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Lampiran 2 – Daftar Pertanyaan Kuesioner 

Dengan hormat, 

Saya Muhammad Wahyu Perdana Kasim (NIM: A021171539), 

sehubungan dengan penyusunan tugas akhir skripsi pada departemen 

Manajemen Fakultas Ekonomi dan Bisnis Universitas Hasanuddin yang berjudul 

“Pengaruh Brand Awareness dan Word Of Mouth terhadap Keputusan 

Pembelian Produk Kuota Internet Combo Sakti Unlimited Telkomsel”, 

memohon kesediaan dari saudara/i untuk dapat mengisi kuesioner penelitian 

berikut sesuai dengan pengalaman Anda. 

Adapun kriteria responden yang dibutuhkan dalam penelitian ini adalah 

sebagai berikut : 

1. Mahasiswa aktif Fakultas Ekonomi dan Bisnis Universitas Hasanuddin 

angkatan 2017-2019. 

2. Telah melakukan pembelian berulang pada paket kuota internet Combo Sakti 

Unlimited Telkomsel minimal 6 bulan terakhir. 

Penelitian ini diharapkan dapat memberikan hasil yang bermanfaat dan 

menjadi referensi guna mempelajari permasalahan yang berhubungan dengan 

keputusan pembelian konsumen. Oleh karena itu, dimohon untuk kesediaannya 

mengisi pernyataan persetujuan* dan kuesioner ini dengan sejujur-jujurnya dan 

sebenar-benarnya. Segala informasi yang Anda berikan akan dijamin 

kerahasiannya dan hanya untuk kepentingan penelitian ilmiah. 

Atas kesediaan saudara/i dalam mengisi kuesioner, saya ucapkan terima 

kasih. 
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(Informed Consent atau Pernyataan Persetujuan) 

Dengan ini menyatakan bahwa saya ….. bersedia untuk menjadi partisipan 

dalam penelitian ini. 

a. Bersedia 

b. Tidak bersedia 

BAGIAN I (Data Responden) 

1. Nama    : 

2. Jenis Kelamin  : 

3. Usia    : 

4. Jurusan   : 

a. Ilmu Ekonomi 

b. Manajemen 

c. Akuntansi 

5. Angkatan   : 

a. 2017 

b. 2018 

c. 2019 

6. Sudah berapa lama Anda menggunakan kartu Telkomsel? 

a. <1 tahun 

b. >1 tahun 

7. Apakah Anda telah membeli paket kuota internet combo sakti unlimited 

Telkomsel secara berulang kali dalam 6 bulan terakhir? 

a. Iya 

b. Tidak 

 

BAGIAN II 

Petunjuk Pengisian Kuesioner: 

Pilihlah salah satu jawaban yang Anda anggap paling tepat dan sesuai dengan 

pengalaman Anda. Adapun setiap jawaban memiliki arti sebagai berikut: 

Sangat Setuju (SS) : 5 poin 

Setuju (S) : 4 poin 

Netral (N) : 3 poin 

Tidak Setuju (TS) : 2 poin  

Sangat Tidak Setuju (STS)    : 1 poin 
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1. Brand Awareness 

No. Indikator Pertanyaan SS S N TS STS 

1 
Konsumen 

paham seperti 
apa merek itu 

Saya mengetahui produk 
kuota internet combo 
sakti unlimited Telkomsel 

    
      

Saya memahami produk 
kuota internet combo 
sakti unlimited Telkomsel 

    
      

2 

Dapat 
mengenali 

merek diantara 
merek pesaing 

Saya dapat mengenali 
produk kuota internet 
combo sakti unlimited 
Telkomsel dari 
penawaran yang 
diberikan 

    

      

Penawaran yang menarik 
dengan harga terjangkau 
identik dengan produk 
kuota internet combo 
sakti unlimited Telkomsel 

    

      

3 
Sadar akan 
keberadaan 

merek 

Saya lebih memilih paket 
kuota internet combo 
sakti unlimited Telkomsel 
dibandingkan paket kuota 
internet lainnya. 

    

      

Saya menyadari 
keberadaan produk kuota 
internet combo sakti 
unlimited Telkomsel 

    

      

4 

Konsumen 
membayangkan 

ciri merek 
dengan cepat 

Paket kuota internet 
pertama yang muncul 
dalam benak saya 
pertama kali adalah 
produk kuota internet 
combo sakti unlimited 
Telkomsel  

    

      

Combo sakti unlimited 
Telkomsel adalah produk 
kuota internet yang 
mudah saya ingat 

    

      

5 

Konsumen 
cepat 

mengenali logo 
atau simbol 

merek 

Saya mengingat slogan 
produk kuota internet 
combo sakti unlimited 
Telkomsel dengan 
mudah 

    

      

Logo produk kuota 
internet combo sakti 
unlimited Telkomsel 
membuat saya 
mengingat produk ini 
dengan mudah 
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2. Word of Mouth 

No. Indikator Pertanyaan SS S N TS STS 

1 Talkers 

Saya membicarakan produk 
kuota internet combo sakti 
unlimited Telkomsel dengan 
teman-teman           
Saya menceritakan pengalaman 
saya menggunakan Produk kuota 
internet combo sakti unlimited 
Telkomsel  

    

      
Ketika saya membicarakan 
tentang produk kuota internet 
combo sakti unlimited Telkomsel, 
saya mendeskripsikan secara 
rinci 

    

      

2 Topics 

Produk kuota internet combo 
sakti unlimited Telkomsel adalah 
produk yang sering 
diperbincangkan 

    

      
Produk kuota internet combo 
sakti unlimited Telkomsel sering 
menjadi topik perbincangan saat 
membahas rekomendasi paket 
kuota internet 

    

      
Saya senang berdiskusi tentang 
keunggulan produk kuota internet 
combo sakti unlimited Telkomsel 

    
      

3 Tools 

Produk kuota internet combo 
sakti unlimited Telkomsel 
membantu saya dalam 
memenuhi kebutuhan internet  

    

      
Selain memberikan penawaran 
yang menarik, produk kuota 
internet combo sakti unlimited 
Telkomsel juga memiliki harga 
yang terjangkau 

    

      

4 Taking part 

Produk kuota internet combo 
sakti unlimited Telkomsel 
merupakan produk paket kuota 
internet favorit saya 

    

      
Walaupun saya menggunakan 
Produk kuota internet combo 
sakti unlimited Telkomsel, saya 
juga memberitahukan 
kekurangan produk ini           

5 Tracking 

Saya bersedia memberikan 
masukan positif untuk Produk 
kuota internet combo sakti 
unlimited Telkomsel            
Saya tertarik dengan keunggulan 
produk kuota internet combo sakti 
unlimited Telkomsel yang banyak 
diperbincangkan           
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3. Keputusan Pembelian 

No. Indikator Pertanyaan SS S N TS STS 

1 
Tujuan 

pembelian 

Saya membeli produk kuota 
internet combo sakti unlimited 
Telkomsel karena sesuai dengan 
kebutuhan saya           
Saya membeli produk kuota 
internet combo sakti unlimited 
Telkomsel karena saya menyukai 
penawaran yang diberikan           
Saya membeli produk kuota 
internet combo sakti unlimited 
Telkomsel berdasarkan 
pengalaman kerabat saya           
Produk kuota internet combo sakti 
unlimited Telkomsel mudah 
dalam proses pembeliannya           

