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53 4 4 4 12 3 4 4 11 4 4 4 3 4 19 4 4 4 4 16 4 4 4 5 17 

54 4 4 4 12 4 3 3 10 4 3 3 3 3 16 4 5 4 3 16 4 5 2 4 15 

55 4 5 5 14 5 4 4 13 5 4 4 4 4 21 5 5 5 5 20 4 4 2 3 13 

56 4 3 3 10 5 4 3 12 4 5 4 4 3 20 4 4 4 3 15 4 4 4 5 17 

57 4 5 4 13 4 4 4 12 4 3 4 4 3 18 3 4 4 4 15 5 4 4 3 16 

58 5 5 5 15 5 5 3 13 4 4 5 5 5 23 5 5 5 5 20 5 5 3 4 17 

59 4 3 4 11 4 4 4 12 5 3 5 5 3 21 5 5 4 4 18 4 5 4 3 16 

60 4 4 5 13 4 5 3 12 5 3 5 2 4 19 4 4 3 4 15 4 4 2 3 13 

61 3 5 3 11 4 3 5 12 2 2 5 5 4 18 4 4 4 5 17 5 5 2 4 16 

62 2 5 5 12 4 4 5 13 1 4 4 3 4 16 3 5 5 3 16 4 3 2 3 12 

63 5 3 5 13 5 5 3 13 4 4 3 3 3 17 3 3 3 5 14 4 4 3 3 14 

64 5 4 5 14 5 4 5 14 4 5 4 4 3 20 4 3 4 5 16 4 5 4 3 16 

65 3 3 3 9 3 3 3 9 3 3 3 3 3 15 3 3 3 3 12 3 3 3 3 12 

66 2 3 3 8 3 4 4 11 4 4 4 3 4 19 4 3 4 4 15 3 4 4 3 14 

67 4 4 5 13 5 4 4 13 4 4 4 4 4 20 4 4 4 4 16 4 4 2 4 14 

68 2 3 3 8 4 4 3 11 2 2 2 2 3 11 2 3 2 3 10 2 2 2 2 8 

69 2 4 3 9 3 4 2 9 2 4 2 2 2 12 3 3 2 4 12 4 5 4 3 16 

70 4 4 4 12 4 4 4 12 4 3 4 3 4 18 4 4 4 4 16 4 4 3 3 14 

71 4 5 4 13 4 4 4 12 4 4 4 3 3 18 3 5 3 4 15 4 4 1 3 12 

72 4 5 4 13 4 5 4 13 5 4 5 4 4 22 5 4 4 5 18 4 4 3 3 14 

73 5 5 5 15 5 5 5 15 5 5 5 5 5 25 5 5 5 5 20 5 5 2 5 17 

74 4 4 4 12 4 4 4 12 4 4 3 5 5 21 5 5 4 4 18 4 4 3 4 15 



 

