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LAMPIRAN 1 

BIODATA 

Identitas Diri 

Nama : Ichlasul Ib’nur Rahman Katili  

Tempat, Tanggal Lahir : Jakarta, 20 Oktober 2000 

Jenis Kelamin : Laki-laki 

Agama : Islam 

Alamat Rumah : Jl. Sahabat Raya No. 4, Tamalanrea,  

   Kota Makassar (Apartkost Padi Green Resort) 

No. Telepon : 0877 0144 0362 

E-mail : ichlasulibnu@gmail.com 

Riwayat Pendidikan 

2007 – 2012 : SD Negeri Kebon Pedes 1 Kota Bogor 

2013 – 2016 : SMP Negeri 5 Kota Bogor 

2016 – 2019 : SMA Negeri 3 Kota Gorontalo 

Pengalaman Organisasi 

1. Marketing and Communication Manager Indonesia Milenial Connect 

Makassar (IMConnect) 2021-2022 

2. Pengurus Ikatan Mahasiswa Manajemen (IMMAJ) FEB-UH Periode 

2021-2022 

3. Quality Assurance and International Relation Team Leader of Local 

Project AIESEC in UNHAS 2022-2023 

4. Business Development Team Leader of AIESEC in UNHAS         

2023-2024 

Demikian biodata ini dibuat dengan sebenarnya. 

 

 Makassar, 16 Maret 2023 

 

                                                                                     

   Ichlasul Ib’nur Rahman Katili 
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LAMPIRAN 2 

Kuesioner Penelitian 

PENGARUH BRAND IMAGE DAN CUSTOMER RELATIONSHIP MARKETING 

TERHADAP LOYALITAS PENGGUNA AIESEC IN UNHAS 

Dalam rangka memenuhi tugas akhir skripsi di Jurusan Manajemen 

Fakultas Ekonomi dan Bisnis Universitas Hasanuddin, bersama ini dengan 

hormat saya memohon kesediaan Saudara/Saudari untuk menjadi responden 

penelitian saya. Kuesioner ini merupakan instrumen penelitian yang dilakukan 

oleh :  

Peneliti    : Ichlasul Ib’nur Rahman Katili  

NIM     : A021191189  

Jurusan  : Manajemen  

Fakultas    : Ekonomi dan Bisnis  

Perguruan Tinggi   : Universitas Hasanuddin 

Saya mohon bantuannya untuk mengisi kuisioner ini sesuai dengan yang 

Bapak/Ibu/Saudara/Saudari rasakan saat ini apa adanya. Saya sangat 

menghargai kejujuran Anda dalam mengisi kuesioner ini dan akan menjamin 

kerahasiaannya.  

Semoga hasil penelitian ini dapat dijadikan masukan bagi organisasi 

dalam perencanaan dan implementasi pemasaran. Atas kerjasama dan bantuan 

Anda, saya ucapkan terima kasih. Jika ada pertanyaan lebih lanjut, anda dapat 

menghubungi saya melalui Whats App ke 0877-0144-0362. 
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Identitas Responden  

Nama   :   

Jenis Kelamin   :               □ Laki-Laki                               □ Perempuan 

Usia   :  

Universitas/Sekolah : 

Berapa kali saudara/i menggunakan kegiatan yang diselenggarakan AIESEC in 

Universitas Hasanuddin  : (pilih salah satu di bawah ini) : 

a) 2 Kali 

b) 3 Kali 

c) 4 Kali  

d) 5 Kali 

e) >5 Kali 

Petunjuk Pengisian  

1. Responden dimohon mengisi angket dengan menjawab seluruh 

pertanyaan yang telah disediakan 

2. Responden dimohon mengisi Data Responden yang telah disediakan 

3. Berikan tanda centang (√) pada kolom yang tersedia dan pilih sesuai 

dengan keadaan yang sebenarnya dengan keterangan pilihan jawaban 

sebagai berikut. 

Hitung 1 sampai 5, dengan kategori:  

6. Sangat Tidak Setuju : bobot 1   

7. Tidak Setuju  : bobot 2  

8. Kurang setuju  : bobot 3  

9. Setuju   : bobot 4  

10. Sangat setuju  : bobot 5  

 



96 
 

 

1. BRAND IMAGE 

NO Pernyataan STS TS KS S SS 

1 AIESEC in Universitas Hasanuddin 

merupakan organisasi yang sudah 

populer di masyarakat Indonesia. 

     

2 AIESEC in Universitas Hasanuddin 

memberikan pelayanan terbaik bagi 

konsumennya. 

     

3 Pengguna layanan yang 

diselenggarakan AIESEC in 

Universitas Hasanuddin memiliki 

rentang usia  18-24 tahun.   

     

4 Layanan AIESEC in Universitas 

Hasanuddin diselenggarakan untuk 

mendukung pengembangan diri 

pengguna. 

     

5 Layanan yang diselenggarakan 

AIESEC in Universitas Hasanuddin 

adalah layanan yang memiliki kualitas 

dan memberikan pengalaman yang 

baik. 

     

6 Layanan yang diselenggarakan 

AIESEC in Universitas Hasanuddin 

memiliki harga yang terjangkau di 

kalangan masyarakat serta memiliki 

layanan pengembangan diri yang 

beragam. 

     

7 Layanan yang diselenggarakan  

AIESEC in Universitas Hasanuddin 

banyak dikenali masyarakat 

     

 

 



97 
 

 

2. CUSTOMER RELATIONSHIP MARKETING 

NO Pertanyaan STS TS KS S SS 

1 Adanya komitmen dari AIESEC in 

Universitas Hasanuddin terkait 

kemudahan pelayanan yang 

diberikan 

     

2 Adanya komitmen dari AIESEC in 

Universitas Hasanuddin terkait 

kualitas pelayanan yang diberika 

     

3 AIESEC in Universitas 

Hasanuddin memberikan kualitas 

pelayanan sesuai dengan yang 

diharapkan pengguna 

     

4 AIESEC in Universitas 

Hasanuddin selalu memberikan 

informasi mengenai produk dan 

layanan baru 

 

     

5 AIESEC in Universitas 

Hasanuddin selalu mendengarkan 

masukan atau kebutuhan 

pelanggan 

 

 

     

6 AIESEC in Universitas 

Hasanuddin selalu memberi dan 

menerima umpan balik kepada 

pelanggan 

     

