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Lampiran 2 : Kuesioner

Dengan hormat,

Perkenalkan nama saya Sri Ramadana mahasiswa Program Studi Manajemen S1
Universitas Hasanuddin. Saat ini saya sedang melaksanakan penelitian terkait
Pengaruh Layout dan Kualitas Pelayanan terhadap Keputusan Pembelian (studi
kasus pada konsumen café Tripel 8 Soppeng). Pada kesempatan ini, saya
memohon bantuan dari saudara/l untuk meluangkan waktu guna mengisi
kuesioner yang disertakan berikut ini. Adapun karakteristik dalam penelitian ini
yaitu :

1. Responden merupakan masyarakat Soppeng.

2. Berusia minimal 17 tahun dan maksimal 40 tahun.

3. Merupakan konsumen café Tripel 8 Soppeng.

4. Berkunjung minimal 3 kali pada café Tripel 8 Soppeng.

Adapun kuesioner ini diperlukan untuk kepentingan penelitian dalam rangka
penyusunan skripsi program strata-1 (S1) Manajemen di Universitas Hasanuddin.
Saya sangat mengharapkan agar kuesioner ini dapat di isi dengan jelas dan
lengkap sesuai dengan kondisi yang sebenarnya. atas perhatiannya serta

partisipasi yang diberikan saya ucapkan terima kasih.
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i. Identitas Responden

Nama
Jenis Kelamin : [] Laki-laki [ ] Perempuan
Umur - tahun |:|

18 - 25 tahun |:|

26 — 33 tahun |:|

34 — 39 tahun |:|

240 tahun |:|
Jumlah kunjungan  : 3 kali |:|

4 kali |:|
5 kali

]
Lainnya |:|

ii.  Petunjuk Pengisian

1. Tulis identitas anda secara lengkap.

2. Bacalah setiap pertanyaan dengan cermat.

3. Mohon dengan hormat untuk menjawab semu pernyataan yang telah
disediakan sesuai dengan pendapat saudara dengan memberikan
tanda centang (v') pada kolom jawaban yang sudah disediakan

4. Berikut ini disajikan pernyataan dengan kategori pilihan jawaban

STS : Sangat Tidak Setuju (1)
TS : Tidak Setuju (2)

KS : Kurang Setuju (3)

S : Setuju (4)

SS : Sangat Setuju (5)

® 2 o T o



1. Layout (X1)
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NO

Pernyataan

1.

Café Tripel 8 memiliki alokasi luas ruangan
yang nyaman bagi kebutuhan pelanggan.

2. | Penataan serta penampilan meja/kursi yang
dilakukan café Tripel 8 bersih dan rapi.

3. | Lokasi penempatan fasilitas-fasilitas umum
tidak menganggu kenyamanan pelanggan.

4. | Café Tripel 8 memberikan kenyaman kepada
pelanggan ketika bergerak dalam area tersebut

5. | Peletakkan posisi furniture di dalam café sudah

sesuai.

2. Kualitas Pelayanan (X2)

NO Pernyataan STS em— S5
1 |2 [3 |4 |5
Bukti Fisik

1. | Karyawan berpenambilan rapi dan bersih .

2. | Memiliki fasilitas yang lengkap seperti tempat
parkir, mushollah, dan toilet

3. | Keadaan café Tripel 8 yang bersih

4. | Café Tripel 8 memiliki peralatan yang
modern.

Realiabilitas

5. | Café Tripel 8 menyediakan jasa sesuai yang
di janjikan

6. | Karyawan dapat  diandalkan dalam
menangani masalah jasa pelanggan

7. | Karyawan handal dalam melayani kebutuhan
pelanggan

8. | Karyawan mampu memberikan pelayanan
sesuai dengan waktu yang di janjikan

9. | Karyawan melakukan pencatatn setiap
pesanan dari konsumen

Daya Tanggap

10. | Karyawan Dbersedia untuk mambantu
pelanggan.

11. | Palayanan yang cepat dari karyawan

12. | Karyawan sanggup menanggapi setiap
permintaan pelanggan dengan cepat

13. | Karyawan mendengar setiap pembicaraan
pelanggan dengan baik

Jaminan

14. | Karyawan mampu menjawab  setiap
pertanyaan dari pelanggan.

