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Lampiran 1. Data Penelitian 

 

 

Coefficientsa 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) 22,023 1,080  20,383 ,000 

Pertumbuhan Ekonomi -,055 ,165 -,140 -,335 ,748 

Inflasi ,080 ,164 ,204 ,487 ,641 

a. Dependent Variable: Tax Gap 

Tahun
Target Penerimaan Pajak 

Reklame (Rp)
Realisasi Realisasi Penerimaan 

Pajak Reklame (Rp)

2013 21,000,000,000                   19,681,419,591                                     
2014 23,248,645,000                   19,859,383,752                                     
2015 24,748,645,000                   19,080,173,516                                     
2016 25,590,346,000                   18,354,864,487                                     
2017 26,000,000,000                   41,663,920,073                                     
2018 38,000,000,000                   44,880,644,293                                     
2019 53,000,000,000                   53,641,688,525                                     
2020 41,000,000,000                   46,606,813,357                                     
2021 47,000,000,000                   48,340,313,357                                     
2022 60,000,000,000                   63,242,662,507                                     
2023 59,050,271,000                   65,472,791,313                                     
2024 63,248,726,891                   70,552,355,489                                     
2025 67,447,182,782                   75,631,919,665                                     
2026 71,645,638,673                   80,711,483,841                                     
2027 75,844,094,564                   85,791,048,017                                     

Tahun
 PREDIKSI TARGET PENERIMAAN 

PAJAK REKLAME (Rp) 
 PREDIKSI REALISASI PENERIMAAN 

PAJAK REKLAME (Rp) 

2023 59,050,271,000                                 65,472,791,313                                        
2024 63,248,726,891                                 70,552,355,489                                        
2025 67,447,182,782                                 75,631,919,665                                        
2026 71,645,638,673                                 80,711,483,841                                        
2027 75,844,094,564                                 85,791,048,017                                        
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