
66 

 

 

DAFTAR PUSTAKA 

Angriva, S., & Sunyigono, A. K. (2020). Persepsi Dan Preferensi Konsumen 

Terhadap Produk Madu Pt Kembang Joyo. Agriscience, 1(1), 186-199. 

Asela A. Burgos-Campero & Jose G. Vargas- Hernandez. (2013). Analitical 

approach to neuromarketing as a business strategy. Journal of Social dan 

Behavioral Sciences.  

Assauri, S., 2015. Manajemen Pemasaran, Jakarta, PT Raja Grafindo Persada. 

Bian, Z. et al. (2014). Relative power and coherence of EEG series are related to 

amnestic mild cognitive impairment in diabetes, Frontiers in Aging 

Neuroscience, 6, pp. 1–9. doi: 10.3389/fnagi.2014.00011. 

Bird, J. J., Manso, L. J., Ribeiro, E. P., Ekárt, A., & Faria, D. R. (2018). A Study on 

Mental State Classification Using Eeg-Based Brain-Machine Interface. In 

2018 international conference on intelligent systems (IS) (pp. 795-800). 

IEEE 

Bishop, M & Wahlsten, D. (1997). Sex Differences in the Human Corpus Callosum: 

Myth or Reality?. Journal of Neuroscience & Biobehavioral Reviews. 

Volume 21 

Cheng, S.-Y., & Hsu, H.-T. (2011). Mental Fatigue Measurement Using EEG. 

Cuesta, U., Niño, J. I., & Martínez, L. (2018). Neuromarketing: Analysis of 

Packaging Using Gsr, Eye-Tracking and Facial Expression. The European 

Conference on Media, Communication & Film.  

Cantero, J. L. et al. (2003) Sleep-Dependent θ Oscillations in the Human 

Hippocampus and Neocortex, Journal of Neuroscience, 23(34), pp. 10897–

10903. doi: 10.1523/jneurosci.23-34-10897.2003. 

Chandrasiri & Dhanapala. (2013). PC-Based Electroencephalogram System. IEEE 

8th International Conference on Industrial and Information Systems. 

Creswell, John W. (2009). Penelitian Kualitatif & Desain Riset, Yogyakarta, 

Pustaka Pelajar 

Cordova, F., Cifuentes, F., Hinostroza., C. (2022). Analysis of the purchasing 

decision-making process in e-commerce using SED Method from 

Neuromarketing. Journal of the scientific committee of the 9th International 



67 

 

 

Conference on Information Technology and Quantitative Management, 

704–711, doi 10.1016/j.procs.2022.11.232 

Creswell, John W. (2012), Penelitian Kualitatif & Desain Riset, Yogyakarta, 

Pustaka Pelajar 

Creswell, John W. (2014). Penelitian Kualitatif & Desain Riset, Yogyakarta, 

 Pustaka Pelajar 

Demos, J. N. (2005). Getting Started with Neurofeedback (1st ed.) 

Danang, Sunyoto. (2013). Metodologi Penelitian Akuntansi. Bandung: PT Refika 

Aditama Anggota Ikapi. 

Fadhlurrohman I,et al. (2018) Analisis Sinyal Gelombang Otak Alfa, Beta  Dan 

Theta Terhadap Kejujuran Mahasiswa Menggunakan Sinyal EEG 5 Kanal 

e-Proceeding of Engineering. 

Genco, S. J., Pohlmann, A. P., & Steidl, P. (2013). Neuromarketing for Dummies. 

Goldman, Ralph F. (2013). A Guide to The Conduct of Severe Human Studies on 

Human Subjects, Proceedings of the 15th International Conference on 

Environmental Ergonomics. pp. 107-110, ISBN 987-0-473-22821-7. 

Gurbuz, Esen. (2018). Theory of New Product Development and Its Applications. 

http://dx.doi.org/10.5772/intechopen.74527 

Gyorgy, B. (2002) ‘Theta oscillations in the hippocampus’, Neuron, 33(3), pp. 325–

340.  

Golnar et al. (2019). The application of EEG power for the prediction and 

interpretation of consumer decision-making: A neuromarketing study. 

Journal Physiology & Behavior. Volume 207 

Hasanah U., Adawiyah., Nurtama B. (2014). Preferensi dan Ambang Deteksi Rasa 

Manis dan Pahit: Pendekatan Multikultural dan Gender. Jurnal Mutu Pangan, 

Vol 1. ISSN 2355-5017 

Hartono, D. (2018). Analisis Preferensi Konsumen Di Kafe Ruang Kopi Bogor. 