2 Informasi 

Saya mencari informasi tentang 
produk kuota internet combo sakti 
unlimited Telkomsel sebelum 
membeli           
Saya sudah membandingkan 
produk kuota internet combo sakti 
unlimited Telkomsel dengan 
produk kuota internet lainnya           

3 
Kemantapan 

terhadap 
produk 

Saya mantap membeli produk 
kuota internet combo sakti 
unlimited Telkomsel tanpa banyak 
pertimbangan           
Saya yakin sudah mengambil 
keputusan yang tepat saat 
membeli produk kuota internet 
combo sakti unlimited Telkomsel           
Saya yakin produk kuota internet 
combo sakti unlimited Telkomsel 
layak untuk dibeli karena 
disediakan oleh Telkomsel           
Saya memutuskan dengan cepat 
saat membeli produk kuota 
internet combo sakti unlimited 
Telkomsel           

4 

Memberikan 
rekomendasi 

kepada 
orang lain 

Saya akan merekomendasikan 
produk kuota internet combo sakti 
unlimited Telkomsel kepada 
orang lain           

5 
Frekuensi 
pembelian 

Saya akan melakukan pembelian 
ulang untuk produk kuota internet 
combo sakti unlimited Telkomsel           
Saya akan tetap membeli produk 
kuota internet combo sakti 
unlimited Telkomsel           
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Lampiran 3 – Tabulasi Kuisioner 

No. 
Brand Awareness (X1) Total 

X1 

Word of Mouth (X2) Total 
X2 

Keputusan Pembelian (Y) 
Total Y 

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 X1.10 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 X2.10 X2.11 X2.12 Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 Y10 Y11 Y12 Y13 

1 4 4 4 5 5 5 5 5 5 5 47 4 4 4 4 5 4 5 5 5 4 4 4 52 5 5 4 5 5 5 3 4 4 4 5 4 4 57 

2 5 5 3 3 5 5 4 5 1 1 37 2 2 2 2 2 2 5 5 5 3 3 3 36 5 4 2 5 3 5 4 4 4 3 4 5 4 52 

3 5 4 4 2 2 4 3 4 2 2 32 3 4 2 3 4 2 3 1 2 4 3 2 33 2 2 4 4 4 4 2 3 4 1 3 2 1 36 

4 5 4 4 5 5 5 5 5 5 5 48 4 4 5 4 5 5 5 5 5 5 5 5 57 5 5 4 4 4 5 5 5 5 5 5 5 5 62 

5 5 5 4 3 5 3 3 4 2 5 39 1 2 1 3 3 2 5 3 1 3 3 3 30 4 3 1 5 4 3 3 3 5 3 1 4 4 43 

6 5 5 4 5 4 5 5 5 5 5 48 4 4 4 5 4 3 3 3 4 4 4 4 46 5 5 4 3 4 3 4 4 4 4 4 4 4 52 

7 5 5 3 5 5 5 4 5 2 4 43 4 3 2 4 4 3 4 3 5 5 4 4 45 5 5 2 5 5 5 4 4 5 5 5 5 5 60 

8 5 5 5 5 5 5 4 4 4 4 46 5 5 5 4 4 4 4 5 5 4 4 4 53 5 5 3 5 5 4 4 4 4 4 4 4 4 55 

9 5 4 4 3 4 4 4 4 4 3 39 2 3 3 3 4 4 5 4 4 4 4 4 44 4 4 4 3 5 5 3 4 4 4 4 4 4 52 

10 5 4 5 4 4 4 3 4 4 4 41 4 4 4 3 5 3 4 4 3 3 4 4 45 5 4 4 5 4 5 4 4 5 4 4 5 4 57 

11 5 5 5 5 5 5 5 5 5 5 50 4 3 3 4 4 3 5 4 5 5 5 5 50 5 5 3 5 5 4 4 5 5 4 4 4 4 57 

12 4 4 4 4 4 4 4 4 4 4 40 4 4 4 4 4 4 4 4 4 4 4 4 48 5 4 4 4 4 4 4 4 4 4 4 4 4 53 

13 5 5 5 2 4 4 3 5 5 4 42 4 4 4 3 4 3 5 2 4 3 5 4 45 5 4 1 5 5 4 3 4 3 3 3 4 4 48 

14 5 4 4 3 4 5 3 4 3 4 39 3 3 3 4 4 3 4 4 4 4 4 4 44 5 5 3 4 4 4 4 3 4 3 3 4 4 50 

15 4 4 4 4 4 4 3 4 4 4 39 4 4 4 4 4 4 4 4 4 4 4 4 48 4 4 4 4 4 4 4 4 4 4 4 4 4 52 

16 5 5 5 5 5 5 5 5 5 5 50 4 4 4 5 5 4 4 4 4 4 4 4 50 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

17 5 5 5 3 2 5 2 4 4 4 39 3 4 4 3 4 3 5 2 2 4 4 4 42 4 3 2 4 5 5 2 4 4 3 4 4 3 47 

18 3 3 2 4 3 3 2 2 3 3 28 3 4 3 3 3 2 4 4 3 3 3 3 38 3 3 2 3 3 4 3 3 4 3 4 3 3 41 

19 4 4 5 4 4 4 4 4 4 4 41 4 4 4 5 4 4 4 4 4 5 5 5 52 5 4 4 5 4 4 4 4 4 5 4 4 4 55 

20 5 5 5 5 5 5 5 5 5 5 50 4 5 5 5 5 5 5 5 5 5 5 5 59 5 5 1 5 5 5 5 5 5 5 5 5 5 61 

21 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 5 5 60 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

22 5 5 5 5 5 5 4 4 4 4 46 5 5 4 5 5 5 5 5 5 3 4 5 56 5 5 5 5 4 5 5 5 5 5 5 5 3 62 

23 5 4 4 4 4 4 3 4 3 2 37 3 4 3 3 3 2 4 3 4 3 4 4 40 4 4 1 5 4 5 4 5 4 4 4 4 4 52 

24 3 3 3 3 3 3 3 4 4 4 33 4 4 4 4 4 4 4 4 5 4 4 4 49 4 4 4 4 4 4 4 4 4 4 4 4 4 52 

25 5 4 4 5 5 5 4 5 5 4 46 4 4 2 4 4 5 5 5 5 5 5 5 53 5 5 4 4 4 4 4 5 5 5 5 4 5 59 

26 5 5 5 4 4 5 3 4 2 5 42 2 5 3 2 1 3 5 2 3 5 4 3 38 5 5 2 5 5 5 4 4 4 4 4 4 4 55 

27 5 5 5 5 1 5 1 5 1 1 34 5 1 3 5 5 5 5 5 1 5 5 5 50 5 5 5 5 5 5 1 3 5 1 3 3 5 51 
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28 5 5 5 5 5 5 5 5 5 5 50 3 5 3 4 4 4 5 5 5 5 5 5 53 5 5 2 5 5 5 5 5 5 5 5 5 5 62 

29 5 5 4 5 4 5 4 5 4 5 46 5 4 5 4 5 4 5 4 5 4 5 4 54 5 4 5 4 5 4 5 4 5 4 5 4 5 59 

30 4 4 4 4 4 4 3 4 4 4 39 3 3 3 4 4 3 4 4 4 3 4 4 43 4 4 3 4 4 4 4 4 4 4 4 4 4 51 

