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Identitas Responden 

1. Jenis Kelamin  :  

O Pria 

O Perempuan  

2. Usia   : 

O   Umur 18-27 Tahun 

O  Umur 28-37 Tahun 

O  Umur 38-47 Tahun 

3. Pekerjaan : 

O  Mahasiswa 

O  PNS 

O    Swasta  

O     Wiraswasta 

O    IRT/ Lainnya 

Petunjuk Pengisian Kuesioner: 

1. Bacalah pernyataan terlebih dahulu dengan cermat 

2. Beri tanda centang pada jawaban anda.  Masing-masing 

memiliki nilai yang terdapat pada         kolom terkait : 



 
 

 

Jawaban Simbol Nilai 

Sangat setuju SS 5 

Setuju S 4 

Netral N 3 

Tidak setuju TS 2 

Sangat tidak setuju STS 1 

 

Pertanyaan Kuesioner  : 

1. Variabel kemudahan 

No Pernyataan SS S N TS ST S 

1. Saya merasa mudah melakukan apa yang saya 

inginkan dengan menggunakan QRIS 

     

2. Saya merasa menggunakan QRIS tidak membutuhkan 

banyak usaha 

     

3. Saya merasa QRIS jelas dan mudah dimengerti      

4. Saya merasa QRIS fleksibel untuk digunakan      

 

2.Variabel kemanfaatan 

No Pernyatn SS S N TS STS 

1. Transaksi menggunakan QRIS tidak membutuhkan 

waktu yang lama dan lebih praktis  

     

2. Saya merasa QRIS dapat meningkatkan kinerja dalam 

pembayaran 

     

3. Saya merasa QRIS dapat meningkatkan produktivitas 

saya 

     



 
 

 

4. Saya merasa QRIS dapat meningkatkan efektifitas 

dalam melakukan transaksi keuangan 

     

5. Saya merasa QRIS berguna dalam aktivitas sehari-

hari 

     

 

3. Variabel kepercayaan 

No. Pernyataan SS S N TS STS 

1. Saya yakin vendor QRIS mampu melakukan 

pengelolaan  Aplikasi dengan baik 

     

2. Saya yakin informasi yang saya berikan pada QRIS 

dapat          terjaga keamanannya 

     

3. Saya percaya QRIS mampu memberikan kemudahan 

dan kenyamanan dalam bertransaksi 

     

4.  Memberikan informasi pribadi yang dapat menimbulkan    

masalah 

     

4. Variabel Keamanan 

No. 

 

Pernyataan SS S 

 

N 

 

TS 

 

STS 

 

1. Saya tidak akan khawatir terhadap keamanan informasi 

Ketika     menggunakan QRIS 

     

2. Menurut saya vendor QRIS akan mampu menjaga 

kerahasiaan  informasi yang saya berikan 

     

3. Uang yang tersimpan di QRIS terjamin keamanannya      

   4. Memiliki mekanisme pengiriman informasi      

 



 
 

 

5.Variabel risiko 

No.                                    Pernyataan SS S N TS STS 

1. QRIS sangat aman sehingga tidak akan terjadi 

pencurian data 

     

2. QRIS tidak  rawan akan pencurian uang      

3.  QRIS tidak membutuhkan biaya yang banyak      

4. Dalam bertransaksi menggunakan QRIS tidak memerlukan 

data    internet yang besar 

     

5. Bertransksi menggunakan QRIS tidak rawan terjadi penipuan      

6. PIN QRIS tidak mudah diketahui oleh orang atau dibajak      

 

6.Variabel kepuasan konsumen 

No. Pernyataan SS S N TS STS 

1. Saya merasa puas dengan cara QRIS melakukan  

Transaksi 

     

2. Saya merasa puas dengan kualitas layanan 

 dari QRIS 

     

3. Saya merasa layanan QRIS memenuhi kebutuhan  

dan       ekspektasi saya 

     

4. Saya akan terus merekomendasikan 

QRIS 

 ke kerabat dan kolega 

     

 



 
 

 

Tabulasi Data Kuesioner 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

CORRELATIONS AND REALIBILITY 

 

 

Reliability Statistics 

Cronbach's Alpha 

Cronbach's Alpha Based on 

Standardized Items N of Items 

.892 .892 4 

 

 

 

 

Correlations 

 X1.1 X1.2 X1.3 X1.4 TOTAL 

X1.1 Pearson 

Correlation 

1 .599** .752** .727** .885** 

Sig. (2-tailed)  <.001 <.001 <.001 <.001 

N 270 270 270 270 270 

X1.2 Pearson 

Correlation 

.599** 1 .619** .577** .804** 

Sig. (2-tailed) <.001  <.001 <.001 <.001 

N 270 270 270 270 270 

X1.3 Pearson 

Correlation 

.752** .619** 1 .768** .903** 

Sig. (2-tailed) <.001 <.001  <.001 <.001 

N 270 270 270 270 270 

X1.4 Pearson 

Correlation 

.727** .577** .768** 1 .884** 

Sig. (2-tailed) <.001 <.001 <.001  <.001 

N 270 270 270 270 270 

TOTAL Pearson 

Correlation 

.885** .804** .903** .884** 1 

Sig. (2-tailed) <.001 <.001 <.001 <.001  

N 270 270 270 270 270 

**. Correlation is significant at the 0.01 level (2-tailed). 



 
 

