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Appendix 1 : RM. Kota Daeng Menu 
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Appendix 2 : Research Questionnaire 
 
 
 

RESEARCH QUESTIONNAIRE 

 
THE EFFECT OF SERVICE QUALITY, PRICE, AND LOCATION ON 

CUSTOMER SATISFACTION AT RM. KOTA DAENG 

 

I am Kamilah Nahdah Ilmi (A021191063), student of Management 

Undergraduate Study Program, Faculty of Economics and Business, 

Universitas Hasanuddin. I am currently doing research in order to complied 

a thesis entitled “The Effect of Service Quality, Price and Location on 

Customer Satisfaction at RM. Kota Daeng Makassar” 

 

In this regard, I look forward to your assistance in participating as a 

respondent by filling out the questionnaire below. All data and information 

that you provide will be kept confidential and will only be used for research 

purpose. 

 

Thank you for your time and participation. 

 

Best Regards, 

Kamilah Nahdah Ilmi 
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Respondent Identity 

 

Name or Initial :  
Age : 
Gender :  

o Male  
o Female 

 
Job : 

o Student 
o Entrepreneur 
o Employee 
o Civil Servant  
o Housewife 
o Others 

 
How many times have you ever visited RM. Kota Daeng? 

o 1-2 times 
o 3-4 times 
o >4 times 

 
How often do you buy RM. Kota Daeng’s products? 

o 1-2 times 
o 3-4 times 
o >4 times 

 
Please answer the statements below by choosing the answer that suits 
you best. 
Guideline 
1 = Strongly Disagree 
2 = Disagree 
3 = Neutral 
4 = Agree 
5 = Strongly Agree 
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RESEARCH QUESTIONNAIRE 

Service Quality (X1) 

Statement 

Answer 
SD D N A SA 

1 2 3 4 5 

The services are provide are as 

promised 

     

The service provide fast and 

responsive 

     

The services provide foster a 

sense of customer confidence 

     

Services provide base on 

consumer needs and complaints 

     

The facilities provided in the 

service are adequate 

     

 

Price (X2) 

Statement 

Answer 
SD D N A SA 

1 2 3 4 5 

The price offered is affordable 

 

     

The price offered is afford is in 

accordance with the quality of 

the product 

     

The price offered is in 

accordance with the benefits or 

taste of the product 

     

The price offered is competitive      
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Location (X3) 

Statement 

Answer 

SD D N A SA 

1 2 3 4 5 

Comfortable and supportive 

environment 

     

Easy transport access      

Close to customers      

Spacious and secure parking 

area 

     

 

Customer Satisfaction (Y) 

Statement 

Answer 

SD D N A SA 

1 2 3 4 5 

Conformance of expectation      

Interest to visit      

Willingness to recommend      
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APPENDIX 3 : Respondents Identity 
 

No Age Gender Job 
How many times 
you ever visited 

RM. Kota Daeng? 

How often do you 
buy RM. Kota 

Daeng’s 
products? 

