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LAMPIRAN 

LAMPIRAN 1  

KUESIONER PENELITIAN 
PENGARUH PROMOSI DAN EFEKTIVITAS PENGGUNA APLIKASI OVO TERHADAP 

KEPUASAN KONSUMEN 
(Studi Kasus pada Mahasiswa Fakultas Ekonomi dan Bisnis Universitas Hasanuddin) 
Nama : Andika Wardhana Putra Hanura 

Nim : A021171810 

Program Studi : Manajemen 

Fakultas : Ekonomi Dan Bisnis 

Universitas : Universitas Hasanuddin 

A. Identitas Responden 
Isilah pertanyaan berikut dengan baik dan benar sesuai dengan kondisi 

sebenarnya. Berilah tanda centang (√) pada salah satu jawaban yang menurut anda 

benar. 

Nama :  

Jenis Kelamin :  

Usia    

Lama Menggunakan 
OVO 

:  

Angkatan :  

B. Pernyataan 
Isilah pertanyaan berikut dengan baik dan benar sesuai dengan kondisi 

sebenarnya. Berilah tanda centang (√) pada salah satu jawaban yang menurut anda 

benar. 

Keterangan  
1. Sangat Setuju (SS)   : bobot 5 
2. Setuju (S)    : bobot 4 
3. Ragu-Ragu/Netral (N)   : bobot 3 
4. Tidak Setuju (TS)   : bobot 2 
5. Sangat Tidak Setuju (STS)  : bobot 1 

Promotion (X1) 

No. Statement STS TS N S SS 



1 OVO Mobile payment publishers 

display attractive OVO Mobile 

payment ads 

     

2 OVO Mobile payment publishers 

display OVO Mobile payment ads 

informatively 

     

3 OVO Mobile payment issuers 

provide many discounts or 

cashback for the use of OVO 

Mobile payments 

     

4 Electronic money issuers provide 

complete information about 

electronic money 

     

5 OVO Mobile payment issuers 

carry out promotions in the form 

of cooperation with merchants 

that are often used for 

transactions 

     

 

User effectiveness(X2) 

No. Statement STS TS N S SS 

1 In using the OVO application, I 

can make transactions anywhere 

and anytime I need to. 

     

2 OVO app can save me time      

3 With the OVO application, there 

are many features that I need and 

I am greatly helped 

     

4 By using the OVO application I 

can make financial transactions 

with many other E-Wallet 

applications 

     

5 OVO app makes all my financial 

activities easy 
     

 



Consumer satisfaction (Y) 

No. Statement STS TS N S SS 

1 Ovo is an E-Wallet that is 
known to have many 
merchants 

     

2 I prefer to use the OVO 
application instead of other E-
Wallet applications 

     

3 OVO is a trusted cashless 
service 

     

4 Through the information I got, 
OVO is a trusted cashless 
service 

     

5 I recommend OVO to my friend      

 

Appendix 2 Data Tabulation 

Promotion variable 

X1_1 X1_2 X1_3 X1_4 X1_5 
TOTAL 
X1 

5 4 5 4 5 23 
4 4 5 5 5 23 
4 4 5 5 5 23 
5 5 4 4 4 22 
5 5 5 5 5 25 
4 4 4 5 5 22 
4 5 4 4 5 22 
5 5 5 4 4 23 
4 4 5 4 4 21 
5 5 5 5 5 25 
5 5 5 5 5 25 
4 4 5 5 4 22 
5 4 4 5 5 23 
5 5 4 5 4 23 
4 4 5 5 5 23 
5 4 4 5 5 23 
5 5 5 5 5 25 



5 5 5 4 5 24 
4 5 4 5 5 23 
4 5 4 5 4 22 
4 5 5 4 4 22 
5 5 4 4 4 22 
5 4 5 5 5 24 
4 4 4 4 4 20 
5 5 4 4 4 22 
5 5 5 5 5 25 
5 5 4 4 4 22 
5 5 5 5 5 25 
5 5 4 4 4 22 
5 5 5 5 5 25 
4 4 4 5 4 21 
5 5 5 5 5 25 
5 5 5 5 5 25 
4 4 4 4 4 20 
5 5 5 5 5 25 
5 5 5 5 5 25 

 

