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KUSIONER PENELITIAN: PENGARUH KUALITAS PRODUK DAN 
HARGA TERHADAP KEPUTUSAN PEMBELIAN PADA PRODUK 

SKINCARE SOMETHINC DI KOTA MAKASSAR 
 
Dengan hormat, 

 

Saya Andi Tika Widiastuti (NIM: A021181804), Mahasiswi Program Studi 

Manajemen S1 Universitas Hasanuddin sedang melakukan penelitian (Tugas 

Akhir/Skripsi) dengan judul Pengaruh Kualitas Produk dan Harga Terhadap 

Keputusan Pembelian Pada Produk Skincare Somethinc di Kota Makassar. Oleh 

karena itu diperlukan dukungan dan partisipasi dari saudara(i) untuk meluangkan 

waktu mengisi kusioner ini. 

Adapun Kriteria Responden dalam penelitian ini: 

1. Responden berdomisili di Kota Makassar 

2. Responden Perempuan, berusia 17-40 tahun keatas 

3. Responden aktif menggunakan produk skincare Somethinc. 

4. Responden aktif yang telah membeli produk skincare Somethinc 

 

Pilihlah salah satu jawaban yang menurut saudara(i) anggap paling tepat dan 

sesuai dengan pengalaman saudara(i). Adapun skala yang digunakan dalam 

penelitian ini. 

 

Sangat Tidak Setuju (STS) : 1 Poin 

Tidak Setuju (TS) : 2 Poin 

Netral (N) : 3 Poin 

Setuju (S) : 4 Poin 

Sangat Setuju (SS) : 5 Poin 

 

Jika saudara(i) memenuhi kriteria diatas, saya sebagai peneliti mohon 

kesediaannya untuk menjawab kuisioner ini dengan sejujur-jujurnya. Semua 

informasi yang diberikan akan dirahasiakan dan hanya digunakan untuk 

kepentingan Ilmiah. 

Atas partisipasi dan waktu saudara(i) dalam mengisi kuisioner, saya ucapkan 

terima kasih. 

 

Hormat Saya, 

 

Andi Tika Widiastuti 
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Respondent Identity 

Name/initials: 

Age: 

District of Origin: 

How long have you been using Somethinc products? 

o 3 months - 6 months 

o 6 months - 12 months 

o More than 12 months 

 

Quality Product (X1) 

Item  Question SD D N A SA 

X1.1 Form      

 1. Somethinc skincare products have two 

product sizes  

     

2. I agree that Somethinc products are 

visually appealing. 

     

X1.2 Feature      

 3. Somethinc skincare products have the 

ingredient Niacinamide which can control oil 

production and shrink pores. 

     

1. Somethinc skincare products have anti-

aging ingredients that can treat wrinkled 

skin, fine lines, and sagging faces. 

     

X1.3 Performance Quality      

 2. Somethinc skincare products have high 

perfornence on moisturize and brighten 

your face. 

     

3. My skin feels fresh and healthy after 

using Somethinc skincare products. 

     

X1.4 Conformance Quality      

 4. Somethinc skincare products are proven 

to remove acne scars on the skin. 

     

5. Somethinc skincare products are proven 

to brighten up the skin 

     

X1.5 Reliability      

 6. Somethinc skincare products are 

suitable for all your facial skin. 
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7. Trusted Somethinc Skincare products 

have no side effects of use  

     

X1.6 Durability      

 8. Somethinc skincare products have a 

long expiration date. 

     

9. Somethinc skincare products have good 

packaging so that the durability of the 

product is well maintained. 

     

X1.7 Repairability      

 10. Somethinc skincare products have a 

warranty if the product is damaged. 

     

11. Somethinc responds quickly when there 

is damage to the product 

     

Style       

12. The Packaging of Somethinc skincare 

products has a suitable size, so that it 

can be easily carried everywhere. 

     

13. Somethinc skincare products have 

aesthetic and attractive packaging. 

     

X1.9 Customization       

 14. Somethinc skincare gives you the option 

to customize products according to your 

preferences. 

