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Regression
Variables Entered/Removed®
Variables Variables
Model Entered Removed Method
1 Multi Level Enter
Marketing
(MLM),
Rumah Sakit,
Apotik®
a. Dependent Variable: Tingkat Penjualan
b. All requested variables entered.
Model Summary
Adjusted R Std. Error of
Model R R Square Square the Estimate
1 9992 .999 997 40.72584

a. Predictors: (Constant), Multi Level Marketing (MLM), Rumah Sakit, Apotik

ANOVA?
Sum of
Model Squares df Mean Square F Sig.
1 Regression 3263025.883 3 | 1087675.294 | 655.782 .002°
Residual 3317.188 2 1658.594
Total 3266343.071 5
a. Dependent Variable: Tingkat Penjualan
b. Predictors: (Constant), Multi Level Marketing (MLM), Rumah Sakit, Apotik
Coefficients?
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) -13.461 68.938 -.195 .863
Rumah Sakit 62.730 14.258 .180 4.400 .048
Apotik 33.423 6.365 .250 5.251 034
Muiti Level Marketing 1.305 A12 617 11.629 007
(MLM)

a. Dependent Variable: Tingkat Penjualan