 

 

 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 TOTAL 

X2.1 Pearson 

Correlation 

1 .787** .629** .675** .591** .855** 

Sig. (2-tailed)  <.001 <.001 <.001 <.001 <.001 

N 270 270 270 270 270 270 

X2.2 Pearson 

Correlation 

.787** 1 .714** .738** .643** .896** 

Sig. (2-tailed) <.001  <.001 <.001 <.001 <.001 

N 270 270 270 270 270 270 

X2.3 Pearson 

Correlation 

.629** .714** 1 .763** .700** .875** 

Sig. (2-tailed) <.001 <.001  <.001 <.001 <.001 

N 270 270 270 270 270 270 

X2.4 Pearson 

Correlation 

.675** .738** .763** 1 .649** .878** 

Sig. (2-tailed) <.001 <.001 <.001  <.001 <.001 

N 270 270 270 270 270 270 

X2.5 Pearson 

Correlation 

.591** .643** .700** .649** 1 .828** 

Sig. (2-tailed) <.001 <.001 <.001 <.001  <.001 

N 270 270 270 270 270 270 

TOTAL Pearson 

Correlation 

.855** .896** .875** .878** .828** 1 

Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001  

N 270 270 270 270 270 270 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

Reliability Statistics 

Cronbach's Alpha 

Cronbach's Alpha Based on 

Standardized Items N of Items 

.916 .917 5 

 



 
 

 

 

 

 

 

 

 

Correlations 

 X3.1 X3.2 X3.3 X3.4 TOTAL 

X3.1 Pearson 

Correlation 

1 .764** .687** .125* .835** 

Sig. (2-tailed)  <.001 <.001 .041 <.001 

N 270 270 270 270 270 

X3.2 Pearson 

Correlation 

.764** 1 .680** .106 .823** 

Sig. (2-tailed) <.001  <.001 .081 <.001 

N 270 270 270 270 270 

X3.3 Pearson 

Correlation 

.687** .680** 1 .117 .800** 

Sig. (2-tailed) <.001 <.001  .055 <.001 

N 270 270 270 270 270 

X3.4 Pearson 

Correlation 

.125* .106 .117 1 .524** 

Sig. (2-tailed) .041 .081 .055  <.001 

N 270 270 270 270 270 

TOTAL Pearson 

Correlation 

.835** .823** .800** .524** 1 

Sig. (2-tailed) <.001 <.001 <.001 <.001  

N 270 270 270 270 270 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

Reliability Statistics 

Cronbach's Alpha 

Cronbach's Alpha Based on 

Standardized Items N of Items 

.700 .738 4 



 
 

 

 

 

 

 

 

 

 

 

Correlations 

 X4.1 X4.2 X4.3 X4.4 TOTAL 

X4.1 Pearson 

Correlation 

1 .709** .666** .628** .855** 

Sig. (2-tailed)  <.001 <.001 <.001 <.001 

N 270 270 270 270 270 

X4.2 Pearson 

Correlation 

.709** 1 .753** .736** .907** 

Sig. (2-tailed) <.001  <.001 <.001 <.001 

N 270 270 270 270 270 

X4.3 Pearson 

Correlation 

.666** .753** 1 .721** .890** 

Sig. (2-tailed) <.001 <.001  <.001 <.001 

N 270 270 270 270 270 

X4.4 Pearson 

Correlation 

.628** .736** .721** 1 .873** 

Sig. (2-tailed) <.001 <.001 <.001  <.001 

N 270 270 270 270 270 

TOTAL Pearson 

Correlation 

.855** .907** .890** .873** 1 

Sig. (2-tailed) <.001 <.001 <.001 <.001  

N 270 270 270 270 270 

**. Correlation is significant at the 0.01 level (2-tailed). 

Reliability Statistics 

Cronbach's Alpha 

Cronbach's Alpha Based on 

Standardized Items N of Items 

.904 .904 4 



 
 

 

 

 

Correlations 

 TOTAL 

X5.1 Pearson Correlation .784** 

Sig. (2-tailed) <.001 

N 270 

 

 

 

 

 

