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Lampiran 1. Tabulasi Data  

Respon
den 

Umu
r 

(X1) 

Pendidi
kan 
(X2) 

Pekerja
an 

(X3) 

Pendapa
tan 
(X4) 

Harga 
(X5) 

Kesegaran 
Daging 

(X6) 

Keputusan 
Pembelian 

(Y) 
1 1 1 1 0 0 1 1 
2 1 0 1 0 1 1 1 
3 1 1 1 1 0 1 1 
4 1 1 0 0 0 1 1 
5 1 1 0 1 0 1 1 
6 1 0 1 1 1 1 1 
7 1 1 0 1 0 1 1 
8 1 1 1 1 0 1 1 
9 0 0 0 1 1 0 0 

10 1 1 0 0 0 1 1 
11 1 1 0 1 0 1 1 
12 1 1 1 0 0 1 1 
13 0 0 1 1 1 0 0 
14 1 1 1 0 1 1 1 
15 0 1 1 0 0 1 0 
16 1 1 1 1 0 1 1 
17 1 0 1 1 1 1 1 
18 1 1 0 0 0 1 1 
19 1 1 0 1 0 0 1 
20 1 1 1 1 1 1 0 
21 0 0 1 1 0 1 1 
22 1 1 0 0 0 1 1 
23 1 1 1 0 0 0 1 
24 1 1 1 1 0 1 1 
25 1 1 1 0 1 1 1 
26 1 0 0 1 0 1 1 
27 1 1 1 1 0 1 1 

28 1 1 0 1 1 0 0 
29 0 0 1 0 0 1 0 
30 1 1 0 1 0 1 1 
31 1 1 1 0 0 0 1 
32 1 1 1 0 1 1 1 
33 0 1 0 1 0 0 0 
34 1 1 0 0 0 1 1 
35 1 0 1 0 0 1 1 
36 1 1 0 0 0 1 1 
37 1 1 1 1 0 1 1 
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Respon
den 

Umu
r 

(X1) 

Pendidi
kan 
(X2) 

Pekerja
an 

(X3) 

Pendapa
tan 
(X4) 

Harga 
(X5) 

Kesegaran 
Daging 

(X6) 

Keputusan 
Pembelian 

(Y) 
38 1 1 1 1 1 1 1 
39 1 1 1 1 1 1 1 
40 0 0 1 1 1 0 0 
41 0 1 0 1 0 1 1 
42 1 1 0 1 0 1 1 
43 1 1 0 0 0 1 1 
44 1 1 1 0 0 1 1 
45 0 0 1 1 1 1 0 
46 1 1 0 1 1 1 1 
47 1 1 1 0 0 1 1 
48 1 1 0 0 0 1 1 
49 1 1 1 1 0 1 1 
50 0 0 0 0 1 0 0 
51 1 1 1 1 0 1 1 
52 1 1 1 0 0 1 1 
53 1 1 1 0 0 1 1 
54 1 1 0 1 1 0 0 
55 1 1 0 0 1 1 1 
56 1 0 0 0 0 1 0 
57 1 1 0 1 0 1 1 
58 1 0 1 1 0 1 1 
59 1 1 0 0 0 1 1 
60 1 0 0 0 0 0 0 
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Tabulasi Data (Hasil Perhitungan Successive Intervals) 

Responden Umur 
(X1) 

Pendidikan 
(X2) 

Pekerjaan 
(X3) 

Pendapatan 
(X4) 

Harga 
(X5) 

Kesegaran 
Daging 

(X6) 
1 2.799 2.695 2.599 1.000 2.656 2.773 
2 2.799 1.000 2.599 1.000 1.000 2.773 
3 2.799 2.695 2.599 2.597 2.656 2.773 
4 2.799 2.695 1.000 1.000 2.656 2.773 
5 2.799 2.695 1.000 2.597 2.656 2.773 
6 2.799 1.000 2.599 2.597 1.000 2.773 
7 2.799 2.695 1.000 2.597 2.656 2.773 
8 2.799 2.695 2.599 2.597 2.656 2.773 
9 1.000 1.000 1.000 2.597 1.000 1.000 