Institut Pertanian Bogor 

Hoffman et al,. (2016). Flavour preferences in youth versus adults: a review. DOI: 

10.1136/tobaccocontrol-2016-053192 

Indarto. (2011). Preferensi Konsumen dan Factor Pengaruh Terhadap 

Konsumen.Jakarta: Erlangga. 

http://dx.doi.org/10.5772/intechopen.74527


68 

 

 

Joy, M. M. (2018). The Potential and challenge of using Neuromarketing as a 

Marketing Tool. New-Age Marketing. National Conference. NCNAM-

2018, March. 

Jia, X & Kohn, A. (2011). Gamma Rhythms in the Brain. PLoS Biol 9(4): 

e1001045. https://doi.org/10.1371/journal.pbio.1001045 

John, Tukey W. (1977). Exploratory Data Analisys, Addison-Welley Publishing 

Company. 

Kotler, Philip (2000). Prinsip – Prinsip Pemasaran Manajemen, Jakarta : 

Prenhalindo. 

Kotler, P., & Keller, K. (2008). Manajemen Pemasaran, Edisi Millenium 

diterjemahkan Benyamin Molan: PT. Prenhallindo: Jakarta  

Kotler, P., & Keller, K. (2009). Manajemen Pemasaran. Edisi ke 13. Jakarta: 

Erlangga 

Kotler, P., & Armstrong, G. (2008). Prinsip-prinsip Pemasaran,Jilid 1, Erlangga, 

Jakarta. 

Kusuma, Dian. W. (2020). Pengujian Hipotesis (Deskriptif, Komparatif dan 

Asosiatif) Jombang: LPPM Universitas KH.A Wahab Hasbunallah. 

Larsen, E. A. (2010). Classification of EEG Signals in a Brain-Computer Interface 

System. 

Luck, S. J. (2014). An introduction to the event-related potential technique (Edisi 

kedua). TheMIT Press 

Marcomm & Toffin. (2019). BREWING IN INDONESIA: Insights for Successful 

Coffee Shop Business 

Martinez, T., & Zhao, Y. (2018). The Impact of Mindfulness Training on Middle 

Grades Students’ Office Discipline Referrals. RMLE online, 41(3), 1-8. 

Moleong, L. J. (2017). Metode Penelitian Kualittatif. Bandung: PT. Remaja 

Rosdakarya. 

Miles, Matthew B. and Huberman, A. Michael. (2007). Qualitative Data Analysis 

(terjemahan), Jakarta : UI Press. 

Mandlik, Dhananjay. (2015) Neuromarketing: Exploring The Brain Formeasuring 

Consumer Behavior. International Journal of Management (IJM), ISSN 

0976 – 6502 



69 

 

 

Nazmudin, Y. (2019). Pengaruh Cita Rasa Dan Lokasi Terhadap Minat Konsumen 

Kue Balok Babakan (Studi Home Home Industri Kue Balok Babakan 

Cikedal). Skripsi Universitas Islam Negeri Sultan Maulana Hasanudin 

Banten 

Siuly,et al. (2017). EEG signal analysis and classification,New York, NY: Springer 

Berlin Heidelberg. 

Setiawan, K. (2019). Buku Ajar Metodologi Penelitian (Anova Satu Arah). Bandar 

Lampung: Universitas Lampung 

Wiratna, V. (2015). Metodologi Penelitian Bisnis Dan Ekonomi, 33. Yogyakarta: 

Pustaka Baru Press. 

Soufineyestani M, Dowling D, Khan A. (2020). Electroencephalography (EEG) 

Technology Applications and Available Devices. Applied Sciences. 

10(21):7453. https://doi.org/10.3390/app10217453 

Sebastian. (2014). Neuromarketing and evaluation of cognitive and emotional 

responses of consumers to marketing stimuli, Procedia Social and 

Behavioral Sciences, vol.27, 753-757. 

Smith. A, Jones. B, Brown. C. (2023). The Use of 5-Minute EEG For the Diagnosis 

of Sleep Apnea. Journal of Sleep Medicine 

Siregar. (2015). Metode Penelitian Kuantitaif. Jakarta: Prenadamedia Group. 

Sugiyono. (2011). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung: 

AfaBeta  

Tjiptono, Fandy. (2014) Pemasaran Jasa – Prinsip, Penerapan, dan Penelitian, Andi 

Offset, Yogyakarta. 

Tjiptono, F & Diana, A. (2016). Pemasaran Esesi dan Aplikasi, Andi Offset, 

Yogyakarta. 

Teplan, M. (2002). Fundamentals Of EEG Measurement. Institute of Measurement 

Science. Volume 2, Section 2 

Tapan Das. (2018). Brain Waves Create Consciousness. International Journal of 

Development Research. 

