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Lampiran 1 : Kuesioner Penelitian 

 
Assalamualaikum Warahmatullahi Wabarakatuh. 

Selamat Pagi/Siang/Sore/Malam. 

 

Responden yang terhormat, 

 

Perkenalkan saya Khusnul 

Fadhilla, salah satu mahasiswa Fakultas Ilmu Sosial Dan Ilmu Politik Program Ilmu Komunikasi 

Universitas Hasanuddin. Saat ini, saya sedang melakukan pengambilan data dalam rangka penyelesaian 

tugas akhir. Untuk itu, saya mohon kesediaan dan partisipasi saudara (i) untuk mengisi skala penelitian 

ini.  Adapun Kriteria responden yang dibutuhkan pada penelitian ini ialah : 

Mahasiswa Universitas Hasanuddin Pendidikan Kedokteran (angkatan 2023) yang Menggunakan 

Shopee 

Dalam pengisian skala ini tidak ada jawaban salah, maupun jawaban yang benar. Dengan demikian, 

dimohon saudara (i) untuk memberikan jawaban sesuai dengan kondisi saudara (i) yang sebenarnya. 

Seluruh jawaban serta identitas saudara (i) akan dijaga kerahasiaannya dan hanya digunakan untuk 

keperluan penelitian saja. Partisipasi Anda akan sangat membantu keberhasilan dalam penelitian ini. 

Dengan mengisi skala ini, saudara (i) dianggap bersedia menjadi responden penelitian. Atas kerjasama 

saudara (i), 

saya haturkan terima kasih. 

 

 

Wassalamualaikum Warahmatullahi Wabarakatuh. 

 

Hormat saya, 

Peneliti 

_________________________________________________________ 

Saya bersedia menjawab seluruh pertanyaan dengan baik 

□ Ya 

□ Tidak 
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IDENTITAS RESPONDEN 

Pengguna Shopee  : Ya/Tidak 

Nama/Inisial  : 

Jenis Kelamin  : Laki-laki / Perempuan 

Usia  :  

□ 17 Tahun 

□ 18 Tahun 

□ 19 Tahun 

□ 20 Tahun  

Alasan menggunakan Shopee 

□ Harga 

□ Kualitas Produk 

□ Alasan lainnya : 

…………………………………………………………………………………………………

…………………………………………………………………………………………………

…………………………………………………………………………………………………

… 

 

Frekuensi penggunaan voucher Shopee: 

□ 1-3 kali dalam sehari 

□ 4-5 kali dalam sehari  

□ Setiap 6 kali sehari. 

 

Konsistensi penggunaan voucher Shopee: 

□ konsisten 

□ cukup 

□ tidak konsisten 
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PETUNJUK PENGERJAAN 

Skala ini bukanlah suatu tes, maka dari itu Anda diminta untuk menjawab setiap pertanyaan dalam skala 

ini sesuai dengan kondisi (pikiran, perasaan, perilaku) Anda yang sebenarnya, dengan memilih salah 

satu dari 4 alternatif jawaban yang telah disiapkan. 

Pilihlah SS, jika anda 'Sangat Setuju' dengan pernyataan tersebut dalam menggambarkan kondisi anda 

yang sebenarnya. 

Pilihlah S, jika anda 'Setuju' dengan pernyataan tersebut dalam menggambarkan kondisi anda yang 

sebenarnya. 

Pilihlah C, jika anda ‘Cukup” dengan pernyataan tersebut dalam menggambarkan kondisi anda yang 

sebenarnya. 

Pilihlah TS, jika anda 'Tidak Setuju' dengan pernyataan tersebut dalam menggambarkan kondisi anda 

yang sebenarnya. 

Pilihlah STS Setuju, jika anda 'Sangat Tidak Setuju' dengan pernyataan tersebut dalam 
menggambarkan kondisi anda yang sebenarnya. 
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LAMPIRAN 2 : BUKTI PEMBAGIAN KUESIONER 
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LAMPIRAN 3 : TABULASI DATA 

X1 X2 X3 X4 X5 X6 
TOTAL 

X 

4 3 5 3 4 5 24 

4 4 5 5 4 2 24 

2 5 2 2 5 2 18 

4 2 4 2 5 4 21 

4 5 1 5 2 1 18 

4 4 4 5 4 2 23 

4 5 4 5 4 4 26 

5 4 5 4 5 4 27 

4 4 4 1 2 2 17 

5 5 5 4 5 4 28 

4 2 4 5 4 4 23 

4 4 5 5 4 4 26 

4 2 5 4 4 4 23 

4 4 5 4 4 4 25 

4 5 5 2 4 4 24 

4 4 5 5 4 4 26 

4 4 5 4 5 4 26 

4 4 4 5 4 2 23 

5 4 5 5 4 4 27 

5 5 4 5 4 4 27 

5 5 5 5 3 2 25 

2 4 2 5 2 1 16 

5 5 5 5 5 5 30 

4 5 4 2 4 5 24 

2 4 5 2 2 2 17 

2 4 5 5 4 4 24 

5 5 5 4 5 5 29 

4 5 5 5 4 4 27 

4 2 4 2 5 2 19 

4 4 5 2 2 2 19 

4 5 4 5 5 4 27 

2 4 5 5 4 2 22 

2 4 5 5 2 2 20 

2 2 4 5 4 4 21 

2 2 5 5 4 4 22 

3 4 4 3 3 3 20 

3 4 5 5 4 3 24 

4 3 4 5 3 3 22 

3 4 4 4 3 3 21 

3 3 5 5 3 4 23 

3 2 4 5 3 3 20 
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3 2 4 5 4 3 21 

4 3 1 5 4 3 20 

3 5 4 5 4 4 25 

3 2 4 2 3 2 16 

1 1 3 2 1 1 9 

3 4 5 5 4 5 26 

5 5 5 5 5 5 30 

4 5 5 5 5 5 29 

3 4 3 5 3 4 22 

3 4 3 5 4 4 23 

4 5 5 5 4 4 27 

3 3 4 5 3 2 20 

1 3 5 3 1 1 14 

5 5 5 4 3 3 25 

5 4 5 3 4 4 25 

5 4 5 5 4 4 27 

4 4 5 5 4 5 27 

3 5 4 5 3 3 23 

4 4 4 4 4 4 24 

3 3 3 3 4 5 21 

5 5 5 5 5 5 30 

3 4 3 3 3 4 20 

4 4 5 5 4 4 26 

3 2 3 1 3 2 14 

3 5 4 5 3 4 24 

4 4 4 5 3 2 22 

2 5 5 5 2 2 21 

3 4 4 5 3 4 23 

5 5 5 4 5 3 27 

4 5 5 5 4 3 26 

3 3 3 5 3 3 20 

5 5 5 4 5 5 29 

5 4 4 4 5 4 26 

5 5 5 5 5 5 30 

4 5 5 5 2 2 23 

4 4 5 5 3 3 24 

2 4 3 5 3 3 20 

4 5 5 3 3 3 23 

4 4 3 5 4 4 24 

5 4 4 5 4 3 25 

5 5 5 4 1 1 21 

3 3 3 5 4 2 20 

4 5 4 4 4 4 25 
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4 5 5 5 5 5 29 