7 AIESEC in Universitas 

Hasanuddin menangani 
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pengalaman yang tidak 

menyenangkan atau situasi yang 

kritis pada pengguna dengan cara 

yang memuaskan 

 

8 AIESEC in Universitas 

Hasanuddin selalu menanggapi 

keluhan pengguna dengan cepat 

dan memberikan pelayanan yang 

baik 

     

 

3. LOYALITAS PENGGUNA  

NO Pertanyaan STS TS KS S SS 

1 Saya mengikuti kegiatan yang 

diselenggarakan AIESEC in 

Universitas Hasanuddin lebih dari 

satu kali  

     

2 Saya mengikuti lebih dari satu 

kegiatan yang berbeda yang 

diselenggrakan AIESEC in 

Universitas Hasanuddin  

     

3 Pengaruh promosi kegiatan 

pengembangan dan SDGs di 

tempat lain tidak mempengaruhi 

saya berpindah organisasi 

     

4 Saya tetap setia mengikuti 

kegiatan yang diselenggarakan 

AIESEC in Universitas 

Hasanuddin meskipun pesaing 
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memberikan harga lebih murah 

5 Saya bersedia merereferensikan 

kegiatan yang ditawarkan 

AIESEC in Universitas 

Hasanuddin kepada teman dekat 

saya 

     

6 Saya bersedia memberikan 

informasi terkait pengalaman yang 

diberikan AIESEC in Universitas 

Hasanuddin kepada teman dekat 

saya 
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LAMPIRAN 3 

Tabulasi Data 

Brand Image 

No 
Responden 

Brand Image (X1) 
TOTAL X1 

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 
1 5 4 4 4 4 4 4 33 

2 4 4 5 5 5 5 5 37 

3 3 3 4 4 4 2 2 24 

4 4 5 5 5 5 5 4 37 

5 3 5 5 5 5 4 3 33 

6 3 3 3 5 4 3 3 27 

7 4 4 5 5 5 3 4 33 

8 4 4 5 5 5 5 4 37 

9 4 5 5 5 5 4 4 35 

10 4 5 5 5 5 5 5 37 

11 3 5 5 5 5 5 4 37 

12 5 5 5 5 5 5 4 39 

13 4 5 3 5 5 4 4 34 

14 4 5 4 5 5 5 5 38 

15 4 4 5 5 5 5 4 35 

16 5 5 5 5 5 4 4 38 

17 5 4 5 5 4 3 5 35 

18 4 3 4 4 4 3 2 27 

19 5 5 4 5 5 5 5 38 

20 5 5 4 5 5 5 5 38 

21 4 5 5 4 5 3 3 32 

22 4 4 4 5 5 4 4 34 

23 5 4 5 5 5 2 5 34 

24 5 5 4 5 5 3 4 34 

25 4 4 4 5 5 4 4 33 

26 5 5 5 5 5 3 5 38 

27 5 5 5 4 4 2 3 31 

28 5 5 5 5 5 4 5 39 

29 4 5 5 5 5 4 4 37 

30 3 5 5 5 5 3 4 34 

31 4 5 5 4 4 4 3 34 

32 5 5 5 5 5 5 5 40 

33 4 4 4 5 5 5 5 37 

34 4 5 5 5 5 4 4 37 

35 4 4 4 4 4 4 4 33 

36 3 5 5 5 5 3 2 30 

37 4 5 5 5 5 5 4 36 

38 4 5 5 5 5 4 3 36 

39 4 4 4 5 4 4 4 32 
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40 4 5 5 5 5 4 3 34 

41 4 5 4 5 5 4 3 33 

42 5 5 4 5 5 4 4 37 

43 5 5 5 5 5 5 5 40 

44 4 5 5 5 5 3 4 34 

45 5 5 5 5 5 3 4 36 

46 4 5 5 5 5 5 3 36 

47 5 5 4 5 5 5 5 39 

48 4 4 5 5 4 5 5 35 

49 4 5 4 5 5 4 4 35 

50 3 5 5 5 5 5 5 38 

51 4 5 5 5 5 5 5 37 

52 3 5 2 5 5 3 4 31 

53 3 5 5 5 5 4 4 36 

54 5 5 5 5 5 5 5 40 

55 4 5 5 5 5 3 3 33 

56 3 4 5 4 4 3 3 30 

57 3 5 5 5 5 4 4 36 

58 3 3 4 3 3 3 3 27 

59 4 3 3 3 3 3 4 28 

60 4 5 5 5 5 5 4 36 

61 3 3 4 4 4 4 3 29 

62 4 4 5 5 5 5 5 36 

63 4 4 4 5 3 3 3 31 

64 3 4 5 5 5 5 4 34 

65 4 5 5 5 5 3 4 35 

66 4 5 5 5 5 4 4 35 

67 3 5 5 5 5 5 5 37 

68 4 4 5 5 5 5 5 37 

69 4 4 5 5 5 5 3 35 

70 4 5 5 5 5 5 4 36 

71 5 5 5 5 5 5 5 38 

72 4 5 5 5 5 5 5 38 

73 3 5 5 5 5 5 5 36 

74 3 5 5 5 5 5 5 37 

75 3 5 5 5 5 5 5 38 

76 4 5 5 5 5 5 5 39 

77 4 5 5 5 5 5 5 39 

78 4 5 5 5 5 5 5 38 

79 4 5 5 5 5 5 5 39 

80 4 5 5 5 5 5 5 39 

81 4 5 5 5 5 5 5 39 

82 4 5 5 5 5 5 5 38 

83 4 5 5 5 5 5 5 38 

84 5 4 5 5 5 5 5 38 

85 4 5 5 5 5 5 5 38 

86 3 5 5 5 5 5 5 37 

87 4 5 5 5 5 5 5 39 

88 5 5 5 5 5 5 5 40 
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89 5 5 5 5 5 5 5 38 

