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CORRELATIONS AND REALIBILITY

Correlations

X1.1 X1.2 X1.3 X1.4 TOTAL
X1.1 |Pearson 1 .599” 752" 727" .885~
Correlation
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 270 270 270 270 270
X1.2 |Pearson 599" 1 619" 577" .804”
Correlation
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 270 270 270 270 270
X1.3 |Pearson 752" 619" 1 768" .903"
Correlation
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 270 270 270 270 270
X1.4 |Pearson 727" 577" 768" 1 .884"
Correlation
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 270 270 270 270 270
TOTAL |Pearson .885" 804" .903” .884" 1
Correlation
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 270 270 270 270 270
**. Correlation is significant at the 0.01 level (2-tailed).
Reliability Statistics
Cronbach's Alpha Based on
Cronbach's Alpha Standardized ltems N of ltems
.892 .892 4




Correlations

X2.1 X2.2 X2.3 X2.4 X2.5 | TOTAL
X2.1  |Pearson 1| .7877| .6297| .6757| .5917| .855"
Correlation
Sig. (2-tailed) <.001| <.001| <.001| <.001| <.001
N 270 270 270 270 270 270
X2.2 |Pearson 787" 1 .7147| 7387 .6437| .896"
Correlation
Sig. (2-tailed) <.001 <.001| <.001| <.001| <.001
N 270 270 270 270 270 270
X2.3 |Pearson 6297 714" 11 .7637| .7007| .875"
Correlation
Sig. (2-tailed) <.001| <.001 <.001| <.001| <.001
N 270 270 270 270 270 270
X2.4 |Pearson 6757 .7387| .763" 1| .6497| .878"
Correlation
Sig. (2-tailed) <.001] <.001| <.001 <.001| <.001
N 270 270 270 270 270 270
X2.5 |Pearson 5917  .6437| .7007| .649" 1| .828"
Correlation
Sig. (2-tailed) <.001| <.001| <.001| <.001 <.001
N 270 270 270 270 270 270
TOTAL |Pearson 8557 .8967| .8757| .8787| .828" 1
Correlation
Sig. (2-tailed) <.001| <.001| <.001| <.001| <.001
N 270 270 270 270 270 270
**. Correlation is significant at the 0.01 level (2-tailed).
Reliability Statistics
Cronbach's Alpha Based on
Cronbach's Alpha Standardized ltems N of ltems
916 917 5




Correlations

X3.1 X3.2 X3.3 X34 TOTAL
X3.1 |Pearson 1 764" 687" 125 .835”
Correlation
Sig. (2-tailed) <.001 <.001 .041 <.001
N 270 270 270 270 270
X3.2 |Pearson 764" 1 680" 106 823"
Correlation
Sig. (2-tailed) <.001 <.001 .081 <.001
N 270 270 270 270 270
X3.3 |Pearson 687" 680" 1 A17 .800”
Correlation
Sig. (2-tailed) <.001 <.001 .055 <.001
N 270 270 270 270 270
X3.4 |Pearson 125 .106 A17 1 524"
Correlation
Sig. (2-tailed) .041 .081 .055 <.001
N 270 270 270 270 270
TOTAL |Pearson .835” 823" .800” 524" 1
Correlation
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 270 270 270 270 270
**. Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
Reliability Statistics
Cronbach's Alpha Based on
Cronbach's Alpha Standardized ltems N of ltems
.700 .738 4




Correlations

X4.1 X4.2 X4.3 X4.4 TOTAL
X4.1  |Pearson 1 .709” 666~ 628" .855”
Correlation
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 270 270 270 270 270
X4.2 |Pearson .709” 1 753" 736" 907"
Correlation
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 270 270 270 270 270
X4.3 |Pearson 666~ 753" 1 7217 .890™
Correlation
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 270 270 270 270 270
X4.4 |Pearson 628" 736" 7217 1 873"
Correlation
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 270 270 270 270 270
TOTAL |Pearson .855” 907" .890” 873" 1
Correlation
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 270 270 270 270 270
**. Correlation is significant at the 0.01 level (2-tailed).
Reliability Statistics
Cronbach's Alpha Based on
Cronbach's Alpha Standardized ltems N of ltems
.904 .904 4