1 47 Pria Karyawan >4 kali >4 kali 

2 41  Wanita Karyawan >4 kali >4 kali 

3 48  Wanita PNS 1-2 kali 1-2 kali 

4 49  Wanita PNS >4 kali >4 kali 

5 45  Wanita PNS >4 kali >4 kali 

6 45  Wanita PNS 3-4 kali 3-4 kali 

7 45 Wanita Karyawan 3-4 kali >4 kali 

8 22 Pria Mahasiswa 3-4 kali >4 kali 

9 22 Wanita Mahasiswa >4 kali >4 kali 

10 35  Wanita Dosen 3-4 kali >4 kali 

11 30 Pria PNS >4 kali >4 kali 

12 21 Wanita Mahasiswa >4 kali >4 kali 

13 21 Wanita Mahasiswa 1-2 kali 1-2 kali 

14 21 Wanita Mahasiswa 1-2 kali 1-2 kali 

15 48 Wanita PNS >4 kali >4 kali 

16 41 Wanita Ibu Rumah Tangga >4 kali >4 kali 

17 69  Wanita PNS 3-4 kali 3-4 kali 

18 24 Wanita Karyawan 1-2 kali 1-2 kali 

19 28  Wanita Karyawan >4 kali >4 kali 

20 23  Pria Mahasiswa >4 kali >4 kali 

21 34 Wanita Karyawan >4 kali >4 kali 

22 58  Pria Pensiunan pdam >4 kali >4 kali 

23 22 Pria Mahasiswa >4 kali >4 kali 

24 40 Wanita PNS >4 kali >4 kali 

25 21 Wanita Mahasiswa >4 kali >4 kali 

26 21 Wanita Mahasiswa 3-4 kali 3-4 kali 

27 59 Wanita PNS 3-4 kali 3-4 kali 

28 52 Pria Karyawan >4 kali >4 kali 

29 22 Wanita Mahasiswa 1-2 kali 1-2 kali 

30 21  Wanita Mahasiswa >4 kali >4 kali 
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31 17 Wanita Mahasiswa >4 kali >4 kali 

32 21 Wanita Mahasiswa >4 kali 3-4 kali 

33 21 Wanita Mahasiswa >4 kali >4 kali 

34 43  Wanita PNS 3-4 kali 1-2 kali 

35 47 Pria Pengusaha >4 kali >4 kali 

36 48  Wanita PNS 1-2 kali >4 kali 

37 22 Wanita Mahasiswa >4 kali 3-4 kali 

38 21 Wanita Mahasiswa >4 kali  >4 kali 

39 29 Wanita Ibu Rumah Tangga >4 kali >4 kali 

40 30 Wanita Ibu Rumah Tangga >4 kali >4 kali 

41 51  Pria Pengusaha >4 kali >4 kali 

42 40 Wanita PNS >4 kali >4 kali 

43 28 Wanita Karyawan >4 kali >4 kali 

44 65  Pria Pensiunan pns >4 kali >4 kali 

45 44  Wanita Karyawan >4 kali >4 kali 

46 26 Wanita PNS >4 kali 3-4 kali 

47 38  Wanita Ibu Rumah Tangga >4 kali >4 kali 

48 49 Wanita PNS >4 kali >4 kali 

49 21 Wanita Mahasiswa 1-2 kali 1-2 kali 

50 67 Wanita Pensiunan pns >4 kali >4 kali 

51 40 Wanita Karyawan >4 kali >4 kali 

52 25 Pria Pengusaha 3-4 kali  3-4 kali 

53 31 Wanita PNS >4 kali >4 kali 

54 21 Wanita Mahasiswa >4 kali >4 kali 

55 44  Wanita Karyawan 1-2 kali 3-4 kali 

56 20 Wanita Mahasiswa >4 kali >4 kali 

57 43 Wanita Karyawan >4 kali >4 kali 

58 17 Pria Pengusaha >4 kali >4 kali 

59 21 Wanita Mahasiswa >4 kali 1-2 kali 

60 36  Pria Belum bekerja 1-2 kali 1-2 kali 

61 31 Pria TNI >4 kali >4 kali 

62 33 Pria Karyawan >4 kali >4 kali 

63 40 Wanita Ibu Rumah Tangga 1-2 kali 1-2 kali 

64 36  Pria PNS >4 kali >4 kali 
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65 43  Wanita PNS >4 kali 1-2 kali 

66 40  Wanita Karyawan >4 kali >4 kali 

67 21 Pria Mahasiswa >4 kali >4 kali 

68 30 Pria Karyawan 1-2 kali 1-2 kali 

69 45 Wanita Ibu Rumah Tangga 3-4 kali 3-4 kali 

70 22 Pria Mahasiswa 3-4 kali 3-4 kali 

71 21 Pria Mahasiswa 3-4 kali 3-4 kali 

72 21 Pria Mahasiswa >4 kali >4 kali 

73 21 Wanita Mahasiswa >4 kali >4 kali 

74 26 Wanita Karyawan 3-4 kali 3-4 kali 

75 35 Pria Karyawan 3-4 kali 3-4 kali 

76 39 Pria Karyawan 1-2 kali 1-2 kali 

77 25 Wanita PNS 3-4 kali 3-4 kali 

78 44 Wanita PNS >4 kali >4 kali 

79 65  Pria Pensiunan PNS >4 kali >4 kali 

80 37 Wanita Ibu Rumah Tangga 1-2 kali 1-2 kali 

81 65  Pria Pensiun PNS >4 kali >4 kali 

82 27 Wanita Karyawan 1-2 kali 1-2 kali 

83 67 Wanita Pensiunan 3-4 kali 3-4 kali 

84 23 Wanita Tentor bhs Inggris >4 kali >4 kali 

85 48 Wanita PNS 1-2 kali 1-2 kali 

86 34 Wanita Ibu Rumah Tangga >4 kali >4 kali 

87 36 Wanita Ibu Rumah Tangga 3-4 kali 1-2 kali 

88 28 Wanita Karyawan >4 kali >4 kali 

89 42 Wanita PNS >4 kali >4 kali 
90 31 Pria Pengusaha >4 kali 1-2 kali 
91 49  Wanita PNS 1-2 kali 1-2 kali 
92 33 Pria PNS 1-2 kali 1-2 kali 

