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Lampiran 2. Data 100 Responden metode kano 
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Lampiran 3 : Spss data kuesioner  

 P1 P2 P3 P4 P5 P6 P7 P8 P9 P10 P11 P12 P13 P14 P15 TOTAL 
P
1 
Pearson 
Correlation 1 -.057 -.290** .139 .002 .015 -.120 .156 .012 -.017 -.035 .146 -.118 .238* -.109 .230* 

Sig. (2-tailed)  .573 .003 .167 .987 .879 .234 .120 .906 .869 .733 .147 .243 .017 .280 .021 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

P
2 
Pearson 
Correlation -.057 1 .112 -.154 .057 .002 .058 -.021 .002 .100 -.156 .091 .065 -.172 .004 .240* 

Sig. (2-tailed) .573  .269 .127 .573 .985 .568 .836 .982 .321 .120 .368 .522 .087 .972 .016 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
P
3 
Pearson 
Correlation -.290** .112 1 .077 -.018 -.002 .058 -.196 -.034 .034 -.086 .016 .065 .056 .114 .227* 

Sig. (2-tailed) .003 .269  .449 .855 .985 .568 .051 .736 .738 .396 .871 .518 .577 .259 .023 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
P
4 
Pearson 
Correlation .139 -.154 .077 1 .021 -.002 .140 .059 -.002 -.034 -.089 -.020 -.203* .018 -.044 .207* 

Sig. (2-tailed) .167 .127 .449  .837 .985 .165 .558 .982 .733 .378 .843 .043 .855 .661 .039 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
P
5 
Pearson 
Correlation .002 .057 -.018 .021 1 -.132 -.040 -.006 -.012 -.053 .035 .003 .050 .043 .028 .237* 

Sig. (2-tailed) .987 .573 .855 .837  .192 .693 .953 .906 .601 .733 .977 .621 .668 .785 .018 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
P
6 
Pearson 
Correlation .015 .002 -.002 -.002 -.132 1 .174 .142 .117 -.066 .021 -.061 -.031 -.027 .100 .316** 

Sig. (2-tailed) .879 .985 .985 .985 .192  .083 .160 .247 .516 .837 .545 .759 .789 .321 .001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
P
7 
Pearson 
Correlation -.120 .058 .058 .140 -.040 .174 1 -.075 .083 .052 .000 .074 .186 -.120 .020 .379** 

Sig. (2-tailed) .234 .568 .568 .165 .693 .083  .458 .413 .606 1.000 .461 .064 .233 .841 .000 
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N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

P
8 
Pearson 
Correlation .156 -.021 -.196 .059 -.006 .142 -.075 1 .002 -.052 -.073 -.234* .013 .087 .008 .205* 

Sig. (2-tailed) .120 .836 .051 .558 .953 .160 .458  .985 .610 .471 .019 .895 .387 .934 .041 
N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

P
9 
Pearson 
Correlation .012 .002 -.034 -.002 -.012 .117 .083 .002 1 .088 .138 .099 .030 -.192 -.122 .356** 

Sig. (2-tailed) .906 .982 .736 .982 .906 .247 .413 .985  .381 .171 .326 .767 .056 .226 .000 
N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

P
1
0 

Pearson 
Correlation -.017 .100 .034 -.034 -.053 -.066 .052 -.052 .088 1 .046 -.015 -.089 .089 -.032 .293** 

Sig. (2-tailed) .869 .321 .738 .733 .601 .516 .606 .610 .381  .647 .883 .381 .380 .750 .003 
N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

P
1
1 

Pearson 
Correlation -.035 -.156 -.086 -.089 .035 .021 .000 -.073 .138 .046 1 .036 .015 -.033 -.012 .230* 

Sig. (2-tailed) .733 .120 .396 .378 .733 .837 1.000 .471 .171 .647  .721 .885 .743 .908 .021 
N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

P
1
2 

Pearson 
Correlation .146 .091 .016 -.020 .003 -.061 .074 -.234* .099 -.015 .036 1 -.014 -.081 -.146 .238* 

Sig. (2-tailed) .147 .368 .871 .843 .977 .545 .461 .019 .326 .883 .721  .886 .425 .147 .017 
N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

P
1
3 

Pearson 
Correlation -.118 .065 .065 -.203* .050 -.031 .186 .013 .030 -.089 .015 -.014 1 -.151 .072 .260** 

Sig. (2-tailed) .243 .522 .518 .043 .621 .759 .064 .895 .767 .381 .885 .886  .133 .478 .009 
N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

P
1
4 

Pearson 
Correlation .238* -.172 .056 .018 .043 -.027 -.120 .087 -.192 .089 -.033 -.081 -.151 1 .169 .207* 

Sig. (2-tailed) .017 .087 .577 .855 .668 .789 .233 .387 .056 .380 .743 .425 .133  .093 .038 
N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
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Cronbach's 

Alpha N of Items 

.530 15 

 
 
 
 
 
 
 
 
 

P
1
5 

Pearson 
Correlation -.109 .004 .114 -.044 .028 .100 .020 .008 -.122 -.032 -.012 -.146 .072 .169 1 .246* 

Sig. (2-tailed) .280 .972 .259 .661 .785 .321 .841 .934 .226 .750 .908 .147 .478 .093  .014 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

T
O
T
A
L 

Pearson 
Correlation .230* .240* .227* .207* .237* .316** .379** .205* .356** .293** .230* .238* .260** .207* .246* 1 

