
DAFTAR PUSTAKA 

 

A.Wawan & Dewi M. 2011. Teori dan Pengukuran Pengetahuan, Sikap, dan 
Perilaku .Manusia. Cetakan II. Yogyakarta : Nuha Medika. 

Anisa dkk. 2016. Urban Farming Bertani Kreatif Sayur, Hias, & Buah, 
Cetakan 1. Jakarta: AgriFlo (Penebar Swadaya Grup). 

Ardianto, Elvinaro. 2005. Komunikasi Massa Suatu Pengantar. Bandung: 
Simbiosa Rekatama Media. 

Arikunto, Suharsimi. 2006. Prosedur Penelitian Suatu Pendekatan Praktik 
Edisi Revisi. Jakarta: Rineka Cipta. 

Asy’ari, Sanari Imam. 1993. Sosiologi Kota dan Desa. Surabaya: Usaha 
Nasional 

Bungin, Burhan. 2001. Metodologi Penelitian Sosial: Format-format 
Kuantitatif dan Kualitatif.  Surabaya: Airlangga University Press. 

Cangara, Hafied. 2020. Komunikasi Pembangunan. Jakarta: Rajawali Pres. 

____________. 2016. Pengantar Ilmu Komunikasi. Jakarta: Rajawali Pres. 

Cohen, L., Manion, L., & Morrison, K. 2007. Research Methods in Education 
(6th ed.). London, New York: Routllege Falmer. 

Creswell, John W. 2012. Research Design Pendekatan Kualitatif, 
Kuantitatif, dan Mixed. Yogyakarta: Pustaka Pelajar.  

Dispertapa, 2014. Pedoman. Pelaksanaan Urban Farming Kota Bandung. 
Bandung Dinas Pertanian dan Ketahanan Pangan Kota Bandung. 

Effendy, Onong Uchjana. 2003. Teori dan Filsafat Komunikasi. Bandung: 
PT. Citra AdityaBakti. 

Ghozali, Imam. 2012. Aplikasi Analisis Multivariate dengan Program IBM 
SPSS. Yogyakarta: Universitas Diponegoro. 

Ghufron M.N.& Risnawati R.S. 2012. Teori-teori Psikologi. Jogjakarta: 
ArRuzz Media. 

Hamidati, Anis. 2011. Komunikasi 2.0 Teoritisasi dan Implikasi. Yogyakarta: 
Mata Padi Pressindo. 

Hamidi. 2010. Metode Penelitian Kualitatif. Malang: UMM Press. 

Jamaluddin, Adon Nasrullah. 2017. Sosiologi Perkotaan (Memahami 
Masyarakat Kota dan Problematikanya). Bandung: CV Pustaka 
Setia.  



Jenkins, H. (2006a). Convergence Culture: Where Old and New Media Collide. 
New York 
University Press. https://doi.org/10.1177/1329878x0712400124 

Jenkins, H., Clinton, K., Purushotma, R., Robison, A. J., & Weigel, M. (2006). 
Confronting the Challenges of Participatory Culture: Media Education for 
the 21st Century. The MacArthur Foundation. 
https://doi.org/10.1016/b978-0-12-801867-5.00008-2 

Keltie, E. (2017). The Culture Industry and Participatory Audiences. In Palgrave 
Macmillan. Springer Nature. 

Kriyantono, Rahmat. 2006. Teknik Praktis Riset Komunikasi. Bandung: PT. 
Kencana Perdana. 

Levinson, Paul. 2009. New Media. New York: Penguin Academics. 

Lister, Martin. 2009. New Media a Critical Introduction. London & New York: 
Routledge. 

Littlejohn, Stephen W dan Karen A. Foss. 2009. Teori Komunikasi. Jakarta: 
Salemba Humanika.  

Mahmud, 2011. Metode Penelitian Pendidikan. Bandung: Pustaka Setia.  

Mardikanto, Totok. 1993. Penyuluhan Pembangunan Pertanian. Surakarta 
: UNS Press. 

McQuail, Denis. 2009. Mass Communication Theory. London: Stage 
Publication. 

Morissan, M.A.; Wardhani, Andy Corry; Hamid, Farid. 2010. Teori 
Komunikasi Massa. Bogor: Ghalia Indonesia 

Nasrullah, R. (2022). Teori dan Riset Media Siber (Cybermedia). Kencana. 

Ndraha, Taliziduhu. 1997. Budaya Organisasi. Jakarta : Rineka Cipta. 

Neuman, W. Lawrence. 2003. Social research methods: Qualitative and 
quantitative approaches. Boston: Allyn and Bacon.  

Notoatmodjo. 2011. Kesehatan Masyarakat : Ilmu dan Seni. Jakarta : 
Rineka. Cipta. 

Nurudin. 2009. Pengantar Komunikasi Massa. Rajawali Pers. Jakarta 

Rachmat, Muchjidin. 2002. Potensi Lahan Pertanian Perkotaan Dalam 
Penyediaan Pangan Jakarta Litbang Pertanian. 

Rakhmat, Jalaluddin. 1994. Psikologi Komunikasi, Bandung: Remaja 
Rosdakarya. 

Rofi’ah, Sumardjo, S., Sarwoprasodjo, S., & Lubis, D. P. (2021). Pola 
Jaringan Komunikasi pada Partisipasi Politik Akar Rumput (Studi 

https://doi.org/10.1177/1329878x0712400124
https://doi.org/10.1016/b978-0-12-801867-5.00008-2


Netnografi Media Sosial Twitter pada Aksi Bela Islam). Jurnal 
Studi Komunikasi Dan Media, 25(1), 17. 
https://doi.org/10.31445/jskm.2021.3430 

Ross, A., & Rivers, D. (2019). (De) Legitimization and Participation in the 
Digitized Public Sphere. In A. Ross & R. Damian (Eds.), 
Discourses of (De) Legitimization Participatory Culture In Digital 
Contexts (p. 365). Routledge. 

