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Lampiran 2 Uji validitas variabel perceived attractiveness dengan SPSS 
 

Correlations 

 PA1 PA2 PA3 PA4 PA5 PA6 PA7 PA8 Total 

PA1 Pearson Correlation 1 .419** .324* .427** .546** .243 .397** .404** .705** 

Sig. (2-tailed)  .001 .012 .001 .000 .061 .002 .001 .000 

N 60 60 60 60 60 60 60 60 60 

PA2 Pearson Correlation .419** 1 .246 .570** .578** .168 .435** .380** .674** 

Sig. (2-tailed) .001  .058 .000 .000 .198 .001 .003 .000 

N 60 60 60 60 60 60 60 60 60 

PA3 Pearson Correlation .324* .246 1 .173 .153 .219 .266* .107 .512** 

Sig. (2-tailed) .012 .058  .185 .244 .093 .040 .416 .000 

N 60 60 60 60 60 60 60 60 60 

PA4 Pearson Correlation .427** .570** .173 1 .485** .141 .584** .458** .682** 

Sig. (2-tailed) .001 .000 .185  .000 .283 .000 .000 .000 

N 60 60 60 60 60 60 60 60 60 

PA5 Pearson Correlation .546** .578** .153 .485** 1 .207 .547** .546** .733** 

Sig. (2-tailed) .000 .000 .244 .000  .112 .000 .000 .000 

N 60 60 60 60 60 60 60 60 60 

PA6 Pearson Correlation .243 .168 .219 .141 .207 1 .294* .625** .561** 

Sig. (2-tailed) .061 .198 .093 .283 .112  .023 .000 .000 

N 60 60 60 60 60 60 60 60 60 

PA7 Pearson Correlation .397** .435** .266* .584** .547** .294* 1 .536** .743** 

Sig. (2-tailed) .002 .001 .040 .000 .000 .023  .000 .000 

N 60 60 60 60 60 60 60 60 60 

PA8 Pearson Correlation .404** .380** .107 .458** .546** .625** .536** 1 .756** 

Sig. (2-tailed) .001 .003 .416 .000 .000 .000 .000  .000 

N 60 60 60 60 60 60 60 60 60 

Total Pearson Correlation .705** .674** .512** .682** .733** .561** .743** .756** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  

N 60 60 60 60 60 60 60 60 60 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Lampiran 3 Uji validitas variabel perceived value for money  dengan SPSS 

 

Correlations 

 PV1 PV2 PV3 PV4 PV5 PV6 PV7 PV8 Total 

PV1 Pearson Correlation 1 .380** .319* .498** .324* .331** .302* .240 .681** 

Sig. (2-tailed)  .003 .013 .000 .012 .010 .019 .065 .000 

N 60 60 60 60 60 60 60 60 60 

PV2 Pearson Correlation .380** 1 .066 .423** .431** .516** .252 .227 .638** 

Sig. (2-tailed) .003  .618 .001 .001 .000 .052 .081 .000 

N 60 60 60 60 60 60 60 60 60 

PV3 Pearson Correlation .319* .066 1 .198 .167 .059 .451** .156 .508** 

Sig. (2-tailed) .013 .618  .129 .202 .654 .000 .233 .000 

N 60 60 60 60 60 60 60 60 60 

PV4 Pearson Correlation .498** .423** .198 1 .294* .398** .482** .211 .695** 

Sig. (2-tailed) .000 .001 .129  .023 .002 .000 .105 .000 

N 60 60 60 60 60 60 60 60 60 

PV5 Pearson Correlation .324* .431** .167 .294* 1 .407** .426** .509** .688** 

Sig. (2-tailed) .012 .001 .202 .023  .001 .001 .000 .000 

N 60 60 60 60 60 60 60 60 60 

PV6 Pearson Correlation .331** .516** .059 .398** .407** 1 .114 .267* .593** 

Sig. (2-tailed) .010 .000 .654 .002 .001  .384 .039 .000 

N 60 60 60 60 60 60 60 60 60 

PV7 Pearson Correlation .302* .252 .451** .482** .426** .114 1 .217 .669** 

Sig. (2-tailed) .019 .052 .000 .000 .001 .384  .095 .000 

N 60 60 60 60 60 60 60 60 60 

PV8 Pearson Correlation .240 .227 .156 .211 .509** .267* .217 1 .556** 

Sig. (2-tailed) .065 .081 .233 .105 .000 .039 .095  .000 

N 60 60 60 60 60 60 60 60 60 

Total Pearson Correlation .681** .638** .508** .695** .688** .593** .669** .556** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  