90 4 5 5 5 5 5 5 38 

91 4 5 5 5 5 5 5 39 

92 4 5 5 5 5 5 4 38 

93 3 4 4 4 5 4 4 32 

94 3 5 5 5 5 3 3 33 

95 4 5 5 5 5 5 5 39 

96 5 5 5 5 5 5 4 38 

97 4 5 5 5 5 5 5 39 

98 4 5 5 5 5 5 4 38 

99 4 5 5 5 5 5 4 38 

100 5 5 5 5 5 5 5 40 

101 3 5 5 5 5 5 3 35 

102 4 4 4 4 4 5 5 34 

103 4 5 5 5 5 5 5 38 

104 3 5 5 5 5 5 4 36 

105 4 5 5 5 5 5 4 37 

106 4 4 5 5 5 4 4 35 

107 5 5 5 5 5 5 5 39 

108 3 4 5 5 5 5 3 34 

109 5 5 5 5 5 5 5 39 

110 4 5 5 5 5 4 4 35 

111 4 5 5 5 5 5 4 36 

112 3 4 4 5 5 5 4 33 

113 5 5 5 5 5 5 5 40 

114 4 4 5 5 5 5 5 37 

115 3 5 5 5 5 5 5 38 

116 4 5 5 5 5 5 5 39 

117 5 5 5 5 5 5 5 40 

118 5 5 5 5 5 5 5 39 

119 4 5 5 5 5 5 5 38 

120 5 5 5 4 5 5 5 38 

121 4 4 4 5 5 5 5 36 

122 4 5 5 5 5 5 5 39 

123 5 5 5 5 5 5 5 40 

124 5 5 5 5 5 5 5 40 

125 4 5 5 5 5 5 5 39 

126 4 5 5 5 5 5 5 38 

127 4 4 5 5 5 5 4 37 

128 4 4 5 5 5 5 4 36 

129 4 5 5 5 5 5 5 39 

130 4 5 5 5 5 5 5 39 

131 4 5 5 5 5 5 5 39 

132 4 4 5 4 4 4 4 32 

133 4 5 5 5 5 5 5 37 

134 4 4 5 5 5 5 5 37 

135 5 5 5 5 5 5 5 39 

136 4 5 5 5 5 5 5 38 

137 4 5 5 5 5 5 5 38 
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138 4 5 5 5 5 5 5 37 

139 4 5 5 5 5 5 5 38 

140 4 4 5 5 5 5 5 37 

141 4 5 5 5 5 5 5 37 

142 3 5 5 5 5 5 4 35 

143 4 5 5 5 5 5 5 38 

144 4 5 5 5 5 5 5 37 

145 4 4 4 4 4 5 4 32 

146 4 5 5 5 5 5 5 37 

147 5 5 5 5 5 5 5 39 

148 5 5 5 5 5 5 5 40 

149 4 5 5 5 5 5 5 39 

150 4 5 5 5 5 5 5 38 

151 5 4 5 5 5 5 5 37 

152 4 5 4 5 5 4 4 35 

153 3 4 5 5 3 2 2 27 

154 5 5 5 5 5 5 5 38 

155 4 5 5 5 5 5 5 38 

156 4 4 4 4 5 4 4 31 

157 4 5 4 5 5 3 4 33 

158 4 4 5 5 5 4 4 34 

159 5 5 5 5 5 5 4 39 

160 4 4 5 5 5 4 5 37 

161 5 5 5 5 5 5 5 39 

162 5 5 5 5 5 5 5 39 

163 5 5 5 5 5 5 5 37 

164 5 5 5 5 5 5 5 40 

165 5 5 5 5 5 3 5 38 

166 4 5 5 5 5 5 5 37 

167 5 5 5 5 5 5 5 37 

168 5 5 5 5 5 5 5 39 

169 3 4 4 5 5 4 5 35 

170 4 4 4 4 4 4 4 32 

171 5 5 5 5 5 5 5 40 

172 5 5 4 5 5 5 5 37 

173 4 4 4 4 4 4 4 31 

174 4 4 4 4 4 4 4 32 

175 4 4 4 4 4 4 4 32 

176 4 4 4 5 5 5 5 36 

177 4 5 5 5 5 5 5 37 

178 4 4 5 5 5 5 4 36 

179 5 5 5 5 5 5 5 40 

180 4 4 5 5 5 4 4 34 

181 5 5 5 5 5 5 5 40 

182 5 5 5 5 5 5 5 38 

183 5 5 5 5 5 5 5 37 

184 5 5 5 5 5 5 5 39 

185 4 5 5 5 5 5 5 38 

186 3 5 5 5 5 3 5 33 
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187 5 5 5 5 5 5 5 40 

188 3 4 4 5 5 5 5 34 

189 4 5 5 5 5 4 4 36 

190 3 4 4 5 5 4 4 31 

191 4 5 5 5 5 5 5 38 

192 3 4 5 5 5 3 4 32 

193 4 5 5 5 5 5 5 38 

194 5 5 5 5 5 4 5 37 

195 4 4 5 4 5 5 5 36 

196 4 5 5 5 5 5 5 38 

197 4 4 5 5 5 5 5 36 

198 4 5 5 5 5 5 5 38 

199 4 5 5 5 5 5 5 36 

200 5 5 5 5 5 5 5 39 

201 3 4 4 4 4 4 4 30 

202 4 5 5 5 5 5 5 39 

203 5 5 5 5 5 5 5 40 

204 5 5 5 5 5 5 5 39 

205 4 5 5 5 5 5 5 36 

206 4 5 5 5 5 5 5 38 

207 5 5 5 5 5 5 5 38 

208 4 4 5 5 5 4 4 35 

209 4 5 5 5 5 4 5 36 

210 5 5 5 5 5 4 5 38 

211 4 4 5 5 5 4 5 34 

212 5 5 5 5 5 4 5 37 

213 4 4 5 5 5 5 5 36 

214 5 5 5 5 5 5 5 38 

215 5 5 5 5 5 5 5 40 

216 5 5 5 5 5 4 5 37 

217 4 4 4 4 4 4 5 31 

218 5 5 5 5 5 5 5 39 

219 5 5 5 5 5 5 5 39 

220 5 5 5 5 5 5 5 39 

221 4 5 5 5 5 4 5 35 

222 4 4 5 5 5 4 5 35 

223 5 5 5 5 5 5 5 39 

224 4 4 4 4 4 4 4 31 

225 5 5 5 5 5 5 5 40 

226 5 5 5 5 5 5 5 38 

227 5 5 5 5 5 4 5 36 

228 4 4 5 5 5 4 5 35 

229 4 4 5 4 4 4 4 33 

230 4 5 5 5 5 5 5 35 

231 4 4 4 4 5 5 5 34 

232 4 5 5 4 5 5 5 35 

233 5 5 5 5 5 5 5 38 

234 4 4 4 5 5 5 4 33 

235 5 5 5 5 5 4 5 36 
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236 5 5 5 5 5 5 5 39 

