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LEMBARAN  KUESIONER 

 

BAGIAN A: PROFIL RESPONDEN 

1. Jenis Kelamin   :  ☐ Pria  ☐ Wanita  

2. Usia    :  …….  Tahun 

3. Status Perkawinan  :  ☐Kawin       ☐Lajang 

4. Status Pendidikan  :  ☐Sekolah Dasar 

☐Sekolah Menengah Pertama 

☐Sekolah Menengah Atas 

☐Sarjana 

☐Magister 

☐Doktoral 

5. Jenis Pekerjaan  :              ☐Bisnis    

☐Tenaga Profesional 

☐Pegawai Sipil 

☐Pegawai Swasta 

☐Pelajar 

☐Lainnya 

6. Tempat asal   :  ………...……….    

7. Jumlah kunjungan sebelumnya ke destinasi wisata di Sulawesi Selatan  

☐  Satu kali  

☐  Dua kali 

      ☐  Tiga kali atau lebih 

BAGIAN B : PENJELASAN DAN PETUNJUK PENGISIAN KUESIONER 

Daftar pernyataan-pernyataan berikut ini mengungkapkan skala pengukuran yang berkaitan 

dengan  pengaruh langsung Value Co-creation Behavior, Local Food Consumption Experience 

dan Destination Attractiveness  terhadap Place Attachment dan Loyalty dan pengaruh Value Co-
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creation Behavior, Local Food Consumption Experience dan Destination Attractiveness terhadap 

Loyalty melalui Place Attachment.  

Gunakanlah skala di bawah ini mengisi kuesioner. Berilah tanda silang, lingkaran atau centang 

satu angka yang sesuai dengan persepsi anda terhadap objek yang diukur. Silahkan beri tanda 

pada  

Angka 1, jika anda sangat tidak setuju dengan pernyataan yang diberikan  

Angka 2 jika  anda tidak setuju terhadap pernyataan yang diberikan 

Angka 3, jika anda ragu-ragu atau bersikap netral terhadap pernyataan yang diberikan 

Angka 4 jika anda setuju terhadap pernyataan yang diberikan 

Angka 5 jika anda sangat tidak setuju terhadap pernyataan yang diberikan  

 

Sangat Tidak Setuju                      Netral                                              Sangat Setuju 

 1 ------------------- 2 --------------------- 3 ---------------------- 4 ----------------------- 5 

     Tidak Setuju                                               Setuju  

 

 

  BAGIAN C : KUESIONER 

 

          VALUE CO-CREATION BEHAVIOR (X1) 

NO PERNYATAAN VALUE CO-CREATION BEHAVIOR 

X1.1 Berbagi Informasi 

 

1 Karyawan/Pemilik layanan  memberikan  informasi  tentang  
layanan-layanan yang tersedia di destinasi dan informasi  lokasi 
daerah tujuan wisata 

1 2 3 4 5 

2 Saya menyiapkan informasi penting untuk karyawan penyedia 
layanan agar dapat melakukan tugasnya  

1 2 3 4 5 

3 Saya menjawab semua pertanyaan karyawan penyedia layanan 
tentang pelayanan terkait 

1 2 3 4 5 

X1.2 Perilaku Bertanggung Jawab 

 

4 Saya melakukan semua perilaku yang diharapkan 1 2 3 4 5 

5 Saya memenuhi tanggung jawab terhadap pelanggan lain 1 2 3 4 5 

6 Saya mengikuti arahan-arahan dari karyawan 1 2 3 4 5 

X1.3 Interaksi Pribadi  

 

7 Saya bersikap sopan terhadap karyawan 1 2 3 4 5 

8 Saya bersikap menghargai karyawan 1 2 3 4 5 

9 Saya tidak bersikap kasar terhadap karyawan 1 2 3 4 5 

X1.4 Memberi  Masukan 
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10 Jika saya mempunyai ide yang berguna saya akan memberitahu 
karyawan 

1 2 3 4 5 

11 Jika saya mendapatkan pelayanan yang baik saya akan 
berkomentar tentang itu 

1 2 3 4 5 

12 Jika saya mengalami masalah saya akan memberitahu 
karyawan  

1 2 3 4 5 

 
X1.5 

 
Memberi Bantuan 
 

13 Saya membantu pelanggan lain jika mereka membutuhkan 1 2 3 4 5 

14 Saya membantu pelanggan lain jika mereka tampak memiliki 
masalah 

1 2 3 4 5 

15 Saya memberitahu pelanggan lain bagaimana menggunakan 
layanan dengan baik  

1 2 3 4 5 

X1.6 Berbagi pengalaman dengan orang lain 

16 Saya berbagi pengalaman pariwisata saya dengan pengunjung 
selama perjalanan ini. 

1 2 3 4 5 

17 Saya akan memberi tahu orang lain tentang pengalaman wisata 
yang saya alami selama perjalanan ini. 

1 2 3 4 5 

18 Saya senang saat berpartisipasi dalam berbagi pengalaman 
dengan wisatawan lain 

1 2 3 4 5 

 
 
 
   LOCAL FOOD CONSUMPTION EXPERIENCE (X2) 
    

NO PERNYATAAN LOCAL FOOD CONSUMPTION EXPERIENCE 

X2.1 Makanan otentik 
 

19 Saya mencicipi makanan yang berbeda dengan yang ada di tempat 
asal saya 

1 2 3 4 5 

20 Saya mencicipi makanan lokal yang otentik 1 2 3 4 5 

21 Saya mencicipi makanan tradisional daerah ini yang terbilang khas 1 2 3 4 5 

X2.2 Bersosialisasi 
22 Saya senang bercakap dengan keluarga dan teman saat mencicipi 

makanan lokal di destinasi 
1 2 3 4 5 

23 Kami bercengkrama sambil menikmati makanan lokal bersama 
pengunjung lain 

1 2 3 4 5 

24 Mencicipi makanan lokal yang disajikan dengan konteks asli membantu 
saya untuk bersosialisasi dengan masyarakat lokal 

1 2 3 4 5 

X2.3 Kualitas rumah makan lokal 
 

25 Saya mengalami suasana eksotis di restoran lokal  1 2 3 4 5 

26 Saya mendapatkan kualitas pelayanan yang baik di restoran lokal 1 2 3 4 5 

27 Kondisi restoran lokal di destinasi ini higienis dan nyaman 1 2 3 4 5 

 

 

X2.4 Belajar tentang budaya lokal 
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28 Bersantap makanan lokal menambah pengetahuan saya tentang 
budaya yang berbeda 

1 2 3 4 5 

29 Bersantap makanan lokal dengan konteks aslinya membantu saya 
memahami budaya lokal 

1 2 3 4 5 

30 Bersantap makanan lokal di destinasi ini membuat saya bisa 
mendapatkan hal baru 

1 2 3 4 5 

X2.5 Kualitas makanan 

 

31 Saya mencicipi makanan lokal dengan kualitas baik 1 2 3 4 5 

32 Makanan lokal di sini memiliki cita rasa yang baik 1 2 3 4 5 

33 Saya mencicipi beragam bahan yang sehat pada makanan lokal 
di destinasi ini  

1 2 3 4 5 

34 Makanan disajikan dengan porsi dan harga  yang sesuai 1 2 3 4 5 

 
  

  
         DESTINATION ATTRACTIVENESS (X3)  

          

NO PERNYATAAN DESTINATION ATTRACTIVENESS 

X3.1 Daya tarik alam 
 

35 Lingkungan destinasi ini memiliki pemandangan yang indah  1 2 3 4 5 

36 Destinasi ini memiliki taman dan kebun menyenangkan 1 2 3 4 5 

37 Iklim di destinasi ini menenangkan  1 2 3 4 5 

X3.2 Daya tarik budaya 

 

38 Destinasi ini memiliki daya tarik budaya yang unik  1 2 3 4 5 

39 Adat istiadat tradisional di destinasi ini mengesankan 1 2 3 4 5 

40 Pertunjukan budaya di destinasi ini sangat unik dan menarik 1 2 3 4 5 

41 Wisatawan dapat berkunjung ke situs-situs  bersejarah 1 2 3 4 5 

X3.3 Infrastruktur 

 

42 Fasilitas makanan dan layanan akomodasi  yang baik 1 2 3 4 5 

43 Tersedia transportasi lokal yang nyaman 1 2 3 4 5 

44 Destinasi ini memiliki layanan perjalanan yang standar  1 2 3 4 5 

 

         PLACE   ATTACHMENT (Y1)  

  

NO PERNYATAAN PLACE ATTACHMENT 

Y1.1 Place Identity 
 

45 Mengunjungi destinasi ini menjadi bagian dari hidup saya 1 2 3 4 5 

46 Saya sangat mengenal destinasi ini 1 2 3 4 5 

47 Mengunjungi destinasi ini memiliki arti khusus bagi saya 1 2 3 4 5 

Y1.2 Place Dependence 
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48 Saya lebih memilih destinasi ini daripada destinasi lain 1 2 3 4 5 

49 Bagi saya, destinasi ini tidak tergantikan dengan destinasi lain 1 2 3 4 5 

50 Destinasi ini mampu memenuhi kebutuhan saya lebih dari 
destinasi kota lain 

1 2 3 4 5 

Y1.3 Place Social Bonding 

 

51 
Saya memiliki hubungan dengan penduduk lokal destinasi ini 

1 2 3 4 5 

52 
Saya merasa seperti menjadi penduduk lokal yang sangat 
meningkatkan pengalaman wisata saya 

1 2 3 4 5 

53 
Saya memiliki hubungan baik dengan orang-orang yang suka 
mengunjungi destinasi ini 

1 2 3 4 5 

 

          

 Niat Berkunjung Kembali (Y2)  

 
No Pernyataan Niat Berkunjung Kembali 

54 Niat berkunjung ke destinasi  dengan lebih intensif 1 2 3 4 5 

55 Niat berkunjung kembali ke destinasi dalam waktu dekat  1 2 3 4 5 

56 Memprioritaskan  destinasi  untuk perjalanan wisata di masa yang 
akan datang 

1 2 3 4 5 

 

 

TERIMA KASIH 
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LAMPIRAN HASIL – EDITED 

Lampiran 2 UJi Validitas dan reliabilitas Instrumen 

Correlations 
 

Correlations 

 
Value Co-creation  

behavior 

X1.1 Pearson Correlation ,629
**
 

Sig. (2-tailed) ,000 

N 232 

X1.2 Pearson Correlation ,655
**
 

Sig. (2-tailed) ,000 

N 232 

X1.3 Pearson Correlation ,741
**
 

Sig. (2-tailed) ,000 

N 232 

X1.4 Pearson Correlation ,745
**
 

Sig. (2-tailed) ,000 

N 232 

X1.5 Pearson Correlation ,846
**
 

Sig. (2-tailed) ,000 

N 232 

X1.6 Pearson Correlation ,674
**
 

Sig. (2-tailed) ,000 

N 232 

**. Correlation is significant at the 0.01 level 

(2-tailed). 

 

Reliability 

Scale: ALL VARIABLES 
 

Case Processing Summary 

 N % 

Cases Valid 232 100,0 

Excluded
a
 0 ,0 

Total 232 100,0 

a. Listwise deletion based on all variables in 

the procedure. 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

,842 6 
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Correlations 
 

Correlations 

 

Local food 
consumption 
experience 

X2.1 Pearson Correlation ,720
**
 

Sig. (2-tailed) ,000 

N 232 

X2.2 Pearson Correlation ,877
**
 

Sig. (2-tailed) ,000 

N 232 

X2.3 Pearson Correlation ,871
**
 

Sig. (2-tailed) ,000 

N 232 

X2.4 Pearson Correlation ,856
**
 

Sig. (2-tailed) ,000 

N 232 

X2.5 Pearson Correlation ,517
**
 

Sig. (2-tailed) ,000 

N 232 

**. Correlation is significant at the 0.01 level 

(2-tailed). 

 

 

Reliability 

 

Scale: ALL VARIABLES 
 

 

Case Processing Summary 

 N % 

Cases Valid 232 100,0 

Excluded
a
 0 ,0 

Total 232 100,0 

a. Listwise deletion based on all variables in 

the procedure. 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

,822 5 
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Correlations 
 

 

 

 

 

 

 

 

 

 

 

 

 

Reliability 

Scale: ALL VARIABLES 
 
 

Case Processing Summary 

 N % 

Cases Valid 232 100,0 

Excluded
a
 0 ,0 

Total 232 100,0 

a. Listwise deletion based on all variables in 

the procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

,781 3 

 

Correlations 
 

Correlations 

 Place attachment 

Y1.1 Pearson Correlation ,770
**
 

Sig. (2-tailed) ,000 

N 232 

Y1.2 Pearson Correlation ,857
**
 

Sig. (2-tailed) ,000 

N 232 

Y1.3 Pearson Correlation ,830
**
 

Sig. (2-tailed) ,000 

N 232 

**. Correlation is significant at the 0.01 level 

(2-tailed). 