Correlations

X5.1 X5.2 X5.3 X5.4 X5.5 X5.6
X5.1 |Pearson 1 6927 4467 3877 .4247| 466"
Correlation
Sig. (2-tailed) <.001] <.001| <.001| <.001| <.001
N 270 270 270 270 270 270
X5.2 |Pearson .692” 1 4637 .3687| .4347| 496"
Correlation
Sig. (2-tailed) <.001 <.001| <.001| <.001| <.001
N 270 270 270 270 270 270
X5.3 |Pearson 4467 463" 1 4287 3587 377"
Correlation
Sig. (2-tailed) <.001| <.001 <.001| <.001| <.001
N 270 270 270 270 270 270
X5.4 |Pearson 3877 .3687| 428" 1 3827 .378"
Correlation
Sig. (2-tailed) <.001| <.001| <.001 <.001| <.001
N 270 270 270 270 270 270
X5.5 |Pearson 4247 4347 .3587| .382" 1| .445"
Correlation
Sig. (2-tailed) <.001| <.001| <.001| <.001 <.001
N 270 270 270 270 270 270
X5.6 |Pearson 4667 4967 3777 .3787| 445" 1
Correlation
Sig. (2-tailed) <.001| <.001| <.001| <.001| <.001
N 270 270 270 270 270 270
TOTAL |Pearson 7847 7927 .7047| 666°| .7007| .724"
Correlation
Sig. (2-tailed) <.001| <.001| <.001| <.001| <.001| <.001
N 270 270 270 270 270 270
Correlations
TOTAL
X5.1 Pearson Correlation 7847
Sig. (2-tailed) <.001
N 270




X5.2 Pearson Correlation 7927

Sig. (2-tailed) <.001

N 270

X5.3 Pearson Correlation 704"

Sig. (2-tailed) <.001

N 270

X5.4 Pearson Correlation 666"

Sig. (2-tailed) <.001

N 270

X5.5 Pearson Correlation .700™

Sig. (2-tailed) <.001

N 270

X5.6 Pearson Correlation 724"

Sig. (2-tailed) <.001

N 270

TOTAL Pearson Correlation 1

Correlations
YA Y.2 Y.3 Y.4 TOTAL

Y.1 Pearson 1 8917 .806” .705” 926"
Correlation

Sig. (2-tailed) <001] <001 <001| <.001

N 270 270 270 270 270

Y.2 Pearson 8917 1 836" 749" .945”
Correlation

Sig. (2-tailed) <.001 <001] <001 <.001

N 270 270 270 270 270

Y.3 Pearson .806~ 836" 1 T77° 9277
Correlation

Sig. (2-tailed) <.001| <.001 <.001| <.001

N 270 270 270 270 270

Y4 Pearson 705" 749" T77” 1 .880"
Correlation

Sig. (2-tailed) <001| <.001| <.001 <.001

N 270 270 270 270 270

TOTAL |Pearson 926" 945~ 927" .880" 1
Correlation




Sig. (2-tailed) <.001 <.001 <.001 <.001
N 270 270 270 270
**. Correlation is significant at the 0.01 level (2-tailed).
Reliability Statistics
Cronbach's Alpha Based on
Cronbach's Alpha Standardized ltems N of ltems
.938 .939 4

Uji Normalitas

One-Sample Kolmogorov-Smirnov Test

Unstandardized
Residual
N 270
Normal Parameters®® Mean .0000000
Std. Deviation 1.65641924
Most Extreme Absolute .047
Differences Positive .033
Negative -.047
Test Statistic .047
Asymp. Sig. (2-tailed)° .200¢
Monte Carlo Sig. (2- Sig. .166
tailed)® 99% Confidence Lower 156
Interval Bound
Upper 175
Bound

a. Test distribution is Normal.

b. Calculated from data.

c. Lilliefors Significance Correction.

d. This is a lower bound of the true significance.

2000000.

e. Lilliefors' method based on 10000 Monte Carlo samples with starting seed




Uji Multikolineritas

Collinearity Statistics

Model Tolerance VIF
1 (Constant)
X1 .304 3.293
X2 .208 4.804
X3 .331 3.022
X4 .395 2.534
X5 .907 1.102
Hasil Uji Simultan (Uji F)
ANOVA?
Sum of Mean
Model Squares df Square F Sig.
1 Regression 2663.138 5 532.628| 190.517 <.001®
Residual 738.062 264 2.796
Total 3401.200 269
a. Dependent Variable: Y
b. Predictors: (Constant), X5, X2, X4, X3, X1
Hasil Uji Parsial (Uji t)
Coefficients®
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) -2.499 .821 -3.042 .003
X1 242 .052 .243 4.677 <.001
X2 .300 .051 371 5.904 <.001
X3 149 .058 107 2.567 .011
X4 .221 .048 .210 4.590 <.001
X5 A11 .031 128 3.542 <.001

a. Dependent Variable: Y




Koefisien Determinasi

Model Summary®

Std. Error of the
Model R R Square | Adjusted R Square Estimate
1 .8852 .783 779 1.67203

a. Predictors: (Constant), X5, X2, X4, X3, X1

b. Dependent Variable: Y




