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LAMPIRAN



FORM KUESIONER

https://forms.gle/BVQExsmK3hwwu8vh8 (menggunakan Google Form)



https://forms.gle/BVQExsmK3hwwu8vh8

DATA ANALISIS PENGARUH PERONAL SELLING, DIGITAL MARKETING TERHADAP

KEPUTUSAN PEMBELIAN MELALUI MINAT PEMBELIAN

Model Summary
Adjusted R Std. Error of
Model R R Square Square the Estimate

1 6722 452 443 2.37170

a. Predictors: (Constant), Digital Marketing, Personal Selling

ANOVA?
Sum of Mean
Model Squares df Square F Sig.
1 Regression 574.488 2 287.244 51.066 <.001°
Residual 697.496 124 5.625
Total 1271.984 126

a. Dependent Variable: Keputusan Pembelian
b. Predictors: (Constant), Digital Marketing, Personal Selling

Coefficients?

Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 7.505 2.631 2.853 .005
Personal .196 .084 212 2.330 .021
Selling
Digital 431 077 510 5.613 <.001
Marketing

a. Dependent Variable: Keputusan Pembelian



Pengaruh Langsung Variabel Personal Selling, Digital marketing dan Keputusan

Pembelian terhadap Minat Beli

Model Summary

Adjusted R Std. Error of
Model R R Square Square the Estimate
1 8222 675 .668 1.58735

a. Predictors: (Constant), Keputusan Pembelian, Personal
Selling, Digital Marketing

ANOVA?
Sum of Mean
Model Squares df Square F Sig.
1 Regression 645.072 3 215.024  85.338 <.001°
Residual 309.920 123 2.520
Total 954.992 126

a. Dependent Variable: Minat Beli

b. Predictors: (Constant), Keputusan Pembelian, Personal Selling, Digital Marketing

Coefficients?

Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 1.504 1.817 -.828 410
Personal Selling 244 .058 304 4.235 .001
Digital Marketing .145 .058 197 2.512 .013
Keputusan .385 .060 444 6.405 .001
Pembelian

a. Dependent Variable: Minat Beli



UJI VALIDITAS SEMUA VARIABEL

PERSONAL SELLING

Item-Total Statistics

Scale Corrected Cronbach's
Scale Mean if ~ Variance if Item-Total Alpha if ltem
Iltem Deleted Item Deleted Correlation Deleted
X1.1 37.07 9.749 .683 .880
X1.2 37.52 9.061 .500 .867
X1.3 37.36 9.471 .676 .845
X1.4 37.43 9.040 741 .838
X1.5 37.37 9.425 .661 .846
X1.6 37.38 9.173 746 .838
X1.7 37.56 9.121 .558 .857
X1.8 37.47 8.585 .709 .840
X1.9 37.41 9.323 .674 .845

Cara mengetahui nilai R tabel
Cara membaca nilai correction item — total correlation (0,683) nilai R hitung lebih besar dari

nilai r table artinya valid, r table diambil dari teori. Sesuaikan sj dengan teorinya.

DIGITAL MARKETING

Item-Total Statistics

Scale Corrected Cronbach's
Scale Mean if  Variance if ltem-Total Alpha if ltem
ltem Deleted Item Deleted Correlation Deleted
X2.1 21.98 10.080 .648 .800
X2.2 21.92 10.058 787 778
X2.3 22.09 9.760 753 .780
X2.4 21.83 10.668 712 .795
X2.5 21.79 11.397 592 817

X2.6 22.37 9.130 441 .884




KEPUTUSAN PEMBELIAN

Item-Total Statistics

Scale Corrected Cronbach's
Scale Mean if ~ Variance if Item-Total Alpha if ltem
Iltem Deleted Item Deleted Correlation Deleted
Y1.1 22.68 6.741 711 .756
Y1.2 22.67 6.906 .609 T77
Y1.3 22.69 7.014 .618 776
Y1.4 22.59 7.399 .664 T75
Y1.5 22.97 6.601 577 .761
Y1.6 22.66 6.990 .683 .765
MINAT BELI
Item-Total Statistics
Scale Corrected Cronbach's
Scale Mean if ~ Variance if Item-Total Alpha if ltem
Iltem Deleted Item Deleted Correlation Deleted
Z1.1 18.44 4.888 715 .920
Z1.2 18.42 4.934 .841 .892
Z1.3 18.40 4.913 .835 .893
Z1.4 18.47 4.763 797 .901
Z1.5 18.40 5.203 .799 .902




UJI RELIABILITAS SEMUA VARIABEL

PERSONAL SELLING

Item-Total Statistics

Scale Corrected Cronbach's
Scale Mean if ~ Variance if Item-Total Alpha if ltem
Iltem Deleted Item Deleted Correlation Deleted
X1.1 37.07 9.749 .683 .880
X1.2 37.52 9.061 .500 .867
X1.3 37.36 9.471 .676 .845
X1.4 37.43 9.040 741 .838
X1.5 37.37 9.425 .661 .846
X1.6 37.38 9.173 746 .838
X1.7 37.56 9.121 .558 .857
X1.8 37.47 8.585 .709 .840
X1.9 37.41 9.323 .674 .845

DIGITAL MARKETING

Item-Total Statistics

Scale Corrected Cronbach's
Scale Mean if ~ Variance if Item-Total Alpha if ltem
ltem Deleted Item Deleted Correlation Deleted
X2.1 21.98 10.080 .648 .800
X2.2 21.92 10.058 787 778
X2.3 22.09 9.760 753 .780
X2.4 21.83 10.668 712 .795
X2.5 21.79 11.397 592 817

X2.6 22.37 9.130 441 .884




KEPUTUSAN PEMBELIAN

Item-Total Statistics

Scale Corrected Cronbach's
Scale Mean if ~ Variance if Item-Total Alpha if ltem
Item Deleted Item Deleted Correlation Deleted
Y1.1 22.68 6.741 711 .756
Y1.2 22.67 6.906 .609 T77
Y1.3 22.69 7.014 .618 776
Y1.4 22.59 7.399 .664 T75
Y1.5 22.97 6.601 577 .761
Y1.6 22.66 6.990 .683 .765
MINAT BELI
Item-Total Statistics
Scale Corrected Cronbach's
Scale Mean if  Variance if Item-Total Alpha if ltem
Iltem Deleted Item Deleted Correlation Deleted
Z1.1 18.44 4.888 715 .920
Z1.2 18.42 4.934 .841 .892
Z1.3 18.40 4.913 .835 .893
Z1.4 18.47 4.763 797 .901
Z1.5 18.40 5.203 .799 .902