Correlations 

 
Destination 

Attractiveness 

X3.1 Pearson Correlation ,730
**
 

Sig. (2-tailed) ,000 

N 232 

X3.2 Pearson Correlation ,826
**
 

Sig. (2-tailed) ,000 

N 232 

X3.3 Pearson Correlation ,783
**
 

Sig. (2-tailed) ,000 

N 232 

**. Correlation is significant at the 0.01 level 

(2-tailed). 
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Reliability 

Scale: ALL VARIABLES 
 

 

Case Processing Summary 

 N % 

Cases Valid 232 100,0 

Excluded
a
 0 ,0 

Total 232 100,0 

a. Listwise deletion based on all variables in 

the procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

,774 3 

 

 

Correlations 
 
 

Correlations 

 Revisit Intention 

Y2.1 Pearson Correlation ,904
**
 

Sig. (2-tailed) ,000 

N 232 

Y2.2 Pearson Correlation ,892
**
 

Sig. (2-tailed) ,000 

N 232 

Y2.3 Pearson Correlation ,908
**
 

Sig. (2-tailed) ,000 

N 232 

**. Correlation is significant at the 0.01 level 

(2-tailed). 

 

Reliability 

Scale: ALL VARIABLES 

 
Case Processing Summary 

 N % 

Cases Valid 232 100,0 

Excluded
a
 0 ,0 

Total 232 100,0 

a. Listwise deletion based on all variables in 

the procedure. 
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Reliability Statistics 

Cronbach's Alpha N of Items 

,886 3 

 

Lampiran 3 Distribusi Frekwensi 

 

Frequencies 
Statistics 

 X1.1.1 X1.1.2 X1.1.3 X1.2.1 X1.2.2 X1.2.3 

N Valid 232 232 232 232 232 232 

Missing 0 0 0 0 0 0 
Mean 3,82 3,81 3,80 3,84 4,00 3,63 

 
Statistics 

 X1.3.1 X1.3.2 X1.3.3 X1.4.1 X1.4.2 X1.4.3 

N Valid 232 232 232 232 232 232 

Missing 0 0 0 0 0 0 

Mean 4,13 4,13 3,64 4,29 4,15 3,42 

 
Statistics 

 X1.5.1 X1.5.2 X1.5.3 X1.6.1 X1.6.2 X1.6.3 

N Valid 232 232 232 232 232 232 

Missing 0 0 0 0 0 0 

Mean 4,11 4,08 4,08 4,00 4,07 4,03 

 

 

Frequency Table 
X1.1.1 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 1 2 ,9 ,9 ,9 

2 5 2,2 2,2 3,0 

3 57 24,6 24,6 27,6 

4 142 61,2 61,2 88,8 

5 26 11,2 11,2 100,0 

Total 232 100,0 100,0  

 
X1.1.2 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 1 10 4,3 4,3 4,3 

2 14 6,0 6,0 10,3 

3 40 17,2 17,2 27,6 

4 117 50,4 50,4 78,0 

5 51 22,0 22,0 100,0 

Total 232 100,0 100,0  
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X1.1.3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 3 1,3 1,3 1,3 

2 5 2,2 2,2 3,4 

3 54 23,3 23,3 26,7 

4 143 61,6 61,6 88,4 

5 27 11,6 11,6 100,0 

Total 232 100,0 100,0  

 
X1.2.1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 2 ,9 ,9 ,9 

2 13 5,6 5,6 6,5 

3 58 25,0 25,0 31,5 

4 106 45,7 45,7 77,2 

5 53 22,8 22,8 100,0 

Total 232 100,0 100,0  

 
X1.2.2 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 6 2,6 2,6 2,6 

2 13 5,6 5,6 8,2 

3 19 8,2 8,2 16,4 

4 130 56,0 56,0 72,4 

5 64 27,6 27,6 100,0 

Total 232 100,0 100,0  

 
X1.2.3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 9 3,9 3,9 3,9 

2 11 4,7 4,7 8,6 

3 66 28,4 28,4 37,1 

4 118 50,9 50,9 87,9 

5 28 12,1 12,1 100,0 

Total 232 100,0 100,0  

 
X1.3.1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 2 3 1,3 1,3 1,3 

3 33 14,2 14,2 15,5 

4 128 55,2 55,2 70,7 

5 68 29,3 29,3 100,0 

Total 232 100,0 100,0  

 
X1.3.2 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 2 2 ,9 ,9 ,9 
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3 50 21,6 21,6 22,4 

4 96 41,4 41,4 63,8 

5 84 36,2 36,2 100,0 

Total 232 100,0 100,0  

 
X1.3.3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 7 3,0 3,0 3,0 

2 10 4,3 4,3 7,3 

3 69 29,7 29,7 37,1 

4 120 51,7 51,7 88,8 

5 26 11,2 11,2 100,0 

Total 232 100,0 100,0  

 
X1.4.1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 3 22 9,5 9,5 9,5 

4 120 51,7 51,7 61,2 

5 90 38,8 38,8 100,0 

Total 232 100,0 100,0  

 
X1.4.2 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 2 2 ,9 ,9 ,9 

3 27 11,6 11,6 12,5 

4 137 59,1 59,1 71,6 

5 66 28,4 28,4 100,0 

Total 232 100,0 100,0  

 
X1.4.3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 5 2,2 2,2 2,2 

2 17 7,3 7,3 9,5 

3 99 42,7 42,7 52,2 

4 97 41,8 41,8 94,0 

5 14 6,0 6,0 100,0 

Total 232 100,0 100,0  

 
X1.5.1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 2 2 ,9 ,9 ,9 

3 22 9,5 9,5 10,3 

4 156 67,2 67,2 77,6 

5 52 22,4 22,4 100,0 

Total 232 100,0 100,0  
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X1.5.2 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 3 1,3 1,3 1,3 

2 5 2,2 2,2 3,4 

3 34 14,7 14,7 18,1 

4 119 51,3 51,3 69,4 

5 71 30,6 30,6 100,0 

Total 232 100,0 100,0  

 
X1.5.3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 1 ,4 ,4 ,4 

2 3 1,3 1,3 1,7 

3 24 10,3 10,3 12,1 

4 152 65,5 65,5 77,6 

5 52 22,4 22,4 100,0 

Total 232 100,0 100,0  

 
X1.6.1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 3 1,3 1,3 1,3 

2 13 5,6 5,6 6,9 

3 30 12,9 12,9 19,8 

4 122 52,6 52,6 72,4 

5 64 27,6 27,6 100,0 

Total 232 100,0 100,0  

 
X1.6.2 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 2 6 2,6 2,6 2,6 

3 28 12,1 12,1 14,7 

4 141 60,8 60,8 75,4 

5 57 24,6 24,6 100,0 

Total 232 100,0 100,0  

 
X1.6.3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 2 7 3,0 3,0 3,0 

3 35 15,1 15,1 18,1 

4 135 58,2 58,2 76,3 

5 55 23,7 23,7 100,0 

Total 232 100,0 100,0  
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Frequencies 
Statistics 

 X2.1.1 X2.1.2 X2.1.3 X2.2.1 X2.2.2 X2.2.3 

N Valid 232 232 232 232 232 232 

Missing 0 0 0 0 0 0 
Mean 3,70 3,91 3,72 3,43 3,92 4,02 

 
Statistics 

 X2.3.1 X2.3.2 X2.3.3 X2.4.1 X2.4.2 

N Valid 232 232 232 232 232 

Missing 0 0 0 0 0 
Mean 3,96 3,96 4,03 3,82 3,93 

 
Statistics 

 X2.4.3 X2.5.1 X2.5.2 X2.5.3 X2.5.4 

N Valid 232 232 232 232 232 

Missing 0 0 0 0 0 
Mean 4,25 4,15 3,92 3,76 3,85 

 

Frequency Table 
 

X2.1.1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 5 2,2 2,2 2,2 

2 12 5,2 5,2 7,3 

3 68 29,3 29,3 36,6 

4 110 47,4 47,4 84,1 

5 37 15,9 15,9 100,0 

Total 232 100,0 100,0  

 
X2.1.2 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 7 3,0 3,0 3,0 

2 8 3,4 3,4 6,5 

3 44 19,0 19,0 25,4 

4 112 48,3 48,3 73,7 

5 61 26,3 26,3 100,0 

Total 232 100,0 100,0  

 
X2.1.3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 5 2,2 2,2 2,2 

2 13 5,6 5,6 7,8 

3 61 26,3 26,3 34,1 

4 115 49,6 49,6 83,6 

5 38 16,4 16,4 100,0 

Total 232 100,0 100,0  
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X2.2.1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 13 5,6 5,6 5,6 

2 26 11,2 11,2 16,8 

3 74 31,9 31,9 48,7 

4 87 37,5 37,5 86,2 

5 32 13,8 13,8 100,0 

Total 232 100,0 100,0  

 
X2.2.2 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 2 7 3,0 3,0 3,0 

3 43 18,5 18,5 21,6 

4 143 61,6 61,6 83,2 

5 39 16,8 16,8 100,0 

Total 232 100,0 100,0  

 
X2.2.3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 2 9 3,9 3,9 3,9 

3 31 13,4 13,4 17,2 

4 139 59,9 59,9 77,2 

5 53 22,8 22,8 100,0 

Total 232 100,0 100,0  

 

 

 

 

 

 

X2.3.2 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 1 ,4 ,4 ,4 

2 8 3,4 3,4 3,9 

3 49 21,1 21,1 25,0 

4 116 50,0 50,0 75,0 

5 58 25,0 25,0 100,0 

Total 232 100,0 100,0  

 
X2.3.3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 2 7 3,0 3,0 3,0 

3 31 13,4 13,4 16,4 

X2.3.1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 1 ,4 ,4 ,4 

2 8 3,4 3,4 3,9 

3 44 19,0 19,0 22,8 

4 125 53,9 53,9 76,7 

5 54 23,3 23,3 100,0 

Total 232 100,0 100,0  
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4 141 60,8 60,8 77,2 

5 53 22,8 22,8 100,0 

Total 232 100,0 100,0  

 
X2.4.1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 5 2,2 2,2 2,2 

2 17 7,3 7,3 9,5 

3 39 16,8 16,8 26,3 

4 124 53,4 53,4 79,7 

5 47 20,3 20,3 100,0 

Total 232 100,0 100,0  

 

 

 

 

 

 

X2.4.3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 2 ,9 ,9 ,9 

2 2 ,9 ,9 1,7 

3 14 6,0 6,0 7,8 

4 133 57,3 57,3 65,1 

5 81 34,9 34,9 100,0 

Total 232 100,0 100,0  

 
X2.5.1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 2 3 1,3 1,3 1,3 

3 20 8,6 8,6 9,9 

4 148 63,8 63,8 73,7 

5 61 26,3 26,3 100,0 

Total 232 100,0 100,0  

 
X2.5.2 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 2 ,9 ,9 ,9 

2 7 3,0 3,0 3,9 

3 33 14,2 14,2 18,1 

4 156 67,2 67,2 85,3 

5 34 14,7 14,7 100,0 

Total 232 100,0 100,0  

 

X2.4.2 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 5 2,2 2,2 2,2 

2 21 9,1 9,1 11,2 

3 32 13,8 13,8 25,0 

4 102 44,0 44,0 69,0 

5 72 31,0 31,0 100,0 

Total 232 100,0 100,0  
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X2.5.3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 6 2,6 2,6 2,6 

2 6 2,6 2,6 5,2 

3 65 28,0 28,0 33,2 

4 115 49,6 49,6 82,8 

5 40 17,2 17,2 100,0 

Total 232 100,0 100,0  

 
X2.5.4 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 5 2,2 2,2 2,2 

2 6 2,6 2,6 4,7 

3 45 19,4 19,4 24,1 

4 139 59,9 59,9 84,1 

5 37 15,9 15,9 100,0 

Total 232 100,0 100,0  

 

 

Frequencies 
Statistics 

 X3.1.1 X3.1.2 X3.1.3 X3.2.1 X3.2.2 

N Valid 232 232 232 232 232 

Missing 0 0 0 0 0 
Mean 3,91 4,03 3,96 3,97 3,92 

 
 

Statistics 

 X3.2.3 X2.2.4 X3.3.1 X3.3.2 X3.3.3 

N Valid 232 232 232 232 232 

Missing 0 0 0 0 0 
Mean 3,96 4,01 4,08 3,96 4,03 

 

 

Frequency Table 
X3.1.1 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 2 5 2,2 2,2 2,2 

3 47 20,3 20,3 22,4 

4 143 61,6 61,6 84,1 

5 37 15,9 15,9 100,0 

Total 232 100,0 100,0  

 
X3.1.2 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 1 1 ,4 ,4 ,4 

2 3 1,3 1,3 1,7 

3 36 15,5 15,5 17,2 

4 139 59,9 59,9 77,2 

5 53 22,8 22,8 100,0 

Total 232 100,0 100,0  
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X3.1.3 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 1 2 ,9 ,9 ,9 

