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KUESIONER RESPONDEN

Bapak/Ibu/Saudara(i) yang saya hormati :

Saya adalah salah satu mahasiswa pada Fakultas Ekonomi dan Bisnis
Universitas Hasanuddin Makassar yang sedang melakukan penelitian tentang :
‘Pengaruh Ekuitas Merek, Promosi dan Kualatas Pelayanan terhadap
Keputusan Pembelian Mobil Expander pada PT. MAKASSAR MANDIRI
PUTRA UTAMA BETA BERLIAN DI MAKASSAR.

Kesediaan Bapak/Ibu/Saudara (i) dalam mengisi kuisioner ini sangat kami
harapkan. Pernyataan dan data responden hanya akan digunakan untuk keperluan
penelitian semata dan diolah dengan menggunakan kaidah keilmuan yang
komprehensif serta dijaga kerahasiaannya. Mohon agar tidak ragu menjawab
karena semua jawaban adalah benar dan tidak ada jawaban yang salah.

Atas partisipasi dan kesediaan Bapak/Ibu/Saudara (i) dalam mengisi
kuisioner ini tak lupa saya ucapkan Terima kasih.

Hormat saya,

ANDI RAHMAT SETIAWAN




TANGGAPAN ANDA MENGENAI PENGARUH EKUITAS MEREK,
PROMOSI DAN KUALITAS PELAYANAN TERHADAP KEPUTUSAN
PEMBELIAN MOBIL EXPANDER PADA PT. MAKASSAR MANDIRI

PUTRA UTAMA BETA BERLIAN MAKASSAR

IDENTITAS BAPAK / I1BU/ SDR ()
1. Jenis Kelamin
D Pria
D Wanita
2. Usia responden
D < 25 tahun
[J 26 -35tahun
[]J 36 - 45 tahun
D Atas 46 tahun
3. Pendapatan Perbulan
[J <rp. 7.500.000
[0 rp. 7.510.000 — Rp. 10.000.000
0. Rp. 10.000.000
4. Pekerjaan
D Karyawan Swasta

D Pengusaha

[ ens

5. Jumlah Kepemilikan

0.
-
s
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CARA PENGISIAN

Dari skala 1 sampai dengan 5, berilah nilai terhadap pernyataan di bawah ini

dengan memberikan tanda X dan v :

Pilihan jawaban :

a.

A

b
C.
d
e

Sangat tidak setuju (STS)
. Tidak setuju (TS)

Cukup setuju (CS)

. Setuju (S)
. Sangat setuju (SS)

. VARIABEL EKUITAS MEREK

70

Nilai
1

g b~ W DN

No

Item Pernyataan

Tanggapan Responden

STS | TS CS S

SS

1.

Produk yang dijual Beta Berlian Makassar
khususnya Mitsubishi Expander dapat
dingat dengan baik.

Mobil  Mitsubishi Expander memiliki
popularitas yang lebih baik dibandingkan
merek lain.

Model dan warna mobil Mitsubishi
Expander sangat estetik, up to date dan
bervariasi

Saya tidak akan berpindah ke merek mobil
lain meskipun ada tawaran/promaosi
menarik dari merek tersebut.

Sumber : (Aaker dalam Kotler dan Keller, 2016)

B. PROMOSI

No

Item Pernyataan

Tanggapan Responden

STS | TS CS S

SS

1.

Dealer Beta Berlian Makassar melakukan
periklanan melalui brosur.

Dealer Beta Berlian Makassar melakukan
penjualan secara broadcast melalui sosial
media (instagram, whatsapp, facebook).

Dealer Beta Berlian Makassar dalam
menjajakan produknya sering melakukan
publisitas di tempat keramaian

Dealer Beta Berlian Makassar melakukan
promosi penjualan dengan memberikan
harga discount dan Voucher cukup
banyak.

Sumber : Sukotjo dan Sumanto, 2010
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C. KUALITAS LAYANAN

Tanggapan Responden

No Item Pernyataan STS TS cS S SS

1. | Pegawai beta berlian motor memberikan
pelayanan yang ramah dan baik terhadap
konsumen

2. | Pelayanan yang diberikan pegawai Beta
Berlian Motor sudah memuaskan

3. | Penyampaian informasi yang diberikan
oleh pegawai Bosowa Berlian Motor cukup
jelas dan tanggap.

