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Lampiran 4. Hasil Olah data SPSS Uji Validitas dan Reabilitas  

MEDIA SOSIAL (X1) 

Correlations 
 X1.1 X1.2 X1.3 X1.4 X1.5 Xtot 

X1.1 Pearson 
Correlation 

1 1.000** 1.000** 1.000** 1.000** .601** 

Sig. (2-tailed)  <.001 <.001 <.001 <.001 <.001 

N 73 73 73 73 73 72 

X1.2 Pearson 
Correlation 

1.000** 1 1.000** 1.000** 1.000** .533** 

Sig. (2-tailed) <.001  <.001 <.001 <.001 <.001 

N 73 73 73 73 73 72 

X1.3 Pearson 
Correlation 

1.000** 1.000** 1 1.000** 1.000** .621** 

Sig. (2-tailed) <.001 <.001  <.001 <.001 <.001 

N 73 73 73 73 73 72 

X1.4 Pearson 
Correlation 

1.000** 1.000** 1.000** 1 1.000** .440** 

Sig. (2-tailed) <.001 <.001 <.001  <.001 <.001 

N 73 73 73 73 73 72 

X1.5 Pearson 
Correlation 

1.000** 1.000** 1.000** 1.000** 1 .572** 

Sig. (2-tailed) <.001 <.001 <.001 <.001  <.001 

N 73 73 73 73 73 72 

Xtot Pearson 
Correlation 

.601** .533** .621** .440** .572** 1 

Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001  

N 72 72 72 72 72 72 

**. Correlation is significant at the 0.01 level (2-tailed). 

 
Case Processing Summary 

 N % 

Cases Valid 73 100.0 

Excludeda 0 .0 

Total 73 100.0 

a. Listwise deletion based on all variables in 
the procedure. 

 
Reliability Statistics 

Cronbach's 
Alpha 

Cronbach's 
Alpha Based on 

Standardized 
Items N of Items 

1.000 1.000 5 
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Inter-Item Correlation Matrix 

 X1.1 X1.2 X1.3 X1.4 X1.5 

X1.1 1.000 1.000 1.000 1.000 1.000 

X1.2 1.000 1.000 1.000 1.000 1.000 

X1.3 1.000 1.000 1.000 1.000 1.000 

X1.4 1.000 1.000 1.000 1.000 1.000 

X1.5 1.000 1.000 1.000 1.000 1.000 

 
Inter-Item Covariance Matrix 

 X1.1 X1.2 X1.3 X1.4 X1.5 

X1.1 1101.724 1008.033 1049.128 1119.855 1067.102 

X1.2 1008.033 922.620 960.041 1024.858 976.454 

X1.3 1049.128 960.041 999.684 1066.723 1016.429 

X1.4 1119.855 1024.858 1066.723 1139.038 1084.830 

X1.5 1067.102 976.454 1016.429 1084.830 1033.954 

 
Item-Total Statistics 

 

Scale Mean if 
Item Deleted 

Scale Variance 
if Item Deleted 

Corrected Item-
Total 

Correlation 

Squared 
Multiple 

Correlation 

Cronbach's 
Alpha if Item 

Deleted 

X1.1 31.3973 16353.965 1.000 1.000 .999 

X1.2 31.6575 17082.534 1.000 1.000 1.000 

X1.3 32.1096 16759.599 1.000 1.000 .999 

X1.4 32.0822 16212.354 1.000 1.000 1.000 

X1.5 31.6575 16620.339 1.000 1.000 .999 

 

MARKETPLACE (X2) 

 
Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 Xtot 

X2.1 Pearson 
Correlation 

1 1.000** 1.000** 1.000** 1.000** .595** 

Sig. (2-tailed)  <.001 <.001 <.001 <.001 <.001 

N 73 73 73 73 73 72 

X2.2 Pearson 
Correlation 

1.000** 1 1.000** 1.000** 1.000** .709** 

Sig. (2-tailed) <.001  <.001 <.001 <.001 <.001 

N 73 73 73 73 73 72 

X2.3 Pearson 
Correlation 

1.000** 1.000** 1 1.000** 1.000** .252* 

Sig. (2-tailed) <.001 <.001  <.001 <.001 .033 

N 73 73 73 73 73 72 

X2.4 Pearson 
Correlation 

1.000** 1.000** 1.000** 1 1.000** .382** 

Sig. (2-tailed) <.001 <.001 <.001  <.001 <.001 
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N 73 73 73 73 73 72 