72  

75 4 4 5 13 4 4 4 12 4 4 4 3 3 18 4 4 4 4 16 4 5 3 4 16 

76 4 4 4 12 4 4 4 12 4 4 4 3 4 19 3 5 5 3 16 4 4 3 3 14 

77 3 3 3 9 3 4 4 11 4 3 4 4 4 19 3 3 3 3 12 4 3 4 4 15 

78 3 4 3 10 4 5 3 12 4 3 3 2 2 14 3 5 3 5 16 4 5 1 2 12 

79 4 5 5 14 5 5 4 14 5 5 5 4 5 24 5 5 5 5 20 5 5 5 4 19 

80 4 4 5 13 4 4 4 12 4 4 5 3 4 20 3 4 3 5 15 3 4 3 5 15 

81 3 4 5 12 5 5 4 14 5 5 5 5 5 25 5 2 3 5 15 5 5 2 2 14 

82 4 5 4 13 4 4 5 13 5 5 5 5 3 23 3 5 5 5 18 5 4 2 3 14 

83 5 4 3 12 4 3 4 11 4 4 4 3 3 18 4 4 4 4 16 4 3 3 3 13 

84 4 4 4 12 3 5 4 12 4 4 4 4 3 19 4 4 4 4 16 4 4 4 4 16 

85 3 4 3 10 3 4 4 11 4 4 4 3 3 18 3 3 3 3 12 3 4 4 5 16 

86 4 4 4 12 4 4 4 12 4 3 4 3 3 17 3 3 4 5 15 4 5 1 3 13 

87 3 4 5 12 5 5 5 15 5 5 5 5 5 25 5 5 5 5 20 5 5 5 5 20 

88 5 4 4 13 4 4 4 12 4 4 3 4 3 18 4 4 4 4 16 4 4 3 3 14 

89 4 5 3 12 4 3 4 11 5 3 4 5 5 22 4 4 4 5 17 4 4 1 3 12 

90 5 4 5 14 3 5 5 13 5 4 4 3 3 19 4 2 4 5 15 4 4 2 4 14 

91 5 4 5 14 4 4 4 12 5 4 4 4 3 20 4 3 3 5 15 3 2 2 3 10 

92 5 3 4 12 4 5 5 14 4 4 4 4 4 20 4 3 4 4 15 4 4 4 3 15 

93 4 3 4 11 3 3 3 9 2 4 4 3 3 16 3 2 3 3 11 5 3 4 4 16 

94 5 4 5 14 5 4 4 13 4 5 5 5 5 24 5 5 5 5 20 4 5 2 3 14 

95 5 4 3 12 5 5 4 14 5 5 5 5 5 25 5 5 5 5 20 5 5 5 5 20 

96 5 5 5 15 5 5 5 15 5 5 5 5 5 25 5 5 5 5 20 5 5 4 3 17 

97 3 4 4 11 3 4 3 10 4 3 4 3 4 18 3 2 3 4 12 3 4 4 3 14 

98 2 4 4 10 4 4 4 12 4 4 3 3 3 17 4 4 3 5 16 3 4 4 4 15 

99 4 3 4 11 4 3 3 10 3 3 2 2 4 14 4 4 5 3 16 5 5 1 3 14 

100 3 4 4 11 3 5 4 12 5 4 4 3 4 20 4 4 4 5 17 5 5 3 4 17 
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101 4 3 3 10 2 4 4 10 3 3 4 3 4 17 3 4 4 3 14 4 4 4 3 15 

102 3 4 4 11 3 4 4 11 4 4 4 3 3 18 3 3 3 4 13 3 3 4 3 13 

103 4 4 5 13 4 4 4 12 4 4 4 5 5 22 4 4 4 4 16 5 5 4 4 18 

104 3 4 5 12 4 4 3 11 5 4 4 3 4 20 4 4 4 4 16 3 4 3 3 13 

105 3 5 5 13 3 5 5 13 5 5 5 3 3 21 5 5 4 5 19 5 5 3 3 16 

106 3 4 5 12 4 4 3 11 4 3 5 3 2 17 3 3 3 4 13 4 3 2 3 12 

107 3 4 5 12 3 4 4 11 4 3 4 4 3 18 4 4 4 3 15 3 5 4 4 16 

108 3 4 4 11 4 4 5 13 4 4 5 5 3 21 4 3 5 5 17 4 4 2 4 14 

109 2 4 4 10 3 4 3 10 4 3 3 3 4 17 4 3 4 3 14 3 3 4 4 14 

110 5 5 3 13 4 5 4 13 5 4 5 4 3 21 4 5 4 5 18 5 5 3 5 18 

111 3 4 3 10 1 4 4 9 5 3 3 1 1 13 4 4 4 5 17 4 3 3 3 13 

112 4 5 5 14 3 4 3 10 5 4 5 4 3 21 4 4 4 4 16 3 3 3 3 12 

113 5 5 5 15 5 5 5 15 5 5 4 3 4 21 4 4 4 5 17 4 4 4 4 16 

114 4 3 4 11 3 3 2 8 3 3 3 4 3 16 3 3 3 3 12 3 3 2 3 11 

115 3 4 3 10 2 3 3 8 2 2 3 2 1 10 3 3 3 4 13 3 4 2 2 11 

116 5 4 4 13 3 5 4 12 4 5 3 4 4 20 4 4 4 4 16 4 4 3 4 15 

117 3 3 3 9 4 5 3 12 3 3 3 3 3 15 3 5 4 4 16 3 3 3 3 12 

118 4 4 5 13 5 4 4 13 4 4 5 5 4 22 4 4 5 4 17 4 4 3 4 15 

119 5 5 4 14 4 4 5 13 5 5 5 5 5 25 5 5 5 5 20 5 5 5 5 20 

120 4 5 5 14 5 5 4 14 5 4 5 3 3 20 5 5 4 5 19 4 4 1 4 13 

121 5 4 5 14 5 5 4 14 5 4 3 3 5 20 5 4 5 4 18 3 5 5 5 18 

122 4 4 3 11 3 3 3 9 3 2 3 3 3 14 3 3 3 3 12 3 3 3 3 12 

123 4 4 4 12 4 2 3 9 4 3 5 3 3 18 4 3 4 3 14 4 4 2 4 14 

124 5 3 4 12 5 5 4 14 5 5 5 5 2 22 3 4 3 4 14 4 4 4 4 16 

125 4 4 5 13 4 4 5 13 4 3 5 4 5 21 4 3 3 3 13 3 5 4 4 16 

126 5 5 5 15 4 3 4 11 5 4 5 5 5 24 5 5 4 4 18 3 4 3 4 14 
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127 3 4 4 11 3 4 5 12 5 3 4 4 3 19 4 4 5 5 18 3 4 3 3 13 

