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LAMPIRAN 

Lampiran 1 
Skala asli Satisfaction of Needs 
 
APPENDIX. THE FIVE NEED SATISFACTION MEASURES 
For the first four need measures, the instructions asked the respondents to indicate how much they 
agreed or disagreed with the statement “I am completely satisfied with” (the items in the list) on a 
5-point Likert scale ranging from 1 (strongly disagree) to 5 (strongly agree). 
 
Physiological Needs Satisfaction Scale 
1. The quality of the food I eat every day 
2. The amount of food that I eat every day 
3. The quality of the water I drink every day 
4. The amount of water that I drink every day 
5. The amount of heating I have when the weather is cold 
6. The amount of cooling I have when the weather is hot 
7. The quality of the air I breathe every day 
8. The amount of sex I am having 
9. The quality of sex I am having 
10. Every aspect of my physical health 
11. The amount of sleep I get to feel thoroughly relaxed 
12. The quality of sleep I get to feel fully refreshed 
13. The amount of exercise I get to keep me healthy 
14. The type of exercise I get to keep my body toned 
15. My overall physical strength 
 
Safety–Security Needs Satisfaction Scale 
1. The quality of the house/apartment I am living in 
2. The space available for me in my house/apartment 
3. How secure I am in my house/apartment 
4. How safe I am from being physically attacked 
5. The safety of my neighborhood 
6. How safe I am from catching any diseases 
7. How secure I am from disasters 
8. How protected I am from dangers in the environment 
9. The protection that the police provide for me 
10. The protection that the law provides for me 
11. How safe I am from destructive terrorist acts 
12. How safe I am from acts of war 
13. My financial security 
14. My ability to get money whenever I need it 
15. The money I reserved for me to have a secure retirement 
 
Belongingness Needs Satisfaction Scale 
1. The amount of rapport I share with the people I know 
2. The quality of the relationships I have with my friends 
3. The love I receive from my spouse/partner 
4. The intimacy I share with my immediate family 
5. The camaraderie I share with my colleagues 
6. How much I am welcomed in my community 
7. The warmth I share with my relatives 
8. The emotional support I receive from my friends 
9. The feeling of togetherness I have with my family 
10. How much I am cared for by my spouse/partner 



 
 

 
 

11. The happiness I share with my companions 
12. The sympathy I receive from my confidants 
13. The enjoyment I share with associates 
14. The affection shown to me by my friends 
15. The closeness I feel with my associates 
 
Esteem Needs Satisfaction Scale 
1. The admiration given to me by others* 
2. The honor that many people give me* 
3. How much other people respect me as a person* 
4. The prestige I have in the eyes of other people* 
5. How highly other people think of me* 
6. The high esteem that other people have for me* 
7. The recognition I receive from various people* 
8. The high regard that other people have for me* 
9. How much I like the person that I am** 
10. How sure I am of myself ** 
11. How much respect I have for myself ** 
12. All the good qualities I have as a person** 
13. My sense of self-worth** 
14. The amount of esteem I have for myself ** 
15. How positive I feel about myself as a person** 
Note for the esteem measures: 
*Items that represent esteem from others. 
**Items that represent esteem from self. 
All 15 esteem items may be combined for use as a single scale. 
 
Self-Actualization Satisfaction Scale 
For this measure, respondents were asked to indicate how much they agreed or disagreed that the 
items described them using a 5-point Likert scale that ranged from 1 (strongly disagree) to 5 
(strongly agree). 
1. I am totally comfortable with all facets of my personality. 
2. I feel that I am completely self-fulfilled. 
3. I am now being the person I always wanted to be. 
4. I am finally realizing all of my innermost desires. 
5. I indulge myself as much as I want. 
6. I am now enjoying everything I ever wanted from my life. 
7. I completely accept all aspects of myself. 
8. My actions are always according to my own values. 
9. I am living my life the way I want. 
10. I do the things I like to do whenever I want. 
11. I am actually living up to all my capabilities. 
12. I am living my life to the fullest. 
 

