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LAMPIRAN 2 Kuesioner Penelitian

1. Variabel Attention (X1)

Skala Penilaian

No Pernyataan
STS | TS N S SS
1 Iklan Toyota menginformasikan
produk mobil Toyota
Informasi produk mobil Toyota
2 | dalam iklan Toyota sesuai
kebutuhan
Lokasi pameran Toyota terletak
3 | di area yang ramai dikunjungin
orang
4 Iklan Toyota sering muncul di
berbagai media
. Iklan Toyota mudah diingat dari
pada merek lain
5 Durasi iklan Toyota cukup untuk
menginformasikan produk
. Iklan Toyota memperlihatkan
keunggulan desain mobil Toyota
Iklan Toyota menggunakan
8 | kombinasi warna yang menarik
perhatian
2. Variabel Interest (X2)
Skala Penilaian
No Pernyataan
STS | TS N S SS
Informasi produk mobil Toyota
1 | mudah diakses melalui media

manapun.
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Toyota memanfaatkan seluruh

2 | media untuk menjangkau calon
pembeli
Iklan Toyota meningkatkan minat

3 | untuk mengetahui lebih banyak
tentang produk

4 Iklan Toyota meninggalkan kesan
yang positif
Iklan Toyota memperlihatkan

5 | fitur-fitur yang canggih yang
terdapat pada produknya

5 Iklan Toyota menggunakan
bahasa yang mudah dipahami

. Iklan Toyota menjelaskan fungsi

dari setiap fitur yang dimiliki

3. Variabel Desire (X3)

No

Pernyataan

Skala Penilaian

STS

TS

N

S

SS

Promosi yang ditawarkan Toyota
membangkitkan keinginan
memiliki mobil Toyota.

Toyota memberikan informasi
produk mobil terbaru yang

ditawarkan.

Iklan Toyota memancing
pembicaraan lebih lanjut tentang
produk Toyota.

Iklan Toyota mempengaruhi
pertimbangan dalam pembelian

mobil Toyota.

Toyota memberikan informasi
akurat terkait produk yang
dimiliki.
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Testimoni dari pelanggan Toyota

6 | meningkatkan kepercayaan
terhadap produk.
Performa produk mobil Toyota
7 | memenuhi standar yang

diharapkan.

4. Variabel Action (X4)

No

Pernyataan

Skala Penilaian

STS

TS N S

SS

Toyota memberikan informasi
yang relevan terkait produk

dengan yang diiklankan

Harga yang sebanding dengan
kualitas mempengaruhi tindakan

pembelian.

Produk mobil Toyota menjadi
solusi untuk kebutuhan

transportasi.

Toyota memiliki fitur yang

inovatif.

Penawaran kredit dengan suku
bunga rendah sangat

memuaskan.

Layanan test drive meningkatkan
keyakinan membeli produk

Toyota
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5. Variabel Keputusan Pembelian

Skala Penilaian

No Pernyataan
STS | TS N S SS

1 Toyota menawarkan berbagai
tipe produk mobil

5 Produk mobil yang dimiliki Toyota
hemat bahan bakar
Toyota menawarkan produk yang

3 | sesuai dengan keinginan
dibandingkan merek lain

4 Toyota memiliki banyak cabang
penjualan (showroom)
Produk mobil Toyota tersedia di

5 | seluruh cabang penjualan
(showroom)
Toyota memberikan penawaran

6 | uang muka rendah menjelang
hari raya

. Produk mobil Toyota sesuai
dengan kebutuhan keluarga

8 Proses pembelian produk Toyota
sangat mudah
Toyota memiliki alat bayar yang

9 | beragam seperti uang tunai, kartu

kredit atau transfer bank
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LAMPIRAN 3 Hasil Jawaban Responden Penelitian

1. Variabel Attention (X1)

TOTAL
X1
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31

31

32

262
263
264
265
266
267
268
269
270
271
272
273
274
275
276
277
278
279
280
281
282
283
284
285
286
287
288
289
290
291

292
293
294
295
296
297
298
299
300
301
302




138

35
31

29
34

33
30
28
35

30
31
33
33
34

35

31

14
28
28
32

35

26
28

14
28
31

35

22
30

26
32

32
32

31
33
35

28
31

31

35

303
304
305
306
307
308
309
310
311
312
313
314
315
316
317
318
319
320
321
322
323
324
325
326
327
328
329
330
331
332
333
334
335
336
337
338
339
340
341