5 5 5 5 5 4 29 

3 3 5 5 4 4 24 

4 3 4 5 3 4 23 

5 4 5 5 3 2 24 

4 4 3 3 3 3 20 

4 5 5 5 4 4 27 

4 2 4 5 4 2 21 

1 4 1 5 1 1 13 

4 2 5 4 2 2 19 

5 5 5 5 4 4 28 

2 1 5 5 1 1 15 

2 4 5 4 4 4 23 

4 2 1 2 2 1 12 

1 4 5 5 5 5 25 

1 1 5 5 2 1 15 

4 5 4 5 4 2 24 

4 5 5 4 4 4 26 

4 4 4 4 5 5 26 

1 5 2 2 1 4 15 

5 5 4 4 5 5 28 

4 4 5 1 7 1 22 

2 4 2 5 2 4 19 

5 5 2 4 5 5 26 

4 4 4 5 5 5 27 

4 2 5 5 4 2 22 

2 4 5 5 4 4 24 

4 4 2 5 4 4 23 

4 4 4 5 4 2 23 

5 5 5 5 5 5 30 

4 5 5 5 4 5 28 

4 5 5 5 5 5 29 

5 5 4 2 5 4 25 

5 5 5 5 4 4 28 

2 2 2 2 2 2 12 

4 4 5 4 2 4 23 

4 4 5 5 4 4 26 

4 4 5 4 1 2 20 

4 5 5 5 4 4 27 

2 5 4 5 2 2 20 

4 4 5 5 4 2 24 

4 5 4 5 4 4 26 

5 4 5 4 5 5 28 
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4 5 5 5 5 5 29 

5 5 5 4 5 5 29 

4 4 5 5 4 4 26 

2 4 5 5 2 2 20 

4 5 5 2 4 4 24 

4 5 4 4 4 2 23 

4 4 5 5 4 4 26 

2 4 4 4 4 4 22 

5 2 5 5 4 4 25 

4 5 5 4 4 2 24 

4 4 5 4 5 5 27 

5 5 5 5 5 5 30 

4 4 5 4 4 4 25 

4 5 5 5 5 5 29 

4 5 5 5 4 5 28 

4 4 4 5 4 5 26 

5 4 2 4 2 5 22 

4 4 4 5 4 4 25 

2 4 5 5 4 2 22 

5 4 5 4 4 4 26 

4 5 4 5 4 2 24 

5 5 5 4 5 5 29 

4 2 5 4 2 1 18 

4 5 5 4 4 4 26 

4 5 4 4 4 4 25 

2 4 2 4 2 2 16 

4 4 2 4 2 2 18 

4 2 4 5 4 5 24 

2 2 2 2 4 2 14 

4 5 5 5 4 2 25 

5 5 5 5 5 5 30 

5 1 5 5 4 1 21 

4 5 4 5 4 4 26 

4 5 4 4 4 5 26 

5 5 5 5 5 5 30 

4 4 4 5 4 2 23 

4 2 4 4 4 4 22 

2 4 5 5 4 2 22 

4 4 5 4 5 4 26 

3 5 5 5 5 5 28 

3 1 4 3 2 2 15 

3 4 5 5 3 3 23 
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Y

1 

Y

2 

Y

3 

Y

4 

Y

5 

Y

6 

Y

7 

Y

8 

Y

9 

Y1

0 

Y1

1 

Y1

2 

Y1

3 

Y1

4 

Y1

5 

TOTA

L Y 

5 5 3 1 4 4 3 4 1 5 4 3 5 3 4 54 

4 3 4 4 5 5 5 3 2 4 4 4 5 5 4 61 

5 4 5 4 5 1 5 1 1 1 2 5 2 2 5 48 

4 2 4 2 4 4 2 5 4 4 4 2 4 2 5 52 

4 2 4 2 4 5 1 5 1 2 4 5 1 5 2 47 

5 4 4 4 5 5 4 5 1 2 4 4 4 5 4 60 

5 4 4 2 4 5 4 5 2 2 4 5 4 5 4 59 

5 5 5 5 5 5 4 3 4 4 5 4 5 4 5 68 

2 4 4 1 4 4 1 2 2 4 4 4 4 1 2 43 

5 5 4 4 4 4 4 5 2 4 5 5 5 4 5 65 

4 5 4 2 5 5 2 4 2 4 4 2 4 5 4 56 

5 5 5 5 4 4 5 4 5 1 4 4 5 5 4 65 

5 5 5 4 5 5 2 5 4 4 4 2 5 4 4 63 

4 4 2 2 2 5 2 5 1 1 4 4 5 4 4 49 

5 5 5 4 5 5 2 5 4 4 4 5 5 2 4 64 

5 4 4 4 4 5 2 5 4 4 4 4 5 5 4 63 

5 5 4 2 5 5 5 5 2 5 4 4 5 4 5 65 

4 4 4 2 4 4 2 4 4 4 4 4 4 5 4 57 

4 2 5 4 5 5 1 5 5 5 5 4 5 5 4 64 

5 5 5 2 5 5 4 5 4 4 5 5 4 5 4 67 

5 5 5 5 5 5 5 5 3 5 5 5 5 5 3 71 

4 4 4 1 4 5 5 5 2 2 2 4 2 5 2 51 

5 5 4 4 5 5 5 5 4 4 5 5 5 5 5 71 

4 5 5 2 5 5 4 5 2 1 4 5 4 2 4 57 

4 4 2 1 4 5 4 4 2 4 2 4 5 2 2 49 

5 4 4 4 4 5 5 5 4 2 2 4 5 5 4 62 

5 5 5 4 5 5 5 5 4 4 5 5 5 4 5 71 

5 5 5 4 5 5 5 5 4 5 4 5 5 5 4 71 

4 5 1 1 5 5 5 5 2 2 4 2 4 2 5 52 

4 1 4 4 4 5 2 5 2 1 4 4 5 2 2 49 

5 5 5 2 5 5 5 5 2 1 4 5 4 5 5 63 

5 4 4 1 5 5 4 5 2 5 2 4 5 5 4 60 

4 1 4 1 5 5 5 5 1 4 2 4 5 5 2 53 

4 4 5 4 5 4 1 5 2 2 2 2 4 5 4 53 

4 4 4 2 4 5 4 5 2 2 2 2 5 5 4 54 

4 3 4 5 3 4 4 4 2 2 3 4 4 3 3 52 

5 4 4 3 4 5 3 5 3 4 3 4 5 5 4 61 

4 4 4 4 4 5 5 5 3 3 4 3 4 5 3 60 

4 4 3 3 4 4 4 4 3 3 3 4 4 4 3 54 

4 3 4 4 5 5 5 5 3 5 3 3 5 5 3 62 

3 3 4 3 4 5 2 4 3 3 3 2 4 5 3 51 
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5 5 3 5 2 2 5 3 2 3 3 2 4 5 4 53 

