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A. Profil responden

1. Nama:

2. Usia:

a. 17 - 25 tahun
b. 26 — 35 tahun
c. 36 -45 tahun

d. >45tahun

3. Jenis Kelamin :

a. Perempuan

b. Laki-laki

4. Berapa kali anda berkunjung ke Siadjirah Coffee?

a. 3-4 kali
b. 4-5kali

c. Lebih dari 5 kali

B. Kuesioner
Berilah tanda centang (V) pada kolom yang tersedia sesuai dengan
pendapat anda. Keterangan : Sangat Tidak Setuju (STS), Tidak Setuju

(TS), Kurang Setuju (KS), Setuju (S), Sangat Setuju (TS)
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Store Atmosphere

Siadjirah  Coffee melakukan
yang terbaik untuk memuaskan

pelanggan

No Pertanyaan STS TS KS SS
1. Sidjirah Coffee memiliki
pemandangan yang menarik
2. Pemandangan Siadjirah Coffee
membuat saya merasa nyaman
3. Siajirah Coffee memiliki desain
interior menarik
4. Pencahayaan di Sidjirah Coffee
menciptakan suasana yang
nyaman
5. Pegawai Sidjirah Coffee
berpenampilan rapi dan sopan
6. Background music di Siajirah
Coffee menyenangkan
7. Jumlah karyawan di Sidjirah
Coffee sudah memadai
8. Lukisan/Gambar di Siadjirah
Coffee menarik secara visual
Kualitas Pelayanan
No Pertanyaan STS TS KS SS
1. Saya menyadari layanan di
Siadjirah Coffee bagus
2. Saya menyadari bahwa
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Saya menyadari saya puas
dengan pelayanan yang
diberikan dari Siadjirah Coffee

Kualitas Produk

No

Pertanyaan STS

TS

KS

SS

Saya menyadari kualitas
makanan dan minuman di

Siadjirah Coffee bagus

Saya menyadari rasa makanan
dan minuman di Siadjirah

Coffee enak

Saya menyadari kemurnian kopi
di Siadjirah Coffee baik

Kepuasan Pelanggan

No

Pertanyaan STS

TS

KS

SS

Saya senang telah mengunjungi

Siajirah Coffee

Kualitas makanan dan layanan
Sidajirah  Coffee  memenuhi

harapan saya

Secara keseluruhan, saya puas

dengan Siadjirah Coffee

Saya sangat menikmati suasana
di Siajirah Coffee
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Lampiran 3

Tabulasi Data

Total X1

40

30
37
37
37

35
34
32
31
40

40

33
29
38

12
30
34
34
28
29
34
34
32
33
39
34
24
34
36
32
36

34
38

Store Atmosphere

X1.2 | X1.3 | X1.4 | X1.5 | X1.6 | X1.7 | X1.8

X1.1

No.