237 5 5 5 5 5 5 5 39 

238 5 5 5 5 5 5 5 39 

239 4 4 4 5 5 4 5 33 

240 4 5 5 5 5 5 5 38 

 

Customer Relationship Marketing (X2) 

No 
Responden 

CRM 
TOTAL 

X2 X2.
1 

X2.
2 

X2.
3 

X2.
4 

X2.
5 

X2.
6 

X2.
7 

X2.
8 

1 4 4 4 4 4 4 4 4 32 

2 5 5 5 4 4 5 5 4 37 

3 5 5 5 5 5 5 5 5 40 

4 5 5 5 5 4 5 5 5 39 

5 5 5 5 4 4 4 4 5 36 

6 4 4 3 5 3 4 2 3 28 

7 5 5 5 5 5 5 3 3 36 

8 5 5 5 5 4 4 4 5 37 

9 5 5 5 5 5 5 4 5 39 

10 5 5 5 4 4 5 4 4 36 

11 5 5 5 5 5 5 5 5 40 

12 4 4 4 4 5 5 4 5 35 

13 5 5 4 5 5 5 4 4 37 

14 5 5 5 5 5 5 5 5 40 

15 5 5 5 5 5 5 5 5 40 

16 5 5 5 5 5 5 5 5 40 

17 4 5 5 5 5 3 4 5 36 

18 4 4 4 3 3 3 3 3 27 

19 5 5 5 5 5 5 5 5 40 

20 5 5 5 4 4 4 4 4 35 

21 4 5 5 5 5 5 4 3 36 

22 4 4 5 5 5 5 5 5 38 

23 4 5 5 5 4 5 4 4 36 

24 5 5 4 5 5 5 5 5 39 

25 4 4 4 4 4 4 4 4 32 

26 5 5 5 5 5 5 5 5 40 

27 4 4 5 5 5 5 4 4 36 

28 5 5 5 5 5 5 5 5 40 

29 5 5 5 5 5 5 5 5 40 

30 5 5 5 5 3 3 4 4 34 

31 4 4 4 4 3 3 3 4 29 

32 5 5 5 5 5 5 5 5 40 

33 4 4 4 4 4 4 4 4 32 

34 5 5 5 5 5 5 5 5 40 

35 3 4 3 4 4 4 4 4 30 
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36 4 5 4 4 5 5 4 4 35 

37 4 5 5 5 5 5 5 5 39 

38 5 5 4 5 5 5 5 5 39 

39 4 4 4 4 4 4 4 4 32 

40 5 5 5 5 5 5 5 5 40 

41 4 4 4 4 5 5 4 4 34 

42 5 4 4 5 4 5 3 5 35 

43 5 5 5 5 5 5 5 5 40 

44 5 5 5 5 5 5 5 4 39 

45 4 5 5 5 5 5 4 5 38 

46 4 4 4 5 5 5 5 5 37 

47 5 5 5 5 5 5 5 5 40 

48 4 3 4 5 4 5 4 5 34 

49 4 4 4 5 5 5 4 4 35 

50 4 4 5 5 5 5 4 5 37 

51 5 5 5 5 5 5 5 5 40 

52 5 5 5 5 5 5 5 5 40 

53 5 5 4 4 4 5 3 5 35 

54 5 5 5 5 3 4 4 5 36 

55 5 5 5 5 5 5 5 5 40 

56 4 4 4 4 4 4 4 4 32 

57 5 5 5 5 5 5 5 5 40 

58 3 3 3 3 3 2 3 3 23 

59 4 4 4 3 3 3 3 3 27 

60 5 5 5 5 5 5 5 5 40 

61 3 3 3 3 3 3 3 3 24 

62 5 4 4 5 4 3 3 5 33 

63 4 5 3 5 4 4 4 5 34 

64 4 4 4 5 4 5 5 5 36 

65 5 5 5 5 5 5 4 5 39 

66 5 4 4 5 4 5 3 5 35 

67 5 5 5 4 4 4 3 5 35 

68 5 5 5 5 4 4 3 5 36 

69 5 4 4 5 5 5 4 5 37 

70 4 4 5 4 4 5 3 5 34 

71 5 5 5 5 5 4 4 5 38 

72 5 5 5 5 5 4 4 5 38 

73 5 5 5 3 5 5 5 5 38 

74 5 5 5 4 4 4 5 5 37 

75 5 5 5 4 5 4 5 5 38 

76 5 5 5 4 5 5 5 5 39 

77 5 5 5 4 4 4 3 5 35 

78 5 5 5 5 4 4 3 5 36 

79 5 5 5 4 4 4 5 5 37 

80 5 5 5 5 5 5 5 5 40 

81 5 5 5 5 4 4 5 5 38 

82 5 5 5 5 5 5 4 5 39 

83 5 5 5 5 4 4 5 5 38 

84 5 5 5 5 4 4 3 4 35 
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85 5 5 4 4 4 4 4 4 34 