X2.5 Pearson 
Correlation 

1.000** 1.000** 1.000** 1.000** 1 .630** 

Sig. (2-tailed) <.001 <.001 <.001 <.001  <.001 

N 73 73 73 73 73 72 

Xtot Pearson 
Correlation 

.595** .709** .252* .382** .630** 1 

Sig. (2-tailed) <.001 <.001 .033 <.001 <.001  

N 72 72 72 72 72 72 

**. Correlation is significant at the 0.01 level (2-tailed). 
*. Correlation is significant at the 0.05 level (2-tailed). 

 
Case Processing Summary 

 N % 

Cases Valid 73 100.0 

Excludeda 0 .0 

Total 73 100.0 

a. Listwise deletion based on all variables in 
the procedure. 

 
Reliability Statistics 

Cronbach's 
Alpha 

Cronbach's 
Alpha Based on 

Standardized 
Items N of Items 

1.000 1.000 5 

 
Inter-Item Correlation Matrix 

 X2.1 X2.2 X2.3 X2.4 X2.5 

X2.1 1.000 1.000 1.000 1.000 1.000 

X2.2 1.000 1.000 1.000 1.000 1.000 

X2.3 1.000 1.000 1.000 1.000 1.000 

X2.4 1.000 1.000 1.000 1.000 1.000 

X2.5 1.000 1.000 1.000 1.000 1.000 

 

Inter-Item Covariance Matrix 

 X2.1 X2.2 X2.3 X2.4 X2.5 

X2.1 1101.132 1009.510 1047.691 1117.681 1067.328 

X2.2 1009.510 926.070 960.658 1024.774 978.729 

X2.3 1047.691 960.658 997.421 1063.652 1015.578 

X2.4 1117.681 1024.774 1063.652 1134.981 1083.521 

X2.5 1067.328 978.729 1015.578 1083.521 1035.025 

 

 
Item-Total Statistics 



69 
 

 

 

Scale Mean if 
Item Deleted 

Scale Variance 
if Item Deleted 

Corrected Item-
Total 

Correlation 

Squared 
Multiple 

Correlation 

Cronbach's 
Alpha if Item 

Deleted 

X2.1 31.6164 16347.323 1.000 1.000 .999 

X2.2 32.3836 17059.462 1.000 1.000 1.000 

X2.3 32.1096 16760.293 1.000 1.000 .999 

X2.4 31.8767 16218.637 1.000 1.000 1.000 

X2.5 32.0685 16607.537 1.000 1.000 .999 

 

E-WALLET (X3) 

 
Correlations 

 X3.1 X3.2 X3.3 X3.4 X3.5 Xtot 

X3.1 Pearson 
Correlation 

1 1.000** 1.000** 1.000** 1.000** .544** 

Sig. (2-tailed)  <.001 <.001 <.001 <.001 <.001 

N 73 73 73 73 73 72 

X3.2 Pearson 
Correlation 

1.000** 1 .999** 1.000** 1.000** .693** 

Sig. (2-tailed) <.001  <.001 <.001 <.001 <.001 

N 73 73 73 73 73 72 

X3.3 Pearson 
Correlation 

1.000** .999** 1 1.000** .999** .469** 

Sig. (2-tailed) <.001 <.001  <.001 <.001 <.001 

N 73 73 73 73 73 72 

X3.4 Pearson 
Correlation 

1.000** 1.000** 1.000** 1 1.000** .714** 

Sig. (2-tailed) <.001 <.001 <.001  <.001 <.001 

N 73 73 73 73 73 72 

X3.5 Pearson 
Correlation 

1.000** 1.000** .999** 1.000** 1 .412** 

Sig. (2-tailed) <.001 <.001 <.001 <.001  <.001 

N 73 73 73 73 73 72 

Xtot Pearson 
Correlation 

.544** .693** .469** .714** .412** 1 

Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001  

N 72 72 72 72 72 72 

**. Correlation is significant at the 0.01 level (2-tailed). 

 
Case Processing Summary 

 N % 

Cases Valid 73 100.0 

Excludeda 0 .0 

Total 73 100.0 
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a. Listwise deletion based on all variables in 
the procedure. 