Sig. (2-tailed) .021 .016 .023 .039 .018 .001 .000 .041 .000 .003 .021 .017 .009 .038 .014  
N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Lampiran 3. Data SPSS  
 
 

Correlations 
 P1 P2 P3 P4 P5 P6 P7 P8 P9 P10 P11 P12 P13 P14 P15 TOTAL 
P1 Pearson 

Correlation 1 -.049 .149 -.046 .069 .068 -.002 -.005 -.071 .104 .215* .075 .053 .051 .269** .346** 

Sig. (2-
tailed)  .629 .139 .652 .494 .502 .987 .964 .480 .301 .032 .455 .602 .616 .007 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
P2 Pearson 

Correlation -.049 1 .130 -.095 .140 .152 -.133 .061 .050 -.056 .182 .060 -.012 .162 -.129 .203* 

Sig. (2-
tailed) .629  .197 .346 .164 .131 .188 .549 .622 .580 .071 .552 .903 .108 .200 .043 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
P3 Pearson 

Correlation .149 .130 1 -.027 .279** .259** .112 .399** .109 .181 .259** .292** .149 .273** .228* .606** 

Sig. (2-
tailed) .139 .197  .786 .005 .009 .268 .000 .279 .071 .009 .003 .139 .006 .023 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
P4 Pearson 

Correlation -.046 -.095 -.027 1 .200* -.112 .077 .018 .117 .050 .157 .196 .266*
* .054 .222* .331** 

Sig. (2-
tailed) .652 .346 .786  .046 .266 .446 .862 .247 .622 .118 .050 .007 .593 .027 .001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
P5 Pearson 

Correlation .069 .140 .279** .200* 1 .169 .120 .080 .112 .178 .223* .167 .274*
* .040 .093 .502** 

Sig. (2-
tailed) .494 .164 .005 .046  .093 .236 .430 .267 .076 .026 .097 .006 .695 .359 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
P6 Pearson 

Correlation .068 .152 .259** -.112 .169 1 .301** .116 -.024 .074 .108 .077 .058 .140 .100 .378** 

Sig. (2-
tailed) .502 .131 .009 .266 .093  .002 .251 .810 .464 .284 .448 .566 .165 .324 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
P7 Pearson 

Correlation -.002 -.133 .112 .077 .120 .301** 1 .206* .043 .268** .155 .098 .212* -.016 .300** .427** 

Sig. (2-
tailed) .987 .188 .268 .446 .236 .002  .039 .669 .007 .125 .334 .034 .873 .002 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
P8 Pearson 

Correlation -.005 .061 .399** .018 .080 .116 .206* 1 .137 .171 .211* .225* .139 .212* .127 .488** 

Sig. (2- .964 .549 .000 .862 .430 .251 .039  .175 .089 .035 .024 .167 .034 .207 .000 



88  

 
 

tailed) 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
P9 Pearson 

Correlation -.071 .050 .109 .117 .112 -.024 .043 .137 1 -.106 -.056 .238* .076 .064 .014 .252* 

Sig. (2-
tailed) .480 .622 .279 .247 .267 .810 .669 .175  .293 .578 .017 .455 .528 .887 .011 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
P10 Pearson 

Correlation .104 -.056 .181 .050 .178 .074 .268** .171 -.106 1 .096 .164 .095 -.022 .211* .390** 

Sig. (2-
tailed) .301 .580 .071 .622 .076 .464 .007 .089 .293  .340 .104 .349 .829 .035 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
P11 Pearson 

Correlation .215* .182 .259** .157 .223* .108 .155 .211* -.056 .096 1 .177 .138 .214* .227* .528** 

Sig. (2-
tailed) .032 .071 .009 .118 .026 .284 .125 .035 .578 .340  .078 .170 .033 .023 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
P12 Pearson 

Correlation .075 .060 .292** .196 .167 .077 .098 .225* .238* .164 .177 1 .030 .229* .071 .495** 

Sig. (2-
tailed) .455 .552 .003 .050 .097 .448 .334 .024 .017 .104 .078  .764 .022 .483 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
P13 Pearson 

Correlation .053 -.012 .149 .266** .274** .058 .212* .139 .076 .095 .138 .030 1 .103 .180 .431** 

Sig. (2-
tailed) .602 .903 .139 .007 .006 .566 .034 .167 .455 .349 .170 .764  .310 .073 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
P14 Pearson 

Correlation .051 .162 .273** .054 .040 .140 -.016 .212* .064 -.022 .214* .229* .103 1 .202* .414** 

Sig. (2-
tailed) .616 .108 .006 .593 .695 .165 .873 .034 .528 .829 .033 .022 .310  .044 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
P15 Pearson 

Correlation .269** -.129 .228* .222* .093 .100 .300** .127 .014 .211* .227* .071 .180 .202* 1 .504** 

Sig. (2-
tailed) .007 .200 .023 .027 .359 .324 .002 .207 .887 .035 .023 .483 .073 .044  .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
TOTA Pearson .346** .203* .606** .331** .502** .378** .427** .488** .252* .390** .528** .495** .431* .414** .504** 1 
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Reliability Statistics 

Cronbach's 

Alpha N of Items 

.691 15 

 
 
 
 
 
 
 
 
 
 
 
 
 

L Correlation * 
Sig. (2-
tailed) .000 .043 .000 .001 .000 .000 .000 .000 .011 .000 .000 .000 .000 .000 .000  
N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

*. Correlation is significant at the 0.05 level (2-tailed). 
**. Correlation is significant at the 0.01 level (2-tailed). 
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Lampiran 4 : Dokumentasi UMKM Aurora 

 

  
 