15. | Karyawan bersikap sopan kepada pelanggan

16. | Konsumen merasa nyaman sewaktu
bertransaksi
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17.

Karyawan mampu memberikan keyakinan
kepada pelanggan terkait kualitas pelayanan

Empati

18.

Karyawan memberikan perhatian penuh
terhadap pelanggan.

19.

Karyawan memberikan perhatian individu
kepada semua pelanggan

20.

Karyawan memberikan perhatian secara
personal kepada pelanggan

21.

Karyawan yang memahami kebutuhan para
pelanggan

22.

Waktu beroperasi yang sesuai/cocok bagi
semua pelanggan

3. Keputusan Pembelian

NO

Pernyataan

1.

Kemantapan dan kemudahan dalam
mengkomsumsi makanan dan minuman di café
Tripel 8 Soppeng

2. | Membeli makanan dan minuman di café Tripel
8 Soppeng karena tempat tersebut lebih baik
dari pesaing

3 Membeli makanan dan minuman di café Tripel

8 karena pengaruh dari lingkungan
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Lampiran 3

TABULASI KUESIONER

Variabel X1 (Layout)

T.X1

17
18
20

17
20
23
24
23
22
23
23
25
21

24
23
24
23
23
23
23
23
22
21

21

17
20
22

18
16
21

21

24
23
25
25
24
24
20
20
17
23
21

25
23
25
22
24
21

25
23
23
25

X1.5

X1.4

X1.3

X1.2

X1.1

Responden

10
11
12
13
14
15
16
17
18
19
20
21

22
23
24
25
26
27
28
29
30
31

32

33
34

35

36
37

38
39
40
41

42

43

44
45

46
47

48

49

50
51

52
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24
25
20
21

20
25
23
24
25
20
21

15
23
25
24
16
25
20
20
23
23
18
25
24
20
15
19
24
20
25
21

23
20
24
24
21

20
19
25
21

21

21

25
25
15
22
22
19
17
21

20
19
21

19
19
21

21

15
20
22

53
54
55
56
57
58
59
60
61

62
63
64
65
66
67

68
69
70
71

72
73
74
75
76
77
78
79
80
81

82
83
84
85
86
87
88
89
90
91

92
93
94
95

96
97
98
99
100
101
102
103
104
105
106
107
108
109
110
111
112
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24
18
16
23
23
19
21

23
21

25
21

20
20
18
22
23
22
18
21

25
24
24
22
17
19
25
11
15
15
18
24
25
23
22
23
19
19
18
22
18
17
22
23
20

14
18
18
21

23
24
22
19
23
15
20
21

20
23
20
22

113
114
115
116
117
118
119
120
121
122
123
124
125
126
127
128
129
130
131
132
133
134
135
136
137
138
139
140
141
142
143
144
145
146
147
148
149
150
151
152
153
154
155
156
157
158
159
160
161
162
163
164
165
166
167
168
169
170
171
172
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18
18
20
23
20
18
21

22
21

16
21

23
20
21

22
23
24
23

14
17
20
17
25
20
16
18

14
20
20
15
16
11
15
19
20
21

24
19
20
25
20
22
15

14
18
20
18
21

22
21

18
23
20
16
18
21

22
22
19
21

173
174
175
176
177
178
179
180
181
182
183
184
185
186
187
188
189
190
191
192
193
194
195
196
197
198
199
200
201
202
203

204
205
206
207
208
209

210
211
212
213

214
215
216
217
218
219

220
221
222
223

224
225
226
227
228
229

230
231
232
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19
17
22
17
20
20
25
16
16
22
21

22
16

233
234
235
236
237
238
239

240
241
242
243

244
245




Variabel X2 (Kualitas Pelayanan)
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| X2
95

93

110
87

87

95

110
94

110
110
99
77
95
76
88

104
77
79
77
75
78
78

104
94

108
109
66
88

110
82

110

2

1

0

9

8

7

6

5

4

3

2

1

X2.1| X2.1| X2.1 | X2.1| X2.1| X2.1| X2.1| X2.1 | X2.1 | X2.1 | X2.2 | X2.2 | X2.2 | Tota

0

X2.