User effectiveness variable 

X2_1 X2_2 X2_3 X2_4 X2_5 
TOTAL 
X2 

4 4 4 4 4 20 
5 5 5 5 5 25 
5 5 5 5 5 25 
5 5 5 5 5 25 
5 5 5 5 5 25 
5 5 5 5 4 24 
4 4 4 5 4 21 
5 5 5 5 5 25 
5 5 5 4 4 23 
5 5 5 5 5 25 
5 5 5 5 5 25 
4 4 4 4 4 20 
4 4 5 5 5 23 
5 5 5 5 4 24 
5 5 4 4 4 22 
5 5 4 5 5 24 
5 5 5 5 4 24 
5 4 1 4 5 19 



5 5 4 5 5 24 
4 4 4 4 4 20 
5 4 5 5 5 24 
5 4 5 4 4 22 
5 5 4 5 5 24 
5 5 4 5 4 23 
4 4 4 5 5 22 
4 4 4 4 4 20 
4 5 5 4 5 23 
5 5 5 5 5 25 
4 4 4 4 4 20 
5 5 5 5 5 25 
4 4 4 4 4 20 
5 5 5 5 5 25 
5 5 5 5 4 24 
4 4 4 4 4 20 
5 5 5 5 5 25 
4 4 4 5 4 21 

 

 

 

Consumer satisfaction variable 

Y_1 Y_2 Y_3 Y_4 Y_5 TOTAL Y 
4 4 4 4 4 20 
5 5 5 5 5 25 
5 5 5 5 5 25 
5 4 5 4 4 22 
5 5 5 5 5 25 
5 4 5 5 4 23 
4 5 4 4 4 21 
4 5 5 5 4 23 
4 5 5 4 4 22 
5 5 5 5 5 25 
5 5 5 5 5 25 
4 4 5 4 5 22 
4 5 4 5 5 23 
4 4 4 4 5 21 
4 4 4 4 4 20 



5 5 4 4 4 22 
5 5 5 5 5 25 
4 5 4 4 5 22 
4 5 4 5 5 23 
4 4 4 4 5 21 
5 5 4 4 4 22 
5 5 5 5 4 24 
5 4 4 4 4 21 
4 5 5 4 4 22 
4 5 5 5 4 23 
4 4 4 4 4 20 
4 4 4 4 5 21 
5 5 5 5 5 25 
4 4 4 4 4 20 
5 5 5 5 5 25 
4 5 5 4 4 22 
5 5 5 5 5 25 
5 5 4 4 5 23 
5 5 5 4 5 24 
5 5 5 5 5 25 
5 4 4 4 4 21 

 

 

 

 

 

 

Lampiran 3 Output Data SPSS 



 

 
 

Reliability Statistics 

Cronbach's Alpha N of Items 
0,616 5 

 



 
 
 

Reliability Statistics 

Cronbach's Alpha N of Items 
0,769 5 

 
 

 
 
 

Reliability Statistics 



Cronbach's Alpha N of Items 
0,684 5 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients t Sig. 

Collinearity 
Statistics 

B 
Std. 
Error Beta 

  
Tolerance VIF 

1 (Constant) 9,121 2,008   4,542 0,000     

TOTAL 
PROMOSI 

0,137 0,106 0,135 1,992 0,003 0,651 1,535 

TOTAL 
EFEKTIVITAS 
PENGGUNA 

0,449 0,089 0,527 5,042 0,000 0,651 1,535 

a. Dependent Variable: TOTAL KEPUASAN PENGGUNA 

 
 
 
 

Model Summaryb 
  

Model R R Square 

Adjusted 
R 

Square 
Std. Error of 
the Estimate   

1 .617a 0,380 0,366 1,276 
  

a. Predictors: (Constant), TOTAL EFEKTIVITAS PENGGUNA, 
TOTAL PROMOSI 

b. Dependent Variable: TOTAL KEPUASAN PENGGUNA 

  

 

 
 
 
 

 
 
      



 
 
 
 
 
  

 
 

ANOVAa 

Model 
Sum of 
Squares df 

Mean 
Square F Sig. 

1 Regression 86,893 2 43,446 26,692 .000b 

Residual 141,607 33 1,628     

Total 228,500 35       

a. Dependent Variable: TOTAL KEPUASAN PENGGUNA 

b. Predictors: (Constant), TOTAL EFEKTIVITAS PENGGUNA, TOTAL PROMOSI 

       

Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. B 
Std. 
Error Beta 

1 (Constant) 9,121 2,008   4,542 0,000 

TOTAL 
PROMOSI 

0,137 0,106 0,135 1,992 0,003 

TOTAL 
EFEKTIVITAS 
PENGGUNA 

0,449 0,089 0,527 5,042 0,000 

a. Dependent Variable: TOTAL KEPUASAN PENGGUNA 

 