4. | Penanganan terhadap keluhan Konsumen
diberikan dengan baik

5. | Pegawai Beta Berlian Motor memberikan
perhatian dan akrab terhadap konsumen
secara pribadi

Sumber : Lupiyoadi dan Hamdani (2016:182))

D. KEPUTUSAN PEMBELIAN

Tanggapan Responden

No Item Pernyataan STS| TS [ cs S SS

1. | Saya memilih membeli produk yang
bermerek Mitsubishi Expander karena
sesuai dengan keinginan saya.

2. | Saya memilih membeli produk merek
Mitsubishi Expander karena merasa puas
dengan transaksi sebelumnya.

3. | Saya memilih membeli produk merek
Expander karena produk yang ditawarkan
sesuai dengan kebutuhan saya.

4. | Saya membeli produk Mitsubishi
Expander karena rekomendasi keluarga,
teman, dan saudara.

5. | Saya membeli produk Misubishi
Expander, karena merasa puas dengan
transaksi sebelumnya.

Sumber: Kotler, 2018
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LAMPIRAN 2 : DATA PROFIL RESPONDEN
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LAMPIRAN 3 : REKAP JAWABAN RESPONDEN

ms4445555232314444122223333333333555445544443344333233443554444334
g
o
5
wm45445555433224444422232333333334455544555554333233333333444444444
@
3
mm55444444443225455333333334444444444555555554333322344444445444455
)
~
“44554444332214344133333223333333444444444443333333233333444344444
[eNelleeleolleleolleeolleoeolloNelloleolloHeHoHeoleoHeoloHeoNeo oo NHoNHeo o Heo o Heo o Ho o HoHoHeoHeoHeHeo o Heollo Ho o HoHo HeoHeoHo Heo o Heo o Ho o HoHeo HoHeo Heo He H e )
2 SIS IILSSIB3IJISSINISTS3IISISSI3SIIII338INI3B83383I 3338338833383
A RS RS S S e BN p R o R e s R o P RN o VAR VRN o VER VRN o VER VRN o VER o VRN S VEN o VER o VI o VIR o VN o VER o VEN o VAR O VRN S VBN O VRN S VRN O VR SV o VER o VI o VER G VN o o THE S SE BHAS B GVUIHE O VR S VS SR QN o VIR O VN o 0 B Q VN G UIHE O VR G VIHE S VS VN o VI O VI e VIR OV G VN O VER G VNS VRO VR S R S
n
m44444444553344433322233322232224433334442335342333333344333222245
=14
mm54444333332221111122222333332333223444553224223311122222333344445
©
©
=™
%ms4444333322223333323233333333332222235443334333554443332222333344
85
M&44445555433333322233322221111122233334443225323333332222111112244
KX
-
m45554444433332222111222233333322233223443334221111222233333333345
O OO0 o0 O OoOoOmn O omnoO o o0 o WOoOINnN OoOo0WnWnWWnIN O IW0IWNIWN OO OLWnIWIWnLW0IWOnIWN O W0 O O0O00Oo0n N OoOInN oOIWnN 00N o
m OIS NI IN I ININ IO OO0 IO IN I IO IR I AN S NN NN DN NN NSNS SIS 0N O OO I NI NIO NI O
SIOMT T T T T T T T TN TN T T T T OMIMOMINNNNNOMOMOOMO M T T T T i TN NN N MO M m i i i it i<
<
m44455554444445445454443334444555544444445444222233334445554444454
o
o
£
Sl
Pm44445555444433332222333332333333354445544452223333333324555444444
-
mss344445555444455544443322223333444555544443333222223333444455554
O WWLW o LWMm o o wmLWwLw o o0 o0Owmwwn o wnwnLuW0 om0 w0 olmn oo n omn omn o000 o0mn o0 o0omn wnwn o o000 00 0Wn Oowmn o0 omn omn ownwn:wn o
2 ISR ERIBBRIEISBIAILBRRESICTRIBRSBCRBIABISBBRUBBQRLS SIS 353 3NR NS SSINSA]RS
I OIMT OO MON N NN A A A A A A A A A NN NN O S S T T T T MMM AN NN AN NN NN MM MMM M
<
mss334444332lll111222222333344455554444443332222222333322254445544
x
S
em44444333222222111122222333444555444433332211112222333332244345454
=
B[
x
w
i
n45444433332222222111112223333444455544443332221112223333344444555
0m12345678901234567890123456789012345678901234567890123456789012345
Nm Al A Al A A A A A A AN N NN NN NNNNOOMIMOOIMOOOOHO Ot v It T I T T IT T ODINDIODINDOILILNWOIONIWN OIOIOIOOO