10 2.799 2.695 1.000 1.000 2.656 2.773 
11 2.799 2.695 1.000 2.597 2.656 2.773 
12 2.799 2.695 2.599 1.000 2.656 2.773 
13 1.000 1.000 2.599 2.597 1.000 1.000 
14 2.799 2.695 2.599 1.000 1.000 2.773 
15 1.000 2.695 2.599 1.000 2.656 2.773 
16 2.799 2.695 2.599 2.597 2.656 2.773 
17 2.799 1.000 2.599 2.597 1.000 2.773 
18 2.799 2.695 1.000 1.000 2.656 2.773 
19 2.799 2.695 1.000 2.597 2.656 1.000 
20 2.799 2.695 2.599 2.597 1.000 2.773 
21 1.000 1.000 2.599 2.597 2.656 2.773 
22 2.799 2.695 1.000 1.000 2.656 2.773 
23 2.799 2.695 2.599 1.000 2.656 1.000 
24 2.799 2.695 2.599 2.597 2.656 2.773 
25 2.799 2.695 2.599 1.000 1.000 2.773 
26 2.799 1.000 1.000 2.597 2.656 2.773 
27 2.799 2.695 2.599 2.597 2.656 2.773 

28 2.799 2.695 1.000 2.597 1.000 1.000 

29 1.000 1.000 2.599 1.000 2.656 2.773 

30 2.799 2.695 1.000 2.597 2.656 2.773 

31 2.799 2.695 2.599 1.000 2.656 1.000 

32 2.799 2.695 2.599 1.000 1.000 2.773 

33 1.000 2.695 1.000 2.597 2.656 1.000 

34 2.799 2.695 1.000 1.000 2.656 2.773 

35 2.799 1.000 2.599 1.000 2.656 2.773 

36 2.799 2.695 1.000 1.000 2.656 2.773 

37 2.799 2.695 2.599 2.597 2.656 2.773 
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Responden Umur 
(X1) 

Pendidikan 
(X2) 

Pekerjaan 
(X3) 

Pendapatan 
(X4) 

Harga 
(X5) 

Kesegaran 
Daging 

(X6) 
38 2.799 2.695 2.599 2.597 1.000 2.773 

39 2.799 2.695 2.599 2.597 1.000 2.773 

40 1.000 1.000 2.599 2.597 1.000 1.000 

41 1.000 2.695 1.000 2.597 2.656 2.773 

42 2.799 2.695 1.000 2.597 2.656 2.773 

43 2.799 2.695 1.000 1.000 2.656 2.773 

44 2.799 2.695 2.599 1.000 2.656 2.773 

45 1.000 1.000 2.599 2.597 1.000 2.773 

46 2.799 2.695 1.000 2.597 1.000 2.773 

47 2.799 2.695 2.599 1.000 2.656 2.773 

48 2.799 2.695 1.000 1.000 2.656 2.773 

49 2.799 2.695 2.599 2.597 2.656 2.773 

50 1.000 1.000 1.000 1.000 1.000 1.000 

51 2.799 2.695 2.599 2.597 2.656 2.773 

52 2.799 2.695 2.599 1.000 2.656 2.773 

53 2.799 2.695 2.599 1.000 2.656 2.773 

54 2.799 2.695 1.000 2.597 1.000 1.000 

55 2.799 2.695 1.000 1.000 1.000 2.773 

56 2.799 1.000 1.000 1.000 2.656 2.773 

57 2.799 2.695 1.000 2.597 2.656 2.773 

58 2.799 1.000 2.599 2.597 2.656 2.773 

59 2.799 2.695 1.000 1.000 2.656 2.773 

60 2.799 1.000 1.000 1.000 2.656 1.000 
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Lampiran 2.  Output Uji Validalitas dan Realibiltas SPSS versi 20. 
 