X2.

X2.

X2.

X2.

X2.

X2.

X2.

Respond | X2.

en

10
11
12
13
14
15
16
17
18
19
20
21

22
23
24
25
26
27
28
29
30
31
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110
99
97

100
84
94
84

102
95
94
97

89
96
106
96
94
70
110
105
88
90
75
91

73
110
77
98
75
85
78
82
81

77
103
101
105

32
33
34
35
36
37

38
39
40

41

42

43

44
45

46

47

48

49

50
51

52
53
54
55
56
57
58
59
60
61

62
63
64

65
66
67
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97

97
83
78
79
96
85
98
70
75
80
80
85
77
94
87

94
75
101
88
110
110
110
96
100
97
104
101
110
85
97
95
83
75
98
96

68
69
70
71

72
73
74
75
76
77
78
79
80
81

82
83
84
85
86
87

88
89
90
91

92
93
94
95
96
97
98
99
100
101
102
103
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95

94
79
81

83
77
77
94
100
99
78
83
108
106
81

97

103
96
110
92
85
93
88
110
99
101
73
103
110
110
110
94
90
94
105
71

104
105
106
107
108
109
110
111
112
113
114
115
116
117
118
119
120
121
122
123
124
125
126
127
128
129
130
131
132
133
134
135
136
137
138
139




71

89
66
88
95
100
104
96
100
83
91

84
92

68
89
91

101
96
74
76
77

102
93

103
97
84
76
84
83
89
90

109
72
96
82
80
97

140
141
142
143
144
145
146
147
148
149
150
151
152
153
154
155
156
157
158
159
160
161
162
163
164
165
166
167
168
169
170
171
172
173
174
175




72

94
79
100
94
94
103
73
94
110
91

98
97

100
102
99
81

73
103
82
100
87
72
80
81

83
86
66
99
45

66
76
65
89
105
94
67

176
177
178
179
180
181
182
183
184
185
186
187
188
189
190
191
192
193
194
195
196
197
198
199
200
201
202
203
204
205
206
207
208
209
210
211
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88
93
68
86
87

76
78
94
93
94
87

90
91

79
87

88
95
96
88
85
75
85
97
86
93
106
109
62
62
92
96
105
87

212
213
214
215
216
217
218
219
220
221
222
223

224
225
226
227
228
229

230
231
232
233

234
235
236
237
238
239

240
241
242
243

244
245

73



Variabel Y (Keputusan Pembelian)

Responden Y1 Y2 Y3 Total Y
1 4 4 5 13
2 5 5 5 15
3 5 5 5 15
4 3 3 3 9
5 5 5 5 15
6 5 5 5 15
7 4 5 4 13
8 5 5 5 15
9 5 5 5 15

10 5 5 5 15
11 5 4 5 14
12 5 2 4 11
13 4 5 4 13
14 5 4 3 12
15 4 4 4 12
16 5 4 4 13
17 3 4 2 9

18 5 3 4 12
19 4 3 2 9

20 1 3 3 7

21 4 3 4 11
22 4 3 5 12
23 5 4 5 14
24 4 5 4 13
25 5 5 5 15
26 5 5 5 15
27 3 3 3 9

28 5 3 5 13
29 5 5 5 15
30 3 3 3 9

31 5 5 5 15
32 5 5 5 15
33 4 3 4 11
34 5 4 4 13
35 4 4 4 12
36 4 5 3 12
37 4 4 4 12
38 3 3 4 10
39 5 5 4 14
40 4 5 3 12
41 4 3 3 10
42 5 4 2 11
43 4 4 5 13
44 5 4 4 13
45 5 4 4 13
46 5 5 5 15
47 5 5 5 15
48 3 3 4 10
49 5 5 5 15
50 5 5 5 15
51 4 3 4 11
52 4 4 4 12
53 4 4 5 13
54 4 4 4 12
55 5 5 5 15
56 5 5 2 12