77

titititivimioioionidicdicnicicdioitivitiviviviviviLLLLLL LTSS OSSO T TO T T OO OO T DLW T T T T O T O[N] N
I I N NN NN NNNOOMNM T O T OO T T OO0 T TSI ITTTOHDOON TN ST I T T IO TTTOOO ST TOTOT ST T 0 iwnin wn
titititiminiNiNiNioiNiNiOioon T TILIDITIoIoITILLLLLITITITOILILLOOOOTTIT T TO T T T LT T T OB T T O[T T T T TS T OO ®
I IFIFTIONNNNOMOOMONOMT O T OO S T T T TODOOOnOn0n ST T T TOMMMMOMOMOM MO0 S S I T O TN S S < njnin
IMIMIMIMINNNNNNMONNMO T T T T T T T T T T T LT T T T T TIOODOOMIONOMOMONOMOMOM T T I T TOMNM IO S ST TOM S S S < nin
O000O0O0O0O0O0O00 000000000000 0000000000000 0000000000000 0 000000000000 00000000000 00
O O O L O O O O L S O OO SO O L SO N I H O O O M OO O IO S SRS OO SO O OHO OISO SIS IOHO HOCOHOHO COHOHOOL OO LIS 1O
SIS IS I I NN NN NN NN NN NN NN N MO MO MM T T T T TOMOMOMONOMOOMOOON S I ITITTONOT T ITTTONTONT I TOONOFTONOTFTONOTON®
I IFIOITIOIMININMIMOINMIMINOOMIMOIMOIOMNMITITITIOLDOLnILnITIT TITITITITONOMOINMOMN T FTIT TOLDLLOOL ST I IFITONMMOMN T I I FIT T T T OO WO T T
OO T T MiMiMimim AN N N A NN N N I T T T T T IO OMOMNNNNOMOOT T OO0 ST T T O oottt o o oo 0w ||| < <
TIOIWIWITIMINMINIMINMOIN N AT A NNNMOOMOMIT T T FTIOIOOOIT TITOMOMNMMOMN T I T T OO T T IO T T TOMOITO ST TN W00 <<
SILILIT T NOO MM T T T OLLLIT T T O ONMANNNT OIS TOTTIOLDTOT T TOLLOT T T TSI T TOMITOMTOITOTTOMN T T FTOLLIT IO MO
it A A A A A A AN NN OOIMOIMIT T IO T T T T IFITIOMOMOINN N A A A A A A NN NO OO T T T T T T OO NN N A A A NN N ™M
QIOINIOIOINOINIOIOININIOIN/INNINININ OO0 00N OQWNIWIWNIWNWNOINOoONWNW OO OO OO WnWWWnWNIWNOON OO OoOWOownWnono o oown o o wnimwnoin
DO INILDIIN=ID NI I NSNS NI IOICIOIINIIN NI INININIOINIOINISINSIDIN IO INIO NI~ NITN NINNOILN N0 INILD NSO ININIO OO~ I NI NINIOIN
I I NN NN NN NN N NN NN N MO MO MO N MM T T T T AN NN NN NNNN NN S S S T T T T T T TOMONNNNNNNNOMO M <<
wititivninimiomoiocdodoiniooiooooocooobisitsitsitititititinminiooicnicdcaocaocoisisinioin it TivoiTiTitio oo S S o
TititimimomcnnNiNNiNioino o oooooooooctinsiTiTitiotitioanmoamooocNooccsin ST TiTiTiooon s saociccicoioiociciaioion
witiv N NN NN OO oo N mmoioooinoitTinitinitiTititititiovoomanmoNoNnccocdaTnSiTTTiISIoooTiTTOo oo oo
TIFIFINIMIMIMINININNMOIMIMINNNNNOOOOMIT T T Tnnn T TITITOMOMINNNNNNOOONO ST T T T OO0 S I T T OmmNNNNNNOOO oM <<
QIOIILINIOINIVINIOOO0OIOIONINIOIOIN NI QIOIN O OININ ONINIOOWNW OO W OIWWNWNWOOOWnWOoOoONnNWN O o0 O WnNowmoo oo o000 o0 woin
OSSO NI O OIO:NIN O NIN: QIS NN N OINIO IS INIWNINSINIOIOININ:OI NN INININININIC IO ININICICININIOICICIOINICININININ I OIC OO IO LDIN
OIMIMIM NN N A A NN N NN T T T T T T TITOMOMNNNNANNNNNNNNODODOONOOONDOONDOHOONOOMOOMOHNOOOOHDOOHOOMHMOHOOHDONONDOMO®NOMONON®M
IO NN A AN NN N M TN T TOInInIT T ITIOMMMINN NN N A Al A A NN NNOO O MO T T S T TOO0MMNN N A A A A AN NN ™M
tititiwmnmoicNiNioidiNniN o TiTiTivititivibiL OO NoITidNN NN O Mmool N A A A A oo NN NN o oo T T ool ol NN N Mmool
NN N A A A NN N NMOIMOM ST TN T ITITOMMMINNNNMMMOMOMOMO NN T T OoOMMT NNNOMOOOOMONOONDIDD LS SFifF s i sinom
TIFIFIFIOMIMINININNNOMOMOM T T FTIOOOT T ITOMMINNNNA A A NNNOOOMNM T T TOOOOIT T T ONMOMNNNNOOMO T T T TO0nn T m
QiGiRLiniNipixvivin®ipigididin yinigisinaioiddnseon e85 883885883333 383533Q8INTIQERIIZSSIIBISE5 83 S
OO O @I P P P P P A S 001 0000100000000V 00D D DD DD S S A ||| A A A A A A A A A A A A A A A A A A A A A A A A A A




