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Lampiran 2. Tabel F 
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Lampiran 3. Tabel t 
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Lampiran 4. Validitas dan Reliabilitas 

Validitas Variabel Keberagaman produk (X1) 

Correlations 
 X1.1 X1.2 X1.3 X1.4 X1.5 X1.TOTAL 

X1.1 Pearson Correlation 1 .398* .811** .556** .443* .908** 

Sig. (2-tailed)  .029 .000 .001 .014 .000 

N 30 30 30 30 30 30 

X1.2 Pearson Correlation .398* 1 .346 .369* .243 .647** 

Sig. (2-tailed) .029  .061 .045 .196 .000 

N 30 30 30 30 30 30 

X1.3 Pearson Correlation .811** .346 1 .287 .334 .812** 

Sig. (2-tailed) .000 .061  .124 .071 .000 

N 30 30 30 30 30 30 

X1.4 Pearson Correlation .556** .369* .287 1 .140 .641** 

Sig. (2-tailed) .001 .045 .124  .462 .000 

N 30 30 30 30 30 30 

X1.5 Pearson Correlation .443* .243 .334 .140 1 .569** 

Sig. (2-tailed) .014 .196 .071 .462  .001 

N 30 30 30 30 30 30 

X1.TOTAL Pearson Correlation .908** .647** .812** .641** .569** 1 

Sig. (2-tailed) .000 .000 .000 .000 .001  

N 30 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 
**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

Validitas Variabel Kualitas Pelayanan (X2) 

Correlations 
 X2.1 X2.2 X2.3 X2.4 X2.5 X2.TOTAL 

X2.1 Pearson Correlation 1 .750** .688** .638** .659** .933** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 

N 30 30 30 30 30 30 

X2.2 Pearson Correlation .750** 1 .772** .521** .312 .832** 

Sig. (2-tailed) .000  .000 .003 .093 .000 

N 30 30 30 30 30 30 

X2.3 Pearson Correlation .688** .772** 1 .536** .375* .829** 

Sig. (2-tailed) .000 .000  .002 .041 .000 

N 30 30 30 30 30 30 

X2.4 Pearson Correlation .638** .521** .536** 1 .269 .754** 

Sig. (2-tailed) .000 .003 .002  .150 .000 

N 30 30 30 30 30 30 

X2.5 Pearson Correlation .659** .312 .375* .269 1 .655** 

Sig. (2-tailed) .000 .093 .041 .150  .000 

N 30 30 30 30 30 30 

X2.TOTAL Pearson Correlation .933** .832** .829** .754** .655** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 
*. Correlation is significant at the 0.05 level (2-tailed). 
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Validitas Variabel Kepuasan pelanggan (Y) 

Correlations 
 Y.1 Y.2 Y.3 Y.4 Y.5 Y.TOTAL 

Y.1 Pearson Correlation 1 .469** .441* .490** .162 .686** 

Sig. (2-tailed)  .009 .015 .006 .392 .000 

N 30 30 30 30 30 30 

Y.2 Pearson Correlation .469** 1 .787** .534** .593** .865** 

Sig. (2-tailed) .009  .000 .002 .001 .000 

N 30 30 30 30 30 30 

Y.3 Pearson Correlation .441* .787** 1 .541** .557** .841** 

Sig. (2-tailed) .015 .000  .002 .001 .000 

N 30 30 30 30 30 30 

Y.4 Pearson Correlation .490** .534** .541** 1 .523** .793** 

Sig. (2-tailed) .006 .002 .002  .003 .000 

N 30 30 30 30 30 30 

Y.5 Pearson Correlation .162 .593** .557** .523** 1 .711** 

Sig. (2-tailed) .392 .001 .001 .003  .000 

N 30 30 30 30 30 30 

Y.TOTAL Pearson Correlation .686** .865** .841** .793** .711** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 
*. Correlation is significant at the 0.05 level (2-tailed). 

 
 

Reliabilitas Variabel Keberagaman produk(X1) 

Reliability Statistics 

Cronbach's Alpha N of Items 

.784 6 

 

Reliabilitas Variabel Kualitas Pelayanan (X2) 

Reliability Statistics 

Cronbach's Alpha N of Items 

.805 6 

 

Reliabilitas Variabel Kepuasan pelanggan (Y) 

Reliability Statistics 

Cronbach's Alpha N of Items 

.799 6 
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Lampiran 5. Uji Asumsi Klasik 

Uji Normalitas 

 

 

One-Sample Kolmogorov-Smirnov Test 

 
Unstandardized 

Residual 

N 99 

Normal Parametersa,b Mean .0000000 

Std. Deviation 1.62117089 

Most Extreme Differences Absolute .058 

Positive .049 

Negative -.058 

Test Statistic .058 

Asymp. Sig. (2-tailed) .200c,d 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

d. This is a lower bound of the true significance. 
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Uji Multikolinearitas 

Model 

Collinearity Statistics 

Tolerance VIF 

1 (Constant)   

Keberagaman Produk .916 1.092 

Kualitas Pelayanan .916 1.092 

 

Uji Heteroskedastisitas 
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Lampiran 6. Analisis Regresi Berganda 

Koefisien Determinasi 

Model Summaryb 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate Durbin-Watson 

1 .659a .434 .423 1.63797 2.064 

a. Predictors: (Constant), Kualitas Pelayanan, Keberagaman Produk 

b. Dependent Variable: Kepuasan Pelanggan 

 
 

Uji t 

Model 

Unstandardized Coefficients 

t Sig. B Std. Error 

1 (Constant) 6.067 1.811 3.351 .001 

Keberagaman Produk .188 .069 2.731 .008 

Kualitas Pelayanan .522 .075 7.001 .000 

 
 

Uji F 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 197.851 2 98.926 36.872 .000b 

Residual 257.563 96 2.683   

Total 455.414 98    

a. Dependent Variable: Kepuasan Pelanggan 

b. Predictors: (Constant), Kualitas Pelayanan, Keberagaman Produk 

 
 

 