74



57 2 4 3 9
58 4 4 2 10
59 5 4 2 11
60 3 4 2 9
61 5 4 2 11
62 5 5 4 14
63 5 4 2 11
64 4 3 2 9
65 4 5 4 13
66 4 5 4 13
67 4 5 3 12
68 5 4 5 14
69 5 4 5 14
70 5 5 4 14
71 5 4 3 12
72 5 4 5 14
73 5 4 4 13
74 5 3 5 13
75 5 5 4 14
76 4 2 5 11
77 5 4 3 12
78 5 5 5 15
79 5 4 3 12
80 5 4 3 12
81 5 4 3 12
82 4 5 4 13
83 5 2 1 8
84 4 5 1 10
85 2 4 2 8
86 5 4 5 14
87 4 4 4 12
88 5 5 5 15
89 5 5 5 15
90 5 5 5 15
91 4 5 4 13
92 5 3 4 12
93 4 4 4 12
94 5 4 5 14
95 5 4 4 13
96 5 5 5 15
97 3 2 2 7
98 4 5 4 13
99 4 5 4 13
100 3 4 4 11
101 3 3 3 9
102 4 3 5 12
103 4 5 3 12
104 4 4 4 12
105 4 5 4 13
106 5 4 2 11
107 5 4 4 13
108 5 5 4 14
109 5 4 3 12
110 3 2 5 10
111 4 4 4 12
112 4 5 4 13
113 5 5 4 14
114 5 4 2 11
115 3 3 3 9
116 5 5 5 15

75



117 5 5 3 13
118 4 4 4 12
119 4 5 4 13
120 4 5 5 14
121 5 5 3 13
122 5 5 5 15
123 4 4 5 13
124 4 4 4 12
125 4 5 3 12
126 3 3 4 10
127 5 5 2 12
128 5 5 4 14
129 5 4 5 14
130 5 4 3 12
131 4 5 3 12
132 5 5 5 15
133 5 5 4 14
134 5 5 4 14
135 4 5 5 14
136 4 3 3 10
137 4 5 1 10
138 5 5 5 15
139 2 1 1 4
140 3 2 2 7
141 3 3 3 9
142 4 3 3 10
143 5 5 5 15
144 5 5 5 15
145 4 5 4 13
146 5 4 4 13
147 5 4 5 14
148 5 3 3 11
149 5 3 3 11
150 4 4 3 11
151 4 5 4 13
152 4 4 4 12
153 3 3 4 10
154 4 5 5 14
155 5 5 4 14
156 4 4 4 12
157 4 3 2 9
158 5 4 3 12
159 5 3 4 12
160 4 4 4 12
161 5 5 5 15
162 4 5 5 14
163 5 5 4 14
164 4 4 4 12
165 5 5 5 15
166 4 3 1 8
167 4 4 4 12
168 5 5 4 14
169 4 4 4 12
170 5 4 4 13
171 3 5 3 11
172 5 4 5 14
173 5 4 2 11
174 4 3 5 12
175 5 5 2 12
176 5 5 4 14

76



177 5 5 4 14
178 4 3 2 9
179 4 4 5 13
180 5 5 4 14
181 4 5 3 12
182 4 3 3 10
183 4 4 5 13
184 5 4 4 13
185 5 5 4 14
186 5 5 3 13
187 5 5 4 14
188 4 4 5 13
189 5 5 5 15
190 5 5 5 15
191 4 3 3 10
192 4 3 5 12
193 4 4 4 12
194 3 4 3 10
195 5 5 5 15
196 3 5 4 12
197 3 3 4 10
198 4 3 4 11
199 3 3 1 7
200 5 4 2 11
201 4 4 5 13
202 3 3 3 9
203 3 3 1 7
204 3 2 2 7
205 3 3 3 9
206 5 3 4 12
207 4 5 5 14
208 4 4 4 12
209 5 5 4 14
210 5 5 1 11
211 5 3 3 11
212 5 5 5 15
213 4 4 4 12
214 5 5 3 13
215 4 3 2 9
216 2 3 2 7
217 4 4 3 11
218 5 5 3 13
219 5 4 2 11
220 4 5 4 13
221 5 5 5 15
222 4 4 5 13
223 4 3 4 11
224 5 5 4 14
225 4 4 3 11
226 3 2 4 9
227 4 4 2 10
228 5 4 4 13
229 5 4 4 13
230 5 4 4 13
231 4 4 3 11
232 5 4 4 13
233 5 3 3 11
234 3 3 3 9
235 5 5 4 14
236 4 4 1 9
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237 4 4 3 11
238 4 3 5 12
239 5 5 5 15
240 4 3 3 10
241 4 3 3 10
242 5 5 4 14
243 5 5 2 12
244 5 5 4 14
245 2 2 4 8
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Lampiran 4 : Uji Validasi dan Uji Reliabilitas