5 3 3 1 3 5 5 5 2 1 4 3 1 5 4 50 

5 5 5 4 5 5 4 5 4 4 3 5 4 5 4 67 

4 4 3 3 2 3 4 4 2 2 3 2 4 2 3 45 

4 1 5 5 3 5 1 5 3 2 1 1 3 2 1 42 

5 5 4 5 5 5 4 5 3 5 3 4 5 5 4 67 

5 4 5 5 5 5 5 5 2 5 5 5 5 5 5 71 

5 4 5 5 5 5 4 5 4 4 4 5 5 5 5 70 

5 3 4 3 5 3 5 5 3 3 3 4 3 5 3 57 

5 3 5 4 5 5 3 5 3 4 3 4 3 5 4 61 

5 3 5 5 5 5 4 5 5 5 4 5 5 5 4 70 

4 2 1 1 3 5 3 5 1 3 3 3 4 5 3 46 

4 1 3 1 2 5 5 5 1 2 1 3 5 3 1 42 

5 5 4 4 5 5 2 5 2 4 5 5 5 4 3 63 

5 5 4 4 5 5 4 5 2 4 5 4 5 3 4 64 

5 5 5 4 5 5 3 5 3 4 5 4 5 5 4 67 

5 5 5 3 5 5 3 5 3 3 4 4 5 5 4 64 

4 4 5 4 3 4 3 4 4 4 3 5 4 5 3 59 

4 4 4 4 4 4 3 4 3 4 4 4 4 4 4 58 

5 3 3 5 3 5 5 5 3 3 3 3 3 3 4 56 

5 5 5 5 5 5 4 5 5 5 5 5 5 5 5 74 

3 3 5 2 3 4 5 5 3 4 3 4 3 3 3 53 

5 4 4 5 5 5 5 5 2 4 4 4 5 5 4 66 

3 3 3 1 3 3 3 4 1 2 3 2 3 1 3 38 

5 5 5 4 4 4 3 5 3 4 3 5 4 5 3 62 

5 4 3 5 3 3 1 5 3 2 4 4 4 5 3 54 

5 4 5 2 2 5 2 5 5 4 2 5 5 5 2 58 

5 3 4 1 3 5 3 4 2 3 3 4 4 5 3 52 

5 5 5 3 5 5 5 5 4 3 5 5 5 4 5 69 

5 5 5 4 5 5 5 5 4 5 4 5 5 5 4 71 

4 3 4 2 4 5 4 5 3 4 3 3 3 5 3 55 

5 5 5 5 5 4 4 5 3 2 5 5 5 4 5 67 

5 3 3 4 5 5 5 5 3 2 5 4 4 4 5 62 

4 5 5 5 5 5 5 5 1 5 5 5 5 5 5 70 

5 3 5 5 5 5 5 5 3 2 4 5 5 5 2 64 

4 3 3 3 4 5 2 5 3 3 4 4 5 5 3 56 

4 2 3 4 4 4 4 4 2 4 2 4 3 5 3 52 

4 5 1 1 4 3 4 5 2 1 4 5 5 3 3 50 

4 5 5 3 5 4 3 4 4 4 4 4 3 5 4 61 

4 3 4 4 5 5 3 5 4 4 5 4 4 5 4 63 

4 3 2 1 4 5 5 5 1 4 5 5 5 4 1 54 

4 3 5 4 4 5 2 5 1 3 3 3 3 5 4 54 

4 4 4 4 4 4 3 5 2 4 4 5 4 4 4 59 
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5 5 4 2 5 5 4 5 2 1 4 5 5 5 5 62 

5 5 5 3 5 5 4 5 3 5 5 5 5 5 5 70 

4 4 5 2 4 5 5 4 3 4 3 3 5 5 4 60 

4 4 5 4 4 5 3 3 3 3 4 3 4 5 3 57 

4 4 3 4 4 5 5 5 3 4 5 4 5 5 3 63 

4 3 3 2 3 5 4 5 3 3 4 4 3 3 3 52 

5 4 5 4 4 3 3 5 3 3 4 5 5 5 4 62 

4 4 5 4 5 4 5 4 4 2 4 2 4 5 4 60 

4 4 1 1 4 5 4 5 1 1 1 4 1 5 1 42 

4 4 2 5 4 4 2 5 2 4 4 2 5 4 2 53 

5 4 4 1 5 5 4 5 5 2 5 5 5 5 4 64 

5 5 2 2 1 5 5 5 1 5 2 1 5 5 1 50 

4 5 5 5 5 5 5 5 5 5 2 4 5 4 4 68 

4 2 2 1 2 4 2 5 1 2 4 2 1 2 2 36 

4 5 5 5 4 5 2 5 5 5 1 4 5 5 5 65 

4 4 4 5 5 5 5 5 1 1 1 1 5 5 2 53 

5 4 1 2 4 5 4 5 1 1 4 5 4 5 4 54 

4 4 4 4 4 5 5 5 2 4 4 5 5 4 4 63 

5 5 1 1 4 5 4 4 1 1 4 4 4 4 5 52 

2 5 5 1 4 5 1 5 4 4 1 5 2 2 1 47 

4 5 4 2 4 5 5 5 2 4 5 5 4 4 5 63 

2 5 2 2 4 4 5 4 2 1 4 4 5 1 7 52 

4 2 4 4 4 5 4 5 2 4 2 4 2 5 2 53 

5 5 4 4 5 2 2 5 4 4 5 5 2 4 5 61 

4 4 4 5 4 4 4 5 5 4 4 4 4 5 5 65 

5 4 1 4 5 5 4 5 2 2 4 2 5 5 4 57 

4 4 4 2 5 4 2 4 2 4 2 4 5 5 4 55 

4 4 4 4 4 5 2 5 2 4 4 4 2 5 4 57 

4 2 2 2 4 4 4 4 2 5 4 4 4 5 4 54 

5 4 2 1 5 5 5 5 1 2 5 5 5 5 5 60 

4 4 2 2 2 5 4 5 1 1 4 5 5 5 4 53 

5 5 5 5 5 5 2 5 4 5 4 5 5 5 5 70 

4 4 4 2 5 5 5 4 1 1 5 5 4 2 5 56 

5 4 4 2 5 5 1 5 2 2 5 5 5 5 4 59 

4 2 2 2 4 4 5 5 2 2 2 2 2 2 2 42 

4 4 4 5 5 5 2 5 1 2 4 4 5 4 2 56 

5 5 5 2 4 5 5 5 5 2 4 4 5 5 4 65 

5 4 4 2 2 4 4 4 2 2 4 4 5 4 1 51 

5 5 1 1 2 5 4 5 1 1 4 5 5 5 4 53 

4 4 2 1 1 5 2 5 1 5 2 5 4 5 2 48 

4 4 2 4 5 2 5 1 2 2 4 4 5 5 4 53 

4 5 4 4 5 5 5 5 4 4 4 5 4 5 4 67 

5 4 4 2 5 5 5 5 2 5 5 4 5 4 5 65 
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5 5 5 4 5 5 5 5 2 4 4 5 5 5 5 69 