Sarlito W. Sarwono. & Eko A. Meinarno. 2009. Psikologi Sosial. Jakarta: 
Penerbit Salemba Humanika 

Setiadi, Elly M. 2006. Ilmu Sosial Budaya Dasar. Kencana Prenada. Media 
Group. Jakarta. 

Severin Werner J, James W. Tankard. Jr. 2001. Teori Komunikasi: 
Sejarah,Metode,dan Terapan di dalam Media Massa. Kencana 
Prenada Media Group. Jakarta. 

Setiana,L. 2005. Teknik Penyuluhan dan Pemberdayaan 
Masyarakat.Yogyakarta : Penerbit ANDI 

Siregar, Syofian. 2013. Metode Penelitian Kuantitatif. Jakarta: PT Fajar 
Interpratama Mandiri.  

Sobur, Alex. 2006, Semiotika Komunikasi, Bandung: Remaja Rosdakarya 
Analisis Teks Media Suatu Pengantar untuk Analisa Wacana, 
Analisis Semiotik, dan Analisis framing, Bandung: PT Remaja 
Rosdakarya 

Solomon, Michael R. 2011. Consumer Behavior (Buying, Having, and 
Being). New Jersey: Pearson 

Subejo. 2010. Penyuluhan Pertanian Terjemahan Dari Agriculture. 
Extention (edisi 2). Jakarta. 

Sugiyono. 2017. Metode Penelitian Pendidikan Pendekatan Kuantitatif, 
Kualitatif,dan R&D. Bandung: Alfabeta.  

Sumardjo et al. 2009. Kajian Cyber Extension. Institut Pertanian Bogor. 

Sutabri, Tata .2005. Sistem Informasi Manajemen. Jakarta. 

Van Den Ban dan H.S. Hawkins. 1999. Penyuluhan Pertanian. Yogyakarta: 
Kanisius. 

Yusuf, M. P. & Priyo S. 2010. Teori dan Praktik Penelusuran Informasi: 
Information Retrieval. Jakarta: Kencana. 

 

 

https://doi.org/10.31445/jskm.2021.3430


JURNAL DAN TESIS 

Adekoya AE. 2007. Cyber Extension Communication: A Strategic Model for 
Agricultural and Rural Transformation in Nigeria. International 
Journal of Food, Agriculture and Environment. ISSN1459-0255. 
Vol. 5. 

Albayani, Multazam, Hastu Prabatmodjo. 2014. Keberlanjutan Pertanian 
Perkoraan di Kawasan Metropolitan Jakarta. Jurnal Perencanaan 
Wilayah dan Kota ASAPPK No 2. Volume 2. 

Anurarajapa.  2009. Cyber Extension: An Information and Communication 
Technology. 

Browning LD, Saetre AS, Stephens KK, Sornes JO.  2008.  Information and 
Communication Technology in Action. Linking Theory and 
Narratives of Practice.  New York and London: Routledge. 

Christopher. 2013. Sikap Masyarakat Surabaya Dalam Menonton Video 
Klip Psy-Gangnam Style di Youtube. Jurnal E-komunikasi Prodi 
Ilmu Komunikasi, Universitas Kristen petra Surabaya. 

Hanani, Nuhfil. 2009. Jurnal Ketahanan Pangan dan Pertanian Kota. 
Volume 2. 

Kurt Lang dan Gladys Engel Lang. 2009, Mass Culture, and Mass 
Communication: The Meaning of Mass, Mass Society. 
International Journal of Communication. Vol. 3.  

Lubhan, Rhimes (2017) interaksionisme simbolik ibu dengan anak 
pengidap autisme. Bachelor Thesis thesis, Universitas Multimedia 
Nusantara. 

M. Ikhsan Setiawan,dkk. 2009. Pengembangan Sentra Pertanian  
Perkotaan  (Urban Farming) Menggunakan Struktur Air Inflated 
Greenhouse, Procedding Seminar Nasional. Surabaya. 

Manarisi, Sodak. 2014. Manajemen Strategi Pengembangan Pertanian 
Kota (Urban Agriculture) di Kota Tangerang Selatan. Jurnal 
Aplikasi Manajemen No 3. Volume 12. 

Maureen. 2009. How Can ICTs Promote Sustainable Agriculture Dalam 
http://www.citizenjournalismafrica.org 

Mulyandari Sumardjo, . P. Lubis, dan N. K. Pandjaitan. 2010. Analisis 
Sistem Kerja Cyber Extension Mendukung Peningkatan 
Keberdayaan Petani Sayuran. Intititut Pertanian Bogor. 

Praza. 2016. Optimalisasi Cyber Extension Dalam Pembangunan Pertanian 
Di Era Mea. Program Studi Agribisnis Fakultas Pertanian 
Universitas Malikussaleh. ISBN 978-602-1373-80-4. 

http://www.citizenjournalismafrica.org/


Samanta R.K.  (1993). Perpanjangan Strategi Pembangunan Pertanian 
pada abad ke-21. Mittal Publikasi: Delhi. 

Santana, Septiawan. 2005. Jurnalisme Kontemporer. Yayasan Obor 
Indonesia. Jakarta. 

Setiawan, Dwita Hadi Rahmi. 2015. Ketahanan Pangan, Lapangan Kerja, 
dan Keberlanjutan Kota: Studi Pertanian Kota di Enam Kota 
Indonesia. Pusat Studi Lingkungan Hidup. Universitas Gadjah 
Mada. 

Suwanto, Sri Ati. 1997. “Kebutuhan dan Perilaku Pencarian Informasi 
Dosen Fakultas Kedokteran Undip dan Unissula Semarang”. 
Tesis Magister: Universitas Indonesia. 
http://eprints.undip.ac.id/19618/1/sriati-tesis.pdf  

Widiantara, I Putu. 2013. Sosialisasi Pemanfaatan Lahan sebagai Gerakan 
Urban Farming bagi Remaja di Denpasar dengan Media Desain 
Komunikasi Visual. Institut Seni Indonesia. 

Wijekoon , R. Shantha Emitiyagoda, M.F. M. Rizwan, R.M.M. 
Sakunthalarathanayaka, H.G.Initiative for Agriculture and Rural 
Development in Sri Lanka. 