93 33 Wanita Karyawan >4 kali >4 kali 

94 34 Pria Karyawan 1-2 kali 1-2 kali 

95 50  Wanita PNS 3-4 kali 3-4 kali 
96 50 Wanita Karyawan >4 kali >4 kali 

97 46 Pria Karyawan >4 kali >4 kali 

98 63  Wanita Pensiunan >4 kali >4 kali 

99 60  Pria Wiraswasta >4 kali >4 kali 

100 50 Wanita PNS >4 kali >4 kali 
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Appendix 4 : Respondents Answer 
 
 

DATA TABULATION 
 
Respondents Answers Regarding Service Quality 
 

No 
SERVICE QUALITY (X1) 

Total 
X1.1 X1.2 X1.3 X1.4 X1.5 

1 4 4 4 4 4 20 
2 4 4 4 4 4 20 
3 4 4 4 3 4 19 
4 5 5 5 5 5 25 
5 4 4 4 4 4 20 
6 4 4 4 4 4 20 
7 5 5 4 5 4 23 
8 4 4 4 4 5 21 
9 4 4 4 4 4 20 
10 4 4 4 4 4 20 
11 5 5 4 5 4 23 
12 5 4 4 5 5 23 
13 5 5 5 5 5 25 
14 5 5 5 5 5 25 
15 5 4 5 4 5 23 
16 5 5 5 5 5 25 
17 5 5 5 5 5 25 
18 4 4 4 4 4 20 
19 5 4 5 4 5 23 
20 5 5 5 5 5 25 
21 4 4 5 4 5 22 
22 4 4 4 4 4 20 
23 4 4 4 4 4 20 
24 4 5 5 4 4 22 
25 5 4 5 4 5 23 
26 5 5 5 5 5 25 
27 5 5 5 5 5 25 
28 5 5 5 5 5 25 
29 5 4 4 5 5 23 
30 5 5 5 5 5 25 
31 5 5 5 5 5 25 
32 4 4 4 4 4 20 
33 5 4 4 5 4 22 
34 4 4 4 4 4 20 
35 4 4 4 4 4 20 
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36 4 4 4 4 4 20 
37 3 4 4 3 4 18 
38 1 2 2 1 2 8 
39 4 4 4 4 4 20 
40 4 4 4 4 4 20 
41 5 4 5 5 4 23 
42 5 5 5 5 5 25 
43 5 5 5 5 5 25 
44 5 5 5 5 5 25 
45 4 5 4 5 4 22 
46 4 4 4 4 4 20 
47 4 4 4 4 4 20 
48 4 5 4 5 4 22 
49 4 4 4 4 4 20 
50 2 3 2 2 2 11 
51 5 4 5 4 5 23 
52 4 4 4 4 4 20 
53 4 4 4 4 4 20 
54 4 4 4 4 4 20 
55 5 5 5 5 5 25 
56 4 5 4 5 5 23 
57 4 5 5 5 4 23 
58 5 5 5 5 5 25 
59 5 5 5 5 5 25 
60 4 4 4 4 4 20 
61 3 4 3 4 4 18 
62 3 3 3 3 3 15 
63 3 3 3 3 3 15 
64 4 3 4 3 4 18 
65 4 4 3 3 4 18 
66 4 4 4 4 4 20 
67 4 4 4 4 4 20 
68 3 3 3 3 3 15 
69 3 3 3 3 3 15 
70 4 3 4 3 4 18 
71 4 4 4 4 4 20 
72 4 4 4 4 4 20 
73 4 3 4 4 4 19 
74 5 5 5 5 5 25 
75 4 4 4 4 4 20 
76 4 4 4 4 4 20 
77 4 4 3 4 4 19 
78 4 4 4 4 4 20 
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79 4 5 4 5 5 23 
80 4 4 4 4 4 20 
81 5 5 5 5 5 25 
82 4 5 4 4 4 21 
83 5 5 5 5 5 25 
84 5 4 5 4 4 22 
85 4 4 4 4 4 20 
86 4 5 4 5 5 23 
87 4 5 5 5 5 24 
88 5 5 5 5 5 25 
89 4 4 4 4 4 20 
90 4 4 4 4 4 20 
91 5 4 5 4 4 22 
92 4 4 4 4 4 20 
93 5 5 5 5 5 25 
94 4 4 4 4 4 20 
95 4 4 4 4 4 20 
96 3 4 4 3 4 18 
97 2 2 2 2 2 10 
98 4 4 4 3 4 19 
99 4 4 4 4 4 20 