 

 

 

 

 



 
 

 
 

Lampiran 2 
Permohonan Adaptasi Alat Ukur 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 
 

Lampiran 3 
Skala yang digunakan Peneliti (Kepuasan Kebutuhan)  
 

 



 
 

 
 



 
 

 
 

 



 
 

 
 

 

 

 



 
 

 
 

 

Lampiran 4 
Skala Profil Kebutuhan 

 



 
 

 
 



 
 

 
 



 
 

 
 



 
 

 
 



 
 

 
 



 
 

 
 

 

 

 

 

 

 



 
 

 
 

 

 

Lampiran 4 
Hasil Uji CFA dan Reliabilitas Skala Kepuasan Kebutuhan 

 
ASPEK FISIOLOGIS 

 

 



 
 

 
 

 
 

 
 
 
 
 
 
 
 
 
 
  



 
 

 
 

ASPEK KEAMANAN 

 

 



 
 

 
 

 

 
 
 
  



 
 

 
 

ASPEK RASA MEMILIKI 

 

 



 
 

 
 

 

 
 
  



 
 

 
 

ASPEK PENGHARGAAN TERHADAP DIRI SENDIRI 

 

 



 
 

 
 

 

 
 
 
  



 
 

 
 

ASPEK PENGHARGAAN DARI ORANG LAIN 

 

 



 
 

 
 

 

 
 
 
 
 
  



 
 

 
 

ASPEK AKTUALISASI DIRI 

 

 



 
 

 
 

 

 
 
 
 
 
 



 
 

 
 

Lampiran 5 
Hasil Uji CFA dan Reliabilitas Skala Profil Kebutuhan 

 
ASPEK FISIOLOGIS 

 

 

 

 
 
 



 
 

 
 

ASPEK KEAMANAN 

 

 

 

 
 
 
 
 
 



 
 

 
 

ASPEK RASA MEMILIKI 

 

 

 

 
 
 
 
 
 



 
 

 
 

ASPEK PENGHARGAAN DARI ORANG LAIN 

 

 

 
 

 
 
 
 
 



 
 

 
 

ASPEK PENGHARGAAN TERHADAP DIRI SENDIRI 

 

 

 

 
 
 
 
 
 



 
 

 
 

 
ASPEK AKTUALISASI DIRI 

 

 

 
 
 
 
 



 
 

 
 

Lampiran 6 
Hasil Uji Asumsi (Normalitas) 

 

One-Sample Kolmogorov-
Smirnov Test 

        

  F K RM PO PS A  

N 
 

459 459 459 459 459 459  

Normal Parametersa,b Mean 10.61 19.58 20.61 15.62 16.50 27.27  

Std. Deviation 2.900 3.179 2.866 2.645 3.003 4.882  

Most Extreme Differences Absolute .137 .135 .187 .184 .172 .131  

Positive .105 .135 .156 .179 .122 .131  

Negative -.137 -.093 -.187 -.184 -.172 -.099  

Test Statistic 
 

.137 .135 .187 .184 .172 .131  

Asymp. Sig. (2-tailed)c 
 

<.001 <.001 <.001 <.001 <.001 <.001  

Monte Carlo Sig. (2-tailed)d Sig. <.001 <.001 <.001 <.001 <.001 <.001  

99% 
Confidence 
Interval 

Lower 
Bound 

.000 .000 .000 .000 .000 .00
0 

Upper 
Bound 

.000 .000 .000 .000 .000 .00
0 

a. Test distribution is Normal.         

b. Calculated from data.         

c. Lilliefors Significance 
Correction. 

        

d. Lilliefors' method based on 
10000 Monte Carlo samples with 
starting seed 2000000. 

        

 

 

 

 

 

 

 

 

 



 
 

 
 

Lampiran 7 
Hasil Uji Hipotesis 

 

Uji Z 
One Sample T-Test  

  Z p 

F  25.48  < .001  
K  8.26  < .001  
RM  –2.97  < .001  
PS  –7.76  < .001  
PO  –14.13  < .001  
A  –35.42  < .001  

Note.  For the Z-test, the alternative hypothesis specifies that 
the mean is different from 3.56.  

Note.  Z test. 
 

Uji Korelasi Spearman 

 


