriptif Statistik 
 

 

Descriptives 

 

Notes 

Output Created 14-Jun-2023 11:39:39 

Comments  

Input Data F:\odt joe halik2 PLS (prgrs)\Analisis deskrptif 

df SPSS\input SPSS.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 381 

Missing Value Handling Definition of Missing User defined missing values are treated as 

missing. 

Cases Used All non-missing data are used. 

Syntax DESCRIPTIVES VARIABLES=TotalX1 

TotalX2 TotalY1 TotalY2 

  /STATISTICS=MEAN STDDEV MIN MAX. 

 

Resources Processor Time 00:00:00.000 



 

Notes 

Output Created 14-Jun-2023 11:39:39 

Comments  

Input Data F:\odt joe halik2 PLS (prgrs)\Analisis deskrptif 

df SPSS\input SPSS.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 381 

Missing Value Handling Definition of Missing User defined missing values are treated as 

missing. 

Cases Used All non-missing data are used. 

Syntax DESCRIPTIVES VARIABLES=TotalX1 

TotalX2 TotalY1 TotalY2 

  /STATISTICS=MEAN STDDEV MIN MAX. 

 

Resources Processor Time 00:00:00.000 

Elapsed Time 00:00:00.004 

 

 



 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

TotalX1 381 7 20 15.41 3.713 

TotalX2 381 8 20 15.02 3.739 

TotalY1 381 15 35 26.44 5.429 

TotalY2 381 11 30 20.81 4.966 

Valid N (listwise) 381     

 

 

Descriptives 

 

Notes 

Output Created 14-Jun-2023 11:40:00 

Comments  

Input Data F:\odt joe halik2 PLS (prgrs)\Analisis deskrptif 

df SPSS\input SPSS.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 



 

N of Rows in Working Data File 381 

Missing Value Handling Definition of Missing User defined missing values are treated as 

missing. 

Cases Used All non-missing data are used. 

Syntax DESCRIPTIVES VARIABLES=RataX1 

RataX2 RataY1 RataY2 

  /STATISTICS=MEAN STDDEV MIN MAX. 

 

Resources Processor Time 00:00:00.000 

Elapsed Time 00:00:00.001 

 

 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

RataX1 381 1.75 5.00 3.8537 .92822 

RataX2 381 2.00 5.00 3.7559 .93478 

RataY1 381 2.14 5.00 3.7765 .77562 

RataY2 381 1.83 5.00 3.4685 .82763 

Valid N (listwise) 381     

 

 



 

Frequencies 

 

Notes 

Output Created 14-Jun-2023 11:40:27 

Comments  

Input Data F:\odt joe halik2 PLS (prgrs)\Analisis deskrptif 

df SPSS\input SPSS.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 381 

Missing Value Handling Definition of Missing User-defined missing values are treated as 

missing. 

Cases Used Statistics are based on all cases with valid 

data. 

Syntax FREQUENCIES VARIABLES=X1.1 X1.2 X1.3 

X1.4 

  /STATISTICS=STDDEV MINIMUM 

MAXIMUM MEAN 

  /ORDER=ANALYSIS. 

 



 

Resources Processor Time 00:00:00.000 

Elapsed Time 00:00:00.003 

 

 

Statistics 

  X1.1 X1.2 X1.3 X1.4 

N Valid 381 381 381 381 

Missing 0 0 0 0 

Mean 3.98 3.92 3.87 3.64 

Std. Deviation 1.023 1.089 1.055 .929 

Minimum 2 1 1 2 

Maximum 5 5 5 5 

 

 

 

 

 

 

 

 



 

Frequency Table 

 

X1.1 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 2 43 11.3 11.3 11.3 

3 73 19.2 19.2 30.4 

4 112 29.4 29.4 59.8 

5 153 40.2 40.2 100.0 

Total 381 100.0 100.0  

 

 

 

X1.2 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 1 4 1.0 1.0 1.0 

2 51 13.4 13.4 14.4 

3 65 17.1 17.1 31.5 

4 113 29.7 29.7 61.2 

5 148 38.8 38.8 100.0 



 

X1.2 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 1 4 1.0 1.0 1.0 

2 51 13.4 13.4 14.4 

3 65 17.1 17.1 31.5 

4 113 29.7 29.7 61.2 

5 148 38.8 38.8 100.0 

Total 381 100.0 100.0  

 

 

X1.3 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 1 3 .8 .8 .8 

2 53 13.9 13.9 14.7 

3 62 16.3 16.3 31.0 

4 135 35.4 35.4 66.4 

5 128 33.6 33.6 100.0 

Total 381 100.0 100.0  

 



 

X1.4 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 2 55 14.4 14.4 14.4 

3 92 24.1 24.1 38.6 

4 169 44.4 44.4 82.9 

5 65 17.1 17.1 100.0 

Total 381 100.0 100.0  

 

 

Frequencies 

 

Notes 

Output Created 14-Jun-2023 11:40:39 

Comments  

Input Data F:\odt joe halik2 PLS (prgrs)\Analisis deskrptif 

df SPSS\input SPSS.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 



 

N of Rows in Working Data File 381 

Missing Value Handling Definition of Missing User-defined missing values are treated as 

missing. 