     

 

 

Price (X2) 

Item Question SA A N DA SD 

X2.1 Affordability Price      

 1. Somethinc skincare products have 

affordable prices 

     

2. I bought Somethinc skincare products 

because they are affordable 

     

X2.2 Compatibility Price with Quality      

 3. The price of Somethinc skincare products 

is in accordance with the quality of the 

product 

     

4. The price of Somethinc skincare products 

varies according to the quality of the 

product. 

     

X2.3 Compatibility Price with Benefit      

 5. The content of the Somethinc skincare 

product is in accordance with the price 

     

6. The price I spend is in accordance with 

the benefits 
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X2.4 Competitiveness      

 7. Somethinc skincare products can 

compete with other local brands 

     

8. Somethinc skincare product prices are 

cheaper compared to other local brands 

     

 

 

Purchase Decision (Y) 

Variable Question SA A N DA SD 

Y.1 Need Recognition      

 I bought somethinc skincare 

products because I needed them 

     

I use somethinc skincare products 

to treat/maintain my skin. 

     

Y.2 Information Search      

 I got information about somethinc 

skincare products from social 

media/e-commerce 

     

I bought skincare products 

somethinc because I got 

information from friends or family 

     

Y.3 Alternative assessment      

 Before purchasing Somethinc 

skincare products, I assessed other 

products 

     

I feel the need to look for other 

alternatives before making a 

purchase 

     

Y.4 Purchase Decision      

 I bought Somethinc skincare 

products because they are suitable 

for my skin's needs 

     

I buy skincare products somethinc 

because I am confident in my 

buying decision 

     

Y.5 Post-Purchase Decision      

 I made a repurchase after using 

skincare products somethinc 

     

I will feel dissatisfied if somethinc 

skincare product does not suit my 

skin's needs. 
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Appendix: Questionnaire Tabulation 

N 

o 

Quality Product (X1) Tot

al X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 X1.10 X1.11 X1.12 X1.13 X1.14 X1.15 X1.16 X1.17 