78

5
5
4
5
4
4
4
4
5
5
5
4
4
4
4
4
4
4
4
5
5
4
2
2
2
3
3
4
4
4
4
4
4
4
4
4
4
4
5
4
4
3
3
3
2
3
3
4
5
4

3
3

3

3
3
3
3
2
3
3
3
3
3
3
3

2

2
2
2
2
3

380| 4

360| 5

380| 5

320| 4

3401 4

340
3,60

380| 5

380| 5

3,60

2,20
3,00

2,80
2,80
3,00
2,60
2,20
2,00
2,20
2,00

220| 4

340 4

340| 4

3680 4

3,60

380 5

380| 4

4 360 4

5

5 (4401 4
5 [460| 4
4 (440 4
4 (440 4
4 (4401 5

3
3
3
2
2
2
3
3
3

4 (400 4
4 1400( 5
4 [420] 4
5 [460| 4
5 (460 4
5 [440( 4

4 14,00

2
3

4 14,00

3
3
3
2
2
2
3
3
3

4 (2401 4
4 1280 4
4 1300 4

5
5
5

4 14,00

4 1420 4

4 440
3 440
3 |460
3 4,00

2
2
3

5
5
5
5
4
4
4
3
3
3
3
2
2
2
3
3
3
3
3
4
4
4
4
2
3
5
3
3
4
4
3
3
3
2
2
2
3
3
3
3
4
4
4
5
5
5
4
4
4
4

4
4
4
4
5
4
5

4

4
4
5
5
5
4
2
3

2
3
3
3
3
3
4

5
4

2
2
4
5
4
5
4

4

4
5
5
5
4
4
2
3

2
2
2
3
3
3
4

4
4

3
3
4
4
5
5
5

4

5
5
4
4
4
4
3
3

2
2
3
3
3
4
4

4
4

3,50

375
3,25

4 14,00
4 1375
4 1425
4 1425
5 1450
3 14,00

4 1325

4 13,00
4 1350

5 14,00
5 14,00
5 14,00
5 1450

4 1350
4 1375
4 1350
4 1375
4 1375
5 [425
4 14,00

4 1350
4 1325

3
3
4
4
4
5

3

2
2

3
3
3
4

4
5
4
4
4
4
5

3
2

5
4
4
4
4
3
3
3
2
2
2
2
3
3
3
4
4
4
5
5
5
4
4
4
4
3
3
3
2
2
2
2
3
3
3
4
4
4
5
5
5
4
4
4
3
3
3
2
2
2