2 6 2,6 2,6 3,4 

3 37 15,9 15,9 19,4 

4 141 60,8 60,8 80,2 

5 46 19,8 19,8 100,0 

Total 232 100,0 100,0  

 
X3.2.1 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 1 5 2,2 2,2 2,2 

2 4 1,7 1,7 3,9 

3 33 14,2 14,2 18,1 

4 142 61,2 61,2 79,3 

5 48 20,7 20,7 100,0 

Total 232 100,0 100,0  

 
X3.2.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1 1 ,4 ,4 ,4 

2 11 4,7 4,7 5,2 

3 48 20,7 20,7 25,9 

4 118 50,9 50,9 76,7 

5 54 23,3 23,3 100,0 

Total 232 100,0 100,0  

 
X3.2.3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 2 ,9 ,9 ,9 

2 6 2,6 2,6 3,4 

3 37 15,9 15,9 19,4 

4 141 60,8 60,8 80,2 

5 46 19,8 19,8 100,0 

Total 232 100,0 100,0  

 

X2.2.4 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 3 1,3 1,3 1,3 

2 7 3,0 3,0 4,3 

3 20 8,6 8,6 12,9 

4 156 67,2 67,2 80,2 

5 46 19,8 19,8 100,0 

Total 232 100,0 100,0  
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X3.3.1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 2 ,9 ,9 ,9 

3 27 11,6 11,6 12,5 

4 152 65,5 65,5 78,0 

5 51 22,0 22,0 100,0 

Total 232 100,0 100,0  

 
X3.3.2 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 2 ,9 ,9 ,9 

2 5 2,2 2,2 3,0 

3 38 16,4 16,4 19,4 

4 143 61,6 61,6 81,0 

5 44 19,0 19,0 100,0 

Total 232 100,0 100,0  

 
X3.3.3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 1 ,4 ,4 ,4 

2 9 3,9 3,9 4,3 

3 39 16,8 16,8 21,1 

4 116 50,0 50,0 71,1 

5 67 28,9 28,9 100,0 

Total 232 100,0 100,0  

 

Frequencies 
Statistics 

 Y1.1.1 Y1.1.2 Y1.1.3 Y1.2.1 Y1.2.2 

N Valid 232 232 232 232 232 

Missing 0 0 0 0 0 
Mean 4,19 3,99 4,20 4,05 4,06 

 
Statistics 

 Y1.2.3 Y1.3.1 Y1.3.2 Y1.3.3 

N Valid 232 232 232 232 

Missing 0 0 0 0 
Mean 3,81 4,25 4,00 4,00 

 

 

Frequency Table 
Y1.1.1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 2 6 2,6 2,6 2,6 

3 22 9,5 9,5 12,1 

4 125 53,9 53,9 65,9 

5 79 34,1 34,1 100,0 

Total 232 100,0 100,0  
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Y1.1.2 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 2 1 ,4 ,4 ,4 

3 36 15,5 15,5 15,9 

4 159 68,5 68,5 84,5 

5 36 15,5 15,5 100,0 

Total 232 100,0 100,0  

 
Y1.1.3 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 2 2 ,9 ,9 ,9 

3 21 9,1 9,1 9,9 

4 138 59,5 59,5 69,4 

5 71 30,6 30,6 100,0 

Total 232 100,0 100,0  

 
Y1.2.1 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 1 5 2,2 2,2 2,2 

3 31 13,4 13,4 15,5 

4 139 59,9 59,9 75,4 

5 57 24,6 24,6 100,0 

Total 232 100,0 100,0  

 
Y1.2.2 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 1 4 1,7 1,7 1,7 

2 7 3,0 3,0 4,7 

3 40 17,2 17,2 22,0 

4 100 43,1 43,1 65,1 

5 81 34,9 34,9 100,0 

Total 232 100,0 100,0  

 
Y1.2.3 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 1 8 3,4 3,4 3,4 

2 4 1,7 1,7 5,2 

3 43 18,5 18,5 23,7 

4 147 63,4 63,4 87,1 

5 30 12,9 12,9 100,0 

Total 232 100,0 100,0  

 
Y1.3.1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 3 20 8,6 8,6 8,6 

4 135 58,2 58,2 66,8 

5 77 33,2 33,2 100,0 

Total 232 100,0 100,0  
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Y1.3.2 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 2 ,9 ,9 ,9 

2 8 3,4 3,4 4,3 

3 27 11,6 11,6 15,9 

4 145 62,5 62,5 78,4 

5 50 21,6 21,6 100,0 

Total 232 100,0 100,0  

 
Y1.3.3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1 2 ,9 ,9 ,9 

2 8 3,4 3,4 4,3 

3 27 11,6 11,6 15,9 

4 145 62,5 62,5 78,4 

5 50 21,6 21,6 100,0 

Total 232 100,0 100,0  

 

 

Frequencies 
Statistics 

 Y2.1 Y2.2 Y2.3 

N Valid 232 232 232 

Missing 0 0 0 
Mean 4,16 4,22 4,22 

 

Frequency Table 
Y2.1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 3 26 11,2 11,2 11,2 

4 144 62,1 62,1 73,3 

5 62 26,7 26,7 100,0 

Total 232 100,0 100,0  

 
Y2.2 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 2 1 ,4 ,4 ,4 

3 21 9,1 9,1 9,5 

4 136 58,6 58,6 68,1 

5 74 31,9 31,9 100,0 

Total 232 100,0 100,0  

 
 

Y2.3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
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Valid 3 22 9,5 9,5 9,5 

4 136 58,6 58,6 68,1 

5 74 31,9 31,9 100,0 

Total 232 100,0 100,0  

 

 

Lampiran 4 CFA 
 

 

Estimates (Group number 1 - Default model) 

Scalar Estimates (Group number 1 - Default model) 

Maximum Likelihood Estimates 

Regression Weights: (Group number 1 - Default model) 

   
Estimate S.E. C.R. P 

X1.1 <--- Value_CBehavior ,853 ,091 9,371 *** 

X1.2 <--- Value_CBehavior ,659 ,073 9,080 *** 

X1.3 <--- Value_CBehavior ,793 ,075 10,520 *** 

X1.4 <--- Value_CBehavior ,663 ,063 10,445 *** 

X1.5 <--- Value_CBehavior 1,000 
   X1.6 <--- Value_CBehavior ,756 ,072 10,484 *** 

X2.1 <--- Local_FoComEx ,904 ,079 11,385 *** 

X2.2 <--- Local_FoComEx 1,000 
   X2.3 <--- Local_FoComEx ,797 ,063 12,592 *** 

X2.4 <--- Local_FoComEx ,753 ,074 10,163 *** 

X2.5 <--- Local_FoComEx ,431 ,078 5,536 *** 

X3.1 <--- Destination_Attractivenessi ,819 ,084 9,784 *** 

X3.2 <--- Destination_Attractivenessi 1,000 
   X3.3 <--- Destination_Attractivenessi ,667 ,078 8,521 *** 

Standardized Regression Weights: (Group number 1 - Default model) 

   
Estimate 

X1.1 <--- Value_CBehavior ,584 

X1.2 <--- Value_CBehavior ,565 

X1.3 <--- Value_CBehavior ,638 

X1.4 <--- Value_CBehavior ,644 

X1.5 <--- Value_CBehavior ,981 
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Estimate 

X1.6 <--- Value_CBehavior ,625 

X2.1 <--- Local_FoComEx ,685 

X2.2 <--- Local_FoComEx ,936 

X2.3 <--- Local_FoComEx ,768 

X2.4 <--- Local_FoComEx ,640 

X2.5 <--- Local_FoComEx ,358 

X3.1 <--- Destination_Attractivenessi ,772 

X3.2 <--- Destination_Attractivenessi ,845 

X3.3 <--- Destination_Attractivenessi ,597 

 

 

Estimates (Group number 1 - Default model) 

Scalar Estimates (Group number 1 - Default model) 

Maximum Likelihood Estimates 

Regression Weights: (Group number 1 - Default model) 

   
Estimate S.E. C.R. P 

Y1.1 <--- Place_attachment ,941 ,102 9,209 *** 

Y1.2 <--- Place_attachment 1,000 
   Y1.3 <--- Place_attachment ,672 ,080 8,375 *** 

Y2.1 <--- Revisit_Intention ,858 ,059 14,570 *** 

Y2.2 <--- Revisit_Intention 1,000 
   Y2.3 <--- Revisit_Intention ,937 ,061 15,422 *** 

Standardized Regression Weights: (Group number 1 - Default model) 

   
Estimate 

Y1.1 <--- Place_attachment ,980 

Y1.2 <--- Place_attachment ,727 

Y1.3 <--- Place_attachment ,553 

Y2.1 <--- Revisit_Intention ,832 

Y2.2 <--- Revisit_Intention ,837 

Y2.3 <--- Revisit_Intention ,880 
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Lampiran 5 Uji Univariate Outliers 
 
Descriptives 
 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

Zscore(X1.1) 232 -3,60230 1,52490 ,0000000 1,00000000 
Zscore(X1.2) 232 -2,32982 1,76501 ,0000000 1,00000000 
Zscore(X1.3) 232 -2,49154 1,35896 ,0000000 1,00000000 
Zscore(X1.4) 232 -2,28063 1,45204 ,0000000 1,00000000 
Zscore(X1.5) 232 -2,01200 1,65625 ,0000000 1,00000000 
Zscore(X1.6) 232 -3,13598 1,48826 ,0000000 1,00000000 
Zscore(X2.1) 232 -3,40131 1,49160 ,0000000 1,00000000 
Zscore(X2.2) 232 -3,16488 1,81976 ,0000000 1,00000000 
Zscore(X2.3) 232 -3,15410 1,64112 ,0000000 1,00000000 
Zscore(X2.4) 232 -3,25524 1,41008 ,0000000 1,00000000 
Zscore(X2.5) 232 -3,50964 1,51316 ,0000000 1,00000000 
Zscore(X3.1) 232 -3,50563 1,74257 ,0000000 1,00000000 
Zscore(X3.2) 232 -3,66633 1,58885 ,0000000 1,00000000 
Zscore(X3.3) 232 -3,83160 1,57922 ,0000000 1,00000000 
Zscore(Y1.1) 232 -2,89551 2,02088 ,0000000 1,00000000 
Zscore(Y1.2) 232 -3,59507 1,58407 ,0000000 1,00000000 
Zscore(Y1.3) 232 -2,83537 1,52674 ,0000000 1,00000000 
Zscore(Y2.1) 232 -1,93398 1,41441 ,0000000 1,00000000 
Zscore(Y2.2) 232 -3,60086 1,26554 ,0000000 1,00000000 
Zscore(Y2.3) 232 -2,02585 1,28399 ,0000000 1,00000000 
Valid N (listwise) 232     

 
 

Lampiran 6 Model Awal 
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Analysis Summary 

Date and Time 

Date: 10 Februari 2023 
Time: 21.33.51 

Title 

Coba: 10 Februari 2023 21.33 

Notes for Group (Group number 1) 

The model is recursive. 
Sample size = 232 

Parameter Summary (Group number 1) 

 
Weights Covariances Variances Means Intercepts Total 

Fixed 27 0 0 0 0 27 

Labeled 0 0 0 0 0 0 

Unlabeled 22 3 25 0 0 50 

Total 49 3 25 0 0 77 

Assessment of normality (Group number 1) 

Variable min max skew c.r. kurtosis c.r. 

