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Uji Validitas

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 X1.10 TOTX1

Pearson 

Correlation
1 .279

*
.281

* .152 .498
** .150 .047 .225 .482

**
.298

**
.560

**

Sig. (2-

tailed)
.016 .015 .197 .000 .202 .689 .054 .000 .010 .000

N 74 74 74 74 74 74 74 74 74 74 74

Pearson 

Correlation
.279

* 1 .223 .324
**

.287
*

.341
** .085 .059 .345

** .212 .529
**

Sig. (2-

tailed)
.016 .057 .005 .013 .003 .471 .619 .003 .069 .000

N 74 74 74 74 74 74 74 74 74 74 74

Pearson 

Correlation
.281

* .223 1 .309
**

.276
* .064 .193 .398

**
.378

**
.411

**
.605

**

Sig. (2-

tailed)
.015 .057 .007 .017 .589 .099 .000 .001 .000 .000

N 74 74 74 74 74 74 74 74 74 74 74

Pearson 

Correlation
.152 .324

**
.309

** 1 .214 .361
** .020 .159 .324

**
.236

*
.519

**

Sig. (2-

tailed)
.197 .005 .007 .067 .002 .867 .176 .005 .043 .000

N 74 74 74 74 74 74 74 74 74 74 74

Pearson 

Correlation
.498

**
.287

*
.276

* .214 1 .412
** .032 .302

**
.415

**
.287

*
.623

**

Sig. (2-

tailed)
.000 .013 .017 .067 .000 .787 .009 .000 .013 .000

N 74 74 74 74 74 74 74 74 74 74 74

Pearson 

Correlation
.150 .341

** .064 .361
**

.412
** 1 .249

* -.025 .345
** .180 .548

**

Sig. (2-

tailed)
.202 .003 .589 .002 .000 .032 .834 .003 .125 .000

N 74 74 74 74 74 74 74 74 74 74 74

Pearson 

Correlation
.047 .085 .193 .020 .032 .249

* 1 .291
* .157 .185 .437

**

Sig. (2-

tailed)
.689 .471 .099 .867 .787 .032 .012 .181 .115 .000

N 74 74 74 74 74 74 74 74 74 74 74

Pearson 

Correlation
.225 .059 .398

** .159 .302
** -.025 .291

* 1 .175 .188 .466
**

Sig. (2-

tailed)
.054 .619 .000 .176 .009 .834 .012 .135 .110 .000

N 74 74 74 74 74 74 74 74 74 74 74

Pearson 

Correlation
.482

**
.345

**
.378

**
.324

**
.415

**
.345

** .157 .175 1 .542
**

.760
**

Sig. (2-

tailed)
.000 .003 .001 .005 .000 .003 .181 .135 .000 .000

N 74 74 74 74 74 74 74 74 74 74 74

Pearson 

Correlation
.298

** .212 .411
**

.236
*

.287
* .180 .185 .188 .542

** 1 .649
**

Sig. (2-

tailed)
.010 .069 .000 .043 .013 .125 .115 .110 .000 .000

N 74 74 74 74 74 74 74 74 74 74 74

Pearson 

Correlation
.560

**
.529

**
.605

**
.519

**
.623

**
.548

**
.437

**
.466

**
.760

**
.649

** 1

Sig. (2-

tailed)
.000 .000 .000 .000 .000 .000 .000 .000 .000 .000

N 74 74 74 74 74 74 74 74 74 74 74

X1.4

Correlations

X1.1

X1.2

X1.3

TOTX1

*. Correlation is significant at the 0.05 level (2-tailed).

**. Correlation is significant at the 0.01 level (2-tailed).

X1.5

X1.6

X1.7

X1.8

X1.9

X1.10
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X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 X2.10 TOTX2