 
Reliability Statistics 

Cronbach's 
Alpha 

Cronbach's 
Alpha Based on 

Standardized 
Items N of Items 

1.000 1.000 5 

 
Inter-Item Correlation Matrix 

 X3.1 X3.2 X3.3 X3.4 X3.5 

X3.1 1.000 1.000 1.000 1.000 1.000 

X3.2 1.000 1.000 .999 1.000 1.000 

X3.3 1.000 .999 1.000 1.000 .999 

X3.4 1.000 1.000 1.000 1.000 1.000 

X3.5 1.000 1.000 .999 1.000 1.000 

 
Inter-Item Covariance Matrix 

 X3.1 X3.2 X3.3 X3.4 X3.5 

X3.1 1102.535 1009.903 1051.049 1117.881 1067.485 

X3.2 1009.903 925.608 962.973 1024.231 977.911 

X3.3 1051.049 962.973 1002.868 1065.853 1017.776 

X3.4 1117.881 1024.231 1065.853 1133.763 1082.466 

X3.5 1067.485 977.911 1017.776 1082.466 1033.981 

 

 
Item-Total Statistics 

 
Scale Mean if 
Item Deleted 

Scale Variance 
if Item Deleted 

Corrected Item-
Total 

Correlation 

Squared 
Multiple 

Correlation 

Cronbach's 
Alpha if Item 

Deleted 

X3.1 31.2603 16358.640 1.000 1.000 .999 

X3.2 31.7945 17078.166 1.000 1.000 1.000 

X3.3 32.2603 16755.640 1.000 .999 .999 

X3.4 31.1918 16239.185 1.000 1.000 1.000 

X3.5 31.4110 16628.551 1.000 1.000 .999 
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JASA PENGIRIMAN (X4) 

Correlations 
 X4.1 X4.2 X4.3 X4.4 X4.5 Xtot 

X4.1 Pearson 
Correlation 

1 1.000** 1.000** 1.000** 1.000** .450** 

Sig. (2-tailed)  <.001 <.001 <.001 <.001 <.001 

N 73 73 73 73 73 72 

X4.2 Pearson 
Correlation 

1.000** 1 1.000** 1.000** 1.000** .425** 

Sig. (2-tailed) <.001  <.001 <.001 <.001 <.001 

N 73 73 73 73 73 72 

X4.3 Pearson 
Correlation 

1.000** 1.000** 1 .999** 1.000** .413** 

Sig. (2-tailed) <.001 <.001  <.001 <.001 <.001 

N 73 73 73 73 73 72 

X4.4 Pearson 
Correlation 

1.000** 1.000** .999** 1 1.000** .373** 

Sig. (2-tailed) <.001 <.001 <.001  <.001 .001 

N 73 73 73 73 73 72 

X4.5 Pearson 
Correlation 

1.000** 1.000** 1.000** 1.000** 1 .493** 

Sig. (2-tailed) <.001 <.001 <.001 <.001  <.001 

N 73 73 73 73 73 72 

Xtot Pearson 
Correlation 

.450** .425** .413** .373** .493** 1 

Sig. (2-tailed) <.001 <.001 <.001 .001 <.001  

N 72 72 72 72 72 72 

**. Correlation is significant at the 0.01 level (2-tailed). 

 
Case Processing Summary 

 N % 

Cases Valid 73 100.0 

Excludeda 0 .0 

Total 73 100.0 

a. Listwise deletion based on all variables in 
the procedure. 

 
Reliability Statistics 

Cronbach's 
Alpha 

Cronbach's 
Alpha Based on 

Standardized 
Items N of Items 

1.000 1.000 5 

 
Inter-Item Correlation Matrix 

 X4.1 X4.2 X4.3 X4.4 X4.5 

X4.1 1.000 1.000 1.000 1.000 1.000 
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X4.2 1.000 1.000 1.000 1.000 1.000 