Y2.3 2,500 5,000 -,189 -1,174 -,043 -,134 

Y2.2 2,000 5,000 -,284 -1,769 -,035 -,107 

Y2.1 2,750 5,000 -,042 -,258 -,419 -1,304 

Y1.3 2,500 5,000 -,136 -,846 ,019 ,058 

Y1.2 1,000 5,000 -1,141 -7,094 4,052 12,598 

Y1.1 2,750 5,000 -,036 -,221 -,341 -1,062 

X3.1 1,333 5,000 -,459 -2,855 1,292 4,018 

X3.2 1,500 5,000 -,579 -3,602 1,100 3,420 

X3.3 1,000 5,000 -,865 -5,378 3,625 11,270 

X2.5 1,333 5,000 -1,008 -6,269 2,097 6,521 

X2.1 1,000 5,000 -,945 -5,875 1,573 4,892 

X2.2 1,667 5,000 -,364 -2,262 ,561 1,743 

X2.3 2,000 5,000 -,768 -4,778 ,426 1,324 

X2.4 1,667 5,000 -,922 -5,736 1,016 3,160 

X1.1 1,000 5,000 -,926 -5,760 ,893 2,776 

X1.2 2,500 5,000 ,027 ,166 -,405 -1,258 

X1.3 2,500 5,000 -,368 -2,291 -,706 -2,195 

X1.4 3,000 5,000 -,066 -,408 -,635 -1,974 

X1.5 3,000 5,000 -,232 -1,445 -,696 -2,165 

X1.6 2,000 5,000 -,915 -5,688 1,458 4,532 

Multivariate  
    

80,897 20,769 

 

 

 



274 
 

 

Observations farthest from the centroid (Mahalanobis distance) (Group number 1) 

Observation number Mahalanobis d-squared p1 p2 

125 68,027 ,000 ,000 

25 67,324 ,000 ,000 

152 67,324 ,000 ,000 

127 50,267 ,000 ,000 

53 49,289 ,000 ,000 

20 46,709 ,001 ,000 

147 46,709 ,001 ,000 

4 45,936 ,001 ,000 

218 45,936 ,001 ,000 

88 45,613 ,001 ,000 

205 45,613 ,001 ,000 

118 38,494 ,008 ,000 

66 38,096 ,009 ,000 

183 38,096 ,009 ,000 

23 37,569 ,010 ,000 

150 37,569 ,010 ,000 

43 35,519 ,018 ,000 

170 35,519 ,018 ,000 

130 33,871 ,027 ,000 

42 32,814 ,035 ,000 

169 32,814 ,035 ,000 

17 32,545 ,038 ,000 

144 32,545 ,038 ,000 

231 32,545 ,038 ,000 

85 31,301 ,051 ,000 

202 31,301 ,051 ,000 

121 31,169 ,053 ,000 

64 30,785 ,058 ,000 

181 30,785 ,058 ,000 

75 29,959 ,071 ,001 

192 29,959 ,071 ,000 

11 28,753 ,093 ,016 

138 28,753 ,093 ,009 

225 28,753 ,093 ,005 

10 28,178 ,105 ,019 

137 28,178 ,105 ,012 

224 28,178 ,105 ,007 

29 27,859 ,113 ,012 

156 27,859 ,113 ,007 

27 27,627 ,119 ,010 

154 27,627 ,119 ,006 

83 27,230 ,129 ,014 

200 27,230 ,129 ,009 

106 27,097 ,133 ,009 

35 26,200 ,159 ,090 

162 26,200 ,159 ,066 

123 25,904 ,169 ,103 

74 25,596 ,180 ,159 

191 25,596 ,180 ,122 

58 25,158 ,195 ,243 

21 24,941 ,204 ,295 

148 24,941 ,204 ,242 

122 24,743 ,211 ,286 

40 24,649 ,215 ,280 

167 24,649 ,215 ,230 

105 24,602 ,217 ,205 

14 24,486 ,222 ,211 
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Observation number Mahalanobis d-squared p1 p2 

141 24,486 ,222 ,169 

228 24,486 ,222 ,133 

3 24,459 ,223 ,111 

12 24,403 ,225 ,099 

139 24,403 ,225 ,075 

226 24,403 ,225 ,056 

124 24,243 ,232 ,068 

101 24,184 ,234 ,061 

32 24,141 ,236 ,052 

159 24,141 ,236 ,038 

98 23,823 ,250 ,078 

215 23,823 ,250 ,059 

44 23,724 ,255 ,060 

171 23,724 ,255 ,045 

45 23,666 ,257 ,040 

172 23,666 ,257 ,029 

9 22,843 ,297 ,248 

136 22,843 ,297 ,206 

223 22,843 ,297 ,168 

84 22,689 ,304 ,199 

201 22,689 ,304 ,162 

110 22,372 ,321 ,280 

120 22,184 ,331 ,345 

131 22,058 ,337 ,376 

50 21,996 ,341 ,365 

177 21,996 ,341 ,314 

38 21,623 ,361 ,515 

165 21,623 ,361 ,461 

37 21,395 ,374 ,568 

164 21,395 ,374 ,515 

30 21,147 ,389 ,637 

157 21,147 ,389 ,585 

8 21,018 ,396 ,624 

135 21,018 ,396 ,572 

222 21,018 ,396 ,519 

89 20,987 ,398 ,488 

206 20,987 ,398 ,435 

116 20,931 ,401 ,423 

47 20,888 ,404 ,402 

174 20,888 ,404 ,351 

5 20,528 ,425 ,561 

132 20,528 ,425 ,509 

219 20,528 ,425 ,456 

Notes for Model (Default model) 

Computation of degrees of freedom (Default model) 

Number of distinct sample moments: 210 

Number of distinct parameters to be estimated: 50 

Degrees of freedom (210 - 50): 160 

Result (Default model) 

Minimum was achieved 
Chi-square = 947,539 
Degrees of freedom = 160 
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Probability level = ,000 

Estimates (Group number 1 - Default model) 

Scalar Estimates (Group number 1 - Default model) 

Maximum Likelihood Estimates 

Regression Weights: (Group number 1 - Default model) 

   
Estimate S.E. C.R. P 

Place_attachment <--- Value_CBehavior ,488 ,074 6,642 *** 

Place_attachment <--- Local_FoComEx ,028 ,056 ,501 ,616 

Place_attachment <--- Destination_Attractivenessi ,276 ,068 4,032 *** 

Revisit_Intention <--- Value_CBehavior ,041 ,076 ,532 ,595 

Revisit_Intention <--- Local_FoComEx ,214 ,055 3,883 *** 

Revisit_Intention <--- Destination_Attractivenessi ,361 ,072 5,018 *** 

Revisit_Intention <--- Place_attachment ,369 ,088 4,221 *** 

X1.6 <--- Value_CBehavior ,874 ,075 11,685 *** 

X1.5 <--- Value_CBehavior 1,000 
   X1.4 <--- Value_CBehavior ,715 ,062 11,525 *** 

X1.3 <--- Value_CBehavior ,887 ,075 11,860 *** 

X1.2 <--- Value_CBehavior ,750 ,073 10,282 *** 

X1.1 <--- Value_CBehavior ,994 ,092 10,859 *** 

X2.4 <--- Local_FoComEx 1,000 
   X2.3 <--- Local_FoComEx ,959 ,059 16,131 *** 

X2.2 <--- Local_FoComEx ,918 ,064 14,433 *** 

X2.1 <--- Local_FoComEx ,930 ,085 10,936 *** 

X3.3 <--- Destination_Attractivenessi ,675 ,078 8,641 *** 

X3.2 <--- Destination_Attractivenessi 1,000 
   X3.1 <--- Destination_Attractivenessi ,844 ,077 10,910 *** 

Y1.1 <--- Place_attachment ,834 ,067 12,420 *** 

Y1.2 <--- Place_attachment 1,000 
   Y1.3 <--- Place_attachment ,703 ,078 9,063 *** 

Y2.1 <--- Revisit_Intention ,886 ,060 14,804 *** 

Y2.2 <--- Revisit_Intention 1,000 
   Y2.3 <--- Revisit_Intention ,941 ,062 15,246 *** 

X2.5 <--- Local_FoComEx ,505 ,083 6,106 *** 

Standardized Regression Weights: (Group number 1 - Default model) 

   
Estimate 

Place_attachment <--- Value_CBehavior ,491 

Place_attachment <--- Local_FoComEx ,033 

Place_attachment <--- Destination_Attractivenessi ,308 

Revisit_Intention <--- Value_CBehavior ,040 

Revisit_Intention <--- Local_FoComEx ,247 

Revisit_Intention <--- Destination_Attractivenessi ,392 

Revisit_Intention <--- Place_attachment ,359 

X1.6 <--- Value_CBehavior ,672 

X1.5 <--- Value_CBehavior ,922 

X1.4 <--- Value_CBehavior ,665 

X1.3 <--- Value_CBehavior ,679 

X1.2 <--- Value_CBehavior ,612 

X1.1 <--- Value_CBehavior ,637 

X2.4 <--- Local_FoComEx ,828 

X2.3 <--- Local_FoComEx ,902 

X2.2 <--- Local_FoComEx ,821 

X2.1 <--- Local_FoComEx ,668 

X3.3 <--- Destination_Attractivenessi ,599 

X3.2 <--- Destination_Attractivenessi ,832 

X3.1 <--- Destination_Attractivenessi ,791 

Y1.1 <--- Place_attachment ,915 

Y1.2 <--- Place_attachment ,764 
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Estimate 

Y1.3 <--- Place_attachment ,608 

Y2.1 <--- Revisit_Intention ,849 

Y2.2 <--- Revisit_Intention ,828 

Y2.3 <--- Revisit_Intention ,873 

X2.5 <--- Local_FoComEx ,404 

Covariances: (Group number 1 - Default model) 

   
Estimate S.E. C.R. P 

Value_CBehavior <--> Local_FoComEx -,036 ,021 -1,660 ,097 

Value_CBehavior <--> Destination_Attractivenessi ,069 ,022 3,170 ,002 

Local_FoComEx <--> Destination_Attractivenessi ,093 ,026 3,563 *** 

Correlations: (Group number 1 - Default model) 

   
Estimate 

Value_CBehavior <--> Local_FoComEx -,122 

Value_CBehavior <--> Destination_Attractivenessi ,251 

Local_FoComEx <--> Destination_Attractivenessi ,287 

Variances: (Group number 1 - Default model) 

   
Estimate S.E. C.R. P Label 

Value_CBehavior 
  

,247 ,028 8,759 *** 
 Local_FoComEx 

  
,344 ,046 7,464 *** 

 Destination_Attractivenessi 
  

,306 ,045 6,859 *** 
 z1 

  
,143 ,024 6,056 *** 

 z2 
  

,126 ,019 6,469 *** 
 e6 

  
,230 ,024 9,775 *** 

 e5 
  

,044 ,010 4,419 *** 
 e4 

  
,159 ,016 9,812 *** 

 e3 
  

,227 ,023 9,733 *** 
 e2 

  
,232 ,023 10,055 *** 

 e1 
  

,357 ,036 9,950 *** 
 e10 

  
,158 ,019 8,151 *** 

 e9 
  

,072 ,013 5,684 *** 
 e8 

  
,140 ,017 8,291 *** 

 e7 
  

,369 ,038 9,843 *** 
 e11 

  
,449 ,043 10,533 *** 

 e14 
  

,248 ,026 9,510 *** 
 e13 

  
,136 ,025 5,476 *** 

 e12 
  

,130 ,020 6,634 *** 
 e15 

  
,033 ,010 3,392 *** 

 e16 
  

,174 ,021 8,126 *** 
 e17 

  
,206 ,021 9,840 *** 

 e18 
  

,079 ,011 7,344 *** 
 e19 

  
,119 ,015 7,921 *** 

 e20 
  

,072 ,011 6,561 *** 
 

Matrices (Group number 1 - Default model) 

Total Effects (Group number 1 - Default model) 

 
Destination Attractivenessi Local FoComEx Value CBehavior Place attachment Revisit Intention 

Place_attachment ,276 ,028 ,488 ,000 ,000 

Revisit_Intention ,463 ,225 ,221 ,369 ,000 

Y2.3 ,435 ,211 ,132 ,348 ,941 

Y2.2 ,463 ,225 ,140 ,369 1,000 

Y2.1 ,410 ,199 ,124 ,327 ,886 

Y1.3 ,194 ,020 ,343 ,703 ,000 
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Destination Attractivenessi Local FoComEx Value CBehavior Place attachment Revisit Intention 

Y1.2 ,276 ,028 ,488 1,000 ,000 

Y1.1 ,230 ,023 ,407 ,834 ,000 

X3.1 ,844 ,000 ,000 ,000 ,000 

X3.2 1,000 ,000 ,000 ,000 ,000 

X3.3 ,675 ,000 ,000 ,000 ,000 

X2.5 ,000 ,505 ,000 ,000 ,000 

X2.1 ,000 ,930 ,000 ,000 ,000 

X2.2 ,000 ,918 ,000 ,000 ,000 

X2.3 ,000 ,959 ,000 ,000 ,000 

X2.4 ,000 1,000 ,000 ,000 ,000 

X1.1 ,000 ,000 ,994 ,000 ,000 

X1.2 ,000 ,000 ,750 ,000 ,000 

X1.3 ,000 ,000 ,887 ,000 ,000 

X1.4 ,000 ,000 ,715 ,000 ,000 

X1.5 ,000 ,000 1,000 ,000 ,000 

X1.6 ,000 ,000 ,874 ,000 ,000 

 

Standardized Total Effects (Group number 1 - Default model) 

 
Destination Attractivenessi Local FoComEx Value CBehavior Place attachment Revisit Intention 

Place_attachment ,308 ,033 ,491 ,000 ,000 

Revisit_Intention ,503 ,259 ,216 ,359 ,000 

Y2.3 ,439 ,226 ,119 ,313 ,873 

Y2.2 ,416 ,214 ,113 ,297 ,828 

Y2.1 ,427 ,220 ,116 ,305 ,849 

Y1.3 ,187 ,020 ,298 ,608 ,000 

Y1.2 ,235 ,025 ,375 ,764 ,000 

Y1.1 ,282 ,030 ,449 ,915 ,000 

X3.1 ,791 ,000 ,000 ,000 ,000 

X3.2 ,832 ,000 ,000 ,000 ,000 

X3.3 ,599 ,000 ,000 ,000 ,000 

X2.5 ,000 ,404 ,000 ,000 ,000 

X2.1 ,000 ,668 ,000 ,000 ,000 

X2.2 ,000 ,821 ,000 ,000 ,000 

X2.3 ,000 ,902 ,000 ,000 ,000 

X2.4 ,000 ,828 ,000 ,000 ,000 

X1.1 ,000 ,000 ,637 ,000 ,000 

X1.2 ,000 ,000 ,612 ,000 ,000 

X1.3 ,000 ,000 ,679 ,000 ,000 

X1.4 ,000 ,000 ,665 ,000 ,000 

X1.5 ,000 ,000 ,922 ,000 ,000 

X1.6 ,000 ,000 ,672 ,000 ,000 

Direct Effects (Group number 1 - Default model) 