Uji Validasi

1. Variabel layout (X1)

Correlations

79

X1.1 X1.2 X1.3 X1.4 X15 Layout

X1.1  Pearson 1 456™ 3317 307" 369" 682"

Correlation

Sig. (2-

aited) 000 000 000 000 000

N 245 245 245 245 245 245
X1.2  Pearson 456" 1 312" 369" 391 718"

Correlation

Sig. (2-

o) 000 000 000 000 000

N 245 245 245 245 245 245
X1.3  Pearson 331" 312" 1 332" 244" 675"

Correlation

Sig. (2-

o) 000 000 000 000 000

N 245 245 245 245 245 245
X1.4  Pearson 307" 369" 332" 1 513" 7217

Correlation

Sig. (2- 000 .000 .000 .000 .000

tailed)

N 245 245 245 245 245 245
X15  Pearson 369" 3017 244" 513" 1 697"

Correlation

Sig. (2- 000 .000 .000 .000 .000

tailed)

N 245 245 245 245 245 245
Layout  Pearson 682" 718" 675" 721" 697" 1

Correlation

Sig. (2- 000 000 000 .000 .000

tailed)

N 245 245 245 245 245 245

**_Correlation is significant at the 0.01 level (2-tailed).



2. Variabel Kualitas Pelayanan (X2)

Correlations
X2.1 X2.2 X2.3 X2.4 | X25 | X2.6 | X2.7 X2.8 | X2.9 | X2.10 | X2.11 | X2.12 | X2.13 | X2.14 | X2.15 | X2.16 | X2.17 | X2.18 | X2.19 | X2.20 | X2.21 | X2.22 p};:;l;ﬁzn
X2.1 Pearson
Correlatio 1| .290"| .242"| .275™| .270™| .252"| .300™| .285"| .291"| .368™| .195"| .321"| .276™| .220"| .412"| .225™| .327"| .331"| .319™| .352"| .320"| .232" 506"
n
gﬁéé)z_ .000 .000 .000 .000 .000 .000 .000 .000 .000 .002 .000 .000 .001 .000 .000 .000 .000 .000 .000 .000 .000 .000
N 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245
X2.2 Pearson
Correlatio | .290" 1| .380"| .342"| .366™| .456™| .426"| .356™| .423"| .409™| .349™| .366"| .431"| .394™| .467"| .360"| .297"| .427"| .319"| .357"| .369"| .394" .649”
n
tsali?é(g)z' .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000
N 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245
X2.3 Pearson
Correlatio | .242"| .380™ 1| .323"| .234"| .399"| .415™| .255"| .428™| .427"| .322"| .224™| .300"| .335™| .373™| .442"| .311"| .308™| .357"| .264"| .272"| .337" 580"
n
tsali?éé)z' .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000
N 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245
X2.4 Pearson
Correlatio | .275™| .342™| .323™ 1| .316™| .352"| .4217| .327"| .454"| .442™| .317"| .302"| .414™| .315™| .352"| .411™| .372"| .352"| .347™| .399"| .351"| .377" 623"
n
tsali?éé)z' .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000
N 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245
X2.5 Pearson
Correlatio | .270™| .366™| .234™| .316" 1| .325™| .388"| .569™| .330™| .478"| .394™| .489™| .392"| .436™| .322"| .403™| .458™| .414™| .4107| .272™| .447"| .357" 652"
n
tsali?éé)z- .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000
N 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245
X2.6 Pearson
Correlatio | .252™| .456™| .399™| .352"( .325" 1| .450™| .300™| .462"| .407™| .389"| .429™| .354™| .312"| .396™| .376™| .432"| .397™| .413"| .358™| .443™| .288" .655™
n
gﬁle-é)z- .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000
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N