Wilson, T.D. 1999. Model in Information Behaviour Research. 1999. Journal 
of Documentation, vol 55 no. 33, hal. 259 – 270. Diakses dari 
http://www2.hawaii.edu/~donnab/lis610/TDWilson_Only_1999.pd
f 

Wiyanti, Annisya N. 2012. Implementasi Program urban Farming pada 
kelompok Sumber Trisno Alami di Kecamatan Bulak Kota 
Surabaya. 

Widjajanti, Djamilah Bondan. 2016. “Improving Motivation and Integer 
Arithmetic Operation Learning Achievement of The 4th Grade 
Students Through Interactive Visual Media”. Jurnal Penelitian Ilmu 
Pendidikan, Vol. 9, No. 1. 

 

WEBSITE 

Hootsuite and We Are Social. 2021. Digital in 2021 : Essential Insights Into 
Internet, Social Media, Mobile, and E-Commerce Use In 
Indonesia. 

Makassar.go.id. 2021. Dokumen Rencana Program Investasi Jangka 
Menengah Kota Makassar 2019 – 2023. 

Makassar.bps.go.id. 2021. Makassar dalam Angka Tahun 2021. 

 

http://eprints.undip.ac.id/19618/1/sriati-tesis.pdf
http://www2.hawaii.edu/~donnab/lis610/TDWilson_Only_1999.pdf
http://www2.hawaii.edu/~donnab/lis610/TDWilson_Only_1999.pdf


 

 

 

 

 

 

 

 

 

 

LAMPIRAN 



Lampiran 1 

Tabulasi Data Responden 
Variabel X1 (Motif Urban Farming) 

Responden X11 X12 X13 X14 X15 X16 X17 X18 X19 X110 

R1 1 3 5 5 1 5 2 1 2 2 

R2 1 2 3 4 1 2 1 3 1 1 

R3 1 2 4 5 1 4 1 3 4 2 

R4 2 3 5 5 2 4 1 3 2 2 

R5 1 4 4 4 1 4 1 2 4 2 

R6 4 4 4 4 3 4 2 4 4 2 

R7 2 2 2 3 2 3 2 2 3 2 

R8 2 3 3 4 2 3 1 2 4 1 

R9 1 4 4 4 2 4 1 3 2 2 

R10 2 1 1 2 2 1 1 2 4 2 

R11 4 3 4 5 2 5 3 5 5 5 

R12 1 1 1 4 1 3 1 1 3 1 

R13 2 2 2 4 4 2 2 4 4 2 

R14 2 2 2 5 2 2 1 2 4 2 

R15 2 2 4 4 2 4 2 2 4 4 

R16 2 4 2 4 2 3 2 2 4 2 

R17 2 2 2 2 2 2 2 2 2 2 

R18 2 2 3 4 2 3 2 2 4 2 

R19 2 2 3 4 2 3 1 3 4 1 

R20 2 2 2 2 2 2 1 2 2 1 

R21 3 3 3 4 2 4 2 3 4 2 

R22 1 1 3 4 1 3 1 2 4 1 

R23 2 2 2 4 2 2 1 2 4 4 

R24 2 2 3 2 2 3 2 2 4 2 

R25 2 3 3 4 2 3 1 3 2 2 

R26 2 2 3 2 2 4 1 3 4 1 

R27 1 2 3 1 1 2 2 2 2 1 

R28 1 3 3 4 2 2 2 3 2 2 

R29 2 2 2 2 2 2 2 3 4 2 



R30 1 4 4 3 2 3 2 3 3 1 

R31 2 3 3 2 2 2 2 2 3 2 

R32 1 1 1 1 1 1 1 1 4 4 

R33 1 1 1 1 1 1 1 4 1 1 

R34 2 1 4 4 1 4 1 3 4 2 

R35 1 2 4 5 1 3 1 3 2 1 

R36 1 4 4 4 1 2 1 4 3 1 

R37 2 4 4 4 2 4 1 3 2 1 

R38 2 4 4 4 2 4 2 4 2 1 

R39 2 4 2 4 2 2 2 2 2 1 

R40 1 3 2 2 2 2 1 2 4 2 

R41 2 4 4 4 2 4 1 3 2 1 

R42 2 4 4 4 2 4 2 3 2 1 

R43 2 2 2 2 2 2 1 3 4 2 

R44 2 4 4 4 2 4 2 4 2 1 

R45 2 4 4 4 2 4 2 4 2 1 

R46 1 4 4 2 2 4 1 4 4 2 

R47 1 4 4 5 2 4 1 2 2 1 

R48 2 4 3 4 2 3 1 3 2 2 

R49 1 4 4 4 1 4 1 3 2 1 

R50 2 2 4 5 2 5 2 3 4 2 

 

Variabel X2 (Penggunaan Media Online) 