86 5 5 5 4 4 4 3 4 34 

87 5 5 5 5 5 5 5 5 40 

88 5 5 5 5 5 5 5 5 40 

89 5 5 5 5 5 5 5 5 40 

90 5 5 4 5 5 4 5 5 38 

91 5 5 5 5 5 5 5 5 40 

92 5 5 5 4 4 4 4 5 36 

93 4 4 5 4 4 4 4 4 33 

94 5 5 5 4 3 3 4 5 34 

95 5 5 5 5 5 5 5 5 40 

96 4 4 4 4 4 4 4 5 33 

97 5 5 5 4 4 4 5 5 37 

98 5 5 5 4 5 5 4 5 38 

99 5 5 5 4 4 4 4 5 36 

100 5 5 5 5 3 3 4 5 35 

101 4 4 4 5 4 5 5 4 35 

102 4 4 5 4 3 3 3 3 29 

103 5 5 5 5 5 5 4 5 39 

104 5 5 5 5 5 5 4 5 39 

105 5 5 5 5 5 5 4 5 39 

106 5 5 5 4 4 4 3 5 35 

107 5 5 5 4 4 4 4 4 35 

108 5 5 5 4 4 4 4 4 35 

109 5 5 5 5 5 5 5 5 40 

110 5 5 5 4 5 4 4 4 36 

111 5 5 5 5 5 5 5 5 40 

112 5 5 5 4 4 4 3 4 34 

113 5 5 5 5 5 5 4 5 39 

114 5 5 5 5 4 4 3 4 35 

115 5 5 5 5 5 5 3 5 38 

116 5 5 5 4 4 4 3 4 34 

117 5 5 5 5 4 5 5 5 39 

118 5 5 5 5 5 4 4 5 38 

119 5 5 5 5 5 5 4 5 39 

120 5 5 5 5 4 5 4 5 38 

121 4 4 5 5 4 4 5 4 35 

122 5 5 5 5 4 4 4 5 37 

123 5 5 5 5 5 5 4 4 38 

124 5 5 5 5 4 4 3 5 36 

125 5 5 5 5 5 5 4 5 39 

126 5 5 5 5 5 5 5 5 40 

127 5 5 5 5 5 5 4 5 39 

128 5 5 5 5 5 5 5 5 40 

129 5 5 5 5 4 4 3 5 36 

130 5 5 5 5 5 5 4 5 39 

131 5 5 4 4 4 4 4 5 35 

132 4 4 5 4 4 4 3 5 33 

133 5 5 5 5 5 4 4 5 38 
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134 5 5 5 5 4 4 3 5 36 

135 5 5 5 5 5 5 5 5 40 

136 5 5 5 5 5 5 5 5 40 

137 5 5 5 5 4 4 4 4 36 

138 5 5 5 5 5 5 3 5 38 

139 5 5 5 4 4 4 4 5 36 

140 5 5 5 5 5 5 5 5 40 

141 5 5 5 5 5 5 5 5 40 

142 5 5 5 5 5 5 5 5 40 

143 5 5 5 5 4 4 4 4 36 

144 5 5 5 4 5 5 3 5 37 

145 4 4 4 5 4 4 3 4 32 

146 5 5 5 5 4 5 3 4 36 

147 5 5 5 5 5 5 4 5 39 

148 5 5 5 5 5 5 4 5 39 

149 5 5 5 5 5 5 4 5 39 

150 5 5 5 5 4 4 3 5 36 

151 5 5 5 5 4 4 5 4 37 

152 5 5 5 5 5 4 4 5 38 

153 3 5 2 4 4 5 5 5 33 

154 5 5 5 5 5 5 5 5 40 

155 5 5 5 5 5 5 5 5 40 

156 5 5 5 4 3 3 3 4 32 

157 5 5 5 4 4 4 4 4 35 

158 5 5 5 4 3 3 3 4 32 

159 5 5 5 5 5 5 3 5 38 

160 5 5 5 5 5 5 5 5 40 

161 5 5 5 5 5 5 5 5 40 

162 5 5 5 5 4 4 4 4 36 

163 5 5 5 4 4 4 4 5 36 

164 5 5 5 5 5 5 5 5 40 

165 5 5 5 5 5 4 4 5 38 

166 5 5 5 5 3 3 3 5 34 

167 5 5 5 5 5 4 4 5 38 

168 5 5 5 5 5 5 5 5 40 

169 5 5 5 4 4 4 4 5 36 

170 4 4 4 4 4 4 3 5 32 

171 5 5 5 4 4 4 5 5 37 

172 5 5 5 5 5 5 5 5 40 

173 4 4 4 4 4 4 4 4 32 

174 4 4 4 4 4 4 4 4 32 

175 4 4 4 4 4 4 4 4 32 

176 4 4 4 4 4 4 3 5 32 

177 5 5 5 5 4 4 4 4 36 

178 5 5 5 5 4 4 3 4 35 

179 5 5 5 5 4 3 3 5 35 

180 5 5 5 5 4 4 3 4 35 

181 5 5 5 5 5 5 4 5 39 

182 5 5 5 5 5 5 5 5 40 
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183 5 5 5 5 5 5 4 5 39 

184 5 5 5 5 4 4 4 5 37 

185 5 5 5 5 5 5 4 5 39 

186 5 5 5 5 3 3 3 4 33 

187 5 5 5 5 4 4 3 5 36 

188 5 5 5 5 4 3 3 4 34 

189 5 5 5 4 4 3 3 4 33 

190 5 5 4 4 3 3 3 4 31 

191 5 5 5 5 5 5 5 5 40 

192 4 4 4 4 4 4 3 4 31 

193 5 5 5 4 4 4 3 4 34 

194 5 5 5 5 5 5 4 5 39 

195 5 5 5 5 4 4 3 4 35 

196 4 4 5 4 4 4 3 4 32 

197 5 5 5 5 4 4 4 5 37 

198 5 5 5 5 4 4 3 4 35 

199 5 5 5 5 5 4 3 4 36 

200 5 5 5 5 5 5 4 5 39 

201 5 5 5 4 3 3 3 4 32 

202 5 5 5 5 4 4 3 5 36 

203 5 5 5 5 5 5 4 5 39 

204 5 5 5 5 4 4 3 5 36 

205 5 5 5 5 4 4 4 5 37 

206 5 5 5 5 5 5 4 5 39 

207 5 5 5 5 4 4 4 5 37 

208 4 4 5 5 4 5 4 5 36 

209 5 5 5 5 5 5 3 5 38 

210 5 5 5 5 3 5 4 5 37 

211 5 5 5 5 4 5 4 4 37 

212 5 5 5 5 4 5 3 5 37 

213 5 5 5 5 5 5 4 5 39 

214 5 5 5 5 5 4 5 5 39 

215 5 5 5 5 5 5 5 5 40 

216 5 5 5 5 4 5 3 5 37 

217 4 4 5 4 4 4 3 4 32 

218 5 5 5 5 5 5 3 5 38 

219 5 5 5 5 5 5 4 5 39 

220 5 5 5 5 4 4 3 5 36 

221 5 5 5 5 4 4 3 4 35 

222 5 5 5 5 4 5 3 5 37 

223 5 5 5 5 4 4 3 5 36 

224 4 4 4 4 4 4 4 4 32 

225 5 5 5 5 5 5 4 5 39 

226 5 5 5 5 4 4 3 4 35 

227 5 5 5 4 4 4 4 5 36 

228 5 5 4 5 4 4 4 4 35 

229 4 4 5 5 4 4 3 4 33 

230 5 5 5 4 4 4 3 4 34 

231 5 5 5 5 5 5 5 5 40 
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232 5 5 5 5 4 4 3 4 35 