245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245
X2.7 Pearson
Correlatio | .300"| .426™| .415™| .421"| .388™| .450" 1| .381"| .423"| .465"| .451"| .422"| .422"| .402"| .367"| .506| .403"| .410"| .416™| .512"| .399"| .352"| .708"
n
gi?éé)z_ .000| .000( .000( .000| .000| .000 .000| .000( .000| .000| .000| .000| .00O| .000| .000| .000( .000| .000| .000( .000| .00O .000
N 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245
X2.8 Pearson
Correlatio | .285"| .356™| .255™| .327"| .569"| .300"| .381" 1| .252"| .400™| .507"| .431"| .370"| .412"| .451"| .229"| .407"| .451"| .391"| .342"| .374"| .321"| .637"
n
gi?éé)z_ .000| .000( .000( .000| .000| .000| .00O0 .000| .000( .000| .000| .000| .000( .00O| .000| .000| .000( .00O| .000| .000( .000 .000
N 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245
X2.9 Pearson
Correlatio | .291"| .423"| .428™| .454"| .330"| .462"| .423"| .252" 1| .304"| .203™| .423"| .489"| .318™| .408™| .380"| .360™| .379"| .247"| .338"| .289"| .378"| .624"
n
gi?éé)z_ .000| .000| .000( .000| .000| .000( .000( .00O .000| .001| .000| .000| .000| .000( .000| .000| .000| .000( .000O| .000| .000 .000
N 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245
X2.10 Pearson
Correlatio | .368™| .409"| .427"| .442"| .478"| .407"| .465"| .400™| .304" 1| .245™| .371"| .345"| .453"| .451"| .483"| .376"| .273"| .428"| .356"| .439"| .283"| .665"
n
gi?éé)z_ .000| .000| .000( .000| .000| .000| .000( .000| .000 .000| .000( .000| .000| .000| .000( .00O| .000| .000( .000| .000| .000 .000
N 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245
X2.11 Pearson
Correlatio | .195"| .349"| .322"| .317"| .394"| .389"| .451"| .507"| .203"| .245" 1| .329™| .331"| .473"| .270"| .287"| .404™| .417"| .413"| .425"| .324"| .367"| .614"
n
tsé:ﬁ;éé)z- .002| .000| .000| .000| .000| .000( .000( .000| .001| .000 .000| .000( .000| .000| .000| .000( .000| .000| .000| .000| .00O .000
N 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245
X2.12 Pearson
Correlatio | .321"| .366™| .224™| .302"| .489™| .429"| .422"| .431"| .423"| .371"| .329" 1| .302"| .302"| .271"| .330"| .387"| .396™| .351"| .246"| .359"| .325"| .603"
n
tsé:ﬁ;éé)z- .000| .000| .000( .000| .000| .000( .000| .000| .000( .000| .000 .000| .000( .000| .000| .000| .000( .000| .000| .000( .000 .000
N 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245
X2.13 Pearson
Correlatio | .276™| .431"| .300™| .414"| .392"| .354"| .422"| .370™| .489"| .345"| .331"| .302" 1| .360™| .388"| .330"| .386™| .357"| .311"| .379"| .282"| .412"| .621"
n
tsaliglle'é)z- .000| .000( .000( .000| .000| .000( .000O| .000| .000( .000| .000| .000 .000| .000( .000| .000| .000| .000( .000| .000| .000 .000
N 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245
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X2.14 Pearson

Correlatio | .220™| .394™| .335™| .315"| .436™| .312"| .402"| .412"| .318"| .453"| .473"| .302"| .360" 1| .341"| .367"| .443"| .410"| .414"| .355"| .403"| .351" .639°

n

gﬁeé)z .001| .000| .000| .000| .000| .000| .00OO| .000| .000| .000| .000| .000| .000 .000( .000| .000| .000| .000| .000| .000| .000 .000