 
Destination Attractivenessi Local FoComEx Value CBehavior Place attachment Revisit Intention 

Place_attachment ,276 ,028 ,488 ,000 ,000 

Revisit_Intention ,361 ,214 ,041 ,369 ,000 

Y2.3 ,000 ,000 ,000 ,000 ,941 

Y2.2 ,000 ,000 ,000 ,000 1,000 

Y2.1 ,000 ,000 ,000 ,000 ,886 

Y1.3 ,000 ,000 ,000 ,703 ,000 

Y1.2 ,000 ,000 ,000 1,000 ,000 

Y1.1 ,000 ,000 ,000 ,834 ,000 

X3.1 ,844 ,000 ,000 ,000 ,000 

X3.2 1,000 ,000 ,000 ,000 ,000 

X3.3 ,675 ,000 ,000 ,000 ,000 

X2.5 ,000 ,505 ,000 ,000 ,000 

X2.1 ,000 ,930 ,000 ,000 ,000 

X2.2 ,000 ,918 ,000 ,000 ,000 

X2.3 ,000 ,959 ,000 ,000 ,000 

X2.4 ,000 1,000 ,000 ,000 ,000 
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Destination Attractivenessi Local FoComEx Value CBehavior Place attachment Revisit Intention 

X1.1 ,000 ,000 ,994 ,000 ,000 

X1.2 ,000 ,000 ,750 ,000 ,000 

X1.3 ,000 ,000 ,887 ,000 ,000 

X1.4 ,000 ,000 ,715 ,000 ,000 

X1.5 ,000 ,000 1,000 ,000 ,000 

X1.6 ,000 ,000 ,874 ,000 ,000 

Standardized Direct Effects (Group number 1 - Default model) 

 
Destination Attractivenessi Local FoComEx Value CBehavior Place attachment Revisit Intention 

Place_attachment ,308 ,033 ,491 ,000 ,000 

Revisit_Intention ,392 ,247 ,040 ,359 ,000 

Y2.3 ,000 ,000 ,000 ,000 ,873 

Y2.2 ,000 ,000 ,000 ,000 ,828 

Y2.1 ,000 ,000 ,000 ,000 ,849 

Y1.3 ,000 ,000 ,000 ,608 ,000 

Y1.2 ,000 ,000 ,000 ,764 ,000 

Y1.1 ,000 ,000 ,000 ,915 ,000 

X3.1 ,791 ,000 ,000 ,000 ,000 

X3.2 ,832 ,000 ,000 ,000 ,000 

X3.3 ,599 ,000 ,000 ,000 ,000 

X2.5 ,000 ,404 ,000 ,000 ,000 

X2.1 ,000 ,668 ,000 ,000 ,000 

X2.2 ,000 ,821 ,000 ,000 ,000 

X2.3 ,000 ,902 ,000 ,000 ,000 

X2.4 ,000 ,828 ,000 ,000 ,000 

X1.1 ,000 ,000 ,637 ,000 ,000 

X1.2 ,000 ,000 ,612 ,000 ,000 

X1.3 ,000 ,000 ,679 ,000 ,000 

X1.4 ,000 ,000 ,665 ,000 ,000 

X1.5 ,000 ,000 ,922 ,000 ,000 

X1.6 ,000 ,000 ,672 ,000 ,000 

Indirect Effects (Group number 1 - Default model) 

 
Destination Attractivenessi Local FoComEx Value CBehavior Place attachment Revisit Intention 

Place_attachment ,000 ,000 ,000 ,000 ,000 

Revisit_Intention ,102 ,010 ,180 ,000 ,000 

Y2.3 ,435 ,211 ,132 ,348 ,000 

Y2.2 ,463 ,225 ,140 ,369 ,000 

Y2.1 ,410 ,199 ,124 ,327 ,000 

Y1.3 ,194 ,020 ,343 ,000 ,000 

Y1.2 ,276 ,028 ,488 ,000 ,000 

Y1.1 ,230 ,023 ,407 ,000 ,000 

X3.1 ,000 ,000 ,000 ,000 ,000 

X3.2 ,000 ,000 ,000 ,000 ,000 

X3.3 ,000 ,000 ,000 ,000 ,000 

X2.5 ,000 ,000 ,000 ,000 ,000 

X2.1 ,000 ,000 ,000 ,000 ,000 

X2.2 ,000 ,000 ,000 ,000 ,000 

X2.3 ,000 ,000 ,000 ,000 ,000 

X2.4 ,000 ,000 ,000 ,000 ,000 

X1.1 ,000 ,000 ,000 ,000 ,000 

X1.2 ,000 ,000 ,000 ,000 ,000 

X1.3 ,000 ,000 ,000 ,000 ,000 

X1.4 ,000 ,000 ,000 ,000 ,000 

X1.5 ,000 ,000 ,000 ,000 ,000 

X1.6 ,000 ,000 ,000 ,000 ,000 
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Standardized Indirect Effects (Group number 1 - Default model) 

 
Destination Attractivenessi Local FoComEx Value CBehavior Place attachment Revisit Intention 

Place_attachment ,000 ,000 ,000 ,000 ,000 

Revisit_Intention ,111 ,012 ,176 ,000 ,000 

Y2.3 ,439 ,226 ,119 ,313 ,000 

Y2.2 ,416 ,214 ,113 ,297 ,000 

Y2.1 ,427 ,220 ,116 ,305 ,000 

Y1.3 ,187 ,020 ,298 ,000 ,000 

Y1.2 ,235 ,025 ,375 ,000 ,000 

Y1.1 ,282 ,030 ,449 ,000 ,000 

X3.1 ,000 ,000 ,000 ,000 ,000 

X3.2 ,000 ,000 ,000 ,000 ,000 

X3.3 ,000 ,000 ,000 ,000 ,000 

X2.5 ,000 ,000 ,000 ,000 ,000 

X2.1 ,000 ,000 ,000 ,000 ,000 

X2.2 ,000 ,000 ,000 ,000 ,000 

X2.3 ,000 ,000 ,000 ,000 ,000 

X2.4 ,000 ,000 ,000 ,000 ,000 

X1.1 ,000 ,000 ,000 ,000 ,000 

X1.2 ,000 ,000 ,000 ,000 ,000 

X1.3 ,000 ,000 ,000 ,000 ,000 

X1.4 ,000 ,000 ,000 ,000 ,000 

X1.5 ,000 ,000 ,000 ,000 ,000 

X1.6 ,000 ,000 ,000 ,000 ,000 

Modification Indices (Group number 1 - Default model) 

Covariances: (Group number 1 - Default model) 

   
M.I. Par Change 

e18 <--> Local_FoComEx 4,647 ,027 

e17 <--> Destination_Attractivenessi 8,253 ,051 

e17 <--> z2 21,242 ,059 

e17 <--> e20 8,353 ,029 

e16 <--> z2 11,933 -,043 

e12 <--> Local_FoComEx 7,586 -,045 

e12 <--> z1 7,471 ,033 

e12 <--> e20 4,460 -,019 

e13 <--> Local_FoComEx 8,645 ,053 

e13 <--> Value_CBehavior 6,288 -,038 

e13 <--> z1 6,399 -,033 

e13 <--> e20 6,513 ,025 

e13 <--> e19 4,754 -,026 

e13 <--> e16 8,525 -,041 

e14 <--> Value_CBehavior 4,471 ,037 

e14 <--> e16 13,083 ,057 

e14 <--> e15 5,762 -,023 

e11 <--> Destination_Attractivenessi 40,490 ,161 

e11 <--> z2 60,621 ,143 

e11 <--> e18 83,418 ,133 

e11 <--> e17 18,484 ,090 

e11 <--> e16 8,912 -,060 

e11 <--> e15 6,790 -,032 

e11 <--> e13 5,615 ,049 

e7 <--> z1 16,202 -,072 

e7 <--> z2 8,327 ,050 

e7 <--> e18 11,266 ,046 

e7 <--> e15 12,230 -,041 

e7 <--> e12 10,699 -,058 

e7 <--> e11 28,293 ,149 

e8 <--> z2 8,204 ,032 
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M.I. Par Change 

e8 <--> e20 5,835 ,022 

e8 <--> e13 6,887 ,033 

e8 <--> e14 4,660 -,031 

e8 <--> e7 22,153 ,081 

e9 <--> Destination_Attractivenessi 4,827 -,029 

e9 <--> z2 13,749 -,035 

e9 <--> e18 5,772 -,018 

e9 <--> e17 4,045 -,022 

e9 <--> e16 4,448 ,022 

e9 <--> e11 19,365 -,068 

e9 <--> e7 12,118 -,049 

e10 <--> z1 4,105 ,026 

e10 <--> z2 7,430 -,033 

e10 <--> e18 5,016 -,021 

e10 <--> e11 4,223 -,041 

e10 <--> e7 4,930 -,041 

e10 <--> e8 14,629 -,045 

e10 <--> e9 24,121 ,046 

e1 <--> z1 8,121 ,050 

e1 <--> e16 22,894 ,088 

e1 <--> e13 5,433 -,044 

e2 <--> e20 6,004 -,026 

e2 <--> e18 4,680 ,023 

e2 <--> e16 5,250 -,034 

e2 <--> e11 6,658 ,057 

e2 <--> e8 4,818 -,030 

e2 <--> e1 17,396 ,084 

e3 <--> e17 5,868 -,037 

e3 <--> e12 9,214 -,042 

e3 <--> e13 4,046 ,031 

e3 <--> e11 8,520 -,065 

e3 <--> e1 5,995 -,049 

e3 <--> e2 11,305 -,054 

e4 <--> Local_FoComEx 8,960 ,048 

e4 <--> z1 31,398 -,066 

e4 <--> e20 9,992 -,028 

e4 <--> e18 10,064 ,028 

e4 <--> e15 13,479 -,028 

e4 <--> e13 15,063 ,049 

e4 <--> e11 4,273 ,038 

e4 <--> e7 12,009 ,060 

e4 <--> e1 15,965 -,067 

e4 <--> e3 49,464 ,095 

e5 <--> e20 15,143 ,025 

e5 <--> e19 4,880 -,017 

e5 <--> e7 6,216 ,031 

e6 <--> Local_FoComEx 6,886 -,051 

e6 <--> z1 19,765 ,063 

e6 <--> e16 4,009 -,030 

e6 <--> e15 35,022 ,054 

e6 <--> e12 11,702 ,048 

e6 <--> e13 7,626 -,042 

e6 <--> e11 4,850 -,049 

e6 <--> e7 23,848 -,101 

e6 <--> e1 5,986 ,049 

e6 <--> e4 13,405 -,050 

 

Variances: (Group number 1 - Default model) 

   
M.I. Par Change 
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Regression Weights: (Group number 1 - Default model) 

   
M.I. Par Change 

Y2.3 <--- Y1.3 5,959 ,092 

Y2.3 <--- X1.5 4,671 ,086 

Y2.2 <--- X2.1 4,939 -,070 

Y2.2 <--- X2.2 6,580 -,101 

Y2.1 <--- Local_FoComEx 5,304 ,089 

Y2.1 <--- X2.5 84,003 ,269 

Y2.1 <--- X2.1 14,971 ,102 

Y2.1 <--- X2.2 7,521 ,090 

Y1.3 <--- Destination_Attractivenessi 7,499 ,168 

Y1.3 <--- Revisit_Intention 18,373 ,275 

Y1.3 <--- Y2.3 22,129 ,265 

Y1.3 <--- Y2.2 13,261 ,183 

Y1.3 <--- Y2.1 13,515 ,214 

Y1.3 <--- X3.2 6,658 ,120 

Y1.3 <--- X2.5 19,242 ,185 

Y1.3 <--- X1.3 4,884 -,105 

Y1.2 <--- Revisit_Intention 7,397 -,168 

Y1.2 <--- Y2.3 6,040 -,134 

Y1.2 <--- Y2.2 6,774 -,126 

Y1.2 <--- Y2.1 8,596 -,165 

Y1.2 <--- X3.3 5,714 ,115 

Y1.2 <--- X2.5 9,582 -,126 

Y1.2 <--- X1.1 16,766 ,158 

Y1.1 <--- X3.3 5,335 -,068 

Y1.1 <--- X2.5 5,382 -,058 

Y1.1 <--- X2.1 5,926 -,055 

Y1.1 <--- X1.4 7,822 -,096 

Y1.1 <--- X1.6 16,455 ,115 

X3.1 <--- Local_FoComEx 8,576 -,146 

X3.1 <--- Place_attachment 7,748 ,167 

X3.1 <--- Y1.2 9,528 ,133 

X3.1 <--- Y1.1 7,772 ,172 

X3.1 <--- X2.1 17,691 -,144 

X3.1 <--- X2.2 8,718 -,126 

X3.1 <--- X2.3 4,609 -,096 

X3.1 <--- X2.4 4,842 -,087 

X3.1 <--- X1.1 4,139 ,073 

X3.1 <--- X1.6 13,239 ,157 

X3.2 <--- Local_FoComEx 11,217 ,183 

X3.2 <--- Value_CBehavior 9,327 -,197 

X3.2 <--- Place_attachment 10,323 -,211 

X3.2 <--- Y1.2 16,351 -,191 

X3.2 <--- Y1.1 9,120 -,205 

X3.2 <--- X2.5 11,821 ,143 

X3.2 <--- X2.1 10,332 ,120 

X3.2 <--- X2.2 15,744 ,185 

X3.2 <--- X2.3 5,461 ,115 

X3.2 <--- X2.4 5,781 ,104 

X3.2 <--- X1.1 12,914 -,142 

X3.2 <--- X1.2 5,909 -,122 

X3.2 <--- X1.5 8,264 -,163 

X3.2 <--- X1.6 15,380 -,185 

X3.3 <--- Value_CBehavior 4,821 ,159 

X3.3 <--- Y1.2 8,460 ,155 

X3.3 <--- X1.2 6,099 ,139 

X3.3 <--- X1.3 6,839 ,138 

X2.5 <--- Destination_Attractivenessi 34,248 ,515 

X2.5 <--- Revisit_Intention 59,696 ,712 

X2.5 <--- Y2.3 35,456 ,483 

X2.5 <--- Y2.2 30,405 ,399 

X2.5 <--- Y2.1 107,276 ,867 

X2.5 <--- Y1.3 18,722 ,337 

X2.5 <--- X3.1 17,943 ,319 

X2.5 <--- X3.2 30,180 ,368 

X2.5 <--- X3.3 8,607 ,210 
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M.I. Par Change 

