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Hasil olah data SPSS 24.0 

 

Jenis Kelamin 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Laki-laki 70 20.2 20.2 20.2 

Perempuan 276 79.8 79.8 100.0 

Total 346 100.0 100.0  

 

Kecamatan 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Makassar 17 4.9 4.9 4.9 

Ujung Tanah 11 3.2 3.2 8.1 

Mariso 13 3.8 3.8 11.8 

Panakukkang 31 9.0 9.0 20.8 

Manggala 34 9.8 9.8 30.6 

Tamalate 44 12.7 12.7 43.4 

Tamalanrea 25 7.2 7.2 50.6 

Wajo 5 1.4 1.4 52.0 

Mamajang 12 3.5 3.5 55.5 

Biringkanayya 58 16.8 16.8 72.3 

Tallo 31 9.0 9.0 81.2 

Rappocini 34 9.8 9.8 91.0 

Bontoala 24 6.9 6.9 98.0 

Ujung Pandang 5 1.4 1.4 99.4 

Kep. Sengkarrang 2 .6 .6 100.0 

Total 346 100.0 100.0  

 

Usia 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 15-19 116 33.5 33.5 33.5 

20-24 230 66.5 66.5 100.0 

Total 346 100.0 100.0  
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Pekerjaan 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Pelajar 53 15.3 15.3 15.3 

Mahasiswa 171 49.4 49.4 64.7 

Karyawan swasta 37 10.7 10.7 75.4 

Wiraswasta 12 3.5 3.5 78.9 

Freelancer 11 3.2 3.2 82.1 

Guru 3 .9 .9 82.9 

Lainnya 59 17.1 17.1 100.0 

Total 346 100.0 100.0  

 

Agama 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Islam 304 87.9 87.9 87.9 

Kristen 33 9.5 9.5 97.4 

Hindu 4 1.2 1.2 98.6 

Buddha 1 .3 .3 98.8 

Lainnya 4 1.2 1.2 100.0 

Total 346 100.0 100.0  

 

Darimana anda mengenal channel  youtube jurnalrisa? 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sosial Media 248 71.7 71.7 71.7 

Teman 78 22.5 22.5 94.2 

Keluarga 20 5.8 5.8 100.0 

Total 346 100.0 100.0  
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Gadget yang digunakan 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Smartphone 301 87.0 87.0 87.0 

Laptop 32 9.2 9.2 96.2 

Komputer 3 .9 .9 97.1 

Tablet 1 .3 .3 97.4 

Smart TV 9 2.6 2.6 100.0 

Total 346 100.0 100.0  

 

Durasi menonton 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1-30 menit 145 41.9 41.9 41.9 

31-60 menit 114 32.9 32.9 74.9 

61-90 menit 44 12.7 12.7 87.6 

>90 menit 43 12.4 12.4 100.0 

Total 346 100.0 100.0  

 

Subscribe 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Tidak 80 23.1 23.1 23.1 

Ya 266 76.9 76.9 100.0 

Total 346 100.0 100.0  

 

Lama subsribe 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1-6 bulan 70 20.2 26.3 26.3 

7-12 bulan 61 17.6 22.9 49.2 

13-18 bulan 44 12.7 16.5 65.8 

>18 bulan 91 26.3 34.2 100.0 

Total 266 76.9 100.0  

Missing Tidak Subscribe 80 23.1   

Total 346 100.0   
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Konten yang ditonton 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid #jurnalceritasejarah 49 14.2 14.2 14.2 

#jurnalrisa 144 41.6 41.6 55.8 

#tanyarisa 31 9.0 9.0 64.7 

#jurnalceritamisteri 122 35.3 35.3 100.0 

Total 346 100.0 100.0  

 

Alasan menonton konten 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Suka konten horor 139 40.2 40.2 40.2 

Tertarik dengan kehidupan 

Risa dan keluarga 

40 11.6 11.6 51.7 

Menambah wawasan 61 17.6 17.6 69.4 

Penasaran 30 8.7 8.7 78.0 

Menguji adrenalin 27 7.8 7.8 85.8 

Menyukai cerita sejarah 16 4.6 4.6 90.5 

Mengisi waktu luang 33 9.5 9.5 100.0 

Total 346 100.0 100.0  

 