N 60 60 60 60 60 60 60 60 60 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Lampiran 4 Uji validitas variabel customer satisfaction dengan SPSS 

 

Correlations 

 CS1 CS2 CS3 CS4 CS5 Total 

CS1 Pearson Correlation 1 .210 .328* .506** .406** .687** 

Sig. (2-tailed)  .107 .011 .000 .001 .000 

N 60 60 60 60 60 60 

CS2 Pearson Correlation .210 1 .289* .304* .498** .648** 

Sig. (2-tailed) .107  .025 .018 .000 .000 

N 60 60 60 60 60 60 

CS3 Pearson Correlation .328* .289* 1 .597** .406** .690** 

Sig. (2-tailed) .011 .025  .000 .001 .000 

N 60 60 60 60 60 60 

CS4 Pearson Correlation .506** .304* .597** 1 .614** .812** 

Sig. (2-tailed) .000 .018 .000  .000 .000 

N 60 60 60 60 60 60 

CS5 Pearson Correlation .406** .498** .406** .614** 1 .809** 

Sig. (2-tailed) .001 .000 .001 .000  .000 

N 60 60 60 60 60 60 

Total Pearson Correlation .687** .648** .690** .812** .809** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 60 60 60 60 60 60 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Lampiran 5 Uji validitas variabel revisit intention dengan SPSS 

 

Correlations 

 RI1 RI2 RI3 RI4 RI5 Total 

RI1 Pearson Correlation 1 .550** .489** .551** .362** .789** 

Sig. (2-tailed)  .000 .000 .000 .004 .000 

N 60 60 60 60 60 60 

RI2 Pearson Correlation .550** 1 .256* .317* .549** .725** 

Sig. (2-tailed) .000  .049 .014 .000 .000 

N 60 60 60 60 60 60 

RI3 Pearson Correlation .489** .256* 1 .455** .546** .751** 

Sig. (2-tailed) .000 .049  .000 .000 .000 

N 60 60 60 60 60 60 

RI4 Pearson Correlation .551** .317* .455** 1 .291* .677** 

Sig. (2-tailed) .000 .014 .000  .024 .000 

N 60 60 60 60 60 60 

RI5 Pearson Correlation .362** .549** .546** .291* 1 .760** 

Sig. (2-tailed) .004 .000 .000 .024  .000 

N 60 60 60 60 60 60 

Total Pearson Correlation .789** .725** .751** .677** .760** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 60 60 60 60 60 60 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Lampiran 6 Uji reliabilitas variabel perceived attractiveness  dengan SPSS 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.812 8 

 
Lampiran 7 Uji reliabilitas variabel perceived value for money  dengan SPSS 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.776 8 

 

Lampiran 8 Uji reliabilitas variabel customer satisfaction  dengan SPSS 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.773 5 

 
Lampiran 9 Uji reliabilitas variabel revisit intention  dengan SPSS 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.794 5 

 

Lampiran 10 Output pengujian AVE 
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Lampiran 11 Output pengujian Discriminant validity 
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Lampiran 12 Output pengujian reliabilitas konstruk 

 

Lampiran 13 Output pengujian R-square  

 

Lampiran 14 Output pengujian Q-square  

 

Lampiran 15 Output pengujian Multikolinearitas 
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Lampiran 16 Output pengujian pengaruh langsung 

 

Lampiran 17 Output pengujian pengaruh tidak langsung 

 

Lampiran 18 Output pengujian pengaruh total 

 

Lampiran 19 Data kuesioner perceived attractiveness 

NO PA1 PA2 PA3 PA4 PA5 PA6 PA7 PA8 

1 4 4 5 4 3 4 4 4 

2 5 4 5 5 4 5 5 4 

3 3 4 3 4 4 3 4 3 

4 5 5 4 5 5 3 5 5 

5 5 4 5 5 5 3 5 4 

6 5 4 5 4 4 3 3 2 

7 5 4 5 4 4 3 3 4 

8 5 5 3 5 4 4 5 4 

9 4 4 2 5 4 4 4 4 

10 5 4 4 5 4 4 4 4 

11 4 4 5 4 4 3 4 4 

12 5 4 4 5 4 5 4 5 
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13 4 4 4 5 4 3 4 3 