5 5 4 4 5 5 5 5 4 4 5 5 5 4 5 70 

5 4 2 4 4 5 4 4 2 4 4 4 5 5 4 60 

4 4 4 1 5 5 4 2 1 2 2 4 5 5 2 50 

5 2 2 2 5 5 4 5 2 4 4 5 5 2 4 56 

2 2 2 1 2 5 2 4 1 1 4 5 4 4 4 43 

5 5 4 4 5 5 4 5 2 4 4 4 5 5 4 65 

4 4 4 4 4 5 2 4 2 4 2 4 4 4 4 55 

4 4 5 4 4 4 1 5 1 2 5 2 5 5 4 55 

4 4 4 2 4 5 5 5 2 4 4 5 5 4 4 61 

5 5 5 2 5 5 2 5 4 4 4 4 5 4 5 64 

4 5 2 4 5 5 2 5 4 4 5 5 5 5 5 65 

4 4 5 4 5 5 4 5 2 4 4 4 5 4 4 63 

5 5 5 5 5 5 2 4 4 5 4 5 5 5 5 69 

5 5 5 4 5 5 4 5 4 4 4 5 5 5 4 69 

5 5 5 5 5 5 4 5 4 4 4 4 4 5 4 68 

4 4 4 5 4 5 1 4 4 4 5 4 2 4 2 56 

5 5 5 4 4 5 4 4 2 2 4 4 4 5 4 61 

4 4 5 4 4 5 4 5 4 5 2 4 5 5 4 64 

5 5 5 5 5 5 4 5 4 4 5 4 5 4 4 69 

5 4 5 4 5 5 2 5 2 4 4 5 4 5 4 63 

5 5 4 5 5 4 5 5 5 4 5 5 5 4 5 71 

5 4 5 5 4 5 1 5 5 4 4 2 5 4 2 60 

4 4 5 4 5 5 4 4 22 4 4 5 5 4 4 83 

4 4 4 4 5 4 5 4 2 5 4 5 4 4 4 62 

4 2 2 2 4 4 4 4 4 4 2 4 2 4 2 48 

4 2 2 2 2 4 2 4 2 4 4 4 2 4 2 44 

4 5 5 4 5 5 4 5 2 4 4 2 4 5 4 62 

5 2 2 2 4 5 2 4 2 2 2 2 2 2 4 42 

5 4 4 2 5 5 5 5 4 4 4 5 5 5 4 66 

5 5 5 2 5 5 5 5 2 2 5 5 5 5 5 66 

4 2 2 5 4 4 5 4 1 2 5 1 5 5 4 53 

5 4 5 4 4 5 5 5 4 5 4 5 4 5 4 68 

4 5 5 2 5 5 4 4 2 4 4 5 4 4 4 61 

5 5 5 1 5 5 5 5 4 4 5 5 5 5 5 69 

5 4 1 2 5 5 5 4 1 4 4 4 4 5 4 57 

4 4 4 4 4 4 2 4 4 2 4 2 4 4 4 54 

4 4 5 4 2 5 5 5 4 4 2 4 5 5 4 62 

5 5 4 2 5 5 5 5 2 5 4 4 5 4 5 65 

5 5 5 5 5 5 5 3 1 5 3 5 5 5 5 67 

2 1 2 1 3 1 3 2 5 3 3 1 4 3 2 36 

3 4 5 5 4 5 5 5 4 4 3 4 5 5 3 64 
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Z1 Z2 Z3 Z4 Z5 Z6 Z7 Z8 
TOTAL 

Z 

4 5 4 4 5 4 5 5 36 

4 5 4 4 5 5 4 5 36 

4 4 4 4 4 4 4 4 32 

5 5 5 4 5 4 5 5 38 

5 5 5 5 4 4 2 2 32 

5 5 5 5 5 3 1 2 31 

4 5 2 4 2 2 4 2 25 

4 5 5 5 5 5 5 5 39 

5 5 4 5 4 4 5 5 37 

2 5 2 4 5 2 5 2 27 

4 5 2 4 5 4 5 4 33 

5 5 5 5 5 5 5 4 39 

5 5 4 5 5 4 4 4 36 

1 5 4 2 4 5 5 4 30 

4 5 4 4 5 2 2 2 28 

5 5 4 5 4 5 4 4 36 

4 5 2 4 5 4 4 4 32 

4 5 2 4 5 2 2 2 26 

5 4 2 2 4 4 4 2 27 

4 5 3 4 5 4 3 4 32 

5 5 5 5 5 5 4 5 39 

5 5 4 5 5 5 4 4 37 

4 3 3 4 3 3 3 3 26 

5 5 3 4 3 4 3 4 31 

5 5 4 5 5 4 4 4 36 

1 5 3 3 4 3 3 3 25 

3 5 1 3 5 1 3 2 23 

4 5 5 5 5 3 2 5 34 

4 5 5 4 5 4 3 2 32 

5 5 5 4 5 4 2 5 35 

5 5 4 4 5 4 3 3 33 

5 4 3 5 4 3 2 4 30 

4 4 4 4 4 4 3 4 31 

3 5 3 3 3 4 5 4 30 

5 5 5 5 5 5 3 4 37 

5 4 3 4 3 3 2 2 26 

4 5 4 4 5 4 4 4 34 

3 3 3 2 3 3 2 1 20 

5 4 3 5 4 3 2 4 30 

3 3 4 4 4 3 2 4 27 

5 5 2 5 5 2 2 4 30 
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4 5 3 4 4 3 4 4 31 