128 2 4 5 11 5 5 5 15 4 2 5 2 2 15 4 2 4 4 14 4 2 1 4 11 

129 4 5 5 14 4 4 3 11 4 4 5 3 3 19 4 5 4 4 17 3 4 2 3 12 

130 4 4 4 12 3 4 4 11 4 3 4 4 3 18 4 4 4 4 16 4 4 4 4 16 

131 4 4 4 12 4 4 3 11 4 4 3 4 3 18 4 4 3 3 14 3 3 3 3 12 

132 3 3 4 10 4 3 3 10 3 3 3 4 3 16 3 3 3 4 13 3 3 3 3 12 

133 5 4 5 14 4 3 3 10 4 2 4 4 4 18 4 4 4 4 16 4 4 4 4 16 

134 3 4 3 10 3 4 4 11 4 4 3 3 4 18 4 5 4 4 17 4 4 3 3 14 

135 4 4 3 11 4 3 3 10 4 4 3 3 3 17 4 3 3 4 14 2 3 2 4 11 

136 3 4 4 11 4 4 4 12 3 3 3 3 3 15 4 3 4 5 16 4 5 3 3 15 

137 4 4 5 13 3 4 3 10 3 3 4 5 5 20 4 4 4 3 15 3 5 4 3 15 

138 4 2 4 10 3 4 4 11 4 4 3 2 2 15 3 4 3 2 12 3 2 2 2 9 

139 4 4 5 13 5 5 4 14 4 5 3 4 4 20 4 4 3 4 15 4 4 3 4 15 

140 4 4 4 12 4 5 4 13 3 3 4 3 3 16 4 4 3 4 15 3 3 3 3 12 

141 4 4 4 12 4 4 4 12 4 4 4 3 3 18 3 3 3 4 13 3 3 3 4 13 

142 3 5 3 11 4 5 4 13 5 4 5 4 3 21 4 4 4 5 17 5 5 4 3 17 

143 5 4 4 13 5 4 2 11 5 5 4 5 5 24 5 5 5 5 20 5 4 3 4 16 

144 4 3 5 12 4 4 3 11 3 3 4 3 3 16 3 3 3 4 13 3 3 3 3 12 

145 3 3 4 10 2 5 3 10 4 4 4 3 4 19 4 4 5 3 16 2 3 1 3 9 

146 3 3 4 10 3 3 3 9 3 3 3 3 4 16 3 3 3 3 12 4 3 3 4 14 

147 5 5 5 15 5 5 5 15 5 5 5 4 2 21 5 5 5 5 20 4 5 1 5 15 

148 3 4 3 10 2 2 3 7 2 1 4 2 2 11 4 3 4 5 16 3 2 3 2 10 

149 5 4 5 14 4 5 3 12 4 3 5 4 3 19 4 4 4 5 17 5 5 4 3 17 

150 4 4 4 12 4 5 4 13 4 4 4 4 4 20 4 4 4 4 16 4 4 4 4 16 

151 3 3 5 11 4 3 4 11 3 3 3 3 3 15 3 4 3 3 13 3 3 3 4 13 

152 4 3 3 10 3 4 1 8 4 3 2 3 3 15 3 2 5 5 15 5 3 4 5 17 
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153 4 3 2 9 4 5 4 13 5 5 5 5 4 24 5 5 5 5 20 5 5 4 3 17 

154 5 3 3 11 5 4 1 10 4 5 2 3 3 17 3 5 5 5 18 3 3 4 5 15 

 

 

No. P20 P21 P22 P23 P24 P25 P26 P27 P28 P29   P30 P31 P32 P33 P34 Y X1 X2 

1 2 3 3 3 4 4 3 4 3 3 32 4 4 4 4 4 20 52 46 

2 3 3 4 5 3 3 5 4 3 4 37 4 4 4 3 3 18 57 50 

3 4 5 5 4 4 3 4 4 5 3 41 4 3 3 3 5 18 62 56 

4 3 4 5 5 4 4 4 4 4 3 40 4 2 5 5 5 21 62 58 

5 3 3 3 4 3 4 4 3 3 3 33 4 4 4 3 5 20 54 46 

6 4 4 4 5 5 4 5 3 3 5 42 4 4 5 5 5 23 64 60 

7 1 5 4 4 5 5 5 4 5 5 43 5 5 5 5 4 24 70 61 

8 1 5 5 5 5 5 5 5 5 5 46 5 5 5 5 4 24 75 62 

9 1 5 4 5 5 3 5 3 3 5 39 5 5 5 4 4 23 66 54 

10 1 4 4 5 4 3 3 5 5 4 38 5 3 3 4 5 20 60 52 

11 2 3 4 4 4 4 4 3 3 3 34 3 3 4 3 3 16 52 46 

12 3 5 5 4 4 5 5 5 5 4 45 4 4 5 4 4 21 67 63 

13 1 5 5 4 5 5 4 4 3 4 40 5 5 5 5 3 23 68 56 

14 4 5 4 4 3 3 3 3 3 3 35 4 5 5 3 4 21 56 49 

15 3 4 4 3 4 4 5 4 4 4 39 5 4 5 5 4 23 62 56 

16 1 4 3 4 3 3 5 4 4 4 35 4 4 5 5 5 23 59 49 

17 3 4 3 4 4 4 3 3 4 4 36 4 3 4 4 4 19 56 52 

18 2 3 4 4 4 4 4 3 3 4 35 4 4 5 4 3 20 58 51 

19 4 4 4 5 5 4 5 4 5 4 44 4 5 4 5 4 22 68 61 

20 2 3 4 4 4 4 4 3 3 3 34 4 4 4 3 5 20 56 45 

21 3 4 5 3 3 3 5 4 5 5 40 4 4 5 4 4 21 64 57 

22 1 3 5 4 4 4 3 5 5 3 37 4 4 5 5 5 23 61 55 

23 1 5 4 4 5 4 5 3 4 5 40 5 4 5 5 4 23 67 55 

24 2 4 4 5 5 5 5 5 5 5 45 5 4 5 5 4 23 71 65 

25 1 5 4 2 3 4 5 5 3 3 35 4 3 5 4 4 20 61 50 

26 3 3 4 4 4 4 4 2 2 5 35 4 4 5 4 3 20 58 51 
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27 2 4 4 4 4 4 5 3 3 3 36 5 3 5 4 3 20 60 52 