10

11

12
13
14
15
16
17
18
19
20
21

22
23
24
25
26
27
28
29
30

31

32
33
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35
40

34
39
38
35
40

32
31
40

31

33
40

40

40

40

40

13
34
31

33
31

29
31

31

31

33
32
32
28
36
37
32
37

36
36

35
33
32

34
35

36
37

38

39

40

41

42

43

44
45

46

47

48

49

50

51

52
53

54
55

56
57

58

59

60

61

62
63

64
65

66
67

68

69

70

71

72
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30
32
36
40

37
37

40

38
38

37

33
36

36
36
35
36

37
37

37

36

37
36
37

39
38

37

38
24

Kualitas Produk

X2.2

Total X2

15
12
15
15
15
12
14

X2.3

X2.1

73

74
75

76
77

78
79
80

81

82

83

84
85

86
87

88

89

90

91

92
93

94
95

96
97

98

99

100

No.
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12

15
15
12

11

15

12
14
14

11

14
14
14
15
15
15

11

15
12
14
12
15
13
15
12
15
14
13
14
12

11

15
14
12
15

10
11
12
13
14
15
16
17
18
19
20
21

22
23
24
25
26
27

28
29

30
31

32
33
34
35
36
37

38
39
40

41

42

43

44
45

46
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15
15
15
15

10

11

15
15
12
13

11

12

12

11

13
13

11

15
13
13
13
15
13
12

11

14
12
12
15
15

11

15
13
12
13
14

47

48

49

50
51

52
53
54
55
56
57

58
59
60
61

62
63
64
65
66
67
68
69
70
71

72
73
74
75
76
77
78
79
80
81

82
83
84
85
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14
12
12
14
12

12
14
12
15
12
15
13
15
12
14
15
13
15
12
13
15
12
12
15
15
15
15
15

13
12
13
12

11

13
10
12

22
23
24
25
26
27

28
29
30
31

32
33
34
35
36
37
38
39
40

41

42

43

44
45

46

47

48

49

50
51

52
53
54
55
56
57

58
59
60
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11

13

11

14
14

11

15
15
12
14
14

11

12
12
14
13
13
12
15
13
15
15
13
14
13
13
12
13
15
13
15
14
15
13
14
14
15
15
14

61

62
63
64
65
66
67

68
69
70
71

72
73
74
75
76
7
78
79
80
81

82
83
84
85
86
87

88
89
90
91

92
93
94
95
96
97
98
99
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100

Total Y

20
16
20
20
20

17
20

16
17
20
20

16
16
19

12
18
16
18
14
19
18
16
16
18
19
12
16
19
16
20

19
19
19
20

Y4

Y3

Kepuasan Konsumen

Y2

Y1

No.

10
11
12
13
14
15
16
17
18
19
20
21

22
23
24
25
26
27

28
29
30
31

32
33
34
35
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17
19
20
17
20

16
16
20

15
17
20
20
20
20
20

16
16
16
20

18
17
15
16
17
14
20

15
14
20

18
15
20
20
20

17
19
14
16
16

36
37

38
39
40

41

42

43

44
45

46

47

48

49

50
51

52
53
54
55
56
57

58
59
60
61

62
63
64
65
66
67
68
69
70
71

72
73
74
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17
18
18
17
20

17
20

18
16
19
18
18
20

19
19
19
19
19
17
18
18
19
19
18
19
12

75
76
77
78
79
80
81

82
83
84
85
86
87
88
89
90
91

92
93
94
95
96
97

98
99

100




Lampiran 4

Hasil Olah Data

A. UJI VALIDITAS

1. Uji Validitas Store Atmosphere

74

Correlations
X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1
X1.1  Pearson Correlation 1 6337 5527 368" 589" 535" 554" 498" 790"
Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001 <.001 <.001
N 100 100 100 100 100 100 100 100 100
X1.2  Pearson Correlation  .633" 1 5537 419" 5797 5797 378" 656 .811
Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001 <.001 <.001
N 100 100 100 100 100 100 100 100 100
X1.3  Pearson Correlaton  .552"°  .553" 1 3137 5160 5377 416 469 7317
Sig. (2-tailed) <.001 <.001 .002 <.001 <.001 <.001 <.001 <.001
N 100 100 100 100 100 100 100 100 100
X1.4 Pearson Correlation  .368" 419" 3137 1 428" 3577 449" 282" 612"
Sig. (2-tailed) <.001 <.001 .002 <.001 <.001 <.001 .005 <.001
N 100 100 100 100 100 100 100 100 100
X1.5 Pearson Correlation  .589" 579" 516 428" 1 463" 592" 467" 785"
Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001 <.001 <.001
N 100 100 100 100 100 100 100 100 100
X1.6 Pearson Correlation  .535" 579" 5377 3577 463" 1 472" 5337 758"
Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001 <.001 <.001
N 100 100 100 100 100 100 100 100 100
X1.7 Pearson Correlation  .554° 378" 416" 449" 592" 472" 1 3817 718"
Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001 <.001 <.001
N 100 100 100 100 100 100 100 100 100
X1.8 Pearson Correlation  .498" 656 469" 282" 467" 5337 3817 1 722"
Sig. (2-tailed) <.001 <.001 <.001 .005 <.001 <.001 <.001 <.001
N 100 100 100 100 100 100 100 100 100
X1 Pearson Correlation ~ .790" 8117 7317 612" 785" 758" 718" 722" 1
Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001 <.001 <.001
N 100 100 100 100 100 100 100 100 100
**_Correlation is significant at the 0.01 level (2-tailed).
2. Uji Validitas Kualitas Produk
Correlations
X2.1 X2.2 X2.3 X2
X2.1 Pearson Correlation 1 7207 668" 902"
Sig. (2-tailed) <.001 <.001 <.001
N 100 100 100 100
X2.2  Pearson Correlation 720" 1 640" 886
Sig. (2-tailed) <.001 <.001 <.001
N 100 100 100 100
X2.3  Pearson Correlation 668" 640" 1 869"
Sig. (2-tailed) <.001 <.001 <.001
N 100 100 100 100
X2 Pearson Correlation 902" .886 869" 1
Sig. (2-tailed) <.001 <.001 <.001
N 100 100 100 100