14 3 5 5 5 4 1 3 1 

15 5 4 5 5 3 4 4 4 

16 5 5 4 4 4 4 4 4 

17 5 4 2 5 4 3 4 4 

18 4 4 3 4 3 3 3 3 

19 4 5 3 5 4 3 4 3 

20 4 4 5 4 3 3 4 3 

21 5 4 5 5 3 3 4 3 

22 5 5 5 5 5 4 5 4 

23 5 5 4 5 5 4 5 4 

24 5 5 1 5 5 3 5 5 

25 4 5 4 4 4 3 3 4 

26 4 5 4 5 4 4 5 4 

27 4 4 5 3 4 5 5 4 

28 3 4 3 5 3 3 4 3 

29 4 4 3 5 4 4 4 4 

30 5 5 4 5 4 4 4 3 

31 4 5 4 5 4 5 4 5 

32 5 4 3 4 4 3 4 4 

33 4 5 4 5 3 3 5 3 

34 5 4 4 5 5 3 4 4 

35 4 4 3 5 4 4 5 4 

36 5 5 5 5 5 5 5 5 

37 5 4 3 5 5 2 5 4 

38 5 5 3 4 4 3 4 3 

39 4 4 3 4 3 2 4 1 

40 2 5 3 5 4 4 4 5 

41 5 4 3 4 4 3 3 3 

42 5 5 5 5 5 5 5 5 

43 4 4 4 4 4 4 4 4 

44 3 4 4 4 3 3 4 3 

45 5 5 5 5 5 5 5 5 

46 5 4 3 4 4 4 5 4 

47 4 4 3 5 3 4 4 5 

48 3 3 4 5 3 3 5 3 

49 5 4 2 5 5 4 4 4 
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50 1 1 1 1 1 3 1 1 

51 4 4 4 4 5 3 5 4 

52 5 5 4 5 4 3 4 4 

53 4 4 4 5 4 4 4 4 

54 4 5 3 5 4 4 4 4 

55 4 4 5 5 4 4 5 4 

56 3 4 2 5 4 2 5 4 

57 3 4 2 4 4 4 3 4 

58 5 4 5 5 4 4 5 5 

59 5 4 3 5 4 4 4 4 

60 5 4 4 5 3 3 4 4 

61 4 4 3 5 4 5 5 5 

62 5 5 3 5 4 4 5 4 

63 5 4 3 5 3 3 4 4 

64 5 4 5 5 4 4 4 5 

65 5 4 3 4 4 3 4 4 

66 5 4 3 5 4 4 5 4 

67 5 3 5 5 5 4 5 5 

68 4 4 5 5 5 3 4 4 

69 4 5 4 4 4 4 4 4 

70 4 4 5 5 3 3 4 4 

71 4 4 3 4 2 2 4 4 

72 4 4 3 5 5 4 4 3 

73 5 4 3 4 3 3 4 3 

74 4 4 5 5 4 4 3 4 

75 5 5 4 4 4 4 4 4 

76 5 4 5 5 3 3 3 3 

77 4 4 3 5 5 4 5 4 

78 5 5 5 5 5 5 5 5 

79 3 4 4 4 4 4 4 4 

80 5 5 3 5 4 4 5 5 

81 5 4 3 5 4 4 4 4 

82 4 5 5 4 4 4 4 4 

83 5 5 5 5 5 4 4 5 

84 4 3 4 4 4 4 4 4 

85 5 5 5 5 5 5 5 5 

86 4 4 3 5 3 3 4 3 
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87 4 3 4 4 3 3 4 3 