X4.3 1.000 1.000 1.000 .999 1.000 

X4.4 1.000 1.000 .999 1.000 1.000 

X4.5 1.000 1.000 1.000 1.000 1.000 

 
Inter-Item Covariance Matrix 

 X4.1 X4.2 X4.3 X4.4 X4.5 

X4.1 1105.104 1013.176 1050.907 1120.057 1069.799 

X4.2 1013.176 929.627 963.925 1027.304 981.222 

X4.3 1050.907 963.925 1000.223 1065.451 1017.734 

X4.4 1120.057 1027.304 1065.451 1136.069 1084.767 

X4.5 1069.799 981.222 1017.734 1084.767 1036.522 

 
Item-Total Statistics 

 
Scale Mean if 
Item Deleted 

Scale Variance 
if Item Deleted 

Corrected Item-
Total 

Correlation 

Squared 
Multiple 

Correlation 

Cronbach's 
Alpha if Item 

Deleted 

X4.1 30.4247 16383.248 1.000 .999 .999 

X4.2 31.2329 17095.348 1.000 1.000 1.000 

X4.3 30.7945 16799.971 1.000 .999 .999 

X4.4 30.3288 16265.002 1.000 1.000 1.000 

X4.5 30.5890 16652.662 1.000 .999 .999 

 

KINERJA PEMASARAN (Y) 

 
Correlations 

 Y.1 Y.2 Y.3 Y.4 Y.5 Yot 

Y.1 Pearson 
Correlation 

1 1.000** 1.000** 1.000** 1.000** .625** 

Sig. (2-tailed)  <.001 <.001 <.001 <.001 <.001 

N 73 73 73 73 73 72 

Y.2 Pearson 
Correlation 

1.000** 1 1.000** 1.000** 1.000** .471** 

Sig. (2-tailed) <.001  <.001 <.001 <.001 <.001 

N 73 73 73 73 73 72 

Y.3 Pearson 
Correlation 

1.000** 1.000** 1 1.000** 1.000** .547** 

Sig. (2-tailed) <.001 <.001  <.001 <.001 <.001 

N 73 73 73 73 73 72 

Y.4 Pearson 
Correlation 

1.000** 1.000** 1.000** 1 1.000** .502** 

Sig. (2-tailed) <.001 <.001 <.001  <.001 <.001 

N 73 73 73 73 73 72 

Y.5 Pearson 
Correlation 

1.000** 1.000** 1.000** 1.000** 1 .411** 

Sig. (2-tailed) <.001 <.001 <.001 <.001  <.001 
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N 73 73 73 73 73 72 

Yot Pearson 
Correlation 

.625** .471** .547** .502** .411** 1 

Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001  

N 72 72 72 72 72 72 

**. Correlation is significant at the 0.01 level (2-tailed). 

 
Case Processing Summary 

 N % 

Cases Valid 73 100.0 

Excludeda 0 .0 

Total 73 100.0 

a. Listwise deletion based on all variables in 
the procedure. 

 
Reliability Statistics 

Cronbach's 
Alpha 

Cronbach's 
Alpha Based on 

Standardized 
Items N of Items 

1.000 1.000 5 

 
Inter-Item Correlation Matrix 

 Y.1 Y.2 Y.3 Y.4 Y.5 

Y.1 1.000 1.000 1.000 1.000 1.000 

Y.2 1.000 1.000 1.000 1.000 1.000 

Y.3 1.000 1.000 1.000 1.000 1.000 

Y.4 1.000 1.000 1.000 1.000 1.000 

Y.5 1.000 1.000 1.000 1.000 1.000 

 
Inter-Item Covariance Matrix 

 Y.1 Y.2 Y.3 Y.4 Y.5 

Y.1 1102.768 1010.225 1048.649 1118.047 1068.041 

Y.2 1010.225 925.792 960.759 1024.306 978.613 

Y.3 1048.649 960.759 997.610 1063.366 1015.797 

Y.4 1118.047 1024.306 1063.366 1133.973 1083.088 

Y.5 1068.041 978.613 1015.797 1083.088 1035.065 

 
Item-Total Statistics 

 
Scale Mean if 
Item Deleted 

Scale Variance 
if Item Deleted 

Corrected Item-
Total 

Correlation 

Squared 
Multiple 

Correlation 

Cronbach's 
Alpha if Item 

Deleted 

Y.1 31.6986 16344.297 1.000 1.000 .999 

Y.2 32.2603 17063.390 1.000 1.000 1.000 

Y.3 32.0137 16762.236 1.000 1.000 .999 

Y.4 31.6301 16225.403 1.000 1.000 1.000 

Y.5 31.9589 16610.846 1.000 1.000 .999 
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Lampiran 5. Nilai T Tabel  
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Lampiran 6. Nilai F Tabel 

 

 

 