31 5 5 5 5 3 5 5 5 5 5 48 4 3 4 3 4 4 3 3 3 4 4 4 43 4 5 5 5 4 5 4 4 4 4 4 4 4 56 

32 5 4 3 4 4 4 4 4 4 4 40 3 3 2 4 4 4 4 4 4 4 4 4 44 4 4 4 4 4 4 4 4 4 4 4 4 4 52 

33 5 4 5 4 5 4 4 5 5 4 45 5 4 3 4 4 5 4 5 5 5 4 4 52 5 4 4 4 5 4 4 4 4 4 4 4 5 55 

34 5 4 4 5 4 4 5 4 5 3 43 3 4 4 5 4 4 5 4 5 3 4 5 50 4 4 4 5 4 3 3 4 3 3 3 3 4 47 

35 3 3 3 3 1 1 2 3 3 3 25 1 3 3 2 3 3 3 1 1 3 3 4 30 4 3 2 2 2 1 3 3 2 3 3 2 4 34 

36 5 5 1 4 5 4 5 5 3 3 40 5 4 3 4 3 3 5 4 4 3 3 4 45 5 4 5 4 4 4 4 4 3 5 5 5 5 57 

37 3 4 5 4 5 5 5 5 5 5 46 5 5 5 5 5 5 5 5 5 5 5 5 60 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

38 5 4 4 4 3 4 3 3 3 3 36 2 2 2 3 3 3 3 3 2 3 3 3 32 3 3 2 4 5 4 2 3 3 2 3 3 3 40 

39 5 3 4 3 3 4 4 4 3 5 38 3 3 2 3 4 3 3 3 3 3 3 3 36 3 4 3 4 4 4 3 3 4 3 2 4 3 44 

40 5 4 4 5 3 4 4 5 5 4 43 5 2 3 4 3 5 4 5 3 4 3 4 45 5 5 4 4 5 4 5 3 4 5 4 5 5 58 

41 4 4 4 4 5 4 4 4 4 4 41 4 4 3 3 4 4 4 4 5 3 4 4 46 4 4 4 4 4 4 4 4 4 4 4 4 4 52 

42 4 4 4 3 2 2 2 3 2 3 29 2 2 3 3 3 3 3 3 3 3 3 3 34 2 2 3 3 3 3 3 3 3 3 3 2 3 36 

43 5 4 5 3 3 4 4 4 4 3 39 5 5 4 3 4 4 4 3 4 5 4 4 49 4 4 3 4 5 5 3 5 4 4 4 4 4 53 

44 4 5 4 4 3 4 4 4 4 4 40 4 4 4 3 3 4 3 4 3 4 4 4 44 4 3 4 4 4 4 4 4 4 4 4 4 4 51 

45 5 5 5 5 5 4 5 5 5 5 49 5 5 4 5 4 5 5 5 5 2 5 5 55 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

46 4 3 4 4 4 4 3 3 2 3 34 2 3 3 3 3 3 4 4 3 3 3 3 37 4 4 3 4 3 3 3 4 4 3 3 3 4 45 

47 4 4 3 4 4 2 1 3 2 2 29 2 1 1 1 1 1 4 3 3 3 3 3 26 3 3 3 3 2 2 3 4 3 3 3 3 4 39 

48 4 4 5 4 3 4 4 4 4 4 40 4 4 4 3 3 4 4 4 4 4 4 4 46 3 4 3 4 4 4 3 4 4 3 4 4 3 47 

49 5 5 5 4 4 5 4 5 3 3 43 4 4 3 3 3 3 3 3 3 4 4 3 40 4 4 3 4 4 4 3 3 3 3 3 3 3 44 

50 5 3 4 4 2 4 2 2 2 4 32 1 1 3 3 4 1 2 4 1 4 5 3 32 3 4 1 5 3 4 2 4 4 3 3 3 1 40 

51 3 3 3 3 3 3 3 3 3 3 30 3 3 3 3 3 3 3 3 3 3 3 3 36 3 3 3 3 3 3 3 3 3 3 3 3 3 39 

52 4 4 4 4 4 4 4 4 4 4 40 4 4 4 4 4 4 4 4 4 4 4 5 49 4 4 4 4 4 4 4 4 4 4 4 4 4 52 

53 5 5 5 5 5 5 4 5 3 3 45 2 2 1 3 3 3 5 5 5 4 4 5 42 5 5 2 5 4 5 4 5 5 4 4 5 5 58 

54 5 5 5 5 4 5 4 5 3 3 44 4 4 3 4 5 3 5 5 5 5 5 5 53 5 5 2 5 4 4 4 5 5 5 4 5 5 58 

55 5 4 4 4 5 5 5 5 2 3 42 3 3 3 4 4 3 5 3 5 4 4 3 44 5 5 3 5 3 5 5 5 5 5 3 5 5 59 

56 5 5 5 4 4 5 4 4 4 5 45 2 3 2 1 4 3 5 4 5 5 5 3 42 5 5 4 5 5 5 5 4 5 5 5 5 5 63 

57 5 5 5 5 5 5 4 5 3 4 46 3 3 3 2 5 3 5 4 5 5 5 5 48 5 5 4 5 5 5 5 5 5 5 5 5 4 63 

58 5 4 3 3 5 5 5 5 2 3 40 3 3 3 4 3 3 5 3 5 4 4 4 44 5 5 2 5 3 5 5 5 5 5 3 5 5 58 

59 5 3 3 3 4 5 5 5 2 3 38 3 3 3 3 3 3 4 3 4 4 4 4 41 5 5 3 5 3 4 5 5 5 5 4 5 5 59 
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60 5 4 4 3 4 5 3 5 2 3 38 2 3 3 2 4 3 5 4 5 5 5 4 45 5 5 2 5 5 5 3 4 5 4 4 5 5 57 

61 5 3 3 3 4 5 4 5 2 3 37 3 3 3 3 3 3 4 3 4 4 4 3 40 5 5 3 5 3 4 5 5 5 5 4 5 5 59 

62 5 4 3 3 4 5 5 5 2 2 38 3 4 3 4 4 3 5 3 5 5 5 4 48 5 5 3 5 4 4 4 4 4 4 3 4 4 53 

63 5 4 4 5 4 5 4 4 3 3 41 4 4 3 2 4 4 5 4 4 5 5 5 49 5 5 4 5 5 5 5 5 5 5 5 5 5 64 

64 5 3 3 3 4 4 4 4 2 3 35 3 4 4 4 4 3 5 3 4 4 4 3 45 5 5 4 5 4 4 4 4 4 4 3 4 5 55 

65 5 4 5 4 4 5 4 4 2 5 42 4 4 3 2 5 5 5 4 5 5 5 5 52 5 5 3 5 5 5 5 5 5 5 5 5 5 63 

66 5 3 4 3 4 5 4 5 3 4 40 4 4 3 4 4 3 5 2 4 5 5 3 46 5 5 4 5 4 4 4 4 4 4 3 4 4 54 

67 5 4 5 4 5 4 5 4 3 5 44 4 5 3 2 5 4 5 5 5 5 5 5 53 5 5 4 5 5 5 5 4 4 5 5 5 5 62 

68 5 5 5 5 5 5 5 5 2 2 44 3 4 3 5 5 3 5 3 5 5 5 5 51 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

69 5 3 3 3 4 5 4 5 2 4 38 3 3 3 5 5 3 5 3 4 5 5 3 47 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