342
343




139

31

35

35
35

31

32
32

33
31

28
32

32

31

30
33
35

13
32

32

31

31

32

32

32

31

31

35
32

28
33
32

32
32

31

35
31

32
30

29
35

344
345

346
347

348
349
350
351
352
353
354
355
356
357
358
359
360
361
362
363
364
365
366
367
368
369

370
371
372
373
374
375
376
377
378
379
380
381
382
383
384
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3. Variabel Desire (X3)

TOTAL

X3

30

26
28
35

28
27

28
26
31

33
27

29
30

35

35
35
27
31

32

23
33
33

19
32

31

28
26
30
27
32

25
33
30
28
29
22

DESIRE (X3)

X3-7

X3-6

X3-5

X3-4

X3-3

X3-2

X3-1

No

10
11
12
13

14
15
16
17
18
19
20
21

22
23

24
25
26
27
28

29
30

31

32

33

34
35

36




141

28
31

27

33
30

18
30
35
30

35
35

29
28
32

25

31

28
35
32

26
33
31

35
35

28
27
32

24
30
34
20

32

35
35

28

24
24
28
30
28

32

37
38
39
40
41

42

43

44
45

46

47

48

49

50

51

52
53
54

55

56
57

58
59

60
61

62
63

64
65
66

67

68

69

70
71

72

73
74
75
76

77
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34
35

32

28
20
35
28
26
28
35
28

35

28
31

29
28
32

35
28

29
21

35
35

35
28

31

32

35
29

26
31

14
26
30

21
30

35

31

28
27

35

78
79
80
81

82
83
84
85
86
87

88
89
90
91

92

93
94
95
96

97

98
99
100
101

102
103
104

105

106

107

108
109

110
111

112
113
114

115
116
117

118




143

35
31

30
27

34
31

32

35
35

14
28
32

24
33
35
25
31

35
35

35
35

21
30
33

21
28
35
35
32

35
28
35
24
31

28

24

14
28
28

119
120
121
122
123
124
125
126
127
128
129
130
131
132
133
134
135
136
137
138
139
140
141
142
143
144
145
146
147
148

149
150
151
152
153
154
155
156
157
158
159




144

10
17
34
30
35
28
31

35
35

28
28

35

24
28
33
28
25
23
35

27
29

16
30
28
29
26
24
28
30
33
28
27

28
25
35
29
28
29
30
28
25

160
161
162
163
164
165
166
167
168
169
170

171
172
173
174
175
176
177
178
179
180
181
182
183
184
185
186
187
188
189
190

191
192
193
194
195
196
197
198
199
200




145

31

26
21
21

24
33
28
31

28
28

14
28
35

14
32

33
30
31

30

31

31

32

30
30
35
32

31

29
33
28
14
32

35

21
34
28
32

33

14
28

201
202

203
204
205
206
207
208
209
210
211
212
213
214
215
216
217
218
219
220

221
222
223
224
225
226
227
228
229
230
231
232
233
234
235
236
237
238

239
240
241




146

35
28

14
21
28
35

29
32

33
28

32

31

32

35
31

28
29
31

33

35

32

30
27
31

21
35
29
35
32

31

35
32

31

31

33
14

242
243
244
245

246
247
248
249
250
251
252
253
254
255
256
257
258
259
260
261
262
263
264
265
266
267
268
269
270
271
272
273
274
275
276
277
278
279
280
281
282




147

31

31

34
31

32

32

33
32

18
32

33

14
35
28
32

28
31

31

35

32

29
32

32

26
28
35
31

32

33
32

31

35
31

14
29
21
34

283
284
285
286
287
288
289
290
291
292
293
294
295
296
297
298
299
300
301
302
303
304
305
306
307
308
309
310
311
312
313
314
315
316
317
318
319
320
321
322
323




148

35
23
25
14
28
32

35

22
33
31

33
31

32

32

32

35

28
33
32

35
31

35
35
35
31

32

32

32

32

28
32

33
32

33
33
35

31

32

32

324
325
326
327
328
329
330
331
332
333
334
335
336
337
338
339
340
341

342

343
344
345
346
347
348
349
350
351
352
353
354
355
356
357
358
359
360
361
362
363
364




149

32

31

32

31

31

28
35

31

28
30
34

32

29
31

35
32

32

32

29
35

365
366
367

368
369
370

371

372
373
374

375
376

377

378
379
380

381

382
383

384

4. Variabel Action (X4)

TOTAL

X4

29

23
24
25
25
25
28
20
26
28

24
24
26
30
30

30

ACTION (X4)