28 1 4 4 3 3 3 5 4 3 4 34 2 4 5 4 5 20 55 46 

29 1 4 3 4 4 3 4 3 3 4 33 4 4 4 4 4 20 55 49 

30 3 3 2 3 3 5 3 4 3 2 31 4 4 4 2 4 18 54 45 

31 3 3 4 3 4 4 3 2 2 3 31 3 3 2 3 4 15 45 42 

32 2 5 4 4 4 4 3 3 3 3 35 4 4 3 4 3 18 58 53 

33 3 4 4 4 3 4 4 4 3 4 37 5 4 4 3 5 21 61 47 

34 3 3 3 3 3 3 3 3 3 3 30 3 3 3 3 3 15 45 42 

35 4 5 5 5 5 5 3 5 5 5 47 5 5 5 5 4 24 72 65 

36 1 4 3 3 4 3 3 3 1 3 28 4 3 4 3 3 17 51 39 

37 2 4 4 4 4 4 4 2 2 4 34 5 4 3 4 4 20 52 45 

38 2 4 5 4 5 3 3 2 4 4 36 3 3 5 4 4 19 57 50 

39 3 5 5 4 5 4 5 4 5 4 44 4 4 4 4 4 20 68 61 

40 1 4 3 3 3 4 4 3 3 3 31 4 4 4 4 4 20 52 43 

41 1 4 3 3 3 4 3 2 1 3 27 4 3 4 3 4 18 47 36 

42 2 4 4 5 4 4 3 5 4 4 39 3 3 5 5 4 20 61 54 

43 2 5 4 4 5 4 5 5 4 5 43 5 5 5 5 3 23 70 61 

44 4 4 3 4 4 4 4 4 4 4 39 4 4 4 4 3 19 59 55 

45 1 5 5 3 5 3 5 2 3 5 37 5 5 2 3 5 20 61 50 

46 3 5 5 4 5 3 3 3 4 5 40 5 5 5 3 5 23 64 54 

47 3 5 3 4 3 5 5 3 4 3 38 4 5 3 5 3 20 61 56 

48 1 3 4 4 3 5 4 4 5 3 36 2 2 2 4 4 14 54 52 

49 2 4 4 4 3 3 4 3 3 4 34 5 3 5 4 3 20 58 48 

50 3 3 4 4 4 4 4 3 3 4 36 3 3 4 4 4 18 54 50 

51 2 5 3 4 4 3 5 3 3 4 36 4 3 3 5 4 19 57 50 

52 3 5 5 4 5 4 4 3 3 4 40 2 3 4 4 3 16 59 53 

53 2 3 4 4 4 4 4 3 4 4 36 4 4 4 4 4 20 58 53 

54 1 4 3 3 4 3 3 3 3 4 31 5 4 3 4 5 21 54 46 

55 1 5 4 4 5 4 4 4 4 5 40 5 5 5 4 3 22 68 53 

56 4 5 4 3 4 5 4 4 3 4 40 4 4 3 4 4 19 57 57 

57 2 4 4 4 4 3 4 4 3 3 35 4 4 4 5 3 20 58 51 

58 1 5 5 3 4 4 5 5 5 5 42 5 5 5 5 3 23 71 59 

59 1 4 4 4 5 3 5 5 3 5 39 5 4 4 4 2 19 62 55 
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60 3 4 5 3 5 3 5 2 4 4 38 4 3 4 4 4 19 59 51 