70 5 5 5 4 4 5 4 4 3 5 44 5 4 5 4 5 4 5 4 5 4 5 4 54 5 5 2 5 5 5 5 5 5 5 5 5 5 62 

71 5 5 5 5 5 5 5 5 2 2 44 3 3 3 3 3 3 4 3 4 5 5 3 42 4 4 4 4 3 4 4 4 4 4 4 4 4 51 

72 4 4 4 4 4 4 4 4 2 2 36 3 3 3 5 5 3 5 3 5 5 5 3 48 4 4 4 4 4 4 5 4 4 4 4 4 4 53 

73 5 4 4 4 4 5 3 4 2 3 38 3 2 1 2 4 3 5 4 5 5 5 5 44 5 5 2 5 5 5 4 4 5 2 4 5 5 56 

74 5 4 3 5 5 5 5 5 2 3 42 3 3 3 5 4 3 5 5 5 5 5 5 51 5 5 5 5 5 5 4 4 4 4 4 4 4 58 

75 5 5 5 4 5 5 5 5 3 3 45 3 3 3 3 3 3 4 3 4 5 5 5 44 5 5 5 4 4 5 5 4 5 4 4 5 5 60 

76 5 4 5 2 4 5 3 4 2 3 37 3 3 2 2 4 3 5 2 4 5 5 3 41 5 4 2 5 5 5 3 4 5 3 4 5 5 55 

77 5 3 5 4 5 5 5 5 2 2 41 3 4 3 5 4 3 5 3 4 5 5 4 48 5 5 5 5 5 5 5 5 4 5 4 4 5 62 

78 5 4 3 3 4 5 5 5 2 2 38 3 4 3 3 5 3 4 3 4 5 5 5 47 5 5 5 4 5 4 5 5 5 4 4 5 5 61 

79 5 4 5 4 4 5 4 4 3 4 42 3 3 2 2 4 3 5 4 5 5 5 3 44 5 5 3 5 5 5 5 5 5 5 5 5 5 63 

80 5 4 3 3 5 5 5 5 2 3 40 3 4 3 4 4 3 4 2 4 5 5 4 45 5 5 3 5 3 4 5 5 5 5 5 5 5 60 

81 5 3 3 3 4 5 4 5 2 2 36 3 3 3 5 4 3 5 3 5 5 5 5 49 5 5 5 4 4 3 4 4 4 4 3 5 5 55 

82 5 4 5 4 5 5 5 5 3 4 45 4 4 3 3 5 4 5 4 5 5 5 4 51 5 5 3 4 4 5 3 4 5 4 4 5 5 56 

83 5 4 4 3 5 5 5 5 2 2 40 3 3 3 4 4 3 4 4 4 4 5 5 46 5 5 4 5 5 5 5 4 5 5 5 5 5 63 

84 5 4 4 4 5 5 4 4 3 4 42 4 4 3 3 4 4 5 5 5 5 5 5 52 5 5 4 4 5 5 5 5 5 5 3 5 5 61 

85 5 5 4 3 4 4 4 4 3 4 40 4 4 4 3 5 4 5 4 5 5 5 5 53 5 5 3 5 5 5 5 5 5 5 5 5 5 63 

86 4 4 4 4 4 4 4 4 4 4 40 4 4 5 5 4 4 5 5 4 4 4 4 52 4 4 4 3 3 3 3 4 4 4 4 3 3 46 

87 5 4 3 3 4 5 5 5 2 3 39 3 3 3 4 4 3 5 3 4 4 4 4 44 4 4 3 4 4 4 4 4 4 4 3 4 4 50 

88 5 3 3 3 4 5 4 4 2 3 36 3 3 3 4 4 3 4 3 4 4 4 4 43 5 5 5 5 4 4 4 4 4 4 3 5 5 57 

89 5 4 4 3 4 5 4 4 3 3 39 3 3 3 4 4 3 4 3 4 4 4 4 43 4 4 4 4 4 4 5 5 5 5 3 5 5 57 

90 5 4 3 3 4 4 4 4 2 2 35 3 3 3 4 5 3 5 3 4 4 4 4 45 5 4 4 4 4 4 5 5 5 5 4 5 5 59 

91 5 4 4 3 4 5 4 5 2 2 38 3 3 3 4 4 3 5 3 4 5 5 5 47 4 4 4 4 4 4 4 4 4 4 3 4 4 51 
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92 5 5 3 3 4 5 4 4 2 2 37 3 3 3 4 4 3 5 3 5 5 5 5 48 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

93 5 4 4 3 4 5 4 4 2 3 38 3 3 3 4 4 3 4 3 4 4 4 4 43 4 4 4 4 4 4 4 4 4 4 3 4 4 51 

94 4 4 4 3 4 4 4 4 2 4 37 3 3 3 4 4 3 4 4 4 4 4 4 44 4 4 4 4 3 3 4 4 4 4 4 5 5 52 

95 5 5 4 3 4 5 4 5 2 4 41 3 3 3 4 5 3 4 3 4 4 4 4 44 4 5 4 5 4 5 4 5 4 5 3 4 4 56 

96 4 4 4 3 4 4 3 4 2 2 34 3 3 2 3 4 3 4 4 4 4 3 3 40 4 4 4 3 4 2 3 3 3 4 4 3 2 43 

97 4 3 3 4 4 3 3 3 2 2 31 3 2 2 3 4 3 4 3 4 3 4 3 38 4 3 2 4 3 4 3 3 4 3 3 4 3 43 

98 4 2 3 4 4 3 4 4 2 3 33 3 3 2 3 4 3 4 3 3 3 3 4 38 5 4 2 3 3 3 3 4 4 3 3 4 4 45 

99 3 4 4 4 3 2 4 3 3 3 33 3 4 4 3 3 2 3 2 3 4 2 3 36 3 3 2 4 3 3 2 3 3 3 3 4 3 39 

100 3 4 4 3 3 2 4 3 4 4 34 3 4 3 2 3 4 2 3 3 4 3 4 38 3 4 3 3 4 4 3 3 2 3 3 4 3 42 

101 5 4 4 4 4 3 4 4 3 2 37 3 4 4 3 5 3 5 4 4 3 4 4 46 5 4 3 4 4 4 4 4 4 3 4 5 5 53 

102 4 3 4 2 3 4 4 3 4 2 33 3 4 2 3 3 4 2 3 4 4 3 3 38 3 3 4 3 2 3 3 4 3 3 4 3 3 41 

103 3 3 4 3 2 3 3 4 2 2 29 4 4 3 3 2 3 3 4 3 3 3 2 37 3 4 3 3 4 2 3 3 3 2 2 3 3 38 

104 3 3 3 2 4 3 2 4 3 4 31 3 4 2 3 4 2 3 3 4 4 2 3 37 3 4 2 3 3 4 3 2 3 4 3 2 3 39 

105 4 4 4 3 3 4 3 3 2 2 32 3 4 3 3 4 3 3 4 3 4 3 3 40 4 3 4 3 2 3 3 4 2 3 3 4 2 40 

106 3 3 3 2 4 4 3 2 3 4 31 3 4 3 3 2 3 4 2 3 3 4 3 37 3 3 2 3 4 3 3 4 4 3 2 3 3 40 

107 3 3 4 3 2 3 4 3 2 3 30 4 3 3 2 3 3 4 3 3 2 3 3 36 3 3 2 4 3 3 3 4 2 3 4 3 4 41 