X4-6

X4-5

X4-4

X4-3

X4-2

X4-1

No

10
11
12
13
14

15
16




150

23
23

27

21

29
27

18
28
29

22
26

21

24
26
22
30

27

24
21

21

23
27

23
28
25

25
24
30

24
30
30

29
24
28
21

26

25
30

27

25
28

17
18
19
20
21

22
23
24
25
26
27
28

29
30
31

32

33
34
35
36
37
38

39
40

41

42

43

44
45
46

47

48

49

50
51

52

53
54
55
56

57




151

28
30
30
26
25
29
20
18
29
18
20
30
30
24
24
23

24
25
28
30

23
30

27

24
22
30

24
24
26
30
30
30

24
27

25
24

29
30
26
21

18

58

59

60
61

62
63

64
65
66
67

68
69

70
71

72
73
74
75
76

77
78
79
80
81

82
83

84
85
86
87

88
89
90
91

92

93
94
95
96
97
98




152

30
30
30
24
27
27
30
22
23
26

12
24
26
18
27
30

27
24
24
30
30

28
24
27
28
26
24
30
30

12
28

27
21

29
30
17
28
30
30
28
30

99
100
101
102
103
104
105
106
107
108
109

110
111
112
113
114
115
116
117
118
119
120
121
122
123
124
125
126
127
128
129

130
131
132
133
134
135
136
137
138
139




153

18
26
27

19
24
30
30
27

30

24
24
21

20
24

20
12
24
24

15
26
28
30
24
27
30
30
24
24
30
21

24

24
22
23
17
30

26
27

140
141
142
143
144
145
146
147
148

149
150
151
152
153
154
155
156
157
158
159
160
161
162
163
164
165
166
167
168
169
170
171
172
173

174
175
176
177
178
179
180




154

18
26
25

18
20
21

25

28
26
22
22
23

23
30

26
24
29
22
24

27
27

25
18
21

22
28
24

28
25
24

12
24
29
12

27
27

27
28
30
30

181
182
183

184

185
186
187
188
189
190
191

192
193
194
195
196
197
198
199
200
201
202
203

204
205
206
207

208
209
210
211
212
213

214
215

216
217
218
219
220
221




155

27
27

26

26
27
27
28
23
28
30

12
26
30

24
30

24
28
26
12
28

24
27

12
18
24
30

29
27
28
25
26
27
29
30
27
25
26

29
26

222
223
224
225
226
227
228
229
230
231
232
233

234
235
236
237
238
239
240
241

242
243

244
245
246
247
248
249
250
251
252
253

254
255
256
257
258
259

260
261
262




156

25

28
26
24
28
18
30
27

30
27

27

30
28
27
26
28
12
27

28
27
28
26
29
27
29
19
28
29

12
30
24
27

24
26
27
30

263
264
265
266
267
268
269
270
271
272
273

274
275
276
277
278
279
280
281
282
283

284
285
286
287
288
289
290
291
292
293

294
295
296
297
298
299
300
301
302
303




157

27

18
27

12
29

27

24
30
26

27

26

27

30

30

27

12
27

12
28
30

22

25
12
24
27

30

19
27

24
28

27

27

27

27

30
24
28

27

30
29

304
305

306
307
308
309
310
311
312
313

314
315
316
317
318
319
320
321

322
323
324
325
326
327
328
329
330

331
332
333
334
335
336
337
338

339
340
341
342
343
344




158

30
30
30
27

27
28

28
27

24

26
27

27
26
28
30
10
27
27

27
28

21

28
27
28
27
30
28
24
27
28

27
27
26
30
28
27

27
28
30

345
346
347
348
349
350
351
352
353
354

355
356
357
358
359
360
361
362
363
364
365

366
367
368
369
370
371
372
373
374
375

376
377
378
379
380
381
382
383
384
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5. Variabel Keputusan Pembelian (Y)