Responden X21 X22 X23 X24 X25 X26 X27 X28 X29 X210 

R1 2 2 3 4 2 2 5 2 2 4 

R2 3 3 2 3 2 3 4 2 4 3 

R3 1 1 1 3 1 1 4 1 2 1 

R4 2 2 3 3 1 4 4 2 3 4 

R5 2 2 2 3 4 4 4 2 4 4 

R6 2 3 3 4 2 4 4 4 4 4 

R7 2 2 2 2 2 2 2 2 2 2 

R8 2 2 2 2 3 2 4 2 2 2 

R9 1 1 2 2 2 3 4 1 2 4 



R10 1 1 2 1 1 1 1 1 1 1 

R11 2 3 3 4 4 4 5 4 5 4 

R12 1 2 2 2 2 2 3 1 2 2 

R13 2 1 2 2 2 4 2 2 3 2 

R14 2 3 2 2 3 3 2 2 2 2 

R15 2 2 2 4 2 2 4 2 2 2 

R16 2 2 2 2 3 3 3 2 4 3 

R17 2 2 2 2 2 2 2 2 3 2 

R18 2 2 2 2 2 3 4 2 3 4 

R19 2 2 2 3 2 3 4 2 3 4 

R20 1 1 1 2 1 2 3 2 2 2 

R21 3 3 3 3 3 4 4 2 2 3 

R22 1 1 1 2 1 4 4 1 1 2 

R23 2 2 2 2 2 2 2 2 2 3 

R24 2 2 2 2 1 2 4 2 2 2 

R25 1 2 2 3 2 2 4 2 2 3 

R26 2 2 3 3 2 4 4 1 3 2 

R27 2 2 2 2 2 2 2 2 2 2 

R28 2 1 2 3 2 1 2 2 3 3 

R29 2 2 2 2 2 2 2 2 2 2 

R30 2 2 2 2 2 2 2 2 2 3 

R31 2 3 2 2 2 2 3 3 2 3 

R32 1 2 2 1 1 1 1 1 1 1 

R33 1 1 1 1 1 1 1 1 1 1 

R34 2 2 2 4 2 4 4 1 3 1 

R35 1 1 1 1 1 4 5 1 4 1 

R36 2 2 2 3 1 2 4 2 2 3 

R37 1 1 1 2 1 2 4 1 1 4 

R38 3 2 2 2 2 2 4 2 2 4 

R39 2 2 2 2 2 2 2 2 2 4 

R40 2 2 2 3 2 3 2 2 3 3 

R41 2 2 2 2 2 2 4 2 2 4 

R42 2 2 2 2 2 4 4 2 2 4 

R43 2 2 2 4 2 4 4 2 4 4 

R44 2 2 2 2 2 2 4 2 2 4 



R45 2 2 2 2 2 4 4 2 2 4 

R46 2 2 2 4 4 4 4 1 4 4 

R47 2 4 4 2 4 4 4 1 2 4 

R48 2 2 2 2 2 3 3 2 3 3 

R49 1 2 2 2 2 4 4 2 3 3 

R50 2 2 2 3 2 3 5 2 3 2 

 

Variabel Y (Perilaku Pengguna Media  Online) 

Responden Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 Y10 

R1 2 2 2 5 3 2 2 2 3 2 

R2 1 1 1 1 1 1 1 1 1 1 

R3 2 4 5 2 2 4 1 2 2 1 

R4 3 2 4 2 3 2 1 2 3 2 

R5 4 2 2 4 4 2 2 2 4 2 

R6 4 3 4 4 3 2 2 2 3 2 

R7 3 2 3 3 2 2 2 2 3 2 

R8 3 2 3 2 4 3 2 2 2 2 

R9 3 2 4 1 2 2 2 2 3 2 

R10 1 2 2 2 2 2 1 1 2 1 

R11 4 3 3 3 4 2 2 4 3 3 

R12 1 2 2 2 2 2 1 2 2 1 

R13 4 2 2 4 4 2 2 3 2 2 

R14 2 2 2 4 4 3 2 2 4 2 

R15 4 2 2 2 2 2 2 2 4 2 

R16 4 2 2 4 2 1 2 2 2 2 

R17 3 2 3 2 2 2 2 2 3 2 

R18 4 2 2 4 3 4 2 2 3 2 

R19 4 2 4 4 2 2 2 2 4 2 

R20 1 2 2 3 2 2 1 1 4 1 

R21 3 2 3 3 2 1 2 2 4 3 

R22 4 2 2 4 4 2 2 1 3 1 

R23 4 4 4 2 2 2 2 2 4 2 

R24 3 2 4 3 2 2 2 2 2 2 

R25 3 2 2 3 3 2 2 2 3 2 



R26 3 2 4 4 3 2 2 2 3 2 

R27 1 2 1 2 2 2 2 2 2 2 

R28 2 3 3 3 2 3 2 2 3 2 

R29 2 2 2 2 2 2 2 2 2 2 

R30 3 2 2 2 2 2 2 2 3 2 

R31 2 2 3 3 3 2 2 2 3 2 

R32 2 1 1 3 1 1 1 1 1 1 

R33 1 4 4 2 1 4 1 1 4 1 

R34 2 2 2 4 3 2 1 1 1 1 

R35 4 3 4 2 3 1 1 1 3 1 

R36 2 4 4 1 1 2 1 1 2 1 

R37 1 4 4 2 2 1 1 2 1 1 

R38 2 4 4 2 2 2 2 2 2 2 

R39 2 4 4 1 2 2 2 2 2 2 

R40 4 2 4 2 4 2 2 2 3 2 

R41 2 4 4 2 2 2 2 2 2 2 

R42 2 4 4 2 2 2 2 2 2 2 

R43 2 3 2 4 4 2 2 2 2 2 

R44 2 4 4 2 2 2 2 2 2 2 

R45 2 4 4 2 2 2 2 2 2 2 

R46 1 4 4 2 2 2 2 2 4 2 

R47 4 4 2 1 2 2 1 1 4 2 

R48 3 2 3 2 3 2 1 1 3 1 

R49 3 2 3 2 3 2 1 1 3 2 

R50 3 3 3 3 2 2 2 2 4 2 

 

  



Lampiran 2 

Analisis Jawaban Responden 

Hasil Analisis Tabulasi Silang Variabel Frekuensi 

 
jenis kelamin * Frekuensi Crosstabulation 

   Frekuensi 

Total 

   
Sangat Sering Sering 

Kadang-

Kadang Jarang 

jenis 

kelamin 

laki-laki Count 2 10 3 1 16 

Expected Count .6 9.0 2.6 3.8 16.0 

% within jenis 

kelamin 
12.5% 62.5% 18.8% 6.2% 100.0% 

% within 

Frekuensi 
100.0% 35.7% 37.5% 8.3% 32.0% 

% of Total 4.0% 20.0% 6.0% 2.0% 32.0% 

peremp

uan 

Count 0 18 5 11 34 

Expected Count 1.4 19.0 5.4 8.2 34.0 

% within jenis 

kelamin 
.0% 52.9% 14.7% 32.4% 100.0% 

% within 

Frekuensi 
.0% 64.3% 62.5% 91.7% 68.0% 

% of Total .0% 36.0% 10.0% 22.0% 68.0% 

Total Count 2 28 8 12 50 

Expected Count 2.0 28.0 8.0 12.0 50.0 

% within jenis 

kelamin 
4.0% 56.0% 16.0% 24.0% 100.0% 

% within 

Frekuensi 
100.0% 100.0% 100.0% 100.0% 100.0% 

% of Total 4.0% 56.0% 16.0% 24.0% 100.0% 

 