5 5 5 5 5 5 5 4 39 

5 5 4 5 5 4 3 4 35 

4 5 3 3 3 3 2 3 26 

5 4 5 5 5 5 4 4 37 

3 5 5 4 4 5 2 5 33 

5 5 5 5 5 5 3 5 38 

5 5 4 5 5 2 5 5 36 

3 5 4 4 5 3 4 5 33 

3 4 2 4 3 3 2 3 24 

1 3 4 5 5 3 3 5 29 

5 4 4 4 3 4 4 4 32 

4 5 5 4 4 4 3 4 33 

2 5 5 5 5 1 4 5 32 

5 5 3 3 3 4 2 2 27 

4 4 4 5 4 4 3 5 33 

4 5 4 5 5 5 4 4 36 

5 5 5 5 5 5 3 3 36 

5 5 3 3 5 4 3 5 33 

2 5 2 1 5 1 5 2 23 

5 5 2 4 5 4 2 2 29 

2 4 4 2 1 2 2 2 19 

5 5 1 4 5 5 4 4 33 

4 5 1 1 5 2 5 1 24 

1 5 4 5 4 4 5 4 32 

4 5 4 5 5 4 5 5 37 

1 5 4 4 4 5 5 5 33 

5 5 1 5 2 1 2 4 25 

4 5 5 5 4 5 5 5 38 

2 4 4 4 5 7 4 2 32 

4 5 2 4 2 2 2 4 25 

4 2 5 5 2 5 5 5 33 

4 4 4 4 4 5 4 4 33 

1 5 4 2 5 4 4 5 30 

4 4 2 4 5 4 2 4 29 

4 5 4 4 2 4 2 4 29 

2 4 4 4 4 4 5 4 31 

2 5 5 5 5 5 5 5 37 

2 5 4 5 5 4 5 5 35 

5 5 4 5 5 5 4 5 38 

4 5 5 5 4 5 4 5 37 

4 5 5 5 5 4 2 4 34 

2 4 2 2 2 2 2 4 20 
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4 5 4 4 5 2 4 4 32 

5 5 4 4 5 4 4 4 35 

4 4 4 4 5 1 4 4 30 

1 5 4 5 5 4 5 5 34 

2 5 2 5 4 2 1 1 22 

2 2 4 4 5 4 4 4 29 

4 5 4 5 4 4 4 4 34 

4 5 5 4 5 5 5 5 38 

5 5 4 5 5 5 5 5 39 

4 5 5 5 5 5 5 5 39 

2 5 4 4 5 4 4 4 32 

4 5 2 4 5 2 5 2 29 

2 5 4 5 5 4 4 4 33 

2 5 4 5 4 4 4 4 32 

4 5 4 4 5 4 5 4 35 

4 5 2 4 4 4 4 4 31 

5 4 5 2 5 4 2 4 31 

4 5 4 5 5 4 4 4 35 

5 5 4 4 5 5 2 2 32 

2 5 5 5 5 5 5 5 37 

5 5 4 4 5 4 4 5 36 

5 5 4 5 5 5 5 5 39 

5 5 4 5 5 4 4 5 37 

5 5 4 4 4 4 4 4 34 

4 5 5 4 2 2 4 4 30 

5 5 4 4 4 4 4 4 34 

5 5 2 4 5 4 4 5 34 

5 5 5 4 5 4 5 5 38 

5 5 4 5 4 4 5 4 36 

4 4 5 5 5 5 5 5 38 

5 5 4 2 5 2 2 4 29 

5 5 4 5 5 4 4 5 37 

4 4 4 5 4 4 5 4 34 

2 4 2 4 2 2 22 2 40 

2 4 4 4 2 2 1 2 21 

5 5 4 2 4 4 2 4 30 

2 5 2 2 2 4 5 2 24 

4 5 4 5 5 4 4 5 36 

5 5 5 5 5 5 5 5 40 

5 5 4 5 4 4 4 2 33 

5 5 4 5 4 4 5 5 37 

5 5 5 5 5 5 5 5 40 

4 4 4 2 4 4 4 4 30 
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5 5 2 4 5 4 4 5 34 

4 5 4 4 5 5 4 5 36 

5 5 3 5 5 5 5 5 38 

5 5 3 4 5 3 3 4 32 

3 5 4 3 3 2 3 3 26 

4 4 4 4 3 3 3 4 29 

5 5 4 5 5 5 4 5 38 

4 5 4 5 5 4 2 5 34 

5 4 5 5 5 4 4 4 36 

2 1 1 4 1 5 1 4 19 

2 4 4 2 5 4 2 5 28 

4 2 5 5 5 5 4 4 34 

2 5 2 1 5 5 1 5 26 

2 5 2 4 5 4 4 5 31 

2 2 4 2 1 2 2 4 19 

2 5 1 4 5 5 5 5 32 

2 1 1 1 5 5 2 5 22 

2 1 4 5 4 5 4 5 30 

4 4 4 5 5 4 4 4 34 

1 1 4 4 4 4 5 2 25 

4 4 1 5 2 2 1 2 21 

1 4 5 5 4 4 5 5 33 

2 1 4 4 5 1 7 4 28 

4 4 2 4 2 5 2 4 27 

1 4 5 5 2 4 5 5 31 

2 4 4 4 4 5 5 2 30 

4 2 4 2 5 5 4 2 28 

2 4 2 4 5 5 4 2 28 

2 4 4 4 2 5 4 2 27 

1 5 4 4 4 5 4 4 31 

2 2 5 5 5 5 5 4 33 

2 1 4 5 5 5 4 2 28 

1 5 4 5 5 5 5 4 34 

4 1 5 5 4 2 5 2 28 

2 2 5 5 5 5 4 4 32 

2 2 2 2 2 2 2 4 18 

1 2 4 4 5 4 2 5 27 

2 2 4 4 5 5 4 5 31 

4 2 4 4 5 4 1 2 26 

2 1 4 5 5 5 4 2 28 

2 5 2 5 4 5 2 2 27 

4 2 4 4 5 5 4 5 33 
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LAMPIRAN 5: SPSS 

 

 

 

Kategorisasi_harga 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Mahal 22 13.0 13.0 13.0 

Sedang 112 66.3 66.3 79.3 

Murah 35 20.7 20.7 100.0 

Total 169 100.0 100.0  

 

 

Kategorisasi Kualitas Produk 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Tinggi 22 13.0 13.0 13.0 

Sedang 113 66.9 66.9 79.9 

Rendah 34 20.1 20.1 100.0 

Total 169 100.0 100.0  

 

  

Kategorisasi Terpaan Promosi 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Tinggi 26 15.4 15.4 15.4 

Sedang 119 70.4 70.4 85.8 

Rendah 24 14.2 14.2 100.0 

Total 169 100.0 100.0  
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Kategorisasi Terpaan Promosi * Kategorisasi_harga Crosstabulation 

 