108 4 3 4 3 4 4 3 3 3 3 34 3 4 3 4 3 3 4 3 4 2 3 3 39 4 3 3 4 3 3 4 3 3 4 4 3 4 45 

109 4 3 4 2 4 3 4 3 2 4 33 1 3 3 4 3 4 5 3 4 3 5 4 42 4 3 1 3 3 4 4 2 5 3 5 3 3 43 

110 5 4 3 3 4 2 3 3 4 4 35 3 4 3 3 4 4 3 3 5 4 3 4 43 4 3 3 4 4 4 3 3 4 4 3 4 4 47 

111 3 4 3 3 3 4 2 3 3 4 32 3 2 2 3 4 4 2 3 4 3 3 3 36 4 3 3 3 4 3 2 3 4 3 2 3 3 40 

112 4 3 3 4 4 3 3 3 4 3 34 4 4 3 3 3 4 3 3 4 3 3 3 40 4 3 3 2 3 4 2 3 3 3 2 3 4 39 

113 1 2 4 3 3 4 5 4 3 3 32 4 2 3 5 4 3 3 4 5 5 5 4 47 3 3 3 2 4 2 2 4 5 5 3 4 4 44 

114 3 3 3 2 3 4 3 2 3 3 29 3 3 2 4 3 2 3 3 4 3 3 4 37 3 4 3 4 3 3 3 4 3 4 3 3 2 42 

115 4 4 3 4 3 3 3 2 2 3 31 4 3 3 4 2 3 3 4 2 3 3 4 38 3 4 3 3 4 3 3 4 3 3 3 4 3 43 

116 4 4 3 4 3 4 4 3 3 3 35 4 3 4 4 3 3 4 3 3 4 3 3 41 4 3 2 4 3 3 4 3 4 3 4 3 3 43 

117 4 3 2 4 2 5 4 4 3 5 36 5 5 5 4 4 5 5 4 2 4 2 1 46 3 2 2 4 5 4 2 3 4 2 4 5 2 42 

118 4 4 4 5 5 5 3 2 4 2 38 5 4 4 2 3 2 2 4 4 3 4 4 41 4 4 5 5 5 4 3 4 2 4 4 3 3 50 

119 4 3 2 5 4 4 2 4 5 2 35 5 5 1 3 3 4 2 4 3 4 3 4 41 4 4 2 3 4 2 3 4 5 4 4 5 3 47 

120 1 2 2 3 3 3 4 3 2 3 26 5 3 2 3 1 3 1 4 2 5 3 2 34 4 3 2 4 3 2 4 3 5 2 4 5 3 44 

121 3 3 3 3 4 2 5 3 2 4 32 2 3 4 4 4 3 3 1 2 3 4 3 36 4 3 2 3 4 3 3 5 4 4 3 4 3 45 

122 5 5 5 3 4 5 2 5 3 5 42 4 4 3 4 5 4 3 5 2 3 4 3 44 4 4 4 3 4 5 3 4 2 4 5 5 4 51 

123 4 3 4 5 4 3 5 4 3 3 38 5 5 3 4 2 4 3 5 4 3 5 3 46 5 3 2 4 2 3 4 3 4 2 4 5 4 45 
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124 1 3 2 2 2 5 2 3 2 2 24 2 3 3 4 2 3 2 3 3 4 2 2 33 1 2 2 3 3 3 4 3 3 4 3 3 4 38 

125 4 4 5 4 4 5 3 4 3 5 41 5 4 3 4 4 1 4 4 3 5 4 5 46 5 3 4 3 4 2 3 5 4 3 4 3 4 47 

126 4 5 4 3 4 4 5 3 5 4 41 4 5 4 3 4 5 3 4 3 2 3 4 44 3 4 3 2 1 2 4 3 4 2 3 4 3 38 

127 4 3 4 5 3 4 2 3 4 3 35 4 5 3 4 4 3 2 5 4 3 3 4 44 5 4 3 4 2 2 3 4 4 3 4 5 4 47 

128 1 2 3 4 2 5 3 4 3 4 31 4 2 4 3 5 2 5 4 4 3 3 2 41 1 2 5 4 3 5 3 5 3 4 4 3 5 47 

129 3 4 3 3 2 4 3 5 2 5 34 3 3 2 5 3 4 2 4 5 3 3 5 42 2 4 4 5 3 5 3 4 2 5 4 4 3 48 

130 3 4 4 5 3 4 5 3 4 3 38 5 5 4 4 5 3 4 4 4 5 3 4 50 4 2 3 4 3 5 3 4 2 4 5 3 3 45 

131 5 5 5 4 3 4 3 5 2 4 40 3 4 2 3 4 3 5 4 3 4 4 3 42 5 4 3 2 3 4 2 3 4 4 4 3 5 46 

132 3 3 4 5 4 4 5 3 1 2 34 5 2 3 4 2 3 4 3 4 2 4 5 41 2 2 3 4 3 2 3 4 3 5 4 2 3 40 

133 5 5 5 4 3 3 2 3 4 5 39 5 4 3 3 3 4 2 4 3 5 4 3 43 2 3 4 3 2 3 5 4 4 4 4 4 4 46 

134 4 4 2 4 4 3 5 3 4 3 36 3 3 2 4 4 4 3 2 4 5 3 4 41 3 2 4 3 5 4 3 4 4 3 5 3 5 48 

135 3 4 4 2 5 3 4 4 3 5 37 4 5 4 3 3 4 2 4 5 2 3 3 42 2 3 4 3 3 5 3 4 4 3 4 3 3 44 

136 1 2 1 2 3 1 3 4 2 3 22 3 2 1 2 2 1 3 2 1 2 3 2 24 3 2 2 3 3 2 2 4 3 2 4 3 2 35 

137 2 3 2 2 3 2 3 2 3 2 24 2 3 4 3 2 3 2 3 3 2 3 1 31 4 3 3 4 4 4 2 3 4 3 2 3 4 43 

138 4 4 3 4 5 5 4 3 4 4 40 3 5 3 2 3 4 2 3 5 3 3 4 40 4 3 5 4 3 4 3 4 3 4 3 5 4 49 

139 4 5 3 4 3 4 3 5 3 2 36 5 4 3 3 4 4 3 4 3 2 1 3 39 4 4 4 5 3 4 2 2 4 3 4 5 3 47 

140 4 2 2 3 4 5 4 3 4 3 34 4 3 5 4 3 3 3 4 3 4 5 4 45 5 4 3 3 4 2 3 4 5 4 3 2 2 44 
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Lampiran 4 – Hasil Uji Validitas 
 
Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 X1.10 

Brand 

Awareness 

(X1) X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 X2.10 X2.11 X2.12 

Word 

of 

Mouth 

(X2) Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 Y10 Y11 Y12 Y13 

Keputusan 

Pembelian 

(Y) 

X1.1 Pearson 

Correlation 

1 .598** .453** .309** .455** .526** .247** .516** .067 .107 .679** -.012 .126 .029 .076 .405** .195* .528** .139 .286** .373** .500** .431** .433** .623** .638** .183* .502** .426** .505** .432** .338** .426** .301** .239** .459** .428** .604** 

Sig. (2-

tailed) 
 

.000 .000 .000 .000 .000 .003 .000 .435 .207 .000 .888 .138 .735 .370 .000 .021 .000 .102 .001 .000 .000 .000 .000 .000 .000 .030 .000 .000 .000 .000 .000 .000 .000 .005 .000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