Membaca komentar 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Tidak 129 37.3 37.3 37.3 

Ya 217 62.7 62.7 100.0 

Total 346 100.0 100.0  

 

Menulis Komentar 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Tidak 265 76.6 76.6 76.6 

Ya 81 23.4 23.4 100.0 

Total 346 100.0 100.0  
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Frekuensi Menulis Komentar 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1-3 kali 54 15.6 66.7 66.7 

4-6 kali 17 4.9 21.0 87.7 

7-9 kali 2 .6 2.5 90.1 

>9 kali 8 2.3 9.9 100.0 

Total 81 23.4 100.0  

Missing Tidak menulis komentar 265 76.6   

Total 346 100.0   

 

Mengaktifkan notifikasi 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Tidak 159 46.0 46.0 46.0 

Ya 187 54.0 54.0 100.0 

Total 346 100.0 100.0  

 

Membagikan video Jurnalrisa 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Tidak 224 64.7 64.7 64.7 

Ya 122 35.3 35.3 100.0 

Total 346 100.0 100.0  

 

Frekuensi Membagikan video Jurnalrisa 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1-3 kali 95 27.5 77.9 77.9 

4-6 kali 10 2.9 8.2 86.1 

7-9 kali 3 .9 2.5 88.5 

>9 kali 14 4.0 11.5 100.0 

Total 122 35.3 100.0  

Missing Tidak membagikan konten 

video 

224 64.7 
  

Total 346 100.0   
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Like video Jurnalrisa 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Tidak 86 24.9 24.9 24.9 

Ya 260 75.1 75.1 100.0 

Total 346 100.0 100.0  

 

Frekuensi Like video Jurnalrisa 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1-3 kali 80 23.1 30.9 30.9 

4-6 kali 44 12.7 17.0 47.9 

7-9 kali 17 4.9 6.6 54.4 

>9 kali 118 34.1 45.6 100.0 

Total 259 74.9 100.0  

Missing Tidak menekan tombol like 87 25.1   

Total 346 100.0   

 

Dislike video Jurnalrisa 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Tidak 338 97.7 97.7 97.7 

Ya 8 2.3 2.3 100.0 

Total 346 100.0 100.0  

 

Frekuensi Dislike video Jurnalrisa 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1-3 kali 6 1.7 75.0 75.0 

7-9 kali 1 .3 12.5 87.5 

>9 kali 1 .3 12.5 100.0 

Total 8 2.3 100.0  

Missing Tidak menekan tombol 

dislike 

338 97.7 
  

Total 346 100.0   
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Menghabiskan waktu 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 36 10.4 10.4 10.4 

Tidak Setuju 92 26.6 26.6 37.0 

Setuju 152 43.9 43.9 80.9 

Sangat Setuju 66 19.1 19.1 100.0 

Total 346 100.0 100.0  

 

Companionship 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 39 11.3 11.3 11.3 

Tidak Setuju 92 26.6 26.6 37.9 

Setuju 139 40.2 40.2 78.0 

Sangat Setuju 76 22.0 22.0 100.0 

Total 346 100.0 100.0  

 

Escape 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 51 14.7 14.7 14.7 

Tidak Setuju 118 34.1 34.1 48.8 

Setuju 111 32.1 32.1 80.9 

Sangat Setuju 66 19.1 19.1 100.0 

Total 346 100.0 100.0  

 

Kesenangan 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 31 9.0 9.0 9.0 

Tidak Setuju 53 15.3 15.3 24.3 

Setuju 170 49.1 49.1 73.4 

Sangat Setuju 92 26.6 26.6 100.0 

Total 346 100.0 100.0  
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Interaksi Sosial 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 63 18.2 18.2 18.2 

Tidak Setuju 116 33.5 33.5 51.7 

Setuju 113 32.7 32.7 84.4 

Sangat Setuju 54 15.6 15.6 100.0 

Total 346 100.0 100.0  

 