5
5
5
5

3
3
3
2
2
2
2
2
3
3
3

5
5
5
5

3
3
3
2
2
2
2
2
3
3
3
3

5
5
5

3,50

2,50
2,50
2,00
2,00

200| 4

175] 4

175] 4

2,00
2,25
2,25
2,15

225| 4

2,75 4

2,25

175] 4

225| 4

225| 4

2,15
2,15

3 (300 4
3 (325 4

3 13,00
4 1350
4 1325
4 1350

3 (350 4
3 (350 4
3 (400 4
3 (400 4

2 14,00
2 14,00
2 (400
2 (3715

1

2 (350
2 (3715

2
2
1
1
1
1
1
1
1
2
2
2
3

4 1375 4
5 (450 4

4 1425
5 [425
4 1450
4 1425
4 1450
5 (425
5 [475
4 14,00
4 1425
4 12,50
4 1275

3
2
3
2
3
2

3 (325

4
4
5
5
5
4
4
4
5
4
5
4
5
4
5
4
5
2
2
2
3
3
3
3
2
3
2
3
2
3
2
4
4
4
5
4
5
4
5
4
5
1
2
2
2
3
3
3
4
4

3

2

4
4
5
5

4
4

4
3
3

5

4
4

4

4
4

3

3

2

3
4

3
3

4

4

141
142
143
144
145
146
147
148
149

150 | 4
151
152
153
154

155 4
156
157
158
159
160
161
162
163
164
165
166
167
168
169
170
m
112
173

1741 4
175
176
17
178
179

180 4
181
182
183
184
185
186
187
188
189
190




79

il << o™i ™o | o < <o ~ < ™mimim NN N ooy ™mimim < Lo Lo
NiNiOoOimiTtI T mim T I T T OO I T T T O OO M NN N N NIMIi M MmO O
StitiLiTiLLitTimisTsimiT FTITI T OILIL ST I T OO OO OO OV N NN O O OO T TITIL OO
titiwiLioititiTiTiOmimiNN NN NN ool SISO TFiITiIT IO O MO mOimiTI TITIOIIOI0I0n
gigigirtiTimimwioimigiTiTiT wimiomldNfNolo NN N NIO oSO OIS T T IO 00l
ODI0 00000 0000 000 OO0 0000000 o000 000000000000 oo0olo
OO OOk S G OO S S S OO O OO IO IO IS ICORICON OO ICOR OO SO LICOI IOE ICORICRT SO ICON SO IOO RIS I JCOL IS IS ICOR OO SO 1100
mimiFi i mimmimicmd oo o N oo o oo oo S < o oo NN ool
mimisisigiwwiLiTiTiTiT OO NN N O OO o TsITITILLIL SISTISITI VIO i NI OiTiti<s
it T NN MOIOOmisti it T TIiiowoistitititiTimimimmicNicNN NN i it Titiom oo
titiviLioigigiTimimoowiNNiNN NNl ool TiITIOILILITITITITI OO MINININIOINIM M
StiwviLiLiSitiT o NN N NIOIOoOmoisiTs T LILIL I siItFIiTIOImO MmN N I AiAlA T IN I Mimim
timimimiNnNiNiNNiNIimioioioiTisigTio il TiITIO ol N NNmimoimoimisiTiTioioiioionls
VIR LI O QO O LI LI QI ILIOC O IO L LILIWLIOCIL OO QLI WL QWL I WL QI W QI
I RGN L O NN TS =S IS= L O LD L HILOMITS = OO HILO I NI O MO = O TS A= RGN N EGN HRLOH RGN RC I R M RGN e e s L G D e s L = RO L L
mimimimimco oo oo oo dooldooo s SIS SITITIiTIT oo NN NN o]
i itiwitigsigimoimimoimominNiN ool NN SISO MM miNiNImimimicnicioy
miNNiNmigiTgivitig TigivTILviF o oisgig sV IS T T IT LW LISTIiTITIiM i icnicicy
Nimimimidt S Tt Fitit o ool NN oottt sististim mimicNicnicNnimio;m
StititimimiminiNiNIiNmiN NN N o o ool TSI LwioolTiTiTITI T O oimiN N NN Im imicmiom
OO0 QOIWIW OO OO QI W OO OIW QO W DWW DD RDW WD D DI D DI DD
S I Mo & Gl & Eeg Ee s Moy & ) e & s =i = & & = & G e i & 8 L & G G e (T g () ¢ [ G 6N E o (T 3 () § GRTLE (X (o) 1 (6 ey
DI T T T F T T F T OO NN N O NO OO T T D m M mm Mmoo m o i ooicio: o
NigioimigigigsivivLiLiIL I OOl olooig sgigirsigILILSISTIiTIiT T im wiTicnicy
vt wiLiwLbiTiIigTiTITFIiTI O OIMIiN N NN O OIN N NN O O OmIFI T IOV T I DIiMIiMmiiNia
miiIrtiITiTiTIOILIL I T O OO mOimoimomitiviFioidgiNdldiAdlAdAiN N NIMIiMmmitTidTiTIOIin 0o
migigigivivwvitig T i NNl gigTs T O LL S S T T O MmN i T TIiTIOL O
HdiNimiginioir oioiodicnnioiivioi~r oioioldiNimidivioi~ioloiolidiNmiTivioir~rioioioidiay
oo OO0 oioioo ol Aldl Al A Al Al Al A A AN NI VNI N N NS N DRIimid
A A A A A A NNNIANQIAQ QAN NN NN NN NN N NN NN NN N N N N A




