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APPENDICES 

Appendix 1: English Code Identification and Clusterization Data 

Posters 
The Existence of 

English  Code 

Sections 
Cluster 

A B C 

Poster  1  O O O - II 

Poster  2  O O O O III 

Poster  3  O O O O III 

Poster  4  O O O O III 

Poster  5  O O O O III 

Poster 6  O O O - II 

Poster 7  O O O O III 

Poster 8  O - O - I 

Poster 9  O O O O III 

Poster 10  O O O O III 

Poster 11  O - O O II 

Poster 12  O - O O II 

Poster 13  O - O - I 

Poster 14  O - O - I 

Poster 15  O O O O III 

Poster 16  O O O   - II 

Poster 17  O O O O III 

Poster 18  O O O O III 

Poster 19  O O O O III 

Poster 20  O - O O II 

Poster 21  O O O O III 

Poster 22  O O O O III 

Poster 23  O O O O III 

Poster 24  O O O O III 

Poster 25  O - O O II 

Poster 26  
Accidentally 

Duplicated 
AD AD AD - 

Poster 27  O O O O III 

Poster 28  O - O O II 

Poster 29  O O O - II 

Poster 30  O O O O III 

Poster 31  O - O O II 

Poster 32  O O O O III 

Poster 33  O - O O II 

Poster 34  O - O O II 

Poster 35  O O O O III 

Poster 36  O - O O II 

Poster 37  O O O O III 

Poster 38  O O O - II 

Poster 39  
Accidentally 

Duplicated 
AD AD AD - 

Poster 40  O O O O III 



  

 

Poster 41  O O O - II 

Poster 42  O O O - II 

Poster 43  O O O - II 

Poster 44  O O O O III 

Poster 45  O - O O II 

Poster 46  O O O O III 

Poster 47  (Full English )  FE FE FE - 

Poster 48  O - O - I 

Poster 49  O O O O III 

Poster 50  O - O O II 

Poster 51  O - O O II 

Poster 52  O O O O III 

Poster 53  (Full English ) FE FE FE - 

Poster 54  O - O O II 

Poster 55  (Full English ) FE FE FE - 

Poster 56  O O O O III 

Poster 57  (Full English ) FE FE FE - 

Poster 58  O - O O II 

Poster 59  (Full English ) FE FE FE - 

Poster 60  O O O O III 

Poster 61  O - O O II 

Poster 62  O - O O II 

Poster 63  O O O O III 

Poster 64  O - O O II 

Poster 65  O O O - II 

Poster 66  O - O - I 

Poster 67  O O O - II 

Poster 68  O - O O II 

Poster 69  O - O O II 

Poster 70  O O O - II 

Poster 71  O O O O III 

Poster 72  O - O O II 

Poster 73  O O O O III 

Poster 74  O O O O III 

Poster 75  O - O O II 

Poster 76  O O O - II 

Poster 77  O - O O II 

Poster 78  O - O O II 

Poster 79  O - O O II 

Poster 80  O - O - I 

Poster 81  O - O - I 

Poster 82  O O O O III 

Poster 83  O O O O III 

Poster 84  O - O - I 

Poster 85  O - O O II 

Poster 86  O - O - I 

Poster 87  O O O O III 

Poster 88  O O O - II 



  

 

Poster 89  O - O O II 

Poster 90  O O O O III 

Poster 91  O O O O III 

Poster 92  O O O - II 

Poster 93  O O O - II 

Poster 94  O - O O II 

Poster 95  O O O O III 

Poster 96  O - - O I 

Poster 97  O O O O III 

Poster 98  O - O O II 

Poster 99  O - O O II 

Poster 100  O O O O III 

Poster 101  O - O O II 

Poster 102  O - O O II 

Poster 103  O O O O III 

Poster 104  O - O O II 

Poster 105  O O O O III 

Poster 106  (Full English ) FE FE FE - 

Poster 107  O - O - I 

Poster 108  O O O - II 

Poster 109  O O O - II 

Poster 110  O - O O II 

Poster 111  O - O O II 

Poster 112  (Full English ) FE FE FE - 

Poster 113  (Full English ) FE FE FE - 

Poster 114  O O O O III 

Poster 115  O - O O II 

 

Researcher has selected approximately 115 Webinar Poster in which diseminated 

in Telegram application then try to identify location where language mixing occur. 

This action was taken in reason that language mixing may considered related to Code 

Switching. In order to make it easier for knowing location of Code Switching, 

researcher need to divide part of Poster into three parts those are: 

1) Section A = Theme and title 

2) Section B = Important Information such as time, location, contact, fee, and 

speakers details. 

3) Section C = Sponsor and any additional parts such attrractive word, phrase, 

and sentence. In example, “let’s join now,” “regist now!”, etc. 



  

 

As result, researcher found that 91,3% of total Webinar Poster Posters contain 

Indoensian-English languge mixing. Most of them occured on B section where 

important informations about event were located.  

After identifying English code within the data, it is found that 105 of 115 data 

were eligible for this research. Data eligibility were determined by  the existence of 

Indonesia-English code within. Meanwhile, 10 of 115 can not be used. Those unused 

data contain information in one code only either in Bahasa or English and rest of 

theme were accidentally duplicated, therefore those data need to be discarded. 