100 4 4 4 4 4 20 
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Respondents Answer Regarding Price 
 

No 
PRICE (X2) 

Total 
X2.1 X2.2 X2.3 X2.4 

1 3 3 4 3 13 
2 3 3 3 3 12 
3 3 4 3 3 13 
4 3 3 3 3 12 
5 4 4 4 4 16 
6 4 3 4 4 15 
7 3 3 3 3 12 
8 3 3 3 3 12 
9 3 3 3 3 12 

10 4 4 4 4 16 
11 4 4 4 4 16 
12 5 4 5 4 18 
13 5 5 5 5 20 
14 5 5 5 5 20 
15 5 5 5 5 20 
16 4 5 4 5 18 
17 4 4 4 4 16 
18 4 3 4 3 14 
19 3 3 3 3 12 
20 4 4 4 4 16 
21 4 4 4 3 15 
22 4 4 4 4 16 
23 4 4 4 4 16 
24 4 4 5 4 17 
25 4 4 4 4 16 
26 4 4 4 4 16 
27 4 5 4 4 17 
28 5 5 5 5 20 
29 4 4 4 4 16 
30 4 4 4 4 16 
31 5 4 5 5 19 
32 4 4 4 4 16 
33 4 5 5 4 18 
34 4 4 4 4 16 
35 4 4 4 4 16 
36 4 4 4 4 16 
37 3 4 3 3 13 
38 3 3 3 3 12 
39 3 4 3 3 13 



 

 

83 

40 3 3 3 3 12 
41 3 4 3 4 14 
42 4 4 4 4 16 
43 4 5 5 4 18 
44 5 4 5 4 18 
45 5 5 5 5 20 
46 4 4 4 4 16 
47 4 4 4 4 16 
48 4 3 4 4 15 
49 4 4 4 4 16 
50 4 4 4 4 16 
51 4 5 4 4 17 
52 4 4 4 4 16 
53 4 4 4 4 16 
54 5 4 5 4 18 
55 5 5 5 5 20 
56 5 5 5 5 20 
57 5 5 4 4 18 
58 4 4 4 4 16 
59 4 4 4 4 16 
60 4 4 4 4 16 
61 4 3 3 4 14 
62 3 3 4 3 13 
63 3 3 3 3 12 
64 3 3 3 3 12 
65 4 4 3 3 14 
66 3 3 3 3 12 
67 3 3 3 3 12 
68 3 4 4 3 14 
69 3 3 3 3 12 
70 3 3 3 4 13 
71 4 3 4 3 14 
72 3 3 3 3 12 
73 4 4 4 4 16 
74 4 3 4 3 14 
75 4 4 4 4 16 
76 3 3 3 3 12 
77 3 3 3 3 12 
78 3 3 3 3 12 
79 4 5 5 4 18 
80 4 5 4 5 18 
81 5 5 5 5 20 
82 5 4 5 4 18 
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83 4 4 4 4 16 
84 5 5 5 5 20 
85 5 5 4 4 18 
86 4 4 4 4 16 
87 4 4 4 4 16 
88 4 4 4 4 16 
89 4 4 4 4 16 
90 4 4 4 4 16 
91 3 2 2 3 10 
92 3 3 3 3 12 
93 3 3 3 3 12 
94 3 4 4 4 15 
95 4 4 4 4 16 
96 4 4 4 4 16 
97 3 3 3 3 12 
98 3 3 4 3 13 
99 3 3 3 3 12 
100 4 4 4 4 16 
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Respondents Answer Regarding Location 
 