1 3 5 5 5 5 5 4 5 5 5 5 5 5 5 5 5 5 82 

2 4 4 4 3 4 3 2 3 3 2 5 4 4 3 4 4 4 60 

3 4 5 5 4 3 4 4 3 4 5 3 4 5 4 5 4 3 69 

4 4 4 4 4 4 4 3 4 4 4 4 4 3 4 4 4 4 66 

5 4 4 4 4 3 3 3 3 3 3 4 4 3 3 4 4 4 60 

6 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 68 

7 5 5 4 5 5 5 4 4 5 5 4 5 2 2 5 5 4 74 

8 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 67 

9 4 4 5 5 4 4 4 4 5 5 5 5 5 5 5 4 4 77 

10 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 85 

11 4 4 4 3 3 3 3 3 2 3 3 4 4 3 4 4 4 58 

12 3 4 4 4 4 4 4 5 4 4 5 5 5 4 4 4 4 71 

13 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 68 

14 4 4 4 4 5 5 4 5 4 4 4 4 4 3 4 4 4 70 

15 4 4 5 4 4 4 5 5 4 4 5 4 4 4 4 4 4 72 

16 5 5 5 5 4 4 5 5 4 3 4 5 5 5 4 4 5 77 

17 4 5 4 5 5 5 3 4 5 4 4 4 3 3 4 5 4 71 

18 4 4 4 4 4 4 4 4 4 3 4 4 3 4 4 4 4 66 

19 4 4 4 4 4 4 5 5 3 4 4 4 4 4 4 4 4 69 

20 4 4 4 4 4 4 5 5 3 4 4 4 4 4 4 4 4 69 

21 4 4 4 5 4 4 3 3 3 4 4 4 3 3 5 3 3 63 

22 4 4 5 5 4 5 4 4 4 4 4 5 3 3 5 4 4 71 

23 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 51 

24 5 5 5 5 5 4 3 4 4 3 5 5 3 3 4 4 4 71 

25 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 85 

26 5 5 5 5 4 5 5 5 5 5 4 5 5 5 5 5 5 83 

27 4 5 4 5 4 5 4 5 5 4 4 5 5 5 5 5 5 79 

28 4 5 4 5 5 5 5 5 5 4 5 5 5 5 5 5 4 81 

29 5 5 4 4 5 4 5 5 4 5 5 5 4 5 5 5 5 80 

30 4 5 4 5 5 5 4 4 5 4 4 4 4 4 5 4 4 74 

31 4 5 4 4 4 4 4 4 4 5 4 4 4 4 4 4 4 70 

32 4 5 4 4 4 4 4 3 5 5 5 4 4 4 4 4 4 71 

33 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 85 

34 5 5 5 5 5 5 5 5 5 4 4 4 4 4 4 5 4 78 

35 4 4 4 4 4 4 3 3 4 4 3 4 3 3 4 3 4 62 

36 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 51 

37 5 5 5 4 4 5 5 5 4 5 5 4 5 5 5 4 5 80 
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38 3 4 4 4 4 3 4 4 4 4 4 4 3 3 3 4 4 63 

39 5 5 4 4 5 5 4 5 5 5 5 5 5 4 5 5 5 81 

40 5 5 4 4 4 4 4 4 4 5 4 5 4 4 4 4 5 73 

41 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 3 66 

42 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 85 

43 5 5 5 5 5 5 5 5 5 5 5 4 5 4 4 4 5 81 

44 3 4 3 3 3 3 4 4 3 3 4 3 4 4 4 4 4 60 

45 5 5 4 2 5 4 4 4 5 4 4 5 4 4 5 5 4 73 

46 5 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 68 

47 4 3 4 4 4 3 4 4 4 3 4 4 3 3 4 3 4 62 

48 5 5 5 5 4 4 4 3 4 3 5 5 4 4 4 5 3 72 

49 4 4 4 4 4 3 5 5 3 5 5 4 4 3 5 5 4 71 

50 5 4 4 5 4 4 4 4 4 5 5 4 4 4 5 5 4 74 

51 4 4 4 5 4 5 5 5 4 4 4 4 5 5 4 4 4 74 

52 4 4 4 4 5 5 4 4 4 4 4 4 4 4 4 4 4 70 

53 5 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 70 

54 5 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 70 

55 5 4 4 5 4 4 4 4 5 4 3 4 4 4 5 4 4 71 

56 4 4 4 4 4 4 4 4 4 3 4 4 3 4 4 4 4 66 

57 5 5 4 4 4 4 5 5 4 4 5 3 3 4 4 4 4 71 

58 4 4 4 4 3 3 3 3 4 4 4 4 3 3 3 4 4 61 

59 5 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 70 

60 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 68 

61 4 4 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 53 

62 5 5 5 5 5 4 5 3 5 4 3 5 5 4 5 4 5 77 

63 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 67 

64 4 3 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 65 

65 4 4 4 3 4 4 4 3 3 3 5 5 4 3 4 4 5 66 

66 4 4 5 4 4 4 4 4 4 3 4 4 4 4 4 4 4 68 

67 4 4 4 4 4 4 4 3 4 3 4 3 4 4 4 4 4 65 

68 5 5 3 3 4 4 3 3 4 3 4 4 3 3 3 5 4 63 

69 3 5 4 4 4 4 3 4 4 2 4 5 3 3 5 5 4 66 

70 3 4 4 4 5 5 5 5 4 4 4 4 5 3 3 5 4 71 

71 3 4 4 4 4 4 3 4 3 4 4 5 3 4 4 4 3 64 

72 5 5 4 5 4 5 5 2 4 5 5 5 4 4 5 5 2 74 

73 5 5 5 4 5 5 4 4 5 4 5 5 5 5 4 3 3 76 

74 5 5 4 4 4 4 3 4 3 2 3 4 4 3 4 4 3 63 

75 5 5 5 5 5 5 4 4 4 2 3 5 5 4 4 5 4 74 
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No Price (X2) Total 