**_Correlation is significant at the 0.01 level (2-tailed).

3. Uiji Validitas Kualitas Layanan



Correlations
X3.1 X3.2 X3.3 X3
X3.1  Pearson Correlation 1 5547 675 877"
Sig. (2-tailed) <.001 <.001 <.001
N 100 100 100 100
X3.2  Pearson Correlation 554" 1 6337 832"
Sig. (2-tailed) <.001 <.001 <.001
N 100 100 100 100
X3.3  Pearson Correlation  .675 .633" 1 .883"
Sig. (2-tailed) <.001 <.001 <.001
N 100 100 100 100
X3 Pearson Correlaton  .877°  .832"  .883" 1
Sig. (2-tailed) <.001 <.001 <.001
N 100 100 100 100
**_Correlation is significant at the 0.01 level (2-tailed).
4. Uji Validitas Kepuasan Konsumen
Correlations
Y.1 Y.2 Y.3 Y.4 Y
Y.1 Pearson Correlation 1 5437 5057 508" .789"
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 100 100 100 100 100
Y.2 Pearson Correlation 543" 1 603" 462" 814"
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 100 100 100 100 100
Y.3 Pearson Correlation  .505"  .603" 1 566"  .836
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 100 100 100 100 100
Y.4 Pearson Correlation .508"" 462" 566 1 782"
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 100 100 100 100 100
Y Pearson Correlation  .789"°  .814  .836  .782" 1
Sig. (2-tailed) <.001 <.001 <.001 <.001
N 100 100 100 100 100

**_Correlation is significant at the 0.01 level (2-tailed).

B. Uji REABILITAS

1. Uji Reabilitas Store Atmosphere

Reliability Statistics

Cronbach's
Alpha N of Items

.882 8

2. Uji Reabilitas Kualitas Produk

Reliability Statistics

Cronbach's
Alpha N of Items

.862 3

3. Uji Reabilitas Kualitas Layanan

75



Reliability Statistics

Cronbach's
Alpha N of Items

.826 3

4. Uji Reabilitas Kepuasan Konsumen

Reliability Statistics

Cronbach's
Alpha N of Items

.820 4

C. ANALISIS STATISTIK DESKRIPTIF

Descriptive Statistics

N Minimum  Maximum Mean Std. Deviation

Store Atmophere 100 12 40 34.41 4.770

Kualitas Produk 100 4 15 12.92 2.219

Kualitas Layanan 100 6 15 12.94 2.024

Kepuasan Konsumen 100 6 20 17.64 2.346

Valid N (listwise) 100

D. ANALISIS LINEAR BERGANDA
Coefficients?
Standardized
Unstandardized Coefficients  Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) 4.144 .995 4.166 <.001
Store Atmophere .162 .055 .330 2.971 .004
Kualitas Produk .295 .108 279 2.725 .008
Kualitas Layanan 317 .140 273 2.256 .026

a. Dependent Variable: Kepuasan Konsumen
E. UJIT (UJI PARSIAL
Coefficients?
Standardized
Unstandardized Coefficients  Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) 4.144 .995 4.166 <.001
Store Atmophere .162 .055 .330 2.971 .004
Kualitas Produk .295 .108 279 2.725 .008
Kualitas Layanan 317 .140 273 2.256 .026

a. Dependent Variable: Kepuasan Konsumen

F. UJIF (UJI SIMULTAN)

76



ANOVA?
Sum of
Model Squares df Mean Square F Sig.
1 Regression 369.171 3 123.057 67.172 <.001°
Residual 175.869 96 1.832
Total 545.040 99

a. Dependent Variable: Kepuasan Konsumen

b. Predictors: (Constant), Kualitas Layanan, Kualitas Produk, Store Atmophere

7