1. Uji Validalitas 

Correlations 

 Umur pendidikan pekerjaan pendapatan harga kesegaran 
dgg 

kptsn 
pmblian 

Umur 

Pearson 
Correlation 

1 ,465** ,045 149 ,195 ,366** ,633** 

Sig. (2-
tailed) 

 
,000 ,733 ,255 ,135 ,004 ,000 

N 60 60 60 60 60 60 60 

pendidikan 

Pearson 
Correlation 

,465** 1 -,135 -,077 -,294* ,224 ,444** 

Sig. (2-
tailed) 

,000 
 

,302 ,558 ,023 ,086 ,000 

N 60 60 60 60 60 60 60 

pekerjaan 

Pearson 
Correlation 

,045 ,135 1 ,027 ,154 ,177 ,094 

Sig. (2-
tailed) 

,733 ,302 
 

,839 ,242 ,175 ,477 

N 60 60 60 60 60 60 60 

pendapatan 

Pearson 
Correlation 

,149 ,077 ,027 1 ,175 ,098 ,086 

Sig. (2-
tailed) 

,255 ,558 ,839 
 

,181 ,457 ,511 

N 60 60 60 60 60 60 60 

harga 

Pearson 
Correlation 

,195 ,294* ,154 ,175 1 ,254 ,362** 

Sig. (2-
tailed) 

,135 ,023 ,242 ,181 
 

,050 ,004 

N 60 60 60 60 60 60 60 

kesegaran 
dgg 

Pearson 
Correlation 

,366** ,224 ,177 -,098 -,254 1 ,587** 

Sig. (2-
tailed) 

,004 ,086 ,175 ,457 ,050 
 

,000 

N 60 60 60 60 60 60 60 

kptsn 
pmblian 

Pearson 
Correlation 

,633** ,444** ,094 ,086 ,362** ,587** 1 

Sig. (2-
tailed) 

,000 ,000 ,477 ,511 ,005 ,006 
 

N 60 60 60 60 60 60 60 

**. Correlation is significant at the 0.01 level (2-tailed). 
*. Correlation is significant at the 0.05 level (2-tailed). 
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2. Uji Realibilitas 
 

Reliability Statistics 

Cronbach's Alpha N of Items 

,712 7 
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Lampiran  3. Output Uji Regresi Logistik SPSS  
 

Iteration Historya,b,c,d 

Iteration -2 Log 

likelihood 

Coefficients 

Constant X1 X2 X3 X4 X5 X6 

Step 1 

1 33,829 -2,079 1,860 ,517 ,314 ,161 -,630 1,475 

2 26,009 -3,690 2,874 1,033 ,755 ,550 -1,399 2,300 

3 23,259 -5,431 3,920 1,527 1,302 1,152 -2,278 3,023 

4 22,651 -6,688 4,692 1,862 1,668 1,614 -2,875 3,567 

5 22,611 -7,114 4,958 1,972 1,774 1,764 -3,059 3,765 

6 22,610 -7,150 4,980 1,982 1,782 1,777 -3,073 3,782 

7 22,610 -7,151 4,981 1,982 1,782 1,777 -3,073 3,782 

a. Method: Enter 

b. Constant is included in the model. 

c. Initial -2 Log Likelihood: 62,719 

d. Estimation terminated at iteration number 7 because parameter estimates changed by less than ,001. 

 

 
 

Omnibus Tests of Model Coefficients 

 Chi-square df Sig. 

Step 1 

Step 40,108 6 ,000 

Block 40,108 6 ,000 

Model 40,108 6 ,000 

 
 
 
 

Model Summary 

Step -2 Log likelihood Cox & Snell R 

Square 

Nagelkerke R 

Square 

1 22,610a ,488 ,752 

a. Estimation terminated at iteration number 7 because 

parameter estimates changed by less than ,001. 
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Hosmer and Lemeshow Test 

Step Chi-square df Sig. 

1 17,283 8 ,027 
 
 
 
 

Contingency Table for Hosmer and Lemeshow Test 

 kptsn pmblian = ,00 kptsn pmblian = 1,00 Total 

Observed Expected Observed Expected 

Step 1 

1 6 5,912 0 ,088 6 

2 4 4,231 2 1,769 6 

3 1 1,686 5 4,314 6 

4 1 ,749 6 6,251 7 

5 0 ,065 2 1,935 2 

6 0 ,241 9 8,759 9 

7 1 ,056 3 3,944 4 

8 0 ,028 6 5,972 6 

9 0 ,028 6 5,972 6 

10 0 ,006 8 7,994 8 

 
 