Kategorisasi_harga 

Total Mahal Sedang Murah 

Kategorisasi Terpaan 

Promosi 

Tinggi Count 3 19 4 26 

% within Kategorisasi 

Terpaan Promosi 

11.5% 73.1% 15.4% 100.0% 

% within 

Kategorisasi_harga 

13.6% 17.0% 11.4% 15.4% 

% of Total 1.8% 11.2% 2.4% 15.4% 

Sedang Count 16 76 27 119 

% within Kategorisasi 

Terpaan Promosi 

13.4% 63.9% 22.7% 100.0% 

% within 

Kategorisasi_harga 

72.7% 67.9% 77.1% 70.4% 

% of Total 9.5% 45.0% 16.0% 70.4% 

Rendah Count 3 17 4 24 

% within Kategorisasi 

Terpaan Promosi 

12.5% 70.8% 16.7% 100.0% 

% within 

Kategorisasi_harga 

13.6% 15.2% 11.4% 14.2% 

% of Total 1.8% 10.1% 2.4% 14.2% 

Total Count 22 112 35 169 

% within Kategorisasi 

Terpaan Promosi 

13.0% 66.3% 20.7% 100.0% 

% within 

Kategorisasi_harga 

100.0% 100.0% 100.0% 100.0% 

% of Total 13.0% 66.3% 20.7% 100.0% 
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Kategorisasi Terpaan Promosi * Kualitas Produk Crosstabulation 

 

Kualitas Produk 

Total Tinggi Sedang Rendah 

Kategorisasi Terpaan 

Promosi 

Tinggi Count 2 20 4 26 

% within Kategorisasi 

Terpaan Promosi 

7.7% 76.9% 15.4% 100.0% 

% within Kualitas Produk 9.1% 17.7% 11.8% 15.4% 

% of Total 1.2% 11.8% 2.4% 15.4% 

Sedang Count 18 74 27 119 

% within Kategorisasi 

Terpaan Promosi 

15.1% 62.2% 22.7% 100.0% 

% within Kualitas Produk 81.8% 65.5% 79.4% 70.4% 

% of Total 10.7% 43.8% 16.0% 70.4% 

Rendah Count 2 19 3 24 

% within Kategorisasi 

Terpaan Promosi 

8.3% 79.2% 12.5% 100.0% 

% within Kualitas Produk 9.1% 16.8% 8.8% 14.2% 

% of Total 1.2% 11.2% 1.8% 14.2% 

Total Count 22 113 34 169 

% within Kategorisasi 

Terpaan Promosi 

13.0% 66.9% 20.1% 100.0% 

% within Kualitas Produk 100.0% 100.0% 100.0% 100.0% 

% of Total 13.0% 66.9% 20.1% 100.0% 
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Keputusan Pembelian * Kategorisasi_harga Crosstabulation 

 

Kategorisasi_harga 

Total Mahal Sedang Murah 

Keputusan Pembelian Membeli Count 15 98 31 144 

% within Keputusan 

Pembelian 

10.4% 68.1% 21.5% 100.0% 

% within 

Kategorisasi_harga 

68.2% 87.5% 88.6% 85.2% 

% of Total 8.9% 58.0% 18.3% 85.2% 

Tidak Membeli Count 7 14 4 25 

% within Keputusan 

Pembelian 

28.0% 56.0% 16.0% 100.0% 

% within 

Kategorisasi_harga 

31.8% 12.5% 11.4% 14.8% 

% of Total 4.1% 8.3% 2.4% 14.8% 

Total Count 22 112 35 169 

% within Keputusan 

Pembelian 

13.0% 66.3% 20.7% 100.0% 

% within 

Kategorisasi_harga 

100.0% 100.0% 100.0% 100.0% 

% of Total 13.0% 66.3% 20.7% 100.0% 
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Keputusan Pembelian * Kualitas Produk Crosstabulation 

 

Kualitas Produk 

Total Tinggi Sedang Rendah 

Keputusan Pembelian Membeli Count 19 95 30 144 

% within Keputusan 

Pembelian 

13.2% 66.0% 20.8% 100.0% 

% within Kualitas Produk 86.4% 84.1% 88.2% 85.2% 

% of Total 11.2% 56.2% 17.8% 85.2% 

Tidak Membeli Count 3 18 4 25 

% within Keputusan 

Pembelian 

12.0% 72.0% 16.0% 100.0% 

% within Kualitas Produk 13.6% 15.9% 11.8% 14.8% 

% of Total 1.8% 10.7% 2.4% 14.8% 

Total Count 22 113 34 169 

% within Keputusan 

Pembelian 

13.0% 66.9% 20.1% 100.0% 

% within Kualitas Produk 100.0% 100.0% 100.0% 100.0% 

% of Total 13.0% 66.9% 20.1% 100.0% 
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DESKRIPTIF VARIABEL PROMOSI (X) 

 

 

K_Frekuensi 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Setuju 24 14,2 14,2 14,2 

Setuju 80 47,3 47,3 61,5 

Cukup 17 10,1 10,1 71,6 

Tidak Setuju 39 23,1 23,1 94,7 

Sangat Tidak Setuju 9 5,3 5,3 100,0 

Total 169 100,0 100,0  

 

 

K_Durasi 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Setuju 60 35,5 35,5 35,5 

Setuju 76 45,0 45,0 80,5 

Cukup 9 5,3 5,3 85,8 

Tidak Setuju 18 10,7 10,7 96,4 

Sangat Tidak Setuju 6 3,6 3,6 100,0 

Total 169 100,0 100,0  

 

 

K_Konsistensi 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Setuju 25 14,8 14,8 14,8 

Setuju 66 39,1 39,1 53,8 

Cukup 14 8,3 8,3 62,1 

Tidak Setuju 40 23,7 23,7 85,8 

Sangat Tidak Setuju 24 14,2 14,2 100,0 

Total 169 100,0 100,0  
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DESKRIPTIF VARIABEL KONTROL (Z) 

 

 

Harga 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Setuju 14 8,3 8,3 8,3 

Setuju 49 29,0 29,0 37,3 

Cukup 67 39,6 39,6 76,9 

Tidak Setuju 24 14,2 14,2 91,1 

Sangat Tidak Setuju 15 8,9 8,9 100,0 

Total 169 100,0 100,0  

 

 

Kualitas Produk 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Setuju 8 4,7 4,7 4,7 

Setuju 54 32,0 32,0 36,7 

Cukup 58 34,3 34,3 71,0 

Tidak Setuju 38 22,5 22,5 93,5 

Sangat Tidak Setuju 11 6,5 6,5 100,0 

Total 169 100,0 100,0  
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DESKRIPTIF VARIABEL KEPUTUSAN PEMBELIAN (Y) 

 

K_Attention 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Setuju 30 17,8 17,8 17,8 

Setuju 57 33,7 33,7 51,5 

Cukup 44 26,0 26,0 77,5 

Tidak Setuju 28 16,6 16,6 94,1 

Sangat Tidak Setuju 10 5,9 5,9 100,0 

Total 169 100,0 100,0  

 