X1.2 Pearson 

Correlation 

.598** 1 .553** .392** .343** .377** .167* .446** .247** .268** .694** .152 .214* .155 .048 .307** .274** .327** .245** .247** .244** .264** .397** .402** .339** .405** .197* .361** .364** .481** .305** .224** .222** .250** .348** .345** .308** .457** 

Sig. (2-

tailed) 

.000 
 

.000 .000 .000 .000 .049 .000 .003 .001 .000 .073 .011 .067 .575 .000 .001 .000 .003 .003 .004 .002 .000 .000 .000 .000 .020 .000 .000 .000 .000 .008 .008 .003 .000 .000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

X1.3 Pearson 

Correlation 

.453** .553** 1 .366** .230** .358** .151 .326** .273** .349** .652** .185* .249** .226** .034 .379** .278** .326** .300** .237** .309** .480** .373** .470** .293** .384** .131 .311** .321** .389** .241** .270** .211* .206* .276** .197* .255** .382** 

Sig. (2-

tailed) 

.000 .000 
 

.000 .006 .000 .075 .000 .001 .000 .000 .028 .003 .007 .694 .000 .001 .000 .000 .005 .000 .000 .000 .000 .000 .000 .124 .000 .000 .000 .004 .001 .012 .015 .001 .020 .002 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

X1.4 Pearson 

Correlation 

.309** .392** .366** 1 .316** .301** .275** .270** .394** .200* .615** .442** .195* .219** .220** .257** .315** .249** .544** .255** .221** .256** .428** .503** .353** .323** .227** .305** .255** .223** .239** .281** .220** .262** .434** .269** .280** .402** 

Sig. (2-

tailed) 

.000 .000 .000 
 

.000 .000 .001 .001 .000 .018 .000 .000 .021 .009 .009 .002 .000 .003 .000 .002 .009 .002 .000 .000 .000 .000 .007 .000 .002 .008 .004 .001 .009 .002 .000 .001 .001 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

X1.5 Pearson 

Correlation 

.455** .343** .230** .316** 1 .410** .562** .428** .190* .181* .659** .099 .270** .062 .162 .235** .166* .422** .277** .636** .238** .462** .443** .493** .583** .534** .213* .378** .318** .378** .572** .462** .452** .535** .349** .483** .467** .628** 

Sig. (2-

tailed) 

.000 .000 .006 .000 
 

.000 .000 .000 .025 .032 .000 .243 .001 .464 .056 .005 .050 .000 .001 .000 .005 .000 .000 .000 .000 .000 .011 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

X1.6 Pearson 

Correlation 

.526** .377** .358** .301** .410** 1 .353** .575** .043 .118 .645** .211* .125 .175* .270** .423** .176* .472** .298** .451** .510** .521** .384** .566** .472** .607** .328** .547** .455** .527** .446** .495** .460** .461** .352** .461** .412** .661** 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 
 

.000 .000 .616 .164 .000 .012 .141 .038 .001 .000 .037 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

X1.7 Pearson 

Correlation 

.247** .167* .151 .275** .562** .353** 1 .456** .180* .151 .572** .212* .272** .319** .354** .276** .305** .352** .123 .504** .303** .413** .381** .536** .385** .383** .276** .311** .248** .290** .522** .433** .341** .459** .368** .409** .367** .526** 

Sig. (2-

tailed) 

.003 .049 .075 .001 .000 .000 
 

.000 .034 .076 .000 .012 .001 .000 .000 .001 .000 .000 .147 .000 .000 .000 .000 .000 .000 .000 .001 .000 .003 .001 .000 .000 .000 .000 .000 .000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 
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X1.8 Pearson 

Correlation 

.516** .446** .326** .270** .428** .575** .456** 1 .058 .162 .669** .199* .108 .067 .315** .437** .250** .551** .246** .413** .434** .465** .388** .547** .548** .637** .309** .469** .406** .498** .440** .396** .443** .437** .382** .531** .561** .667** 

Sig. (2-

tailed) 

.000 .000 .000 .001 .000 .000 .000 
 

.499 .055 .000 .018 .205 .435 .000 .000 .003 .000 .003 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

X1.9 Pearson 

Correlation 

.067 .247** .273** .394** .190* .043 .180* .058 1 .524** .505** .444** .517** .433** .159 .229** .533** -.059 .361** .220** .019 .039 .266** .435** .119 .099 .174* -.040 .196* .077 .102 .105 .042 .151 .258** .078 .049 .157 

Sig. (2-

tailed) 

.435 .003 .001 .000 .025 .616 .034 .499 
 

.000 .000 .000 .000 .000 .060 .007 .000 .491 .000 .009 .828 .643 .001 .000 .160 .246 .040 .637 .020 .364 .232 .217 .624 .075 .002 .361 .566 .064 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

X1.10 Pearson 

Correlation 

.107 .268** .349** .200* .181* .118 .151 .162 .524** 1 .515** .229** .334** .320** .091 .278** .389** .103 .259** .142 .095 .155 .152 .352** .093 .181* .023 .098 .242** .255** .199* .168* .172* .258** .268** .179* .115 .245** 

Sig. (2-

tailed) 

.207 .001 .000 .018 .032 .164 .076 .055 .000 
 

.000 .007 .000 .000 .285 .001 .000 .228 .002 .094 .265 .068 .073 .000 .276 .033 .787 .251 .004 .002 .018 .047 .042 .002 .001 .035 .176 .004 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

Brand Awareness 

(X1) 

Pearson 

Correlation 

.679** .694** .652** .615** .659** .645** .572** .669** .505** .515** 1 .356** .401** .335** .280** .520** .476** .517** .453** .545** .436** .568** .584** .766** .607** .668** .330** .512** .519** .576** .560** .508** .478** .534** .527** .543** .514** .755** 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 
 

.000 .000 .000 .001 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

X2.1 Pearson 

Correlation 

-.012 .152 .185* .442** .099 .211* .212* .199* .444** .229** .356** 1 .490** .441** .301** .229** .482** .000 .463** .191* .103 .074 .225** .556** .144 .104 .320** .076 .179* .049 .118 .151 .069 .136 .353** .191* .084 .219** 

Sig. (2-

tailed) 

.888 .073 .028 .000 .243 .012 .012 .018 .000 .007 .000 
 

.000 .000 .000 .007 .000 1.000 .000 .024 .226 .383 .008 .000 .090 .223 .000 .369 .035 .562 .165 .076 .416 .109 .000 .024 .325 .009 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

X2.2 Pearson 

Correlation 

.126 .214* .249** .195* .270** .125 .272** .108 .517** .334** .401** .490** 1 .493** .151 .218** .463** .031 .221** .278** .088 .045 .164 .505** .204* .141 .145 .043 .107 .152 .211* .147 .012 .172* .324** .232** .054 .215* 

Sig. (2-

tailed) 

.138 .011 .003 .021 .001 .141 .001 .205 .000 .000 .000 .000 
 

.000 .075 .010 .000 .715 .009 .001 .304 .595 .053 .000 .016 .095 .088 .611 .208 .072 .012 .082 .887 .042 .000 .006 .523 .011 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

X2.3 Pearson 

Correlation 

.029 .155 .226** .219** .062 .175* .319** .067 .433** .320** .335** .441** .493** 1 .396** .343** .412** .165 .233** .162 .034 .202* .171* .560** .140 .117 .236** .123 .188* .177* .188* .200* .065 .207* .228** .062 .067 .222** 