88 4 5 3 4 5 3 5 4 

89 4 4 4 5 3 3 4 4 

90 5 3 4 5 4 4 5 3 

91 5 3 4 5 4 3 4 2 

92 5 4 5 5 5 4 4 4 

93 4 4 4 4 4 4 3 3 

94 5 4 5 5 5 4 5 4 

95 5 5 4 5 4 4 4 3 

96 4 4 3 3 3 3 3 3 

97 5 4 3 5 3 3 3 3 

98 4 4 4 5 4 4 5 4 

99 5 5 4 5 5 3 4 5 

100 5 4 4 5 4 4 4 5 

101 4 5 4 5 3 3 4 3 

102 5 4 4 4 3 3 4 4 

103 5 4 4 5 4 4 4 4 

104 4 5 5 5 3 3 3 3 

105 5 4 3 5 4 3 4 4 

106 5 5 4 5 4 3 4 4 

107 5 5 4 5 3 3 4 3 

108 4 3 3 4 2 3 4 3 

109 4 4 5 4 2 3 5 4 

110 5 5 3 5 5 5 5 5 

111 4 3 4 4 3 2 4 4 

112 5 5 3 5 4 5 4 3 

113 5 5 5 5 5 5 5 5 

114 5 4 4 5 4 4 4 4 

115 4 3 4 3 4 5 3 4 

116 5 5 4 5 3 4 5 4 

117 5 5 5 4 3 3 4 3 

118 5 3 4 5 2 2 3 2 

119 4 3 5 5 3 3 4 3 

120 5 3 4 5 3 3 4 3 

121 4 5 5 4 4 3 4 4 

122 5 4 5 4 5 4 4 4 

123 5 3 4 4 3 5 4 5 
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124 4 4 3 4 5 3 5 5 

125 4 3 4 4 3 5 4 5 

126 3 3 5 4 5 4 3 4 

127 5 5 4 5 4 4 4 4 

128 4 4 5 5 3 3 4 3 

129 4 5 4 4 4 2 4 2 

130 5 5 5 4 4 3 5 5 

 

Lampiran 20 Data kuesioner variabel perceived value for money 

NO PV1 PV2 PV3 PV4 PV5 PV6 PV7 PV8 

1 4 4 3 4 4 4 3 5 

2 4 5 4 5 3 5 4 5 

3 4 3 4 3 4 5 3 3 

4 5 5 3 5 5 4 5 5 

5 4 5 4 4 4 4 4 4 

6 3 4 2 3 3 4 2 1 

7 3 3 4 4 4 3 3 5 

8 4 4 4 4 4 5 3 5 

9 3 4 4 4 4 4 5 4 

10 4 4 4 4 4 4 4 4 

11 4 4 4 4 4 5 3 4 

12 3 4 4 4 4 5 4 4 

13 3 3 4 4 3 4 4 4 

14 2 2 4 1 4 1 5 5 

15 4 5 5 4 4 4 3 5 

16 5 5 3 3 4 5 3 5 

17 3 4 4 4 4 4 4 4 

18 3 3 3 4 4 4 3 4 

19 5 4 3 4 4 4 4 4 

20 4 4 3 3 4 4 3 4 

21 4 4 3 3 3 5 2 4 

22 5 5 4 5 4 5 5 5 

23 5 5 5 4 5 5 5 5 

24 5 5 3 5 5 5 5 5 

25 4 4 4 4 4 5 4 4 

26 4 5 5 4 5 5 5 5 
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27 4 4 5 4 5 5 5 4 

28 5 2 4 4 4 4 3 5 

29 4 4 4 4 4 4 5 5 

30 4 5 4 4 4 4 5 4 

31 4 4 4 4 5 5 5 5 

32 4 4 4 3 3 4 3 5 

33 5 5 4 4 5 4 4 5 

34 3 4 4 4 4 4 3 5 

35 4 4 4 4 4 4 3 5 

36 5 5 5 5 5 5 5 5 

37 4 4 2 4 4 4 3 5 

38 3 4 4 4 4 4 4 4 

39 3 3 4 3 3 5 3 5 

40 5 4 4 5 4 4 4 4 

41 3 4 3 3 4 4 3 5 

42 5 5 5 5 5 5 5 5 

43 4 4 4 4 4 4 4 4 

44 4 4 3 3 3 4 3 4 

45 1 5 1 2 5 5 1 5 

46 4 4 4 4 5 5 4 5 

47 4 4 4 4 4 4 3 4 

48 3 2 3 3 3 3 3 4 

49 4 4 3 4 4 4 4 4 

50 3 3 4 4 2 2 3 2 

51 4 4 3 4 4 4 4 4 

52 3 5 4 5 4 5 5 5 

53 3 4 3 4 4 4 4 4 

54 3 3 4 4 4 5 5 5 

55 4 4 4 4 3 4 3 5 

56 4 4 1 5 4 5 4 5 

57 3 4 4 3 3 4 4 3 

58 5 4 5 4 5 5 4 5 

59 4 4 4 3 3 4 4 3 

60 5 4 5 3 4 4 3 5 

61 5 4 3 4 4 4 4 5 

62 4 4 3 5 4 5 4 4 

63 5 5 5 4 5 5 3 5 
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64 4 4 5 4 4 4 4 5 