Lampiran 4 : Frekuensi Jawaban Responden

Statistics
N
Valid Missing Mean Sum
Jenis Kelamin 232 0 1.4698 341.00
Umur Responden 232 0 2.7543 639.00
Pendapatan Per Bulan 232 0 2.2198 515.00
Pekerjaan 232 0 2.4957 579.00
Jumlah Kepemilikan 232 0 1.1552 268.00
X1.1 232 0 3.2629 757.00
X1.2 232 0 3.2716 759.00
X1.3 232 0 3.1121 722.00
X1.4 232 0 3.0991 719.00
X2.1 232 0 3.4224 794.00
X2.2 232 0 3.4181 793.00
X2.3 232 0 3.4784 807.00
X2.4 232 0 3.5043 813.00
X3.1 232 0 3.0819 715.00
X3.2 232 0 3.3405 775.00
X3.3 232 0 3.5129 815.00
X3.4 232 0 3.3491 777.00
X3.5 232 0 3.5172 816.00
Y.1 232 0 3.5431 822.00
Y.2 232 0 3.8836 901.00
Y.3 232 0 3.7759 876.00
Y.4 232 0 3.7284 865.00
Y.5 232 0 3.7586 872.00
Jenis Kelamin
Cumulative
Frequency Percent Valid Percent Percent

Valid Pria 123 53.0 53.0 53.0

Wanita 109 47.0 47.0 100.0

Total 232 100.0 100.0

Umur Responden
Cumulative
Frequency Percent Valid Percent Percent

Valid < 25 Tahun 19 8.2 8.2 8.2

26-35 Tahun 70 30.2 30.2 38.4

36-45 Tahun 92 39.7 39.7 78.0

> 46 Tahun 51 22.0 22.0 100.0

Total 232 100.0 100.0

Pendapatan Per Bulan
Cumulative
Frequency Percent Valid Percent Percent

Valid < 7.5 Juta 51 22.0 22.0 22.0

7.501 juta-10 Juta 79 34.1 34.1 56.0

> 10 Juta 102 44.0 44.0 100.0

Total 232 100.0 100.0

Pekerjaan
Cumulative
Frequency Percent Valid Percent Percent

Valid Karyawan Swasta 36 15.5 15.5 155

Pengusaha 99 42.7 42.7 58.2

PNS 43 18.5 18.5 76.7

Lainnya 54 23.3 23.3 100.0

Total 232 100.0 100.0
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Jumlah Kepemilikan