Cases Used Statistics are based on all cases with valid 

data. 

Syntax FREQUENCIES VARIABLES=X2.1 X2.2 X2.3 

X2.4 

  /STATISTICS=STDDEV MINIMUM 

MAXIMUM MEAN 

  /ORDER=ANALYSIS. 

 

Resources Processor Time 00:00:00.000 

Elapsed Time 00:00:00.004 

 

 

Statistics 

  X2.1 X2.2 X2.3 X2.4 

N Valid 381 381 381 381 

Missing 0 0 0 0 

Mean 3.88 3.96 3.68 3.51 

Std. Deviation 1.089 1.144 1.085 .959 

Minimum 1 2 1 2 



 

Statistics 

  X2.1 X2.2 X2.3 X2.4 

N Valid 381 381 381 381 

Missing 0 0 0 0 

Mean 3.88 3.96 3.68 3.51 

Std. Deviation 1.089 1.144 1.085 .959 

Minimum 1 2 1 2 

Maximum 5 5 5 5 

 

 

Frequency Table 

 

X2.1 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 1 1 .3 .3 .3 

2 58 15.2 15.2 15.5 

3 71 18.6 18.6 34.1 

4 107 28.1 28.1 62.2 

5 144 37.8 37.8 100.0 



 

X2.1 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 1 1 .3 .3 .3 

2 58 15.2 15.2 15.5 

3 71 18.6 18.6 34.1 

4 107 28.1 28.1 62.2 

5 144 37.8 37.8 100.0 

Total 381 100.0 100.0  

 

 

X2.2 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 2 62 16.3 16.3 16.3 

3 71 18.6 18.6 34.9 

4 69 18.1 18.1 53.0 

5 179 47.0 47.0 100.0 

Total 381 100.0 100.0  

 

 



 

X2.3 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 1 5 1.3 1.3 1.3 

2 61 16.0 16.0 17.3 

3 91 23.9 23.9 41.2 

4 118 31.0 31.0 72.2 

5 106 27.8 27.8 100.0 

Total 381 100.0 100.0  

 

 

X2.4 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 2 67 17.6 17.6 17.6 

3 114 29.9 29.9 47.5 

4 140 36.7 36.7 84.3 

5 60 15.7 15.7 100.0 

Total 381 100.0 100.0  

 

 



 

Frequencies 

Notes 

Output Created 14-Jun-2023 11:40:54 

Comments  

Input Data F:\odt joe halik2 PLS (prgrs)\Analisis deskrptif 

df SPSS\input SPSS.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 381 

Missing Value Handling Definition of Missing User-defined missing values are treated as 

missing. 

Cases Used Statistics are based on all cases with valid 

data. 

Syntax FREQUENCIES VARIABLES=Y1.1 Y1.2 Y1.3 

Y1.4 Y1.5 Y1.6 Y1.7 

  /STATISTICS=STDDEV MINIMUM 

MAXIMUM MEAN 

  /ORDER=ANALYSIS. 

 

Resources Processor Time 00:00:00.015 



 

Notes 

Output Created 14-Jun-2023 11:40:54 

Comments  

Input Data F:\odt joe halik2 PLS (prgrs)\Analisis deskrptif 

df SPSS\input SPSS.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 381 

Missing Value Handling Definition of Missing User-defined missing values are treated as 

missing. 

Cases Used Statistics are based on all cases with valid 

data. 

Syntax FREQUENCIES VARIABLES=Y1.1 Y1.2 Y1.3 

Y1.4 Y1.5 Y1.6 Y1.7 

  /STATISTICS=STDDEV MINIMUM 

MAXIMUM MEAN 

  /ORDER=ANALYSIS. 