233 5 5 5 5 5 4 3 5 37 

234 5 5 5 5 4 4 3 5 36 

235 5 5 5 5 4 5 4 5 38 

236 5 5 5 5 5 5 4 5 39 

237 5 5 5 5 5 5 4 5 39 

238 5 5 5 5 5 5 3 5 38 

239 5 5 5 5 4 4 3 4 35 

240 5 5 5 5 5 4 4 5 38 

 

Loyalitas Pengguna (Y) 

No Responden 
Loyaliyas TOTAL 

Y Y1.1 Y1.2 Y1.3 Y1.4 Y1.5 Y1.6 
1 4 4 3 4 4 4 23 

2 5 3 3 4 5 5 25 

3 5 5 5 3 5 5 28 

4 5 5 5 4 5 5 29 

5 4 4 3 4 5 5 25 

6 5 5 3 4 4 5 26 

7 5 5 2 4 5 5 26 

8 5 4 4 4 4 4 25 

9 4 4 3 3 4 4 22 

10 5 5 5 5 5 5 30 

11 5 4 3 3 4 4 23 

12 5 5 1 4 5 5 25 

13 5 1 2 3 5 5 21 

14 5 5 5 5 5 5 30 

15 5 5 4 4 5 5 28 

16 5 5 3 5 4 4 26 

17 5 5 3 4 4 5 26 

18 5 5 2 3 3 3 21 

19 5 5 5 5 5 5 30 

20 5 5 3 3 3 3 22 

21 5 5 4 3 4 5 26 

22 5 5 2 3 5 5 25 

23 5 5 2 3 5 5 25 

24 5 5 3 3 5 5 26 

25 5 5 3 3 4 4 24 

26 5 5 3 5 5 5 28 

27 5 5 4 5 5 5 29 

28 5 5 4 5 5 5 29 

29 5 5 3 4 5 5 27 

30 5 5 3 4 4 4 25 

31 5 5 1 4 5 5 25 

32 5 5 3 5 5 5 28 
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33 4 4 4 4 5 3 24 

34 2 5 2 5 5 5 24 

35 4 4 4 3 3 4 22 

36 5 5 1 3 5 5 24 

37 5 5 4 3 5 5 27 

38 5 5 3 4 5 5 27 

39 3 3 3 4 4 4 21 

40 5 5 4 5 5 5 29 

41 5 4 4 4 5 5 27 

42 4 4 2 3 5 5 23 

43 5 5 5 5 5 5 30 

44 5 5 2 5 5 5 27 

45 5 5 3 4 5 5 27 

46 5 5 2 4 5 5 26 

47 5 5 4 4 5 5 28 

48 5 5 2 3 5 5 25 

49 5 5 2 4 5 5 26 

50 5 5 3 3 5 5 26 

51 4 4 3 3 5 5 24 

52 5 2 3 4 5 5 24 

53 4 4 3 3 5 5 24 

54 5 5 4 5 5 5 29 

55 5 5 2 4 5 5 26 

56 5 5 3 4 4 4 25 

57 5 5 3 4 4 5 26 

58 4 3 2 3 4 3 19 

59 4 3 3 3 3 3 19 

60 4 3 3 4 5 5 24 

61 4 4 3 2 2 2 17 

62 5 5 4 4 5 5 28 

63 5 5 4 3 4 3 24 

64 4 4 2 3 5 5 23 

65 4 4 3 3 5 5 24 

66 5 5 1 3 5 5 24 

67 4 4 3 3 5 5 24 

68 5 5 4 4 5 5 28 

69 5 5 5 5 5 5 30 

70 4 3 2 3 5 5 22 

71 5 5 3 3 5 5 26 

72 3 4 3 3 5 5 23 

73 5 5 3 3 4 5 25 

74 4 4 2 3 5 5 23 

75 4 4 3 3 5 5 24 

76 5 5 3 3 5 5 26 

77 5 5 2 3 5 5 25 

78 5 5 3 3 5 5 26 

79 5 5 3 4 5 5 27 

80 5 5 3 3 5 5 26 

81 5 5 3 3 5 5 26 
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82 5 5 4 4 5 5 28 

83 5 5 3 3 5 5 26 

84 5 5 3 4 5 5 27 

85 5 5 3 5 5 5 28 

86 5 5 4 4 5 5 28 

87 5 5 3 5 5 5 28 

88 5 5 4 5 5 5 29 

89 5 5 2 4 5 5 26 

90 5 5 4 4 5 5 28 

91 5 5 3 5 5 5 28 

92 5 5 4 5 5 5 29 

93 5 5 2 3 4 4 23 

94 5 5 3 3 4 5 25 

95 5 5 3 4 5 5 27 

96 4 4 4 5 5 5 27 

97 5 5 5 5 5 5 30 

98 5 5 4 4 5 5 28 

99 5 5 3 5 5 5 28 

100 5 5 5 5 5 5 30 

101 5 5 3 3 5 5 26 

102 5 5 3 3 5 5 26 

103 5 5 4 5 5 5 29 

104 5 5 4 4 5 5 28 

105 5 5 3 4 5 5 27 

106 5 5 4 4 5 5 28 

107 5 5 3 3 5 5 26 

108 4 4 2 4 4 5 23 

109 5 5 5 5 5 5 30 

110 4 4 3 4 5 5 25 

111 5 5 4 5 5 5 29 

112 4 4 3 3 4 4 22 

113 5 5 4 5 5 5 29 

114 5 4 2 4 5 5 25 

115 5 5 3 3 5 5 26 

116 5 5 4 5 5 5 29 

117 5 5 4 5 5 5 29 

118 5 5 4 5 5 5 29 

119 5 5 4 5 5 5 29 

120 5 5 4 5 5 5 29 

121 4 4 3 4 4 4 23 

122 5 5 4 5 5 5 29 

123 5 5 4 5 5 5 29 

124 5 5 4 4 5 5 28 

125 5 5 4 4 5 5 28 

126 5 5 5 5 5 5 30 

127 5 5 3 5 5 5 28 

128 5 5 4 5 5 5 29 

129 5 5 3 4 5 5 27 

130 5 5 2 4 5 5 26 
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131 5 5 3 3 5 5 26 