TOTALY

40
40

36
43

41

36
37

33
42

43

38
39
39
45

31

45

35
40

41

31

44

41

27
40

42

33
36
42

36
43

34

42

39
35

41

32

35

Y-9

Y-8

Y-7

Y-6

KEPUTUSAN PEMBELIAN (Y)
Y-4 Y-5

Y-3

Y-2

Y-1

No

10
11
12
13

14
15
16
17
18
19
20
21

22
23
24

25
26
27
28

29
30
31

32
33
34
35

36
37
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40

31

43

37

30
41

45

38
45

45

44

36
38
29
41

37

45

41

37

35
44

45

45

37

35
42

31

35

44
38
39
44

44
36
39

29
37

37
42

38
39

38
39
40
41

42

43

44
45

46

47

48

49

50
51

52

53
54
55

56
57

58
59
60
61

62

63
64
65

66
67

68
69

70
71

72

73
74
75

76
77
78
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45

41

36
37

45

36
36
36
45

36
45

45

43

38
36
40

45

35
36
27
45

45

45

45

44
38
45

37
38
40

18
39

37
27

44
45

30
35
36
45

45

79
80

81

82
83
84
85

86
87

88
89
90
91

92
93
94
95
96
97

98
99
100
101
102
103
104
105
106
107
108
109
110
111
112
113
114
115
116
117
118
119




162

38
40

34
42

42

45

39
45

18
38
44
35

43

45

32

32
45

40

44
45

27

42

40

29
37
45

45

41

45

36
45

31

35

36

33

18
36
36

14

120
121
122
123
124
125
126
127
128
129
130
131
132
133
134
135
136
137
138
139
140
141
142
143
144
145
146
147
148
149
150
151
152
153
154
155
156
157
158
159
160




163

22
42

39
45

36
41

45

45

36
36
45

32
36
41

35
34
34
45

36
38
27

39
38
32
36
34
41

42

38
29
33
34
35
45

36
36
36
42

36
38
41

161
162
163
164
165
166
167
168
169
170
171
172
173
174
175
176
177
178
179
180
181
182
183
184
185
186
187
188
189
190
191
192
193
194
195
196
197
198
199
200
201




164

40

27
34
25
41

35
40
34
36

18
36
45
18
41

43
39
38
42
41

40
40
39
35
36
37
39
40

37
36

18
41

45

45
40

36
41

41

18
40

41

202
203
204
205
206
207
208
209
210
211
212
213
214
215
216
217

218
219
220
221
222
223
224
225
226
227
228
229
230
231
232
233
234
235
236
237
238
239
240
241

242




165

40

18
27

36
45

37

39
41

42

45

43

39
45

40

37

40

41

41

40

41

44
42

40

27
45

42

45

39

41

44
42

41

40

34

18
40

243

244

245

246

247

248

249

250
251
252
253
254
255
256
257
258
259
260
261
262
263
264
265
266
267
268
269
270
271
272
273
274
275
276
277
278
279
280
281
282
283




166

43

40

40

40

41

43

41

29
40

40

18
45

36
40

36
40

39
45

41

42

41

18
40

33
36
45

41

42

41

43

40

45

41

18
42

38
45

284
285
286

287
288
289
290
291
292
293
294
295
296
297
298
299
300
301
302
303
304
305
306
307
308
309
310
311
312
313
314
315

316
317
318
319
320
321
322
323
324




167

31

31

18
36
40

45
25
41

39
42

37
41

40
42
45
36
40
41

45

40
45

45
45

40

41

41

40

41

36
41

41

40

42
42

45

12
42

41

42

40

325
326
327
328
329
330
331
332
333
334
335
336
337
338
339

340
341

342

343
344
345

346
347
348
349
350
351
352
353
354
355
356
357
358
359
360

361
362
363
364
365
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366 5 5 4 4 3 3 5 5 4 38
367 5 4 5 4 5 4 5 5 4 a1
368 | 5 5 5 4 5 4 5 4 5 42
369 4 5 5 5 4 3 3 5 4 38
370 4 5 5 5 5 4 4 5 4 41
371 5 5 5 5 5 5 5 5 5 45
372 4 5 4 5 4 5 4 5 4 40
373 4 4 4 4 4 4 4 4 4 36
374 5 4 5 4 5 4 4 4 4 39
375 5 5 5 4 4 4 5 5 5 42
376 | 5 4 5 4 5 4 5 4 5 41
377 5 5 5 5 5 5 5 5 5 45
378 5 4 5 4 5 4 5 4 5 41
379 | 5 5 5 5 5 5 5 5 5 45
380 5 5 5 4 4 5 5 5 5 43
381 4 5 4 5 4 5 5 5 4 41
382 5 4 4 5 4 4 4 4 5 39
383 4 5 4 5 4 5 4 5 4 40
384 | 5 5 5 5 5 5 5 5 5 45
LAMPIRAN 4 Hasil Uji SPSS
1. Uji Validitas
Uji 30 Responden
Item-Total Statistics
Scale Corrected Cronbach's
Scale Mean if Yariance if [tem-Taotal Alpha if ltem
[tern Deleted [tern Deleted Correlation Deleted

