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LAMPIRAN 

Pemeran Fukuyadou Honpo: Kyoto Love Story: 

 

 

Nama Pemeran Nama Karakter 

Akari Hayami Arare Fukuyoshi 

Hayato Ichihara Kenji Miyasako 

Nozomi Sasaki Hina Fukuyoshi 

Kenjiro Yamashita J.Soul Brothers Kaoru Hinoyama 

Hina Miyano Hana Fukuyoshi 

Oshiro Maeda Tomo Iori 

Yuko Asano Komako Fukuyoshi 

Min Tanaka Kiyosaku Oribe 

Onoe Ukon Shojuro Ichioka 

Yasuhi Nakamura Watanuki  

Koki Osamura Pegawai Fukuyadou Honpo 1 

Yuma Okura Pegawai Fukuyadou Honpo 2 

Fujiko Kojima “Shijaku”/Nakamura Satoko 