61 2 4 3 5 2 2 5 5 4 4 36 4 4 5 5 4 22 58 52 

62 2 4 4 5 1 4 4 3 4 3 34 5 5 3 4 5 22 57 46 

63 2 5 5 3 4 4 3 3 3 3 35 3 3 5 4 3 18 57 49 

64 5 5 4 5 4 5 4 4 3 4 43 3 4 5 4 4 20 64 59 

65 3 3 3 3 3 3 3 3 3 3 30 3 3 3 3 4 16 45 42 

66 3 3 4 4 4 4 4 3 4 4 37 3 4 4 3 2 16 53 51 

67 2 5 4 4 4 4 4 4 4 4 39 4 4 4 4 4 20 62 53 

68 2 4 4 3 2 2 2 2 3 2 26 3 2 3 2 3 13 40 34 

69 4 3 4 2 2 4 2 2 2 3 28 3 2 4 4 4 17 42 44 

70 2 4 4 4 4 3 4 3 4 4 36 4 4 4 4 4 20 58 50 

71 1 4 4 4 4 4 4 3 3 3 34 5 3 4 4 5 21 58 46 

72 3 4 5 4 5 4 5 4 4 5 43 4 4 5 4 4 21 66 57 

73 1 5 5 5 5 5 5 5 5 5 46 5 5 5 5 4 24 75 63 

74 1 4 4 4 4 4 3 5 5 5 39 5 4 4 4 4 21 63 54 

75 2 4 4 4 4 4 4 3 3 4 36 4 4 4 4 3 19 59 52 

76 3 4 4 4 4 4 4 3 4 3 37 5 5 3 4 3 20 59 51 

77 4 3 4 4 4 3 4 4 4 3 37 3 3 3 4 5 18 51 52 

78 4 4 5 3 4 3 3 2 2 3 33 5 3 5 4 4 21 52 45 

79 4 5 5 4 5 5 5 4 5 5 47 5 5 5 5 5 25 72 66 

80 3 4 4 4 4 4 5 3 4 3 38 4 3 5 3 5 20 60 53 

81 1 5 5 4 5 5 5 5 5 5 45 2 3 5 5 4 19 66 59 

82 2 4 4 5 5 5 5 5 3 3 41 5 5 5 5 4 24 67 55 

83 3 4 3 4 4 4 4 3 3 4 36 4 4 4 4 4 20 57 49 

84 4 3 5 4 4 4 4 4 3 4 39 4 4 4 4 3 19 59 55 

85 4 3 4 4 4 4 4 3 3 3 36 3 3 3 3 5 17 51 52 

86 3 4 4 4 4 3 4 3 3 3 35 3 4 5 4 4 20 56 48 

87 1 5 5 5 5 5 5 5 5 5 46 5 5 5 5 3 23 72 66 

88 3 4 4 4 4 4 3 4 3 4 37 4 4 4 4 4 20 59 51 

89 1 4 3 4 5 3 4 5 5 4 38 4 4 5 4 4 21 62 50 

90 2 3 5 5 5 4 4 3 3 4 38 2 4 5 4 4 19 61 52 

91 2 4 4 4 5 4 4 4 3 4 38 3 3 5 3 4 18 61 48 

92 3 4 5 5 4 4 4 4 4 4 41 3 4 4 4 5 20 61 56 
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93 3 3 3 3 2 4 4 3 3 3 31 2 3 3 5 5 18 47 47 

94 3 5 4 4 4 5 5 5 5 5 45 5 5 5 4 5 24 71 59 

95 5 5 5 4 5 5 5 5 5 5 49 5 5 5 5 3 23 71 69 

96 3 5 5 5 5 5 5 5 5 5 48 5 5 5 5 4 24 75 65 

97 4 3 4 3 4 3 4 3 4 3 35 2 3 4 3 3 15 51 49 

98 3 4 4 4 4 4 3 3 3 4 36 4 3 5 3 4 19 55 51 

99 1 4 3 3 3 3 2 2 4 4 29 4 5 3 5 3 20 51 43 

100 3 3 5 4 5 4 4 3 4 4 39 4 4 5 5 4 22 60 56 

101 3 2 4 4 3 3 4 3 4 3 33 4 4 3 4 4 19 51 48 

102 2 3 4 4 4 4 4 3 3 3 34 3 3 4 3 4 17 53 47 

103 4 4 4 4 4 4 4 5 5 4 42 4 4 4 5 5 22 63 60 

104 2 4 4 3 5 4 4 3 4 4 37 4 4 4 3 3 18 59 50 

105 1 3 5 5 5 5 5 3 3 5 40 5 4 5 5 3 22 66 56 

106 2 4 4 3 4 3 5 3 2 3 33 3 3 4 4 4 18 53 45 

107 3 3 4 4 4 3 4 4 3 4 36 4 4 3 3 3 17 56 52 

108 2 4 4 5 4 4 5 5 3 4 40 3 5 5 4 4 21 62 54 

109 3 3 4 3 4 3 3 3 4 4 34 3 4 3 3 3 16 51 48 

110 4 4 5 4 5 4 5 4 3 4 42 5 4 5 5 4 23 65 60 

111 1 1 4 4 5 3 3 1 1 4 27 4 4 5 4 5 22 49 40 

112 2 3 4 3 5 4 5 4 3 4 37 4 4 4 3 3 18 61 49 

113 4 5 5 5 5 5 4 3 4 4 44 4 4 5 4 2 19 68 60 

114 2 3 3 2 3 3 3 4 3 3 29 3 3 3 3 5 17 47 40 

115 3 2 3 3 2 2 3 2 1 3 24 3 3 4 3 3 16 41 35 

116 5 3 5 4 4 5 3 4 4 4 41 4 4 4 4 4 20 61 56 

117 2 4 5 3 3 3 3 3 3 3 32 5 4 4 3 5 21 52 44 

118 2 5 4 4 4 4 5 5 4 4 41 4 5 4 4 4 21 65 56 

119 5 4 4 5 5 5 5 5 5 5 48 5 5 5 5 4 24 72 68 

120 1 5 5 4 5 4 5 3 3 5 40 5 4 5 4 2 20 67 53 

121 2 5 5 4 5 4 3 3 5 5 41 4 5 4 3 3 19 66 59 

122 3 3 3 3 3 2 3 3 3 3 29 3 3 3 3 5 17 46 41 

123 3 4 2 3 4 3 5 3 3 4 34 3 4 3 4 3 17 53 48 

124 4 5 5 4 5 5 5 5 2 3 43 4 3 4 4 4 19 62 59 

125 2 4 4 5 4 3 5 4 5 4 40 3 3 3 3 3 15 60 56 
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126 1 4 3 4 5 4 5 5 5 5 41 5 4 4 3 2 18 68 55 