 



usia * Frekuensi Crosstabulation 

   Frekuensi 

Total 

   
Sangat Sering Sering 

Kadang-

Kadang Jarang 

usia 21-30 Count 1 10 6 0 17 

Expected Count .7 9.5 2.7 4.1 17.0 

% within usia 5.9% 58.8% 35.3% .0% 100.0% 

% within Frekuensi 50.0% 35.7% 75.0% .0% 34.0% 

% of Total 2.0% 20.0% 12.0% .0% 34.0% 

31-40 Count 0 8 1 5 14 

Expected Count .6 7.8 2.2 3.4 14.0 

% within usia .0% 57.1% 7.1% 35.7% 100.0% 

% within Frekuensi .0% 28.6% 12.5% 41.7% 28.0% 

% of Total .0% 16.0% 2.0% 10.0% 28.0% 

41-50 Count 1 6 1 3 11 

Expected Count .4 6.2 1.8 2.6 11.0 

% within usia 9.1% 54.5% 9.1% 27.3% 100.0% 

% within Frekuensi 50.0% 21.4% 12.5% 25.0% 22.0% 

% of Total 2.0% 12.0% 2.0% 6.0% 22.0% 

51-60 Count 0 4 0 4 8 

Expected Count .3 4.5 1.3 1.9 8.0 

% within usia .0% 50.0% .0% 50.0% 100.0% 

% within Frekuensi .0% 14.3% .0% 33.3% 16.0% 

% of Total .0% 8.0% .0% 8.0% 16.0% 

Total Count 2 28 8 12 50 

Expected Count 2.0 28.0 8.0 12.0 50.0 

% within usia 4.0% 56.0% 16.0% 24.0% 100.0% 

% within Frekuensi 100.0% 100.0% 100.0% 100.0% 100.0% 

% of Total 4.0% 56.0% 16.0% 24.0% 100.0% 

 

 



Tingkat Pendidikan * Frekuensi Crosstabulation 

   Frekuensi 

Total 
   

Sangat Sering Sering 
Kadang-
Kadang Jarang 

Tingkat 
Pendidikan 

SMP Count 0 1 1 0 2 

Expected Count .1 1.1 .3 .5 2.0 

% within Tingkat 
Pendidikan 

.0% 50.0% 50.0% .0% 100.0% 

% within Frekuensi .0% 3.6% 12.5% .0% 4.0% 

% of Total .0% 2.0% 2.0% .0% 4.0% 

SMA Count 1 8 1 1 11 

Expected Count .4 6.2 1.8 2.6 11.0 

% within Tingkat 
Pendidikan 

9.1% 72.7% 9.1% 9.1% 100.0% 

% within Frekuensi 50.0% 28.6% 12.5% 8.3% 22.0% 

% of Total 2.0% 16.0% 2.0% 2.0% 22.0% 

S1 Count 1 16 6 10 33 

Expected Count 1.3 18.5 5.3 7.9 33.0 

% within Tingkat 
Pendidikan 

3.0% 48.5% 18.2% 30.3% 100.0% 

% within Frekuensi 50.0% 57.1% 75.0% 83.3% 66.0% 

% of Total 2.0% 32.0% 12.0% 20.0% 66.0% 

S2 Count 0 3 0 1 4 

Expected Count .2 2.2 .6 1.0 4.0 

% within Tingkat 
Pendidikan 

.0% 75.0% .0% 25.0% 100.0% 

% within Frekuensi .0% 10.7% .0% 8.3% 8.0% 

% of Total .0% 6.0% .0% 2.0% 8.0% 

Total Count 2 28 8 12 50 

Expected Count 2.0 28.0 8.0 12.0 50.0 

% within Tingkat 
Pendidikan 

4.0% 56.0% 16.0% 24.0% 100.0% 

% within Frekuensi 100.0% 100.0% 100.0% 100.0% 100.0% 

% of Total 4.0% 56.0% 16.0% 24.0% 100.0% 

 

 



Perangkat yang dimiliki * Frekuensi Crosstabulation 

   Frekuensi 

Total 

   
Sangat Sering Sering 

Kadang-

Kadang Jarang 

Perangkat 

yang 

dimiliki 

Handpho

ne 

Count 0 11 1 4 16 

Expected Count .6 9.0 2.6 3.8 16.0 

% within Perangkat 

yang dimiliki 
.0% 68.8% 6.2% 25.0% 100.0% 

% within Frekuensi .0% 39.3% 12.5% 33.3% 32.0% 

% of Total .0% 22.0% 2.0% 8.0% 32.0% 

Keduanya Count 2 17 7 8 34 

Expected Count 1.4 19.0 5.4 8.2 34.0 

% within Perangkat 

yang dimiliki 
5.9% 50.0% 20.6% 23.5% 100.0% 

% within Frekuensi 100.0% 60.7% 87.5% 66.7% 68.0% 

% of Total 4.0% 34.0% 14.0% 16.0% 68.0% 

Total Count 2 28 8 12 50 

Expected Count 2.0 28.0 8.0 12.0 50.0 

% within Perangkat 

yang dimiliki 
4.0% 56.0% 16.0% 24.0% 100.0% 

% within Frekuensi 100.0% 100.0% 100.0% 100.0% 100.0% 

% of Total 4.0% 56.0% 16.0% 24.0% 100.0% 

 

 