 

K_Interest 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Setuju 8 4,7 4,7 4,7 

Setuju 40 23,7 23,7 28,4 

Cukup 74 43,8 43,8 72,2 

Tidak Setuju 37 21,9 21,9 94,1 

Sangat Tidak Setuju 10 5,9 5,9 100,0 

Total 169 100,0 100,0  

 

 

K_Desire 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Setuju 5 3,0 3,0 3,0 

Setuju 54 32,0 32,0 34,9 

Cukup 63 37,3 37,3 72,2 

Sangat Tidak Setuju 41 24,3 24,3 96,4 

Sangat Tidak Setuju 6 3,6 3,6 100,0 

Total 169 100,0 100,0  
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K_Action 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Setuju 15 8,9 8,9 8,9 

Setuju 81 47,9 47,9 56,8 

Cukup 38 22,5 22,5 79,3 

Tidak Setuju 25 14,8 14,8 94,1 

Sangat Tidak Setuju 10 5,9 5,9 100,0 

Total 169 100,0 100,0  
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UJI VALIDITAS VARIABEL X (PROMOSI VOUCHER ONGKOS KIRIM) 

 
  

Correlations 

 X1 X2 X3 X4 X5 X6 TOTAL_X 

X1 Pearson Correlation 1 .338** .288** .087 .487** .377** .669** 

Sig. (2-tailed)  .000 .000 .262 .000 .000 .000 

N 169 169 169 169 169 169 169 

X2 Pearson Correlation .338** 1 .182* .182* .309** .381** .627** 

Sig. (2-tailed) .000  .018 .018 .000 .000 .000 

N 169 169 169 169 169 169 169 

X3 Pearson Correlation .288** .182* 1 .218** .325** .242** .570** 

Sig. (2-tailed) .000 .018  .004 .000 .002 .000 

N 169 169 169 169 169 169 169 

X4 Pearson Correlation .087 .182* .218** 1 .125 .184* .455** 

Sig. (2-tailed) .262 .018 .004  .105 .017 .000 

N 169 169 169 169 169 169 169 

X5 Pearson Correlation .487** .309** .325** .125 1 .597** .751** 

Sig. (2-tailed) .000 .000 .000 .105  .000 .000 

N 169 169 169 169 169 169 169 

X6 Pearson Correlation .377** .381** .242** .184* .597** 1 .751** 

Sig. (2-tailed) .000 .000 .002 .017 .000  .000 

N 169 169 169 169 169 169 169 

TOTA

L_X 

Pearson Correlation .669** .627** .570** .455** .751** .751** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  

N 169 169 169 169 169 169 169 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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UJI VALIDITAS VARIABEL Y (KEPUTUSAN PEMBELIAN) 

 

Correlations 

 Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 Y10 Y11 Y12 Y13 Y14 Y15 

TOTAL

_Y 

Y1 Pearson 

Correlat

ion 

1 .373

** 

.199

** 

.248

** 

.305

** 

.202

** 

.215

** 

.288

** 

.049 .124 .292

** 

.277

** 

.258

** 

.368

** 

.333

** 

.538** 

Sig. (2-

tailed) 
 

.000 .010 .001 .000 .008 .005 .000 .526 .107 .000 .000 .001 .000 .000 .000 

N 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 

Y2 Pearson 

Correlat

ion 

.373

** 

1 .321

** 

.200

** 

.349

** 

.128 .170

* 

.098 .130 .183

* 

.316

** 

.346

** 

.374

** 

.206

** 

.493

** 

.605** 

Sig. (2-

tailed) 

.000 
 

.000 .009 .000 .097 .028 .205 .092 .017 .000 .000 .000 .007 .000 .000 

N 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 

Y3 Pearson 

Correlat

ion 

.199

** 

.321

** 

1 .461

** 

.406

** 

.168

* 

-

.036 

.120 .358

** 

.343

** 

.083 .239

** 

.186

* 

.217

** 

.216

** 

.602** 

Sig. (2-

tailed) 

.010 .000 
 

.000 .000 .029 .643 .122 .000 .000 .282 .002 .015 .005 .005 .000 

N 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 

Y4 Pearson 

Correlat

ion 

.248

** 

.200

** 

.461

** 

1 .301

** 

-

.019 

-

.007 

.065 .270

** 

.276

** 

.163

* 

.017 .218

** 

.257

** 

.208

** 

.533** 

Sig. (2-

tailed) 

.001 .009 .000 
 

.000 .810 .928 .402 .000 .000 .034 .826 .004 .001 .007 .000 

N 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 

Y5 Pearson 

Correlat

ion 

.305

** 

.349

** 

.406

** 

.301

** 

1 .194

* 

.177

* 

.066 .187

* 

.240

** 

.352

** 

.279

** 

.256

** 

.169

* 

.469

** 

.620** 

Sig. (2-

tailed) 

.000 .000 .000 .000 
 

.011 .021 .395 .015 .002 .000 .000 .001 .028 .000 .000 

N 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 

Y6 Pearson 

Correlat

ion 

.202

** 

.128 .168

* 

-

.019 

.194

* 

1 .061 .520

** 

.031 .186

* 

.073 .200

** 

.238

** 

.260

** 

.049 .361** 

Sig. (2-

tailed) 

.008 .097 .029 .810 .011 
 

.431 .000 .687 .015 .345 .009 .002 .001 .527 .000 

N 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 
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Y7 Pearson 

Correlat

ion 

.215

** 

.170

* 

-

.036 

-

.007 

.177

* 

.061 1 .006 -

.030 

-

.003 

.063 .165

* 

.209

** 

.117 .235

** 

.309** 

Sig. (2-

tailed) 

.005 .028 .643 .928 .021 .431 
 

.936 .702 .971 .413 .032 .006 .128 .002 .000 

N 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 

Y8 Pearson 

Correlat

ion 

.288

** 

.098 .120 .065 .066 .520

** 

.006 1 .041 .124 .128 .149 .110 .192

* 

.051 .317** 

Sig. (2-

tailed) 

.000 .205 .122 .402 .395 .000 .936 
 

.593 .108 .098 .053 .153 .012 .514 .000 

N 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 

Y9 Pearson 

Correlat

ion 

.049 .130 .358

** 

.270

** 

.187

* 

.031 -

.030 

.041 1 .269

** 

.094 .140 .138 .077 .128 .488** 

Sig. (2-

tailed) 

.526 .092 .000 .000 .015 .687 .702 .593 
 

.000 .227 .068 .075 .319 .098 .000 

N 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 

Y10 Pearson 

Correlat

ion 

.124 .183

* 

.343

** 

.276

** 

.240

** 

.186

* 

-

.003 

.124 .269

** 

1 .074 .197

* 

.218

** 

.223

** 

.113 .504** 

Sig. (2-

tailed) 