Relaxation 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 34 9.8 9.8 9.8 

Tidak Setuju 95 27.5 27.5 37.3 

Setuju 164 47.4 47.4 84.7 

Sangat Setuju 53 15.3 15.3 100.0 

Total 346 100.0 100.0  

 

Informasi 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 32 9.2 9.2 9.2 

Tidak Setuju 68 19.7 19.7 28.9 

Setuju 150 43.4 43.4 72.3 

Sangat Setuju 96 27.7 27.7 100.0 

Total 346 100.0 100.0  

 

Excitement 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 31 9.0 9.0 9.0 

Tidak Setuju 79 22.8 22.8 31.8 

Setuju 165 47.7 47.7 79.5 

Sangat Setuju 71 20.5 20.5 100.0 

Total 346 100.0 100.0  
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Motif lainnya 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Belajar budaya baru dan 

sejarah 

39 11.3 11.3 11.3 

Penggemar Risa Saraswati 

dan keluarga 

31 9.0 9.0 20.2 

Suka konten mistis 61 17.6 17.6 37.9 

Membantu mengurangi rasa 

takut 

1 .3 .3 38.2 

Rekomendasi teman 2 .6 .6 38.7 

Tidak ada 212 61.3 61.3 100.0 

Total 346 100.0 100.0  

 

 

Jenis Kelamin * Motif Crosstabulation 

 

Motif 

Total Rendah Sedang Tinggi 

Jenis Kelamin Laki-laki Count 14 42 14 70 

% within Jenis Kelamin 20.0% 60.0% 20.0% 100.0% 

Perempuan Count 28 190 58 276 

% within Jenis Kelamin 10.1% 68.8% 21.0% 100.0% 

Total Count 42 232 72 346 

% within Jenis Kelamin 12.1% 67.1% 20.8% 100.0% 

 

 

Usia * Motif Crosstabulation 

 

Motif 

Total Rendah Sedang Tinggi 

Usia 15-19 Count 12 65 39 116 

% within Usia 10.3% 56.0% 33.6% 100.0% 

20-24 Count 30 167 33 230 

% within Usia 13.0% 72.6% 14.3% 100.0% 

Total Count 42 232 72 346 

% within Usia 12.1% 67.1% 20.8% 100.0% 
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Pekerjaan * Motif Crosstabulation 

 

Motif 

Total Rendah Sedang Tinggi 

Pekerjaan Pelajar Count 7 25 21 53 

% within Pekerjaan 13.2% 47.2% 39.6% 100.0% 

Mahasiswa Count 23 123 25 171 

% within Pekerjaan 13.5% 71.9% 14.6% 100.0% 

Karyawan swasta Count 5 27 5 37 

% within Pekerjaan 13.5% 73.0% 13.5% 100.0% 

Wiraswasta Count 2 7 3 12 

% within Pekerjaan 16.7% 58.3% 25.0% 100.0% 

Freelancer Count 2 5 4 11 

% within Pekerjaan 18.2% 45.5% 36.4% 100.0% 

Guru Count 0 1 2 3 

% within Pekerjaan 0.0% 33.3% 66.7% 100.0% 

Lainnya Count 3 44 12 59 

% within Pekerjaan 5.1% 74.6% 20.3% 100.0% 

Total Count 42 232 72 346 

% within Pekerjaan 12.1% 67.1% 20.8% 100.0% 

 

Agama * Motif Crosstabulation 

 

Motif 

Total Rendah Sedang Tinggi 

Agama Islam Count 37 198 69 304 

% within Agama 12.2% 65.1% 22.7% 100.0% 

Kristen Count 4 27 2 33 

% within Agama 12.1% 81.8% 6.1% 100.0% 

Hindu Count 0 4 0 4 

% within Agama 0.0% 100.0% 0.0% 100.0% 

Buddha Count 0 1 0 1 

% within Agama 0.0% 100.0% 0.0% 100.0% 

Lainnya Count 1 2 1 4 

% within Agama 25.0% 50.0% 25.0% 100.0% 

Total Count 42 232 72 346 

% within Agama 12.1% 67.1% 20.8% 100.0% 
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