Media Sosial * Frekuensi Crosstabulation 

   Frekuensi 

Total    Sangat Sering Sering Kadang-Kadang Jarang 

Media 

Sosial 

1 Media Sosial Count 0 10 2 3 15 

Expected Count .6 8.4 2.4 3.6 15.0 

% within Media Sosial .0% 66.7% 13.3% 20.0% 100.0% 

% within Frekuensi .0% 35.7% 25.0% 25.0% 30.0% 

% of Total .0% 20.0% 4.0% 6.0% 30.0% 

2 Media Sosial Count 1 12 3 7 23 

Expected Count .9 12.9 3.7 5.5 23.0 

% within Media Sosial 4.3% 52.2% 13.0% 30.4% 100.0% 

% within Frekuensi 50.0% 42.9% 37.5% 58.3% 46.0% 

% of Total 2.0% 24.0% 6.0% 14.0% 46.0% 

3 Media Sosial Count 1 6 3 2 12 

Expected Count .5 6.7 1.9 2.9 12.0 

% within Media Sosial 8.3% 50.0% 25.0% 16.7% 100.0% 

% within Frekuensi 50.0% 21.4% 37.5% 16.7% 24.0% 

% of Total 2.0% 12.0% 6.0% 4.0% 24.0% 

Total Count 2 28 8 12 50 

Expected Count 2.0 28.0 8.0 12.0 50.0 

% within Media Sosial 4.0% 56.0% 16.0% 24.0% 100.0% 

% within Frekuensi 100.0% 100.0% 100.0% 100.0% 100.0% 

% of Total 4.0% 56.0% 16.0% 24.0% 100.0% 

 

 

  



Hasil Analisis Tabulasi Silang Variabel Durasi 

 
Jenis Kelamin * Durasi Crosstabulation 

   Durasi 

Total 
   Sangat 

Lama Lama 

Cukup 

Lama Sebentar 

Tidak 

Pernah 

Jenis 

Kelamin 

Laki-laki Count 2 6 5 2 1 16 

Expected 

Count 
1.3 7.0 3.2 3.8 .6 16.0 

% within Jenis 

Kelamin 
12.5% 37.5% 31.2% 12.5% 6.2% 100.0% 

% within 

Durasi 
50.0% 27.3% 50.0% 16.7% 50.0% 32.0% 

% of Total 4.0% 12.0% 10.0% 4.0% 2.0% 32.0% 

Perempuan Count 2 16 5 10 1 34 

Expected 

Count 
2.7 15.0 6.8 8.2 1.4 34.0 

% within Jenis 

Kelamin 
5.9% 47.1% 14.7% 29.4% 2.9% 100.0% 

% within 

Durasi 
50.0% 72.7% 50.0% 83.3% 50.0% 68.0% 

% of Total 4.0% 32.0% 10.0% 20.0% 2.0% 68.0% 

Total Count 4 22 10 12 2 50 

Expected 

Count 
4.0 22.0 10.0 12.0 2.0 50.0 

% within Jenis 

Kelamin 
8.0% 44.0% 20.0% 24.0% 4.0% 100.0% 

% within 

Durasi 
100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 

% of Total 8.0% 44.0% 20.0% 24.0% 4.0% 100.0% 

 

 



Usia * Durasi Crosstabulation 

   Durasi 

Total 

   
Sangat Lama Lama Cukup Lama Sebentar 

Tidak 

Pernah 

Usia 21-

30 

Count 0 8 6 3 0 17 

Expected 

Count 
1.4 7.5 3.4 4.1 .7 17.0 

% within Usia .0% 47.1% 35.3% 17.6% .0% 100.0% 

% within Durasi .0% 36.4% 60.0% 25.0% .0% 34.0% 

% of Total .0% 16.0% 12.0% 6.0% .0% 34.0% 

31-

40 

Count 0 6 3 4 1 14 

Expected 

Count 
1.1 6.2 2.8 3.4 .6 14.0 

% within Usia .0% 42.9% 21.4% 28.6% 7.1% 100.0% 

% within Durasi .0% 27.3% 30.0% 33.3% 50.0% 28.0% 

% of Total .0% 12.0% 6.0% 8.0% 2.0% 28.0% 

41-

50 

Count 3 4 1 3 0 11 

Expected 

Count 
.9 4.8 2.2 2.6 .4 11.0 

% within Usia 27.3% 36.4% 9.1% 27.3% .0% 100.0% 

% within Durasi 75.0% 18.2% 10.0% 25.0% .0% 22.0% 

% of Total 6.0% 8.0% 2.0% 6.0% .0% 22.0% 

51-

60 

Count 1 4 0 2 1 8 

Expected 

Count 
.6 3.5 1.6 1.9 .3 8.0 

% within Usia 12.5% 50.0% .0% 25.0% 12.5% 100.0% 

% within Durasi 25.0% 18.2% .0% 16.7% 50.0% 16.0% 

% of Total 2.0% 8.0% .0% 4.0% 2.0% 16.0% 

Total Count 4 22 10 12 2 50 

Expected 

Count 
4.0 22.0 10.0 12.0 2.0 50.0 

% within Usia 8.0% 44.0% 20.0% 24.0% 4.0% 100.0% 

% within Durasi 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 

% of Total 8.0% 44.0% 20.0% 24.0% 4.0% 100.0% 

 

 