127 3 3 4 5 5 3 4 4 3 4 38 4 5 5 3 4 21 60 51 

128 1 5 5 5 4 2 5 2 2 4 35 2 4 4 4 3 17 55 46 

129 3 4 4 3 4 4 5 3 3 4 37 5 4 4 3 4 20 61 49 

130 1 3 4 4 4 3 4 4 3 4 34 4 4 4 4 3 19 57 50 

131 2 4 4 3 4 4 3 4 3 4 35 4 3 3 3 2 15 55 47 

132 3 4 3 3 3 3 3 4 3 3 32 3 3 4 3 4 17 49 44 

133 2 4 3 3 4 2 4 4 4 4 34 4 4 4 4 4 20 58 50 

134 2 3 4 4 4 4 3 3 4 4 35 5 4 4 4 3 20 56 49 

135 2 4 3 3 4 4 3 3 3 4 33 3 3 4 2 3 15 52 44 

136 2 4 4 4 3 3 3 3 3 4 33 3 4 5 4 4 20 54 48 

137 3 3 4 3 3 3 4 5 5 4 37 4 4 3 3 5 19 58 52 

138 3 3 4 4 4 4 3 2 2 3 32 4 3 2 3 3 15 48 41 

139 2 5 5 4 4 5 3 4 4 4 40 4 3 4 4 4 19 62 55 

140 1 4 5 4 3 3 4 3 3 4 34 4 3 4 3 4 18 56 46 

141 3 4 4 4 4 4 4 3 3 3 36 3 3 4 3 5 18 55 49 

142 4 4 5 4 5 4 5 4 3 4 42 4 4 5 5 3 21 62 59 

143 3 5 4 2 5 5 4 5 5 5 43 5 5 5 5 4 24 68 59 

144 3 4 4 3 3 3 4 3 3 3 33 3 3 4 3 4 17 52 45 

145 3 2 5 3 4 4 4 3 4 4 36 4 5 3 2 3 17 55 45 

146 3 3 3 3 3 3 3 3 4 3 31 3 3 3 4 3 16 47 45 

147 1 5 5 5 5 5 5 4 2 5 42 5 5 5 4 5 24 71 57 

148 3 2 2 3 2 1 4 2 2 4 25 3 4 5 3 2 17 44 35 

149 2 4 5 3 4 3 5 4 3 4 37 4 4 5 5 4 22 62 54 

150 4 4 5 4 4 4 4 4 4 4 41 4 4 4 4 3 19 61 57 

151 3 4 3 4 3 3 3 3 3 3 32 4 3 3 3 3 16 50 45 

152 4 3 4 1 4 3 2 3 3 3 30 2 5 5 5 3 20 48 47 

153 1 4 5 4 5 5 5 5 4 5 43 5 5 5 5 5 25 66 60 

154 4 3 4 2 4 3 2 2 3 3 30 2 5 4 5 2 18 56 45 

 

 



 

80  

 

Validitas 

 

Correlations 

 S1 S2 S3 S4 S5 S6 S7 S8 S9 S10 S11 S12 S13 S14 S15 X1 

S1 Pearson Correlation 1 .235** .299** .397** .167* .115 .309** .370** .224** .424** .340** .251** .315** .252** .179* .557** 

Sig. (2-tailed)  .003 .000 .000 .039 .156 .000 .000 .005 .000 .000 .002 .000 .002 .026 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S2 Pearson Correlation .235** 1 .232** .236** .176* .382** .310** .275** .425** .311** .250** .310** .312** .201* .380** .553** 

Sig. (2-tailed) .003  .004 .003 .029 .000 .000 .001 .000 .000 .002 .000 .000 .012 .000 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S3 Pearson Correlation .299** .232** 1 .475** .258** .236** .282** .149 .374** .180* .263** .337** .127 .163* .185* .506** 

Sig. (2-tailed) .000 .004  .000 .001 .003 .000 .065 .000 .026 .001 .000 .117 .044 .022 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S4 Pearson Correlation .397** .236** .475** 1 .327** .183* .352** .358** .317** .356** .325** .377** .356** .302** .283** .633** 

Sig. (2-tailed) .000 .003 .000  .000 .023 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S5 Pearson Correlation .167* .176* .258** .327** 1 .299** .493** .360** .246** .186* .268** .358** .200* .185* .332** .534** 

Sig. (2-tailed) .039 .029 .001 .000  .000 .000 .000 .002 .021 .001 .000 .013 .021 .000 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S6 Pearson Correlation .115 .382** .236** .183* .299** 1 .339** .259** .401** .288** .267** .363** .208** .214** .238** .530** 