.107 .017 .000 .000 .002 .015 .971 .108 .000 
 

.340 .010 .004 .004 .142 .000 

N 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 

Y11 Pearson 

Correlat

ion 

.292

** 

.316

** 

.083 .163

* 

.352

** 

.073 .063 .128 .094 .074 1 .338

** 

.288

** 

.087 .487

** 

.486** 

Sig. (2-

tailed) 

.000 .000 .282 .034 .000 .345 .413 .098 .227 .340 
 

.000 .000 .262 .000 .000 

N 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 

Y12 Pearson 

Correlat

ion 

.277

** 

.346

** 

.239

** 

.017 .279

** 

.200

** 

.165

* 

.149 .140 .197

* 

.338

** 

1 .182

* 

.182

* 

.309

** 

.516** 

Sig. (2-

tailed) 

.000 .000 .002 .826 .000 .009 .032 .053 .068 .010 .000 
 

.018 .018 .000 .000 

N 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 

Y13 Pearson 

Correlat

ion 

.258

** 

.374

** 

.186

* 

.218

** 

.256

** 

.238

** 

.209

** 

.110 .138 .218

** 

.288

** 

.182

* 

1 .218

** 

.325

** 

.543** 

Sig. (2-

tailed) 

.001 .000 .015 .004 .001 .002 .006 .153 .075 .004 .000 .018 
 

.004 .000 .000 

N 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 
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Y14 Pearson 

Correlat

ion 

.368

** 

.206

** 

.217

** 

.257

** 

.169

* 

.260

** 

.117 .192

* 

.077 .223

** 

.087 .182

* 

.218

** 

1 .125 .464** 

Sig. (2-

tailed) 

.000 .007 .005 .001 .028 .001 .128 .012 .319 .004 .262 .018 .004 
 

.105 .000 

N 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 

Y15 Pearson 

Correlat

ion 

.333

** 

.493

** 

.216

** 

.208

** 

.469

** 

.049 .235

** 

.051 .128 .113 .487

** 

.309

** 

.325

** 

.125 1 .593** 

Sig. (2-

tailed) 

.000 .000 .005 .007 .000 .527 .002 .514 .098 .142 .000 .000 .000 .105 
 

.000 

N 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 

TOTAL

_Y 

Pearson 

Correlat

ion 

.538

** 

.605

** 

.602

** 

.533

** 

.620

** 

.361

** 

.309

** 

.317

** 

.488

** 

.504

** 

.486

** 

.516

** 

.543

** 

.464

** 

.593

** 

1 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 
 

N 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 169 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 



119  

 
 

UJI VALIDITAS VARIABEL Z (HARGA DAN KUALITAS PRODUK) 

Correlations 

 Z1 Z2 Z3 Z4 Z5 Z6 Z7 Z8 TOTAL_Z 

Z1 Pearson 

Correlation 

1 ,169* ,069 -,095 ,008 ,073 ,084 -,156* ,309** 

Sig. (2-tailed)  ,028 ,374 ,220 ,918 ,344 ,277 ,043 ,000 

N 169 169 169 169 169 169 169 169 169 

Z2 Pearson 

Correlation 

,169* 1 ,377** ,099 ,278** ,056 ,296** ,202** ,628** 

Sig. (2-tailed) ,028  ,000 ,201 ,000 ,469 ,000 ,008 ,000 

N 169 169 169 169 169 169 169 169 169 

Z3 Pearson 

Correlation 

,069 ,377** 1 ,255** ,175* ,173* ,066 ,351** ,622** 

Sig. (2-tailed) ,374 ,000  ,001 ,023 ,024 ,391 ,000 ,000 

N 169 169 169 169 169 169 169 169 169 

Z4 Pearson 

Correlation 

-,095 ,099 ,255** 1 ,099 ,135 -,065 ,216** ,405** 

Sig. (2-tailed) ,220 ,201 ,001  ,202 ,079 ,404 ,005 ,000 

N 169 169 169 169 169 169 169 169 169 

Z5 Pearson 

Correlation 

,008 ,278** ,175* ,099 1 ,198* ,217** ,064 ,516** 

Sig. (2-tailed) ,918 ,000 ,023 ,202  ,010 ,005 ,406 ,000 

N 169 169 169 169 169 169 169 169 169 

Z6 Pearson 

Correlation 

,073 ,056 ,173* ,135 ,198* 1 ,126 ,180* ,481** 

Sig. (2-tailed) ,344 ,469 ,024 ,079 ,010  ,103 ,019 ,000 

N 169 169 169 169 169 169 169 169 169 

Z7 Pearson 

Correlation 

,084 ,296** ,066 -,065 ,217** ,126 1 ,189* ,485** 

Sig. (2-tailed) ,277 ,000 ,391 ,404 ,005 ,103  ,014 ,000 

N 169 169 169 169 169 169 169 169 169 

Z8 Pearson 

Correlation 

-,156* ,202** ,351** ,216** ,064 ,180* ,189* 1 ,512** 

Sig. (2-tailed) ,043 ,008 ,000 ,005 ,406 ,019 ,014  ,000 

N 169 169 169 169 169 169 169 169 169 

TOTAL_Z Pearson 

Correlation 

,309** ,628** ,622** ,405** ,516** ,481** ,485** ,512** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  
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N 169 169 169 169 169 169 169 169 169 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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UJI RELIABILITAS VARIABEL X (PROMOSI VOUCHER POTONGAN 

ONGKOS KIRIM) 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

,713 6 

 
UJI RELIABILITAS VARIABEL Y (KEPUTUSAN PEMBELIAN) 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

,767 15 

 
UJI RELIABILITAS VARIABEL Z (HARGA & KUALITAS PRODUK) 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

,656 8 
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UJI NORMALITAS 

 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

Unstandardized 

Residual 

N 169 169 

Normal Parametersa,b Mean ,0000000 ,0000000 

Std. Deviation 4,89236347 3,90781368 

Most Extreme Differences Absolute ,057 ,054 

Positive ,038 ,054 

Negative -,057 -,038 

Test Statistic ,057 ,054 

Asymp. Sig. (2-tailed) ,200c,d ,200c,d 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

d. This is a lower bound of the true significance. 

 
UJI REGRESI 

PERSAMAAN (X>Y) 

 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 ,834a ,695 ,694 4,599 

a. Predictors: (Constant), TOTAL_X 

 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 20.200 2.008  10.061 .000 

TOTAL_X 1.646 .084 .834 19.526 .000 

a. Dependent Variable: TOTAL_Y 
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UJI PEARSON CORRELATION 

 

 

 
 

 