65 4 4 3 4 4 4 4 5 

66 4 5 4 3 4 5 4 5 

67 4 4 2 4 5 5 5 5 

68 4 4 3 3 4 4 4 5 

69 4 4 4 4 4 4 4 3 

70 4 4 3 4 3 5 4 4 

71 3 4 3 3 3 4 4 4 

72 4 5 5 4 3 4 5 5 

73 3 3 4 3 3 3 3 4 

74 5 5 3 4 4 5 4 5 

75 3 5 3 4 4 4 4 3 

76 4 5 2 4 4 5 3 4 

77 4 4 3 4 4 4 3 5 

78 5 5 5 5 5 5 5 5 

79 3 4 3 3 3 3 3 3 

80 3 4 5 4 4 5 4 5 

81 4 4 4 5 5 5 4 5 

82 2 4 2 3 4 5 2 5 

83 4 5 4 4 4 5 4 5 

84 4 4 4 4 3 4 3 4 

85 5 5 5 5 5 5 5 5 

86 5 4 3 4 5 4 3 4 

87 4 4 3 5 3 3 4 4 

88 3 4 3 5 5 3 3 4 

89 3 4 4 3 3 4 4 4 

90 4 4 4 5 4 5 3 4 

91 5 5 3 5 4 5 3 4 

92 4 5 5 4 4 5 5 4 

93 4 5 3 3 4 5 4 5 

94 4 4 4 4 4 4 4 5 

95 5 5 5 4 4 5 5 5 

96 3 4 4 3 4 3 3 3 

97 4 5 4 3 4 3 3 5 

98 4 5 4 4 5 5 3 5 

99 3 5 2 5 5 5 4 5 

100 4 4 4 4 4 4 5 5 
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101 5 5 3 4 4 5 5 5 

102 3 4 3 3 4 4 3 4 

103 4 4 3 4 4 4 4 5 

104 3 5 3 2 3 4 4 3 

105 3 5 3 4 3 4 3 4 

106 4 4 3 4 4 4 3 4 

107 4 4 3 4 4 5 4 4 

108 3 5 2 3 4 3 3 4 

109 3 4 3 4 2 3 4 3 

110 5 5 5 5 5 5 5 5 

111 3 4 3 4 4 4 3 4 

112 5 5 4 5 3 5 3 5 

113 5 5 5 5 5 5 5 5 

114 4 4 4 4 4 4 4 5 

115 3 4 4 5 5 3 4 5 

116 4 5 5 5 4 5 4 4 

117 4 5 3 5 4 5 4 4 

118 3 4 3 3 3 3 3 4 

119 4 5 3 4 3 3 4 5 

120 4 3 4 3 4 5 4 5 

121 3 4 4 3 3 3 3 5 

122 4 5 3 4 4 5 3 4 

123 5 4 3 4 3 4 5 4 

124 3 4 5 5 5 3 4 5 

125 5 4 5 4 5 4 5 3 

126 5 3 4 3 5 4 5 4 

127 4 5 2 4 4 5 4 5 

128 4 4 4 4 4 4 5 5 

129 4 4 3 4 4 4 3 3 

130 3 3 3 3 4 5 5 5 
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Lampiran 21 Data kuesioner variabel customer satisfaction 