132 5 5 3 4 4 4 25 

133 5 5 4 4 5 5 28 

134 5 5 4 5 5 5 29 

135 5 5 4 5 5 5 29 

136 5 5 4 4 5 5 28 

137 5 5 3 4 5 5 27 

138 5 5 3 4 5 5 27 

139 5 5 2 4 4 4 24 

140 5 5 3 4 5 5 27 

141 5 5 4 4 5 5 28 

142 5 5 2 3 5 5 25 

143 5 5 4 4 5 5 28 

144 5 5 3 4 5 5 27 

145 5 5 3 3 4 5 25 

146 5 5 3 5 5 5 28 

147 5 5 3 4 5 5 27 

148 5 5 5 5 5 5 30 

149 5 5 4 5 5 5 29 

150 5 5 3 4 5 5 27 

151 5 5 5 5 5 5 30 

152 4 4 2 3 5 4 22 

153 5 5 1 2 5 5 23 

154 5 5 2 4 5 5 26 

155 5 5 4 4 5 5 28 

156 4 4 2 3 4 4 21 

157 5 5 3 4 5 5 27 

158 5 5 3 4 5 5 27 

159 5 5 3 4 4 5 26 

160 5 5 2 3 4 4 23 

161 5 5 4 4 5 5 28 

162 5 5 4 4 5 5 28 

163 5 5 4 5 5 5 29 

164 5 5 5 5 5 5 30 

165 5 5 4 4 5 5 28 

166 5 5 4 5 5 5 29 

167 5 5 4 5 5 5 29 

168 5 5 4 4 5 5 28 

169 5 5 3 5 5 5 28 

170 4 4 3 3 4 4 22 

171 5 5 4 5 5 5 29 

172 5 5 4 4 5 5 28 

173 4 4 4 4 4 4 24 

174 4 4 4 4 4 4 24 

175 4 4 4 4 4 4 24 

176 4 4 3 4 5 5 25 

177 5 5 3 4 4 4 25 

178 5 5 3 5 5 5 28 

179 5 5 2 4 5 5 26 
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180 5 5 4 4 5 5 28 

181 5 5 4 4 5 5 28 

182 5 5 4 5 5 5 29 

183 5 5 4 4 5 5 28 

184 5 5 5 5 5 5 30 

185 5 5 3 4 5 5 27 

186 5 5 3 3 4 4 24 

187 5 5 5 5 5 5 30 

188 5 4 3 4 5 5 26 

189 5 5 3 5 5 5 28 

190 4 4 2 4 4 4 22 

191 5 5 4 5 5 5 29 

192 4 4 3 3 5 5 24 

193 5 5 3 4 5 5 27 

194 5 5 3 4 5 5 27 

195 4 4 3 3 4 4 22 

196 4 4 3 3 4 4 22 

197 4 4 3 4 5 5 25 

198 5 5 3 4 5 5 27 

199 5 5 4 5 5 5 29 

200 5 5 4 5 5 5 29 

201 5 4 3 3 5 5 25 

202 5 5 3 4 5 5 27 

203 5 5 4 5 5 5 29 

204 5 5 3 4 5 5 27 

205 5 5 4 5 5 5 29 

206 5 5 4 4 5 5 28 

207 5 5 5 5 5 5 30 

208 5 5 3 4 4 4 25 

209 5 5 3 4 5 5 27 

210 5 5 4 5 5 5 29 

211 4 4 3 4 5 5 25 

212 5 5 3 4 5 5 27 

213 5 5 2 4 5 5 26 

214 5 5 4 5 5 5 29 

215 5 5 3 5 5 5 28 

216 5 5 3 5 5 5 28 

217 4 4 3 4 4 4 23 

218 5 5 4 5 5 5 29 

219 5 5 4 5 5 5 29 

220 5 5 4 5 5 5 29 

221 4 4 3 4 4 4 23 

222 5 5 3 4 5 5 27 

223 4 4 3 4 5 5 25 

224 4 4 3 4 4 4 23 

225 5 5 4 5 5 5 29 

226 5 5 3 4 5 5 27 

227 5 5 5 5 4 5 29 

228 4 4 2 3 5 5 23 
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229 4 4 3 4 5 5 25 

230 5 5 2 4 5 5 26 

231 5 5 3 4 5 5 27 

232 5 5 2 4 5 5 26 

233 5 5 4 4 5 5 28 

234 5 5 3 4 5 5 27 

235 5 5 4 5 5 5 29 

236 5 5 3 5 5 5 28 

237 5 5 4 4 5 5 28 

238 5 5 3 5 5 5 28 

239 5 5 3 4 5 5 27 

240 5 5 4 5 5 5 29 
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Lampiran 4 

Hasil Pengujian SPSS 

Tabel Frekuensi Variabel 

 

X1.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TT 34 14.2 14.2 14.2 

S 132 55.0 55.0 69.2 

SS 74 30.8 30.8 100.0 

Total 240 100.0 100.0  

 

 

X1.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TT 6 2.5 2.5 2.5 

S 63 26.3 26.3 28.7 

SS 171 71.3 71.3 100.0 

Total 240 100.0 100.0  

 

 

X1.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 1 .4 .4 .4 

TT 3 1.3 1.3 1.7 

S 42 17.5 17.5 19.2 

SS 194 80.8 80.8 100.0 

Total 240 100.0 100.0  
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X1.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TT 2 .8 .8 .8 

S 26 10.8 10.8 11.7 

SS 212 88.3 88.3 100.0 

Total 240 100.0 100.0  

 

 

X1.5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TT 4 1.7 1.7 1.7 

S 23 9.6 9.6 11.3 

SS 213 88.8 88.8 100.0 

Total 240 100.0 100.0  

 

 

X1.6 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 4 1.7 1.7 1.7 

TT 23 9.6 9.6 11.3 

S 55 22.9 22.9 34.2 

SS 158 65.8 65.8 100.0 

Total 240 100.0 100.0  

 

 

X1.7 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 4 1.7 1.7 1.7 

TT 18 7.5 7.5 9.2 

S 67 27.9 27.9 37.1 

SS 151 62.9 62.9 100.0 

Total 240 100.0 100.0  
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X2.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TT 4 1.7 1.7 1.7 

S 44 18.3 18.3 20.0 

SS 192 80.0 80.0 100.0 

Total 240 100.0 100.0  

 

 

X2.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TT 3 1.3 1.3 1.3 

S 41 17.1 17.1 18.3 

SS 196 81.7 81.7 100.0 

Total 240 100.0 100.0  

 