Tingkat Pendidikan * Durasi Crosstabulation 

   Durasi Total 

   
Sangat Lama Lama 

Cukup 

Lama Sebentar 

Tidak 

Pernah  

Tingkat 

Pendidikan 

SMP Count 0 1 1 0 0 2 

Expected Count .2 .9 .4 .5 .1 2.0 

% within Tingkat 

Pendidikan 
.0% 50.0% 50.0% .0% .0% 

100.0

% 

% within Durasi .0% 4.5% 10.0% .0% .0% 4.0% 

% of Total .0% 2.0% 2.0% .0% .0% 4.0% 

SMA Count 1 4 2 4 0 11 

Expected Count .9 4.8 2.2 2.6 .4 11.0 

% within Tingkat 

Pendidikan 
9.1% 36.4% 18.2% 36.4% .0% 

100.0

% 

% within Durasi 25.0% 18.2% 20.0% 33.3% .0% 22.0% 

% of Total 2.0% 8.0% 4.0% 8.0% .0% 22.0% 

S1 Count 3 16 6 6 2 33 

Expected Count 2.6 14.5 6.6 7.9 1.3 33.0 

% within Tingkat 

Pendidikan 
9.1% 48.5% 18.2% 18.2% 6.1% 

100.0

% 

% within Durasi 75.0% 72.7% 60.0% 50.0% 100.0% 66.0% 

% of Total 6.0% 32.0% 12.0% 12.0% 4.0% 66.0% 

S2 Count 0 1 1 2 0 4 

Expected Count .3 1.8 .8 1.0 .2 4.0 

% within Tingkat 

Pendidikan 
.0% 25.0% 25.0% 50.0% .0% 

100.0

% 

% within Durasi .0% 4.5% 10.0% 16.7% .0% 8.0% 

% of Total .0% 2.0% 2.0% 4.0% .0% 8.0% 

Total Count 4 22 10 12 2 50 

Expected Count 4.0 22.0 10.0 12.0 2.0 50.0 

% within Tingkat 

Pendidikan 
8.0% 44.0% 20.0% 24.0% 4.0% 

100.0

% 

% within Durasi 
100.0% 100.0% 100.0% 100.0% 100.0% 

100.0

% 

% of Total 
8.0% 44.0% 20.0% 24.0% 4.0% 

100.0

% 

 

 

 



Perangkat yang dimiliki * Durasi Crosstabulation 

   Durasi 

Total 

   Sangat 

Lama Lama 

Cukup 

Lama 

Sebent

ar 

Tidak 

Pernah 

Perangkat 

yang dimiliki 

Handpho

ne 

Count 2 7 2 4 1 16 

Expected Count 1.3 7.0 3.2 3.8 .6 16.0 

% within Perangkat 

yang dimiliki 
12.5% 43.8% 12.5% 25.0% 6.2% 100.0% 

% within Durasi 50.0% 31.8% 20.0% 33.3% 50.0% 32.0% 

% of Total 4.0% 14.0% 4.0% 8.0% 2.0% 32.0% 

Keduanya Count 2 15 8 8 1 34 

Expected Count 2.7 15.0 6.8 8.2 1.4 34.0 

% within Perangkat 

yang dimiliki 
5.9% 44.1% 23.5% 23.5% 2.9% 100.0% 

% within Durasi 50.0% 68.2% 80.0% 66.7% 50.0% 68.0% 

% of Total 4.0% 30.0% 16.0% 16.0% 2.0% 68.0% 

Total Count 4 22 10 12 2 50 

Expected Count 4.0 22.0 10.0 12.0 2.0 50.0 

% within Perangkat 

yang dimiliki 
8.0% 44.0% 20.0% 24.0% 4.0% 100.0% 

% within Durasi 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 

% of Total 8.0% 44.0% 20.0% 24.0% 4.0% 100.0% 

 

 



Media Sosial * Durasi Crosstabulation 

   Durasi Total 

   

Sangat Lama Lama Cukup Lama Sebentar 

Tidak 

Pernah  

Medi

a 

Sosi

al 

1 Media 

Sosial 

Count 2 5 2 6 0 15 

Expected 

Count 
1.2 6.6 3.0 3.6 .6 15.0 

% within Media 

Sosial 
13.3% 33.3% 13.3% 40.0% .0% 100.0% 

% within 

Durasi 
50.0% 22.7% 20.0% 50.0% .0% 30.0% 

% of Total 4.0% 10.0% 4.0% 12.0% .0% 30.0% 

2 Media 

Sosial 

Count 1 10 5 5 2 23 

Expected 

Count 
1.8 10.1 4.6 5.5 .9 23.0 

% within Media 

Sosial 
4.3% 43.5% 21.7% 21.7% 8.7% 100.0% 

% within 

Durasi 
25.0% 45.5% 50.0% 41.7% 100.0% 46.0% 

% of Total 2.0% 20.0% 10.0% 10.0% 4.0% 46.0% 

3 Media 

Sosial 

Count 1 7 3 1 0 12 

Expected 

Count 
1.0 5.3 2.4 2.9 .5 12.0 

% within Media 

Sosial 
8.3% 58.3% 25.0% 8.3% .0% 100.0% 

% within 

Durasi 
25.0% 31.8% 30.0% 8.3% .0% 24.0% 

% of Total 2.0% 14.0% 6.0% 2.0% .0% 24.0% 

Total Count 4 22 10 12 2 50 

Expected 

Count 
4.0 22.0 10.0 12.0 2.0 50.0 

% within Media 

Sosial 
8.0% 44.0% 20.0% 24.0% 4.0% 100.0% 

% within 

Durasi 
100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 

% of Total 8.0% 44.0% 20.0% 24.0% 4.0% 100.0% 

 

  



Hasil Analisis Tabulasi Silang Variabel Atensi 

 
Jenis Kelamin * Atensi Crosstabulation 

   Atensi 

Total    Sangat Tinggi Tinggi Rendah 

Jenis 

Kelamin 

Laki-laki Count 5 10 1 16 

Expected Count 4.2 10.9 1.0 16.0 

% within Jenis 

Kelamin 
31.2% 62.5% 6.2% 100.0% 

% within Atensi 38.5% 29.4% 33.3% 32.0% 

% of Total 10.0% 20.0% 2.0% 32.0% 

Perempu

an 

Count 8 24 2 34 

Expected Count 8.8 23.1 2.0 34.0 

% within Jenis 

Kelamin 
23.5% 70.6% 5.9% 100.0% 

% within Atensi 61.5% 70.6% 66.7% 68.0% 

% of Total 16.0% 48.0% 4.0% 68.0% 

Total Count 13 34 3 50 

Expected Count 13.0 34.0 3.0 50.0 

% within Jenis 

Kelamin 
26.0% 68.0% 6.0% 100.0% 

% within Atensi 100.0% 100.0% 100.0% 100.0% 

% of Total 26.0% 68.0% 6.0% 100.0% 

 