Sig. (2-

tailed) 

.735 .067 .007 .009 .464 .038 .000 .435 .000 .000 .000 .000 .000 
 

.000 .000 .000 .052 .006 .056 .686 .017 .043 .000 .099 .170 .005 .148 .026 .036 .026 .018 .446 .014 .007 .469 .433 .008 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

X2.4 Pearson 

Correlation 

.076 .048 .034 .220** .162 .270** .354** .315** .159 .091 .280** .301** .151 .396** 1 .356** .303** .193* .234** .228** .162 .238** .324** .540** .174* .201* .329** .129 .148 .061 .218** .199* .180* .300** .158 .089 .146 .261** 

Sig. (2-

tailed) 

.370 .575 .694 .009 .056 .001 .000 .000 .060 .285 .001 .000 .075 .000 
 

.000 .000 .023 .005 .007 .056 .005 .000 .000 .040 .017 .000 .128 .082 .474 .010 .018 .033 .000 .063 .294 .085 .002 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

X2.5 Pearson 

Correlation 

.405** .307** .379** .257** .235** .423** .276** .437** .229** .278** .520** .229** .218** .343** .356** 1 .331** .471** .271** .389** .394** .442** .435** .682** .407** .423** .377** .315** .431** .484** .292** .394** .354** .384** .396** .363** .370** .550** 
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Sig. (2-

tailed) 

.000 .000 .000 .002 .005 .000 .001 .000 .007 .001 .000 .007 .010 .000 .000 
 

.000 .000 .001 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

X2.6 Pearson 

Correlation 

.195* .274** .278** .315** .166* .176* .305** .250** .533** .389** .476** .482** .463** .412** .303** .331** 1 .132 .462** .322** .153 .183* .347** .633** .217** .260** .286** .065 .265** .280** .249** .082 .237** .222** .338** .312** .265** .344** 

Sig. (2-

tailed) 

.021 .001 .001 .000 .050 .037 .000 .003 .000 .000 .000 .000 .000 .000 .000 .000 
 

.119 .000 .000 .071 .030 .000 .000 .010 .002 .001 .448 .002 .001 .003 .334 .005 .008 .000 .000 .002 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

X2.7 Pearson 

Correlation 

.528** .327** .326** .249** .422** .472** .352** .551** -.059 .103 .517** .000 .031 .165 .193* .471** .132 1 .200* .438** .384** .572** .403** .569** .568** .509** .110 .483** .485** .506** .445** .444** .474** .390** .368** .378** .564** .625** 

Sig. (2-

tailed) 

.000 .000 .000 .003 .000 .000 .000 .000 .491 .228 .000 1.000 .715 .052 .023 .000 .119 
 

.018 .000 .000 .000 .000 .000 .000 .000 .197 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

X2.8 Pearson 

Correlation 

.139 .245** .300** .544** .277** .298** .123 .246** .361** .259** .453** .463** .221** .233** .234** .271** .462** .200* 1 .367** .125 .214* .371** .581** .284** .350** .233** .189* .173* .234** .232** .175* .227** .231** .402** .330** .228** .362** 

Sig. (2-

tailed) 

.102 .003 .000 .000 .001 .000 .147 .003 .000 .002 .000 .000 .009 .006 .005 .001 .000 .018 
 

.000 .140 .011 .000 .000 .001 .000 .006 .025 .042 .005 .006 .038 .007 .006 .000 .000 .007 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

X2.9 Pearson 

Correlation 

.286** .247** .237** .255** .636** .451** .504** .413** .220** .142 .545** .191* .278** .162 .228** .389** .322** .438** .367** 1 .349** .467** .507** .667** .414** .506** .294** .401** .308** .461** .557** .467** .361** .612** .429** .437** .527** .635** 

Sig. (2-

tailed) 

.001 .003 .005 .002 .000 .000 .000 .000 .009 .094 .000 .024 .001 .056 .007 .000 .000 .000 .000 
 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

X2.10 Pearson 

Correlation 

.373** .244** .309** .221** .238** .510** .303** .434** .019 .095 .436** .103 .088 .034 .162 .394** .153 .384** .125 .349** 1 .596** .381** .529** .443** .480** .204* .322** .480** .372** .417** .398** .483** .389** .357** .379** .433** .565** 

Sig. (2-

tailed) 

.000 .004 .000 .009 .005 .000 .000 .000 .828 .265 .000 .226 .304 .686 .056 .000 .071 .000 .140 .000 
 

.000 .000 .000 .000 .000 .015 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

X2.11 Pearson 

Correlation 

.500** .264** .480** .256** .462** .521** .413** .465** .039 .155 .568** .074 .045 .202* .238** .442** .183* .572** .214* .467** .596** 1 .572** .646** .606** .619** .209* .452** .508** .436** .541** .573** .593** .468** .405** .408** .516** .691** 

Sig. (2-

tailed) 

.000 .002 .000 .002 .000 .000 .000 .000 .643 .068 .000 .383 .595 .017 .005 .000 .030 .000 .011 .000 .000 
 

.000 .000 .000 .000 .013 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

X2.12 Pearson 

Correlation 

.431** .397** .373** .428** .443** .384** .381** .388** .266** .152 .584** .225** .164 .171* .324** .435** .347** .403** .371** .507** .381** .572** 1 .684** .486** .561** .320** .341** .384** .313** .445** .498** .347** .498** .402** .365** .446** .594** 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .001 .073 .000 .008 .053 .043 .000 .000 .000 .000 .000 .000 .000 .000 
 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

Word of Mouth 

(X2) 

Pearson 

Correlation 

.433** .402** .470** .503** .493** .566** .536** .547** .435** .352** .766** .556** .505** .560** .540** .682** .633** .569** .581** .667** .529** .646** .684** 1 .575** .600** .427** .417** .513** .497** .552** .526** .478** .566** .583** .499** .523** .744** 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 
 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 
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Y1 Pearson 

Correlation 

.623** .339** .293** .353** .583** .472** .385** .548** .119 .093 .607** .144 .204* .140 .174* .407** .217** .568** .284** .414** .443** .606** .486** .575** 1 .747** .165 .509** .463** .384** .510** .412** .574** .412** .371** .615** .605** .742** 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .160 .276 .000 .090 .016 .099 .040 .000 .010 .000 .001 .000 .000 .000 .000 .000 
 

.000 .051 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

Y2 Pearson 

Correlation 

.638** .405** .384** .323** .534** .607** .383** .637** .099 .181* .668** .104 .141 .117 .201* .423** .260** .509** .350** .506** .480** .619** .561** .600** .747** 1 .282** .605** .490** .522** .611** .502** .551** .556** .343** .622** .584** .815** 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .246 .033 .000 .223 .095 .170 .017 .000 .002 .000 .000 .000 .000 .000 .000 .000 .000 
 

.001 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

Y3 Pearson 

Correlation 

.183* .197* .131 .227** .213* .328** .276** .309** .174* .023 .330** .320** .145 .236** .329** .377** .286** .110 .233** .294** .204* .209* .320** .427** .165 .282** 1 .129 .220** .232** .306** .275** .047 .339** .269** .170* .291** .430** 

Sig. (2-

tailed) 