Cumulative
Frequency Percent Valid Percent Percent
Valid 1 200 86.2 86.2 86.2
2 28 121 121 98.3
3 4 1.7 1.7 100.0
Total 232 100.0 100.0
X1.1
Cumulative
Frequency Percent Valid Percent Percent
Valid STS 13 5.6 5.6 5.6
TS 50 21.6 21.6 27.2
Cs 64 27.6 27.6 54.7
S 73 315 315 86.2
SS 32 13.8 13.8 100.0
Total 232 100.0 100.0
X1.2
Cumulative
Frequency Percent Valid Percent Percent
Valid STS 15 6.5 6.5 6.5
TS 48 20.7 20.7 27.2
Cs 65 28.0 28.0 55.2
S 67 28.9 28.9 84.1
SS 37 15.9 15.9 100.0
Total 232 100.0 100.0
X1.3
Cumulative
Frequency Percent Valid Percent Percent
Valid STS 13 5.6 5.6 5.6
TS 67 28.9 28.9 34.5
(O] 63 27.2 27.2 61.6
S 59 254 254 87.1
Ss 30 12.9 12.9 100.0
Total 232 100.0 100.0
X1.4
Cumulative
Frequency Percent Valid Percent Percent
Valid STS 25 10.8 10.8 10.8
TS 56 24.1 24.1 34.9
Cs 53 22.8 22.8 57.8
S 67 28.9 28.9 86.6
SS 31 13.4 13.4 100.0
Total 232 100.0 100.0
X2.1
Cumulative
Frequency Percent Valid Percent Percent
Valid TS 52 22.4 22.4 22.4
Cs 68 29.3 29.3 51.7
S 74 31.9 31.9 83.6
SS 38 16.4 16.4 100.0
Total 232 100.0 100.0
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X2.2
Cumulative
Frequency Percent Valid Percent Percent
Valid TS 47 20.3 20.3 20.3
CS 7 33.2 33.2 53.4
S 72 31.0 31.0 84.5
SS 36 15.5 15.5 100.0
Total 232 100.0 100.0
X2.3
Cumulative
Frequency Percent Valid Percent Percent
Valid TS 47 20.3 20.3 20.3
Cs 64 27.6 27.6 47.8
S 84 36.2 36.2 84.1
SS 37 15.9 15.9 100.0
Total 232 100.0 100.0
X2.4
Cumulative
Frequency Percent Valid Percent Percent
Valid TS 47 20.3 20.3 20.3
Cs 58 25.0 25.0 45.3
S 90 38.8 38.8 84.1
SS 37 15.9 15.9 100.0
Total 232 100.0 100.0
X3.1
Cumulative
Frequency Percent Valid Percent Percent
Valid STS 26 11.2 11.2 11.2
TS 51 22.0 22.0 33.2
Cs 61 26.3 26.3 59.5
S 66 28.4 28.4 87.9
SS 28 12.1 12.1 100.0
Total 232 100.0 100.0
X3.2
Cumulative
Frequency Percent Valid Percent Percent
Valid STS 16 6.9 6.9 6.9
TS 43 18.5 18.5 25.4
Cs 57 24.6 24.6 50.0
S 78 33.6 33.6 83.6
SS 38 16.4 16.4 100.0
Total 232 100.0 100.0
X3.3
Cumulative
Frequency Percent Valid Percent Percent
Valid STS 3 1.3 1.3 1.3
TS 35 15.1 15.1 16.4
Cs 76 32.8 32.8 49.1
S 76 32.8 32.8 81.9
SS 42 18.1 18.1 100.0
Total 232 100.0 100.0
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X3.4
Cumulative
Frequency Percent Valid Percent Percent
Valid STS 11 4.7 4.7 4.7
TS 44 19.0 19.0 23.7
Cs 66 28.4 28.4 52.2
S 75 32.3 32.3 84.5
SS 36 15.5 15.5 100.0
Total 232 100.0 100.0
X3.5
Cumulative
Frequency Percent Valid Percent Percent
Valid TS 33 14.2 14.2 14.2
Cs 79 34.1 34.1 48.3
S 87 375 375 85.8
SS 33 14.2 14.2 100.0
Total 232 100.0 100.0
Y.l
Cumulative
Frequency Percent Valid Percent Percent
Valid STS 2 9 9 .9
TS 26 11.2 11.2 12.1
Cs 73 315 315 435
S 106 45.7 45.7 89.2
SS 25 10.8 10.8 100.0
Total 232 100.0 100.0
Y.2
Cumulative
Frequency Percent Valid Percent Percent
Valid TS 18 7.8 7.8 7.8
CSs 47 20.3 20.3 28.0
S 111 47.8 47.8 75.9
SS 56 24.1 24.1 100.0
Total 232 100.0 100.0
Y.3
Cumulative
Frequency Percent Valid Percent Percent
Valid TS 22 9.5 9.5 9.5
CS 60 25.9 25.9 35.3
S 98 42.2 42.2 77.6
SS 52 22.4 22.4 100.0
Total 232 100.0 100.0
Y.4
Cumulative
Frequency Percent Valid Percent Percent
Valid STS 1 4 4 4
TS 32 13.8 13.8 14.2
Cs 55 23.7 23.7 37.9
S 85 36.6 36.6 74.6
SS 59 25.4 25.4 100.0
Total 232 100.0 100.0
Y.5
Cumulative
Frequency Percent Valid Percent Percent
Valid STS 2 9 9 9
TS 32 13.8 13.8 14.7
(055 53 22.8 22.8 37.5
S 78 33.6 33.6 71.1
SS 67 28.9 28.9 100.0
Total 232 100.0 100.0




Lampiran 5 : Uji Instrument Penelitian

1. Uji Validitas dan Reliabiltas Ekuitas Merek (X1)

Scale: ALL VARIABLES

Case Processing Summary

N %
Cases Valid 232 100.0
Excluded? 0 .0
Total 232 100.0

Reliability Statistics

Cronbach's Alpha N of

Iltems

.708

a. Listwise deletion based on all variables in the procedure.