Sig. (2-tailed) .156 .000 .003 .023 .000  .000 .001 .000 .000 .001 .000 .010 .008 .003 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 
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S7 Pearson Correlation .309** .310** .282** .352** .493** .339** 1 .446** .376** .278** .271** .588** .329** .364** .383** .680** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  .000 .000 .000 .001 .000 .000 .000 .000 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S8 Pearson Correlation .370** .275** .149 .358** .360** .259** .446** 1 .231** .403** .318** .281** .330** .292** .251** .598** 

Sig. (2-tailed) .000 .001 .065 .000 .000 .001 .000  .004 .000 .000 .000 .000 .000 .002 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S9 Pearson Correlation .224** .425** .374** .317** .246** .401** .376** .231** 1 .405** .266** .465** .252** .308** .302** .625** 

Sig. (2-tailed) .005 .000 .000 .000 .002 .000 .000 .004  .000 .001 .000 .002 .000 .000 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S10 Pearson Correlation .424** .311** .180* .356** .186* .288** .278** .403** .405** 1 .611** .371** .276** .316** .303** .657** 

Sig. (2-tailed) .000 .000 .026 .000 .021 .000 .000 .000 .000  .000 .000 .001 .000 .000 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S11 Pearson Correlation .340** .250** .263** .325** .268** .267** .271** .318** .266** .611** 1 .431** .241** .323** .124 .611** 

Sig. (2-tailed) .000 .002 .001 .000 .001 .001 .001 .000 .001 .000  .000 .003 .000 .125 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S12 Pearson Correlation .251** .310** .337** .377** .358** .363** .588** .281** .465** .371** .431** 1 .437** .538** .419** .726** 

Sig. (2-tailed) .002 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000  .000 .000 .000 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S13 Pearson Correlation .315** .312** .127 .356** .200* .208** .329** .330** .252** .276** .241** .437** 1 .518** .242** .576** 

Sig. (2-tailed) .000 .000 .117 .000 .013 .010 .000 .000 .002 .001 .003 .000  .000 .003 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S14 Pearson Correlation .252** .201* .163* .302** .185* .214** .364** .292** .308** .316** .323** .538** .518** 1 .329** .592** 

Sig. (2-tailed) .002 .012 .044 .000 .021 .008 .000 .000 .000 .000 .000 .000 .000  .000 .000 
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N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S15 Pearson Correlation .179* .380** .185* .283** .332** .238** .383** .251** .302** .303** .124 .419** .242** .329** 1 .547** 

Sig. (2-tailed) .026 .000 .022 .000 .000 .003 .000 .002 .000 .000 .125 .000 .003 .000  .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

X1 Pearson Correlation .557** .553** .506** .633** .534** .530** .680** .598** .625** .657** .611** .726** .576** .592** .547** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

Correlations 

 S16 S17 S18 S19 S20 S21 S22 S23 S24 S25 S26 S27 S28 S29 X2 

S16 Pearson 

Correlation 

1 .558** .148 .253** -.073 .349** .266** .313** .327** .360** .389** .400** .351** .406** .622** 

Sig. (2-tailed)  .000 .067 .002 .366 .000 .001 .000 .000 .000 .000 .000 .000 .000 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S17 Pearson 

Correlation 

.558** 1 .171* .240** -.031 .321** .280** .295** .296** .330** .409** .389** .397** .438** .633** 

Sig. (2-tailed) .000  .034 .003 .700 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S18 Pearson 

Correlation 

.148 .171* 1 .359** .443** -.011 .175* .117 .151 .188* -.029 .247** .324** .111 .475** 
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Sig. (2-tailed) .067 .034  .000 .000 .888 .030 .149 .062 .020 .720 .002 .000 .170 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S19 Pearson 

Correlation 

.253** .240** .359** 1 .123 .256** .148 .141 .262** .353** .200* .309** .402** .215** .546** 

Sig. (2-tailed) .002 .003 .000  .129 .001 .068 .082 .001 .000 .013 .000 .000 .007 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S20 Pearson 

Correlation 

-.073 -.031 .443** .123 1 -.132 .065 -.060 -.053 .092 -.116 -.039 .038 -.181* .187* 

Sig. (2-tailed) .366 .700 .000 .129  .102 .421 .458 .511 .257 .151 .630 .638 .024 .020 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S21 Pearson 

Correlation 

.349** .321** -.011 .256** -.132 1 .329** .235** .353** .354** .355** .371** .334** .396** .549** 

Sig. (2-tailed) .000 .000 .888 .001 .102  .000 .003 .000 .000 .000 .000 .000 .000 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S22 Pearson 

Correlation 

.266** .280** .175* .148 .065 .329** 1 .305** .493** .363** .246** .186* .268** .358** .547** 

Sig. (2-tailed) .001 .000 .030 .068 .421 .000  .000 .000 .000 .002 .021 .001 .000 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S23 Pearson 

Correlation 

.313** .295** .117 .141 -.060 .235** .305** 1 .348** .317** .391** .304** .269** .363** .528** 