X2.5 <--- X2.1 14,519 ,208 

X2.5 <--- X1.2 5,726 ,175 

X2.1 <--- Place_attachment 12,443 -,314 

X2.1 <--- Y1.2 12,421 -,226 

X2.1 <--- Y1.1 15,720 -,365 

X2.1 <--- X3.1 8,110 -,201 

X2.1 <--- X2.5 23,275 ,274 

X2.1 <--- X2.2 5,944 ,154 

X2.1 <--- X1.4 4,996 ,174 

X2.1 <--- X1.6 13,950 -,240 

X2.2 <--- Destination_Attractivenessi 4,719 ,118 

X2.2 <--- Value_CBehavior 5,159 ,131 

X2.2 <--- Revisit_Intention 10,414 ,183 

X2.2 <--- Y2.3 13,232 ,182 

X2.2 <--- Y2.1 11,749 ,177 

X2.2 <--- X3.2 7,884 ,116 

X2.2 <--- X2.1 11,566 ,114 

X2.2 <--- X1.3 5,894 ,102 

X2.2 <--- X1.4 6,227 ,128 

X2.2 <--- X1.5 4,394 ,106 

X2.3 <--- Destination_Attractivenessi 5,299 -,104 

X2.3 <--- Revisit_Intention 12,293 -,166 

X2.3 <--- Y2.3 10,660 -,136 

X2.3 <--- Y2.2 7,398 -,101 

X2.3 <--- Y2.1 15,299 -,169 

X2.3 <--- Y1.3 4,360 -,084 

X2.3 <--- X3.2 6,095 -,085 

X2.3 <--- X2.5 16,104 -,125 

X2.3 <--- X2.1 6,546 -,072 

X2.3 <--- X2.4 7,094 ,086 

X2.4 <--- Y2.1 4,654 -,119 

X2.4 <--- X2.2 4,080 -,090 

X1.1 <--- Y1.2 16,546 ,255 

X1.1 <--- X2.1 4,993 -,111 

X1.1 <--- X2.4 4,036 -,115 

X1.1 <--- X1.2 10,315 ,214 

X1.1 <--- X1.4 8,289 -,219 

X1.2 <--- X2.2 4,038 -,100 

X1.2 <--- X1.1 9,714 ,131 

X1.2 <--- X1.3 5,641 -,119 

X1.3 <--- Y1.3 7,703 -,159 

X1.3 <--- X3.1 4,143 -,113 

X1.3 <--- X2.5 6,751 -,116 

X1.3 <--- X1.2 6,710 -,139 

X1.3 <--- X1.4 25,719 ,310 

X1.4 <--- Destination_Attractivenessi 5,200 ,123 

X1.4 <--- Local_FoComEx 12,189 ,170 

X1.4 <--- Place_attachment 10,117 -,186 

X1.4 <--- Y1.2 8,437 -,122 

X1.4 <--- Y1.1 13,782 -,224 

X1.4 <--- X3.2 11,858 ,141 

X1.4 <--- X2.5 10,360 ,120 

X1.4 <--- X2.1 22,125 ,157 

X1.4 <--- X2.2 12,152 ,145 

X1.4 <--- X2.3 7,494 ,120 

X1.4 <--- X2.4 5,325 ,089 

X1.4 <--- X1.1 8,927 -,105 

X1.4 <--- X1.3 24,725 ,209 

X1.4 <--- X1.6 6,839 -,110 

X1.5 <--- Y2.3 4,385 ,076 

X1.5 <--- X2.1 5,038 ,055 

X1.6 <--- Local_FoComEx 6,005 -,144 

X1.6 <--- Place_attachment 9,229 ,214 

X1.6 <--- Y1.1 17,496 ,304 

X1.6 <--- X2.5 8,645 -,132 

X1.6 <--- X2.1 25,563 -,203 

X1.6 <--- X1.4 6,968 -,162 
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Model Fit Summary 

CMIN 

Model NPAR CMIN DF P CMIN/DF 

Default model 50 947,539 160 ,000 5,922 

Saturated model 210 ,000 0 
  Independence model 20 3123,982 190 ,000 16,442 

RMR, GFI 

Model RMR GFI AGFI PGFI 

Default model ,045 ,726 ,640 ,553 

Saturated model ,000 1,000 
  Independence model ,120 ,335 ,264 ,303 

Baseline Comparisons 

Model 
NFI 

Delta1 
RFI 

rho1 
IFI 

Delta2 
TLI 

rho2 
CFI 

Default model ,697 ,640 ,734 ,681 ,732 

Saturated model 1,000 
 

1,000 
 

1,000 

Independence model ,000 ,000 ,000 ,000 ,000 

Parsimony-Adjusted Measures 

Model PRATIO PNFI PCFI 

Default model ,842 ,587 ,616 

Saturated model ,000 ,000 ,000 

Independence model 1,000 ,000 ,000 

NCP 
Model NCP LO 90 HI 90 

Default model 787,539 694,351 888,216 

Saturated model ,000 ,000 ,000 

Independence model 2933,982 2756,534 3118,766 

FMIN 
Model FMIN F0 LO 90 HI 90 

Default model 4,102 3,409 3,006 3,845 

Saturated model ,000 ,000 ,000 ,000 

Independence model 13,524 12,701 11,933 13,501 

RMSEA 
Model RMSEA LO 90 HI 90 PCLOSE 

Default model ,146 ,137 ,155 ,000 

Independence model ,259 ,251 ,267 ,000 

AIC 
Model AIC BCC BIC CAIC 

Default model 1047,539 1057,539 1219,876 1269,876 

Saturated model 420,000 462,000 1143,815 1353,815 

Independence model 3163,982 3167,982 3232,917 3252,917 
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ECVI 
Model ECVI LO 90 HI 90 MECVI 

Default model 4,535 4,131 4,971 4,578 

Saturated model 1,818 1,818 1,818 2,000 

Independence model 13,697 12,929 14,497 13,714 

HOELTER 

Model 
HOELTER 

.05 
HOELTER 

.01 

Default model 47 50 

Independence model 17 18 

Execution time summary 

Minimization: ,062 

Miscellaneous: 1,688 

Bootstrap: ,000 

Total: 1,750 

 
 

 
Lampiran 7 Model Akhir 

 
 

 
 

Analysis Summary 

Date and Time 

Date: 10 Februari 2023 
Time: 22.33.07 
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Title 

model akhir: 10 Februari 2023 22.33 

Notes for Group (Group number 1) 

The model is recursive. 
Sample size = 232 

Parameter Summary (Group number 1) 

 
Weights Covariances Variances Means Intercepts Total 

Fixed 27 0 0 0 0 27 

Labeled 0 0 0 0 0 0 

Unlabeled 22 42 25 0 0 89 

Total 49 42 25 0 0 116 

Assessment of normality (Group number 1) 
Variable min max skew c.r. kurtosis c.r. 

Y2.3 2,500 5,000 -,189 -1,174 -,043 -,134 

Y2.2 2,000 5,000 -,284 -1,769 -,035 -,107 

Y2.1 2,750 5,000 -,042 -,258 -,419 -1,304 

Y1.3 2,500 5,000 -,136 -,846 ,019 ,058 

Y1.2 1,000 5,000 -1,141 -7,094 4,052 12,598 

Y1.1 2,750 5,000 -,036 -,221 -,341 -1,062 

X3.1 1,333 5,000 -,459 -2,855 1,292 4,018 

X3.2 1,500 5,000 -,579 -3,602 1,100 3,420 

X3.3 1,000 5,000 -,865 -5,378 3,625 11,270 

X2.5 1,333 5,000 -1,008 -6,269 2,097 6,521 

X2.1 1,000 5,000 -,945 -5,875 1,573 4,892 

X2.2 1,667 5,000 -,364 -2,262 ,561 1,743 

X2.3 2,000 5,000 -,768 -4,778 ,426 1,324 

X2.4 1,667 5,000 -,922 -5,736 1,016 3,160 

X1.1 1,000 5,000 -,926 -5,760 ,893 2,776 

X1.2 2,500 5,000 ,027 ,166 -,405 -1,258 

X1.3 2,500 5,000 -,368 -2,291 -,706 -2,195 

X1.4 3,000 5,000 -,066 -,408 -,635 -1,974 

X1.5 3,000 5,000 -,232 -1,445 -,696 -2,165 

X1.6 2,000 5,000 -,915 -5,688 1,458 4,532 

Multivariate  
    

80,897 20,769 

Observations farthest from the centroid (Mahalanobis distance) (Group number 1) 
Observation number Mahalanobis d-squared p1 p2 

125 58,027 ,000 ,000 

25 57,324 ,000 ,000 

152 52,324 ,000 ,000 

127 50,267 ,000 ,000 

53 49,289 ,000 ,000 

20 46,709 ,001 ,000 

147 46,709 ,001 ,000 

4 45,936 ,001 ,000 

218 45,936 ,001 ,000 

88 45,613 ,001 ,000 
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205 45,613 ,001 ,000 

118 38,494 ,008 ,000 

66 38,096 ,009 ,000 

183 38,096 ,009 ,000 

23 37,569 ,010 ,000 

150 37,569 ,010 ,000 

43 35,519 ,018 ,000 

170 35,519 ,018 ,000 

130 33,871 ,027 ,000 

42 32,814 ,035 ,000 

169 32,814 ,035 ,000 

17 32,545 ,038 ,000 

144 32,545 ,038 ,000 

231 32,545 ,038 ,000 

85 31,301 ,051 ,000 

202 31,301 ,051 ,000 

121 31,169 ,053 ,000 

64 30,785 ,058 ,000 

181 30,785 ,058 ,000 

75 29,959 ,071 ,001 

192 29,959 ,071 ,000 

11 28,753 ,093 ,016 

138 28,753 ,093 ,009 

225 28,753 ,093 ,005 

10 28,178 ,105 ,019 

137 28,178 ,105 ,012 

224 28,178 ,105 ,007 

29 27,859 ,113 ,012 

156 27,859 ,113 ,007 

27 27,627 ,119 ,010 

154 27,627 ,119 ,006 

83 27,230 ,129 ,014 

200 27,230 ,129 ,009 

106 27,097 ,133 ,009 

35 26,200 ,159 ,090 

162 26,200 ,159 ,066 

123 25,904 ,169 ,103 

74 25,596 ,180 ,159 

191 25,596 ,180 ,122 

58 25,158 ,195 ,243 

21 24,941 ,204 ,295 

148 24,941 ,204 ,242 

122 24,743 ,211 ,286 

40 24,649 ,215 ,280 

167 24,649 ,215 ,230 

105 24,602 ,217 ,205 

14 24,486 ,222 ,211 

141 24,486 ,222 ,169 

228 24,486 ,222 ,133 

3 24,459 ,223 ,111 

12 24,403 ,225 ,099 

139 24,403 ,225 ,075 

226 24,403 ,225 ,056 

124 24,243 ,232 ,068 

101 24,184 ,234 ,061 

32 24,141 ,236 ,052 

159 24,141 ,236 ,038 

98 23,823 ,250 ,078 

215 23,823 ,250 ,059 

44 23,724 ,255 ,060 

171 23,724 ,255 ,045 
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45 23,666 ,257 ,040 

