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Perkenalkan, saya Rosmaladewi, Mahasiswa S1 Departemen Teknik Industri Fakultas
Teknik Universitas Hasanuddin. Saat ini saya sedang melakukan penelitian Tugas Akhir
yang berjudul "Analisis Kepuasan Pelanggan Terhadap Layanan Aplikasi Lazada di Kota
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Sig. (2-tailed) 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000
i 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143
P13 Pearson Correlation ET 55" 4247 5207 4707 443" 451" 604" 639" 546" 623" 823" 1 765" 6547 626" "
Sig. (2-tailed) 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000
i 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143
P14 Pearson Correlation 338" 442" 45" 603" 5567 546" 545" 648" B4g” 600" 5617 7827 765" 1 are 801" 825"
Sig. (2-tailed) 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000
N 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143
P15 Pearson Correlation 278" 356 408" 562" 488" 508" 536 546 559" 563" 408" 669" 894" 876 1 792" 745"
Sig. (2-tailed) 001 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000
N 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143
P16 Pearson Correlation 3s1” 467 577" 624" 573" 598" 648" 628" 8127 5917 5947 720" 886 801" 792" 1 834"
Sig. (2-tailed) 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000
N 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143
TOTAL  Pearson Correlation 596 Ba2” 729" 783" 7617 o2 764" 835" 836" an” 680" 760" " 825" 7457 834" 1

Sig. (2-tailed) 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000
i 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143

** Correlation is significant atthe 0.01 level (2-tailed)
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Correlations
2 P2 P3 P4 Ps PG P7 Pg Pa P10 P11 P12 P13 P14 P15 P16 TOTAL
P1 Pearson Correlation 1 734” 610" 486" 449" 4327 500" 451" 408" 437" 399 430 443 338 a7 08" 824"
Slg. (2-tailed) 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000
N 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143
P2 Pearson Correlation 7347 1 723" 5287 4547 Aog” 605" A5 432" 486" 5017 5157 482" 388" 4267 483" 64"
Sig. (2-tailed) 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000
N 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143
P3 Pearson Correlation 610" 723" 1 545" 5317 499" 5717 5017 458" 505 508" 553" 518" 407" 481" 533" 7007
Sig. (2-ailed) 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000
N 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143
P4 Pearson Correlation 4867 528" 545" 1 EC 5717 Aog” 741" 754" 7617 5427 7047 723" 718" 723" 756" 855"
Sig. (2-tailed) 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000
N 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143
PS Pearson Correlation 448" 4587 5317 896 1 576 472" 743" 756 7747 5647 703" 748" 712" 735" 776 851"
Sig. (2-tailed) 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000
N 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143
Fé Pearson Correlation 4327 486" 4997 5717 576 1 o7 5207 5177 5547 482" 593" 528" 470" 486" 5307 08"
Sig. (2-tailed) 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000
N 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143
P7 Pearson Correlation 508" 605" 5717 496" 472" 707" 1 471" 445" 465" 524" 568" 478" 418" 489" 527" 887"
Sig. (2-tailed) 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000
N 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143
P8 Pearson Correlation 4517 485 5017 T Ta3” 5207 an” 1 960" 887" 567 217" 7517 780" 7717 799" 8707
Sig. (2-tailed) 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000
N 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143
Po Pearson Correlation 408" 432" 459" 754" 756" 517" 445" 560" 1 308" 561" 600" 747" 785" 758" 794" 857"
Sig. (2-tailed) 000 000 000 000 000 000 000 000 .000 000 000 000 000 000 000 000
N 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143
P10 Pearson Correlation 437" 486" 508" 7517 774" 5547 465" 887" 898" 1 5707 675" 780" 746" 756 784" 864"
Sig. (2-tailed) 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000
N 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143
P11 Pearson Correlation 389" 5017 08" 5427 5647 482" 524 567 561" 5707 1 696" 6517 550" 573" LTEN 73"
Sig. (2-tailed) 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000
N 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143
P12 Pearson Correlation 430" 515" 553" 704" 703" 593" 568" 7217 890" 675 696 1 882" 7587 762" 809" 863"
Sig. (2-ailed) 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000
N 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143
P13 Pearson Correlation 4437 482" N 729" 48" 5297 475" 751" 747 760" 6517 262" 1 240 862 860 862
Sig. (2-tailed) 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000
N 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143
P14 Pearson Correlation 338" 385~ 207" 718" 7127 470" 418 780" 785" 748" 550" 7547 a40” 1 936" 887" 838"
Sig. (2-tailed) 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000
N 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143
P15 Pearson Correlation 417" 426" 4617 7237 738" 4957 469 T 758 756 473 762 362 936 1 896 864
Sig. (2-tailed) 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000
N 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143
P18 Pearson Correlation 408" 483" 533" 756" 778" 530" 527" 798" 794" 784" 673" 808" 880" 887" 896" 1 901”
Sig. (2-tailed) 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000
N 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143
TOTAL  Pearson Correlation 624" I 00" 858" 851" 708 687 870" 857" 364" 7317 863" 882" 838" 864" 8017 1
Sig. (2-tailed) 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000 000
N 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143 143

** Correlation is significant atthe 0.01 level (2-tailed).
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Reliability Statistics

Cronbach's
Alpha Based
an
Cronbach's Standardized
Alpha [tems [ of ltems
842 BED 3

Reliability Statistics

Cronbach's
Alpha Based
an
Cronbach's Standardized
Alpha [tems [ of ltems
Ba7 A0 4

Reliability Statistics

Cronbach's
Alpha Based
an
Cronbach's Standardized
Alpha [tems [ of ltems
B25 H26 3

Reliability Statistics

Cronbach's
Alpha Based
an
Cronbach's Standardized
Alpha [tems [ of ltems
873 873 3

Reliability Statistics

Cronbach's
Alpha Based
an
Cronbach's Standardized
Alpha [tems [ of ltems

933 933 3
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Reliability Statistics

Cronbach's
Alpha Based
an
Cronbach's Standardized
Alpha [tems [ of ltems
868 .BEY 3

Reliability Statistics

Cronbach's
Alpha Based
an
Cronbach's Standardized
Alpha [tems [ of ltems
864 BET 4

Reliability Statistics

Cronbach's
Alpha Based
an
Cronbach's Standardized
Alpha [tems [ of ltems
HE9 B70 3

Reliability Statistics

Cronbach's
Alpha Based
an
Cronbach's Standardized
Alpha [tems [ of ltems
.BE4 .BE3 3

Reliability Statistics

Cronbach's
Alpha Based
an
Cronbach's Standardized
Alpha [tems [ of ltems

966 967 3
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