 



Usia * Atensi Crosstabulation 

   Atensi 

Total    Sangat Tinggi Tinggi Rendah 

Usia 21-30 Count 2 13 2 17 

Expected Count 4.4 11.6 1.0 17.0 

% within Usia 11.8% 76.5% 11.8% 100.0% 

% within Atensi 15.4% 38.2% 66.7% 34.0% 

% of Total 4.0% 26.0% 4.0% 34.0% 

31-40 Count 3 10 1 14 

Expected Count 3.6 9.5 .8 14.0 

% within Usia 21.4% 71.4% 7.1% 100.0% 

% within Atensi 23.1% 29.4% 33.3% 28.0% 

% of Total 6.0% 20.0% 2.0% 28.0% 

41-50 Count 5 6 0 11 

Expected Count 2.9 7.5 .7 11.0 

% within Usia 45.5% 54.5% .0% 100.0% 

% within Atensi 38.5% 17.6% .0% 22.0% 

% of Total 10.0% 12.0% .0% 22.0% 

51-60 Count 3 5 0 8 

Expected Count 2.1 5.4 .5 8.0 

% within Usia 37.5% 62.5% .0% 100.0% 

% within Atensi 23.1% 14.7% .0% 16.0% 

% of Total 6.0% 10.0% .0% 16.0% 

Total Count 13 34 3 50 

Expected Count 13.0 34.0 3.0 50.0 

% within Usia 26.0% 68.0% 6.0% 100.0% 

% within Atensi 100.0% 100.0% 100.0% 100.0% 

% of Total 26.0% 68.0% 6.0% 100.0% 

 

 



Tingkat Pendidikan * Atensi Crosstabulation 

   Atensi 

Total    Sangat Tinggi Tinggi Rendah 

Tingkat 

Pendidikan 

SMP Count 1 0 1 2 

Expected Count .5 1.4 .1 2.0 

% within Tingkat 

Pendidikan 
50.0% .0% 50.0% 100.0% 

% within Atensi 7.7% .0% 33.3% 4.0% 

% of Total 2.0% .0% 2.0% 4.0% 

SMA Count 3 6 2 11 

Expected Count 2.9 7.5 .7 11.0 

% within Tingkat 

Pendidikan 
27.3% 54.5% 18.2% 100.0% 

% within Atensi 23.1% 17.6% 66.7% 22.0% 

% of Total 6.0% 12.0% 4.0% 22.0% 

S1 Count 8 25 0 33 

Expected Count 8.6 22.4 2.0 33.0 

% within Tingkat 

Pendidikan 
24.2% 75.8% .0% 100.0% 

% within Atensi 61.5% 73.5% .0% 66.0% 

% of Total 16.0% 50.0% .0% 66.0% 

S2 Count 1 3 0 4 

Expected Count 1.0 2.7 .2 4.0 

% within Tingkat 

Pendidikan 
25.0% 75.0% .0% 100.0% 

% within Atensi 7.7% 8.8% .0% 8.0% 

% of Total 2.0% 6.0% .0% 8.0% 

Total Count 13 34 3 50 

Expected Count 13.0 34.0 3.0 50.0 

% within Tingkat 

Pendidikan 
26.0% 68.0% 6.0% 100.0% 

% within Atensi 100.0% 100.0% 100.0% 100.0% 

% of Total 26.0% 68.0% 6.0% 100.0% 

 

 



Perangkat yang dimiliki * Atensi Crosstabulation 

   

Atensi Total 

   Sangat Tinggi Tinggi Rendah  

Perangkat 

yang dimiliki 

Handphone Count 
5 9 2 16 

Expected Count 4.2 10.9 1.0 16.0 

% within Perangkat 

yang dimiliki 
31.2% 56.2% 12.5% 100.0% 

% within Atensi 38.5% 26.5% 66.7% 32.0% 

% of Total 10.0% 18.0% 4.0% 32.0% 

Keduanya Count 8 25 1 34 

Expected Count 8.8 23.1 2.0 34.0 

% within Perangkat 

yang dimiliki 
23.5% 73.5% 2.9% 100.0% 

% within Atensi 61.5% 73.5% 33.3% 68.0% 

% of Total 16.0% 50.0% 2.0% 68.0% 

Total Count 
13 34 3 50 

Expected Count 13.0 34.0 3.0 50.0 

% within Perangkat 

yang dimiliki 
26.0% 68.0% 6.0% 100.0% 

% within Atensi 100.0% 100.0% 100.0% 100.0% 

% of Total 26.0% 68.0% 6.0% 100.0% 

 

 



Media Sosial * Atensi Crosstabulation 

   Atensi 

Total    Sangat Tinggi Tinggi Rendah 

Media 

Sosial 

1 Media 

Sosial 

Count 3 11 1 15 

Expected Count 3.9 10.2 .9 15.0 

% within Media 

Sosial 
20.0% 73.3% 6.7% 100.0% 

% within Atensi 23.1% 32.4% 33.3% 30.0% 

% of Total 6.0% 22.0% 2.0% 30.0% 

2 Media 

Sosial 

Count 5 16 2 23 

Expected Count 6.0 15.6 1.4 23.0 

% within Media 

Sosial 
21.7% 69.6% 8.7% 100.0% 

% within Atensi 38.5% 47.1% 66.7% 46.0% 

% of Total 10.0% 32.0% 4.0% 46.0% 

3 Media 

Sosial 

Count 5 7 0 12 

Expected Count 3.1 8.2 .7 12.0 

% within Media 

Sosial 
41.7% 58.3% .0% 100.0% 

% within Atensi 38.5% 20.6% .0% 24.0% 

% of Total 10.0% 14.0% .0% 24.0% 

Total Count 13 34 3 50 

Expected Count 13.0 34.0 3.0 50.0 

% within Media 

Sosial 
26.0% 68.0% 6.0% 100.0% 

% within Atensi 100.0% 100.0% 100.0% 100.0% 

% of Total 26.0% 68.0% 6.0% 100.0% 
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