172 23,666 ,257 ,029 

9 22,843 ,297 ,248 

136 22,843 ,297 ,206 

223 22,843 ,297 ,168 

84 22,689 ,304 ,199 

201 22,689 ,304 ,162 

110 22,372 ,321 ,280 

120 22,184 ,331 ,345 

131 22,058 ,337 ,376 

50 21,996 ,341 ,365 

177 21,996 ,341 ,314 

38 21,623 ,361 ,515 

165 21,623 ,361 ,461 

37 21,395 ,374 ,568 

164 21,395 ,374 ,515 

30 21,147 ,389 ,637 

157 21,147 ,389 ,585 

8 21,018 ,396 ,624 

135 21,018 ,396 ,572 

222 21,018 ,396 ,519 

89 20,987 ,398 ,488 

206 20,987 ,398 ,435 

116 20,931 ,401 ,423 

47 20,888 ,404 ,402 

174 20,888 ,404 ,351 

5 20,528 ,425 ,561 

132 20,528 ,425 ,509 

219 20,528 ,425 ,456 

Notes for Model (Default model) 

Computation of degrees of freedom (Default model) 

Number of distinct sample moments: 210 

Number of distinct parameters to be estimated: 89 

Degrees of freedom (210 - 50): 121 

Result (Default model) 

Minimum was achieved 
Chi-square = 171,714 
Degrees of freedom = 121 
Probability level = ,002 

Estimates (Group number 1 - Default model) 

Scalar Estimates (Group number 1 - Default model) 
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Maximum Likelihood Estimates 

Regression Weights: (Group number 1 - Default model) 

   
Estimate S.E. C.R. P 

Place_attachment <--- Value_CBehavior ,403 ,059 6,873 *** 

Place_attachment <--- Local_FoComEx ,088 ,049 1,756 ,088 

Place_attachment <--- Destination_Attractivenessi ,195 ,056 3,490 *** 

Revisit_Intention <--- Value_CBehavior ,112 ,059 1,898 ,069 

Revisit_Intention <--- Local_FoComEx ,191 ,054 3,538 *** 

Revisit_Intention <--- Destination_Attractivenessi ,365 ,064 5,669 *** 

Revisit_Intention <--- Place_attachment ,437 ,069 6,297 *** 

X1.1 <--- Value_CBehavior ,799 ,085 9,375 *** 

X1.2 <--- Value_CBehavior ,676 ,070 9,681 *** 

X1.3 <--- Value_CBehavior ,828 ,072 11,561 *** 

X1.4 <--- Value_CBehavior ,682 ,059 11,489 *** 

X1.5 <--- Value_CBehavior 1,000 
   X1.6 <--- Value_CBehavior ,753 ,067 11,170 *** 

X2.1 <--- Local_FoComEx ,905 ,079 11,447 *** 

X2.2 <--- Local_FoComEx 1,000 
   X2.3 <--- Local_FoComEx ,814 ,063 13,000 *** 

X2.4 <--- Local_FoComEx ,776 ,074 10,525 *** 

X2.5 <--- Local_FoComEx ,359 ,068 5,274 *** 

X3.1 <--- Destination_Attractivenessi ,829 ,073 11,374 *** 

X3.2 <--- Destination_Attractivenessi 1,000 
   X3.3 <--- Destination_Attractivenessi ,670 ,074 9,115 *** 

Y1.1 <--- Place_attachment ,900 ,071 12,617 *** 

Y1.2 <--- Place_attachment 1,000 
   Y1.3 <--- Place_attachment ,651 ,078 8,343 *** 

Y2.1 <--- Revisit_Intention ,872 ,055 15,716 *** 

Y2.2 <--- Revisit_Intention 1,000 
   Y2.3 <--- Revisit_Intention ,910 ,057 15,896 *** 

 

 

Standardized Regression Weights: (Group number 1 - Default model) 

   
Estimate 

Place_attachment <--- Value_CBehavior ,468 

Place_attachment <--- Local_FoComEx ,114 

Place_attachment <--- Destination_Attractivenessi ,238 

Revisit_Intention <--- Value_CBehavior ,114 

Revisit_Intention <--- Local_FoComEx ,219 

Revisit_Intention <--- Destination_Attractivenessi ,393 

Revisit_Intention <--- Place_attachment ,385 

X1.1 <--- Value_CBehavior ,546 

X1.2 <--- Value_CBehavior ,579 

X1.3 <--- Value_CBehavior ,653 

X1.4 <--- Value_CBehavior ,653 

X1.5 <--- Value_CBehavior ,980 

X1.6 <--- Value_CBehavior ,623 

X2.1 <--- Local_FoComEx ,679 

X2.2 <--- Local_FoComEx ,931 

X2.3 <--- Local_FoComEx ,774 

X2.4 <--- Local_FoComEx ,648 

X2.5 <--- Local_FoComEx ,307 

X3.1 <--- Destination_Attractivenessi ,778 

X3.2 <--- Destination_Attractivenessi ,847 

X3.3 <--- Destination_Attractivenessi ,597 
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Y1.1 <--- Place_attachment ,937 

Y1.2 <--- Place_attachment ,725 

Y1.3 <--- Place_attachment ,519 

Y2.1 <--- Revisit_Intention ,848 

Y2.2 <--- Revisit_Intention ,840 

Y2.3 <--- Revisit_Intention ,861 

Covariances: (Group number 1 - Default model) 

   
Estimate S.E. C.R. P 

Value_CBehavior <--> Local_FoComEx -,001 ,017 -,047 ,962 

Value_CBehavior <--> Destination_Attractivenessi ,057 ,019 2,949 ,003 

Local_FoComEx <--> Destination_Attractivenessi ,065 ,020 3,218 ,001 

e4 <--> e3 ,109 ,015 7,139 *** 

e6 <--> e15 ,054 ,009 5,931 *** 

e11 <--> e18 ,100 ,014 7,059 *** 

e1 <--> e16 ,104 ,018 5,871 *** 

e7 <--> e11 ,064 ,017 3,696 *** 

e2 <--> e1 ,128 ,021 6,096 *** 

e4 <--> e2 ,041 ,010 3,986 *** 

e13 <--> e20 ,029 ,010 3,088 ,002 

e6 <--> e7 -,091 ,019 -4,823 *** 

e4 <--> e13 ,035 ,010 3,453 *** 

e3 <--> e12 -,050 ,012 -4,204 *** 

e4 <--> e15 -,017 ,006 -2,947 ,003 

e17 <--> e20 ,017 ,010 1,684 ,092 

e5 <--> e20 ,031 ,007 4,478 *** 

e1 <--> e10 -,045 ,015 -3,029 ,002 

e14 <--> e16 ,048 ,014 3,422 *** 

e3 <--> e11 -,049 ,011 -4,330 *** 

e8 <--> e13 ,045 ,011 4,038 *** 

e7 <--> e12 -,076 ,017 -4,573 *** 

e6 <--> e12 ,048 ,013 3,648 *** 

e1 <--> e11 -,029 ,013 -2,323 ,020 

e2 <--> e8 -,024 ,010 -2,384 ,017 

e3 <--> e17 -,028 ,012 -2,312 ,021 

e4 <--> e18 ,015 ,005 2,748 ,006 

e8 <--> e19 -,027 ,009 -2,958 ,003 

e10 <--> e9 ,130 ,020 6,599 *** 

e6 <--> e11 -,042 ,012 -3,392 *** 

e6 <--> e20 ,027 ,010 2,777 ,005 

e11 <--> e17 ,095 ,020 4,837 *** 

Correlations: (Group number 1 - Default model) 

   
Estimate 

Value_CBehavior <--> Local_FoComEx -,003 

Value_CBehavior <--> Destination_Attractivenessi ,194 

Local_FoComEx <--> Destination_Attractivenessi ,255 

e4 <--> e3 ,517 

e6 <--> e15 ,711 

e11 <--> e18 ,541 

e1 <--> e16 ,375 

e7 <--> e11 ,169 

e2 <--> e1 ,395 

e4 <--> e2 ,198 

e13 <--> e20 ,305 

e6 <--> e7 -,317 

e4 <--> e13 ,243 

e3 <--> e12 -,265 

e4 <--> e15 -,263 

e17 <--> e20 ,128 

e5 <--> e20 1,036 

e1 <--> e10 -,129 

e14 <--> e16 ,223 
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e3 <--> e11 -,147 

e8 <--> e13 ,558 

e7 <--> e12 -,352 

e6 <--> e12 ,257 

e1 <--> e11 -,069 

e2 <--> e8 -,209 

e3 <--> e17 -,119 

e4 <--> e18 ,129 

e8 <--> e19 -,347 

e10 <--> e9 ,616 

e6 <--> e11 -,129 

e6 <--> e20 ,196 

e11 <--> e17 ,306 

Variances: (Group number 1 - Default model) 

   
Estimate S.E. C.R. P Label 

Value_CBehavior 
  

,277 ,029 9,502 *** 
 Local_FoComEx 

  
,209 ,040 5,292 *** 

 Destination_Attractivenessi 
  

,308 ,042 7,357 *** 
 z1 

  
,135 ,021 6,512 *** 

 z2 
  

,137 ,020 6,740 *** 
 e6 

  
,248 ,024 10,277 *** 

 e5 
  

,112 ,013 10,892 *** 
 e4 

  
,173 ,016 10,770 *** 

 e3 
  

,256 ,025 10,351 *** 
 e2 

  
,251 ,024 10,670 *** 

 e1 
  

,417 ,038 10,947 *** 
 e10 

  
,289 ,029 9,921 *** 

 e9 
  

,154 ,019 8,220 *** 
 e8 

  
,054 ,020 2,753 ,006 

 e7 
  

,333 ,035 9,517 *** 
 e11 

  
,430 ,037 11,516 *** 

 e14 
  

,250 ,025 9,826 *** 
 e13 

  
,122 ,024 5,151 *** 

 e12 
  

,138 ,020 7,060 *** 
 e15 

  
,023 ,009 2,568 ,010 

 e16 
  

,187 ,020 9,305 *** 
 e17 

  
,224 ,022 10,379 *** 

 e18 
  

,079 ,010 7,885 *** 
 e19 

  
,111 ,014 7,837 *** 

 e20 
  

,077 ,011 7,313 *** 
 

Matrices (Group number 1 - Default model) 

Total Effects (Group number 1 - Default model) 

 
Destination Attractivenessi Local FoComEx Value CBehavior Place attachment Revisit Intention 

Place_attachment ,195 ,113 ,403 ,000 ,000 

Revisit_Intention ,451 ,296 ,288 ,437 ,000 

Y2.3 ,410 ,269 ,058 ,397 ,910 

Y2.2 ,451 ,296 ,064 ,437 1,000 

Y2.1 ,393 ,258 ,056 ,381 ,872 

Y1.3 ,127 ,074 ,262 ,651 ,000 

Y1.2 ,195 ,113 ,403 1,000 ,000 

Y1.1 ,175 ,102 ,363 ,900 ,000 

X3.1 ,829 ,000 ,000 ,000 ,000 

X3.2 1,000 ,000 ,000 ,000 ,000 

X3.3 ,670 ,000 ,000 ,000 ,000 

X2.5 ,000 ,463 ,000 ,000 ,000 

X2.1 ,000 1,167 ,000 ,000 ,000 

X2.2 ,000 1,289 ,000 ,000 ,000 

X2.3 ,000 1,050 ,000 ,000 ,000 

X2.4 ,000 1,000 ,000 ,000 ,000 

X1.1 ,000 ,000 ,799 ,000 ,000 

X1.2 ,000 ,000 ,676 ,000 ,000 
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X1.3 ,000 ,000 ,828 ,000 ,000 

X1.4 ,000 ,000 ,682 ,000 ,000 

X1.5 ,000 ,000 1,000 ,000 ,000 

X1.6 ,000 ,000 ,753 ,000 ,000 

Standardized Total Effects (Group number 1 - Default model) 

 
Destination Attractivenessi Local FoComEx Value CBehavior Place attachment Revisit Intention 

Place_attachment ,238 ,114 ,468 ,000 ,000 

Revisit_Intention ,485 ,263 ,294 ,385 ,000 

Y2.3 ,418 ,226 ,056 ,331 ,861 

Y2.2 ,407 ,221 ,055 ,323 ,840 

Y2.1 ,411 ,223 ,055 ,326 ,848 

Y1.3 ,123 ,059 ,242 ,519 ,000 

Y1.2 ,173 ,083 ,339 ,725 ,000 

Y1.1 ,223 ,107 ,438 ,937 ,000 

X3.1 ,778 ,000 ,000 ,000 ,000 

X3.2 ,847 ,000 ,000 ,000 ,000 

X3.3 ,597 ,000 ,000 ,000 ,000 

X2.5 ,000 ,307 ,000 ,000 ,000 

X2.1 ,000 ,679 ,000 ,000 ,000 

X2.2 ,000 ,931 ,000 ,000 ,000 

X2.3 ,000 ,774 ,000 ,000 ,000 

X2.4 ,000 ,648 ,000 ,000 ,000 

X1.1 ,000 ,000 ,546 ,000 ,000 

X1.2 ,000 ,000 ,579 ,000 ,000 

X1.3 ,000 ,000 ,653 ,000 ,000 

X1.4 ,000 ,000 ,653 ,000 ,000 

X1.5 ,000 ,000 ,980 ,000 ,000 

X1.6 ,000 ,000 ,623 ,000 ,000 

Direct Effects (Group number 1 - Default model) 