NO CS1 CS2 CS3 CS4 CS5 

1 4 5 4 5 4 

2 5 4 5 5 5 

3 3 4 4 2 3 

4 5 5 5 5 5 

5 5 3 3 4 3 

6 3 3 3 3 3 

7 4 4 5 4 5 

8 5 5 5 5 4 

9 4 4 4 5 5 

10 4 4 4 4 4 

11 4 4 4 4 4 

12 3 5 4 4 4 

13 4 4 3 3 3 

14 1 5 5 4 2 

15 4 4 4 4 5 

16 4 5 5 4 4 

17 5 3 5 3 3 

18 5 4 3 3 3 

19 4 4 4 4 4 

20 4 4 3 4 4 

21 3 2 4 4 4 

22 5 5 4 4 5 

23 4 5 4 5 5 

24 5 4 5 5 5 

25 4 5 4 4 4 

26 5 4 4 4 4 

27 5 4 5 5 4 

28 2 4 3 2 2 

29 4 4 4 4 4 

30 5 5 5 5 5 

31 5 4 4 5 5 

32 4 4 4 4 4 

33 5 4 5 4 4 

34 4 4 4 4 4 

35 4 4 4 3 4 
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36 5 5 5 5 5 

37 5 4 5 5 4 

38 4 4 4 4 4 

39 4 4 2 3 3 

40 4 4 4 4 4 

41 4 4 3 4 3 

42 5 5 5 5 5 

43 4 4 4 4 4 

44 4 3 3 3 3 

45 5 1 5 4 1 

46 5 4 4 4 4 

47 4 3 4 4 3 

48 3 3 3 3 3 

49 5 4 4 4 4 

50 1 1 3 3 3 

51 4 4 3 3 3 

52 5 4 4 4 4 

53 4 3 4 4 4 

54 4 4 4 4 5 

55 5 3 3 4 3 

56 4 5 4 3 5 

57 3 5 4 3 3 

58 5 5 4 4 4 

59 4 3 4 4 4 

60 5 5 4 4 4 

61 4 5 5 5 4 

62 5 4 4 4 4 

63 5 5 5 5 5 

64 4 4 4 4 4 

65 4 4 4 4 4 

66 5 4 4 5 5 

67 4 5 4 5 5 

68 4 4 4 4 3 

69 4 4 4 4 4 

70 4 4 4 4 4 

71 4 3 3 4 3 

72 5 5 5 5 5 
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73 3 3 3 3 2 

74 4 4 4 4 4 

75 5 4 4 4 4 

76 4 4 4 3 4 

77 4 4 4 5 4 

78 5 5 5 5 5 

79 4 4 4 3 3 

80 5 5 5 5 5 

81 4 4 5 4 4 

82 5 4 4 3 3 

83 4 4 4 4 5 

84 4 4 4 4 4 

85 5 5 5 5 5 

86 5 4 5 5 4 

87 3 4 4 3 3 

88 4 3 4 3 5 

89 4 4 4 4 4 

90 4 4 3 5 4 

91 5 4 3 3 4 

92 5 4 4 4 4 

93 5 5 5 4 4 

94 4 4 4 4 4 

95 5 5 5 4 4 

96 4 4 3 3 3 

97 3 3 3 3 3 

98 5 5 4 4 4 

99 5 5 5 5 5 

100 5 5 5 4 5 

101 4 4 3 4 4 

102 4 3 3 4 4 

103 4 4 4 5 4 

104 3 3 4 2 3 

105 4 4 4 4 4 

106 4 4 4 4 4 

107 5 4 4 4 4 

108 4 3 3 3 3 

109 4 4 3 4 3 
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110 5 5 5 5 5 

111 4 4 2 4 3 

112 4 4 4 3 4 

113 5 5 5 5 5 

114 4 4 4 4 4 

115 4 3 4 3 5 

116 5 4 4 4 4 

117 5 5 4 4 4 

118 4 2 3 3 3 

119 4 4 3 4 4 

120 4 3 5 5 4 

121 4 4 4 4 3 

122 4 4 5 4 4 

123 3 4 4 5 4 

124 4 5 5 3 5 

125 5 4 4 3 5 

126 4 4 3 5 5 

127 5 4 4 5 4 

128 4 4 3 4 4 

129 4 4 3 4 3 

130 5 5 5 5 5 

 