Correlations 

 X5.1 X5.2 X5.3 X5.4 X5.5 X5.6 

X5.1 Pearson 

Correlation 

1 .692** .446** .387** .424** .466** 

Sig. (2-tailed)  <.001 <.001 <.001 <.001 <.001 

N 270 270 270 270 270 270 

X5.2 Pearson 

Correlation 

.692** 1 .463** .368** .434** .496** 

Sig. (2-tailed) <.001  <.001 <.001 <.001 <.001 

N 270 270 270 270 270 270 

X5.3 Pearson 

Correlation 

.446** .463** 1 .428** .358** .377** 

Sig. (2-tailed) <.001 <.001  <.001 <.001 <.001 

N 270 270 270 270 270 270 

X5.4 Pearson 

Correlation 

.387** .368** .428** 1 .382** .378** 

Sig. (2-tailed) <.001 <.001 <.001  <.001 <.001 

N 270 270 270 270 270 270 

X5.5 Pearson 

Correlation 

.424** .434** .358** .382** 1 .445** 

Sig. (2-tailed) <.001 <.001 <.001 <.001  <.001 

N 270 270 270 270 270 270 

X5.6 Pearson 

Correlation 

.466** .496** .377** .378** .445** 1 

Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001  

N 270 270 270 270 270 270 

TOTAL Pearson 

Correlation 

.784** .792** .704** .666** .700** .724** 

Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001 

N 270 270 270 270 270 270 



 
 

 

X5.2 Pearson Correlation .792** 

Sig. (2-tailed) <.001 

N 270 

X5.3 Pearson Correlation .704** 

Sig. (2-tailed) <.001 

N 270 

X5.4 Pearson Correlation .666** 

Sig. (2-tailed) <.001 

N 270 

X5.5 Pearson Correlation .700** 

Sig. (2-tailed) <.001 

N 270 

X5.6 Pearson Correlation .724** 

Sig. (2-tailed) <.001 

N 270 

TOTAL Pearson Correlation 1 

 

 

Correlations 

 Y.1 Y.2 Y.3 Y.4 TOTAL 

Y.1 Pearson 

Correlation 

1 .891** .806** .705** .926** 

Sig. (2-tailed)  <.001 <.001 <.001 <.001 

N 270 270 270 270 270 

Y.2 Pearson 

Correlation 

.891** 1 .836** .749** .945** 

Sig. (2-tailed) <.001  <.001 <.001 <.001 

N 270 270 270 270 270 

Y.3 Pearson 

Correlation 

.806** .836** 1 .777** .927** 

Sig. (2-tailed) <.001 <.001  <.001 <.001 

N 270 270 270 270 270 

Y.4 Pearson 

Correlation 

.705** .749** .777** 1 .880** 

Sig. (2-tailed) <.001 <.001 <.001  <.001 

N 270 270 270 270 270 

TOTAL Pearson 

Correlation 

.926** .945** .927** .880** 1 



 
 

 

Sig. (2-tailed) <.001 <.001 <.001 <.001  

N 270 270 270 270 270 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Reliability Statistics 

Cronbach's Alpha 

Cronbach's Alpha Based on 

Standardized Items N of Items 

.938 .939 4 

 

Uji Normalitas 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 270 

Normal Parametersa,b Mean .0000000 

Std. Deviation 1.65641924 

Most Extreme 

Differences 

Absolute .047 

Positive .033 

Negative -.047 

Test Statistic .047 

Asymp. Sig. (2-tailed)c .200d 

Monte Carlo Sig. (2-

tailed)e 

Sig. .166 

99% Confidence 

Interval 

Lower 

Bound 

.156 

Upper 

Bound 

.175 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

d. This is a lower bound of the true significance. 

e. Lilliefors' method based on 10000 Monte Carlo samples with starting seed 

2000000. 

 

 



 
 

 

Uji Multikolineritas 

 

Hasil Uji Simultan (Uji F) 

ANOVAa 

Model 

Sum of 

Squares df 

Mean 

Square F Sig. 

1 Regression 2663.138 5 532.628 190.517 <.001b 

Residual 738.062 264 2.796   

Total 3401.200 269    

a. Dependent Variable: Y 

b. Predictors: (Constant), X5, X2, X4, X3, X1 

 

Hasil Uji Parsial (Uji t) 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) -2.499 .821  -3.042 .003 

X1 .242 .052 .243 4.677 <.001 

X2 .300 .051 .371 5.904 <.001 

X3 .149 .058 .107 2.567 .011 

X4 .221 .048 .210 4.590 <.001 

X5 .111 .031 .128 3.542 <.001 

a. Dependent Variable: Y 

Model 

Collinearity Statistics 

Tolerance VIF 

1 (Constant)   

X1 .304 3.293 

X2 .208 4.804 

X3 .331 3.022 

X4 .395 2.534 

X5 .907 1.102 



 
 

 

 

Koefisien Determinasi 

Model Summaryb 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate 

1 .885a .783 .779 1.67203 

a. Predictors: (Constant), X5, X2, X4, X3, X1 

b. Dependent Variable: Y 

 