 

X2.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 1 .4 .4 .4 

TT 5 2.1 2.1 2.5 

S 38 15.8 15.8 18.3 

SS 196 81.7 81.7 100.0 

Total 240 100.0 100.0  

 

 

X2.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TT 5 2.1 2.1 2.1 

S 64 26.7 26.7 28.7 

SS 171 71.3 71.3 100.0 

Total 240 100.0 100.0  
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X2.5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TT 18 7.5 7.5 7.5 

S 108 45.0 45.0 52.5 

SS 114 47.5 47.5 100.0 

Total 240 100.0 100.0  

 

 

X2.6 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 1 .4 .4 .4 

TT 19 7.9 7.9 8.3 

S 99 41.3 41.3 49.6 

SS 121 50.4 50.4 100.0 

Total 240 100.0 100.0  

 

 

X2.7 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 1 .4 .4 .4 

TT 72 30.0 30.0 30.4 

S 97 40.4 40.4 70.8 

SS 70 29.2 29.2 100.0 

Total 240 100.0 100.0  

 

 

X2.8 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TT 8 3.3 3.3 3.3 

S 67 27.9 27.9 31.3 

SS 165 68.8 68.8 100.0 

Total 240 100.0 100.0  
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Y.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 1 .4 .4 .4 

TT 2 .8 .8 1.3 

S 42 17.5 17.5 18.8 

SS 195 81.3 81.3 100.0 

Total 240 100.0 100.0  

 

 

Y.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 .4 .4 .4 

TS 1 .4 .4 .8 

TT 6 2.5 2.5 3.3 

S 45 18.8 18.8 22.1 

SS 187 77.9 77.9 100.0 

Total 240 100.0 100.0  

 

 

Y.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 5 2.1 2.1 2.1 

TS 34 14.2 14.2 16.3 

TT 106 44.2 44.2 60.4 

S 77 32.1 32.1 92.5 

SS 18 7.5 7.5 100.0 

Total 240 100.0 100.0  
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Y.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 2 .8 .8 .8 

TT 58 24.2 24.2 25.0 

S 107 44.6 44.6 69.6 

SS 73 30.4 30.4 100.0 

Total 240 100.0 100.0  

 

 

Y.5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 1 .4 .4 .4 

TT 4 1.7 1.7 2.1 

S 41 17.1 17.1 19.2 

SS 194 80.8 80.8 100.0 

Total 240 100.0 100.0  

 

 

Y.6 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 1 .4 .4 .4 

TT 6 2.5 2.5 2.9 

S 31 12.9 12.9 15.8 

SS 202 84.2 84.2 100.0 

Total 240 100.0 100.0  
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Uji Asumsi Klasik 

One-Sample Kolmogorov-Smirnov Test 

 Unstandardized Residual 

N 240 

Normal Parametersa,b Mean .0000000 

Std. Deviation .018587787 

Most Extreme Differences Absolute .074 

Positive .042 

Negative -.074 

Test Statistic .074 

Asymp. Sig. (2-tailed) .300c 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity 

Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 5.128 1.658  3.093 .002   

Brand Image .320 .052 .385 6.190 .000 .641 1.560 

CRM .267 .050 .333 5.349 .000 .641 1.560 

a. Dependent Variable: Loyalitas 

 

 

 
 

 

 

 
 

 

 

 

 



123 
 

 

 

 

 

 

 

 

 

 

 

 

 

Uji Validitas 
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Uji Reliabilitas 

 

Uji Reliabilitas Variabel Brand Image (X1) 

 

Case Processing Summary 

 N % 

Cases Valid 240 100.0 

Excludeda 0 .0 

Total 240 100.0 

a. Listwise deletion based on all variables in the 
procedure. 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Reliability Statistics 
Cronbach's 

Alpha N of Items 

.791 7 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

X1.1 28.27 5.361 .372 .797 

X1.2 27.75 5.243 .593 .751 

X1.3 27.65 5.626 .480 .772 

X1.4 27.56 5.837 .549 .768 

X1.5 27.57 5.585 .650 .753 

X1.6 27.91 4.602 .557 .761 

X1.7 27.92 4.512 .630 .741 
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Uji Reliabilitas Variabel Customer Relationship Management (X2) 

 

Case Processing Summary 

 N % 

Cases Valid 240 100.0 

Excludeda 0 .0 

Total 240 100.0 

a. Listwise deletion based on all variables in the 
procedure. 

 

 

 

 

 
 

 

 

 

 

 
Uji Reliabilitas Variabel Loyalitas (Y) 

 

Case Processing Summary 

 N % 

Cases Valid 240 100.0 

Excludeda 0 .0 

Total 240 100.0 

a. Listwise deletion based on all variables in the 
procedure. 

 

 

 

 

 
 

 

 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.825 8 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

X2.1 31.74 7.784 .542 .807 

X2.2 31.72 7.819 .565 .806 

X2.3 31.73 7.828 .476 .814 

X2.4 31.83 7.556 .555 .804 

X2.5 32.12 6.734 .686 .784 

X2.6 32.10 6.822 .616 .795 

X2.7 32.54 6.902 .449 .830 

X2.8 31.87 7.288 .606 .797 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.734 6 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Y.1 21.66 4.820 .494 .698 

Y.2 21.72 4.512 .487 .693 

Y.3 23.17 3.888 .391 .746 

Y.4 22.41 3.715 .583 .660 

Y.5 21.67 4.741 .497 .695 

Y.6 21.65 4.682 .526 .689 
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Pengujian Hipotesis 

 

Variables Entered/Removeda 

Model 

Variables 

Entered 

Variables 

Removed Method 

1 CRM, Brand 

Imageb 

. Enter 

a. Dependent Variable: Loyalitas 

b. All requested variables entered. 

 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .642a .412 .407 1.887 

a. Predictors: (Constant), CRM, Brand Image 

 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 591.929 2 295.965 83.151 .000b 

Residual 843.567 237 3.559   

Total 1435.496 239    

a. Dependent Variable: Loyalitas 

b. Predictors: (Constant), CRM, Brand Image 

 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 5.128 1.658  3.093 .002 

Brand Image .320 .052 .385 6.190 .000 

CRM .267 .050 .333 5.349 .000 

a. Dependent Variable: Loyalitas 

 