Lampiran 22 Data kuesioner variabel revisit intention 

NO RI1 RI2 RI3 RI4 RI5 

1 5 4 4 4 3 

2 4 4 5 5 4 

3 3 4 4 4 3 

4 5 5 5 5 5 

5 4 3 4 5 4 

6 4 3 5 4 3 

7 5 4 5 4 5 

8 5 4 5 5 5 

9 3 3 5 5 5 

10 5 4 4 4 4 

11 4 4 4 4 4 

12 4 3 4 4 4 
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13 3 3 4 4 4 

14 3 2 1 5 1 

15 3 2 4 5 3 

16 4 3 4 4 3 

17 5 4 5 5 3 

18 4 3 4 4 4 

19 4 3 3 4 3 

20 3 3 4 4 4 

21 3 2 4 4 3 

22 4 4 5 5 5 

23 5 4 4 5 5 

24 5 3 5 5 5 

25 5 4 5 4 4 

26 4 4 4 5 4 

27 5 4 4 5 4 

28 3 1 5 3 2 

29 4 3 5 5 4 

30 4 4 4 4 4 

31 5 3 5 4 4 

32 3 3 4 4 4 

33 4 4 5 4 5 

34 4 4 4 4 4 

35 4 4 4 4 4 

36 5 5 5 5 5 

37 5 3 5 4 4 

38 4 3 3 4 3 

39 3 3 3 3 3 

40 5 4 5 5 4 

41 4 3 4 4 4 

42 5 5 5 5 5 

43 4 4 4 4 4 

44 4 3 3 3 3 

45 5 3 5 5 5 

46 5 5 5 5 4 

47 4 4 4 4 4 

48 3 4 2 3 3 

49 4 3 4 4 4 
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50 3 3 3 3 3 

51 4 2 3 4 2 

52 5 3 5 5 4 

53 4 3 4 4 3 

54 4 4 3 4 5 

55 3 3 5 4 4 

56 4 3 4 4 4 

57 2 3 3 2 5 

58 5 4 5 5 4 

59 4 4 4 4 4 

60 3 2 5 4 4 

61 4 3 5 5 4 

62 4 3 5 4 4 

63 4 2 5 5 3 

64 4 3 4 5 4 

65 4 3 4 4 4 

66 4 3 4 4 4 

67 3 3 5 5 5 

68 3 3 4 4 3 

69 4 4 4 4 4 

70 3 2 4 4 4 

71 2 2 4 4 3 

72 4 3 3 4 5 

73 3 3 3 5 3 

74 4 3 4 5 5 

75 4 3 4 4 4 

76 4 2 5 5 3 

77 4 4 4 5 4 

78 5 5 5 5 5 

79 3 3 3 3 3 

80 4 4 4 4 4 

81 4 4 4 4 4 

82 4 3 4 4 4 

83 3 3 4 4 4 

84 4 4 5 4 3 

85 5 5 5 5 5 

86 5 2 4 4 3 
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87 3 3 4 5 3 

88 3 3 5 4 3 

89 4 3 4 4 4 

90 3 3 5 5 3 

91 5 3 5 5 4 

92 5 4 5 4 4 

93 4 3 4 4 3 

94 4 4 4 4 4 

95 4 3 5 5 4 

96 4 2 3 3 3 

97 5 2 3 4 3 

98 5 4 5 4 5 

99 5 5 5 5 5 

100 4 5 4 3 5 

101 5 3 5 4 5 

102 4 3 4 3 3 

103 4 3 4 4 5 

104 3 2 3 3 3 

105 5 3 4 5 3 

106 4 3 4 4 4 

107 5 4 5 5 5 

108 3 2 5 5 3 

109 5 2 4 3 2 

110 5 3 5 5 5 

111 4 2 4 4 3 

112 5 3 4 3 3 

113 5 5 5 5 5 

114 4 3 4 3 3 

115 4 3 4 5 3 

116 5 3 4 4 4 

117 5 3 5 5 5 

118 3 2 4 4 2 

119 3 3 4 4 4 

120 4 3 4 5 5 

121 3 3 4 4 4 

122 4 3 4 5 5 

123 4 5 3 4 3 
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124 5 4 5 4 3 

125 4 3 5 5 3 

126 4 3 5 4 4 

127 4 2 4 4 4 

128 4 3 4 4 4 

129 4 3 4 4 4 

130 2 3 3 5 2 
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Lampiran 23 Tabel R-hitung 
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Lampiran 24 List Objek Wisata Kabupaten Toraja Utara  

List Objek Wisata Toraja Utara & Biaya Masuk 

Nama Objek Wisata Biaya Masuk 

Objek Wisata Lemo 10.000 

Kolam Alam Tilanga 15.000 

Londa 15.000 

Ke'te Kesu 15.000 

To'tombi  15.000 

Tongkonan Lempe Lolai 15.000 

Pong Torra' 10.000 

Batara White House 10.000 

Buntu Tambolang 10.000 

Kalimbuang Bori 10.000 

Mentirotiku Guest House 0 

Objek Wisata Lo'ko Mata 0 

Objek Wisata Ne'Gandeng 10.000 

Objek Wisata Sa'dan To'Barana 10.000 

Objek Wisata Perkampungan Asli Palawa 10.000 

Kapito Glamping Coffea 0 

Kolam Alam Limbong 10.000 

Buntu Pune 10.000 

    