Tashiro, N., Sugata, H., Ikeda, T., Matsushita, K., Hara, M., Kawakami, K., & 

Fujiki, M. (2019). Effect of individual food preferences on oscillatory brain 

https://doi.org/10.3390/app10217453


70 

 

 

activity. Brain and Behavior, 9(5), e01262. 

https://doi.org/10.1002/brb3.1262 

Rezkisari, Indira. (2019). Bukti Kopi Sudah Jadi Gaya Hidup Masyarakat 

Indonesia. 

Ritchie et al,. (2018). Sex Differences in the Adult Human Brain: Evidencefrom 

5216 UK Biobank Participants. Cereb Cortex. 28:2959–2975. 

10.1093/cercor/bhy109 

Van Bochove, et al. (2016). Posterior resting state EEG asymmetries are 

associated with hedonic valuation of food. International Journal of 

Psychophysiology. DOI 10.1016/10.006.  

Venkatraman, V., Clithero, J. A., Fitzsimons, G. J., & Huettel, S. A. (2012) New 

Scanner Data for Brand Marketers: How Neuroscience Can Help Better 

Understand Differences in Brand Preferences, Journal of Consumer 

Psychology, 143-153. 

Wasade, V. S., & Spanaki, M. V. (2019). Understanding epilepsy: A study guide 

for the boards. Cambridge University Press. 

Wahidah, N. (2010). Komponen - Komponen yang Memengaruhi Cita Rasa Bahan 

Pangan. 

Widiyanto. (2013). Statistika Terapan. Konsep dan Aplikasi dalam Penelitian 

Bidang Pendidikan, Psikologi dan Ilmu Sosial Lainnya. Jakarta: PT Elex 

Media Komputindo 

Xue, Z., Yang, L., Rattadilok, P., Li, S., & Gao, L. (2019). Quantifying the Effects 

Of Temperature And Noise On Attention-Level Using EDA And EEG 

Sensors. In International Conference on Health Information Science (pp. 

250-262). Springer, Cham. 

Yi, G. S. et al. (2013). Modulation of electroencephalograph activity by manual 

acupuncture stimulation in healthy subjects: An autoregressive spectral 

analysis’, Chinese Physics B, 22(2). doi: 10.1088/1674- 1056/22/2/028703. 

Yanto, Indra (2019). Dampak Promosi, Harga Dan Citra Merek Terhadap 

Keputusan Pembelian Smartphone Oppo. JSMBI ( Jurnal Sains Manajemen 

Dan Bisnis Indonesia ) Vol. 9 No. 1 Juni 2019 



71 

 

 

Zulfi, J., Kusnandar, dan Qonita, A. (2018). Analisisi Preferensi Konsumen 

Terhadap Pembelian Kopi Instan White Coffee Di Kecamatani Kebumen 

Kabupaten Kebumen. JurnaliSEPA (Agribisnis). 14 (2) : 159-166. 

Zeenat, F. (2010). Gender Differences in Human Brain: A Review. The Open 

Anatomy Journal, 2, 37–55. https://doi.org/10.2174/1877609401002010037 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



72 

 

 

LAMPIRAN 

Lampiran 1  Dokumentasi wawancara barista safehaus 

 

 

Lampiran 2 hasil racikan 4 variasi kopi peach americano 

 

 

Lampiran 3 Dokumentasi perhitungan komposisi sajian kopi  

 

 



73 

 

 

Lampiran 4 Dokumentasi pemilihan variasi sajian kopi 

 

 

Lampiran 5 Dokumentasi wawancara barista safehasus (2) 

 

 

Lampiran 6 Dokumentasi foto Bersama barista safehaus 

 



74 

 

 

Lampiran 7 Dokumentasi pengisian surat persetujuan 

 

Lampiran 8 Dokumentasi pengisian surat persetujuan (2) 

 

 

Lampiran 9 Dokumentasi pengisian surat persetujuan (3) 

 

 

 



75 

 

 

Lampiran 10 Dokumentasi pengisian surat persetujuan (4) 

 

Lampiran 11 Dokumentasi pengisian surat persetujuan (5) 

 

 

Lampiran 12 Dokumentasi  pengambilan data  

 



76 

 

 

Lampiran 13 Dokumentasi pengambilan data (2) 

 

Lampiran 14 Dokumentasi pengambilan data (3) 

 

Lampiran 15 Dokumentasi pengambilan data (4) 

 

 

 



77 

 

 

Lampiran 16 Dokumentasi pengambilan data (5) 

 

Lampiran 17 Dokumentasi pengambilan data (6) 

 

Lampiran 18 Dokumentasi pengambilan data (7) 

 

 



78 

 

 

 