Eligible posters for research were labelled green and non-eligible poster were 

labelled red. 

 

 

 



  

 

 

 

Appendix 2: Selected Posters 

Cluster I 
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Cluster II 
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65 
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66 
 

 

Poster 43 
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67 
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Appendix 3: Data Recapt of Reasons of Code Switching Use 

1. Respondent 1 

 Habit     : 7 

 Shortening Writing   : 8 

 Popularity of English  Language : 8 

 Giving Better Impression  : 5 

 Giving Precise Meaning  : 1 

 Comfortable Use    : 1 

 Writing Error    : 1 

 Attract Readers Attention  : 4 

 Enhance Readers Understanding : 4 

 Lack of English  Knowledge  : 1 

 Following ‘Theme’ Language : 1 

 Clarify Message   : 1 

 Total     : 42 

  

2. Respondent 2 

 Probably No Perfect Equivalent : 4 

 Fitting With Target Audience  : 1 

 Popularity of English  Language : 10 

 Shortening Writing   : 9 

 Giving Better Impression  : 5 

 Giving Precise Meaning  : 2 

 Enhance Readers Understanding : 6 

 Writing Error    : 2 

 Equating Sound   : 1 

 Habit     : 2 

 Total     : 42 

 

3. Respondent 3 

 Attract Readers Attention  : 6 

 Giving Better Impression  : 8 

 Lack of English  Knowledge  : 7 

 Habit     : 15 

 Probably No Perfect Equivalent : 1 

 Writing Error    : 1 

 Enhance Readers Understanding : 4 

 Total     : 42 

 

 

4. Respondent 4 

 Probably No Perfect Equivalent : 5 
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 Attract Readers Attention  : 3 

 Enhance Readers Understanding : 8 

 Habit     : 11 

 Simplicity    : 7 

 Writing Error    : 1 

 Giving Better Impression  : 3 

 Lack of English  Knowledge  : 1 

 Shortening Writing   : 1 

 Popularity of English  Language : 2 

 Total     : 42 

 

5. Respondent 5 

 Shortening Writing   : 12 

 Habit     : 14 

 Attract Readers Attention  : 2 

 Giving Precise Meaning  : 2 

 Equating Sound   : 1 

 Giving Better Impression  : 5 

 Probably No Perfect Equivalent : 2 

 Lack of English  Knowledge  : 1 

 Comfortable Use   : 1 

 Enhance Readers Understanding : 2 

 Total     : 42 

 

6. Respondent 6 

 Enhance Reader Understanding : 3 

 Giving Better Impression  : 6 

 Popularity of English  Language : 10 

 Habit     : 6 

 Equating Sound   : 2 

 Shortening Writing   : 9 

 Attract Readers Attention  : 1 

 Lack of English  Knowledge  : 1 

 Probably No Perfect Equivalent : 2 

 Clarify Message   : 1 

 Comfortable Use   : 1 

 Total     : 42 

 

7. Respondent 7 

 Habit     : 13 

 Giving Better Impression  : 6 

 Simplicity    : 8 

 Giving Precise Meaning  : 2 

 Shortening  Writing   : 7 
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 Equating Sound   : 1 

 Enhance Readers Understanding : 4 

 Lack of English  Knowledge  : 1 

 Total     : 42 

 

8. Respondent 8 

 Shortening Writing   : 9 

 Attract Readers Attention  : 13 

 Habit     : 11 

 Enhance Readers Understanding : 4 

 Giving Better Impression  : 3 

 Writing Error    : 1 

 Probably No Perfect Equivalent : 1 

 Total     : 42 

 

9. Respondent 9 

 Attract Readers Attention  : 18 

 Popularity of English  Language : 12 

 Giving Better Impression  : 6 

 Habit     : 4 

 Writing Error    : 1 

 Total     : 41 

 

10. Respondent 10 

 Helping Readers to Memorize Easily : 1 

 Popularity of English  Language : 1 

 Habit     : 16 

 Attract Readers Attention  : 4 

 Giving Precise Meaning  : 1 

 Shortening Writing   : 7 

 Giving Better Impression  : 10 

 Lack of English  Knowledge  : 1 

 Total     : 41 

  

Reasons In Total 

1. Habit     : 99 (23,6%) 

2. Shortening Writing   : 62 (14,8 %) 

3. Popularity of English  Language : 43 (10,2%) 

4. Giving Better Impression  : 57 (13, 6%) 

5. Giving Precise Meaning  : 8 (1,9%) 

6. Writing Error    : 7 (1,6%) 

7. Attract Readers Attention  : 51 (12,2%) 

8. Enhance Readers Understanding : 35 (8,3%) 

9. Lack of English  Knowledge  : 13 (3,1%) 
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10. Following ‘Theme’ Language : 1 (0,2%) 

11. Clarify Message   : 2 (0,4%) 

12. Equating Sound   : 5 (1,1%) 

13. Probably No Perfect Equivalent : 15 (3,5%) 

14. Comfortable Use   : 3 (0,7%) 

15. Simplicity    : 15 (3,5%) 

16. Fitting With Target Audience  : 1 (0,2%) 

17. Helping Readers to Memorize Easily : 1 (0,2%) 

 

Total     : 418 
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