 

Resources Processor Time 00:00:00.015 

Elapsed Time 00:00:00.003 

 



 

 

Statistics 

  Y1.1 Y1.2 Y1.3 Y1.4 Y1.5 Y1.6 Y1.7 

N Valid 381 381 381 381 381 381 381 

Missing 0 0 0 0 0 0 0 

Mean 3.73 3.78 3.93 3.80 3.68 3.87 3.65 

Std. Deviation .892 .989 1.051 1.044 1.035 1.008 1.012 

Minimum 2 1 1 1 2 1 1 

Maximum 5 5 5 5 5 5 5 

 

Frequency Table 

 

Y1.1 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 2 33 8.7 8.7 8.7 

3 116 30.4 30.4 39.1 

4 151 39.6 39.6 78.7 

5 81 21.3 21.3 100.0 

Total 381 100.0 100.0  

 



 

Y1.2 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 1 1 .3 .3 .3 

2 42 11.0 11.0 11.3 

3 106 27.8 27.8 39.1 

4 124 32.5 32.5 71.7 

5 108 28.3 28.3 100.0 

Total 381 100.0 100.0  

 

 

Y1.3 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 1 1 .3 .3 .3 

2 49 12.9 12.9 13.1 

3 72 18.9 18.9 32.0 

4 114 29.9 29.9 61.9 

5 145 38.1 38.1 100.0 

Total 381 100.0 100.0  

 



 

Y1.4 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 1 1 .3 .3 .3 

2 51 13.4 13.4 13.6 

3 93 24.4 24.4 38.1 

4 113 29.7 29.7 67.7 

5 123 32.3 32.3 100.0 

Total 381 100.0 100.0  

 

Y1.5 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 2 65 17.1 17.1 17.1 

3 89 23.4 23.4 40.4 

4 130 34.1 34.1 74.5 

5 97 25.5 25.5 100.0 

Total 381 100.0 100.0  

 

 

 



 

Y1.6 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 1 2 .5 .5 .5 

2 43 11.3 11.3 11.8 

3 81 21.3 21.3 33.1 

4 133 34.9 34.9 68.0 

5 122 32.0 32.0 100.0 

Total 381 100.0 100.0  

 

 

Y1.7 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 1 2 .5 .5 .5 

2 61 16.0 16.0 16.5 

3 90 23.6 23.6 40.2 

4 144 37.8 37.8 78.0 

5 84 22.0 22.0 100.0 

Total 381 100.0 100.0  

 



 

Frequencies 

 

Notes 

Output Created 14-Jun-2023 11:41:09 

Comments  

Input Data F:\odt joe halik2 PLS (prgrs)\Analisis deskrptif 

df SPSS\input SPSS.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 381 

Missing Value Handling Definition of Missing User-defined missing values are treated as 

missing. 

Cases Used Statistics are based on all cases with valid 

data. 

Syntax FREQUENCIES VARIABLES=Y2.1 Y2.2 Y2.3 

Y2.4 Y2.5 Y2.6 

  /STATISTICS=STDDEV MINIMUM 

MAXIMUM MEAN 

  /ORDER=ANALYSIS. 

 



 

Resources Processor Time 00:00:00.000 

Elapsed Time 00:00:00.003 

 

 

Statistics 

  Y2.1 Y2.2 Y2.3 Y2.4 Y2.5 Y2.6 

N Valid 381 381 381 381 381 381 

Missing 0 0 0 0 0 0 

Mean 3.41 3.73 3.33 3.44 3.34 3.55 

Std. Deviation .938 1.105 .971 .992 .962 1.056 

Minimum 2 1 1 1 1 1 

Maximum 5 5 5 5 5 5 

 

 

 

 

 

 

 

 



 

Frequency Table 

 

Y2.1 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 2 77 20.2 20.2 20.2 

3 115 30.2 30.2 50.4 

4 145 38.1 38.1 88.5 

5 44 11.5 11.5 100.0 

Total 381 100.0 100.0  

 

 

Y2.2 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 1 3 .8 .8 .8 

2 66 17.3 17.3 18.1 

3 80 21.0 21.0 39.1 

4 112 29.4 29.4 68.5 

5 120 31.5 31.5 100.0 

Total 381 100.0 100.0  



 

 

Y2.3 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 1 3 .8 .8 .8 

2 81 21.3 21.3 22.0 

3 132 34.6 34.6 56.7 

4 118 31.0 31.0 87.7 

5 47 12.3 12.3 100.0 

Total 381 100.0 100.0  

 

Y2.4 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 1 1 .3 .3 .3 

2 83 21.8 21.8 22.0 

3 98 25.7 25.7 47.8 

4 145 38.1 38.1 85.8 

5 54 14.2 14.2 100.0 

Total 381 100.0 100.0  

 



 

 

Y2.5 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 1 1 .3 .3 .3 

2 88 23.1 23.1 23.4 

3 113 29.7 29.7 53.0 

4 137 36.0 36.0 89.0 

5 42 11.0 11.0 100.0 

Total 381 100.0 100.0  

 

 

Y2.6 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 1 1 .3 .3 .3 

2 74 19.4 19.4 19.7 

3 107 28.1 28.1 47.8 

4 111 29.1 29.1 76.9 

5 88 23.1 23.1 100.0 

Total 381 100.0 100.0  



 

Lampiran 4 : Gambar Model dan Nilai Uji T 
 

 
 

 

  

 

 

 



 

Lampiran 5 : Gambar Model dan Nilai Uji Validitas 
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