 
 

Classification Tablea 

 

Observed Predicted 

kptsn pmblian Percentage 

Correct ,00 1,00 

Step 1 
kptsn pmblian 

,00 10 3 76,9 

1,00 0 47 100,0 

Overall Percentage   95,0 

a. The cut value is ,500 
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Variables in the Equation 

 B S.E. Wald df Sig. Exp(B) 

Step 1a 

umur 2.768 .995 7.738 1 .005 15.934 

pendidikan 1.169 .768 2.317 1 .128 3.219 

pekerjaan 1.115 .834 1.785 1 .182 3.049 

pendapatan 1.113 .856 1.688 1 .194 3.042 

harga 1.856 .878 4.464 1 .035 6.397 

kesegaran 2.133 .866 6.071 1 .014 8.443 

Constant -20.378 7.207 7.995 1 .005 .000 

a. Variable(s) entered on step 1: umur_1, pendidikan_1, pekerjaan_1, pendapatan_1, harga_1, 

kesegaran_1. 

 
 
 
 

Correlation Matrix 

 Constant X1 X2 X3 X4 X5 X6 

Step 1 

Constant 1,000 -,732 -,578 -,582 -,647 ,410 -,714 

X1 -,732 1,000 ,140 ,376 ,508 -,633 ,473 

X2 -,578 ,140 1,000 ,374 ,225 -,142 ,293 

X3 -,582 ,376 ,374 1,000 ,399 -,294 ,106 

X4 -,647 ,508 ,225 ,399 1,000 -,412 ,363 

X5 ,410 -,633 -,142 -,294 -,412 1,000 -,366 

X6 -,714 ,473 ,293 ,106 ,363 -,366 1,000 
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Lampiran 4. Kuisioner Penelitian  

 

Kuisioner Survei Konsumen  
 

Kuisioner ini akan digunakan sebagai bahan penelitian untuk penyusunan tesis 

mengenai Preferensi Konsumen dalam Keputusan Pembelian Daging Ayam Ras 

(Kasus pada Supermarket Carrefour dan Pasar Terong di Kota Makassar), yang 

dilakukan oleh Rahmawaty (P1000210018), mahasiswa Pascasarjana 

Universitas Hasanuddin. Kuisioner ini semata-mata demi kepentingan akademik 

bukan untuk menguji Anda. Saya mohon kesediaan Anda untuk mengisi 

kuisioner ini dan saya ucapkan terima kasih atas partisipasinya. 

 

IDENTITAS RESPONDEN    
 

1. Nama  : …………………………..  
2. Jenis kelamin :  [   ] Laki-laki    [   ] Perempuan 
3. No Responden :  01 

 
 

Beri tanda silang (X) pada pilihan jawaban yang tersedia. 

 
A. Faktor-Faktor yang Mempengaruhi Preferensi Konsumen dalam 

Pembelian daging Ayam Ras 
 
1. Umur Anda saat ini adalah: ............ Tahun  

 
2. Pendidikan terakhir yang telah atau sedang Anda tempuh saat ini adalah: 

 
[   ] Tidak Sekolah   [   ] SD   [   ] SMP   [   ] SMA   [   ] Perguruan Tinggi 
 
 

3. Status pekerjaan Anda saat ini adalah: 
 
[   ] Tidak Bekerja     [   ] Bekerja 
 
 

4. Besar pendapatan Anda saat ini adalah: 
 
[   ] ≤ Rp. 2 juta [   ] > Rp. 2 juta 
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5. Menurut Anda, bagaimana harga daging ayam ras di tempat Anda 

melakukan pembelian.  

 
[   ] Murah [   ] Mahal 
 
 

6. Menurut Anda, bagaimana kesegaran daging ayam ras di tempat Anda 

melakukan pembelian.  

 
[   ] Segar [   ] Tidak segar 
 
 
 

B. Keputusan Pembelian  
 

7.  Dimana Anda melakukan pembelian daging ayam ras? 
 
[   ] di Pasar Modern     [   ] di Pasar Tradisional 
 
 
 
 
 

Terima Kasih Atas Partisipasi Anda 