Rata-rata Biaya Masuk 11.667 
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Lampiran 25 Data Kunjungan Wisatawan Toraja Utara 2018-2023 

Bulan 

Banyaknya Wisatawan Mancanegara dan Nusantara  (Jiwa)       

Wisatawan Mancanegara   Wisatawan Nusantara       

2018 2019 2020 2021 2022 2023 2018 2019 2020 2021 2022 2023 

Januari 3491 3464 483 0 0 

8429 

19281 43789 34492 7264 31799 

295211 

Februari 1353 717 247 0 1 12731 13893 7510 2905 15639 

Maret 1418 688 0 16 9 13348 14680 4352 4841 18840 

April 2029 764 0 6 0 16836 12988 0 6312 11468 

Mei 2939 1626 0 7 27 15644 22174 0 5122 42025 

Juni 3601 1162 0 39 224 20164 27582 0 6642 24547 

Juli 7433 3958 0 16 708 35876 37860 2670 12907 27045 

Agustus 9053 5482 0 9 1097 16919 25820 7987 5488 14969 

September 7429 4760 0 21 1315 23094 24445 4736 12335 13654 

Oktober 6038 3292 0 41 1163 19893 15870 5862 12509 10778 

November 2464 3986 0 16 972 20839 42860 12210 13840 12868 

Desember 5959 2373 0 8 979 42282 51205 29450 33887 34547 

TOTAL 53207 32272 730 179 6495 8429 256907 333166 109269 124052 258.179 295211 
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Lampiran 26 Pendapatan Daerah dari Wisatawan Mancanegara 

Bulan 
Pendapatan Daerah dari Wisatawan Mancanegara 

2018 2019 2020 2021 2022 2023 

Januari          40.729.497           40.414.488           5.635.161                          -                          -  

98.341.143 

Februari          15.785.451             8.365.239           2.881.749                          -                11.667  

Maret          16.543.806             8.026.896                          -              186.672              105.003  

April          23.672.343             8.913.588                          -                70.002                          -  

Mei          34.289.313           18.970.542                          -                81.669              315.009  

Juni          42.012.867           13.557.054                          -              455.013           2.613.408  

Juli          86.720.811           46.177.986                          -              186.672           8.260.236  

Agustus        105.621.351           63.958.494                          -              105.003         12.798.699  

September          86.674.143           55.534.920                          -              245.007         15.342.105  

Oktober          70.445.346           38.407.764                          -              478.347         13.568.721  

November          28.747.488           46.504.662                          -              186.672         11.340.324  

Desember          69.523.653           27.685.791                          -                93.336         11.421.993  

Total        620.766.069         376.517.424           8.516.910           2.088.393         75.777.165         98.341.143  
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Lampiran 27 Pendapatan Daerah dari Wisatawan Nusantara 

Bulan 
Pendapatan Daerah dari Wisatawan Nusantara 

2018 2019 2020 2021 2022 2023 

Januari 224.951.427 510.886.263 402.418.164 84.749.088 370.998.933 

3.444.226.737 

Februari 148.532.577 162.089.631 87.619.170 33.892.635 182.460.213 

Maret 155.731.116 171.271.560 50.774.784 56.479.947 219.806.280 

April 196.425.612 151.530.996 - 73.642.104 133.797.156 

Mei 182.518.548 258.704.058 - 59.758.374 490.305.675 

Juni 235.253.388 321.799.194 - 77.492.214 286.389.849 

Juli 418.565.292 441.712.620 31.150.890 150.585.969 315.534.015 

Agustus 197.393.973 301.241.940 93.184.329 64.028.496 174.643.323 

September 269.437.698 285.199.815 55.254.912 143.912.445 159.301.218 

Oktober 232.091.631 185.155.290 68.391.954 145.942.503 125.746.926 

November 243.128.613 500.047.620 142.454.070 161.471.280 150.130.956 

Desember 493.304.094 597.408.735 343.593.150 395.359.629 403.059.849 

Total 2.997.333.969 3.887.047.722 1.274.841.423 1.447.314.684 3.012.174.393 3.444.226.737 

 

 