®1.1 33,70 14,424 320 a7

¥1.2 33,77 12,392 601 741

1.3 3377 14,392 1549 802

1.4 33,70 13,803 323 778

X1.5 33,87 12,740 430 766

X1.6 33,93 11,513 B17 735

x1.7 34,03 11,826 G55 730

1.8 33,87 12,533 556 747

X149 33,90 12,231 542 748




Item-Total Statistics

Scale Corrected Cronbach's
Scale Mean if Yariance if [tem-Taotal Alpha if ltem
[tern Deleted [tern Deleted Correlation Deleted
X2 25,87 6,326 A80 G54
2.2 26,00 6,207 535 G663
2.3 26,30 6,355 487 674
x2.4 26,03 7,068 ,380 703
x25 25,80 7,407 282 723
X2 6 25,80 7,338 (356 708
H27 26,00 6,483 408 6949
Item-Total Statistics
Scale Corrected Cronbach's
Scale Mean if Yariance if [tem-Total Alpha if tem
[tern Deleted [tern Deleted Correlation Deletad
*31 25457 10,461 682 814
x32 2510 11,541 661 814
X33 25,53 8,775 588 16
®34 2547 10,051 13 804
X35 2540 10,869 484 829
X3 6 25,20 11,062 AT 816
X337 2513 10,464 788 788
Item-Total Statistics
Scale Corrected Cronbach's
Scale Mean if Yariance if [tem-Taotal Alpha if ltem
[tern Deleted [tern Deleted Correlation Deleted
x4 21,00 7,379 588 761
4.3 20,93 8,133 403 798
4.3 21,27 7,720 439 782
4.4 21,37 6,516 G571 743
x4.5 21,27 6,478 45 Td4
X4 B 21,00 6,966 598 757
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Item-Total Statistics

Scale Corrected Cronbach's
Scale Mean if Yariance if [tem-Taotal Alpha if ltem
[tern Deleted [tern Deleted Correlation Deleted
. 3413 16,878 G631 840
.2 34 67 16,023 443 862
.3 34,73 14,823 G70 833
Y.4 3417 15,868 548 B35
.5 34,20 17,131 450 853
.G 34,70 15,597 639 836
Y7 3413 16,326 13 839
Y.8 34,30 15,803 748 B27
.9 34,03 17,551 488 851
Uji 384 Responden
Item-Total Statistics
Scale Corrected Cronbach's
Scale Meanif Yariance if [tem-Total Alpha if ltem
[term Deleted [term Deleted Correlation Deleted
H11 28,7 42176 865 952
¥1.2 28,80 42,678 861 953
1.3 28,72 42,401 835 54
x4 28,82 41 880 818 H55
X1.5 28,82 41,989 821 955
1.6 2881 41,892 847 853
W17 28,71 42,096 868 952
X1.8 28,84 42063 239 954

170



Item-Total Statistics

Scale Corrected Cronbach's
Scale Mean if Yariance if [tem-Total Alpha if ltem
[termn Deletad [termn Deletad Correlation Delated
X2 24,76 30,916 845 450
%22 24 96 30,816 (862 9449
2.3 24,90 30,663 8449 850
2.4 24,92 31,040 857 9449
X35 24,84 31,234 (846 450
X236 24,78 31,148 848 450
X227 24,92 30,823 843 951
Iltem-Total Statistics
Scale Corrected Cronbach's
Scale Mean if Yariance if [tem-Total Alpha if ltem
[tern Delated [tern Delated Correlation Deleted
X3 24,73 249 587 853 943
Xx3.2 24,70 30,444 844 943
X33 24,82 249 864 838 ad4
X34 24,74 30,624 820 A48
X35 2471 30,164 850 943
X36 24 66 30,595 823 845
X3T 24,74 30158 818 (46
Item-Total Statistics
Scale Corrected Cronbach's
Scale Mean if Yariance if [tem-Total Alpha if ltem
[termn Deletad [termn Deletad Correlation Delated
x4 20,70 20,660 831 931
x4.2 20,71 20,881 825 832
4.3 20,73 20,573 838 830
4.4 20,81 20,666 842 830
X4.5 20,80 20,512 783 936
K46 20,64 20,872 828 93
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Item-Total Statistics

