
DAFTAR PUSTAKA 
 

Aaker, D. A. (1991). Managing Brand Equity. New York: Free Press. 
Aaker, D. A. (1996). Building Strong Brands. New York: Free Press. 

Arnoldo, A. C., & Majluf, N. S. (1996). The Strategy Concept and 

Process: A Pragmatic Approach (2nd ed.). Prentice Hall. 

Bowman, C. (1998). Strategy in Practice (2nd ed.). Prentice Hall 

Europe. 

Budianto, A. (2015). Manajemen Pemasaran (Edisi Revisi). Ombak 

Pustaka. 

Chiaravalle, B., & Schenck, B. (2007). Branding for Dummies. 
Hoboken, NJ: Wiley Publishing, Inc. 

Chowdhury, H. K., Parvin, N., Weitenberner, C., & Becker, M. 

(2011). Consumer attitude toward mobile advertising in an 

emerging market: An empirical study. International Journal of 

Mobile Marketing, 6(1), 33–44. 

Clow, K. E., & Baack, D. E. Integrated Advertising, Promotion, and 

Marketing Communications (8th ed.). 
Cangara, H. (2018). Pengantar Ilmu Komunikasi (Edisi Ketiga). 

Rajawali Press. 

Data Laju Pertumbuhan PDB Indonesia. (2024). Retrieved from 

https://www.bps.go.id/ide/statistics-table/2/MTA0IzI=/-seri-

2010—laju pertumbuhan-pdb-seri-2010—persen-.html 

Djatmiko, H. (2011). Strategi komunikasi pemasaran. Jakarta: 

Erlangga. 

Doyle, P. (2001). Marketing Management and Strategy (3rd ed.). 
Harlow, England: Financial Times. 

Duncan, T. (2002). IMC: Using Advertising and Promotion to Build 

Brands. McGraw-Hill. 

Effendy, O. U. (2004). Ilmu Komunikasi: Teori dan Praktek. PT 

Remaja Rosdakarya. 



Fill, C. (1999). Marketing Communications: Contexts, Strategies, 

and Applications. Prentice Hall. 

Fiske, J. (2010). Introduction to Communication Studies. Routledge. 

Grant, R. M. (2016). Contemporary Strategy Analysis: Text and 
Cases Edition. 

Hackley, C. (2015). Advertising and Promotion: An Integrated 

Marketing Communications Approach. SAGE Publications. 

Harahap, S. M., Rizki, J. W. S., & Siregar, E. Z. (2022). Strategi 

Komunikasi Organisasi. Prenada Media. 

Hoyer, W. D., & Brown, S. P. (1990). Effects of brand awareness on 

choice for a common, repeat-purchase product. Journal of 

Consumer Research. 
Kapferer, J. N. (2008). The New Strategic Brand Management: 

Creating and Sustaining Brand Equity in the Long Term. 

Kotler, P. (1967). Marketing Management: Analysis, Planning, and 

Control. Englewood Cliffs, NJ: Prentice Hall. 

Kotler, P., & Keller, K. L. (2016). Marketing Management (13th ed.). 

Pearson Education. 

Kotler, P., & Keller, K. L. (2012). Principles of Marketing (12th ed.). 

Jakarta: PT Indeks. 
Kriyantono, R. (2016). Teknik Praktis Riset Komunikasi. Jakarta: 

Publikasi Kencana. 

Laporan Dinas Koperasi dan UMKM Kota Makassar. (2023). 

Diakses pada 10 Oktober 2023. Retrieved from 

https://diskopukm.makassarkota.go.id/reports/ 

Lasswell, H. D. (1948). The structure and function of communication 

in society. In L. Bryson (Ed.), The Communication of Ideas (pp. 
37–51). Harper and Row. 

Littlejohn, S. W., & Foss, K. A. (2008). Theories of Human 

Communication (8th ed.). Wadsworth Cengage Learning. 

Mulyana, D. (2015). Ilmu Komunikasi: Suatu Pengantar. Remaja 

Rosdakarya. 



Parmitasari, R. D. A., & Syariati, A. (2020). Manajemen Strategi. 

Pusaka Al Maida. 

Pickton, D., & Broderick, A. (2005). Integrated Marketing 

Communications. Prentice Hall. 
Rabbani, D. B., Santi, N. D. M., & Muliyati. (2022). Komunikasi 

Pemasaran. E-Library INABA. 

Rangkuti, F. (2016). Strategi Pemasaran. Jakarta: PT Gramedia 

Pustaka Utama. 

Schiffman, L. G., & Kanuk, L. L. (2008). Consumer Behavior. Wirlow 

Press. 

Schultz, D. E., Tannenbaum, S. I., & Lauterborn, R. F. (1993). 

Integrated Marketing Communications: Putting It Together & 
Making It Work. NTC Business Books. 

Setiadi, N. J. (2003). Perilaku Konsumen: Konsep dan Implikasi 

untuk Strategi dan Penelitian Pemasaran. Jakarta: Kencana 

Prenada Media Group. 

Shannon, C., & Weaver, W. (1949). The Mathematical Theory of 

Communication. University of Illinois Press. 

Shrimp, T. (2010). Brand Management: Research, Theory and 

Practice. New York: Business Expert Press. 
Soemanagara, R. (2012). Strategic Marketing Communication: 

Konsep Strategis dan Terapan. 

Sudiantini, D. (2022). Manajemen Strategi. CV. Pena Persada. 

Sutisna. (2003). Perilaku Konsumen dan Komunikasi Pemasaran. 

PT Remaja Rosdakarya. 

Suyanto, M., & Fadilah, S. (2012). Komunikasi Pemasaran. 

Yogyakarta: Graha Ilmu. 
Thompson, A. A., Peteraf, M. A., Gamble, J. E., & Strickland, A. J. 

(2020). Crafting and Executing Strategy: The Quest for 

Competitive Advantage (22nd ed.). New York: McGraw-Hill 

Education. 

Tjiptono, F. (2017). Pemasaran Strategik (Edisi ke-3). Yogyakarta: 

Budiman Printing. 



Miles, M. B., & Huberman, A. M. (1994). Qualitative Data Analysis: 

An Expanded Sourcebook (2nd ed.). Thousand Oaks, CA: SAGE 

Publications. 

Watzlawick, P., Bavelas, J. B., & Jackson, D. D. (1967). Pragmatics 
of Human Communication: A Study of Interactional Patterns, 

Pathologies, and Paradoxes. W. W. Norton & Company. 

Widiyanto, G. (2010). Studi Loyalitas Merek. Jurnal Ilmiah 

Manajemen Universitas Lampung, 15(3), 70–75. Universitas 

Lampung. 

Dewi, R. M., & Hartono, T. (2019). E-Commerce Marketing 

Communication Strategies on Consumer Buying Interest. 

 
 

 
 