 
Destination Attractivenessi Local FoComEx Value CBehavior Place attachment Revisit Intention 

Place_attachment ,195 ,113 ,403 ,000 ,000 

Revisit_Intention ,365 ,247 ,112 ,437 ,000 

Y2.3 ,000 ,000 ,000 ,000 ,910 

Y2.2 ,000 ,000 ,000 ,000 1,000 

Y2.1 ,000 ,000 ,000 ,000 ,872 

Y1.3 ,000 ,000 ,000 ,651 ,000 

Y1.2 ,000 ,000 ,000 1,000 ,000 

Y1.1 ,000 ,000 ,000 ,900 ,000 

X3.1 ,829 ,000 ,000 ,000 ,000 

X3.2 1,000 ,000 ,000 ,000 ,000 

X3.3 ,670 ,000 ,000 ,000 ,000 

X2.5 ,000 ,463 ,000 ,000 ,000 

X2.1 ,000 1,167 ,000 ,000 ,000 

X2.2 ,000 1,289 ,000 ,000 ,000 

X2.3 ,000 1,050 ,000 ,000 ,000 

X2.4 ,000 1,000 ,000 ,000 ,000 

X1.1 ,000 ,000 ,799 ,000 ,000 

X1.2 ,000 ,000 ,676 ,000 ,000 

X1.3 ,000 ,000 ,828 ,000 ,000 

X1.4 ,000 ,000 ,682 ,000 ,000 

X1.5 ,000 ,000 1,000 ,000 ,000 

X1.6 ,000 ,000 ,753 ,000 ,000 

Standardized Direct Effects (Group number 1 - Default model) 

 
Destination Attractivenessi Local FoComEx Value CBehavior Place attachment Revisit Intention 

Place_attachment ,238 ,114 ,468 ,000 ,000 

Revisit_Intention ,393 ,219 ,114 ,385 ,000 

Y2.3 ,000 ,000 ,000 ,000 ,861 

Y2.2 ,000 ,000 ,000 ,000 ,840 

Y2.1 ,000 ,000 ,000 ,000 ,848 

Y1.3 ,000 ,000 ,000 ,519 ,000 

Y1.2 ,000 ,000 ,000 ,725 ,000 
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Y1.1 ,000 ,000 ,000 ,937 ,000 

X3.1 ,778 ,000 ,000 ,000 ,000 

X3.2 ,847 ,000 ,000 ,000 ,000 

X3.3 ,597 ,000 ,000 ,000 ,000 

X2.5 ,000 ,307 ,000 ,000 ,000 

X2.1 ,000 ,679 ,000 ,000 ,000 

X2.2 ,000 ,931 ,000 ,000 ,000 

X2.3 ,000 ,774 ,000 ,000 ,000 

X2.4 ,000 ,648 ,000 ,000 ,000 

X1.1 ,000 ,000 ,546 ,000 ,000 

X1.2 ,000 ,000 ,579 ,000 ,000 

X1.3 ,000 ,000 ,653 ,000 ,000 

X1.4 ,000 ,000 ,653 ,000 ,000 

X1.5 ,000 ,000 ,980 ,000 ,000 

X1.6 ,000 ,000 ,623 ,000 ,000 

Indirect Effects (Group number 1 - Default model) 

 
Destination 

Attractivenessi 
Local 

FoComEx 
Value 

CBehavior 
Place 

attachment 
Revisit 

Intention 

Place_attachment ,000 ,000 ,000 ,000 ,000 

Revisit_Intention ,085 ,049 ,176 ,000 ,000 

Y2.3 ,410 ,269 ,058 ,397 ,000 

Y2.2 ,451 ,296 ,064 ,437 ,000 

Y2.1 ,393 ,258 ,056 ,381 ,000 

Y1.3 ,127 ,074 ,262 ,000 ,000 

Y1.2 ,195 ,113 ,403 ,000 ,000 

Y1.1 ,175 ,102 ,363 ,000 ,000 

X3.1 ,000 ,000 ,000 ,000 ,000 

X3.2 ,000 ,000 ,000 ,000 ,000 

X3.3 ,000 ,000 ,000 ,000 ,000 

X2.5 ,000 ,000 ,000 ,000 ,000 

X2.1 ,000 ,000 ,000 ,000 ,000 

X2.2 ,000 ,000 ,000 ,000 ,000 

X2.3 ,000 ,000 ,000 ,000 ,000 

X2.4 ,000 ,000 ,000 ,000 ,000 

X1.1 ,000 ,000 ,000 ,000 ,000 

X1.2 ,000 ,000 ,000 ,000 ,000 

X1.3 ,000 ,000 ,000 ,000 ,000 

X1.4 ,000 ,000 ,000 ,000 ,000 

X1.5 ,000 ,000 ,000 ,000 ,000 

X1.6 ,000 ,000 ,000 ,000 ,000 

Standardized Indirect Effects (Group number 1 - Default model) 

 
Destination Attractivenessi Local FoComEx Value CBehavior Place attachment Revisit Intention 

Place_attachment ,000 ,000 ,000 ,000 ,000 

Revisit_Intention ,092 ,044 ,180 ,000 ,000 

Y2.3 ,418 ,226 ,056 ,331 ,000 

Y2.2 ,407 ,221 ,055 ,323 ,000 

Y2.1 ,411 ,223 ,055 ,326 ,000 

Y1.3 ,123 ,059 ,242 ,000 ,000 

Y1.2 ,173 ,083 ,339 ,000 ,000 

Y1.1 ,223 ,107 ,438 ,000 ,000 

X3.1 ,000 ,000 ,000 ,000 ,000 

X3.2 ,000 ,000 ,000 ,000 ,000 

X3.3 ,000 ,000 ,000 ,000 ,000 

X2.5 ,000 ,000 ,000 ,000 ,000 

X2.1 ,000 ,000 ,000 ,000 ,000 

X2.2 ,000 ,000 ,000 ,000 ,000 

X2.3 ,000 ,000 ,000 ,000 ,000 

X2.4 ,000 ,000 ,000 ,000 ,000 

X1.1 ,000 ,000 ,000 ,000 ,000 

X1.2 ,000 ,000 ,000 ,000 ,000 
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X1.3 ,000 ,000 ,000 ,000 ,000 

X1.4 ,000 ,000 ,000 ,000 ,000 

X1.5 ,000 ,000 ,000 ,000 ,000 

X1.6 ,000 ,000 ,000 ,000 ,000 

Modification Indices (Group number 1 - Default model) 

Covariances: (Group number 1 - Default model) 

   
M.I. Par Change 

e13 <--> Value_CBehavior 6,459 -,035 

Variances: (Group number 1 - Default model) 

   
M.I. Par Change 

Regression Weights: (Group number 1 - Default model) 

   
M.I. Par Change 

Y2.2 <--- X2.1 5,760 -,075 

Y2.1 <--- X2.1 5,508 ,042 

X3.1 <--- Value_CBehavior 4,381 ,102 

X3.2 <--- Value_CBehavior 7,686 -,143 

X3.2 <--- X2.3 6,167 ,109 

X3.2 <--- X2.4 7,104 ,102 

X3.2 <--- X1.1 8,358 -,102 

X3.2 <--- X1.2 4,090 -,089 

X3.2 <--- X1.3 4,400 -,085 

X3.2 <--- X1.5 7,610 -,139 

X3.2 <--- X1.6 4,091 -,086 

X3.3 <--- X1.1 4,302 ,089 

X3.3 <--- X1.2 7,365 ,146 

X3.3 <--- X1.3 4,936 ,110 

X3.3 <--- X1.4 6,143 ,149 

X2.1 <--- Y2.1 4,827 ,137 

X2.1 <--- X2.5 4,936 ,107 

X2.2 <--- X1.3 4,243 ,069 

Model Fit Summary 

CMIN 
Model NPAR CMIN DF P CMIN/DF 

Default model 89 171,714 121 ,002 1,419 

Saturated model 210 ,000 0 
  Independence model 20 3123,982 190 ,000 16,442 

RMR, GFI 

Model RMR GFI AGFI PGFI 

Default model ,029 ,932 ,882 ,537 

Saturated model ,000 1,000 
  Independence model ,120 ,335 ,264 ,303 
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Baseline Comparisons 

Model 
NFI 

Delta1 
RFI 

rho1 
IFI 

Delta2 
TLI 

rho2 
CFI 

Default model ,945 ,914 ,983 ,973 ,983 

Saturated model 1,000 
 

1,000 
 

1,000 

Independence model ,000 ,000 ,000 ,000 ,000 

Parsimony-Adjusted Measures 

Model PRATIO PNFI PCFI 

Default model ,637 ,602 ,626 

Saturated model ,000 ,000 ,000 

Independence model 1,000 ,000 ,000 

NCP 
Model NCP LO 90 HI 90 

Default model 50,714 19,979 89,472 

Saturated model ,000 ,000 ,000 

Independence model 2933,982 2756,534 3118,766 

FMIN 
Model FMIN F0 LO 90 HI 90 

Default model ,743 ,220 ,086 ,387 

Saturated model ,000 ,000 ,000 ,000 

Independence model 13,524 12,701 11,933 13,501 

RMSEA 
Model RMSEA LO 90 HI 90 PCLOSE 

Default model ,043 ,027 ,057 ,796 

Independence model ,259 ,251 ,267 ,000 

AIC 
Model AIC BCC BIC CAIC 

Default model 349,714 367,514 656,474 745,474 

Saturated model 420,000 462,000 1143,815 1353,815 

Independence model 3163,982 3167,982 3232,917 3252,917 

ECVI 
Model ECVI LO 90 HI 90 MECVI 

Default model 1,514 1,381 1,682 1,591 

Saturated model 1,818 1,818 1,818 2,000 

Independence model 13,697 12,929 14,497 13,714 

HOELTER 

Model 
HOELTER 

.05 
HOELTER 

.01 

Default model 199 216 

Independence model 17 18 

Execution time summary 

Minimization: ,063 

Miscellaneous: 2,000 

Bootstrap: ,000 
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Total: 2,063 

 

 
 
Lampiran 8 Uji Sobel 

Pengaruh Value Co-creation behavior terhadap Revisit Intention Melalui Place 
attachment  
 

 
 

 
Pengaruh Local food consumption experience  terhadap Revisit Intention Melalui 
Place attachment 
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Pengaruh Destination attractiveness terhadap Revisit Intention Melalui Place 
attachment 
 

 

 

 

 

 

Hasil Uji Validitas dan reliabilitas (MASUK BAB Metodologi) 
Ringkasan hasil uji validitas dan reliabilitas instrumen penelitian dapat dilihat pada Tabel ……….. 

Variabel Indikator r sig. Keterangan Reliabilitas Keterangan  

Value Co-creation  

behavior 

X1.1 0,629 0,000 0,000 

0,842 Reliabel 

X1.2 0,655 0,000 0,000 

X1.3 0,741 0,000 0,000 

X1.4 0,745 0,000 0,000 

X1.5 0,846 0,000 0,000 

X1.6 0,674 0,000 Valid 

Local food 

consumption 

experience  

X2.1 0,720 0,000 Valid 

0,822 Reliabel 
X2.2 0,877 0,000 Valid 

X2.3 0,871 1,000 Valid 

X2.4 0,856 2,000 Valid 

X2.5 0,517 0,000 Valid 

Destination 

Attractiveness 

X3.1 0,730 0,000 Valid 
0,781 Reliabel 

X3.2 0,826 0,000 Valid 

X3.3 0,783 0,000 Valid 

Place attachment 
Y1.1 0,770 0,000 Valid 

0,774 Reliabel 
Y1.2 0,857 0,000 Valid 

Y1.3 0,830 0,000 Valid 

Revisit Intention 
Y2.1 0,904 0,000 Valid 

0,886 Reliabel  
Y2.2 0,892 0,000 Valid 

Y2.3 0,908 0,000 Valid 

 Sumber Lampiran 2 

Validitas menunjukkan sejauh mana alat pengukur untuk mengukur apa yang diukur. Valid 

tidaknya suatu item instrumen dapat diketahui dengan membandingkan indeks korelasi product 
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moment Pearson pada level signifikansi 5% Berdasarkan Tabel ………… dapat diketahui bahwa 

instrumen penelitian untuk semua indikator bersifat valid. Reliabilitas menunjukkan sejauh mana 

keandalan suatu alat ukur sehingga siapa saja yang melakukan pengukuran masilnya akan relatif 

sama. Hasil uji reliabilitas menunjukkan bahwa untuk semua dimensi variabel juga bersifat reliabel 

terlihat dari nilai koefisien  Cronbach> 0.6. Dengan demikian data penelitian bersifat valid dan layak 

digunakan untuk analisis guna pengujian hipotesis penelitian. 
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