Scale Corrected Cronbach's
Scale Mean if Yariance if [tem-Total Alpha if ltem
[termn Deleted [termn Deleted Correlation Deleted
A 33,15 2116 844 954
.2 33,35 52,323 811 957
.3 33,29 52,144 858 A58
.4 3317 52,332 848 955
A 33,18 52,404 824 956
Y G 33,34 52,487 796 958
Y. 7 3317 52,407 858 A58
.8 3N 52,057 847 955
.49 33,14 62137 832 946

2. Uji Reliabilitas

Uji 30 Responden

Reliability Statistics

Cronbach's
Alpha M of tems

781 g

Reliability Statistics

Cronbach's
Alpha [ of ltems

722 T

Reliability Statistics

Cronbach's
Alpha [ of ltems

836 T

Reliability Statistics

Cronbach's
Alpha [ of ltems

748 ]
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Reliability Statistics

Cronbach's
Alpha [+ of ltems

857 g

Uji 384 Responden

Reliability Statistics

Cronbach's
Alpha [ of ltems

959 ]

Reliability Statistics

Cronbach's
Alpha [ of ltems

a57 [

Reliability Statistics

Cronbach's
Alpha [ of ltems

852 [

Reliability Statistics

Cronbach's
Alpha [ of tems

942 ]

Reliability Statistics

Cronbach's
Alpha [ of tems

961 ]




3. Uji Asumsi Klasik — Uji Normalitas

One-Sample Kolmogorov-Smirnov Test

174

nstandardiz

ed Residual
I 384
Mormal Parameters®? Mean 0000000
Std. Deviation 2742217494
Most Extreme Differences  Absolute 60
Fositive 1560
Megative -.147
Test Statistic 60
Asymp. Sig. (2-tailed)® =00
Monte ctIEarIl:u Sig. (2- Sig. .0oo
= 99% Confidence Interval  Lower Bound .00o
pper Bound 000
4. Uji Asumsi Klasik — Uji Multikolinearitas
Coefficients”
Standardized
Unstandardized Coefficients Coefficients Collinearity Statistics
Moadel B Std. Error Beta t Sig. Tolerance WIF
1 (Constant) 1.881 675 2.785 008
Attention 042 063 038 670 503 .0a2 10.828
Interest 073 074 .058 .ags 324 087y 11.513
Desire 623 o7 480 8.800 =.001 .0a7y 10.296
Action 564 074 a7 7577 =.001 122 8.223

a. DependentVariahle: Keputusan Pembelian



5. Uji Asumsi Klasik —

Regression Standardized Predicted Value

Uji Heteroskedastisitas

Scatterplot

Dependent Variable: Keputusan Pembelian
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75

-50

6. Uji Analisis Deskriptif

-25

0o

Regression Studentized Residual

Descriptive Statistics

25

5.0

I Minimum  Maximum Mean Stal. Deviation
Aftention 384 8 40 32.89 7.3498
Interest 384 7 35 29.01 6.469
Desire 384 7 35 28.85 £.386
Action 384 B 30 24.88 5428
Keputusan Pembelian 384 9 45 3r.38 3113
Valid M {listwize) 384




7. Uji Regresi Linear Berganda

Coefficients?

Standardized

176

nstandardized Coefficients Coefficients
Maodel B Std. Error Eeta 1 Sig.
1 (Constant) 1.881 675 2.785 006
Attention 042 063 038 670 03
Interest 073 074 058 888 324
Desire 623 071 4480 8.800 =.001
Action G564 074 377 TA7T =.001
a. Dependent Variahle: Keputusan Pembelian
8. Uji Hipotesis — Uji Parsial (Uji t)
Coefficients®
Standardized
nstandardized Coefficients Coefficients
Madel B Stal. Error Eeta i Sig.
1 (Constant) 1.881 675 2.785 006
Attention 042 063 038 670 A03
Interest 073 074 058 888 324
Desire 623 071 4480 8.800 =.001
Action G564 074 377 TA7T =.001
a. Dependent Variahle: Keputusan Pembelian
9. Uji Hipotesis — Uji Koefisien Determinasi (Uji R?)
Model Summaryh
Adjusted R Std. Error of
Maodel F: R Square Square the Estimate
1 941 .886 .885 27587

a. Predictors: (Constant), Action , Attention , Desire | Interest

h. DependentVariable: Keputusan Pembelian
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