Lampiran 19 Dokumentasi pengambilan data (8) 

 

 

Lampiran 20 Dokumentasi pengambilan data(9) 

 

 

Lampiran 21 Dokumentasi pengambilan data (10) 

 

 



79 

 

 

Lampiran 22 Dokumentasi pengambilan data (11) 

 

 

Lampiran 23 Dokumentasi pengambilan data (12) 

 

 

Lampiran 24 Dokumentasi pengambilan data (13) 

 



80 

 

 

Lampiran 25 Dokumentasi pengambilan data (14) 

 

Lampiran 26 Dokumentasi pengambilan data (15) 

 

 

Lampiran 27 Dokumentasi pengambilan data (16) 



81 

 

 

 

 

Lampiran 28 Dokumentasi pengambilan data (17) 

 

 

Lampiran 29 Dokumentasi pengambilan data (18) 

 



82 

 

 

Lampiran 30 Dokumentasi pengambilan data (19) 

 

Lampiran 31 Dokumentasi pengambilan data (20) 

 

Lampiran 32 Dokumentasi pengambilan data (21) 

 

Lampiran 33 Dokumentasi pengambilan data (22) 



83 

 

 

 

 

Lampiran 34 Dokumentasi pengambilan data (23) 

 

Lampiran 35 Dokumentasi pengambilan data (24) 

 



84 

 

 

Lampiran 36 Dokumentasi pengambilan data (25) 

 

Lampiran 37 Dokumentasi pengambilan data (26) 

 

Lampiran 38 Dokumentasi pengambilan data (27) 

 

Lampiran 39 Dokumentasi pengambilan data (28) 



85 

 

 

 

Lampiran 40 Dokumentasi pengambilan data (29) 

 

Lampiran 41 Dokumentasi pengambilan data (29) 

 

Lampiran 42 Dokumentasi pengambilan data (30) 



86 

 

 

 

 

 

 

Lampiran 43 Dokumentasi pengambilan data (31) 

 

Lampiran 44 Dokumentasi pengambilan data (32) 

 

Lampiran 45 Dokumentasi pengambilan data (33) 



87 

 

 

 

 

 

Lampiran 46 Dokumentasi pengambilan data (32) 

 

 

Lampiran 47 Surat persetujuan Partisipan 



88 

 

 

 

 

 

 

 

 

 

Lampiran 48 Kuesioner screening Partisipan 



89 

 

 

 

Lampiran 49 Kuesioner screening Partisipan  

 

 



90 

 

 

 

Lampiran 50 Kuesioner screening Partisipan 

 

Lampiran 51 Kuesioner screening Partisipan 

 

Lampiran 52 Kuesioner screening Partisipan 



91 

 

 

 

 

Lampiran 53 Kuesioner screening Partisipan 

 

Lampiran 54 Respon Kuesioner Screening Partisipan 



92 

 

 

 

Lampiran 55 Data Rekapitulasi Gelombang Otak Per-Menit 

 

Lampiran 56 Data Rekapitulasi Rata-rata Gelombang Otak Partisipan Pria  

 

Lampiran 57 Data Rekapitulasi Rata-rata Gelombang Otak Partisipan Wanita 



93 

 

 

 

Lampiran 58 Data Rekapitulasi Rata-rata Gelombang Otak Partisipan Wanita 2 

 

 

 

 

 

 

 

 



94 

 

 

Lampiran 59 Hasil uji normalitas pada gelombang Alpha  pada pria menggunakan 

software SPSS 

 

Lampiran 60 Hasil uji normalitas pada gelombang Beta  pada pria menggunakan 

software SPSS 

 

Lampiran 61 Hasil uji normalitas pada gelombang Alpha  pada wanita 

menggunakan software SPSS 

 

 

 

 

 



95 

 

 

Lampiran 62 Hasil uji normalitas pada gelombang Beta  pada wanita menggunakan 

software SPSS 

 

Lampiran 63 Hasil uji T pada gelombang Alpha  pada pria  

 

Lampiran 64 Hasil uji T pada gelombang Beta  pada pria  

 

Lampiran 65 Hasil uji T pada gelombang Alpha  pada wanita  

 

 

 



96 

 

 

Lampiran 66 Hasil uji T pada gelombang Beta  pada wanita  

 

Lampiran 67 Hasil uji T pada gelombang permenit 

  



97 

 

 

 Lampiran 68 Hasil Uji Anova  Var 0 

 

Lampiran 69 Uji Anova  Var 1 

 

Lampiran 70 Uji Anova Var 2  

 

 

 

 

 

 

 

 

 

 

 



98 

 

 

Lampiran 71 Uji Anova Var 3 

 

 

 

 

 

 

 