No 
LOCATION (X3) 

Total 
X3.1 X3.2 X3.3 X3.4 

1 3 4 4 3 14 
2 4 4 4 4 16 
3 3 4 3 4 14 
4 4 4 4 4 16 
5 4 4 4 4 16 
6 4 4 4 4 16 
7 4 3 4 4 15 
8 4 4 4 4 16 
9 4 4 4 4 16 

10 5 4 5 4 18 
11 5 5 5 5 20 
12 5 5 5 5 20 
13 5 5 5 5 20 
14 5 4 5 4 18 
15 5 5 5 5 20 
16 5 5 5 5 20 
17 5 4 5 5 19 
18 5 5 5 5 20 
19 5 5 5 5 20 
20 4 5 5 5 19 
21 4 5 4 4 17 
22 4 4 4 4 16 
23 4 4 4 4 16 
24 4 4 4 4 16 
25 4 5 4 5 18 
26 4 4 4 4 16 
27 5 5 5 5 20 
28 5 5 5 5 20 
29 4 5 4 5 18 
30 4 4 4 4 16 
31 4 4 5 4 17 
32 5 5 5 4 19 
33 4 4 4 4 16 
34 5 5 4 4 18 
35 4 4 4 4 16 
36 4 4 4 4 16 
37 3 4 3 4 14 
38 3 3 3 3 12 
39 3 3 3 3 12 
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40 4 3 3 3 13 
41 3 4 4 4 15 
42 4 3 4 3 14 
43 3 4 3 4 14 
44 5 5 5 4 19 
45 5 4 5 4 18 
46 4 4 4 4 16 
47 4 4 4 4 16 
48 4 5 4 5 18 
49 5 5 5 4 19 
50 4 5 4 5 18 
51 5 5 5 5 20 
52 5 5 4 4 18 
53 5 5 5 5 20 
54 5 5 5 5 20 
55 5 5 5 5 20 
56 5 5 5 5 20 
57 5 4 5 5 19 
58 5 5 5 5 20 
59 5 5 5 5 20 
60 5 5 5 5 20 
61 4 4 4 5 17 
62 4 4 4 4 16 
63 4 3 4 3 14 
64 4 3 4 3 14 
65 4 4 4 4 16 
66 4 4 4 4 16 
67 4 4 4 4 16 
68 3 4 3 4 14 
69 3 3 3 3 12 
70 4 4 4 4 16 
71 4 4 4 4 16 
72 4 4 4 4 16 
73 4 3 3 3 13 
74 4 4 4 4 16 
75 4 4 4 4 16 
76 4 4 4 4 16 
77 4 4 4 4 16 
78 4 5 4 5 18 
79 5 5 5 5 20 
80 5 5 5 5 20 
81 5 5 5 5 20 
82 5 5 5 5 20 
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83 5 5 4 5 19 
84 5 5 5 5 20 
85 5 5 5 5 20 
86 5 5 5 5 20 
87 5 4 5 4 18 
88 5 5 5 5 20 
89 4 4 4 4 16 
90 4 4 4 4 16 
91 4 4 3 4 15 
92 4 4 4 4 16 
93 3 4 4 3 14 
94 3 3 3 3 12 
95 3 3 3 3 12 
96 4 4 4 4 16 
97 4 3 4 3 14 
98 3 4 3 4 14 
99 4 4 4 3 15 
100 4 5 4 4 17 
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Respondents Answer Regarding Customer Satisfaction 
 

No 
Kepuasan Pelanggan 

Total 
Y1 Y2 Y3 

1 4 3 3 10 
2 4 4 4 12 
3 4 3 3 10 
4 3 3 3 9 
5 4 4 4 12 
6 4 4 4 12 
7 4 4 4 12 
8 4 4 4 12 
9 4 4 4 12 