N 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245
X2.15 Pearson

Correlatio | .412"| .467™| .373"| .352"| .322"| .396"| .367"| .451"| .408"| .451"| .270™| .271"| .388™| .341" 1| .355™| .372"| .410"| .324"| .389"| .385"| .318" 636"

n

gﬁeé)z .000( .000| .000| .000( .000| .000| .000O| .000| .000| .000( .000| .000| .000( .000 .000( .000| .000| .000( .000| .000| .000 .000

N 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245
X2.16 Pearson

Correlatio | .225™| .360™| .442™| .411"| .403"| .376"| .506™| .229"| .380™| .483™| .287"| .330"| .330"| .367"| .355™ 1| .256™| .282"| .472"| .435™| .392"| .319" 629"

n

gﬁeé)z .000( .000| .000| .000| .000| .000| .000O| .000| .000| .000| .000| .000| .000( .000| .00O .000( .000| .000| .000( .000| .000 .000

N 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245
X2.17 Pearson

Correlatio | .327"| .297™| .311"| .372"| .458™| .432"| .403"| .407"| .360™| .376™| .404™| .387"| .386"| .443™| .372"| .256" 1| .450™| .336™| .408™| .380"| .380™ .646"

n

gﬁeé)z .000( .000| .000| .00OO| .000| .000| .0OO| .000| .000| .000( .000| .00O| .000( .000| .000| .00O .000( .000| .000| .000| .000 .000

N 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245
X2.18 Pearson

Correlatio | .331™| .427"| .308™| .352"| .414™| .397"| .410™| .451"| .379™| .273"| .417"| .396"| .357"| .410"| .410™| .282™| .450" 1| .340™| .423"| .379"| .389" 651"

n

tsall?eé)z .000( .000| .000| .00O| .000| .000| .0OOf .000| .000| .000| .000| .00O| .000( .000| .00O| .00O| .000 .000( .000| .000| .000 .000

N 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245
X2.19 Pearson

Correlatio | .319™| .319™| .357"| .347"| .410™| .413"| .416"| .391"| .247"| .428™| .413"| .351"| .311"| .414™| .324™| .472"| .336"| .340" 1| .379"| .372"| .371" 632"

n

tsall?eé)z .000( .000| .000| .000O| .000| .000| .0OO| .000| .000| .000| .000| .00OO| .000| .000| .000| .000O( .000| .00O .000( .000| .000 .000

N 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245
X2.20 Pearson

Correlatio | .352™| .357™| .264™| .399"| .272"| .358"| .512"| .342"| .338™| .356™| .425"| .246"| .379"| .355"| .389™| .435™| .408™| .423"| .379" 1| .346™| .290" .630™

n

tsa'l?eé)z .000( .000| .000| .00OO| .000| .000| .0OOf .000| .000| .000| .000| .00OO| .000O| .000| .00O| .00O| .000| .000| .00O .000| .000 .000

N 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245
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X2.21 Pearson
Correlatio | .320™| .369™| .272"| .351"| .447"| .443"| .399"| .374™| .289"| .439™| .324™| .359"| .282"| .403™| .385™| .392"| .380"| .379"| .372"| .346" 1| .256" .623"
n
gﬁeé)z .000( .000| .000| .0OO| .000| .000| .0OO| .000| .000| .000( .000| .00O| .000O| .000| .000| .00O| .000| .000| .00O( .000 .000 .000
N 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245
X2.22 Pearson
Correlatio | .232"| .394™| .337"| .377"| .357"| .288"| .352"| .321"| .378"| .283"| .367"| .325"| .412"| .351"| .318™| .319"| .380"| .389™| .371"| .290"| .256" 1 584"
n
gﬁeé)z .000( .000| .000| .000O| .000| .000| .00O( .000| .000| .000| .000| .00O| .000( .000| .00O| .00O| .000| .000| .000( .000| .00O .000
N 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245
Kualitas Pearson
Pelayana Correlatio | .506™| .649™| .580™| .623™| .652"| .655"| .708"| .637"| .624"| .665™| .614™| .603"| .621"| .639"| .636™| .629™| .646™| .651"| .632"| .630"| .623"| .584" 1
n n
gﬁeé)z .000( .000| .000| .0OO| .000| .000| .0OO| .000| .000| .000| .000| .00O| .000| .000| .00OO| .00OO| .000| .000| .000O( .000| .000| .00O
N 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245 245

