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LAMPIRAN JAWABAN RESPONDEN 

NO 
PERMINTAAN 
KOSMETIK (Y) 

PENDAPATAN 
(X1) 

PENDIDIKAN 
(X2)  

UMUR 
(X3) 

PEKERJAAN 
(X4) 

1 2 1 2 1 2 

2 2 1 2 1 2 

3 2 1 2 1 2 

4 2 1 2 1 2 

5 2 2 2 1 2 

6 2 2 2 1 2 

7 2 2 2 1 2 

8 2 2 1 1 2 

9 2 2 2 1 2 

10 2 2 2 1 2 

11 2 2 1 1 2 

12 2 2 2 2 2 

13 1 1 1 1 2 

14 2 2 2 2 2 

15 1 1 1 1 2 

16 1 1 1 1 2 

17 1 1 1 1 2 

18 1 1 1 1 2 

19 1 1 1 1 2 

20 1 1 1 1 2 

21 2 2 2 2 2 

22 2 2 2 2 2 

23 2 2 2 2 2 

24 2 2 2 2 2 

25 2 2 2 2 2 

26 2 2 2 2 2 

27 2 2 2 2 2 

28 2 2 2 2 2 

29 2 2 2 2 2 

30 2 2 2 2 2 

31 1 1 2 1 2 

32 1 1 1 1 2 

33 1 1 1 1 2 

34 1 1 1 1 2 

35 1 1 1 1 2 

36 1 1 1 1 2 

37 1 1 1 1 2 

38 1 1 1 1 2 

39 1 1 1 1 2 

40 1 1 1 1 2 

41 1 1 1 1 2 

42 2 2 2 2 2 

43 2 2 2 2 2 

44 2 2 2 2 2 

45 2 2 2 2 2 

46 1 1 1 1 1 

47 1 1 1 1 1 

48 1 1 1 1 1 

49 1 1 1 1 1 

50 2 2 2 2 2 

51 2 2 2 2 2 



52 
 

 

52 2 2 2 2 2 

53 2 2 2 2 2 

54 1 1 1 1 1 

55 1 1 1 1 1 

56 1 1 1 1 1 

57 1 1 1 1 1 

58 1 1 1 1 1 

59 1 1 1 1 1 

60 1 1 1 1 1 

61 1 1 1 1 1 

62 1 1 1 1 1 

63 1 1 1 1 1 

64 1 1 1 1 1 

65 2 2 2 2 2 

66 2 2 2 2 2 

67 0 0 0 0 0 

68 2 2 2 2 2 

69 0 0 2 0 0 

70 0 0 2 0 0 

71 0 0 2 2 0 

72 0 0 2 2 0 

73 0 0 2 2 0 

74 0 0 2 2 0 

75 0 0 0 2 0 

76 0 0 0 2 0 

77 0 0 0 2 0 

78 0 0 2 0 0 

79 0 0 2 0 0 

80 0 0 2 0 0 

81 0 0 2 0 0 

82 0 0 2 0 0 

83 0 0 2 0 0 

84 0 0 2 0 0 

85 0 0 2 0 0 

86 0 0 2 0 0 

87 0 0 0 0 0 

88 0 0 0 0 0 

89 0 0 0 0 0 

90 2 2 1 2 2 

91 2 2 1 2 2 

92 2 2 1 2 2 

93 2 2 1 2 2 

94 2 2 1 2 2 

95 2 2 1 2 2 

96 2 2 1 2 2 

97 1 1 1 1 1 

98 1 1 1 1 1 

99 1 1 1 1 1 

100 2 2 2 2 2 
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LAMPIRAN HASIL OLAH DATA 

 
PERMINTAAN MAKEUP 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid < 500,000 22 22.0 22.0 22.0 

600,000 - 1,000,000 36 36.0 36.0 58.0 

1,100,000-2,000,000 42 42.0 42.0 100.0 

Total 100 100.0 100.0  

 
PENDAPATAN 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid < Rp1,000,000 22 22.0 22.0 22.0 

Rp1,000,000 – 
Rp5,000,000 

40 40.0 40.0 62.0 

> Rp5,000,000 38 38.0 38.0 100.0 

Total 100 100.0 100.0  

 
PENDIDIKAN 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid SLTA 15 15 15 7.0 

Diploma 36 36 36 51.0 

Sarjana 49 49 49 100.0 

Total 100 100 100  

 
UMUR 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid < 20 Tahun 15 15.0 15.0 15.0 

21-30 Tahun 47 47.0 47.0 47.0 

40-50  Tahun 37 37.0 38.0 38.0 

>50 Tahun 1 1.0 1.0 100.0 

Total 100 100.0 100.0  

 

 
JENIS PEKERJAAN 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid INFORMAL 38 38.0 38.0 38.0 