.030 .020 .124 .007 .011 .000 .001 .000 .040 .787 .000 .000 .088 .005 .000 .000 .001 .197 .006 .000 .015 .013 .000 .000 .051 .001 
 

.127 .009 .006 .000 .001 .584 .000 .001 .045 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

Y4 Pearson 

Correlation 

.502** .361** .311** .305** .378** .547** .311** .469** -.040 .098 .512** .076 .043 .123 .129 .315** .065 .483** .189* .401** .322** .452** .341** .417** .509** .605** .129 1 .499** .645** .468** .461** .428** .408** .351** .539** .422** .703** 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .637 .251 .000 .369 .611 .148 .128 .000 .448 .000 .025 .000 .000 .000 .000 .000 .000 .000 .127 
 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

Y5 Pearson 

Correlation 

.426** .364** .321** .255** .318** .455** .248** .406** .196* .242** .519** .179* .107 .188* .148 .431** .265** .485** .173* .308** .480** .508** .384** .513** .463** .490** .220** .499** 1 .577** .281** .363** .428** .335** .350** .360** .399** .631** 

Sig. (2-

tailed) 

.000 .000 .000 .002 .000 .000 .003 .000 .020 .004 .000 .035 .208 .026 .082 .000 .002 .000 .042 .000 .000 .000 .000 .000 .000 .000 .009 .000 
 

.000 .001 .000 .000 .000 .000 .000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

Y6 Pearson 

Correlation 

.505** .481** .389** .223** .378** .527** .290** .498** .077 .255** .576** .049 .152 .177* .061 .484** .280** .506** .234** .461** .372** .436** .313** .497** .384** .522** .232** .645** .577** 1 .402** .419** .388** .433** .464** .495** .477** .707** 

Sig. (2-

tailed) 

.000 .000 .000 .008 .000 .000 .001 .000 .364 .002 .000 .562 .072 .036 .474 .000 .001 .000 .005 .000 .000 .000 .000 .000 .000 .000 .006 .000 .000 
 

.000 .000 .000 .000 .000 .000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

Y7 Pearson 

Correlation 

.432** .305** .241** .239** .572** .446** .522** .440** .102 .199* .560** .118 .211* .188* .218** .292** .249** .445** .232** .557** .417** .541** .445** .552** .510** .611** .306** .468** .281** .402** 1 .590** .529** .696** .524** .616** .626** .786** 

Sig. (2-

tailed) 

.000 .000 .004 .004 .000 .000 .000 .000 .232 .018 .000 .165 .012 .026 .010 .000 .003 .000 .006 .000 .000 .000 .000 .000 .000 .000 .000 .000 .001 .000 
 

.000 .000 .000 .000 .000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

Y8 Pearson 

Correlation 

.338** .224** .270** .281** .462** .495** .433** .396** .105 .168* .508** .151 .147 .200* .199* .394** .082 .444** .175* .467** .398** .573** .498** .526** .412** .502** .275** .461** .363** .419** .590** 1 .451** .656** .459** .501** .521** .715** 

Sig. (2-

tailed) 

.000 .008 .001 .001 .000 .000 .000 .000 .217 .047 .000 .076 .082 .018 .018 .000 .334 .000 .038 .000 .000 .000 .000 .000 .000 .000 .001 .000 .000 .000 .000 
 

.000 .000 .000 .000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

Y9 Pearson 

Correlation 

.426** .222** .211* .220** .452** .460** .341** .443** .042 .172* .478** .069 .012 .065 .180* .354** .237** .474** .227** .361** .483** .593** .347** .478** .574** .551** .047 .428** .428** .388** .529** .451** 1 .380** .337** .581** .512** .672** 
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Sig. (2-

tailed) 

.000 .008 .012 .009 .000 .000 .000 .000 .624 .042 .000 .416 .887 .446 .033 .000 .005 .000 .007 .000 .000 .000 .000 .000 .000 .000 .584 .000 .000 .000 .000 .000 
 

.000 .000 .000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

Y10 Pearson 

Correlation 

.301** .250** .206* .262** .535** .461** .459** .437** .151 .258** .534** .136 .172* .207* .300** .384** .222** .390** .231** .612** .389** .468** .498** .566** .412** .556** .339** .408** .335** .433** .696** .656** .380** 1 .500** .482** .562** .743** 

Sig. (2-

tailed) 

.000 .003 .015 .002 .000 .000 .000 .000 .075 .002 .000 .109 .042 .014 .000 .000 .008 .000 .006 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 
 

.000 .000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

Y11 Pearson 

Correlation 

.239** .348** .276** .434** .349** .352** .368** .382** .258** .268** .527** .353** .324** .228** .158 .396** .338** .368** .402** .429** .357** .405** .402** .583** .371** .343** .269** .351** .350** .464** .524** .459** .337** .500** 1 .445** .400** .634** 

Sig. (2-

tailed) 

.005 .000 .001 .000 .000 .000 .000 .000 .002 .001 .000 .000 .000 .007 .063 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .001 .000 .000 .000 .000 .000 .000 .000 
 

.000 .000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

Y12 Pearson 

Correlation 

.459** .345** .197* .269** .483** .461** .409** .531** .078 .179* .543** .191* .232** .062 .089 .363** .312** .378** .330** .437** .379** .408** .365** .499** .615** .622** .170* .539** .360** .495** .616** .501** .581** .482** .445** 1 .609** .767** 

Sig. (2-

tailed) 

.000 .000 .020 .001 .000 .000 .000 .000 .361 .035 .000 .024 .006 .469 .294 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .045 .000 .000 .000 .000 .000 .000 .000 .000 
 

.000 .000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

Y13 Pearson 

Correlation 

.428** .308** .255** .280** .467** .412** .367** .561** .049 .115 .514** .084 .054 .067 .146 .370** .265** .564** .228** .527** .433** .516** .446** .523** .605** .584** .291** .422** .399** .477** .626** .521** .512** .562** .400** .609** 1 .771** 

Sig. (2-

tailed) 

.000 .000 .002 .001 .000 .000 .000 .000 .566 .176 .000 .325 .523 .433 .085 .000 .002 .000 .007 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 
 

.000 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 

Keputusan 

Pembelian (Y) 

Pearson 

Correlation 

.604** .457** .382** .402** .628** .661** .526** .667** .157 .245** .755** .219** .215* .222** .261** .550** .344** .625** .362** .635** .565** .691** .594** .744** .742** .815** .430** .703** .631** .707** .786** .715** .672** .743** .634** .767** .771** 1 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .064 .004 .000 .009 .011 .008 .002 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 
 

N 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 140 



84 
 

 

 

Lampiran 5 – Hasil Uji Reliabilitas 
 

 
 

Lampiran 6 – Hasil Uji Normalitas 
 

 
 

Lampiran 7 – Hasil Uji Linearitas 
 

• Hasil uji linearitas variabel brand awareness dan keputusan 
pembelian. 

 
 

• Hasil uji lineritas variabel word of mouth dan keputusan pembelian. 
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Lampiran 8 – Hasil Uji Multikolinearitas 
 

 
 
Lampiran 9 – Hasil Uji Heteroskedastisitas 
 

 
Lampiran 10 – Hasil Uji F 
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Lampiran 11 – Hasil Uji T 
 

 
 

Lampiran 12 – Hasil Uji Variabel Dominan 

 
 
Lampiran 13 – Hasil Uji Koefisien Determinasi 
 

 
 
 
 
 