**_Correlation is significant at the 0.01 level (2-tailed).
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3. Variabel Keputusan Pembelian (Y)

Correlations

Keputusan
Y1l Y2 Y3 Pembelian
Y1l Pearson_ 1 494" 304" 739"
Correlation
Sig. (2-tailed) .000 .000 .000
N 245 245 245 245
Y2 Pearson_ 494" 1 320" 779"
Correlation
Sig. (2-tailed) .000 .000 .000
N 245 245 245 245
Y3 Pearson . - -
Correlation .304 .320 1 .768
Sig. (2-tailed) .000 .000 .000
N 245 245 245 245
Keputusan Pearson . " o
Pembelian  Correlation 739 172 768 1
Sig. (2-tailed) .000 .000 .000
N 245 245 245 245
**_Correlation is significant at the 0.01 level (2-tailed).
Uji Realibilitas
1. Variabel Layout (X1)
Case Processing Summanry
M Yo
Cases Valid 245 100.0
Excluded? 0 0
Tatal 245 100.0
a. Listwise deletion based on all variables in the procedure.
Reliability Statistics
Cronbach's N of
Alpha Items
731 5
2. Variabel Kualitas Pelayanan (X2)
Case Processing Summary
%
Cases Valid 245 100.0
Excluded? 0 0
Total 245 100.0

a. Listwise deletion based on all variables in the procedure.

84



Reliability Statistics

Cronbach's N of
Alpha Items

927 22

3. Variabel Keputusan Pembelian (Y)

Case Processing Summary

N %
Cases Valid 245 100.0
Excluded? 0 .0
Total 245 100.0

a. Listwise deletion based on all variables in
the procedure.

Reliability Statistics

Cronbach's N of
Alpha Items

.620 3




Lampiran 5 : Uji Asumsi Klasik

1. Uji Normalitas

One-Sample Kolmogorov-Smirnov Test

Unstandardized Residual

N

Normal
Parametersa®b

Most Extreme
Differences

Test Statistic

Mean

Std.
Deviation
Absolute

Positive
Negative

Asymp. Sig. (2-tailed)

245
.0000000

1.63251366

.055
.039
-.055
.055
.069°¢

a. Test distribution is Normal.
b. Calculated from data.

c. Lilliefors Significance Correction.

2. Uji Multikoliearitas

Coefficients?

Collinearity Statistics

Model Tolerance VIF

1 Layout .835 1.198
Kualitas
Pelayanan 835 1.198

a. Dependent Variable: Keputusan

Pembelian
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Lampiran 6 : Analisis Regresi Linear Berganda

Coefficients?

87

Unstandardized
Coefficients

Standardized
Coefficients

Std.
Model B Error Beta t Sig.
1 (Constant) 677 .926 731 .465
Layout 194 040 268 4.907 000
ggﬂ;giam 082 009 474 8.681 000

a. Dependent Variable: Keputusan Pembelian



Lampiran 7 : Uji Hipotesis

88

1. Uji t
Coefficients?
Unstandardized Standardized
Coefficients Coefficients
Std.

Model B Error Beta t Sig.

1 (Constant) 677 926 731 465
Layout 194 .040 .268 4.907 .000
Kualitas
Pelayanan .082 .009 A74 8.681 .000

a. Dependent Variable: Keputusan Pembelian

2. Ujif
ANOVA?
Sum of Mean

Model Squares df Square F Sig.

1 Regression 431.699 2 215.850 80.327 .000P
Residual 650.285 242 2.687
Total 1081.984 244

a. Dependent Variable: Keputusan Pembelian
b. Predictors: (Constant), Kualitas Pelayanan, Layout

3. Koefisien Determinasi

Model Summary®

Std.
Adjusted | Error of
R R the
Model R Square Square Estimate
1 6322 399 394 1.639

a. Predictors: (Constant), Kualitas Pelayanan, Layout

b. Dependent Variable: Keputusan Pembelian