FORMAL 62 62.0 62.0 100.0 

Total 100 100.0 100.0  
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PEKERJAAN 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid KARYAWAN SWASTA 8 8.0 8.0 8.0 

PEGAWAI BUMN 1 1.0 1.0 9.0 

POLRI 8 8.0 8.0 17.0 

SELEBGRAM 28 28.0 28.0 45.0 

PNS 11 11.0 11.0 56.0 

WIRAUSAHA 2 2.0 2.0 58.0 

HONORER 24 24.0 24.0 82.0 

PEGAWAI BANK 7 7.0 7.0 89.0 

SPG 4 4.0 4.0 93.0 

FREELANCER 1 1.0 1.0 94.0 

ASISTEN MANAGER 1 1.0 1.0 95.0 

PENGUSAHA 3 3.0 3.0 98.0 

DOSEN 1 1.0 1.0 99.0 

PENJAUL ONLINE 1 1.0 1.0 100.0 

Total 100 100.0 100.0  
 
 
 

APAKAH MEMILIKI PEKERJAAN SAMPINGAN 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid YA 22 22.0 22.0 22.0 

TIDAK 78 78.0 78.0 100.0 

Total 100 100.0 100.0  

 
PENDAPATAN SAMPINGAN 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid > 2,100,000 - 3,000,000 78 78.0 78.0 78.0 

1,000,000-2,000,000 8 8.0 8.0 86.0 

< 1,000,000 10 10.0 10.0 96.0 

4,000,000 4 4.0 4.0 100.0 

Total 100 100.0 100.0  

 

 
SEBERAPA SERING MEMBELI MAKEUP 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid SESEKALI 22 22.0 22.0 22.0 

SERING 36 36.0 36.0 58.0 

SELALU 42 42.0 42.0 100.0 

Total 100 100.0 100.0  
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APAKAH KOSMETIK ITU PENTING 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid YA 99 99.0 99.0 99.0 

TIDAK 1 1.0 1.0 100.0 

Total 100 100.0 100.0  

 

 

 

 
MEREK KOSMETIK 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid MAKEOVER, MAYBELLINE, 
REVLON 

78 78.0 78.0 78.0 

YOU, ETUDE, 
FOCCALURE 

8 8.0 8.0 86.0 

WARDAH 10 10.0 10.0 96.0 

LAINNYA 4 4.0 4.0 100.0 

Total 100 100.0 100.0  

 
 

ITEM YANG DIGUNAKAN 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid PENSIL ALIS,LIPSTIK, 
MASKARA 

25 25 25 78.0 

EYESHADOW, BEDAK, 
EYELINER 

5 5 5 86.0 

BEDAK, LIPSTIK, 
MASKARA 

50 50 50 96.0 

SEMUANYA 20 20 20 100.0 

Total 100 100.0 100.0  

 
DURASI MENGGUNAKAN MAKEUP 

 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid SUDAH TIDAK TERLALU 
MAKEUP 

15 15.0 15.0 15.0 

1-5 TAHUN 47 47.0 47.0 62.0 

> 5 TAHUN 38 38.0 38.0 100.0 

Total 100 100.0 100.0  

 

 

 
 

APAKAH DITEMPAT KERJA WAJIB MAKEUP 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid YA 82 82.0 82.0 82.0 

TIDAK 18 18.0 18.0 100.0 

Total 100 100.0 100.0  
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Item-Total Statistics 

 
Scale Mean if 
Item Deleted 

Scale Variance 
if Item Deleted 

Corrected Item-
Total 

Correlation 

Cronbach's 
Alpha if Item 

Deleted 

PERMINTAAN KOSMETIK 5.19 5.206 .934 .787 
PENDAPATAN 5.23 5.310 .923 .792 
PENDIDIKAN 4.97 7.747 .287 .929 
UMUR 5.16 6.459 .620 .868 
PEKERJAAN 5.01 5.404 .792 .826 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .975a .950 .948 .177 

a. Predictors: (Constant), PEKERJAAN, PENDIDIKAN, UMUR, 

PENDAPATAN 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 57.007 4 14.252 452.429 .000b 

Residual 2.993 95 .032   

Total 60.000 99    

a. Dependent Variable: PERMINTAAN KOSMETIK 

b. Predictors: (Constant), PEKERJAAN, PENDIDIKAN, UMUR, PENDAPATAN 

 

 
 

 

 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) -.110 .054  -2.018 .046 

PENDAPATAN .776 .056 .759 13.870 .000 

PENDIDIKAN .091 .030 .072 2.982 .004 

UMUR .004 .035 .003 .103 .918 

PEKERJAAN .200 .044 .213 4.558 .000 

a. Dependent Variable: PERMINTAAN KOSMETIK 