X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8  

1 4 3 3 3 5 5 5 5 33 

2 3 3 3 4 4 3 3 3 26 

3 4 2 4 5 4 4 4 3 30 

4 4 4 4 4 4 4 5 3 32 

5 4 4 4 4 4 3 4 4 31 

6 4 4 4 4 4 4 4 4 32 

7 2 2 5 5 4 4 5 2 29 

8 2 2 3 3 3 3 4 2 22 

9 5 5 5 5 5 5 4 5 39 

10 5 5 5 5 5 5 5 5 40 

11 4 2 4 4 3 3 4 3 27 

12 4 4 3 5 4 4 3 3 30 

13 4 4 4 4 4 4 4 4 32 

14 4 4 4 4 4 4 4 4 32 

15 5 5 4 5 3 3 5 4 34 

16 3 3 4 4 4 4 4 4 30 

17 3 2 4 5 5 4 4 3 30 

18 3 3 4 4 4 4 4 4 30 

19 4 4 4 4 4 5 5 3 33 

20 4 4 4 4 4 5 5 3 33 

21 3 3 4 4 3 3 4 3 27 

22 4 4 4 5 4 4 5 2 32 

23 3 3 3 3 3 3 3 3 24 

24 3 3 4 4 4 4 4 3 29 

25 5 5 4 4 5 4 3 3 33 

26 5 5 5 5 5 5 5 5 40 

27 5 4 5 4 5 4 5 4 36 

28 4 4 4 5 5 5 5 5 37 

29 4 4 5 5 5 5 5 4 37 

30 4 5 5 5 4 5 5 4 37 

31 5 5 5 5 5 5 5 4 39 

32 4 4 4 4 4 4 4 4 32 

33 5 5 5 4 5 5 5 5 39 

34 4 3 4 4 4 5 5 5 34 

35 3 3 4 3 4 3 3 4 27 

36 3 3 3 3 3 3 3 3 24 

37 3 3 3 5 4 4 4 4 30 

38 4 3 4 4 4 3 4 3 29 

39 5 5 4 3 5 5 4 4 35 
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40 5 5 5 5 5 5 5 5 40 

41 3 3 4 4 4 4 4 3 29 

42 4 4 4 4 4 4 4 4 32 

43 4 4 4 5 5 4 4 5 35 

44 4 2 4 4 4 3 4 4 29 

45 5 4 5 5 4 4 5 2 34 

46 4 4 4 4 4 4 4 4 32 

47 4 4 4 4 4 4 4 3 31 

48 5 5 3 4 4 4 5 5 35 

49 2 2 2 5 5 4 4 4 28 

50 4 4 4 4 4 5 5 5 35 

51 5 4 4 4 5 4 5 4 35 

52 4 4 4 4 4 4 4 3 31 

53 4 4 4 4 4 2 4 2 28 

54 4 2 4 4 4 4 2 2 26 

55 4 4 4 3 5 4 4 3 31 

56 4 3 4 4 4 4 4 4 31 

57 4 5 5 5 4 4 4 5 36 

58 3 3 4 4 3 4 4 2 27 

59 4 2 3 3 3 3 3 2 23 

60 5 3 4 4 4 4 4 4 32 

61 3 3 3 3 3 3 3 3 24 

62 5 4 5 5 5 4 5 5 38 

63 3 3 4 4 4 4 4 4 30 

64 3 3 4 5 3 3 4 3 28 

65 3 4 4 5 4 4 4 3 31 

66 3 4 4 4 4 4 4 4 31 

67 4 4 4 4 4 4 4 4 32 

68 4 3 3 4 3 3 4 2 26 

69 4 5 4 4 4 4 5 4 34 

70 2 2 5 5 4 3 4 4 29 

71 4 3 4 4 4 4 4 4 31 

72 4 4 5 5 5 4 2 2 31 

73 5 4 4 4 5 5 5 4 36 

74 4 2 4 3 3 3 4 3 26 

75 5 3 5 5 5 5 5 4 37 
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No Purchase Decision (Y) Total 

Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y.8 Y.9 Y.10 

1 4 5 4 3 4 5 5 5 4 4 43 

2 4 4 4 4 4 4 4 4 5 5 42 

3 4 4 4 4 4 2 4 4 5 3 38 

4 5 5 4 4 2 4 4 4 5 5 42 

5 4 3 4 4 4 4 3 4 3 2 35 

6 4 4 4 4 4 4 4 4 4 4 40 

7 5 5 5 4 4 4 5 4 5 5 46 

8 4 4 4 4 4 4 4 4 3 4 39 

9 4 4 4 4 5 5 5 4 4 4 43 

10 5 5 5 5 5 5 5 5 5 5 50 

11 2 3 4 4 4 4 3 3 2 4 33 

12 4 4 5 5 5 5 4 4 4 4 44 

13 4 4 4 4 4 4 4 4 4 4 40 

14 4 4 4 2 4 4 4 4 4 4 38 

15 4 4 4 4 4 4 4 3 3 3 37 

16 5 5 5 5 5 5 5 5 5 5 50 

17 4 4 5 4 4 3 5 4 5 5 43 

18 4 5 4 4 4 5 4 4 4 4 42 

19 5 5 5 5 5 5 5 5 5 4 49 

20 5 5 5 5 5 5 5 5 5 4 49 

21 3 4 4 2 3 3 4 3 3 4 33 

22 4 4 3 5 4 2 5 4 4 4 39 

23 3 3 3 3 3 3 3 3 3 3 30 

24 4 4 4 3 4 4 4 4 4 5 40 

25 5 5 5 5 5 5 5 5 5 5 50 

26 5 5 5 5 5 5 5 5 5 5 50 

27 4 5 5 5 5 5 5 5 5 5 49 

28 4 5 5 5 5 5 5 5 5 5 49 

29 4 4 5 5 5 5 5 5 5 5 48 

30 5 4 4 4 5 4 5 4 4 4 43 

31 5 5 3 5 5 5 5 5 5 5 48 

32 4 4 4 4 4 4 4 4 4 4 40 

33 5 5 5 5 5 4 5 5 4 5 48 

34 4 5 5 5 5 5 5 5 5 4 48 

35 3 4 3 3 3 4 4 4 3 4 35 

36 3 3 3 3 3 3 3 3 3 3 30 

37 5 5 5 5 5 5 5 5 5 5 50 



73 
 

 
 

38 4 4 4 2 4 4 3 3 4 4 36 

39 5 5 5 4 4 4 4 5 5 4 45 

40 4 4 4 4 4 4 4 4 4 4 40 

41 5 4 4 3 4 2 4 4 4 4 38 

42 4 4 4 4 5 5 5 5 5 5 46 

43 4 4 4 5 4 4 3 4 5 4 41 

44 4 4 2 4 3 2 3 3 4 5 34 

45 2 4 5 4 5 2 4 4 4 5 39 

46 4 4 4 4 4 4 4 4 5 4 41 

47 4 4 4 3 3 4 4 4 4 4 38 

48 5 5 4 4 2 2 5 5 4 4 40 

49 5 4 4 5 3 3 5 5 5 4 43 

50 4 4 4 4 4 4 4 5 5 4 42 

51 5 4 4 5 4 4 5 5 5 4 45 

52 4 4 4 4 4 4 4 4 4 4 40 

53 5 5 4 5 5 5 5 4 5 5 48 

54 4 4 4 4 4 4 4 4 4 5 41 

55 4 4 3 5 4 2 5 5 4 5 41 

56 4 4 4 3 4 4 4 4 4 4 39 

57 5 5 4 4 4 4 5 5 4 3 43 

58 4 4 4 2 4 4 3 4 2 4 35 

59 4 4 4 3 4 4 4 4 4 4 39 

60 4 4 4 3 4 2 4 4 4 4 37 

61 3 3 3 3 3 3 3 3 3 3 30 

62 4 4 5 5 5 3 3 5 4 4 42 

63 4 4 4 4 4 4 4 4 4 4 40 

64 4 4 5 5 5 5 4 4 4 5 45 

65 2 2 5 2 2 4 3 4 2 5 31 

66 4 4 4 4 4 4 4 4 4 4 40 

67 3 4 3 4 4 4 4 4 4 4 38 

68 4 4 4 3 5 5 4 4 4 4 41 

69 4 4 4 4 3 3 4 4 4 4 38 

70 5 4 5 5 4 3 5 4 5 5 45 

71 4 4 4 4 4 5 4 3 3 4 39 

72 5 5 4 5 4 5 5 5 5 4 47 

73 5 4 5 5 4 3 4 4 4 5 43 

74 5 4 4 4 4 4 4 4 4 4 41 

75 5 5 5 4 4 3 4 4 4 4 42 

 

 