Item-Total Statistics

Cronbach's
Scale Mean if Scale Variance if | Corrected Item- Alpha if ltem
Item Deleted Item Deleted Total Correlation Deleted
X1.1 9.4828 6.666 .603 579
X1.2 9.4741 7.385 427 .685
X1.3 9.6336 7.056 .507 .637
X1.4 9.6466 6.983 .449 674
2. Uji Validitas dan Reliabilitas Promosi (X2)
Scale: ALL VARIABLES
Case Processing Summary
N %
Cases Valid 232 100.0
Excluded? 0 .0
Total 232 100.0
a. Listwise deletion based on all variables in the procedure.
Reliability Statistics
Cronbach's Alpha N of ltems
.704 4
Iltem-Total Statistics
Cronbach's
Scale Mean if | Scale Variance if | Corrected ltem- Alpha if Item
Item Deleted Item Deleted Total Correlation Deleted
X2.1 10.4009 5.072 495 .637
X2.2 10.4052 5.307 461 .658
X2.3 10.3448 5.257 467 .654
X2.4 10.3190 5.015 .533 .613

3. Uji Validitas dan Reliabilitas Kualitas Pelayanan (X3)

Scale: ALL VARIABLES

Case Process

ing Summary

N %
Cases Valid 232 100.0
Excluded? 0 .0
Total 232 100.0

a. Listwise deletion based on all variables in the procedure.
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Reliability Statistics

Cronbach's Alpha

N of ltems

719

Item-Total Statistics

Cronbach's
Scale Mean if Scale Variance if | Corrected Item- Alpha if ltem
Item Deleted Item Deleted Total Correlation Deleted
X3.1 13.7198 9.553 .361 724
X3.2 13.4612 9.020 473 674
X3.3 13.2888 9.020 608 623
X3.4 13.4526 8.855 550 .641
X3.5 13.2845 10.326 431 .690

4. Uji Validitas dan Reliabilitas Keputusan Pembelian (Y)

Scale: ALL VARIABLES

Case Processing Summary

N %
Cases Valid 232 100.0
Excluded? 0 .0
Total 232 100.0

a. Listwise deletion based on all variables in the procedure.

Reliability Statistics

Cronbach's Alpha

N of ltems

.864

Iltem-Total Statistics

Cronbach's
Scale Mean if | Scale Variance if | Corrected Item- Alpha if Item
Item Deleted Item Deleted Total Correlation Deleted
Y.l 15.1466 10.091 .629 .849
Y.2 14.8060 10.322 579 .860
Y.3 14.9138 9.231 771 .814
Y.4 14.9612 8.747 759 .816
Y.5 14.9310 8.844 .698 .834
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Lampiran 6. Uji Regresi dan Korelasi

Variables Entered/Removed?

Variables Variables

Model Entered Removed Method
1 Kualitas

Pelayanan ,

Ekuitas Merek, Enter

Promosi®
a. Dependent Variable: Keputusan Pembelian
b. All requested variables entered.

Model Summary
Adjusted R Std. Error of the

Model R R Square Square Estimate
1 .6132 .376 .368 .60079

a. Predictors: (Constant), Kualitas Pelayanan , Ekuitas Merek, Promosi
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ANOVA2
Model Sum of Squares df Mean Square F Sig.
1 Regression 49.610 3 16.537 45.814 .000°
Residual 82.296 228 361
Total 131.906 231
a. Dependent Variable: Keputusan Pembelian
b. Predictors: (Constant), Kualitas Pelayanan , Ekuitas Merek, Promosi
Coefficients?
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 867 269 3.215 001
Ekuitas Merek .362 .047 404 7.690 .000
Promosi 117 .057 112 2.072 .039
Kualitas Pelayanan .391 .055 .382 7.043 .000

a. Dependent Variable: Keputusan Pembelian