Sig. (2-tailed) .000 .000 .149 .082 .458 .003 .000  .000 .000 .000 .000 .001 .000 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 
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S24 Pearson 

Correlation 

.327** .296** .151 .262** -.053 .353** .493** .348** 1 .448** .376** .276** .271** .588** .627** 

Sig. (2-tailed) .000 .000 .062 .001 .511 .000 .000 .000  .000 .000 .001 .001 .000 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S25 Pearson 

Correlation 

.360** .330** .188* .353** .092 .354** .363** .317** .448** 1 .270** .418** .328** .300** .639** 

Sig. (2-tailed) .000 .000 .020 .000 .257 .000 .000 .000 .000  .001 .000 .000 .000 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S26 Pearson 

Correlation 

.389** .409** -.029 .200* -.116 .355** .246** .391** .376** .270** 1 .418** .266** .465** .566** 

Sig. (2-tailed) .000 .000 .720 .013 .151 .000 .002 .000 .000 .001  .000 .001 .000 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S27 Pearson 

Correlation 

.400** .389** .247** .309** -.039 .371** .186* .304** .276** .418** .418** 1 .610** .376** .672** 

Sig. (2-tailed) .000 .000 .002 .000 .630 .000 .021 .000 .001 .000 .000  .000 .000 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S28 Pearson 

Correlation 

.351** .397** .324** .402** .038 .334** .268** .269** .271** .328** .266** .610** 1 .431** .681** 

Sig. (2-tailed) .000 .000 .000 .000 .638 .000 .001 .001 .001 .000 .001 .000  .000 .000 

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

S29 Pearson 

Correlation 

.406** .438** .111 .215** -.181* .396** .358** .363** .588** .300** .465** .376** .431** 1 .639** 

Sig. (2-tailed) .000 .000 .170 .007 .024 .000 .000 .000 .000 .000 .000 .000 .000  .000 
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N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

X2 Pearson 

Correlation 

.622** .633** .475** .546** .187* .549** .547** .528** .627** .639** .566** .672** .681** .639** 1 

Sig. (2-tailed) .000 .000 .000 .000 .020 .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 154 154 154 154 154 154 154 154 154 154 154 154 154 154 154 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

Correlations 

 S30 S31 S32 S33 S34 Y 

S30 Pearson Correlation 1 .479** .235** .257** .083 .680** 

Sig. (2-tailed)  .000 .003 .001 .309 .000 

N 154 154 154 154 154 154 

S31 Pearson Correlation .479** 1 .319** .372** -.051 .682** 

Sig. (2-tailed) .000  .000 .000 .527 .000 

N 154 154 154 154 154 154 

S32 Pearson Correlation .235** .319** 1 .439** .022 .654** 

Sig. (2-tailed) .003 .000  .000 .790 .000 

N 154 154 154 154 154 154 

S33 Pearson Correlation .257** .372** .439** 1 .076 .690** 

Sig. (2-tailed) .001 .000 .000  .349 .000 

N 154 154 154 154 154 154 
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S34 Pearson Correlation .083 -.051 .022 .076 1 .370** 

Sig. (2-tailed) .309 .527 .790 .349  .000 

N 154 154 154 154 154 154 

Y Pearson Correlation .680** .682** .654** .690** .370** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 154 154 154 154 154 154 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Reabilitas 

 

Case Processing Summary 

 N % 

Cases Valid 154 100.0 

Excludeda 0 .0 

Total 154 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.928 34 



 

87  

 

 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

S1 126.1104 231.746 .476 .927 

S2 125.8831 234.391 .479 .927 

S3 125.8052 235.282 .381 .928 

S4 126.0325 230.476 .557 .926 

S5 125.9026 233.095 .507 .926 

S6 126.1558 232.433 .497 .927 

S7 125.9545 228.593 .627 .925 

S8 126.1948 230.106 .578 .926 

S9 125.9545 229.652 .572 .926 

S10 126.4091 226.322 .637 .925 

S11 126.4610 226.708 .602 .925 

S12 126.1104 229.079 .682 .925 

S13 126.0195 231.091 .510 .926 

S14 126.1039 231.283 .557 .926 

S15 125.7987 231.665 .509 .926 

S16 126.0649 229.852 .608 .925 

S17 125.9545 229.024 .603 .925 
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S18 126.9351 236.048 .238 .931 

S19 126.3961 233.836 .427 .927 

S20 127.5195 245.506 -.045 .934 

S21 126.0455 230.187 .570 .926 

S22 125.9026 233.095 .507 .926 

S23 126.1494 232.546 .506 .926 

S24 125.9545 228.593 .627 .925 

S25 126.2078 229.813 .593 .925 

S26 125.9545 229.652 .572 .926 

S27 126.4156 226.192 .637 .925 

S28 126.4610 226.708 .602 .925 

S29 126.1104 229.079 .682 .925 

S30 126.0390 230.678 .520 .926 

S31 126.1039 231.283 .557 .926 

S32 125.8052 231.517 .517 .926 

S33 126.0519 230.141 .594 .926 

S34 126.1753 242.930 .060 .931 

 

 