10 4 5 4 13 
11 4 5 5 14 
12 5 5 5 15 
13 5 5 5 15 
14 5 5 5 15 
15 5 5 5 15 
16 5 5 5 15 
17 5 5 5 15 
18 5 5 5 15 
19 5 5 5 15 
20 5 5 5 15 
21 5 5 5 15 
22 5 4 4 13 
23 5 5 4 14 
24 5 5 5 15 
25 5 5 5 15 
26 4 5 5 14 
27 4 5 4 13 
28 5 5 5 15 
29 5 4 5 14 
30 4 4 4 12 
31 4 4 4 12 
32 5 5 5 15 
33 5 4 5 14 
34 4 4 4 12 
35 4 4 4 12 
36 4 4 4 12 
37 3 4 3 10 
38 4 4 4 12 
39 3 3 3 9 
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40 3 3 3 9 
41 3 3 3 9 
42 3 3 3 9 
43 3 3 3 9 
44 4 3 4 11 
45 5 4 5 14 
46 4 5 5 14 
47 5 4 5 14 
48 5 5 5 15 
49 5 5 5 15 
50 5 5 5 15 
51 4 4 4 12 
52 4 4 4 12 
53 5 5 5 15 
54 5 5 5 15 
55 5 5 5 15 
56 5 5 5 15 
57 5 5 5 15 
58 5 5 5 15 
59 5 5 5 15 
60 5 5 5 15 
61 4 5 5 14 
62 4 4 4 12 
63 4 4 4 12 
64 4 4 4 12 
65 3 4 3 10 
66 3 4 4 11 
67 4 4 4 12 
68 4 4 4 12 
69 4 4 4 12 
70 3 3 3 9 
71 4 4 3 11 
72 4 4 4 12 
73 3 4 4 11 
74 4 4 4 12 
75 4 4 4 12 
76 4 4 4 12 
77 4 4 4 12 
78 4 4 4 12 
79 4 5 4 13 
80 5 5 5 15 
81 4 5 4 13 
82 5 5 5 15 
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83 5 5 5 15 
84 5 5 5 15 
85 5 5 5 15 
86 5 5 5 15 
87 5 5 5 15 
88 5 5 5 15 
89 5 5 5 15 
90 5 5 5 15 
91 4 4 4 12 
92 4 5 3 12 
93 4 4 3 11 
94 4 4 4 12 
95 4 4 4 12 
96 3 4 3 10 
97 4 4 4 12 
98 3 3 3 9 
99 4 3 4 11 
100 4 4 5 13 
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Appendix 5 : Validity and Reliability Test 
 
Validity Test Service Quality (X1) 
 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1 TOTAL 

X1.1 Pearson 

Correlation 

1 .730** .864** .835** .843** .930** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 

X1.2 Pearson 

Correlation 

.730** 1 .752** .878** .787** .899** 

Sig. (2-tailed) .000  .000 .000 .000 .000 

N 100 100 100 100 100 100 

X1.3 Pearson 

Correlation 

.864** .752** 1 .756** .851** .915** 

Sig. (2-tailed) .000 .000  .000 .000 .000 

N 100 100 100 100 100 100 

X1.4 Pearson 

Correlation 

.835** .878** .756** 1 .813** .933** 

Sig. (2-tailed) .000 .000 .000  .000 .000 

N 100 100 100 100 100 100 

X1.5 Pearson 

Correlation 

.843** .787** .851** .813** 1 .930** 

Sig. (2-tailed) .000 .000 .000 .000  .000 

N 100 100 100 100 100 100 

X1.TOTAL Pearson 

Correlation 

.930** .899** .915** .933** .930** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  
N 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Validity Test Price (X2) 
 

Correlations 

 X2.1 X2.2 X2.3 X2.4 Harga 

X2.1 Pearson Correlation 1 .741** .853** .820** .929** 

Sig. (2-tailed)  .000 .000 .000 .000 

N 100 100 100 100 100 

X2.2 Pearson Correlation .741** 1 .749** .803** .900** 

Sig. (2-tailed) .000  .000 .000 .000 

N 100 100 100 100 100 

X2.3 Pearson Correlation .853** .749** 1 .769** .920** 

Sig. (2-tailed) .000 .000  .000 .000 

N 100 100 100 100 100 

X2.4 Pearson Correlation .820** .803** .769** 1 .921** 

Sig. (2-tailed) .000 .000 .000  .000 

N 100 100 100 100 100 

Harga Pearson Correlation .929** .900** .920** .921** 1 

Sig. (2-tailed) .000 .000 .000 .000  
N 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Validity Test Location (X3) 
 