Pearson 

Correlation
1 .246

*
.315

** .220 .279
* .133 .506

**
.527

**
.232

* .058 .626
**

Sig. (2-

tailed)
.034 .006 .060 .016 .258 .000 .000 .046 .623 .000

N 74 74 74 74 74 74 74 74 74 74 74

Pearson 

Correlation
.246

* 1 .393
** .153 .182 .219 .287

*
.257

*
.416

** .166 .565
**

Sig. (2-

tailed)
.034 .001 .194 .120 .060 .013 .027 .000 .157 .000

N 74 74 74 74 74 74 74 74 74 74 74

Pearson 

Correlation
.315

**
.393

** 1 .579
**

.471
**

.472
** .126 .152 .376

** .044 .646
**

Sig. (2-

tailed)
.006 .001 .000 .000 .000 .286 .197 .001 .707 .000

N 74 74 74 74 74 74 74 74 74 74 74

Pearson 

Correlation
.220 .153 .579

** 1 .431
**

.408
** .125 .070 .237

* .110 .555
**

Sig. (2-

tailed)
.060 .194 .000 .000 .000 .289 .553 .042 .353 .000

N 74 74 74 74 74 74 74 74 74 74 74

Pearson 

Correlation
.279

* .182 .471
**

.431
** 1 .645

** .206 .175 .142 .101 .600
**

Sig. (2-

tailed)
.016 .120 .000 .000 .000 .078 .136 .228 .393 .000

N 74 74 74 74 74 74 74 74 74 74 74

Pearson 

Correlation
.133 .219 .472

**
.408

**
.645

** 1 .030 .033 .113 .028 .483
**

Sig. (2-

tailed)
.258 .060 .000 .000 .000 .797 .781 .337 .810 .000

N 74 74 74 74 74 74 74 74 74 74 74

Pearson 

Correlation
.506

**
.287

* .126 .125 .206 .030 1 .713
**

.332
**

.245
*

.627
**

Sig. (2-

tailed)
.000 .013 .286 .289 .078 .797 .000 .004 .035 .000

N 74 74 74 74 74 74 74 74 74 74 74

Pearson 

Correlation
.527

**
.257

* .152 .070 .175 .033 .713
** 1 .193 .291

*
.597

**

Sig. (2-

tailed)
.000 .027 .197 .553 .136 .781 .000 .100 .012 .000

N 74 74 74 74 74 74 74 74 74 74 74

Pearson 

Correlation
.232

*
.416

**
.376

**
.237

* .142 .113 .332
** .193 1 .453

**
.630

**

Sig. (2-

tailed)
.046 .000 .001 .042 .228 .337 .004 .100 .000 .000

N 74 74 74 74 74 74 74 74 74 74 74

Pearson 

Correlation
.058 .166 .044 .110 .101 .028 .245

*
.291

*
.453

** 1 .468
**

Sig. (2-

tailed)
.623 .157 .707 .353 .393 .810 .035 .012 .000 .000

N 74 74 74 74 74 74 74 74 74 74 74

Pearson 

Correlation
.626

**
.565

**
.646

**
.555

**
.600

**
.483

**
.627

**
.597

**
.630

**
.468

** 1

Sig. (2-

tailed)
.000 .000 .000 .000 .000 .000 .000 .000 .000 .000

N 74 74 74 74 74 74 74 74 74 74 74

Correlations

X2.1

X2.2

X2.3

X2.4

X2.5

*. Correlation is significant at the 0.05 level (2-tailed).

**. Correlation is significant at the 0.01 level (2-tailed).

X2.6

X2.7

X2.8

X2.9

X2.10

TOTX2
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Correlations

X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 X3.9 X3.10 TOTX3

X3.1 Pearson Correlation 1 .705** .425** .485** .237* 0.191 .229* .365** .373** 0.19 .580**

Sig. (2-tailed) 0 0 0 0.042 0.103 0.049 0.001 0.001 0.104 0

N 74 74 74 74 74 74 74 74 74 74 74

X3.2 Pearson Correlation.705** 1 .468** .503** .255* 0.145 .362** .374** .441** 0.208 .615**

Sig. (2-tailed) 0 0 0 0.028 0.219 0.002 0.001 0 0.076 0

N 74 74 74 74 74 74 74 74 74 74 74

X3.3 Pearson Correlation.425** .468** 1 .721** .500** 0.181 .478** .531** .669** .499** .768**

Sig. (2-tailed) 0 0 0 0 0.122 0 0 0 0 0

N 74 74 74 74 74 74 74 74 74 74 74

X3.4 Pearson Correlation.485** .503** .721** 1 .373** .356** .438** .513** .506** .398** .741**

Sig. (2-tailed) 0 0 0 0.001 0.002 0 0 0 0 0

N 74 74 74 74 74 74 74 74 74 74 74

X3.5 Pearson Correlation.237* .255* .500** .373** 1 0.172 .466** .476** .577** .542** .651**

Sig. (2-tailed) 0.042 0.028 0 0.001 0.142 0 0 0 0 0

N 74 74 74 74 74 74 74 74 74 74 74

X3.6 Pearson Correlation0.191 0.145 0.181 .356** 0.172 1 .441** .420** .282* .394** .532**

Sig. (2-tailed) 0.103 0.219 0.122 0.002 0.142 0 0 0.015 0.001 0

N 74 74 74 74 74 74 74 74 74 74 74

X3.7 Pearson Correlation.229* .362** .478** .438** .466** .441** 1 .698** .515** .600** .758**

Sig. (2-tailed) 0.049 0.002 0 0 0 0 0 0 0 0

N 74 74 74 74 74 74 74 74 74 74 74

X3.8 Pearson Correlation.365** .374** .531** .513** .476** .420** .698** 1 .617** .651** .814**

Sig. (2-tailed) 0.001 0.001 0 0 0 0 0 0 0 0

N 74 74 74 74 74 74 74 74 74 74 74

X3.9 Pearson Correlation.373** .441** .669** .506** .577** .282* .515** .617** 1 .708** .808**

Sig. (2-tailed) 0.001 0 0 0 0 0.015 0 0 0 0

N 74 74 74 74 74 74 74 74 74 74 74

X3.10 Pearson Correlation0.19 0.208 .499** .398** .542** .394** .600** .651** .708** 1 .752**

Sig. (2-tailed) 0.104 0.076 0 0 0 0.001 0 0 0 0

N 74 74 74 74 74 74 74 74 74 74 74

TOTX3 Pearson Correlation.580** .615** .768** .741** .651** .532** .758** .814** .808** .752** 1

Sig. (2-tailed) 0 0 0 0 0 0 0 0 0 0

N 74 74 74 74 74 74 74 74 74 74 74

** Correlation is significant at the 0.01 level (2-tailed).

* Correlation is significant at the 0.05 level (2-tailed).
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