Correlations 

 X3.1 X3.2 X3.3 X3.4 Lokasi 

X3.1 Pearson Correlation 1 .671** .875** .675** .898** 

Sig. (2-tailed)  .000 .000 .000 .000 

N 100 100 100 100 100 

X3.2 Pearson Correlation .671** 1 .682** .846** .892** 

Sig. (2-tailed) .000  .000 .000 .000 

N 100 100 100 100 100 

X3.3 Pearson Correlation .875** .682** 1 .683** .903** 

Sig. (2-tailed) .000 .000  .000 .000 

N 100 100 100 100 100 

X3.4 Pearson Correlation .675** .846** .683** 1 .894** 

Sig. (2-tailed) .000 .000 .000  .000 

N 100 100 100 100 100 

Lokasi Pearson Correlation .898** .892** .903** .894** 1 

Sig. (2-tailed) .000 .000 .000 .000  
N 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Validity Test Customer Satisfaction (Y) 
 
 

Correlations 

 Y1 Y2 Y3 

KepuasanPela

nggan 

Y1 Pearson Correlation 1 .753** .859** .935** 

Sig. (2-tailed)  .000 .000 .000 

N 100 100 100 100 

Y2 Pearson Correlation .753** 1 .790** .909** 

Sig. (2-tailed) .000  .000 .000 

N 100 100 100 100 

Y3 Pearson Correlation .859** .790** 1 .951** 

Sig. (2-tailed) .000 .000  .000 

N 100 100 100 100 

KepuasanPelanggan Pearson Correlation .935** .909** .951** 1 

Sig. (2-tailed) .000 .000 .000  
N 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 
 
Reliability Test Service Quality (X1) 
 

Reliability Statistics 
Cronbach's Alpha N of Items 

.829 6 
 
 
Reliability Test Price (X2) 
 

Reliability Statistics 
Cronbach's Alpha N of Items 

.845 5 
 
 
Reliability Test Location (X3) 
 

Reliability Statistics 
Cronbach's Alpha N of Items 

.840 5 
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Reliability Test Customer Satisfaction (Y) 
 

Reliability Statistics 
Cronbach's Alpha N of Items 

.872 4 
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Appdendix 6: Hypotheses Testing 
 
Multiple Linear Regression 
 
                                                   Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 3.320 1.064  3.121 .002 

KualitasPelayanan -.112 .047 -.188 -2.375 .020 

Harga .166 .068 .214 2.432 .017 

Lokasi .553 .072 .679 7.641 .000 

a. Dependent Variable: KepuasanPelanggan 
 
 
F-Test 
 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 210.955 3 70.318 40.953 .000b 

Residual 164.835 96 1.717   
Total 375.790 99    

a. Dependent Variable: KepuasanPelanggan 

b. Predictors: (Constant), Lokasi, KualitasPelayanan, Harga 

 
Coefficient of Determination Test 
 
                                Model Summaryb 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .749a .561 .548 1.310 

a. Predictors: (Constant), Lokasi, KualitasPelayanan, Harga 

b. Dependent Variable: KepuasanPelanggan 
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Appendix 7 :  
 

BIOGRAPHY 
 
 
Personal Identity 
 
Full Name  : Kamilah Nahdah Ilmi 

Place, Date of Birth : Makassar, March 13, 2001 

Gender  : Female 

Adress   : Jl. Sabutung No. 70/66  

Email   : kamilahnahdah13@gmail.com 

 
Educational Background 
 
x 2005 – 2007  : TK Islam Athirah 1 Makassar 

x 2007 – 2013  : SDIT Al – Akhyar Pondok Madinah 

x 2013 – 2016  : Bosowa School Makassar 

x 2016 – 2019  : SMA Islam Athirah 1 Makassar 

 

Training & Courses 
 
x Cambridge Language Studies International (2015) 
x Basic Learning Skill, Character, and Creativity (BALANCE) Universitas 

Hasanuddin (2019) 

x Humber Global Summer School : Transformational Leadership and Advocacy 

Course (2022) 

 

Training & Courses 
 
1. Vice President of Student Council Bosowa School Makassar (2014 – 2015) 

2. Treasurer Class of 2016 Bosowa School Makassar 

3. Treasurer Class of 2019 SMA Islam Athirah 1 Makassar 

4. Member of Paskibra SMA Islam Athirah 1 Makassar (2017 – 2019) 

5. Member of Health Profession and Labor Department of BPC HIPMI Makassar 

(2021 – 2024) 

6. Member of Organisasi Kaderisasi Keanggotaan of HIPMI PT Unhas  

(2021 – 2022)

 


